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Sesavali 

Temis aqtualuroba - turizmis industriis ganviTareba qveynebisTvis 

ekonomikis ganviTarebis SesaZleblobebs iZleva. turizmi erT-erTi swrafad 

mzardi industriaa msoflio masStabiT, rasac adasturebs industriis 

ganviTarebis indikatorebi. turizmi da maspinZloba mniSvnelovani 

ekonomikuri aqtivobaa, rogorc calkeuli qveynebisTvis, aseve 

regionebisaTvis.  

turizmis ganviTarebis swori, pragmatuli politikis Camoyalibeba 

axdens turizmis industriis dadebiTi efeqtebis stimulirebas, rezidentebis 

Semosavlebis zrdas, samuSao adgilebis Seqmnas, gadasaxadebis generirebas, 

ucxouri valutis Semodinebas, saqonlisa da momsaxurebis warmoebas sxva 

momijnave seqtorebSi, regionis, qveynis ekonomikur ganviTarebas. amasTan, 

swori politika uzrunvelyofs iseTi SesaZlo negatiuri efeqtebis 

SezRudvas, rogoricaa, uaryofiTi socialur-kulturuli gavlena, garemos 

dabinZureba, adgilobrivi rezidentebis ekonomikuri sargeblis Semcireba, 

sanapiro zolis, turistuli daniSnulebis adgilebis gadatvirTva  da sxva.  

turizmis politika, rogorc  sazogadoebaze orientirebuli 

progresuli kursi, eTikur CarCoSi moqceuli moqmedebebis, mimarTulebebis, 

direqtivebis, principebis da procesebis erTobliobaa, romelic gamiznuli 

dagegmviT, ganviTarebis xelSewyobiT, saqonlisa da momsaxurebis warmoebis 

stimulirebiT, mdgradi ganviTarebis principebis gamoyenebiT qmnis safuZvels 

industriis ganviTarebisaTvis.  

turizmis politikis funqcia aris steikholderebisaTvis garemos 

uzrunvelyofa, romelic ekonomikur subieqtebs jansaRi funqcionirebis 

SemTxvevaSi maqsimaluri efeqtis miRebis  SesaZleblobas miscems da 

SezRudavs negatiur Sedegebs. politikis pirdapiri Tu iribi gavlena 

vrceldeba  dainteresebul jgufebze, centralur, regionul da adgilobriv 

xelisuflebaze, turistebze, turizmis industriis operaciul seqtorebze, 

rogoricaa: ganTavsebis adgilebi, atraqcionebi, kvebis servisebi, 
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satransporto, turistuli servisebi, daniSnulebis adgilis marTvis 

organizaciebi da sxva.  

sadisertacio naSromis mizani da amocanebi - kvlevis mizania turizmis 

industriis mdgradi ganviTarebis mastimulirebeli saxelmwifo politikis 

gansazRvra, rac Tavis mxriv, gulisxmobs turizmis industriis sistemur 

analizs, misi ganviTarebis determinantebis gamovlenas da politikis 

prioritetebis gansazRvras erovnul da regionul doneze. 

sadisertacio naSromis mizanma gansazRvra Semdegi amocanebi: 

 turizmis ganviTarebis racionaluri politikis formirebis obieqturi 

wanamZRvrebis Seswavla; 

 turizmis ganviTarebis politikis swrafad cvalebad garemoSi 

efeqtianad ganxorcielebis winaaRmdegobebis gamovlena; 

 turizmis industriis ganviTarebis Tanamedrove tendenciebis da maTi 

ekonomikaze zemoqmedebis Sefaseba; 

 turizmis industriis Sedegebis Sefasebis indikatorebis gansazRvris 

meTodologiis Seswavla; 

 saqarTveloSi turizmis ganviTarebis politikis orientirebis 

gansazRvrisaTvis samxreT kavkasiis regionSi turizmis industriis 

konkurentunarianobis analizi; 

 turizmis ganviTarebis politikis prioritetebis dadgena da maTi 

ganxorcielebisaTvis saTanado garemos formireba; 

 turizmis industriis rolisa da mniSvnelobis Sefaseba saqarTvelos 

ekonomikis ganviTarebaSi. 

kvlevis sagani da obieqti - naSromis kvlevis sagans warmoadgens 

turizmis mdgradi ganviTarebis politika da misi ganxorcielebis meqanizmi 

saqarTveloSi. kvlevis obieqtia: turizmis politikis gavlena ekonomikuri 

subieqtebis funqcionirebaze da Sesabamisad, qveynis ekonomikur ganviTarebaze. 

kvlevis meTodologiuri da Teoriuli safuZvlebi – naSromze muSaobis 

procesSi gamoyenebulia analizisa da sinTezis, induqciisa da deduqciis, 

statistikuri, raodenobrivi da Tvisebrivi kvlevis teqnika. unda aRiniSnos, 
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rom arsebuli mecnieruli Teoriebi, problemisadmi sistemuri da situaciuri 

midgomebi  sakiTxebis siRrmiseulad gaanalizebisa da  Sesabamisi praqtikuli 

Sedegebis miRebis saSualebas iZleva.  

kvlevisaTvis gamoyenebul monacemTa bazas warmoadgens: saqarTvelos 

turizmis erovnuli administraciis, ekonomikisa da mdgradi ganviTarebis 

saministros, statistikis erovnuli samsaxuris, erovnuli bankis, msoflio 

bankis, mogzaurobisa da turizmis msoflio sabWos, turizmis  msoflio 

organizaciis monacemebi. agreTve, saerTaSoriso samecniero publikaciebSi 

gamoqveynebuli qarTveli da ucxoeli mkvlevarebis naSromebi. 

 

sadisertacio naSromis mecnieruli siaxle   

sadisertacio naSromis farglebSi Teoriuli da praqtikuli kvlevis 

Sedegad miRebulia Semdegi mecnieruli siaxleebi: 

a) meTodologiuri aspeqtiT: turizmis sferos mTliani speqtris 

Semofargvlis mcdeloba; 

b) Teoriuli aspeqtiT: turizmis sferoSi arsebuli barierebis garkveva da 

maTi aRmofxvris gzebis dadgena; 

g)praqtikul aspeqtSi: reformirebis gziT ekonomikuri politikis orientacia 

im faqtorebze, romlebmac xeli unda Seuwyon turizmis sferos marTvis 

sistemis formirebas, xolo konkretul turistul organizaciebSi ki 

menejmentis gardaqmnas efeqtianobis gazrdis mizniT; 

 ganxorcielebulia turizmis ganviTarebis politikis sistemuri kvleva, 

rac gamoixateba turizmis konkurentunarianobisa da mdgradobis 

amaRlebis sxvadasxva modelebis kompleqsur analizSi; 

 Camoyalibebulia cvlilebebis marTvis zogadi, tradiciuli da 

Tanamedrove Teoriebis da praqtikis turizmis seqtorTan adaptirebuli 

xedvebi da rekomendaciebi; 

 kompleqsuradaa gaanalizebuli samxreT kavkasiis regionSi samewarmeo 

saqmianobasa da  adgilobriv ekonomikur ganviTarebaze turizmis 

politikis dagegmvisa da misi ganxorcielebis zemoqmedebis Sedegebi; 
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 Seswavlilia turizmis ganviTarebis strategiebi erovnul da regionul 

doneze, TuრqeTis, saberZneTis, italiis, safrangeTis, meqsikisa da iaponiis 

magaliTze maTi gamocdilebis Tavsebadoba da danergvis SesaZleblobebi 

saqarTveloSi; 

 saqarTveloSi turizmis seqtoris arsebuli mdgomareobis analizisTvis 

gamoyenebulia turizmis msoflio organizaciis mier SemuSavebuli 

meTodologia - “mdgradi turizmi ganviTarebisaTvis ganviTarebad 

qveynebSi” (Sustainable Tourism for Development in Developing countries). romlis 

saSualebiTac moxda saqarTveloSi xuTi sakvanZo mimarTulebis detaluri 

analizi: 1. turizmis politika da mmarTveloba; 2. ekonomika, investiciebi 

da konkurentunarianoba; 3. dasaqmeba, samuSao da adamianuri kapitali; 4. 

siRaribis daZleva da socialuri inkluzia; 5. bunebrivi da kulturuli 

garemos mdgradoba.  

 turizmis msoflio organizaciis meTodologiiT gansazRvruli sakvanZo 

mimarTulebebis  kvlevis Sedegebis gadamowmeba ganxorcielda  

specialurad Sedgenili anketa-kiTxvaris saSualebiT _ “turizmis biznes 

seqtoris mier turizmis politikis da gamowvevebis aRqmis analizi” _ 

romlis safuZvelzec moxda konkretuli daskvnebisa da rekomendaciebis 

SemuSaveba. 

 ekonomikaze turizmis pirdapiri da iribi zegavlenis Sefasebis 

indikatorTa sistemebis Seswavlis safuZvelze avtoris mier 

SeTavazebulia turizmis satelituri angariSis danergvis meqanizmi 

saqarTveloSi. 
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Tavi I. turizmis ganviTarebis racionaluri politikidan efeqtian 

politikamde 

1.1 turizmis ganviTarebis racionaluri politikis formirebis obieqturi 

wanamZRvrebi 

turizmis industriis aqtualuroba izrdeba misi dinamikis 

Tvisebriobidan gamomdinare. Tanamedrove saxiT mis ganviTarebas safuZveli 

Caeyara XX saukuneSi da aqtiur rols asrulebs ekonomikuri, socialur-

kulturuli, kulturaTa integraciis, garemosdacviTi da sxva 

mimarTulebebiT. industriis fragmentulobis da misi garkveulwilad 

amorfuli xasiaTis gamo, rTuldeba turizmis gavlenebis zusti Sefaseba, 

Sesabamisad, saTanado sainformacio bazebis Seqmna, rac Tavis mxriv, zRudavs 

prognozirebis SesaZleblobebs rogorc analitikosebisTvis, aseve 

ekonomikuri subieqtebisaTvis. turizmis industriis msoflio tendenciebis 

gansazRvrisaTvis mniSvnelovania industriis maxasiaTeblebis Tvisebrivi da 

raodenobrivi dinamikis analizi. raodenobrivi analizi aCvenebs, rom 

turizmisa da maspinZlobis industria progresulad mzardi seqtoria 

msoflio masStabiT. turizmi mniSvnelovani ekonomikuri aqtivobaa, rogorc 

calkeuli qveynebis, aseve regionebisTvis, romelic uzrunvelyofs qveynis, 

regionis ekonomikuri struqturis srulyofas, samuSao adgilebis, 

sagadasaxado Semosavlebis zrdas da a.S. 

mogzaurobisa da turizmis msoflio sabWos monacemebis mixedviT, 2014 

wels turizmisa da maspinZlobis industriis wilma msoflio mTlian Siga 

produqtSi Seadgina 7,508 mlrd aSS dolari, xolo pirdapirma kontribunciam 

_ 2,364 mlrd dolari – (msoflio mSp-is 3.1%). industria aseve mniSvnelovan 

rols asrulebs dasaqmebis TvalsazrisiTac, imave wlis monacemebiT, 

turizmisa da maspinZlobis industriaSi pirdapir da arapirdapir 

dasaqmebulTa raodenobam Seadgina 276,845 mln kaci, (mTliani dasaqmebis 9.4%). 
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industriaSi ganxorcielebulma investiciebis moculobam _ 2014 wels 

Seadgina 814.4 mlrd dolari, rac aris mTliani investiciebis 4.3%.1  

turizms, ise rogorc sxva ekonomikur seqtors stabilurad 

ganviTarebisaTvis sWirdeba Sesabamisi politikis Camoyalibeba, rogorc 

erovnuli, aseve lokaluri, regionuli ganviTarebis TvalsazrisiT. turizmSi 

politikis SemuSaveba aucilebelia imisaTvis, rom efeqtianad mivaRwioT 

dasaxul miznebs, romelic Camoyalibda konkretuli qveynis, an regionis 

masStabiT moklevadian da grZelvadian dinamikaSi. samecniero literaturaSi 

turizmis politikis sxvadasxva ganmartebebia mocemuli,  geldneris da  

ritCis (Charles R. Goeldner, J. R. Brent Ritchie) mixedviT igi aris garkveuli wesebis, 

regulaciebis, direqtivebis, strategiebis, aqtivobebis nakrebi, romelic 

aucilebelia daniSnulebis adgilis ganviTarebisa da konkurentuli 

upiratesobis mopovebisaTvis [80, gv.326]. edgeli da svansoni (David L.Edgell, Jason 

R. Swanson) yuradRebas amaxvileben marketingze, dagegmvaze, mdgrad 

ganviTarebaze. maTi azriT turizmis politika warmoadgens progresul kurss, 

romelic moicavs moqmedebebs, mimarTulebebs, direqtivebs, principebs da 

procesebs, romelic moqceulia eTikur CarCoSi da fokusirebulia 

sazogadoebaze, romelSic moqmedebebis dagegmviT, ganviTarebiT, saqonlisa da 

momsaxurebis warmoebiT, mdgradi ganviTarebis principebis gamoyenebiT unda 

moxdes daniSnulebis adgilis ganviTareba [75, gv.9-11]. 

politika, misi Tvisebrivi xasiaTidan gamomdinare, gavlenas axdens 

sxvadasxva dainteresebul jgufebze, rogoricaa centraluri, regionuli da 

adgilobrivi xelisufleba, turistebi, turizmis industriis operaciuli 

seqtorebi: ganTavseba, atraqciebi, kvebis servisebi, satransporto, turistuli 

servisebi, daniSnulebis adgilis marTvis organizaciebi da a.S. Teoriuli da 

praqtikuli Tvalsazrisidan gamomdinare, politikis mniSvnelovan amocanas 

warmoadgens steikholderebisaTvis jansaRi garemos uzrunvelyofa, romelSic 

SesaZlebeli iqneba maqsimaluri sargeblis miReba da negatiuri efeqtebis 

SezRudva.  

                                                           
1
 www.wttc.org 
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pragmatuli politikis CamoyalibebiT SesaZlebelia turizmis 

industriis im sikeTeebis win wamoweva, romelic aucilebelia regionis, 

qveynis ekonomikuri ganviTarebisaTvis. aRniSnuli sikeTeebi sxvadasxva 

maCvenebelSi gamoixateba, rogoricaa rezidentebis Semosavlebis zrda, 

samuSao adgilebis Seqmna, gadasaxadebis generireba, ucxouri valutis 

Semodineba da a.S. romelic stimuls aZlevs saqonlisa da momsaxurebis 

warmoebas sxva momijnave seqtorebSi. unda aRiniSnos, rom politikis 

SemuSavebis procesSi, pozitiur ekonomikur sargebelTan erTad, ar unda 

gamogvrCes SesaZlo negatiuri efeqtebi, romelic gamoixateba uaryofiTi 

socialur-kulturuli gavlenis, garemos dabinZurebis, adgilobrivi 

rezidentebis ekonomikuri sargeblis SezRudvis, sanapiro zolis, turistuli 

daniSnulebis adgilebis gadatvirTvis  da sxva mimarTulebiT [80, gv. 24-25]. 

turistuli daniSnulebis adgilis  politikis formirebisaTvis 

aucilebelia turizmisa da maspinZlobis industriaSi mimdinare procesebis 

gaanalizeba rogorc msoflio, asve calkeuli regionebis mixedviT. turizmis 

msoflio organizaciis mier gamoqveynebul angariSSi warmodgenilia 

turizmis industriis Semdegi mimdinare  tendenciebi: [128, gv.19] 

 Tanamedrove epoqaSi gansxvavebulia turistis Tvisebrivi 

maxasiaTeblebi: is aris  gamocdili, daxvewili, gemovnebiani, momTxovni, 

fizikurad da inteleqtualurad metad aqtiuri, izidavs 

maRalxarisxiani sanaxaobebi da momsaxureba;  

 gansxvavebulia Tanamedrove turistis moTxovnilebebi. Sesabamisad, 

mzardia axal turistul produqtze moTxovna, gansakuTrebul interess 

iwvevs sportuli RonisZiebebi, rekreacia, gamajansaRebeli kurortebi, 

abazanebi, tradiciuli medicina, ekoturizmi. meti turisti moiTxovs 

specifikur pirobebs. xSir SemTxvevaSi, surs dasvenebisas dakavdes 

hobiT; 

 popularulia tradiciuli dasvenebis formebi: ,,siZveleebTan Sexeba”, 

istoriis, religiaTa Seswavla, bunebis, kulturuli da saTavgadasavlo 

turebi, aseve farTovdeba biznes-mogzaurTa raodenoba; 
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 turistebi upiratesobas aniWeben xSir, magram moklevadian dasvenebas. 

amave dros, moinaxuleben met turistul obieqts wlis yvela sezonSi; 

izrdeba xandazmulebis, unarSezRudulebis, aqtiuri individebis 

daintereseba turistuli produqtiT;  

 Tanamedrove turisti metad mgrZnobiarea, dizainis, araekologiuri, 

infrastruqturuli xarvezebis mqone, aseve arasworad dagegmili 

turistuli daniSnulebis adgilebis mimarT, rac iwvevs ekologiur da 

socialur problemebs [128, gv.19]; 

 momxmareblis da moTxovnis cvlilebebTan erTad icvleba turistuli 

kompaniebis marTvis specifikac. sargeblis optimizaciis miRweva 

SesaZlebelia garemosTan adaptaciiT, swori dagegmvis,  turistuli 

produqtis maRali xarisxis saSualebiT, romelic ar qmnis ekologiur 

da socialur problemebs. aucilebeli xdeba Zveli turistuli 

kurortebis  modernizeba - gaaxleba, raTa upasuxos Tanamedrove 

moTxovebs;  

 turizmis seqtorSi izrdeba Tanamedrove teqnologiebis gamoyeneba, 

gansakuTrebiT _ lojistikis sistemis, onlain rezervaciis,  

marketingis, kerZod, internet–marketingis  mimarTulebiT, turizmis 

industria warmatebulad iyenebs internet-teqnologiebs. eleqtronuli 

gayidvebis mxriv turizmi uswrebs mraval seqtors. turistuli 

firmebisaTvis interneti xdeba mniSvnelovani sainformacio da 

marketinguli iaraRi [78, gv.34-35]; 

 turizmis ganviTarebisaTvis aucilebelia infrastruqturis mzaoba 

stumrebis misaRebad. regionis an qveynis turistuli potencialis 

maqsimalurad gamoyenebisaTvis saWiroa infrastruqturuli proeqtebis 

ganxorcieleba, rac Tavis mxriv, mravali sxva seqtoris da zogadad, am 

geografiuli arealis ekonomikuri ganviTarebis winapiroba xdeba. 

 bunebrivi garemos, istoriuli adgilebis, kulturuli tradiciebis 

SesanarCuneblad msoflioSi gavrcelebuli strategiaa turizmis 

seqtoris ganviTareba. konservaciisTvis saWiro resursebis deficitis 
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pirobebSi, konservaciis programebis danergvisTvis, aviTareben turizmis 

iseT segmentebs, rogoricaa ekoturizmi da kulturuli turizmi [128, 

gv.20]; 

turistuli produqtebis ZiriTadi mimwodebelia kerZo seqtori, magram 

aucileblad _ mTavrobasTan tandemSi. erovnuli, regionuli, sazogadoebrivi, 

ekologiuri da socialur–ekonomikuri miznebis mTlianobaSi 

ganxorcielebisTvis mniSvnelovania, saTanado  politikisa da erToblivi 

samoqmedo gegmis SemuSaveba-ganxorcieleba, romelic uzrunvelyofs 

pasuxismgeblobis, funqciebis ganawilebas centraluri, regionuli, 

adgilobrivi xelisuflebis warmomadgenlebsa da kerZo seqtors Soris. 

turistul zonebSi, sadac kerZo investiciis mozidva rTuldeba, dRemde 

aqtualurobas ar kargavs mTavrobis aqtiuri, mastimulirebeli politikis 

ganxorcielebis aucilebloba, rac xSirad warmatebis mniSvnelovani 

winapirobaa [85, gv.102-113]. 

turizmis industria gansakuTrebuli sensitiurobiT gamoirCeva 

konfliqtebis, politikuri arastabilurobis mimarT. am TvalsazrisiT 

Tanamedrove pirobebSi msoflioSi arsebobs araerTi gamowveva, romelic exeba 

konfliqtur zonebs, terorizms da a.S. arsebuli safrTxeebidan gamomdinare 

qveyanas, regions Wirdeba efeqtiani politikis da gegmebis Camoyalibeba. am 

kuTxiT gansakuTrebuli roli da pasuxismgebloba eniWeba mTavrobas, 

romelsac mniSvnelovani berketebi gaaCnia ekonomikuri, politikuri, garemos 

dacviTi da sxva mimarTulebiT.  mTavrobis konkretul qmedebas SeuZlia 

gavlena moaxdinos, rogorc saerTaSoriso, ise Sida turizmis ganviTarebaze 

[87, gv.992]. 

samTavrobo politikis warmatebis fundamenturi bazisia procesebSi 

sazogadoebis, biznesis, politikis mgegmavebis maqsimaluri CarTuloba. es 

sakiTxi gansakuTrebiT aqtualuria regionuli politikis SemuSavebis 

procesSi. edgeli da svansoni (David L.Edgell, Jason R. Swanson) xazs usvamen imas, 

rom mTavrobasTan erTad turizmis politikis SemuSavebaSi aqtiurad unda 

iyos CarTuli sazogadoebrivi, kerZo da arasamTavrobo seqtori. maTi 
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CarTuloba procesebSi saSualebas mogvcems obieqturad SevafasoT arsebuli 

situacia da moklevadian da grZelvadian dinamikaSi SevimuSavoT gegmebi 

konkretuli mimarTulebiT [98, gv.511-512]. imisaTvis, rom procesebi warimarTos 

warmatebulad, rogorc gadawyvetilebis miRebis, aseve politikis SemuSavebis 

da implementaciis kuTxiT, svansoni da edgeli miiCneven kvlevebis 

ganxorcielebis aucileblobas. swored mecnieruli analizis, kvlevis 

safuZvelze miRebuli gadawyvetilebiT SesaZlebeli iqneba politikis 

ZiriTadi determinantebis gansazRvra, romelic uzrunvelyofs turizmis 

industriis mdgrad ganviTarebas.  kvlevis procesSi unda moxdes ekonomikuri, 

garemos dacvis, socialuri, adamianuri, finansuri resursebis da sxva 

faqtorebis gaanalizeba. msgavsi midgoma saSualebas mogvcems obieqturad 

SevafasoT regionul Tu erovnul doneze arsebuli situacia [75, gv.11-12]. 

სქემა 1.12 

 

mTavrobas gaaCnia sxvadasxva instrumentebi da berketebi romelsac 

SeuZlia pozitiuri gavlena moaxdinos procesebze, es gansakuTrebiT 

                                                           
2
 David L.Edgell, Jason R. Swanson, Tourism Policy and Planning, Yesterday, Today and Tomorrow 2nd edition, by Routledge 2013, 

p.13 
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mniSvnelovania saerTaSoriso turizmis ganviTarebis TvalsazrisiT. 

mTavrobas SeuZlia xeli Seuwyos ganviTarebul da ganviTarebad qveynebs 

Soris mWidro ekonomikuri da kulturuli kavSirebis ganmtkicebas. 

saerTaSoriso turizmis ganviTarebaze Zlier gavlenas axdens regulaciebi, 

globalizacia, kapitalis migracia, saqmiani mogzaurobebis zrda [19, gv.86-87]. 

qveynebs Soris TanamSromloba regulirdeba sxvadasxva tipis saerTaSoriso 

SeTanxmebebiT, romelic SeiZleba dakavSirebuli iyos sakanonmdeblo 

regulaciebTan, sahaero gadazidvebis, savizo politikis, saemigracio, sabaJo 

procedurebTan da a.S. aRniSnul faqtorebs SeuZliaT gavlena moaxdinon 

qveyanaSi saerTaSoriso turizmis ganviTarebaze. magaliTad, pirdapiri 

frenebis saSualebiT turistuli daniSnulebis adgilebSi SesaZlebelia 

gaizardos turistebis raodenoba. rodesac turists ar uwevs mesame qveynis 

gavliT qveyanaSi Camosvla, es damatebiTi stimulia gadawyvetilebis miRebis 

TvalsazrisiT. turizmTan dakavSirebuli sakanonmdeblo regulaciebis miReba, 

ormxrivi SeTanxmebebis miRweva warmoadgens erT-erT mniSvnelovan amocanas, 

romelic unda gadawydes samTavrobo doneze  [78, gv.290-291]. 

Tanamedrove pirobebSi ekonomikuri ganviTareba warmoudgenelia qveynebs 

Soris urTierTkavSirebis ganmtkicebis gareSe, gansakuTrebiT politikuri, 

socialur-kulturuli mimarTulebiT. aRniSnuli faqtorebis gaZliereba 

damokidebulia politikur mzaobaze da samTavrobo aqtivobebze. sakiTxis 

aqtualuroba izrdeba ganviTarebadi qveynebis SemTxvevaSi, rodesac 

samTavrobo iniciativebs, investiciebis mozidvas, infrastruqturul 

proeqtebs, eniWeba sasicocxlo mniSvneloba qveynis, regionis 

ganviTarebisaTvis. am aqtivobebTan erTad, industriebis xelSewyobis kuTxiT 

mTavrobis amocana stabiluri biznes garemos uzrunvelyofaa, romelSic 

daculi iqneba rogorc mimwodeblebis, aseve momxmareblebis uflebebi. sxva 

faqtorebTan erTad turizmis industriis ganviTarebisaTvis saWiroa 

politikis SemuSaveba, adamianuri resursebis ganviTarebis, dasaqmebis, 

ganaTlebis da treningebis dagegmvis mimarTulebiT. adamianuri resursebi 
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warmoadgens Tanamedrove pirobebSi qveynebisaTvis konkurentuli 

upiratesobis mopovebis winapirobas. 

samTavrobo politikis fokusSi aseve unda moeqces is negatiuri 

efeqtebi, romelic gamoixateba bunebrivi resursebis, socialur-kulturuli, 

garemoze uaryofiTi gavlenis da sxva mimarTulebiT. 

Eeduardo faios-sola da Caki ji (Chuck Y.Gee, Eduardo Fayos-Sola) turizmis 

industriis politikis CamoyalibebasTan dakavSirebiT  sajaro seqtoris 

moqmedebebs oTx ZiriTad kategoriaSi aerTianeben, romelic aucilebelia 

sawyis etapze, es kategoriebia:  

1. politika;  

2. dagegmva;  

3. ganviTareba;   

4. regulacia; 

politika -  aq igulisxmeba misi Tvisebrivi maxasiaTeblebi, romelic 

unda aisaxos mTavrobis mier Camoyalibebul maRali donis gegmebSi. igi 

moicavs, konkretul miznebs da regulaciebs, aseve meTodebs da instrumentebs 

romelic aucilebelia Sedegebis misaRwevad. Tumca, Cveni azriT politika 

TavisTavad moicavs zemoT aRniSnul kategoriebs (dagegmva, ganviTareba, 

regulacia), radgan  politika warmoadgens veqtors danarCeni 

kategoriebisaTvis, mis sworad formulirebas, industriis potencialis, 

ekonomikuri ganviTarebis da sxva faqtorebis gaTvaliswinebas aqvs 

gadamwyveti mniSvneloba. politika SeiZleba iyos formaluri, romelic 

gamyarebulia sakanonmdeblo regulaciebiT, oficialuri dokumentebiT da 

poziciebiT, aseve araformaluri. zogadad, erovnul doneze politikis 

ZiriTad mimarTulebas warmoadgens: ekonomikuri, ganaTlebis, socialuri 

keTildReobis politika.  

Eeduardo faios sola da Caki ji turizmis politikas ganixilaven, 

rogorc erovnuli ekonomikuri politikis Semadgenel nawils, mkvlevarebi 

ekonomikuri politikis mamoZravebel ZiriTad elementad ganixilaven, samuSao 

Zalas, investiciebs, finansebs, industriebs, vaWrobas [78, gv.286-287]. 
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unda aRiniSnos, rom ekonomikuri politika aris zogadi politikis 

Semadgeneli nawili, romelic moicavs sxvadasxva mimarTulebebs. Sesabamisad, 

igi winaaRmdegobaSi ar unda modiodes zogad politikasTan. zogadi 

politikis mizans warmoadgens im bazisebis kvleva da Seswavla, romelic 

gavlenas axdens yvela sferoze, aseve man unda uzrunvelyos Sesabamisi 

garemo pirobebis Seqmna sxvadasxva instituciebis CamoyalibebiT, xolo 

ekonomikuri politika xels uwyobs ekonomikuri subieqtebis aqtivobebis 

gaZlierebas, aseve maTi saqmianobisaTvis saWiro regulaciebs.  

calke unda gamovyoT e.w specialuri ekonomikuri politika, romlis 

mizania ekonomikis calkeuli seqtorebis, regionebis ekonomikuri 

ganviTarebis xelSewyoba. unda aRiniSnos, rom seqtoruli ekonomikuri  

politikis WrilSi unda ganvixiloT turizmisa da maspinZlobis industria. 

romelic fragmentuli bunebidan gamomdinare kavSirSia da gavlenas axdens 

ekonomikis sxvadasxva momijnave seqtorebze. Sesabamisad, turizmis seqtoris 

ganviTarebisaTvis politikis Camoyaliebeba aris specifikuri da igi moiTxovs 

dargis Taviseburebebidan gamomdinare sxvadasxva faqtorebis gaTvaliswinebas. 

es sakiTxi aseve aqtualuria regionaluri ganviTarebis kuTxiTac. rogorc 

seqtoruli, aseve, regionuli ganviTarebis zemoqmedebis gaanalizeba da 

kvleva xorcieldeba struqturuli politikis saSualebiT [12, gv. 15-16]. 

struqturuli politika, Tavis mxriv, damokidebulia da ganisazRvreba 

ekonomikuri wesrigis da procesis politikiT. ekonomikuri wesrigis 

politikis mizania daawesos garkveuli TamaSis wesebi, rogorc saxelmwifo 

aseve kerZo seqtorisaTvis, romelic adekvaturi unda iyos Tanamedrove 

moTxovnebTan da socialur-ekonomikur situaciasTan. masSi igulisxmeba, 

samarTlebrivi regulaciebis wesrigi, sakuTrebis wesrigi, Sesabamisi 

institutebis Camoyalibeba, romlebic gaatarebs politikas sakuTari 

kompetenciis da uflebamosilebis farglebSi. wesrigis politika 

zemoqmedebas axdens ekonomikur politikaze. es gamoixateba  erTi mxriv, 

ekonomikur subieqtebs Soris urTierTobebis da meore mxriv, saxelmwifo da 

kerZo subieqtebs Soris urTierTobebze gavleniT.  
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rac Seexeba procesis politikas, misi mizania saxelmwifo berketebiT da 

instrumentebiT movaxdinoT mimdinare procesebze gavlena. cxadia, procesebis 

srulyofilad analizisaTvis procesis da wesrigis politika unda 

ganvixiloT erTian WrilSi. zemoT Tqmulidan gamomdinare, ,,ekonomikuri 

politika aris sazogadoebrivi (saxelmwifo) instituciebis yovelgvari 

swrafvis, moqmedebis da RonisZiebebis erToblioba, romelic  romelime 

dargSi an sferoSi ekonomikuri interesTa miznebis dasamkvidreblad 

xorcieldeba. ekonomikuri politika ekonomikuri procesebis mimdinareobaze 

axdens zemoqmedebas. igi am qmedebas ekonomikuri procesebis 

mimdinareobisaTvis CarCo-pirobebis dadgenas da am pirobebTan ekonomikuri 

procesebis SesabamisobaSi moyvanis gziT axorcielebs” [12, gv.17]. 

ekonomikuri politikis ZiriTadi gamtarebelia saxelmwifo 

dawesebulebebi. maT mier Camoyalibebul prioritetebs da xedvebs eniWeba 

gansakuTrebuli mniSvneloba ekonomikuri keTildReobis amaRlebisaTvis. 

warmatebuli ekonomikuri politika moiTxovs miznebis da amocanebis naTlad 

Camoyalibebas, aseve arsebuli resursebis Sefasebas da im prioritetebis 

gamoyofas, romeli mimarTulebiTac aris sasurveli qveynis ganviTareba. am 

kuTxiT sainteresoa ekonomikuri politikis gamtarebeli instituciebis qcevis 

analizi [18, gv.337]. 

saxelmwifom, rogorc ekonomikuri politikis gamtarebelma unda 

moaxdinos arsebuli situaciis diagnozi da miiRos Sesabamisi, adekvaturi 

gadawyvetilebebi. imisaTvis, rom gakeTdes diagnozi aucilebelia sando 

sainformacio wyaroebi, is SeiZleba iyos ekonomikuri da socialuri 

statistika, aseve sxvadasxva saagentoebidan, saxelmwifo dawesebulebebidan 

miRebuli informacia. politikis gatarebisaTvis gadawyvetilebis mimRebi 

pirebi uzrunvelyofilni unda iyon saTanado informaciiT, rogorc 

saxelmwifo institutebis, aseve sxvadasxva kvleviTi centrebis, kerZo 

eqspertebis mier. RonisZiebebis warmatebulad ganxorcielebisaTvis 

saxelmwifom unda SearCios saWiro instrumentebi, romelic mas saSualebas 

miscems efeqtianad miaRwios dasaxul miznebs [12, gv.11-44]. 
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saxelmwifos erT-erT mTavari amocana ekonomikis gajansaReba-

aRorZinebaa. am miznis misaRwevad aucilebelia kompleqsuri xdevebisa da 

strategiebis SemuSaveba. unda aRiniSnos, rom turizmis industria unda 

ganviTardes sxva dargebTan dabalansebulad da proporciulad. turizmis 

ganviTareba SesaZlebelia ganxorcieldes Semdegi midgomebiT: 

,,horizontaluri politikiT”, romelic gulisxmobs turizmisaTvis iribi 

mastimulirebeli garemos Seqmnas da ,,vertikaluri midgomiT”, turistul 

industriaSi saxelmwifo investiciebis ganxorcielebiT [23, gv.24-26]. 

politikis SemuSavebis procesSi mTavrobam unda Camoayalibos ZiriTadi 

miznebi, mimarTulebebi, amocanebi, strategiebi. am procesSi unda dasabuTdes: 

ratom aris turizmis industriis ganviTareba qveynisaTvis mniSvnelovani; 

grZelvadian dinamikaSi ekonomikaze zegavlenis TvalsazrisiT ra Sedgebi 

SeiZleba miviRoT; turizmis industriis ganviTarebisaTvis gaaCnia Tu ara 

qveyanas saWiro resursebi, rogorc finansuri aseve bunebrivi; ra gavlenas 

moaxdens turizmi qveynis socialuri, kulturuli, garemosdacviTi da sxva 

mimarTulebiT. imave etapze unda ganisazRvros pasuxismgebeli institucia, 

romelic samTavrobo doneze administrirebas gauwevs turizmis ganviTarebas. 

dagegmva – msoflioSi mimdinare globalizaciis procesma, savizo 

barierebis liberalizaciam, satransporto saSualebebis, teqnologiebis 

ganviTarebam ufro meti stimuli misca masobriv gadaadgilebebs. aqtivobebis 

zrdasTan erTad moklevadian da grZelvadian dinamikaSi dadga dagegmvis 

aucilebloba. zogadad, dagegmvis mTavar mizans warmoadgens turizmis 

industriis pozitiuri efeqtebis gamoyeneba da negatiuri efeqtebis SezRudva 

[103, gv.123-127].  

dagegmvis da gegmebis SemuSavebis kuTxiT turizmisa da maspinZlobis 

industriaSi arsebobs garkveuli sirTuleebi, romelic dakavSirebulia 

industriis fragmentulobasTan da mraval operaciul qve-seqtorTan.  

mTavrobam dagegmvis etapze unda gaanalizos sakiTxebi, romelic 

dakavSirebulia industriis rogorc pozitiur, aseve negatiur gavlenasTan. 

eduardo faios sola da Caki ji (Chuck Y.Gee, Eduardo Fayos-Sola) gamoyofs  
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Semdeg ZiriTad sakiTxebs: marketinguli analizi da strategiebi, 

infrastruqtura, adamianuri resursebi, garemoze zegavlena, socio-

kulturuli, ekonomikuri zegavlena da a.S. dagegmvis etapze aucilebelia 

sakiTxisadmi sistemuri midgoma, yvela im elementebis gaTvaliswineba, 

romelic pirdapir da irib gavlenas axdens turizmis industriaze. am etapze 

maqsimalurad unda gamoiricxos Secdomebi, msoflio praqtika adasturebs, am 

mimarTulebiT daSvebulma Secdomebma Tu ra Sedegebi moutana sxvadasxva 

regionebSi turistul daniSnulebis adgilebs.  

dagegmvis etapze  yuradReba unda gamaxvildes  ekonomikuri, 

miwaTsargeblobis da zonebad dayofis, infrastruqturis, usafrTxoebis, 

socialuri servisebis ganviTarebis sakiTxebze. turizmis industriis 

interdisciplinaruli xasiaTidan gamomdinare, obieqtur aucileblobas 

warmoadgens dagegmvis procesSi sxvadasxva profesiis specialistebis CarTva, 

magaliTad, ekonomistebis, marketologebis, landSaftis dizainerebis, 

sociologebis, adamianuri resursebis menejerebis, ekologebis, 

arqiteqtorebis, arqeologebis da sxva [78, gv.288-289].  

kompleqsuri CarTuloba saSualebas mogvcems kvalificiurad 

gavaanalizoT arsebuli situacia da specialistebis daxmarebiT miviRoT 

kompetenturi gadawyvetilebebi. es sakiTxi gansakuTrebiT aqtualuria, 

rodesac xdeba axali turistuli daniSnulebis adgilebis ganviTareba.  

erovnul doneze grZelvadian periodSi qveynis mdgradi 

ganviTarebisaTvis unda Camoyalibdes e.w generaluri gegma (Master Plan), 

romelic warmoadgens qveynisaTvis saxelmZRvanelo, strategiul dokuments, 

sadac gaanalizebuli unda iyos yvela is aspeqti, romelic dadebiT gavlenas 

moaxdens turizmis industriis ganviTarebaze [78, gv.324]. rogorc wesi, 

generaluri gegma yalibdeba 10-20 wliani periodisaTvis, magram igi aseve 

moicavs gegmebs moklevadiani periodisTvisac. turizmis msoflio 

organizaciis meTodologiiT gegmaze muSaobis procesSi gamoiyofa sami 

ZiriTadi etapi:3  

                                                           
3
 www.unwto.org 
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pirvel etapze yalibdeba ZiriTadi principebi, misia da miznebi, 

generaluri gegmis fundamenturi bazisebi.  

meore etapze, yuradReba gamaxvilebulia konkretul mimarTulebebze, 

rogoricaa:  

 transporti;  

 ganTavseba;  

 turistuli aqtivobebi;  

 produqtis ganviTareba;  

 zonireba;  

 marketingi da sareklamo aqtivoba;  

 instituciuri CarCo;  

 kvleva da statistika;  

 kanonmdebloba da regulaciebi;  

 turistuli servisebis xarisxobrivi standartebi.  

yoveli mimarTulebiT unda ganisazRvros dainteresebuli jgufebis 

roli da pasuximgebloba, unda moxdes procesebis dakvirveba,  monitoringi 

da sxva kriteriumebis gansazRvra.  

mesame etapi moicavs gegmis implementacias, romlis farglebSi 

xelisuflebam unda gaiTvaliswinos is prioritetebi, romelic 

Camoyalibebulia gegmaSi.  generaluri gegma SesaZloa SemuSavdes rogorc 

erovnul, aseve regionul doneze [111, gv.94-98].  

sayuradReboa, rom SemuSavebuli gegmebi ar unda modiodes erTmaneTTan 

winaaRmdegobaSi, piriqiT, maT unda uzrunvelyon erTiani politikis 

farglebSi im ZiriTadi miznebis efeqtianad miRweva, romelic Camoyalibda 

industriis ganviTarebis erovnuli politikis  farglebSi. aseve saWiroa 

sxvadasxva doneze samTavrobo struqturebs Soris maqsimaluri koordinacia, 

aRniSnulSi igulisxmeba erovnul, regionul da municipalur doneze mWidro 

kontaqtebis Camoyalibeba. gansakuTrebiT unda gamovyoT municipalitetebi, 

romlebic asruleben mniSvnelovan funqcias regionebSi. maT kompetenciaSi 

Sedis saxelmwifos mier SemuSavebuli standartebis, zonebad dayofasTan 
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dakavSirebuli sakiTxebis, infrastruqturis, servisebis, gadasaxadebis, 

garemos dacvis da sxva mimarTulebiT aqtiuri muSaoba. miuxedavad imisa, rom 

generaluri gegmis SemuSaveba xdeba erovnul doneze, misi warmatebiT 

Sesruleba damokidebulia adgilobrivi saxelisuflebo organoebis, 

municipalitetebis aqtiur muSaobaze. 

ganviTareba – samTavrobo ZalisxmevasTan erTad nebismieri seqtoris 

ganviTarebisaTvis umTavresia procesebSi kerZo seqtoris aqtiuroba da 

CarTuloba. xelisuflebas SeuZlia ganmaviTareblis roli Seasrulos 

jansaRi biznes garemos Seqmnis, sakuTrebis uflebis dacvis, dargis 

regulaciisaTvis saWiro sakanonmdeblo normebis SemuSavebis kuTxiT. xolo 

sxva danarCeni mimarTulebebiT dominantur rols unda asrulebdes kerZo 

seqtori. turistuli biznesi gansakuTrebuli sensitiurobiT gamoirCeva 

mimdinare procesebis mimarT, amitom, misi ganviTarebisaTvis stabiluri biznes 

garemos Camoyalibeba aris sasicocxlod mniSvnelovani. xelisufleba ver 

ganaxorcielebs investiciebs kerZo seqtorSi, magram gansakuTrebiT unda 

gaaqtiuros muSaoba investiciebis mozidvis, infrastruqturis ganviTarebis, 

mdgradi ekonomikuri garemos SenarCunebis kuTxiT. xelisuflebas, aseve 

udidesi pasuxismgebloba gaaCnia adamianuri resursebis gadamzadebis 

TvalsazrisiT, romelic warmoadgens nebismieri seqtoris ganviTarebis 

winapirobas. amisaTvis saWiroa aqtiuri muSaoba treningebis dagegmvis, 

kvalifikaciis amaRlebis mimarTulebiT [78, gv.290]. 

xelisufleba dargis ganviTarebis maqsimalur Sedegs aRwevs kerZo 

seqtorTan tandemSi, rasac adasturebs msoflio praqtika. orive mxares 

gaaCnia Tavisi wili pasuximgebloba, rac gamoixateba erTi mxriv, 

xelisuflebis mxridan jansaRi biznes garemos uzrunvelyofaSi da meore 

mxriv, kerZo seqtoris mier investiciebis ganxorcielebaSi da samuSao 

adgilebis SeqmnaSi. sakiTxisadmi msgavsi midgoma pozitiurad aisaxeba ara 

mxolod calkeuli seqtoris, aramed saerTo ekonomikur keTildReobaze [87, 

gv. 993]. 

regulacia – rogorc zemoT aRvniSneT, dargis ganviTarebisaTvis 

samTavrobo regulaciebs gansakuTrebuli roli akisriaT rogorc erovnul, 
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aseve regionul doneze. samTavrobo intervenciebi SesaZloa sxvadasxva 

mimarTulebiT ganxorcieldes:  

 momxmarebelTa uflebebis dacva;  

 sastumro usafrTxoebis normebis regulacia;  

 kveba da jandacva;  

 sanitaruli higienuri normebis dacva;  

 licenzireba;  

 sasazRvro formalobebi;  

 garemos dacva;  

 saskolo ardadagebis dadgena da a.S. [115, gv.55]. 

saerTaSoriso turizmis SemTxvevaSi, turistuli nakadebis zrdis 

TvalsazrisiT aucilebelia ormxrivi samTavrobo SeTanxmebebi, romelic 

SeiZleba dakavSirebuli iyos pirdapir sahaero frenebTan, saerTaSoriso 

SeTanxmebebTan, teqnikur da operaciul standartebTan. rogorc erovnul, 

aseve saerTaSoriso doneze turizmis industriis ganviTarebis TvalsazrisiT, 

sakanonmdeblo aqtebi SesaZlebelia gaxdes rogorc xelSemwyobi, aseve 

Semaferxebeli faqtori. mTavrobis amocanaa Seqmnas iseTi fundamenturi 

bazisi, romelic minimum xels ar SeuSlis qveyanaSi turizmis industriis 

ganviTarebas [78, gv.290-292]. 

politiks Camoyalibebis zemoT aRniSnuli oTxi kategoriis mizania 

turistuli daniSnulebis adgilebis swori ganviTareba. turizmis politikis 

formulireba aucilebelia imisaTvis, rom zustad Sefasdes arsebuli 

viTareba da moxdes grZelvadian dinamikaშi im miznebis Camoyalibeba, romelic 

maqsimalur sargebels moutans industriaSi CarTul yvela monawiles. 

daniSnulebis adgilis konkurentuli upiratesoba damokidebulia mis unarze, 

efeqtianad moaxdinos operireba araprognozirebad, cvalebad garemo 

pirobebSi, aseve, grZelvadian dinamikaSi mdgradi ganviTarebა, romelic 

warmoadgens erT-erT fundamentur princips. gaeros msoflio turizmis 

organizaciis mixedviT, mdgradi ganviTarebis principebi dakavSirebulia, 

garemos da resursebis optimalur gamoyenebasTan, socialur-kulturuli 
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avTenturobis, TviTmyofadobis SenarCunebasTan, ekonomikur gavlenasTan, 

romelic gamoixateba Semosavlebis zrdaSi, adgilobrivi rezidentebis 

dasaqmebaSi da a.S. mdgradi turizmis ganviTarebisaTvis saWiroa yvela 

dainteresebuli jgufis maqsimaluri CarTuloba, mniSvnelovan sakiTxebze 

konsesusis miRweva da a.S [108, gv.14-19].  

mkvlevarebi am SemTxvevaSic gamoyofen kvlevebis ganxorcielebis 

aucileblobas, romelic warmoadgens fundamentur safuZvels politikis 

formirebisaTvis, rogorc Teoriuli aseve praqtikuli TvalsazrisiT. 

kvlevebi gvawvdis informacias rogorc makro, aseve mikro doneze, es 

informacia Rirebulia daniSnulebis adgilis warmatebulad 

ganviTarebisaTvis. 

saboloo jamSi, turizmis politikis mizania konkurentuli 

daniSnulebis adgilis formireba. turistuli daniSnulebis adgilis 

konkurentunarianoba ganisazRvreba konkretuli elementebis da kriteriumebis 

mixedviT. konkurentuli upiratesobis sakiTxis ganxilvisas xSir SemTxvevaSi 

mWidrodaa dakavSirebuli Teoriuli da praqtikuli aspeqtebi. mkvlevarebis 

garkveuli nawili eyrdnoba saerTaSoriso vaWrobis absoluturi da 

fardobiTi upiratesobis midgomebs, romelSic resursebi gvevlineba 

konkurentuli upiratesobis mopovebis mTavar saSualebad. magram, aseve 

mniSvnelovania Tu ramdenad efeqtianad xdeba aRniSnuli resursebis 

gamoyeneba [38,gv.113-115]. samecniero literaturaSi arsebobs 

konkurentunarianobasTan dakavSirebiT SemuSavebuli araerTi modeli. 

magaliTad, punis modeli, porteris konkurentuli Zalebi da strategiebi; 

bordasis modeli, porteris almasi - konkurentuli upiratesobis 

determinantebi, riCisa da krauCis konceptualuri modelebi da a.S. 

porteri konkurentuli garemos SeswavlisaTvis gvTavazobs e.w ,,xuTi 

Zalis” models, sadac yuradReba gamaxvilebulia Semdeg elementebze: safrTxe 

axlad mosulebisagan, momwodebelTa Zala, myidvelTa Zala, Canacvlebis 

safrTxe, konkurentuli metoqeoba. porteris mixedviT industriis 

konkurentunarianobas da momgebianobas gansazRvravs zemoT aRniSnuli xuTi 

Zala. Sesabamisad, turistuli kompaniebis strategiis formulirebisas 
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aucilebelia am Zalebis gaTvaliswineba. turizmis  bazarze axali 

monawileebisagan safrTxe sakmaod maRalia, vinaidan igi moicavs mraval 

operaciul qve-seqtors. am kompaniebs SesaZlebelia SeeqmnaT Semdegi 

barierebi: ekonomiis masStabi, kapitalis moTxovnebi, produqciis 

diferenciacia, Rirebulebis Secvla, sadistribucio arxebis xelmisawvdomoba, 

gamoucdeloba, reklamis barierebi, samTavrobo politika, mosalodneli 

urTierTobebi, gasvlis Rirebuleba. aseve, maRalia Canacvlebis saSiSroebac, 

magaliTad, momxmareblebs SeuZliaT damoukideblad dajavSnon sastumro, rac 

ar saWiroebs turistuli agentebis momsaxurebas. myidvelebis siZliere 

gansakuTrebiT maRalia, rodesac xdeba didi moculobebis Sesyidva, aseve, Tu 

produqtebi standartulia da aradiferencirebuli. Tanamedrove pirobebSi 

myidvelebs aqvs codna, gamocdileba servisebis Sesaxeb, rac warmoadgens 

zemoqmedebis sakmaod mZlavr iaraRs. gasaTvaliswinebelia, momwodebelTa 

siZlierec, romelic gansakuTrebiT maRalia rodesac, bazarze dominirebs 

ramodenime kompania. porteris xuTi Zalis modelis centrSi moqceulia 

arsebul firmebs Soris metoqeoba, romelic mZafrdeba rodesac seqtori 

izrdeba nela, produqtis malfuWebadobis Tavidan acileba Zviri jdeba, 

fiqsirebuli fasebi maRalia, arsebobs gamosvlis maRali barierebi. porteri 

gamoyofs konkurentuli upiratesobis or ZiriTad tips, Semcirebul 

Rirebulebas da diferenciacias. turistulma daniSnulebis adgilebma 

aRniSnuli upiratesobis farglebSi, ukeTesi ekonomikuri Sedegebis 

misaRwevad SesaZloa gamoiyenos Semdegi midgomebi: fasiT liderobis 

strategia, diferenciaciis da niSis anu fokusirebis strategia. cxadia, rom 

TiToeul midgomas gaaCnia rogorc Zlieri, aseve susti mxareebi [101, gv.3-25; 

115, gv.109-114]. 

turistuli daniSnulebis adgilebis konkurentuli upiratesobis 

ganviTarebis TvalsazrisiT sayuradReboa porteris modeli, romelic 

Camoayaliba wignSi ,,erebis konkurentuli upiratesoba”. samecniero 

literaturaSi igi cnobilia porteris ,,almasis” saxiT. aRniSnuli modeli 

advilad adaptirebadia, rogorc regionebTan, aseve turistul daniSnulebis 
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adgilebTan. modeli oTxi ZiriTadi determinantisagan Sedgeba: 1. faqtoruli 

pirobebi – igulisxmeba, adamianuri, bunebrivi, kulturuli da istoriuli, 

kapitaluri da infrastruqturuli resursebi. 2. moTxovnis pirobebi – 

moicavs bazris struqturas da moculobas, zogadad momsaxurebasa da 

produqtebze moTxovnis Taviseburebebs. 3. dakavSirebuli da damxmare 

industriebi – aucilebelia imisaTvis, rom moxdes maRali xarisxis 

servisebis miwodeba turistebisaTvis, romelic sxvadasxva mimwodeblebis 

gareSe SeuZlebelia. 4. bazris struqtura, organizeba, metoqeoba da 

strategia – aRniSnuli determinanti sakmaod kompleqsuria, igi moicavs iseT 

sakiTxebs, rogoricaa, turizmis strategiuli gegma, organizaciuli 

struqtura, sajaro da kerZo seqtoris urTierToba, xarisxis marTva, 

strategiuli aliansebi da a.S. porteri calke gamoyofs damatebiT cvladebs: 

SesaZleblobebs (Sansi) da mTavrobas, romelic gavlenas axdens mTlian 

sistemaze. SeiZleba iTqvas, rom porteris aRniSnuli modeli warmoadgens 

sistemas, romelSic erTi determinantis efeqti garkveulwilad 

damokidebulia sxvebis mdgomareobaze [115, gv.114-118]. 

sqema 1.24 

 

 

 

 

 

 

 

  

  

                                                           
4 Vanhove Norbert, The Economics of Tourism Destinations, Elsevier, 2005, p.115 
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gansxvavebuli xedvebia punis (Poon) mier Camoyalibebul koncefciaSi. igi 

akritikebs porteris mier Camoyalibebul Sexedulebebs. misi azriT igi 

naklebad gamosadegia momsaxurebis seqtorisaTvis. punis konkurentul 

strategias aqvs ori ganzomileba - mikro da makro done. aseve, misi 

unikaluroba gamoixateba imaSi, rom igi calke ganixilavs strategiebs 

industriis moTamaSeTaTvis da turistuli daniSnulebis adgilisaTvis. 

industriis moTamaSeebs puni sTavazobs principebs: win daayene momxmarebeli, 

gaxdi lideri xarisxis mixedviT, ganaviTare radikaluri inovaciebi, 

ganamtkice Seni strategiuli pozicia. punis koncefciis meore nawilSi 

yuradReba gamaxvilebulia turistuli daniSnulebis adgilis ganviTarebaze. 

turistuli daniSnulebis adgilis mdgradi ganviTarebisaTvis puni axdens 

oTxi ZiriTadi strategiis identifikacias: upiratesoba mianiWe garemos, 

gaxade turizmi mowinave seqtori, ganamtkice distribuciis arxebi, aage 

dinamikuri kerZo seqtori [115, gv.119]. 

sainteresoa riCis da krauCis (Ritchie, Crouch) mier Camoyalibebuli 

modeli, romelSic yuradReba gamaxvilebulia 36 punqtze, rac 

sistematizebulia 5 ZiriTad elementSi. ritCis da krauCis modelis ZiriTadi 

principia daniSnulebis adgilis SedarebiTi da konkurentuli upiratesobebis 

identifikacia (ix. sqema 1.2). SedarebiT upiratesobaSi igulisxmeba is 

resursebi, romelic gaaCnia daniSnulebis adgils, xolo konkurentulSi ki - 

am resursebis efeqtianad gamoyeneba. qvemoT mocemul sqemaze warmodgenilia 

modelis ZiriTadi komponentebi:  

 globaluri makro garemo;  

 konkurentuli mikro garemo;  

 ZiriTadi resursebi da atraqciebi;  

 damxmare faqtorebi da resursebi;  

 turistuli daniSnulebis adgilis politika;  

 dagegmva da ganviTareba, turistuli daniSnulebis adgilis 

menejmenti;  

 makvalificirebeli da gamaZlierebeli determinantebi [104, gv.62-77]. 
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globalur makro garemoSi igulisxmeba Zalebi, romlebic gavlenas 

axdenen yvela industriaze, es SeiZleba iyos: ekonomikuri, klimaturi, 

teqnologiuri, politikuri da sxva faqtorebi.  

mikro garemo warmoadgens turizmis sistemis nawils, igi moicavs: 

saqonlisa da momsaxurebis mimwodeblebs, turistul sawarmoebs, Suamavlebs, 

konkurent turistul daniSnulebis adgilebs da a.S.  

ZiriTadi resursebi da mimzidveloba moicavs yvela im elements, 

romelic izidavs turistebs, rac SeiZleba gaxdes monaxulebis TvalsazrisiT 

ZiriTadi motivatori turistebisaTvis. es faqtorebia: fiziografia da 

klimati, istoria da tradiciebi, kultura,  garToba da sxva.  

sqema 1.25 

 

damxmare faqtorebi da resursebi warmoadgens aseve mastimulirebel 

Zalas, romelic exmareba turizmis industriis ganviTarebas, es faqtorebia: 
                                                           
5
 J.R. Brent Ritchie, Geoffrey I. Crouch, The Competitive Destination, A Sustainable Tourism Perspective, CABI 

Publishing, 2003, p. 63 
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infrastruqtura, maspinZloba, xelmisawvdomoba, politikuri mxardaWera da 

a.S.  

daniSnulebis adgilis politika, dagegmva da ganviTareba – mkvlevarebi 

aRniSnul komponentSi gamoyofen filosofiis, xedvebis Camoyalibebas, 

daniSnulebis adgilis pozicionirebas da brendings, romelic gulisxmobs ra 

upiratesoba unda hqondes mas konkurentebTan mimarTebiT, monitorings da 

audits, romlis drosac xdeba e.w. svot analizi, sadac naTlad Cans Zlieri 

da susti mxareebi, aseve SesaZleblobebi da safrTxeebi, romelic SesaZloa 

gaaCndes daniSnulebis adgils drois konkretul monakveTSi.  

daniSnulebis adgilis menejmentSi ZiriTadi aqcenti keTdeba cxra 

moqmedebaze: organizeba, marketingi, momsaxurebis STabeWdilebis xarisxi, 

informacia/kvleva, adamianuri resursebis ganviTareba, dafinanseba, vizitorTa 

menejmenti, resursebis marTva, krizisebis menejmenti [104, gv.183-229]. 

daniSnulebis adgilis konkurentuli upiratesobis integrirebul 

models gvTavazobs dvaieri da kimi (Dwyer, Kim), romelic eydnoba sxvadasxva 

mkvlevarebis mier Camoyalibebul modelebs, maT Soris riCisa da krauCis 

models. 

aRniSnuli modeli gviCvenebs ra gavlenas axdens resursebi, 

daniSnulebis adgilis menejmenti, moTxovna da situaciuri mdgomareoba 

konkurentunarianobaze da socialur ekonomikur keTildReobaze. mxardamWeri 

faqtorebi da resursebi moicavs im elementebs, romlebic ufro metad 

mimzidvels xdis daniSnulebis adgils. daniSnulebis adgilis menejmentSi 

igulisxmeba yvela is faqtori, romelic saWiroa resursebis efeqtianad 

gamoyenebisaTvis, kerZod, daniSnulebis adgilis menejments, marketingis 

organizaciebs, politikas, dagegmvas da ganviTarebas, adamianur resursebs, 

garemos menejments da a.S.  

aRsaniSnavia, rom modelSi mkvlevarebi calke gamoyofen moTxovnis 

elements, sadac sam ZiriTad niuansze keTdeba aqcenti. esenia: moTxovnis 

kuTxiT cnobierebis amaRleba (Demand-awareness), aRqma/gacnobiereba (Perception), 

preferencia (Preferences). cnobierebis amaRlebas da informirebulobas xels 
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uwyobs sxvadasxva tipis marketinguli aqtivobebi. situaciur mdgomareobaSi 

igulisxmeba is Zalebi, romlebsac SeuZliaT gavlena moaxdinon daniSnulebis 

adgilis konkurentunarianobaze [71,gv5-6]. konkurentunarianoba, rogorc 

sqemaze Cans, sabolood aisaxeba socialur-ekonomikur keTildReobaze, 

rogorc erovnul aseve regionul doneze, romelic gamoixateba sxvadasxva 

makroekonomikur indikatorebSi [74, gv.369-408]. 

sqema 1.36 

 

unda aRiniSnos, rom turizmis industria dakavSirebulia mraval 

momijnave seqtorTan. Sesabamisad, politikis farglebSi Camoyalibebuli 

filosofia winaaRmdegobaSi ar unda modiodes sxva seqtorebTan. piriqiT, man 

unda SeZlos mWidro kavSirebis Camoyalibeba, rac stabilurad ganviTarebis 

mniSvnelovani winapirobaa. politikis ,,arqiteqtorebma” unda gaiTvaliswinon 

arsebuli sirTuleebi, unda moinaxos Sexebis wertilebi, romelic sargebels 

moutans rogorc industriebs, aseve adgilobriv rezidentebs. politika, 

upirveles yovlisa, fokusirebuli unda iyos sazogadoebis interesebze, 

                                                           
6
 L. Larry Dwyer, Chalwon Kim, Destination Competitiveness: Determinants and Indicators, University of Western Sydney, 

Australia 2010, p.378 
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rogorc regionul, aseve erovnul doneze, unda pasuxobdes qveyanaSi arsebul 

gamowvevebs, rac mTavaria, orientirebuli unda iyos mosaxleobis 

keTildReobis amaRlebaze da negatiuri efeqtebis SezRudvaze [108, gv.9-11]. 

turizmis politikis struqtura da Sinaarsi gansazRvravs turizmis 

politikis arss, xolo Tavad politikis formulirebis procesi moicavs 

etapebs, rodesac xdeba politikis struqturis formireba da konkretuli 

nabijebis gadadgma. formulirebis procesi dinamikuria, amitom maqsimaluri 

efeqtis misaRebad saWiroa sxvadasxva midgomebis, meTodebis gamoyeneba. aseve 

turizmis politika unda ganvixiloT rogorc erTiani sistemis Semadgeneli 

nawili. turizmis politikis farglebSi unda moxdes filosofiis, turizmis 

ganviTarebis xedvebis Camoyalibeba, romelic iqneba fundamenturi bazisi 

rogorc makro, aseve mikro doneze.  filosofiuri midgoma saSualebas 

gvaZlevs siRrmiseulad SevxedoT mimdinare procesebs, rac mTavaria igi 

warmoadgens erTgvar ideologiur da fundamentur baziss, romlis 

safuZvelze unda moxdes konkretuli xedvebis Camoyalibeba [80, gv.335].  

brent riCis da goldneris azriT turizmis filosofia warmoadgens, 

qcevis, Sexedulebebis, rwmenis an tradiciebis erTobliobas, romelsac unda 

daeyrdnos konkretuli dargi. Camoyalibebul filosofiaSi unda aisaxos 

interesebi, Rirebulebebi, romelic Seqmna sazogadoebam arsebobis manZilze 

[80, gv.336]. Tu Cven gvsurs, rom ganviTardeT grZelvadian dinamikaSi, 

aucilebelia, rom Camoyalibebuli filosofia winaaRmdegobaSi ar modiodes 

sazogadoebriv interesebTan. filosofia SesaZloa gansxvavebuli iyos 

konkretuli daniSnulebis adgilis specifikidan gamomdinare, aRniSnuli 

damokidebulia sazogadoebaze, maT Rirebulebebze, romlis farglebSic xdeba 

misi Camoyalibeba. 

swored amitom, msoflioSi arsebuli warmatebuli modelebis 

ganxilvisas an praqtikaSi implementaciisas unda gaviTvaliswinoT is garemo 

pirobebi, romelic arsebobs konkretul sociumSi. es aisaxeba socialur, 

ekonomikur, kulturul da sxva faqtorebSi. TiToeuli modelis warmatebiT 

danergvisaTvis aucilebelia aRniSnul faqtorebTan maTi adaptacia, mxolod 

am SemTxvevaSi SesaZloa gaxdes modeli warmatebuli [104, gv.153-156]. 
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filosofiebs aqvT praqtikuli TvalsazrisiT garkveuli upiratesobebi, 

radgan isini gvTavazoben rogorc movlenebis aRwerilobas, aseve sakiTxebis 

gadaWris konkretul gzebs.  

filosofiasTan erTad aucilebelia xedvebis Camoyalibeba, riCis 

mixedviT, daniSnulebis adgilis konceptualuri sqemis sawyisi etapia 

preambula, romelSic mocemulia  struqtura da Sinaarsi. aseve ZiriTadi 

xedvebi, romelic warmoadgens ufro Rrma, konkretul baziss romelsac 

eyrdnoba sxva elementebi. saWiroa Zireuli xedvis SeTanawyoba xedvis sxva 

elementebTan. unda aRiniSnos, rom xedvebTan dakavSirebuli elementebi calke 

komponentebia. daniSnulebis adgilis specifikidan gamomdinare igi SeiZleba 

iyos sxvadasxva. xedvebis safuZvelze xdeba miznebis Camoyalibeba, romelic 

faqtobrivad warmoadgens saoperacio fazebs. miznebis efeqtianad 

miRwevisaTvis SegviZlia SevimuSavoT drois gegma-grafikebi, aseve 

instrumentebi da meTodebi, romelic saSualebas mogvcems gavakontroloT da 

SevafasoT operaciuli fazebi [80, gv.337]. 

goldneri da brent ritCi,  (Charles R. Goeldner, J. R. Brent Ritchie) turizmis 

politikis formulirebis procesSi gamoyofen Semdeg fazebs:  

 definiciis;  

 analitikuri;  

 saoperacio; 

 danergvis faza.  

definiciis faza sawyisi etapia, romlis farglebSi xdeba turistuli 

daniSnulebis adgilis sistemis gansazRvra, filosofiis, xedvebis, miznebis 

Camoyalibeba da SemzRudavi faqtorebis gaanalizeba. analitikuri fazis 

mizania xedvebidan da miznebidan gamomdinare miRebuli gadawyvetilebebis 

Sesaxeb informaciis Segroveba, Sefaseba. igi Sedgeba miwodebaze 

orientirebuli muxlebisagan: Sida analizi, romlis farglebSi mimdinareobs 

arsebuli politikis da programebis mimoxilva, resursebis Sefaseba da 

auditi, strategiuli gavlenis analizi da moTxovnaze orientirebuli 

muxlebisgan, sadac gamoiyofa mimdinare da saboloo moTxovnis analizi, 
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rogorc makro, aseve mikro doneze, bazarze winsvlis TvalsazrisiT 

konkurentuli da mdgradi ganviTarebisaTvis saWiro politikis mimoxilva [80, 

gv.339]. 

analitikuri samuSaoebis Semdeg, operaciul fazaSi unda moxdes 

analizis safuZvelze ukve miRebuli strategiuli daskvnebis identifikacia, 

maTi gamoyeneba rogorc moTxovnis, aseve miwodebis kuTxiT. amave etapze 

xorcieldeba politikasTan, programebTan dakavSirebiT rekomendaciebis 

SemuSaveba. aseve, sapasuxismgeblo da gadamwyveti etapia implementaciis faza, 

romlis farglebSi xdeba, daniSnulebis adgilis ganviTarebis da 

konkurentuli upiratesobis mopovebisaTvis strategiebis praqtikaSi danergva. 

warmatebis misaRwevad, aucilebelia, uflebebis da pasuxismgeblobebis 

delegireba, rac gaamartivebs mmarTvelobiTi kuTxiT procesebs. imave etapze 

saWiroa, konkretuli programebis mxardasaWerad finansuri resursebis 

moZieba. warmateba, aseve damokidebulia adaptirebuli kontrolis meqanizmebis 

SemuSavebaze, rac gulisxmobs Sesabamisi instrumentebis da meTodebis 

danergvis aucileblobas, romelic saSualebas mogvcems drois konkretul 

etapze movaxdinoT procesebis monitoringi da kontroli [80, gv.340-342]. 

arsebuli modelebis, Teoriuli da praqtikuli bazisis gaanalizeba 

mniSvnelovani winapirobaa, rom gakeTdes konkretuli daskvnebi, politikis 

SemuSavebis da implementaciis, turistuli daniSnulebis adgilis 

ganviTarebis, prognozirebis TvalsazrisiT. magram, Cveni azriT sakiTxis 

siRrmiseulad SeswavlisaTvis aucilebelia industriis evoluciis procesis 

gaanalizeba da  im sakiTxebis Seswavla, romlebic gavlenas axdenen mis 

ganviTarebaze. samecniero literaturaSi termini ,,turizmis industria” 

sakmaod gavrcelebulia, Tumca aRniSnul sakiTxTan dakavSirebiT arsebobda 

azrTa sxvadasxvaoba, turizmi warmoadgenda industrias Tu mis seqtors [115, 

gv.9]. zogadad industria moicavs ekonomikur subieqtebs, romlebic awarmoeben 

msgavs saqonelsa da momsaxurebas, aseve masSi igulisxmeba jgufebi, romlebic 

sargebloben identuri nedleuliT. Tumca erovnul angariSTa sistema 

ganmartavs, rom konkretuli industria SesaZlebelia Sedgebodes 

jgufebisagan, romlebic SeiZleba daiyos sabazro da arasabazro 
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mwarmoeblebad. amitom saWiroa ekonomikuri zegavlenis Sefasebisas maTi 

gamijvna. rac Seexeba turizmis industrias, mogzaurobis procesSi turisti 

iZens sxvadasxva tipis momsaxurebebs, romelic SesaZlebelia  mivakuTvnoT 

produqtisa da momsaxurebis erTidaigive kategoriebs [139, gv. 144].  

industriis ganviTarebis fundamenturi bazisis gagebisaTvis saWiroa, 

industriis struqturuli analizi, romelic saSualebas gvaZlevs movaxdinoT 

im Zalebis identifikacia, romlebic saboloo jamSi ganapirobeben mis 

konkurentunarianobas. am TvalsazrisiT sainteresoa maikl porteris mier 

(Michael E. Porter) Camoyalibebuli Sexedulebebi, industriis evoluciis, 

investiciebis SesaZleblobebis, prognozebis, konkurentuli strategiebis 

SemuSavebis kuTxiT.  

industriis evoluciis procesis gaanalizebisaTvis, upirveles yovlisa, 

saWiroa misi mamoZravebeli Zalebis identifikacia. cvalebad garemo 

pirobebSi aRniSnuli Zalebi ar imyofebian statikur mdgomareobaSi. isini 

warmoadgenen mastimulirebel Zalebs, romlebic ganapirobeben industriaSi 

cvlilebebs. porteri xazs usvams im faqts, rom nebismieri industria 

funqcionirebas iwyebs sawyisi struqturiT (Initial Structure), igi warmoadgens 

industriis teqnikuri da ekonomikuri maxasiaTeblebis Sedegs. evoluciis 

procesis mizania gamokveTos industriis potenciuri  struqtura (Potential 

Structure). Tanamedrove teqnologiebis, momxmareblebis qcevis, produqtis 

maxasiaTeblebis, inovaciebis, marketinguli RonisZiebebis gavleniT 

industriam SesaZlebelia miiRos sxvadasxva struqturuli saxe. porteri 

gansakuTrebul yuradRebas aniWebs sainvesticio gadawyvetilebebs, romlebic 

industriis ganviTarebaze axdenen gavlenas, aq igulisxmeba rogorc moqmedi, 

aseve axali ekonomikuri subieqtebi. sawyisi struqtura, potenciuri 

struqtura, sainvesticio gadawyvetilebebi damokidebulia konkretul 

industriaze, mis specifikaze. Tumca gamoiyofa is ZiriTadi elementebi, 

romlebic misi azriT gavlenas axdenen industriis evoluciis procesze, es 

elementebia:  

 grZelvadian dinamikaSi zrda;  
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 momxmarebelTa segmentis cvlileba;  

 momxmareblebis codna;  

 gaurkvevlobis SezRudva;  

 dapatentebuli mesakuTreobis gavrceleba;  

 gamocdilebis dagroveba;  

 masStabis zrda;  

 cvlileba xarjebSi da valutis kursSi;  

 inovaciebi produqtsa da marketingSi;  

 inovaciis procesi;  

 cvlilebebi momijnave industriebSi;  

 samTavrobo politikis cvlileba;  

 SeRweva da gasvla [101, gv.164]. 

grZelvadian dinamikaSi industriis zrdaze - gavlenas axdens 

demografiuli faqtorebi. aRniSnul faqtorebSi gamoiyofa Semdegi 

maxasiaTeblebi: asaki, sqesi, Semosavlebi, ganaTleba, ojaxis sidide, religia 

da sxva. turizmisa da maspinZlobis industria TiToeuli faqtorisadmi 

maRali sensitiurobiT gamoirCeva. gansakuTrebiT unda aRiniSnos Semosavlebi, 

cnobilia, rom turizmis industria gamoirCeva Semosavlebisadmi maRali 

elastikurobiT. Semosavlebi SesaZlebelia Sefasdes sxvadasxva gziT, 

rogoricaa, mSp mosaxleobis erT sulze, gankargvadi da diskreciuli 

Semosavali da a.S. aseve, mniSvnelovania, geografiuli faqtorebis 

gaTvaliswineba, vinaidan sxvadasxva socialur-kulturuli sivrcis adamianebs 

gaaCniaT gansxvavebuli moTxovnilebebi. am faqtorebis gaTvaliswineba 

aucilebelia, rogorc moTxovnis, aseve miwodebis kuTxiT.  

industriuli produqtebis moTxovnaze, aseve gavlenas axdens cxovrebis 

Secvlili stili, gemovneba, faseulobebi. informaciuli sazogadoebis 

pirobebSi aRniSnuli tendencia namdvilad SeiniSneba, maT Soris turizmis 

industriaSi. DdRes turists ufro metad ainteresebs avTenturis Zieba, 

bunebisadmi meti pasuxismgeblobiT midgoma, kulturuli faseulobebi, rac 

Seqmna konkretulma sazogadoebam arsebobis manZilze [92, gv.80-88]. jansaRi 
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cxovrebis stili, aseve warmoadgens erT-erT mniSvnelovan tendencias, rac 

pirdapir an iribad aisaxeba Tavisufali drois gatarebis, ardadegebis 

stilistur maxasiaTeblebze. aqedan gamomdinare, mimwodeblebma unda 

moaxdinon sakuTari produqtis adaptireba momxmarebelTan. sabazro 

mocemulobidan gamomdinare, dadga meti individualizaciis aucilebloba [115, 

gv.58-69]. 

industriis evoluciis procesSi, aseve unda gamoiyos momxmarebelTa 

segmentis, maTi moTxovnilebebis cvlileba. sazogadoeba viTardeba, 

momxmareblebs ecvlebaT moTxovnilebebi, rac SesaZloa ganpirobebuli iyos 

sxvadasxva faqtorebiT. es cvlileba grZlevadian dinamikaSi aucileblad 

moaxdens gavlenas industriis struqturaze, vinaidan, industria 

orientirebulia momxmarebelTa moTxovnilebebis dakmayofilebaze. calke 

unda gamovyoT, momxmareblebis codnis done konkretul produqtebTan 

mimarTebiT. momxmarebeli, industriis ganviTarebasTan erTad, swavlobs 

saqonlisa da momsaxurebis maxasiaTeblebs, rac ganapirobebs gadawyvetilebis 

miRebis procesSi maT maRal kvalificiurobas [90,gv.221-230]. Tanamederove 

pirobebSi turistebi arian ufro metad gamocdilebi, maT kargad ician, ras 

niSnavs ,,ukeTesi xarisxi”, romelsac momsaxurebaSi eniWeba gansakuTrebuli 

mniSvneloba. turistebs ainteresebT mravalferovneba, axali STabeWdilebebi, 

Tavgadasavlebi, rac unda uzrunvelyos turistuli daniSnulebis adgilma. 

porteri gamoyofs produqtis ganviTarebis, dapatentebuli 

mesakuTreobis sakiTxs. axali teqnologiebis danergviT, produqtis 

ganviTarebiT organizaciebs SeuZliaT konkurentuli upiratesobis mopoveba. 

organizaciebma unda daicvan sakuTari teqnologiebi da siaxleebi, romelTa 

gavrceleba SesaZloa moxdes sxvadasxva gziT. erTi mxriv, uSualod saqonlis 

inspeqtirebiT, meore mxriv, informaciis gaJonviT, romelic SesaZlebelia 

dakavSirebuli iyos organizaciidan personalis gadinebasTan.  

Sesabamisad, organizaciebma unda daicvan, rogorc materialuri, aseve 

aramaterialuri kapitali, romelic ganapirobebs bazarze maT konkurentul 

upiratesobas. gansakuTrebuli yuradReba eTmoba teqnologiebis ganviTarebas, 
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romlis masStabi da sirTule damokidebulia industriis specifikaze. igi 

sakuTrebis dacvis saSualebad gvTavazobs dapatentebas, romelic unda iyos 

gamyarebuli sakanonmdeblo aqtebiT [101, gv.172-174]. 

gamocdilebis dagroveba – industriis warmatebaze, aseve pozitiurad 

moqmedebs gamocdilebis dagroveba. am kuTxiT unda gamovyoT, sadistribucio 

arxebis gafarToeba, marketinguli RonisZiebebi, saqonlisa da momsaxurebis 

warmoeba, romlis saSualebiTac xdeba, rogorc tradiciuli moTamaSeebis, 

aseve industriis warmoebis masStabebis gafarToeba. rac garkveulwilad 

ubiZgebs mwarmoeblebs, erTi mxriv, awarmoon ufro meti, xolo, meore mxriv, 

momxmareblebs _ moixmaron ufro meti saqoneli da momsaxureba. 

warmoebis masStabis zrda an Semcireba – zrdadi industriis pirobebSi, 

dinamikaSi SesaZlebelia gafarTovdes misi mTliani masStabi. porteri 

aRniSnavs, rom absoluturi zrda  ganpirobebulia wamyvani ekonomikuri 

subieqtebis aqtivobiT da bazris wilis gafarToebiT. industriis da firmebis 

masStabis gafarToeba, bunebrivia, gavlenas axdens industriis mTlian 

struqturaze. subieqtebma am SemTxvevaSi SromiTi da kapitaluri resursebis 

mobilizeba unda moaxdinon, miiRon efeqtiani gadawyvetilebebi produqtis 

warmoebis meTodebis, sadistribucio arxebis gafarToebasTan dakavSirebiT. 

Tumca, aseve, SesaZlebelia miviRoT sapirispiro situaciac, romelic 

dakavSirebulia masStabis SemcirebasTan [101, gv.175-176]. 

cvlilebebi sawarmoo xarjebSi da valutis gacvliT kursSi - 

nebismieri industria warmoebis procesSi axorcielebs sxvadasxva saxis 

danaxarjebs. xarjebSi gamowveulma cvlilebebma, aseve, SesaZloa gavlena 

moaxdinos industriis struqturaze. konkretulad es gamoixateba: Sromis 

anazRaurebis, materialuri danaxarjebis, kapitalis Rirebulebis, 

sakomunikacio da satransporto Rirebulebis cvlilebaSi. zemoT aRniSnuli 

faqtorebi saboloo jamSi gavlenas axdens produqtebis fasebze, rac 

gamoiwvevs cvlilebebs moTxovnis kuTxiTac. aseve, aucilebelia valutis 

gacvliTi kursebis gaanalizeba, gamgzavrebis da maspinZel qveynebs Soris. 

fasebi adekvaturi unda iyos valutis gacvliT kursTan mimarTebaSi.  

valutis gacvliT kursSi cvlileba gavlenas axdens turistebis 
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gadawyvetilebaze da qcevaze, romelic SesaZloa, dakavSirebuli iyos 

gamgzavrebis qveynis SerCevasTan, darCenis xangrZlivobasTan da a.S. [101, gv.177]. 

inovaciebi produqtsa da marketingSi – inovaciebi produqtSi erT-erTi 

im faqtorTagania, romelic ganapirobebs industriis, firmis warmatebas. 

gansakuTrebiT, unda gamovyoT, teqnologiuri inovaciebi, romlebic gavlenas 

axdenen, rogorc warmoebis masStabze, aseve produqciis xarisxze da 

gayidvebze. porteris azriT inovaciebi SesaZloa modiodes rogorc 

industriis Signidan, aseve garedanac. produqtis msgavsad, saWiroa, 

inovaciebi marketingSi, romelic ganapirobebs produqtze moTxovnis zrdas. 

es gamoixateba inovaciuri marketinguli sadistribucio arxebis SeqmnaSi, 

romlis saSualebiTac SesaZlebelia axal segmentebze gasvla. axali tipis 

marketinguli RonisZiebebi SesaZloa gaxdes warmoebis masStabis zrdis 

safuZvelic. inovaciebi gavlenas axdenen uSualod warmoebis procesze da 

meTodebze. porteris SexedulebiT, maT SeuZliaT procesi gaxadon ufro 

metad, an naklebad kapital-intensiuri, Seamciros an gazardos warmoebis 

masStabi, vertikaluri integracia, gavlena moaxdinos gamocdilebis 

dagrovebaze da a.S. [101, gv.177-179]. 

industriebis evoluciaze zemoqmedebas axdens momijnave seqtorebSi 

mimdinare cvlilebebi. rac ufro mWidroa industriebs Soris TanamSromloba,  

miT ufro metad, maRali sensitiurobiT moaxdens nebismieri struqturuli 

cvlileba maTze gavlenas. aRsaniSnavia, rom turizmisa da maspinZlobis 

industria dakavSirebulia mraval momijnave seqtorTan. rogoricaa, soflis 

meurneoba, transporti, kavSirgabmuloba, ganaTleba da sxva. industriebSi 

struqturulma cvlilebebma SesaZloa stimuli misces sxva ekonomikur 

aqtivobebs da seqtorebs [101, gv.180]. magaliTad, saqarTveloშi turizmis 

ganviTarebis xelSewyobam da stimulirebam gamoiwvia soflis meurneobis 

produqtebze moTxovnis zrda. dRes arsebuli situaciidan gamomdinare 

qveyanaSi moTxovnis dakmayofileba xdeba importirebuli produqtebiT. rac 

turizmisaTvis da ekonomikis ganviTarebisaTvis araefeqtiania. miT umetes, im 
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pirobebSi, rodesac msoflio ekonomikaSi mimdinareobs agflaciuri procesebi 

[34, gv.204-205]. 

samTavrobo politika - aseve gavlenas axdens indutriis struqturaze. 

mTavrobas gaaCnia sxvadasxva tipis berketebi industriis ganviTarebis 

kuTxiT, rac gamoixateba sagadasaxado politikis formirebaSi, produqciis 

xarisxisa da usafrTxoebis, garemos dacvis da sxva regulaciebSi da a.S. 

samTavrobo politikis fundamenturi roli mdgomareobs industriis mdgradi 

ganviTarebis xelSewyobaSi. nebismieri cvlileba am kuTxiT, pirdapir an irib 

gavlenas aucileblad moaxdens procesebze. samTavrobo politikas 

gansakuTrebuli mniSvneloba eniWeba maSin, rodesac, industria Canasaxovan, an 

ganviTarebis sawyis etapze imyofeba. turizmisa da maspinZlobis industriis 

TvalsazrisiT samTavrobo politikas aqvs gadamwyveti mniSvneloba 

investiciebis mozidvis, biznes garemos uzrunvelyofis, adamianuri 

resursebis ganviTarebis, lokalur da erovnul doneze politikis 

SemuSavebis da implementaciis kuTxiT [101, gv.181]. 

porteri aseve gamoyofs industriaSi SeRwevis da gamosvlis barierebs. 

SeRwevis simartive SesaZlebelia iyos stimulis mimcemi sxva ZalebisaTvis, 

rom moaxdinon struqturuli cvlilebebi. aseve axal moTamaSeebs gaaCniaT 

resursebi, unarebi, codna, rac xels uwyobs konkurentuli garemos 

gajansaRebas. 
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1.2 turizmis ganviTarebis politikis swrafad cvalebad garemoSi 

efeqtianad ganxorcielebis winaaRmdegobebi 

 

cvlilebebis menejmenti zogadad da kerZod, turizmis industriaSiD 

aris individebis, gundebis, organizaciebis arsebulidan sasurvel 

mdgomareobaze gadasvlis procesi. cvlilebebi Tavis TavSi aseve moicavs, 

individebis, gundebis Secvlis procesebs, da amasTan erTad struqturul da 

teqnologiur cvlilebebsac.  

Tanamedrove pirobebSi, radgan organizaciebs swrafad cvalebad 

garemoSi uwevT operireba, warmatebis misaRwevad aucilebeli winapiroba 

gaxda yoveldRiuri inovaciuri gadawyvetilebebis miReba, cvlilebebi 

teqnologiebSi, organizaciul struqturaSi.  organizaciuli cvlilebebis 

gareSe miviRebdiT statikur mdgomareobaSi myof subieqtebs, sadac ar 

iqneboda  Sesabamisi organizaciuli dizainis SemuSavebis saWiroeba, radgan 

advilad prognozirebad garemo pirobebSi, cvlilebebisadmi adaptireba 

naklebad aqtualuria. subieqtebs moqmedebisaken sxvadasxva faqtorebi 

ubiZgebs, rogoricaa, Tundac bazarze axali saqoneli da momsaxureba, 

moTxovnis cvlileba, teqnologiuri cvlilebebi, sakanonmdeblo regulaciebi 

da a.S. [105, gv.151-152]. turistuli kompaniebis warmatebuli poziciebis dakaveba 

dakavSirebulia maT unarze, ramdenad SeuZliaT operireba swrafad cvalebad 

garemo pirobebSi. amisaTvis saWiroa strategiebis SemuSaveba, romelTa 

safuZvelzec menejerebma unda uzrunvelyon kompaniis konkurentunarianoba 

[41, gv.375]. 

Tanamedrove ekonomikuri tendenciebi aqtualurs xdis ekonomikuri 

subieqtebis adaptaciis unars cvalebad garemosTan. am mxriv mniSvnelovania 

gadawyvetilebebi efuZnebodes uaxles  mmarTvelobiT Teoriebs da principebs. 

menejerTa warmatebis mTavar faqtorad miCneulia cvlilebebis 

ganxorcielebis unari, an organizaciis marTvis wesi, romelic saWiro  

cvlilebebisadmi adekvaturia da mas ganixilavs, rogorc yoveldRiuri 

procesis  Semadgenel nawils. cvlilebebis marTvam rogorc disciplinam 1980-

iani wlebidan daiwyo aRmoceneba. SedarebiT ufro adre, cnobili kompaniebi 
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GE, Ford, AT&T, axdenda axali programebis implemetacias praqtikaSi, rac 

moiTxovda garemosTan adaptirebadi instrumentebis SemuSavebas, Sesabamisad, 

mniSvnelovani iyo cvlilebebis ganxorcieleba konkurentuli upiratesobis 

misaRwevad. 1990-iani wlebidan industriebis ganviTarebaze mniSvnelovani 

gavlena moaxdina Tanamedrove teqnologiebis ganviTarebam, ramac gamoiwvia 

cvlilebebis marTvasTan da dagegmvasTan dakavSirebuli meTodologiebis da 

midgomebis daxvewis aucilebloba. dRes, mkvlevarebi, sakonsultacio jgufebi 

cdiloben SeimuSaon efeqturi Teoriebi, srulyon cvlilebebis menejmentis 

ukve arsebuli midgomebi, an sxvadasxva konteqstidan dagvanaxon arsebuli 

gamowvevebi. amis dasturia Tundac is, rom msoflio masStabiT operirebs 

globaluri donis sakonsultacio firmebi, romelic sTavazobs servisebs 

cvlilebebTan dakavSirebiT, maTi ricxvi wlidan-wlamde izrdeba, rac 

ganpirobebulia bazarze aRniSnul servisze moTxovnis zrdiT.  

saboloo angariSiT, SeiZleba iTqvas, rom turizmSi cvlilebebis 

menejmenti aqtualuri xdeba garemos cvlilebebTan organizaciis 

adekvaturobis aucileblobidan gamomdinare. cvlileba faqtobrivad gaxda 

bunebrivi fenomeni, romelic mWidrodaa dakavSirebuli uwyvetobasTan.  

marTvis mecnierebaTa mizania ekonomikuri subieqtis  gaZRolis 

efeqtiani gzebis Zieba, Tumca rogorc yvela socialuri mecniereba naklebad 

determinirebulia.  ganusazRvreloba axasiaTebs cvlilebebis menejments da 

faqtia, rom verc erTi Teoria daadgens am mimarTulebiT standartebs, 

CarCoebs da Sablonebs, radgan is bunebiT arastandartulia.  Cveni mizania 

cvlilebebis marTvis zogadi kanonzomierebebis dadgena da misi gamoyeneba 

turizmisa da maspinZlobis industriaSi romelic daexmareba am sferoSi 

gadawyvetilebis mimRebT gansxvavebul situaciebSi SeZlon varireba,  

alternativaTa dadgena da maTgan saukeTeso strategiis SerCeva. naSromis 

aRniSnuli nawilis mizania Teoriul-meTodologiuri safuZvlebis Seswavlis 

saSualebiT cvlilebebis danergvis procesis praqtikasTan adaptirebadi 

modelebis dadgena. turizmis seqtoris specifikidan gamomdinare marTva 

moicavs samTavrobo da organizaciul doneze, aseve, calkeul erTeulebSi 

mmarTvelobiTi RonisZiebebis ganxorcielebas. mmarTvelobiTi 
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gadawyvetilebis miRebis procesSi saWiroa saerTaSoriso standartebis, 

pirdapiri da arapirdapiri regulirebis meTodebis gaTvaliswineba [13, gv.381-

383]. 

cvlilebebis Sesaxeb arsebobs mravali Teoria da filosofiuri 

midgoma, rac saSualebas gvaZlevs procesebs SevxedoT rogorc 

saganmanaTleblo, aseve praqtikuli TvalsazrisiT, Tumca, mTavaria 

CamovayaliboT sakuTari mosazrebebi da pasuxi gavceT kiTxvas, rogor 

SeiZleba ganvaxorcieloT warmatebuli cvlilebebi zogadad da kerZod 

turizmis industriaSi [113, gv.513].  

cvlilebebis menejmentisadmi filosofiuri midgomebi mudmivad icvleba. 

klasikuri, tradiciuli midgoma, gulisxmobs racionalur models, romelic 

moicavs marTvad nabijebs, Zlier xelmZRvanels an „mmarTveli koaliciis“ 

Seqmnas, amave gagebiT, cvlilebebi moicavs prognozirebad, determinirebul 

nabijebs, romlebic SesaZlebelia daigegmos. Tanamedrove realobaSi ki 

cvlilebebi aris erTaderTi da momentaluri, amitomac racionaluri, 

winaswar gamiznuli, kontrolirebadi qmedebebis ganxorcielebis 

SesaZlebloba SezRudulia.  cvlilebebi bunebrivi fenomenia, romelic 

mWidrodaa kavSirSi uwyvetobasTan. cvlilebebis uwyvetoba ki iwvevs misi 

marTvis axleburi gaazrebis aucileblobas [69, gv.63-65]. 

cvlilebebis procesis daxasiaTebisTvis mniSvnelovania gavecnoT 

cvlilebebis Sesaxeb arsebul filosofiur midgomebs, romelic dagvexmareba 

misi arsis zustad gansazRvraSi. am TvalsazrisiT sainteresoa Ffiona 

griTzis da eron smitis naSromi, sadac ganxilulia cvlilebebis 10 

filosofiuri midgoma: biologiuri, racionaluri, institucionaluri, 

resursuli, SesaZleblobebis perspeqtiva, fsiqologiuri, politikuri, 

kulturis, sistemuri, postmodernuli  filosofiebi [81, gv.1-10]. 

zemoT CamoTvlili filosofiuri midgomebis ganxilva saSualebas 

gvaZlevs siRrmiseulad SevxedoT turizmisa da maspinZlobis industriaSi  

mimdinare procesebs. aRniSnuli filosofiuri midgomebi erTmaneTisagan 

gansxvavdebian rogorc meTodologiuri, aseve fundamenturi principebidan 

gamomdinare da gulisxmoben konkretuli meqanizmebis analizs, romlis 
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saSualebiTac xdeba cvlilebebis ganxorcieleba. es SeiZleba aisaxos 

konkretul TeoriaSi, romelic TavisTavad moicavs hipoTezebs da prognozebs 

cvlilebebTan dakavSirebiT. filosofiur midgomebs aqvT mniSvnelovani 

upiratesobebi, radgan isini gvTavazoben rogorc aRwerilobas, aseve 

sakiTxebis gadaWris konkretul gzebs. 

cvlilebebis tradiciuli gageba -  mocemulia kolinzis (Collins), 

grandis (Grundy), kanteris (Kanter),  koteris (Kotter’s), hameris da Cempis (Hammer 

and Champy’s) SromebSi, sadac calsaxad gansazRvrulia pozicia, rom 

cvlilebebis menejmentis procesi aris kontrolirebadi yvela stadiaze: 

„lRoba“, „gadaadgileba“, „gayinva“. aq centralur rols asrulebs e.w. 

„magiuri lideri“, romlis qarizma, adamianuri da profesiuli Tvisebebi 

ganapirobebs cvlilebebis mTel process. aq cota ar iyos ignorirebulia 

xedva, Tu ramdenad eqvemdebareba marTvas  organizaciis adamianuri 

faqtorebi. tradiciul igive klasikur TeoriebSi ganmsazRvrelia n-

safexuriani, liderze centrirebuli, „zevidan–qveviT“ organizaciuli 

cvlilebebis modelebi, sadac safexurTa variaciebi gansxvavebulia, an 

lideris gagebaa cvladi: rogorc diqtatori, demokrati, gundTan momuSave Tu 

adaptirebadi [81, gv.136-139]. 

biologiuri filosofia - biologia SesaZlebelia  gamoviyenoT 

cvlilebebis evoluciuri, an adaptaciuri bunebis SeswavlasTan dakavSirebiT. 

biologiuri filosofiis ganviTarebaSi gansakuTrebuli wvlili miuZRvis   

hanans da frimens (Hannan and Freeman). maT naSromebSi popularuli gaxda 

termini mosaxleobis ekologia, romelic metwilad gulisxmobda 

industriebis cvlilebebs, vidre organizaciul cvlilebebs [84, gv.929-932].  

riCard nelsonisa da sidni uinteris „ekonomikuri cvlilebebis evoluciur 

TeoriaSi“  ganviTarebulia „bunebrivi SerCevis“ idea, „organizaciuli 

genetikis“ cneba. cvlilebebis biologiuri Teoriebi hgavs darvinis bunebrivi 

SerCevis Teoriebs [33, gv.1-10].  kerZod, saubaria, rom seqtorebis da 

organizaciul cvlilebebs gansazRvravs garemo faqtorebi. biologiuri 

imperativebi efeqtianobisTvis da garemosTan saukeTeso SesabamisobisTvis maT 
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aiZulebT hqondeT idealuri konfiguracia, raTa gaxdnen dominantebi.  

„bunebrivi SerCevis“ koncefciiT ekonomikuri subieqtebis ganviTareba xdeba 

„populaciis sxva wevrebis“ gaZevebis xarjze. seleqciuri wonasworobis cneba 

dakavSirebulia grZelvadiani wonasworobis kategoriasTan. bazarze 

mkvidrdeba is kompania, romelic yvelaze racionaluri gzebiT axdens mogebis 

maqsimizebas. biologiuri filosofiuri midgomebi moicavs sasicocxlo 

ciklis Teoriebs, romelic asaxavs organizaciis cvlilebebs dafuZnebidan 

likvidaciamde. es organizaciis ganviTarebis bunebrivi fazebia: dabadeba, 

zrda, simwife, vardna da sikvdili  (Levy and Merry). aseve, analogiuria, fazebis 

sxvagvari gagebac: bavSvoba, humanuri, organuli, moraluri, finansuri 

ganviTareba. biologiuri Teoriebis mixedviT cvlilebebi aris gardauvali da 

progresuli. biologiuri perspeqtividan cvlilebebi Cans rogorc dinamikuri. 

aseve revoluciuri cvlilebebi da sasicocxlo cikli erTmaneTis 

sapirispiroa, iseve rogorc cvlilebebis „evoluciuri’’ da „revoluciuri“ 

gageba. „evoluciur“ TeoriaSi ganmartebulia individis unarebi da 

organizaciuli rutina, romelTa erToblioba Sesrulebuli organizaciis 

wevrebis mier qmnis „repertuars“. codna ki „ileqeba“ organizaciis 

„mexsierebaSi“ Senaxvis forma ki aris „organizaciis saqmianobis 

rutinizacia“,   formaluri – Canawerebis, oqmebis da a.S. saxiT. biologiuri 

filosofiiT cvlilebebs gansazRvravs garemo, aris zomierad 

kontrolirebadi da determinirebuli [82, gv.58-73; 33, gv.1-10].  

racionaluri filosofia - efuZneba organizaciis, seqtoris, sferos, 

dizains, kompetencias,  masSi win aris wamoweuli garemo faqtorebi da maTi 

roli konkurentuli upiratesobis miRwevaSi. racionalur filosofiaSi 

fundamentur bazisad miCneulia Tanmimdevruloba, radgan aq xazgasmulia, rom 

warmmarTvelia logika da/an dagegmilia cvlileba. am filosofiis mixedviT 

organizaciebi, industriebi aris mizanmimarTuli da adapturi.  sainteresoa 

rom zogadad cvlilebebs adgili aqvs mniSvnelovan wamqezebelTan erTad, 

cxadia maSin, rodesac isini xedaven mis saWiroebas. aq igulisxmeba rogorc 

menejerebi aseve, liderebi. mkvlevarebis azriT strategiuli arCevanis 

Teoriebic efuZneba racionalur filosofias da igulisxmeba, rom liderebs 
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da menejerebs aqvT kontroli TavianT organizaciebze. koteri (Kotter), haberi 

da gliki (Huber and Glick), kanteri (Kanter), romlebsac gansakuTrebuli 

kontribucia gaaCniaT am mimarTulebiT muSaobis kuTxiT, miiCneven rom yoveli 

gare xdomileba aris egzogenuri, xolo cvlilebebis warmatebulad 

ganxorcileba SeuZliaT organizaciaSi momuSave adamianebs,  menejerebs. 

Sesabamisad, menejerebzea damokidebuli ramdenad efeqtianad SeZleben 

cvlilebebis ganxorcielebas da winaaRmdegobebis daZlevas. Tumca garemom da 

resursebis naklebobam SesaZloa Tavisi wvlili Seitanos am procesebSi. 

resursebis SezRuduloba da turbulenturi garemo organizaciebisaTvis 

warmoadgens damatebiT gamowvevas, romelsac menejerebma unda daupirispiron 

pragmatuli, racionalur bazisebze damyarebuli strategiebi. racionaluri 

filosofiiT cvlilebebi Signidan marTvadi, kontrolirebadi da 

gansazRvrulia [81, gv.141]. 

Cinma da benem  Camoayalibes strategiebi  adamianur sistemebSi ( Human 

Systems) efeqtian cvlilebebTan dakavSirebiT. naSromSi yuradReba 

gamaxvilebulia cvlilebebisadmi sam ZiriTad midgomaze: empiriul-

racionaluri (Empirical–rational); Zalaufleba-iZuleba (Power–coercive); normatiul-

aRmzrdelobiTi (Normative–reeducative); racionalur-empiriuli midgomis mTavari 

principi mdgomarebobs imaSi, rom, individebi arian racionalurebi, isini 

misdeven racionalur TviTinteresebs. Tu adamianebs cvlilebebi miewodeba 

pozitiurad, isini advilad xdebian adaptirebadi mimdinare procesebTan 

dakavSirebiT. sxva sityvebiT turistuli organizaciis wevrebma SesaZloa 

advilad moaxdinon adaptireba cvlilebebze rodesac igi samarTliania da 

gardaqmnebis organizatorebi axerxeben miznobrivi auditoriis darwmunebas 

cvlilebebis sargeblianobaSi, mis pozitiurobaSi. am modelis fundamenturi 

principia kvlevis safuZvelze miRebuli codnis gavrceleba. msgavsi midgomebi 

aqtualuria  ganaTlebis, soflis meurneobis mimarTulebiT, sadac kvlevis 

Sedegebze miRebuli codnis gavrceleba xdeba,  universitetebis, regionuli 

centrebis saSualebiT.  
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meore strategia damyarebulia Zalaufleba-iZulebaze, aRniSnuli 

midgomis SemTxvevaSi individebze, sistemaze gavlenis TvalsazrisiT 

mniSvnelovani iaraRi xdeba Zalaufleba. cvlilebebTan adaptaciis pirobebSi 

mocemuli modelis mixedviT aqtiurad xdeba politikuri, ekonomikuri da 

moraluri sanqciebis gamoyeneba. am midgomis mTavari upiratesoba mdgomareobs 

imaSi, rom SesaZlebelia moklevadian periodSi efeqtiani Sedegebis miReba. 

aRniSnuli strategiis farglebSi unda gamovyoT ori ZiriTadi midgoma: 

pirveli, miznobrivi auditoriisaTvis axsna, Tu ratom aris aucilebebli 

cvlilebebis ganxorcieleba, meore, rodesac axsna-ganmartebiT ver vaRwevT 

konkretul Sedegs, maSin aucilebelia sxvadasxva resursebis gamoyeneba, 

magaliTad, Zalauflebis. procesebze gavlena SesaZlebelia moxdes  rogorc 

msubuqi manipulirebis aseve Zalis gamoyenebis saSualebiT [102, gv.71-78]. 

swrafad cvalebad garemo pirobebSi axsna-ganmartebiTi, forsirebuli 

strategiebi gaxda cvlilebebis ganxorcielebis TvalsazrisiT bunebrivi 

procesi. rogorc, aRvniSneT, moklevadiani amocanebis gadawyvetis kuTxiT igi 

warmoadgens sakmaod efeqtian midgomas. normatiul-aRmzrdelobiTi strategia 

naklebad cnobili modelia. modelis fundamenturi principi mdgomareobs 

individebis CarTulobaSi cvlilebebis procesSi, Tumca igi garkveulwilad 

moicavs gardaqmnebis organizatorebis mxridan pirdapir intervenciebs. 

originalur naSromSi Cinma da benim Camoayalibes saintereso mosazreba, rom 

umciresobas SeuZlia Secvalos umravlesoba. maTi azriT, es SesaZlebelia 

Zalaufleba-iZulebis, forsirebuli strategiebiT. umciresoba iyenebs Zalas, 

energias, rom Secvalos umravlesoba. aRniSnuli debulebis 

ilustraciisaTvis isini eyrdnobian gandis da martin luTer kingis 

magaliTebs. yuradRebas amaxvileben cvlilebebTan dakavSirebul im unikalur 

aspeqtebze, romelic gamoiyena gandim da kingma [99, gv.13-16]. 

institucionaluri filosofia - efuZneba Teorias, rom industriebi, 

organizaciebi iZulebulni arian ganaxorcielon cvlilebebi maTi 

instituciuri garemodan gamomdinare, radgan mudmivad icvleba maTi 

industriuli garemo, xolo erTmaneTis msgavseba kompaniebs aiZulebs Seqmnan 

raRac axali. zemoT ganxiluli filosofiebisagan gansxvavebiT instituciuri 
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xedvidan gamomdinare ufro meti aqcenti keTdeba gare garemoze, igi 

warmoadgens cvlilebebis gamomwvev mniSvnelovan imperativs.  garda amisa, 

organizaciebi bazarze operirebisas ganicdian socialur, ekonomikur da 

sakanonmdeblo wnexs. logikuria, rom igi gavlenas axdens organizaciis 

struqturasa da praqtikaze, aseve, mis unarze Seasrulos masze dakisrebuli 

miznebi da amocanebi. Tanamedrove pirobebSi arsebuli gamowvevebi kidev ufro 

aqtualurs xdis am sakiTxis mniSvnelobas. cxadia, igi saintresoa rogorc 

momsaxurebis, aseve sxva seqtorSi momuSave organizaciebisaTvis. amave dros, 

institucionaluri filosofia ramdenadme akninebs Sida Zalebis da 

cvlilebaTa ganmaxorcieleblebis rols. aRniSnuli principi ki 

winaaRmdegobaSia cvlilebebis racionalur filosofiasTan. 

institucionaluri filosofia cvlilebebs uyurebs rogorc nels da mcire 

masStabians, miuxedavad imisa, rom institucionalur zewolas SeuZlia xeli 

Seuwyos cvlilebis ufro swraf tempebs da misi masStabebis zrdas. am 

gagebiT, cvlilebebis stimulebi aris garegani, kontroli aris ZiriTadad 

aradireqtiuli, garkveuloba ki aris saSualo [82, gv.74-89]. 

resursuli filosofiiT  -  yoveli seqtori maT Soris turizmis 

industria ar flobs yvela resurss rac sWirdeba konkurentuli 

upiratesobisTvis. warmatebulia industria, romelic axerxebs SeiZinos, 

ganaviTaros, sworad ganalagos mwiri resursebi da unarebi. metic, unari 

SeiZinos metad Rirebuli / faseuli resursebi, an ipovos resursebis da sxva 

aqtivebis ukeT Sexamebis unikaluri gza. resursuli filosofiis mixedviT  

miznis Sesabamisad turistulma organizaciebma cvlilebebis 

gansaxorcieleblad unda gansazRvron saWiro resursebis nomenklatura da 

odenoba. SeiZleba iTqvas, rom resursebze damokidebuleba qmnis 

gaurkvevlobebs, Tumca, gaurkvevlobis done prognozirebadia, miuxedavad 

imisa, rom SesaZloa masStabebi zustad ver ganisazRvros.  rac ganapirobebs 

cvlilebebs, aris resursebis da maTi gamoyenebis procesebis cvlilebebze 

damokidebuli, amiT es Teoria upirispirdeba instituciur xedvas. am 

TeoriebiT cvlilebebi SesaZlebelia iyos rogorc swrafi, aseve neli, 

rogorc mcire, ise didi masStabis.  stimulebi cvlilebebisaTvis modis 
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Tavad organizaciis Signidan, radgan Tavad eZebs resursebs cvlilebebisTvis, 

xolo kontroli aris pirdapiri da SedarebiT garkveuli [82, gv.89]. 

SesaZleblobebis perspeqtiva - es filosofia eyrdnoba gagebas, rom 

organizaciis warmateba damokidebulia or an met determinantze, es SeiZleba 

iyos, organizaciis garemo, teqnologia, strategia, struqtura, sistemebi, 

stili, kultura. Tumca cvalebadi da araprognozirebadi garemo, resursebis 

aramobiluroba, industriis wnexi arTulebs faqtorTa gansazRvras da maT 

garemosTan Sesabamisobis prognozirebas. am TeoriiT grZelvadian 

perspeqtivaSi menejerebi konkurentuli bazris pirobebSi iZulebulni arian  

Seesabamebodnen moTxovnebs organizaciis dizainiT, praqtikiT. Tumca 

saukeTeso Sesabamisobas arTulebs yvela cvladis da maTi urTierTkavSiris 

prognozirebis sirTule. am Teoriis mixedviT  cvlilebebi ganixileba 

organizaciis qceviTi aspeqtebidan gamomdinare.  menejerebi iReben sakvanZo 

gadawyvetilebebs sxvadasxva situaciebSi. xolo saukeTeso qmedebebia, 

romelic yvelaze metad Seesabameba garemoebebs da ar aqvs gansakuTrebuli 

mniSvneloba is aris avtokratiuli Tu konsultaciuri. SesaZleblobebis 

perspeqtividan cvlilebebis menejmentSi ar arsebobs saxelmZRvanelo 

principebi romlis saSualebiTac menejerebi SeZleben garkveuli informaciis 

miRebas. aq aqcentirebulia Sesabamisobis miRwevis aucilebloba, stabiluroba 

da kontroli. am Teoriis mixedviT cvlilebebi da misi buneba SesaZlebelia 

iyos yovelgvari, oRond yovelTvis aris damokidebuli situaciaze [81, gv.143]. 

fsiqologiuri filosofia - dafuZnebulia Sexedulebebze, romlis 

mixedviTac cvlilebebis done ganpirobebulia adamianebiT da individualuri 

gamocdilebiT. am mimarTulebiT pioneri iyo kurt levini. man Camoayaliba 

dagegmili cvlilebebis procesis sam–etapiani modeli. kurt levinis Teoriis 

mixedviT cvlilebebis ganxorcielebisaTvis saWiroa organizaciaSi arsebuli 

mdgomareobis ,,gayinva“, Teoriis mixedviT aRniSnuli gvaZlevs saSualebas, 

rom SevcvaloT igi axal mdgomareobamde da movaxdinoT mimdinare periodSi 

arsebuli mdgomareobis ,,gayinva“, raTa SevinarCunoT ukve miRweuli Sedegebi. 

pirveli etapi warmoadgens cvlilebebis ganxorcielebisaTvis samotivacio 

etaps. meore etapi moicavs warmodgena–gaazrebas. es aris uwesrigobis 



47 
 

mdgomareoba, anu gardamavali etapi, roca pirovneba acnobierebs, rom 

arsebuli mimarTuleba iZleva mraval gamowvevas, magram gasazRvruli ar aqvs 

cvlilebebis zusti suraTi.  mesame etapi axali mdgomareobaa, romelic 

myardeba garkveuli sasurveli SedegebiT [99, gv.22-26]. cvlilebebis 

fsiqologiur TeoriebSi gaanalizebulia cvlilebebis adamianuri mxare, 

xazgasmulia adamianuri urTierTobebi, adamianuri da organizaciuli 

ganviTarebis sakiTxebi. es Teoriebi mWidro kavSirSia bihevioristul 

mecnierebebTan. xazgasmulia, rom organizaciuli cvlilebebis yvelaze 

mniSvnelovani nawili individebi arian. cvlilebebis fsiqologiur 

filosofiebSi ikveTeba ori ZiriTadi Teoria: organizaciuli ganviTarebis 

Teoria da cvlilebebisken gadasvla. pirveli, organizaciuli ganviTarebis 

Teoriis mixedviT, cvlilebebi moicavs informaciis Segrovebas problemebis 

Sesaxeb, Semdeg ki Sesabamis qmedebebs. aq mTavaria namdvili informaciis 

Segroveba cvlilebebis saWiroebis, an gansakuTrebiT ki cvlilebebis 

Semaferxebeli faqtorebis Sesaxeb da organizaciis wevrebisaTvis 

cvlilebebisadmi SiSisa da gaurkvevlobebis Semsubuqeba. am TeoriebSi 

mocemulia cvlilebebisken gadasvlis fsiqologiuri modeli, romelic 

fokusirebulia organizaciis wevrebis fsiqologiuri statusis gansazRvraze.  

miiCneva, rom cvlilebebisken svla aris fsiqologiurad travmatuli. 

personaluri grZnobebi, emociebi da swavla aris danaxuli, rogorc yvelaze 

mniSvnelovani wvlilis mqone cvlilebebisken gzaze. am TeoriebiT, 

fsiqologiuri cvlilebebi Tavisi bunebiT aris neli da xorcieldeba mcire 

masStabiT. es ar niSnavs, rom organizaciuli cvlilebebi aris mcire da neli,  

gulisxmobs rom individebs ar SeuZliaT daition swrafi da did–masStabiani 

cvlilebebi diskomfortis gareSe. cvlilebebi aris agreTve ufro Sinagani 

procesi, vidre garemos mxridan gamowveuli. is aseve aris aradireqtiuli, 

ganusazRvreli da yovel individSi mimdinareobs gansxvavebulad [81, gv.144]. 

politikuri filosofia - politikuri filosofia cvlilebebs xsnis 

rogorc ideologiuri an rwmeniTi sistemebis uTanxmoebis – konfliqtis 

Sedegs. aRniSnuli azri ganviTarebulia marqsisa da hegelis mier. isini 

konfliqts ganxilaven, rogorc cvlilebebis gamomwvev mniSvnelovan Zalas. 
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konfliqti ara mxolod adamianuri urTierTobebis Tandayolili Tviseba, 

aramed cvlilebebis mamoZravebeli Zalaa. am filosofiis mixedviT, 

cvlilebebs iwvevs politikur Zalebs Soris winaaRmdegobebi. rodesac 

garkveuli politikuri jgufi iRebs Zalauflebas, aRniSnuli garemoeba mas 

saSualebas aZlevs ganaxorcielos cvlilebebi im fundamenturi principebis 

da interesebis Sesabamisad rac gaaCnia organizacias. aqedan gamomdinare, 

cvlilebebis ganxorcielebis procesi ver iqneba statikur mdgomareobaSi. am 

midgomiT turistuli organizacia SeiZleba ganvixiloT rogorc politikuri 

sistema, romelic qmnis wesebis sistemas, sadac yoveldRiuri aqtivobebiT 

xorcieldeba saqmianobis warmarTva, aRniSnulma qmedebebma  sistema unda 

gaxados konkurentuli da warmatebuli. ra Tqma unda es damokidebulia 

organizaciis unarze da SesaZleblobebze ramdenad efeqtianad upasuxebs mis 

winaSe arsebul gamowvevebs. Tu turistul organizacias ganvixilavT rogorc 

politikur sistemas,  unda davaskvnaT, rom is warmodgeba  uamravi 

jgufebisgan, romlebic cdiloben imuSaon erTad, am procesSi ki xdeba 

garkveuli Zalebis  gavlenebis gaZliereba. am SemTxvevaSi ikveTeba Zalis 

demonstrirebis SesaZleblobebi, romelic SesaZloa gaaCndes sxvadasxva 

dajgufebebs, faqtobrivad  cvlilebebi aris Zalis moZraobis funqcia erTi 

jgufidan meorisken. bunebrivia TiToeul dajgufebas SesaZloa gaaCndes 

sakuTari midgomebi, xedvebi da ideebi organizaciis ganviTarebasTan 

dakavSirebiT. politikuri filosofiaSi  yuradReba politikuri aqtivobebzea 

gamaxvilebuli, aseve im faqtorebze, romelic saWiroa aqtivobebidan 

gamomdinare konkretuli Sedegebis Sesafaseblad. politikur koaliciebs aqvT 

gansxvavebuli programebi da yoveli cdilobs moipovos meti Zala. aq 

konfliqti aris politikuri filosofiis centrSi. cvlilebebis menejerebs 

urCeven, rom fokusireba moaxdinon Zlieri koaliciebis politikuri 

mxardaWeris mopovebaze, aseve uzrunvelyon resursebi, romlebic moizidavs 

Zalas. warmatebis misaRwevad saWiroa lideruli poziciebis SenarCuneba, 

aseve, finansuri resursebis mobilizeba. politikuri filosofiis siZliere 

mdgomareobs imaSi, rom igi avlens urTierTsawinaaRmdego ideologiur 
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imperativebs organizaciaSi, aseve gvaZlevs rekomendacias rom Zalis gareSe 

cvlilebebi marcxdeba.  

politikuri filosofiis TeoriiT zogadi ganviTarebis procesi 

SesaZlebelia iyos neli, xolo cvlilebebi SesaZlebelia iyos swrafi, 

farTomasStabiani, da zogjer moulodnelic. SeiZleba iTqvas, rom 

cvlilebebis ZiriTadi stimulatori aris Sida da zogjer gare konfliqtebi. 

kontroli aris arapirdapiri, xolo Tavad cvlilebebis procesi – 

gaurkveveli [81, gv.145]. 

kulturis filosofia - am filosofiiT cvlileba aris bunebrivi da 

ganpirobebulia adamianuri garemoTi. swored bunebrivoba ganapirobebs 

cvlilebebis ganxorcielebis sirTules, warmateba garkveulwilad 

damokidebulia  im gzebze, riTac xorcieldeba cvlileba. Sedegad, 

cvlilebebi xorcieldeba organizaciis wevrebis Rirebulebebisa da rwmenis 

Sesabamisad. kulturis mkvlevarebs Soris gamokveTilia Seinis Rvawli (Schein) 

is kulturas ganixilavs rogorc Seucnobel fenomens, romelic efuZneba 

organizaciis wevrebis gaziarebul varaudebs da rwmenas [106, gv.18]. 

kulturul da fsiqologiur filosofiebs Soris aris mravali saerTo 

Sexeduleba. Tumca arsebobs garkveuli gansxvavebebi romelic dakavSirebulia 

cvlilebebis marTvisadmi damokidebulebebSi. fsiqologiuri filosofia 

eyrdnoba individualur gamocdilebebs, xolo kulturuli filosofia 

calsaxad dakavSirebulia koleqtiur gamocdilebasTan, gaziarebul 

faseulobebTan da RirebulebebTan. es ki warmoSobs cvlilebebis 

ganxorcielebisadmi da marTvisadmi gansxvavebuli midgomebis aucileblobas. 

kulturuli filosofiiT cvlilebebis procesi aris xangrZlivvadiani, neli 

da mciremasStabiani. am filosofiis mixedviT cvlilebebi imarTeba Signidan, 

Tumca aseve SesaZlebelia ganxorcieldes garemos radikaluri 

cvlilebebidan gamomdinare. roca cvlilebebi Signidan aris inspirirebuli, 

kulturis cvlilebebis kontroli  SesaZlebelia iyos  pirdapiri, ramdenadme 

garkveuli, magram amave dros problemebiT aRsavse [82, gv.141].  
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sistemuri filosofia - kunis  mier iqna ganviTarebuli. sistemuri xedva 

saTaves iRebs „sistemuri fiqridan/azrovnebidan“.  Tavidan sistemuri midgoma 

organizacias ganixilavda, rogorc rTul manqanas, SemdegSi rogorc Ria 

sistemas, damokidebuls garemoze da bolos, dReisaTvis organizacia 

ganixileba rogorc TviTmarTvadi erTeuli - roliT gansxvavebuli nawilebis 

erToba, vidre calkeuli erTeulebis meqanikuri nakrebi. am midgomiT 

organizacia aseve aris fizikuri, mentaluri an bunebrivi gaerTianeba, 

racionaluri subieqti. sistemuri Teoriis mixedviT nebismier cvlilebas aqvs 

mravali multiplikaciuri efeqti da imisaTvis, rom iyos warmatebuli is 

winaswar unda gaacnon struqturul qvedanayofebs da saqveuwyebo sistemebs. 

cvlilebebi  maSin aris warmatebuli roca  Careva pozitiurad moqmedebs 

mTel sistemaze. faqtiurad nawilebs Soris kritikuli inter–urTierTobebis 

prezumciis aucileblobis wamoweva aris sistemuri filosofiis unikaluri  

wvlili cvlilebebis menejmentSi. yoveli sistema SesaZlebelia daxasiaTdes 

ori ZiriTadi ZaliT: diferenciacia da integracia. turistuli organizacia 

sxva tipis organizaciebis msgavsad aris dayofili specifikuri funqciebis 

mixedviT diviziebad an departamentebad, amave dros Sekrulia erTobad, rom 

Seiqmnas mTlianoba. am TeoriiT cvlilebebi SesaZlebelia iyos swrafi da 

didi masStabis, cvlilebebi momdinareobs Signidan, aris Signidan 

kontrolirebadi da garkveuli [82, gv.123]. 

sistemuri midgomiT cvlileba unda ganvixiloT rogorc erTiani, 

ganuwyveteli procesi, sadac gansakuTrebuli roli eniWebaT menejerebs, 

rogorc gardaqmnebis organizatorebs. menejerebi uzrunvelyofen 

organizaciis efeqtian muSaobas, cvalebad garemo pirobebSi isini mudmiv 

mzadyofnaSi unda iyvnen cvlilebebis gasatareblad. maTi mTavari amocana 

mdgomareobs ara mxolod cvlilebebis ganxorcielebaSi, aramed 

winaaRmdegobis daZlevaSi im adamianebis mxridan romelTac ar surT 

cvlilebebi.  

rogorc ukve aRvniSneT organizaciuli cvlilebebi SeiZleba sam 

jgufad davyoT:  

1. organizaciuli struqturis cvlileba; 
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2. teqnologiis cvlileba; 

3. personalis cvlileba; [105, gv.155-157] 

organizaciuli struqturis cvlileba urTulesi procesia, romelic 

gulisxmobs cvlilebebs mmarTvelobiT iaerarqiaSi, centralizacia-

decentralizaciaSi, ufleba-movaleobebis da pasuxismgeblobis  ganawilebaSi.  

rac Seexeba teqnologiur cvlilebas, igi dakavSirebulia 

mowyobilobebis modifikaciasTan, programuli paketebis danergvasTan da a.S.  

personalis cvlileba dakavSirebulia iseT sakiTxebTan, rogoricaa 

pirovnebaTaSoriso urTierTobebi, molodini, qceva.  (ix. sqema 1.4) 

sistemuri xedva aucileblad moiTxovs nebismieri procesis ganxilvas 

garemoebaTa konteqstSi. am midgomiT cvlilebebis mizezi SesaZloa gaxdes 

rogorc Sida, aseve gare faqtorebi: 

cvlilebis tipebi - sqema 1.47   

 

cvlilebebis ganmapirobebel gare faqtorebs Soris unda gamovyoT 

teqnologiuri, samTavrobo politikis, sakanonmdeblo, ekonomikuri, Sromis 

bazris cvlilebebTan dakavSirebuli faqtorebi. cvlilebebi xSirad 

aucilebelia teqnologiuri ganviTarebis gamo, magaliTad, axali 

teqnologiebis danergva ganapirobebs personalis gadamzadebis 

                                                           
7
  Robbins Stepen P. and Coulter Mary, Management (11 th Edition), Prentice Hall,  Pearson, 2012, p.155 

samuSaos Sesrulebis meTodebi, 
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urTierTobebi, molodini,  qceva. 
personali 

samuSao amocanebis specializacia; 

Zalauflebis ierarqia; marTvadobis done; 

centralizacia - decentralizacia, 

formalizacia. 

struqtura 



52 
 

aucileblobas, axali standartebis dawesebas. aseve Sromis bazarze 

garkveulma ryevebma SesaZloa gavlena moaxdinos kadrebis marTvis 

politikaze, rac SesaZloa ganpirobebuli iyos garkveuli kvalifikaciis 

adamianebze moTxovnis zrdiT. nebismier organizacias aseve exeba 

sakanonmdeblo da ekonomikur faqtorebTan dakavSirebuli cvlilebebi. 

organizaciebs uwevT bazarze operireba, fundamenturi sakanonmdeblo aqtebis 

gaTvaliswinebiT. Sesabamisad, samarTlebriv garemoSi ganxorcielebuli 

cvlileba pirdapir an iribad aisaxeba ekonomikuri subieqtebis saqmianobaze. 

globaluri ekonomikuri faqtorebi, cvlilebebi sagareo vaWrobaSi, 

krizisuli situaciebi aseve ubiZgebs organizaciebs ganaxorcielon  

cvlilebebi.  

Sida faqtorebi ZiriTadad ukavSirdeba organizaciis Sida operaciebs. 

es SesaZloa dakavSirebuli iyos axali programuli paketebis an 

mowyobilobebis danergvasTan. mniSvnelovania aseve personalis 

damokidebuleba gansaxorcielebel cvlilebebTan dakavSirebiT, vinaidan 

samuSaoTi kmayofilebis donis Semcirebam SesaZloa gamoiwvios 

organizaciidan kvalificiuri personalis gadineba, aRniSnuli faqtorebi ki 

gavlenas axdens sakadro politikaze.  aRniSnuli sakiTxebi gansakuTrebiT 

aqtualuria turizmisa da maspinZlobis industriaSi, vinaidan industriis 

sezonurobidan gamomdinare arsebobs kadrebis gadinebis sakmaod maRali 

riski [105, gv.153]. 

postmodernuli filosofiis - mkvelvarebi buqanani  (Buchanan) uaiTi da 

jeki (White and Jacques), foqsi (Fox), klegi (Clegg), cvlilebebs ganixilaven 

industriulidan postindustriuli ganviTarebis, mrewvelobidan  codnisken, 

resursebis aqtualobidan informaciisken gardamavali etapis realobidan 

gamomdinare. cvlileba xasiaTdeba rogorc difuziuri, moqnili, ndobasa da 

bazarze reagirebaze dafuZnebuli. maTTvis realoba aris danaxuli, rogorc 

mravlobiTi, fragmentuli da winaaRmdegobrivi. Zala ganixileba, rogorc 

eqspluataciis saSualeba da ara mizanSewonili resursi miznebis misaRwevad. 

am filosofiiT Zala da codna aris zrdadad dakavSirebuli erTmaneTTan. 
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cvlilebebi aRiqmeba rogorc diskusiis produqti organizaciis SigniT da 

misi gacxadeba aris mniSvnelovani, xolo ganxorcieleba unda moxdes 

debatebis da kamaTis pirobebSi. turistul organizaciaSi unda moxdes 

cvlilebebis mudmivi analizi yvela doneze da informaciis gacvla.  

xazgasmulia verbaluri urTierTobebis mniSvneloba cvlilebebis Sesaxeb 

organizaciis wevrebs Soris yvelaferi unda iyos naTqvami dawerili, 

mosmenili, wakiTxuli. es exmareba am socialur fenomens  iTamaSos aqtiuri 

roli pozitiuri socialuri garemos SeqmnaSi da gaxdes warmatebis momtani. 

am Teoriis mixedviT cvlileba SesaZlebelia moxdes nebismieri tempiT, 

masStabiT, stimulebiT da garkveulobis xarisxiT. radgan ar arsebobs 

universaluri simarTle, an realoba raimes Sesaxeb yoveli damokidebuleba 

subieqturia. postmodernuli filosofiis kategorizaciis mcdeloba aris 

SeuZlebeli uadgilo da Seusabamo [69, gv.83-84; 81, gv.147]. 

zemoT motanili aTi filosofiuri midgomis ganxilva mniSvnelovania 

cvlilebebis menejmentis marTvis sxvadasxva modelebis gagebis 

TvalsazrisiT, is amdidrebs codnas, aCvenebs winaaRmdegobebisadmi midgomebs, 

romelTa gadalaxvac uwevT menejerebs cvlilebebis dros. menejerebi dRes 

ise ver marTaven organizaciebs, rogorc manqanebi imarTeba. gansxvavebuli 

filosofiuri Teoriebis gacnoba saSualebas gvaZlevs cvlilebebis procesi 

gavaanalizoT sxvadasxva WrilSi, SevafasoT gansxvavebuli faseulobebi. 

cvlileba–stabilurobisa da wesrigi–moqnilobis paradoqsebi ver iqneba 

interpretirebuli, rogorc erTganzomilebiani arCevani. organizaciisaTvis 

moqniloba SesaZlebelia mniSvnelovani iyos  turbulentur garemoSi, 

imisaTvis, rom ipovos axali gzebi inovaciisken, magram wesrigi  aseve 

mniSvnelovania imisaTvis, rom davrwmundeT, rom inovacia aris miznobrivi da 

adekvaturi. 

cvlilebebis menejmentis Teoriasa da praqtikaSi arsebobs mravali 

tipis modeli, riTac SesaZlebelia vixelmZRvaneloT cvlilebebis marTvis 

procesSi. konkretuli gamowvevebidan gamomdinare, mkvlevarebi Tu 

praqtikosebi sxvadasxva rakursiT ganixilaven cvlilebebis fazebs, 

gvTavazoben axlebur midgomebs, an aumjobeseben ukve arsebul Teoriebs. 
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aRsaniSnavia cvlilebebis danergvis lipitis, vatsonis da vestlis, glasis, 

hamiltonis, proskis ,,adkari“ da sxva modelebi. 

lipitis, vatsonis da vestlis (Lippitt, Watson and Westley) mier 

SemoTavazebuli cvlilebebis marTvis Svid faziani modeli warmoadgens kurt 

levinis cvlilebebis Teoriis kompleqsurad gadamuSavebul versias. am 

modelSi yuradReba ZiriTadad gamaxvilebulia gardaqmnebis organizatorebis 

(Change Agents) rolsa da pasuximgeblobaze, romlebic cvlilebebis procesSi 

asruleben katalizatoris funqcias, iReben gadawyvetilebebs da warmarTaven 

cvlilebebis ganxorcielebis process. am SemTxvevaSi Tavad cvlilebebis 

evoluciis procesze naklebi yuradRebaa gamaxvilebuli. etapebi Semdegi 

saxiTaa warmodgenili: (ix. sqema 1.5) 

cvlilebis procesis etapebi - sqema 1.58  

 

 

 problemis diagnostireba;  

 cvlilebebTan dakavSirebuli motivaciisa da unaris Sefaseba;  

 gardaqmnebis organizatorebis resursebis da motivaciis Sefaseba;  

                                                           
8
 Lippitt, R., Watson, J. and Westley, B.  The Dynamics of Planned Change. New York:  Harcourt, Brace and World, 1958. 
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 cvlilebebis ganxorcielebisaTvis Tanmimdevruli etapebis 

gansazRvra;  

 gardaqmnebis organizatorebis mier pasuxismgeblobis da rolebis 

zustad gageba; 

 cvlilebebis mxardaWera, am etapze mniSvnelovania komunikacia,  

jgufebs Soris koordinacia, ukukavSirebi;  

 saboloo etapze gardaqmnebis organizatorebis procesebidan 

CamoSoreba, xolo Tavad cvlilebebi ki xdeba organizaciuli 

kulturis Semadgeneli nawili [91, gv. 292-294]. 

cvlilebebis danergvis glasis modeli 5 faziania:  

I faza – arsebuli mdgomareobis sruli analizi: 

a) erTeulis  dadgena, romelic saWiroebs cvlilebebs;  

b) strategiis organizaciis gare garemosTan Sesabamisobis analizi da 

indikatorebis Sefaseba; 

g) TanamSromelTa mosazrebebis gaziareba da Zlieri da susti mxareebis 

analizi; 

d) analizis Sedegebis Sejereba da gadawyvetilebis miReba; 

II faza – samoqmedo programis SemuSaveba: 

a) samuSao jgufSi cvlilebaTa modelis Seqmna; 

b) modelis SeTanxmeba organizaciaSi gadawyvetilebebis mimReb pirebTan, 

SemsruleblebTan; 

g) modelis finansuri analizi da finansuri Sedegebis prognozireba; 

d) damuSavebuli, detalizebuli programis wardgena; 

 III faza ¬– programis dawyeba: 

a) programis da organizaciuli miznebis SeTanawyobis uzrunvelyofa; 

b) programis da personaluri interesebis Tanxvedris uzrunvelyofa; 

g) kaskaduri komunikaciebis sistemis srulyofa; 

IVfaza – pirveli sacdeli RonisZiebebis gatareba: 

a) gamosayenebeli meTodebis Semowmeba; 

b) dasabuTeba rom cvlilebebi organizacias gaiyvans sasurvel Sedegebze; 
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g) emociuri da politikuri problemebis mogvareba; 

Vfaza – meTodebis gadamuSaveba da sruli danergva: 

a) sacdeli procesebis dros miRebuli codnis safuZvelze cvlilebebis 

meTodebis gadamuSaveba; 

b) axali procesebis sruli danergva; 

g) cvlilebebis sargeblianobis aRricxva [79, gv.102-110]; 

sainteresoa aseve cvlilebebis marTvis proskis (Prosci) 1999 wels 

SemoTavazebuli mizanze orientirebuli modeli  – „adkari“ (ADKAR)
9
, 

romelic warmoadgens 5 sityvis abreviaturas: gacnobiereba (Awareness), 

survili (Desire), codna (Knowledge), SesaZlebloba (Ability),  ganmtkiceba 

(Reinforcement). 

cvlilebis modeli ,,adkari“ - sqema 1.6   

 

1. „gacnobiereba“ - gulisxmobs cvlilebebis saWiroebis, aucileblobis 

gaazrebas da amave dros cvlilebis bunebis gaazrebas; 

2. „survilSi“ - igulisxmeba cvlilebaTa mxardaWera, monawileoba da 

saqmianobis ganxorcielebisTvis mzaoba, yoveli individis motivacia, 

damokidebuleba cvlilebisadmi; 

                                                           
9
 www.prosci.com 
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3. „codna“ – moicavs icode rogor Secvalo, danergo axali unar–Cvevebi da 

qcevebi. aq igulisxmeba personalis mimdinare codna, unari SeiZinos axali, 

damatebiTi codna, saWiro codnis miRebis done da swavlebis 

uzrunvelyofisTvis saWiro resursebis arseboba; 

4. „SesaZlebloba“ – gulisxmobs unars danergo cvlilebebi da aCveno 

gaumjobeseba. moicavs fsiqologiur, fizikur, inteleqtualur, droiT, 

resursuli SesaZleblobebis blokebs; 

5. „ganmtkiceba“ – cvlilebebis mxardaWera kulturis, kompetenciebis 

danergviT, negatiuri Sedegebis aRmofxvriT, Sefasebisa da aRricxvis 

sistemebis mxardaWeriT;  

konsaltinguri jgufis real dolmenis (Real Dolmen) interpretaciiT 

adkaris modeli saqmianobis cvlilebisa da adamianebis cvlilebis rakursiT 

ase SeiZleba gamovsaxoT. (ix. sqema 1.7) 

             real dolmenis modeli - sqema 1.710  

 

praqtikos mecnierTa TvalsazrisiT xangrZlivvadiani transformacia 

saWiroebs cvlilebebis marTvis gansxvavebul gaazrebas. grZelvadian 

struqturul transformacias axasiaTebs sxvagvari fazebi. cvlilebebis 

strategiuli mniSvnelobidan gamomdinare SesaZloa igi grZeldebodes erTi 

                                                           
10

 www.realdolmen.com 
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Tvis an erTi wlis ganmavlobaSi.  unda aRiniSnos, rom sakonsultacio 

jgufebs sxvadasxvagvari midgomebi gaaCniaT, Tumca erTxmad aRiareben 

adamianiseuli faqtorebis mniSvnelobas xangrZlivvadian warmatebul 

cvlilebebSi da maTi gaTvaliswinebis aucileblobas cvlilebebis 

ganxorcielebis procesSi. sakonsultacio jgufs – „Booz Allen Hamilton“ gaaCnia 

udidesi gamocdileba cvlilebebis marTvis mimarTulebiT  mTels msoflioSi, 

swored am gamocdilebis safuZvelze maT Camoayalibes midgomebi 

cvlilebebTan dakavSirebiT. isini aRniSnaven, rom calkeuli meTodologiis 

gamoyeneba SesaZloa ar iyos warmatebuli kompaniebisaTvis, aucilebelia, rom 

moxdes konkretuli organizaciisaTvis Sesabamisi instrumentebis, midgomebis 

SemuSaveba, romelic adaptirebuli iqneba organizaciasTan. swored msgavsi 

holistikuri struqturiT SesaZlebelia gavigoT ra molodinebi unda 

gvqondes, rogor unda vmarToT da movaxdinoT procesebSi organizaciis 

CarTva. nebismier transformacias Tan sdevs garkveuli ukmayofileba, es 

SesaZloa dakavSirebuli iyos axal liderebTan, samuSaos SecvlasTan, axali 

unar-Cvevebis ganviTarebasTan, rac SesaZloa gaxdes winaaRmdegobis 

warmoSobis mizezi [114, gv.1-2]. 

Booz Allen Hamilton gamoyofs cvlilebebis marTvasTan dakavSirebiT Semdeg 

midgomebs: disciplinirebuli, faqtebze dafuZnebuli da formaluri. 

cvlilebebis marTvis disciplinirebuli midgoma warmoadgens erT-erT 

mniSvnelovan da sakvanZo elements warmatebis misaRwevad. faqtebze 

dafuZnebuli midgoma gulisxmobs monacemebis Segrovebas, analizs, dagegmvas, 

igi unda emyarebodes realur Sefasebebs, sadac gaTvaliswinebuli iqneba 

organizaciis istoria, mzaoba cvlilebebis ganxorcielebasTan dakavSirebiT. 

formaluri midgoma moiTxovs gundebis Seqmnas, sawyis etapzeve sxvadasxva 

dainteresebuli jgufebis maqsimalur CarTulobas (ix. sqema 1.8). 
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hamiltonis modeli - sqema 1.811  

 

transformaciis xangrZlivvadiani programebi moicavs, strategiis, 

miznis, dizainis Camoyalibebis process.  strategiebis, miznebis Camoyalibeba  

aris liderTa gundis pirdapiri pasuxismgebloba.  TiToeul xelmZRvanel 

pirs marTvis sxvadasxva rgolSi gaaCnia sakuTari misia cvlilebebis 

warmatebiT ganxorcielebisaTvis. 

cvlilebebis safexurebis warmatebiT implementaciisaTvis 

mniSvnelovania TiToeuli fazis mxardamWeri RonisZiebebis organizeba, 

garkveuli Tanmdevi efeqtebis gaTvaliswineba, TiToeuli etapis Sedegebis 

Sefaseba [114, gv.2]. 

sakonsultacio jgufi Booz Allen Hamilton aRniSnavs, rom transformaciis 

procesSi aucilebelia arsebuli realobis Sefaseba, rwmenis demonstrireba  

da Sesabamisi xedvebis Camoyalibeba. organizacia warmoadgens individebis 

erTobas, individebs SesaZloa  daebadoT legitimuri kiTxva, ratom aris 

aucilebeli cvlileba? ra Sedegebi SesaZloa miviRoT? dasaqmebulebs aqvT 
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 Reggie Van Lee, John Jones, Paul Hyde, Ten Guiding Principles of Change Management,  Allen Hamilton, 2004,  p. 2 
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sruli ufleba icodnen Tu rogor SeiZleba Seicvalos maTi samuSao, ra 

molodinebi unda gaaCndnen cvlilebebis Semdeg. (ix. sqema 1.10) 

mravaldonian sistemebSi cvlilebebis marTva moicavs oTx safexurian 

process: 

 cvlilebebis aucileblobis gaazreba biznes garemos 

gaTvaliswinebiT; 

 saWiro regulaciebis ganviTareba kompaniis saWiroebidan 

gamomdinare; 

 TanamSromelTa treningi cvlilebebTan SesabamisobisTvis; 

 TanamSromelTa mxardaWeris mopoveba Sesabamisi maregulireblebis 

damajereblobasTan erTad; 

cnobilia, rom saSualod, kompaniebis ori mesamedis mier 

ganxorcielebuli korporatiuli cvlilebebis programebi warumatebelia, 

Tumca arseboben kompaniebi, romlebic axdenen cvlilebebis warmatebulad 

ganxorcielebas da organizaciis mdgrad ganviTarebas. 

hamiltonis transformaciis modeli - sqema 1.912  

 

cvlilebaTa menejmentis procesis etapebis ganxorcielebis 

uzrunvelyofisaTvis aucilebelia Sesabamisi xedvebis, koncefciebis 
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 Reggie Van Lee, John Jones, Paul Hyde, Ten Guiding Principles of Change Management, Booz Allen Hamilton, 2004,  p. 3 
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Camoyalibeba. romelSic unda gaviTvaliswinoT cvlilebebze moqmedi rogorc 

Sida, aseve gare faqtorebi. koncefciebi gvaZleven saSualebas SevafasoT, sad 

vimyofebiT konkretul etapze. efeqtiani xedvebis maxasiaTeblebi SeiZleba 

CamovayaliboT Semdegi saxiT: 

 warmosaxviToba (Imaginable) - gvawvdis suraTs momavalTan dakavSirebiT; 

 Sesabamisoba (Desirable) - igi exeba TanamSromlebis, momxmareblebis, 

dainteresebuli jgufebis interesebs;  

 miRwevadoba (Feasible) - dasaxuli miznebis realuroba;  

 fokusireba (Focused);  

 moqniloba (Flexible);   

 komunikabeloba (Communicable) [123, gv.5 ].  

strategiuli gegmis  da xedvebis gareSe SeuZlebelia cvlilebebis 

warmatebulad ganxorcieleba. cvlilebebis menejmentis procesis dagegmvisas 

ki aucilebelia gaviTvaliswinoT Semdegi faqtorebi:  

 doneebi, miznebi, strategiebi; 

 SefasebaTa sistema; 

 nabijebis Tanmimdevroba; 

 danergva da organizaciis cvlileba;  

cvlilebebis marTvis organizaciul uzrunvelyofasTan dakavSirebiT 

saintereso midgomebi gaaCnia bostonis sakonsultacio jgufs (Boston Consulting 

Group), maT SeimuSaves cvlilebebis marTvis disciplinirebuli, sistemuri 

midgoma, romelic fokusirebas axdens energiaze, resursebze da cvlilebebis 

yvelaze mniSvnelovan elementebze. aRniSnul integrirebul midgomas 

sakonsultacio jgufma uwoda ,,cvlilebebis delta“ [86, gv.9]. igi efuZneba sam 

ZiriTad elements, romelic saSualebas gvaZlevs mivaRwioT dasaxul mizans. 

xolo am sami elementis efeqturi moqmedebisaTvis SemoTavazebulia 

programuli marTvis ofisis Seqmna. (ix. sqema 1.10) 
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organizaciuli cvlilebebis delta (Change Delta) - sqema 1.1013 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                           
13 Perry Keenan, Kimberly Powell, Huib Kurstjens, Changing Change Management, The Boston Consulting 

Group, 2012, p. 10 
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saSemsruleblo TviTdarwmuneba -  aucilebelia da uzrunvelyofs top-

menejerebis Sedegian muSaobas, stimuls aZlevs maT miiRon Tamami 

gadawyvetilebebi da droulad Seitanon cvlilebebi dasaxul amocanebSi.  

liderebis CarTuloba - gvaZlevs garantias, rom liderTa jgufma 

SeZlos da marTos cvlilebebi organizaciis xedvebisa da strategiebis 

Sesabamisad. liderebs unda hqondeT Sesabamisi gamocdileba da saSualebebi 

cvlilebebis marTvisaTvis. sakonsultacio jgufi miiCnevs, rom cvlilebebi 

realurad iwyeba ,,zemoT“, Sesabamisad warmateba damokidebulia kvalificiur 

liderTa gundze.  

organizaciis CarTuloba - efeqtiania dasaxuli miznebis ukeT 

SesrulebisaTvis, aq igulisxmeba rogorc personalis aseve sxvadasxva 

dainteresebuli mxareebis CarTva. personali unda iyos maqsimalurad  

informirebuli CarTuli cvlilebebis ganxorcielebis procesSi.  liderebma 

unda gascen pasuxi kiTxvas, risTvis gWirdeba cvlilebebi? mniSvnelovania 

aseve sistemuri midgoma, sadac naTlad iqneba gansazRvruli rolebi da 

pasuxismgeblobebi yvela rgolSi.  

marTva-programuli marTvis ofisi - (Governance and PMO) bostonis 

sakonsultacio jgufma, zemoT aRniSnuli elementebis moqnilobisaTvis 

SemogvTavaza  meoTxe mniSvnelovani elementi. programuli marTvis ofisis 

fundamenturi principi mdgomareobs imaSi, rom menejerebs hqondeT saSualeba 

moiZion informacia dagegmil operaciul da finansur sakiTxebze, riskebze, 

aseve uzrunvelyos Sesabamis dros saWiro informaciiT. igi aseve asrulebs 

ramodenime mniSvnelovan funqcias: muSaobs liderTa gundis meTvalyureobiT, 

gvexmareba davadginoT cvlilebebis ganxorcielebis tempi, aseve SevimuSaoT 

drois grafikebi, rac mogvcems saSualebas moqmedebaSi moviyvanoT meqanizmebi 

romlebic dagvexmareba davicvaT operaciebisaTvis gankuTvnili vadebi [86, 

gv.6-17]. 

profesor doqtor olaf pasenheims14 (Olaf Passenheim) Tavis wignSi: 

„cvlilebebis menejmenti“ – ganxiluli aqvs  cvlilebebis strategiebi da 

                                                           
14

 Passenheim Olaf, Change Management, Ventus Publishimg, 2010, p.34-36 
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midgomebi. igi asabuTebs, rom strategiis Camoyalibebis procesSi 

aucilebelia gaviTvaliswinoT organizaciuli Taviseburebebi, gamocdileba, 

dasaqmebulTa saSualo asaki. sammarTvelo rgolma unda SeZlos efeqtiani 

strategiis SerCeva, rac warmatebis miRwevis mniSvnelovani winapirobaa. 

organizaciuli Taviseburebebidan gamomdinare SesaZloa SevarCioT Semdegi 

tipis strategiebi:  

direqtiuli - aRniSnuli strategia ZiriTadad damyarebulia menejerTa 

direqtiul Zalauflebaze, raTa marTon cvlilebebi, aseve xdeba avtoritetis 

gamoyeneba gavlenebis TvalsazrisiT. direqtiuli strategiis upiratesoba 

gamoixateba mis moqnilobaSi, dasaxuli miznebis swrafad miRwevadobaSi. 

garkveuli naklovaneba mdgomareobs imaSi, rom masSi naklebad xdeba 

gaTvaliswineba cvlilebebSi monawile sxva subieqtebis Sexedulebebis, 

SegrZnebebis. aseTma midgomam SesaZloa gamoiwvios Rirebuli informaciis an 

ideebis dakargva, rac iwvevs personalis ukmayofilebas, vinaidan ar xdeba 

cvlilebebTan dakavSirebuli sakiTxebis ganxilva da SeTanxmeba.  

eqspertuli strategia - fundamenturi principi mdgomareobs imaSi, rom 

cvlilebebis marTva ganixileba rogorc problemebis mogvarebis procesi, 

romelic unda gadaWras eqspertebma. aseTi tipis midgoma, ZiriTadad 

gamoiyeneba teqnikuri xasiaTis sakiTxebis mosagvareblad, rogoricaa, axali 

kompaqturi marTvis sistemis SemuSaveba da danergva, romelsac rogorc wesi 

xelmZRvanelobs proeqtis xelmZRvaneli an ufrosi menejeri. am strategiis 

upiratesoba mdgomareobs imaSi, rom eqspertebi arian mniSvnelovani figurebi 

da gadawyvetilebis miReba da realizeba xdeba daCqarebuli tempiT.  

molaparakebis strategia - am SemTxvevaSi naTlad Cans menejerebis 

mzaoba, cvlilebebTan dakavSirebuli sakiTxebis aqtiurad ganxilvis da 

molaparakebis TvalsazrisiT. molaparakebis strategiis principia 

dainteresebuli jgufebis CarTuloba procesebSi, isini informirebulebi 

unda iyvnen ratom xdeba cvlilebebi da ra Sedegebi SesaZloa dadges drois 

konkretuli monakveTisaTvis. misi upiratesoba aseve mdgomarebs imaSi, rom 

individebi grZnoben Tavs procesebSi CarTulebad da Sesabamisad, ufro metad 

mxars uWeren cvlilebebis ganxorcielebas.  
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ganaTlebis strategia - gvTavazobs SevcvaloT adamianebis 

Rirebulebebi da damokidebulebebi, imisaTvis rom mxardaWeril iqnas 

cvlilebebi, romlebic xels Seuwyoben organizaciis Rirebulebebis 

ganviTarebas. amisaTvis SesaZloa gamoviyenoT Semdegi elementebi: darwmuneba, 

ganaTleba, treningi da seleqcia. misi upiratesoba mdgomareobs individebis 

CarTulobaSi, rac pozitiuria cvlilebebis ganxorcielebis procesSi, xolo 

susti mxare gamoixateba implementaciis kuTxiT, moiTxovs did drois 

danaxarjebs.  

TanamonawileobiTi strategia - gulisxmobs yvela dainteresebuli 

jgufebis CarTulobas cvlilebebSi. miuxedavad imisa, rom situacias top-

menejerebi akontroleben, ZiriTadad sammarTvelo procesebSi dominireben 

jgufebi, an calkeuli individebi. cvlilebebis ganxorcielebamde xdeba maTi 

azrebis da Sexedulebebis gaTvaliswineba. gare konsultantebi da eqspertebi 

SesaZloa CarTul iqnas procesebSi rogorc Suamavlebi (fasilitatorebi), 

Tumca naklovani mxare am SemTxvevaSic  fuladi da drois maRali xarjia. 

upiratesoba, rogorc aRvniSneT  mdgomareobs individebis da calkeuli 

jgufebis CarTulobaSi, rac saSualebas gvaZlevs Tavidan aviridoT 

konfliqturi situaciebi da movaxdinoT ufro metad efeqtianad cvlilebebis 

implementacia. saboloo angariSiT SeiZleba iTqvas, rom strategiebis 

SerCevis procesSi unda gaviTvaliswinoT organizaciis specifika, garemo 

pirobebi, personalis interesebi da Semdeg movaxdinoT konkretuli xedvebis 

da strategiebis Camoyalibeba [99, gv. 34-36]. 

Tanamedrove pirobebSi kompaniebs kargad unda hqondeT gacnobierebuli 

cvlilebebis mniSvneloba, vinaidan igi warmoadgens konkurentuli 

upiratesobis mopovebis mniSvnelovan saSualebas. bostonis sakonsultacio 

jgufs SemuSavebuli aqvs cvlilebebisadmi e.w. ,,kaskaduri“ midgoma. am 

midgomis ilustraciisaTvis  gamoyenebulia Sadrevani, sadac wylis ZiriTadi 

nakadi grovdeba zeda nawilSi da Semdgom fskerze. warmatebuli cvlilebebic 

xorcieldeba msgavsi principiT. xelmZRvanelebi sawyis etapze Tanxmdebian 

cvlilebebis saWiroebaze, Semdeg axdenen sakuTari xedvebis, amocanebis 

dayvanas sxvadasxva rgolebSi. rogorc Sadrevnis SemTxvevaSi brundeba wyali 
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fskeridan mwvervalamde, analogiurad unda moxdes organizaciaSi 

ukukavSirebis damyareba siRrmeebidan, sadac praqtikulad wydeba warmatebuli 

cvlilebebis bedi. ukukavSirebi aucilebelia imisaTvis, rom Tvalyuri 

mivadevnoT progress da saWiroebis SemTxvevaSi SevitanoT koreqtivebi. am 

modelSi sainteresoa aseve mmarTvelobiTi midgoma, romelic gamoricxavs e.w. 

,,zemodan-qvemoT“ marTvas. ZiriTadi Zalaufleba da pasuxismgebloba 

gadacemulia saSualo rgolze, rac gvaZlevs saSualebas gamoviyenoT da 

gavaZlieroT Sida SesaZleblobebi, CavrToT procesebSi personali, viyoT 

moqnilebi momavalSi cvlilebebis ganxorcielebis kuTxiT. ,,kaskaduri“ 

midgomis garkveuli elementebi gamoiyena aSS prezidentma barak obamam 

winasaarCevno kampaniis procesSi. mobilizebulma Zlierma centrma moaxdina 

efeqtiani ukukavSirebis damyareba moxaliseTa jgufebTan, koordinatorebTan 

(saSualo rgolTan)15.  

2006 wels Harvard Business Review, Catarebuli kvlevebis mixedviT, 

cvlilebebTan dakavSirebuli iniciativebis 66% ver aRwevs sasurvel 

Sedegebs biznesSi.   grafikze Cans xuTi ZiriTadi dabrkoleba cvlilebebis 

danergvis procesSi. aseve unda aRiniSnos, rom xuTi dabrkolebidan 

ramodenime faqtorze, SegviZlia rogorc liderma, xelmZRvanelma movaxdinoT  

gavlena da srulvyoT igi. (ix. diagrama 1.1) [123, gv.6] 

dabrkolebebi  organizaciul cvlilebebSi - diagrama 1.116  

 
                                                           
15

 www.bcgperspectives.com 
16

 Change Management Leadership Guide, Human Resources Organizational&Employee  Effectiveness,  Ryerson 

University, 2011, p.5 
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msgavsi tipis kvleva ganxorcielda 2012 wels, kvlevis farglebSi 

gamoikiTxa 288 aRmasrulebeli, gamokiTxuli organizaciebis 75%-is 

Semosavali aRemateboda 1 mlrd dolars. gamokiTxuli respodentebis 

Sedegad,  ZiriTad Semaferxebel faqtorebad dasaxelda: arasakmarisi 

dafinanseba, Seferxebebi gansazRvruli amocanebis da misaRwevi etapebis 

SefasebaSi, xelmZRvanelebis valdebulebebis Seusrulebloba, personalis 

winaaRmdegoba, komunikaciis nakleboba. (ix.diagrama 1.2)17   

warumateblobis ganmapirobebeli faqtorebi (BCG ) – diagrama 1.2  

 

beqhardma da harisma SeimuSaves cvlilebebTan dakavSirebiT formula, 

romlis ZiriTadi principi mdgomareobs imaSi, rom cvlilebebisaTvis 

ganxorcielebulma xarjebma unda gaaumjobesos organizaciaSi arsebuli 

viTareba. Tu adamianebs ar eqnebaT garkveuli molodini, rom cvlilebebi 

gaaumjobesebs organizaciaSi arsebul viTarebas, maSin miviRebT maTi mxridan 

seriozul winaaRmdegobas.  

formulas aqvs Semdegi saxe: 

(D x V x F) > R 

                                                           
17

 www. bcgperspectives.com 
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sadac D - ukmayofilebaa, V - xedva, F - pirveli nabijebi, R - 

cvlilebebisadmi winaaRmdegoba. formulidan naTlad Cans, rom Tu romelime 

am cvladebidan iqneba nuli, an nulTan axlos maSin cvlilebebisadmi 

winaaRmdegoba  ver iqneba daZleuli. D,V, F  aris faqtorebi romlebic 

ganapirobeben cvlilebebs [99, gv.16]. 

 cvlilebebisadmi winaaRmdegobebi SesaZlebelia daiyos or ZiriTad 

jgufad: cvlilebebisadmi individualuri winaaRmdegobebi da  organizaciuli 

winaaRmdegoba. 

 cvlilebebis menejmentis warmateba damokidebulia organizaciis 

wevrebis damokidebulebaze siaxleebisadmi. ganasxvaveben cvlilebebze 

reaqciis sam saxes: 

emociuri – pirovnebis pirad mdgomareobaze, cxovrebaze, statusze 

cvlilebebis uSualo gavlenidan gamomdinare. anu cvlilebebis Sedegad Tu 

rogor aris SesaZlebeli individis cxovrebis, statusis, mdgomareobis 

cvlileba, an rogor damokidebulebaSia is cvlilebebis sirTulisadmi. 

Tvlis Tu ara rom is SeZlebs siaxleebTan gamklavebas. 

politikuri – individis Sefasebaze damokidebuli – SeZlebs Tu ara 

gavlenis, resursebze kontrolis SenarCunebas, iqneba Tu ara gadawyvetilebis 

mimReb pirTa Soris. 

racionaluri – damokidebuli pirovnebis Sexedulebaze saWiroa Tu ara 

es cvlilebebi organizaciaSi [79, gv.112]. 

cvlilebebis menejmentisas umniSvnelovanesia personalis darwmuneba 

rom cvlilebebis danergva organizaciisTvis sasicocxlod mniSvnelovania. 

cvlilebebisadmi winaaRmdegobebis mizezebs Soris gamoyofen: 

 ar arian dainteresebulni organizaciis Semdgomi mdgomareobiT; 

 ver xedaven problemas; 

 xedaven problemebs, magram ar ician misi gadawyvetis gzebi; 

 xedaven problemas, magram ar eTanxmebian gadawyvetilebas; 
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 problemebs da gadawyvetilebebis marTebulobas xedaven, magram 

ewinaaRmdegebian, radgan ar iyvnen CarTulni gadawyvetilebis 

miRebis procesSi; 

 problemebs da gadawyvetilebebis marTebulobas xedaven magram 

ewinaaRmdegebian, radgan eSiniaT cvlilebebis; (ix. sqema 1.11) [79, 

gv.112] 

amasTan, sainteresoa, rom individebi TiTqmis yovelTvis pirdapir ar 

ewinaaRmdegebian cvlilebebs, isini umeteswilad mimarTaven irib meTodebs da 

TavianTi qmedebebiT xels uSlian cvlilebebis menejmentis procesebs yvela 

etapze.  

 

glasis winaaRmdegobaTa klasifikacia  - sqema 1.1118  

 

bostonis (BCG) matrica - gvexmareba gamovavlinoT TanamSromlebi, 

romlebsac aqvT gadamwyveti mniSvneloba cvlilebebis ganxorcielebisaTvis 

(ix. sqema 1.12). 
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 Glass M. Neil,  Management Masterclass: A Practical Guide to the New Realities of Business Hardcover, Nicholas 

Brealey Publishing; First Edition edition 1998, p.112 
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personalis kategorizacia  - sqema 1.1219   

maRali 

 

iniciativebis  

warmatebuloba 

 

dabali 

 

                  

dabali       iniciativebis            maRali 

mxardaWeris done 

mTavari skeptikosebi - naklebad uWeren mxars iniciativebs, magram maT 

Tanamonawileobas aqvs gadamwyveti mniSvneloba iniciativebis warmatebisaTvis. 

am SemTxevaSi fokusireba unda movaxdinoT ZiriTad strategiebze, romelic 

gavlenas moaxdens jgufze, aseve unda gadaiWras sakiTxebi iniciativebis 

warmatebisaTvis.  

naklebad skeptikosebi - gamoirCevian iniciativebisadmi skeptikuri 

damokidebulebiT, Tumca arian naklebad kritikulebi. aRniSnuli jgufisaTvis 

unda gamoviyenoT naklebad intensiuri strategiebi, aseve unda gamoviCinoT 

sifrTxile maTi koleqtiurobis SemTxvevaSi.  

gardaqmnebis organizatorebi - warmoadgens mniSvnelovan Zalas 

iniciativebis mxardaWeris TvalsazrisiT, isini asruleben mniSvnelovan rols 

iniciativebis warmatebis TvalsazrisiT. saWiroa maTi maqsimaluri 

mxardaWera, aseve mobilizeba, raTa gamoviyenoT ZiriTad skeptikosebze 

gavlenis TvalsazrisiT.  
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 Perry Keenan, Kimberly Powell, Huib Kurstjens, Changing Change Management, The Boston Consulting Group, 2012, p. 
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cvlilebebis fasilitatorebi - ar arian pirdapir kritikulad 

ganwyobilebi, magram mniSvnelovania maTi SenarCuneba, rogorc mxardamWerebis. 

isini unda ganvixiloT rogorc gundis SesaZlo wevrebi, aseve unda 

movaxdinoT maTi informirebuloba [86, gv.17-21]. 

analiziT irkveva, rom organizaciebis mxridan cvlilebebis 

ignorirebas adili aqvs, radgan maT ukve aqvT TavianTi istoria, kultura, 

azrovnebisa da muSaobis meTodebi, romelTa Secvla Zalian rTulia da 

Zireul cvlilebebs ar mimarTaven sanam ar igrZnoben, gaacnobiereben maTi 

sacicocxlo aucileblobas. organizaciuli uZraobis mizezebi SesaZloa 

CamovayaliboT sqemis saxiT (ix. sqema 1.13) [79, gv.116]. 

mkvlevarebis azriT  menjmentis procesebs Soris yvelaze rTuli 

cvlilebebis danergvaa. eqspertebis mosazrebaTa SejerebiT SesaZlebelia 

iTqvas, rom cvlilebebis menejmentis warmatebisTvis aucilebelia 

Sesruldes, Catardes Semdegi saqmianobebi: 

 mmarTveli gundis konsultaciebi cvlilebebeTan dakavSirebiT; 

 srulyofili komunikaciebi; 

 mTeli personalis CarTulobis uzrunvelyofa; 

 SeTanxmeba momavlisadmi damokidebulebaSi; 

 cvlilebebis aucileblobis gaazreba; 

 politikuri qselebis menejmenti [79, gv.99].                

robinsi da koulteri20 gvTavazoben cvlilebebis winaaRmdegobis 

daZlevis Semdeg meTodebs:  

TanamSromelTa swavleba da urTierTobebis marTva: 

 axsna, raTa vaCvenoT cvlilebebis aucilebloba; 

 informireba yvela tipis Sexvedrebze cvlilebebTan dakavSirebiT; 

 efeqturoba izrdeba Tu TanamSromlebsa da menejments Soris arsebobs 

ndoba da winaaRmdegobis mizezi arainformirebulobaa. 
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            organizaciuli winaaRmdegobebi - sqema 1.1321 

არასაკმარისი სიხშირე
ნაცნობი რეცეპტების

და რეპერტუარის
მყიფე გამოყენება, 

ექსპერტიზის და
გამოცდილების

ნაკლებობა

დინამიკური
კონსერვაცია

ცვლილებების შესაძლებლობა

კი

არა

ცვლილებების სურვილი

კი არა

 

TanamSromloba gadawyvetilebis miRebisaTvis: 

 im TanamSromelTa CarTva romlebic ewinaaRmdegebian cvlilebebs; 

 CarTuloba SesaZlebelia, roca kompetencia Sesabamisia; 

 gadawyvetilebis miRebaSi CarTva uzrunvelyofs winaaRmdegobaTa 

Semcirebas da gadawyvetilebaTa xarisxis amaRlebas. 

TanamSromelTa daxmareba da Tanadgoma raTa iolad gaumklavdnen  

cvlilebebs: 

 specialistebis, fsiqologebis konsultaciebis, swavlebis organizeba, 

moklevadiani, anazRaurebadi Svebulebebis gacema; 

 es meTodi garkveul xarjebTan aris dakavSirebuli, Sesabamisad saWiro 

xdeba maTi efeqturobis analizi. 

molaparakebebis warmarTva: 

 TanamSromelTaTvis SeTavazebaTa paketis momzadeba raTa Serbildes 

winaaRmdegobebi; 
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 dakavSirebulia xarjebTn Tumca aucilebelia roca winaaRmdegobas aqvs 

didi gavlenis mqone wyaro. 

manipulacia da kooptacia: 

 manipulacia aris faruli qmedeba, xolo kooptacia –  CarTva, raTa 

daZleuli iqnas winaaRmdegobebi; 

 es iafi saSualebaa, Tumca safrTxiloa radgan arsebobs ganzraxvis 

gaaSkaravebis safrTxe. 

zemoqmedeba: 

 gulisxmobs muqaris an Zalis gamoyenebas; 

 aris iafi da martivi saSualeba, Tumca aris qmedebebis kanons miRma 

sivrceSi gadasvlis albaToba [105, gv.157-169]. 

zemoT ganxiluli Teoriebidan naTlad Cans, rom Tanamedrove 

garemoebebi menejerebisgan iTxovs cvlilebebis procesis axleburad 

gaazrebas. dReisaTvis organizacias sWirdeba ara erTjeradi, iSviaTi 

cvlilebebi, aramed Tanamedrove organizaciebSi aris cvlilebebis uwyvet 

procesad gaxorcielebis aucilebloba. erTjeradad cvlilebebis 

ganxorcielebas da TiToeuli cvlilebis winaaRmdegobebis daZlevis nacvlad 

mecnierebi gvTavazoben adaptaciuri kulturis Seqmnis rekomendacias [106, 

gv.319-336]. am kulturis pirobebSi ki TanamSromlebi cvlilebebs unda 

aRiqvamdnen ara rogorc erjerad aqts, an safrTxes, aramed rogorc maTi 

samuSao procesis mudmivad Semadgenel elements. am procesis marTvas 

sxvagvarad uwyveti cvlilebebis programirebasac uwodeben.  

imisaTvis, raTa moxdes TanamSromelTa Semzadeba cvlilebebisaTvis 

aucilebelia masTan dakavSirebuli stresebis marTva. radgan miiCneva rom 

cvlilebebis erT–erTi uaryofiTi Tanmxlebi movlena aris stresi, romelic 

SemdgomSi iwvevs winaaRmdegobebs da cvlilebebis warumateblobis mTavar 

faqtorad gvevlineba. qvemoT mocemulia cvlilebebis warmatebulad 

ganxorcielebisaTvis saWiro qmedebaTa cikli. (ix. sqema 1.14)  
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cvlilebebis mxardamWer qmedebaTa cikli - sqema 1.1422  

 

cvlilebebTan adaptirebadi kulturis danergvis warmatebiT 

ganxorcielebis mTavari piroba personalis adekvaturobaa. axalma kompaniebma 

unda icodnen rom aucilebelia saTanado personalis daqiraveba. menejeri 

unda darwmundes rom pretendenti daniSnvis SemTxvevaSi Tavs gaarTmevs 

momaval gamowvevebs. amasTan, TiToeuli pretendenti winaswar unda iyos 

Cayenebuli saqmis kursSi Tu risTvis unda iyos mzad. informireba xels 

uwyobs stresis prevencias gaurkvevlobis Semcirebis gziT [105, gv.161]. 

sasurvelia procesebis imgvari warmarTva, rom TanamSromlebma Tavad 

moiTxovon cvlilebebi turistul organizaciaSi. es xdeba im SemTxvevebSi, 

roca organizaciis TanamSromlebi ganicdian rutiniT gamowveul stress. 

xolo misi daZlevis aucileblobisas dgeba cvlilebebis danergvis 

saWiroebis gacnobiereba da iqmneba masze moTxovna. TanamSromelTa 

CarTuloba gadawyvetilebis miRebis procesSi agreTve zrdis maT 

pasuxismgeblobas, amave dros isini Tvlian rom maT pativs scemen, mxars 

uWeren da afaseben, rac afermkrTalebs cvlilebebiT gamowveul stress [66, 

gv.99-110]. aseve mniSvnelovania piradi saubrebi xelmZRvanelebTan. 

TanamSromlebs xSirad umsubuqebs gancdebs problemebis gaziareba, 

                                                           
22

 Robbins Stephen   and  Coulter  Mary, Management (11th  Edition), Prentice Hall, Pearson, 2012 p.160 
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gansakuTrebiT xelmZRvanelebTan, aseve aseT SemTxvevaSi mzad arian gaiziaron 

rCevebi. SesaZlebelia am procesebSi specialistebis, an fsiqologebis 

CarTvac. Tumca bevri TanamSromeli ar Tvlis saWirod isaubros stresze 

aSkarad, mas Tvlian sircxvilad. vinc metad midrekilni arian stresisadmi 

swored isini naklebad aRiareben mas, Tavs arideben masze saubars amitomac 

Tavad menejments sWirdeba xSir SemTxvevaSi profesionalTa rCevebi Tu 

rogori midgomiT SeZlon organizaciaSi daamyaron Ria, gaxsnili, ndobis 

garemo, raTa TanamSromlebma ar damalon problemebi, Riad isaubron maTze 

da gundurad miiRon urTierTsasargeblo gadawyvetilebebi [112, gv. 1-16]. 

cvlilebebis marTva organizaciis menejmentis gansaxorcielebeli 

mimarTulebebidan yvelaze rTulia. kompaniebis warumateblobis mTavar 

mizezebs Soris adekvaturi cvlilebebis ganxorcielebis uunaroba saxeldeba. 

misi sirTule steikholderTa araerTgvarovani damokidebulebis gaazrebis 

aucileblobidan gamomdinareobs. turizmis seqtori gamoirCeva 

steikholderTa simravliT. is agreTve dakavSirebulia mraval momijnave 

seqtorTan. misi produqtis momxmarebeli ukiduresad gansxvavebuli 

segmentebisagan Sedgeba, rac seqtorSi moRvawe kompaniebisaTvis didi 

gamowvevaa. maT bazarze adgilis damkvidrebisaTvis an SenarCunebisaTvis 

uwevT mudmivi transformacia, adaptacia, raTa iyon garemo moTxovnebis 

adekvaturi. swored am konteqstidan gamomdinare mniSvnelovnad miviCnieT 

cvlilebebis danergvis Teoriuli da praqtikuli modelebis da midgomebis 

detaluri analizi, rac saSualebas miscems kompaniebs efeqtianad gamoiyenon 

is praqtikaSi. 
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Tavi II. turizmis ganviTarebis Taviseburebebi globalizaciis pirobebSi 

2.1   turizmis industriis ganviTarebis Tanamedrove tendenciebi 

gaerTianebuli erebis turizmis msoflio organizaciis 2015 wlis 

angariSis mixedviT zrdis tendencia fiqsirdeba msoflioSi da regionebSi, 

rogorc saerTaSoriso Camosvlebis, aseve Semosavlebis TvalsazrisiT. 2014 

wlis monacemebis mixedviT saerTaSoriso turizmidan miRebulma Semosavlebma 

Seadgina 1,245 miliardi aSS dolari (937 miliardi evro). unda aRiniSnos, rom 

2009 wlis msoflio ekonomikuri krizisis Semdeg dinamikaSi gaizarda 

saerTaSoriso turizmidan miRebuli Semosavlebi, gansakuTrebiT unda 

gamovyoT 2011-2012 weli. ekonomikuri ryevebis miuxedavad aseve gaizarda 

turizmis industriis wili globalur ekonomikaSi da igi pirdapiri da 

arapirdapiri efeqtebis gaTvaliswinebiT Seadgens mSp-is 9.8%. industria aseve 

aqtiurad ganagrZobs samuSao adgilebis Seqmnas, igi  erT-erTi mowinave 

industriaa dasaqmebis TvalsazrisiT. 2014 wlis mogzaurobisa da turizmis 

msoflio sabWos monacemebiT dasaqmebulTa raodenobam Seadgina 276,845 

milioni. msoflio masStabiT turizmSi stabilurad izrdeba invesiciebis 

moculoba, 2014 wlis monacemebiT ganxorcielda 814.4 miliardi aSS dolaris 

investicia, rac Seadgens mTliani investiciebis 4.3%. 23  

rac Seexeba regionebSi arsebul situacias, 2014 wels Semosvlebis 

kuTxiT mniSvnelovani zrda dafiqsirda evropaSi (17 mlrd aSS dolari), mas 

mosdevs azia wynari-okeanis regioni (66 mlrd aSS dolari), amerika (10 mlrd 

aSS dolari), axlo aRmosavleTi (4 mlrd aSS dolari).24 

zemoT aRniSnuli regionebidan evropa warmoadgens msoflio masStabiT 

lider regions saerTaSoriso Camosvlebis kuTxiT.  evropa aseve  liderobs 

Semosavlebis mixedviTac, romelmac Seadgina turizmidan miRebuli saerTo 

Semosavlebis 43-%, 509 miliardi aSS dolari. msoflios sxva regionebSi 

fiqsirdeba Semdegi monacemebi: azia wynari okeanis regioni - 377 miliardi 

aSS dolari, mTliani Semosavlebis 30-%; amerika 274 - mlrd aSS dolari, 
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 www.unwto.org 
24

 Unwto, Annual Report, Madrid Spain, 2015, p.11 
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mTliani Semosavlebis 20-%; axlo aRmosavleTi - 49 mlrd aSS dolari,  

Semosavlebis 4%; afrika - 36 miliardi aSS dolari, Semosavlebis 3% [154, 

gv.13]. 

 

saerTaSoriso turizmi (mogzauroba, mgzavrebis gadayvana), moicavs 

msoflio servisebis eqsportis 30%-s, saqonlisa da momsaxurebis saerTo 

eqsportis 6%. msoflio eqsportis kategoriaSi turizmi mexuTe adgilzea, 

navTobis, qimikatebis, sakvebi da saavtomobilo produqtebis Semdeg, 

aRniSnuli maCvenebliT ganviTarebadi qveynebis garkveul nawilSi turizmi 

pirvel adgilzea. Semosavlebis mixedviT qveynebis reitingSi 2014 wels 

liderobs aSS, meore adgilzea espaneTi, mesameze CineTi, meoTxeze 

safrangeTi,  pirvel aTeulSia italia, britaneTi, germania.25 

saerTaSoriso turizmidan miRebuli Semosavlebi wlidan-wlamde 

izrdeba. rogorc grafikze Cans, 1995 wlidan 2014 wlamde 403 miliaradi 

dolaridan gaizarda 1,245 miliard aSS dolaramde.  gamonaklisia 2009 weli 

sadac dafiqsirda vardna 9.2%-iT. Tumca 2010-2014 wels kvlav zrdis dinamikiT 

xasiaTdeba (ix. grafiki 2.1)26  

msoflioSi erT-erT mniSvnelovan da turistebisaTvis mimzidvel 

daniSnulebis adgils warmoadgens CineTi. saerTaSoriso mogzaurebis 

                                                           
25

 mkt.unwto.org/barometer 
26

 unwto.org 
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დიაგრამა  2.1  შემოსავლები საერთაშორისო ტურიზმიდან    
2014 

(რეგიონები) 
ევროპა - 509 მილიარდი დოლარი 

აზია-წყნარი ოკეანის რეგიონი - 377 

მილიარდი დოლარი 

ამერიკა - 274 მილიარდი დოლარი 

აფრიკა - 36 მილიარდი დოლარი 

შუა-აღმოსავლეთი - 49 მილიარდი 

დოლარი 
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raodenoba CineTSi 2000-dan 2014 wlis CaTvliT 10-dan 128 milion vizitoramde 

gaizarda. aseve, unda aRiniSnos, rom Cineli turistebi gamoirCevian sakamod 

maRali danaxarjebiT. 2014 wels dasvenebasa da mogzaurobaze gaweulma 

xarjebma Seadgina 165 miliardi aSS dolari. aRniSnuli maCvenebliT CineTi 

pirvel adgilzea msoflioSi. Cineli turistebis mier sazRvargareT gaweuli 

xarjebi mogzaurobasa da turizmze 2000-dan 2014 wlamde gaizarda 10-jer. 

zrdis maRali maCvenebeliT gamoirCeva 2012 weli,  2011 welTan SedarebiT 

fiqsirdeba 40%-iani zrda, 73 miliardidan 102 miliadr aSS dolaramde [44, 

gv.155-163]. aseve, tradiciulma turistulma da sxva ganviTarebadma  bazrebma 

2014 wels aCvena pozitiuri Sedegebi.  

 

2005 wels CineTi imyofeboda mogzaurobasa da turizmze gaweuli 

xarjebis kuTxiT meSvide adgilze, mas Semdeg gadaaswro italias, iaponias, 

safrangeTs, aSS-s. 2012 wlis monacemebiT rogorc cxrilSi Cans gadaaswro 

iseT qveynebs rogoricaa germania da aSS. turizmis msoflio organizaciis 

2014 wlis monacemebis mixedviT CineTi pirvel adgilzea, wina wlis 

maCvenebelTan SedarebiT zrda 28%-ia. top aTeulSi mniSvnelovani zrda aqvs 

ruseTis federacias, 2012 wels 43 miliardi aSS dolaridan 2013 wels 

xarjebi gaizarda 53 mlrd aSS dolaramde, am maCvenebliT ruseTis 

federaciam meSvide adgilidan gadainacvla mexuTe adgilze. 2014 wels 

ruseTSi Semcirebulia danaxarjebi saerTaSoriso turizmze, rac 
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garkveulwilad ukavSirdeba qveyanaSi arsebul ekonomikur ryevebs da 

inflacias. aseve, unda aRiniSnos braziliac 25 miliardi aSS dolariT, 

romelic 2014 wlis monacemebiT  imyofeba me-12 adgilze [152, gv.12-13]. 

mogzaurobaze gaweuli xarjebi gaizarda germaniasa da aSS. did 

britaneTSi 57.6 mlrd aSS dolaria, qveyana inarCunebs top-aTeulSi meoTxe 

adgils. zrdis gansakuTrebuli tempiT gamoirCeva Semdegi qveynebi: saudis 

arabeTi, norvegia, SvedeTi espaneTi, indoeTi, filipinebi, tailandi, CexeTi. 

(ix. cxrili 2.1) 

 cxrili 2.127  

saerTaSoriso turizmi  

qveynebi danaxarjebi 

saerTaSoriso turizmze 

(mlrd dol.) 

 

 

 

 
Bbazris 

wili 2014 

(%) 

2005 2010 2011 2012 2013 2014  

1.CineTi 21.8 54.9 72.6 102.0 128.6 164.9 13.2 

2. germania 74.4 78.1 85.9 83.8 91.4 92.2 7.4 

3. aSS 69.9 75.5 78.7 83.7 104.1 110.8 8.9 

4. britaneTi 59.6 50 51 52.3 52.7 57.6 4.6 

5. ruseTi 17.3 26.6 32.5 42.8 53.5 50.4 4.0 

6. safrangeTi 31.8 39 44.1 38.1 42.9 47.8 3.8 

7. kanada 18 29.6 33.3 35.2 35.2 33.8 2.7 

8. iaponia 27.3 27.9 27.2 28.1 - - 2.6 

9. avstralia 11.3 22.2 26.7 27.6 28.6 26.3 2.6 

10. italia 22.4 27.1 28.7 26.2 27.0 28.8 2.3 

11. singapuri 10.1 18.7 21.4 22.4 - - 2.1 

12. brazilia 4.7 16.4 21.3 22.2 25.0 25.6 2.1 

 

gaerTianebuli erebis turizmis msoflio organizaciis generaluri 

mdivani taleb rifei (Taleb Rifai, Secretary-General) aRniSnavs, rom ganviTarebadi 
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qveynebi ganagrZoben mniSvnelovan zrdas,  STambeWdavi zrdis tempebi 

fiqsirdeba mogzaurobasa da dasvenebaze gaweuli xarjebis kuTxiT CineTSi, 

ruseTis federaciaSi, es metyvelebs am qveynebSi saSualo klasis 

gaZlierebaze, rac mniSvnelovnad cvlis msoflio turistul ruqas28.  

saerTaSoriso Camosvlebi - 2011 wels dafiqsirda 996 milioni vizitori,  

2012 wels saerTaSoriso Camosvlebma pirvelad miaRwia istoriul niSnuls 

1,035 milion turists. ganviTarebadma ekonomikebma daikaves lideri poziciebi 

4.3%-iani zrdiT, ganviTarebul ekonomikebTan SedarebiT 3.7%. rac warmoadgens 

ukanaskneli wlebis Zalian mniSvnelovan tendencias. am TvalsazrisiT 

pozitiuri  Sedegebi aqvs azia-wynari okeanis regions. globaluri 

ekonomikuri ryevebis miuxedavad, gaerTianebuli erebis turizmis msoflio 

organizaciis prognozebiT zrdis tempi momavalSic SenarCundeba. 2014 wels 

saerTaSoriso turistebis raodenoba gaizarda 4.4%-iT, wina wlis analogiur 

maCvenebelTan SedarebiT dafiqsirda 48 milioniT meti turisti, Sesabamisad, 

miaRwia axal istoriul niSnuls 1,135 milions. unda aRiniSnos, rom zrdis 

tempis TvalsazrisiT saerTaSoriso turizmma gadaaWarba turizmis msoflio 

organizaciis grZelvadian prognozs (3.8%) [154, gv.11].  (ix. grafiki 2.2)  

 

aRsaniSnavia, rom saerTaSoriso vizitorebis naxevarze meti (51%) 

evropaze modis, regionSi Camosvlebi udris 584 milions. Sesabamisad, 

evropuli qveynebi am maCvenebliT wamyvan adgilebs ikaveben. pirvel adgilzea 

                                                           
28
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safrangeTi - 83.5 milioni mogzauriT, meoreze – amerikis SeerTebuli Statebi, 

mesameze ki – espaneTi. azia–wynari okeanis regionze modis saerTaSoriso 

Camosvlebis 23%, utoldeba 263 milions. amerikis regionSi Seadgina 182 

milioni, mTliani Camosvlebis 16%, afrikaSi 56 milioni vizitori [154, gv.11]. 

 

afrikis - regionSi saerTaSoriso Camosvlebis kuTxiT 2011 wels 

dafiqsirda negatiuri maCvenebeli, Tumca 2012 wels mdgomareoba gamosworda. 

saerTaSoriso turizmidan miRebuli Semosavlebi gaizarda 5%-iT da miaRwia 

34 miliadr aSS dolars. Semosavlebi gaizarda CrdiloeT afrikaSi 2-%-iT, 

2011 wels ki  Semcidra, rac garkveulwilad dakavSirebuli iyo e.w. ,,arabul 

gazafxulTan“ da arastabilur politikur situaciasTan. 2014 wlis 

monacemebiT saerTaSoriso vizitorebis raodenoba 2013 wlis maCvenebelTan 

SedarebiT gaizarda 2%-iT da Seadgina 56 milioni vizitori. unda aRiniSnos, 

rom regionSi arsebuli araerTi gamowvevebis miuxedavad zrdis tendenciiT 

xasiaTdeba saerTaSoriso turizmidan miRebuli Semosavlebic. gaerTianebuli 

erebis turizmis msoflio organizacia axorcilebs sxvadasxva tipis 

RonisZiebebs regionSi turizmis mdgradi ganviTarebisaTvis, gZelvadian 

dinamikaSi maTi prognozebi sakmaod optimisturia [154, gv.51]. (ix. grafiki 2.3) 
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diagrama 2.2   საერთაშორისო ჩამოსვლები (რეგიონები) 
(2014) 
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amerika – 2014 wels amerikis regions saerTaSoriso vizitorebis 

mozidvis TvalsazrisiT zrdis maRali maCvenebeli gaaCnia. 2013 welTan 

SedarebiT regioni moinaxula 14 milioniT metma vizitorma da jamSi Seadgina 

182 milioni turisti. gansakuTrebiT gamoirCeva CrdiloeT amerika (+9%) da 

karibis auzi (+7%). turizmis msoflio organizaciis monacemebiT TiTqmis 

orjer gaizarda saerTaSoriso Camosvlebi centralur  da samxreT amerikaSi. 

regionSi turizmidan miRebuli Semosavlebi  2014 wlis monacemebiT 

gazrdilia 3%-iT. am kuTxiT  saukeTeso Sedegebi gaaCnia centralur amerikas 

(+8%), karibis zRvis auzs (+7%) da samxreT amerikas (+6%) [154, gv.63]. (ix. 

grafiki 2.4) 

 

azia-wynari okeanis regionSi 2010 wlidan 2014 wlis CaTvliT zrdis 

tendenciiT xasiaTdeba rogorc saerTaSoriso vizitorebis raodenoba, aseve 

turizmidan miRebuli Semosavlebi. 2012 wels mTlianma Camosvlebma Seadgina 
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234 milioni turisti. samxreT aziis sub-regionSi dafiqsirda saerTo 

Camosvlebis 9%-iani zrda [152, gv.53]. aRniSnul regionSi zrdis maCveneblebi 

garkveulwilad ukavSirdeba regionSi turizmis mimarTulebiT SeTanxmebul  

da koordinirebul politikas. am mimarTulebiT gansakuTrebiT aqtiuria azia-

wynari okeanis turistuli asociacia (Pasific Asia Travel Association - PATA). 

regionis konkurentuli upiratesobis gasaZliereblad organizacia iyenebs 

sxvadasxva saxis kvlevebs, sareklamo aqtivobebs, romelic uzrunvelyofs 

regionis Sesaxeb detaluri informaciis miwodebas, aseve turistuli 

daniSnulebis adgilebze vizitorebis mozidvas. 2014 wlis monacemebiT 

regionSi 5%-iT gaizarda saerTaSoriso vizitorebis raodenoba, wina wlis 

analogiur maCvenebelTan SedarebiT dafiqsirda 13 milioniT meti turisti. 

turistebis mTlianma raodenobam regionSi Seadgina 263 milioni. unda 

aRiniSnos, rom rogorc Semosavlebis, aseve Camosvlebis TvalsazrisiT 

maRali aqtivobiT gamoirCeva Crdilo-aRmosavleT azia da samxreT azia [80, 

gv.78-79] (ix. grafiki 2.5). 

 

saerTaSoriso Camosvlebis mixedviT evropa warmoadgens yvelaze 

monaxulebad regions msoflioSi. turizmi evropisaTvis  warmoadgens erT-

erT mniSvnelovan kontributors ekonomikuri ganviTarebis TvalsazrisiT. 2014 

wels evropa moinaxula 584 milionma vizitorma, 2013 welTan SedarebiT zrda 

3%-ia. sub-regionebis mixedviT saukeTeso zrdis maCvenebeli aqvs centralur 

da aRmosavleT evropis qveynebs. rogorc grafikidan Cans saerTaSoriso 
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turizmidan miRebulma Semosavlebma  2014 wels gadaaWarba saerTaSoriso 

Camosvlebs. Semosavlebi gaizarda 4%-iT da jamSi Seadgina 509 miliardi aSS 

dolari [154, gv.54]. 

 

axlo-aRmosavleTi - 2010-2012 wels arsebuli situacia Camosvlebis 

TvalsazrisiT klebadi tendenciiT xasiaTdeba. rac garkveulwilad 

ukavSirdeba regionSi arsebul politikurad arastabilur situacias. 2014 

wels regionma moizida 50 milioni turisti, xolo saerTaSoriso turizmidan 

miRebulma Semosavlebma Seadgina 49 miliardi aSS dolari, wina welTan 

SedarebiT dafiqsirda zrda 6% (ix. grafiki 2.7) [154, gv.67].  

 

zemoT aRniSnulidan gamomdinare SegviZlia davaskvnaT, rom turizmi 

mzardi industriaa mTeli msoflios masStabiT. mas mniSvnelovani wvlili 

Seaqvs msoflio ekonomikis ganviTarebaSi. 
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turizmis msoflio organizaciis mier ganisazRvra turizmis mdgradi 

ganviTarebis Semdegi  dadebiTi efeqtebi:29 

1. adgilobrivi rezidentebis dasaqmeba  -  mniSvnelovani sargebeli, 

romelic unda moitanos turizmma aris axali samuSao adgilebi. am 

TvalsazrisiT turizmis industrias udidesi potenciali gaaCnia, 

rasac adasturebs rogorc msoflio aseve regionuli masStabiT 

arsebuli statistikuri monacemebi. turizmis industria qmnis 

samuSao adgilebs sxva momijnave seqtorebSic, rac ekonomikuri 

ganviTarebis da aqtivobebis TvalsazrisiT iZleva pozitiur 

Sedegebs.  

2. mewarmeobis ganviTareba - iqmneba axali SesaZleblobebi, 

adgilobrivi mewarmeebisTvis, raTa Camoayalibon da ganaviTaron 

turistuli sawarmoebi, es qmnis axal  SesaZleblobebs  

investiciebis waxalisebis TvalsazrisiT. turizmis seqtori 

xasiaTdeba mcire sawarmoebis simravliT, romelic mniSvnelovani 

winapirobaa axali samuSao adgilebis Seqmnis TvalsazrisiT; 

3. Semosavlebis zrda - axali samuSao adgilebi da turistuli 

aqtivobebi iwvevs mosaxleobis Semosavlebis zrdas. es ki 

aumjobesebs adgilobrivebis cxovrebis standartebs. turizmidan  

miRebuli Semosavlebi swrafad vrceldeba mosaxleobis sxvadasxva  

fenaSi; 

4. sawarmoo Zalebis ganviTarebis da ganaxlebis SesaZlebloba - 

turizmSi dasaqmebulebi swavloben axal unar–Cvevebs da 

teqnologiebs, rogoricaa kompiuteris gamoyeneba, momxmareblebis 

momsaxureba, es ki xels uwyobs adgilobrivi adamianuri 

resursebis ganviTarebas. rac pozitiur gavlenas axdens Sromis 

bazarzis struqturaze.  

                                                           
29www.unwto.org 
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5. turizmi stimuls aZlevs  axali produqciis Seqmnas - aumjobesebs 

sacalo gayidvebs, xels uwyobs  specializebuli maRaziebis, 

savaWro ubnebis, aseve parkebis, kulturuli centrebis 

Camoyalibebas, romlis gamoyeneba SeuZliaT, rogorc adgilobriv 

rezidentebs, aseve turistebs;  

6. momijnave seqtorebis ganviTareba -  turizms SeuZlia moaxdinos 

stimulireba  sxva ekonomikuri aqtivobebis da seqtorebis, 

rogoricaa  soflis meurneoba, meTevzeoba, mrewveloba da 

xelosnoba,  mSenebloba, transporti; 

7. infrastruqturis gaumjobeseba -  turizmis ganviTareba 

adekvaturad aisaxeba infrastruqturis ganviTarebaze, rogoricaa 

gzebi, wyalmomarageba, eleqtrosimZlavreebi, narCenebis marTva. 

infrastruqtura viTardeba adgilobrivi sazogadoebis 

momsaxurebisTvis, ase, rom isini iReben met sargebels 

infrastruqturis gaumjobesebidan;  

8. arqeologiuri, istoriuli mxareebis, xelosnobis, kulturuli 

tradiciebis konservacia - ekologiis xarisxis gaumjobeseba 

turizmis Tanmdevi dadebiTi efeqtebia, radgan es yovelive 

turistisTvis  warmoadgens atraqcias; 

9. turizmi rogorc regionuli ganviTarebis faqtori -  

gansakuTrebiT problemuri regionebis ganviTareba;  adgilobriv 

biujetSi turizmis seqtoridan miRebuli gadasaxadebi SesaZloa 

gamoyeneul iqnas komunaluri pirobebis, momsaxurebis da 

infrastruqturis gaumjobesebisaTvis, rogoricaa skolebi, 

samedicino klinikebi, parkebi, biblioTekebi da a.S; [128, gv.28] 

10. turistuli teritoriis ekologiuri xarisxi -  SesaZloa 

gaumjobesdes, rogorc turizmis Sedegi, radgan turistebi 

upiratesobas aniWeben mimzidvel, daubinZurebel adgilebSi 

vizits. turizmis ganviTareba xels uwobs garemos dacvis 

aucileblobis ukeT gaazrebas, rogorc adgilobrivi 

rezidentebis, aseve turistebis mxridan;   
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11. rezidentebis mier sakuTari kulturuli identurobis 

mniSvnelobis gacnobiereba -  roca  adgilobrivebisaTvis aSkaraa 

rom turisti dadebiT emociebs gamoxatavs, jerovnad afasebs, 

bunebrivi garemos, kulturul da istoriul memkvidreobas, 

euflebaT siamayis grZnoba TavianTi memkvidreobis gamo da 

uCndebaT damatebiTi stimuli SeinarCunon avTenturoba. xSirad 

rezidentebi aviTareben da Sesabamisad, turizmi astimulirebs 

kulturuli memkvidreobis ama Tu im aspeqtis gamococxlebas, 

romelic sxva SemTxvevaSi daikargeboda, Tanamedrove ganviTarebis 

kvaldakval  [128, gv.29].  

dadebiT efeqtebTan erTad turizmis seqtors gaaCnia garkveuli 

uaryofiTi gavlenebi, rogorc bunebaze aseve, sazogadoebaze. uaryofiT 

efeqtebs garkveulwilad ganapirobebs arasrulyofili kanonmdebloba, 

ganviTarebis strategiis da xedvebis ararseboba [36, gv.123]. uaryofiTi 

efeqtebia: 

1. garemos dabinZureba da  ekologiuri problemebi; 

2. garemos da istoriuli teritoriebis arakontrolirebadi 

gamoyeneba iwvevs maTi mdgomareobis gauaresebas. aseve 

kulturuli tradiciebis zedmetma komercializebam grZelvadian 

dinamikaSi SeiZleba Sedegad mogvces kulturuli memkvidreobis 

degradireba; 

3. haeris dabinZureba, romlis mizezia turistebis da maTi gadamyvani 

operatorebis satransporto saSualebebis siWarbe; 

4. sanapiro zolis, miwisqveSa da Camdinare wylebis dabinZureba, 

romelic dakavSirebulia resursebis danakargebTan da gadamdeb 

daavadebebTan; 

5. turistebis mxridan, erovnuli parkebis, arqeologiuri, 

istoriuli mxareebis arakontrolirebadma gamoyenebam SesaZloa 

gamoiwvios maTi avTenturobis dakargva. magaliTad, veluri 

garemos xSiri monaxuleba xels uSlis mcenareTa da cxovelTa 
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samyaros bunebriv ganviTarebas. aseve, SesaZloa gauaresdes 

istoriuli da arqiteqturuli Zeglebis mdgomareoba; 

6. ekonomikuri sargeblis SezRudva, adgilobrivi sazogadoebisTvis 

da rezidentebisTvis. Tu moxdeba ararezidentebis, an 

araadgilobrivebis dasaqmeba turistul obieqtebSi. aseve xSirad 

xdeba, rom araadgilobrivi piri aris turistuli obieqtis 

mesakuTre. aseve ekonomikuri danakargia, roca turizmSi 

gamoyenebuli saqonlis meti wili aris importirebuli. Tumca zog 

SemTxvevaSi  es SesaZlebelia aucilebelic iyos, adgilze saWiro 

produqciis da kvalificiuri kadrebis ararsebobis gamo [128, 

gv.30]. 

gaerTianebuli erebis msoflio turizmis organizaciis statistikis 

samsaxuri muSaobs grZelvadian prognozebze, aRniSnul prognozebze 

dayrdnobiT SegviZlia vivaraudoT, rom turizmis ganviTarebis samomavlo 

perspeqtivebi iqneba sakmaod pozitiuri xasiaTis. organizaciis prognozebi 

eyrdnoba socialuri, ekonomikuri, politikuri, garemos da teqnologiuri 

faqtorebis Rrma analizs romlebmac xeli unda Seuwyos turizmis 

industriis formirebas da romelmac SesaZloa gavlena moaxdinos turizmis 

ganviTarebaze momavalSi,  kerZod,  2030 wlis prognozi, aseTia: 

 2020 wels saerTaSoriso Camosvlebi miaRwevs 1.4 miliards, xolo 

2030 wlisaTvis gadaaWarbebs 1.8 miliard turists; 

 2030 wels yoveldRiurad 5 milionze meti adamiani gadakveTs 

saerTaSoriso sazRvrebs, dasvenebis, biznesis da sxva 

miznebisaTvis; 

 ganviTarebadi qveynebis ekonomikebi miiReben ufro met turistebs 

vidre ganviTarebuli qveynebi; 

 azia wynari okeanis regioni iqneba yvelaze swrafad ganviTarebadi; 

 2030 wlisaTvis samxreT-aRmosavleT aziis sub-regioni iqneba 

yvelaze swrafad ganviTarebadi, xolo Crdilo-aRmosavleT aziis 

sub-regioni yvelaze monaxulebadi;  
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 2013 wels mosalodnelia saerTaSoriso Camosvlebis zrda 3-4%-iT, 

xolo  2010-2020 wlisaTvis wliuri 3.8% [155, gv.1-30]. 

turizmisa da maspinZlobis industriis ganviTarebis Tvisebrivi 

analizidan gamomdinare gamoikveTa Semdegi ZiriTadi tendenciebi: 

1. turizmisa da qveynebis ganviTarebis parametrebs Soris dadebiTi 

korelacia wlidan wlamde metad TvalSisacemi xdeba [6, gv.290]; 

2. Sida turizmis gavlena da roli adgilobriv ekonomikaSi 

Sefasebulia aTjer ufro metad, vidre  saerTaSoriso turizmis. 

saerTaSoriso da Sida turizmi, orive aris mniSvnelovani da 

swrafad mzardi mimarTuleba, gansakuTrebiT ganviTarebad 

qveynebSi; 

3. turistebi upiratesobas aniWeben moklevadian, magram xSir 

dasvenebas, raTa naxon meti sanaxaoba wlis yvela sezonze; 

4. Tanamedrove turisti gaxda sakmaod maRali ,,kvalifikaciis”,  

gamocdilebis dagrovebam, gemovnebis daxvewam ganapiroba maRali 

standartebis daweseba atraqciebsa da momsaxurebaze;  

5. turistuli obieqtebi orientirebulni arian momxmareblebisTvis 

maRali xarisxis momsaxurebis SeTavazebaze, rac bazarze 

warmatebis miRwevis mniSvnelovani winapirobaa. aseve, maTi 

Zalisxmeva mimarTulia ekonomikuri sargeblis optimizaciisken;  

6. bazris moTxovnebidan gamomdinare xdeba Zveli turistuli 

kurortebis  modernizeba da ganaxleba, raTa upasuxos 

Tanamedrove moTxovebs. aseve, msoflios sxvadasxva regionebSi 

xorcieldeba mniSvnelovani kapitaldabandebebi infrastruqturaSi,  

rac konkretuli regionis, qveynis ganviTarebis mniSvnelovani 

winapirobaa. amisaTvis saWiroa Sesabamisi  politikisa da 

samoqmedo gegmis formireba;  

7. turistuli moTxovnis tendenciebis Seswavlisas irkveva, rom 

turizmi ZiriTadad viTardeba metwilad ganviTarebul qveynebSi. 
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Tumca, aseve unda aRiniSnos, rom zrdis dinamika SeiniSneba 

ganviTarebad qveynebSic, rasac adasturebs am qveynebSi, rogorc 

mogzaurTa dinamika, aseve seqtoris ZiriTadi makro-indikatorebi. 

turizmis ganviTarebisken swrafvas ki iwvevs is pozitiuri 

gavlenebi, rasac igi iwvevs socialur-ekonomikuri ganviTarebis 

TvalsazrisiT; 

8. turizmis seqtorSi aqtiurad xdeba Tanamedrove teqnologiebis 

gamoyeneba, gansakuTrebiT iseT sferoebSi, rogoricaa momaragebis 

sistema, rezervacia, internet–marketingi. turizmis industria erT-

erTi warmatebuli industriaa internetis gamoyenebis 

TvalsazrisiT, eleqtronuli gayidvebis mxriv man gauswro sxva 

dargebs. msxvili da saSualo firmebisaTvis interneti xdeba 

mniSvnelovani sainformacio da marketinguli iaraRi; 

9. msoflioSi zogadad mniSvnelovani tendenciaa turizmis 

ganviTareba, raTa SeinarCunon bunebrivi garemo, istoriuli 

adgilebi da kulturuli tradiciebi. ekoturizmi da kulturuli 

turizmi aris ganviTarebuli iseT adgilebSi, sadac sasurvelia 

obieqtebis konservacia da ar aris sakmarisi resursebi amisaTvis. 

es aris gansakuTrebiT mniSvnelovani midgoma, SezRuduli 

resursebis pirobebSi,  konservaciis programebis danergvisTvis; 

10. fundamenturi internacionaluri tendencia aris is, rom turizmis 

produqtebis da momsaxurebis miwodeba xdeba kerZo seqtoris mier, 

magram es aucileblad xorcieldeba mTavrobasTan tandemSi. xdeba 

pasuxismgeblobis ganawileba centraluri, regionuli, 

adgilobrivi xelisuflebis warmomadgenlebsa da kerZo seqtors 

Soris. raTa TanxvedraSi iyos erovnuli, regionuli da 

sazogadoebrivi, ekologiuri da socialur–ekonomikuri miznebi. 

zogierT adgilebSi, saxelmwifo mflobelobaSi arsebuli 

sastumroebi dReisaTvis privatizebulia, rogorc erovnuli 

politikis nawili. Tumca, zogierT axlad ganviTarebad turistul 
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zonaSi, sadac rTulia kerZo investiciis mozidva, mTavroba da mis 

mier dagegmili konkretuli RonisZiebebi SesaZloa gaxdes 

warmatebis miRwevis mniSvnelovani winapiroba. 

11. miuxedavad imisa, rom  mogzaurobisa da turizmis industrias 

gaaCnia udidesi masStaburoba  yvela ekonomikuri parametriT, 

industriis mravalferovneba da fragmentacia arTulebs misi 

ekonomikuri zegavlenis Sefasebas. vizitorTa danaxarjebi 

SesaZloa advilad iqnes gadaWarbebulad Sefasebuli, an 

dakninebuli, radgan turistuli obieqtebis momxmareblebi arian 

rogorc adgilobrivi rezidentebi, aseve vizitorebi. es problema 

qmnis sirTules industriis sando da sruli sainformacio bazis 

SeqmnaSi, raTa zustad Sefasdes turizmis wili regionul, 

erovnul da globalur ekonomikaSi.  aRniSnuli zegavlenis 

Sesafaseblad  gaerTianebuli erebis organizaciis mier Seiqmna 

turizmis satelituri angariSebis sistema (TSA). aRniSnuli 

sistema uzrunvelyofs sando informaciis  formirebas ekonomikur 

gavlenasTan dakavSirebiT [148, gv.1-4]. 

turizmi warmoadgens ekonomikuri saqmianobis rTul saxes, radgan igi 

moicavs sazogadoebisa da ekonomikis gansxvavebul seqtorebs. Sesabamisad, 

rTulia seqtoris ekonomikaze zegavlenis zusti Sefaseba, Tumca unda 

aRiniSnos, rom arsebobs avtoritetuli organizaciebis mier SemuSavebuli 

ZiriTadi indikatorebis gansazRvris meTodologia, romelic saSualebas 

gvaZlevs miviRoT ekonomikuri indikatorebis Sesaxeb sando monacemebi. 

indikatorebis gansazRvris meTodologia ganxilulia momdevno qveTavSi. 
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2.2  turizmis industriis Sedegebis Sefasebis indikatorebis gansazRvris 

meTodologia 

mogzauroba da turizmi mniSvnelovani ekonomikuri aqtivobaa msoflios 

sxvadasxva qveynebisaTvis. pirdapir gavlenasTan erTad industrias gaaCnia 

arapirdapiri da inducirebuli efeqtebi ekonomikaze (ix. sqema 2.1). 

gaerTianebuli erebis organizaciis statistikis departamentma SeimuSava 

meTodologia (Tourism Satellite Accounts methodology) romelic gvawvdis informacias 

mogzaurobisa da turizmis ekonomikaze   gavlenasTan dakavSirebiT. aseve, 

mogzaurobis da turizmis msoflio sabWo (World Travel and Tourism Council - WTTC) 

yovelwliur angariSebSi aanalizebs turizmis industriis ekonomikaze 

zegavlenis rogorc pirdapir, aseve, arapirdapir da inducirebul gavlenebs, 

rac srulyofili ekonomikuri analizis saSualebas gvaZlevs [132, gv.3]. 

mogzaurobisa da turizmis pirdapiri kontribucia mTlian Siga 

produqtSi (The direct contribution of Travel & Tourism to GDP) moicavs:  

 mogzaurobasa da turizmze Sida xarjebs - konkretuli qveynis 

rezidentebisa da ararezidentebis biznessa da dasvenebaze  

gaweuli mTliani xarjebi; 

 mTavrobis mier gaweul individualur xarjebs - mTavrobis mier 

gaweuli xarjebi, romlebic pirdapir vizitorebTanaa 

dakavSirebuli, rogoricaa kulturuli (muzeumebi, Teatrebi), 

rekreaciuli (parkebi, skverebi) da a.S; 

 mogzaurobisa da turizmis pirdapiri kontribucia - daiTvleba 

amonagebidan turizmTan dakavSirebuli iseTi seqtorebidan 

rogoricaa, sastumroebi, aviakompaniebi, aeroportebi, samogzauro 

agentebi, dasvenebisa da rekreaciuli servisebi, romlebic 

pirdapir dakavSirebulia turistebTan. 

 mogzaurobisa da turizmis pirdapiri kontribucia - mTlian Siga 

produqtSi iTvleba mTliani ,,Siga“ danaxarjebiT da turizmis 
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sxvadasxva seqtoridan ganxorcielebuli Sesyidvebis 

gaTvaliswinebiT [132, gv.4]. 

mogzaurobisa da turizmis ekonomikaze pirdapiri, arapirdapiri, 

inducirebuli gavlena30 

 

                                                           
30

 Oxford Economics, Travel and Tourism Economic Impact Methodology, March 2015, P.3 

pirdapiri (DIRECT) 

mogzaurobisa da 
turizmis 
kontribucia 

saqoneli 

• ganTavsebis   
saSualebebi; 

• transporti; 

• garToba; 

• atraqciebi; 

industriebi 

• ganTavsebis 
obieqtebis 
servisebi; 

• kvebisa da 
sasmelebis 
servisebi; 

• sacalo vaWroba; 

• satransporto   
servisebi; 

• kulturuli, 
sportuli, 
rekreaciuli 
servisebi; 

xarjvis wyaro 

• rezidentebis mier 
gaweuli Sida 
xarjebi;  

• individualuri 
samTavrobo xarjebi; 

• vizitorebis 
eqsporti; 

• biznesis Sida 
samogzauro xarjebi; 

 

mogzaurobisa  
da turizmis 
arapirdapiri 
kontribucia 
(INDIRECT) 

 

•mogzaurobasa 
da turizmze 
sainvesticio 
xarjebi; 

•mogzaurobasa 
da turizmze 
samTavrobo 
koleqtiuri 
xarjebi; 

•mimwodeblebis 
Sesyidvebze 
gavlena; 

 

 

mogzaurobisa  
da turizmis 
inducirebuli 

kontribucia 
(INDUCED) 

(pirdapir da 
arapirdapir 
dasaqmebulebis 
xarjebi) 

 

•kveba da 
sasmelebi; 

•rekreacia; 

•tansacmeli; 

•sacxovrebeli 

•sayofacxovrebo 
produqtebi; 

 

 

mTliani 
kontribucia 
(TOTAL) 

 

•mTlian Siga 

produqtSi; 

 

•dasaqmebaSi; 

 

sqema   2.1 
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mogzaurobisa da turizmis mTliani kontribucia - (arapirdapiri da 

inducirebuli kontribucia) moicavs ekonomikaze mogzaurobisa da turizmis 

gavlenis farTo efeqtebs (pirdapiri, arapirdapiri, inducirebuli). 

arapirdapiri kontribucia aisaxeba Semdeg punqtebSi: 

 mogzaurobasa da turizmze gaweuli sainvesticio xarjebi - mimdinare 

periodSi da momavalSi gansaxorcielebeli sainvesticio aqtivobebi, 

magaliTad, rogoricaa  axali TviTmfrinavis SeZena, axali sastumros 

aSeneba da a.S. 

 samTavrobo koleqtiuri xarjebi - romelic exmareba mogzaurobisa da 

turizmis aqtivobebs sxvadasxva mimarTulebiT sazogadoebrivi 

interesebidan gamomdinare, rogoricaa, turizmis marketingi da reklama, 

aviacia, administrireba, usafrTxoebis servisebi, sakurorto zonebSi 

sanitaruli dacvis normebis uzrunvelyofa. 

 saqonlisa da mosaxurebis Sida Sesyidvebi – kerZod, sastumroebSi 

gaweuli Sesyidvebi kvebasa da sasmelebze, aviakompaniebis mier gaweuli 

Sesyidvebi sawvavze, momsaxurebaze, samogzauro agentebisaTvis gaweuli 

servisebi kompiuterul teqnologiebSi da a.S. unda aRiniSnos, rom 

importirebuli Sesyidvebi ar warmoadgens arapirdapir kontribucias, 

radgan am SeTxvevaSi adgili aqvs e.w ,,gaJonvas“ [132, gv.4]. 

inducirebuli (Induced) kontribucia gviCvenebs mTlian Siga produqtSi 

indikators, romelic ganisazRvreba turizmis industriaSi pirdapir da 

iribad dasaqmebuli adamianebis mier gaweuli xarjebis mixedviT. 

turizmis seqtoris  mniSvnelovan indikatorebs warmoadgens moTxovnisa 

da miwodebis analizi: 

moTxovnis analizis dros xdeba Semdegi ZiriTadi komponentebis 

gaTvaliswineba: 

1. vizitorebis eqsporti - ucxoeli vizitorebis mier gaweuli xarjebi 

konkretuli qveynis ekonomikaSi. romelic iyofa ucxoeli vizitorebis mier 

gaweul personalur da saqmian xarjebad. 
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2. mogzaurobasa da turizmze rezidentebis mier gaweuli Sida xarjebi - 

konkretuli qveynis ekonomikaSi adgilobrivi rezidentebis mier gaweuli 

xarjebi.  aRniSnuli xarjebic iyofa personalur da biznes xarjebad. 

srulyofili analizisaTvis xdeba  sazRvargareT saojaxo meurneobebis da 

biznesis mier gaweuli danaxarjebis  gaTvaliswineba, miuxedavad imisa, rom 

igi ar warmoadgens moTxovnas adgilobrivi ekonomikisaTvis. 

3. samTavrobo xarjebi -  individualuri da koleqtiuri xarjebi. 

4. mogzaurobasa da turizmze gaweuli kapitaluri investiciebi. 

5. sxva moTxovnis elementebi - samTavrobo koleqtiuri xarjebi 

mogzaurobasa da turizmze, kapitaluri investiciebi, rac aseve aisaxeba 

SedarebiT ufro vrceli efeqtis analizis dros qveynis mTlian Siga 

produqtSi. 

Sida turistuli moxmareba ganisazRvreba, rogorc 1 da 2 punqtebis 

jami, plus mogzaurobasa da turizmze samTavrobo individuluri xarjebi. 

ucxoeli vizitorebis (FVS) mier gaweuli xarjebi warmoadgens 

mogzaurobisa da turizmis servisebis eqsports, rezidentebis (RSA) mier 

sazRvargareT gaweuli xarjebi ki mogzaurobisa da turizmis servisebis 

imports [132, gv.4]. 

turizmze moTxovna SesaZlebelia Sefasdes, rogorc geografiuli 

arealebis, aseve vizitis miznis, calkeuli turistuli produqtebis mixedviT. 

turizmze moTxovnis, masze moqmedi faqtorebis gasaanalizeblad praqtikaSi 

gamoiyeneba  sxvadasxva tipis empiriuli modelebi. mravalfaqtoruli 

regresiuli analiziT SesaZlebelia Sefasdes damokidebuleba moTxovnasa da 

calkeul determinatebs Soris. moTxovnis funqcias eqneba Semdegi saxe: 

𝐷 = 𝑓(𝑥1, 𝑥2,… . 𝑥𝑛) 

sadac, 

DD – turizmze moTxovnaa, 𝑥1, 𝑥2,… . 𝑥𝑛  damoukidebeli cvladebi romlebic 

gansazRvravs moTxovnas. unda aRiniSnos, rom praqtikaSi arsebobs sxvadasxva 

tipis kompiuteruli programuli paketebi, romlebic saSualebas gvaZlevs 
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gavanalizoT romeli damokidebuli cvladi axdens mniSvnelovan gavlenas 

moTxovnaze da romeli iwvevs cvlilebebs moTxovnaSi.  

moTxovnis funqcia SesaZlebelia  Caiweros sxvadasxva cvladebis 

mixedviT drois konkretuli monakveTisaTvis: 

Dij = f (Yi, Pij/k, Eij/k, Tij/k, DV) 

sadac, 

Dij – aris turizmis moTxovna warmoSobis I – dan j daniSnulebis adgilisaTvis; 

Yi, - Semosavali I daniSnulebis adgilisaTvis; 

Pij/k – aris SedarebiTi fasebi I, j da konkurent daniSnulebis adgilebs Soris 

K; 

Eij/k – warmoadgens gacvliT kurss I, j da K konkurent daniSnulebis adgils 

Soris; 

Tij/k – transportirebis fasebia I, j da K konkurent daniSnulebis adgils Soris; 

DV – fiqtiuri cvladia, romelSic gaiTvaliswineba specialuri RonisZiebebi, 

sportuli aqtivobebi an politikuri faqtorebi. 

unda aRiniSnos, rom moTxovnis modelebis naklovaneba mdgomareobs 

imaSi, rom is naklebad iTvaliswinebs cvladebs romlebic gavlenas axdenen 

momxmareblebis qcevaze31. 

ekonomikuri faqtorebidan profesori Nnorbert vanhofe (Norbert Vanhove) 

yuradRebas amaxvilebs Semosavalze, drosa da fasebze. igi xazs usvams im 

faqts, rom turizmisa da maspinZlobis industria gamoirCeva maRali 

elastikurobiT Semosavlebis mimarT. sxva sityvebiT, mosaxleobis maRali 

Semosavlebi ganapirobebs turizmze moTxovnis zrdas. igi aRniSnul faqtors 

akavSirebs Tavisufal drosTan, romelic wlebis ganmavlobaSi warmoadgenda 

turizmze moTxovnis ganmsazRvrel mniSvnelovan determinants. Tumca 

SeiZleba iTqvas, rom ganviTarebul qveynebSi es sakiTxi regulirdeba 

                                                           
31

 Mike j. Stabler, Andreas, Papatheodorou and M. Thea Sinclair, The Economics of Tourism, Routledge, 2010, p.45-48 
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kanonmdeblobiT gaTvaliswinebuli normebis mixedviT.  vanhofes azriT, 

Tanamedrove realobaSi arsebobs dixotomia: ,,bevri fulis da cota drois 

mqoneni” da ,, cota fulis da bevri drois mqoneni”. mesame determinantia fasi, 

romelic erT-erTi gadamwyveti faqtoria turizmze moTxovnaze gavlenis 

TvalsazrisiT. vinaidan, momxmareblebi gadawyvetilebas iReben turistul 

daniSnulebis adgilze arsebuli fasebis mixedviT. turizmis industriis 

bunebidan gamomdinare fasebTan dakavSirebuli sakiTxebi sakmaod rTuli da 

kompleqsuria. radgan, turistuli servisebi xSir SemTxvevaSi moicavs 

sxvadasxva momsaxurebis kombinacias, Sesabamisad, igi unda gaanalizdes 

rogorc mTliani paketis, aseve calkeuli momsaxurebebis mixedviT. turizmze 

moTxovnaze gavlenas axdens rogorc konkurenti turistuli daniSnulebis 

adgili, aseve, damatebiTi produqtebi [115, gv.51-54].  

Tumca, mxolod am faqtorebis gaanalizebiT ver miviRebT srulyofil 

ekonomikur suraTs. stableri, papaTeodorou da sinkleri (Stabler, Papatheodorou, 

Sinclair) xazs usvamen im faqts, rom tradiciuli moTxovnis Teoriebi ar 

iZlevian saSualebas avxsnaT, ra iwvevs momxmareblebis gemovnebis formirebas, 

romeli faqtorebi iwveven cvlilebebs, rac mTavaria rogoria 

gadawyvetilebis miRebis socialuri konteqsti. turizmis politikis 

,,arqiteqtorebma” aucileblad unda gaiTvaliswinon aRniSnuli faqtorebi. 

vinaidan, turistuli adgilis ganviTareba garkveulwilad am faqtorebzea 

damokidebuli. 

sakiTxis aqtualobidan gamomdinare, aucilebelia Seswavlil iqnes 

turistebis motivaciasTan dakavSirebuli faqtorebi. samecniero 

literaturaSi araerT mkvlevars aqvs dafiqsirebuli  sakuTari azri 

turistebis motivaciasTan dakavSirebiT. greis (Gray’s 1970) mixedviT, arseboben 

adamianebi romlebic gatacebuli arian mogzaurobiT, Sesabamisad, maT surT 

gavidnen im garemos farglebs gareT, sadac isini cxovroben, vinaidan am 

garemoSi SeuZlebelia axali ,,STabeWdilebebis” miReba. plogi (Plog) miiCnevs, 

rom mniSvnelovania momxmareblebis qceva, vidre ubralod mogzaurobis 

motivacia. igi yuradRebas amaxvilebs fsiqografiul faqtorebze da 
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turistebs yofs or kategoriad, alocentrebad (Allocentric), romlebic ufro 

Tamamebi da TviTdajerebulebi arian da fsiqocentrebad (Psychocentric), 

romelTac urCevniaT wynari adgilebi da ufro meti socialuri interaqcia. 

stableri, papaTeodorou da sinkleri turizmze moTxovnis modelebis 

ganviTarebisa da srulyofisaTvis miiCneven, rom saWiroa gamovikvlioT 

faqtorebi, romlebic gavlenas axdenen momxmarebelTa gadawyvetilebis 

miRebaze. aRniSnulze Tanmxmdebian ekonomikuri fsiqologebi, vinaidan 

procesebis axsnisa da gaanalizebisaTvis, sadac xdeba gadawyvetilebis  

miReba aucilebelia Seswavlil iqnas  gadawyvetilebis miRebis socialuri 

konteqsti. radgan, socialuri garemo gavlenas axdens moxmarebaze, 

momxmareblebis arCevanze, rogorc makro, aseve mikro doneze. 

turizmis miwodeba - turizmis satelituri angariSi (TSA: RMF 2008) 

gansazRvravs miwodebis kuTxiT sam ZiriTad ekonomikur maCvenebels, rac 

gvaZlevs kompleqsur warmodgenas mogzaurobasa da turizmze: 

1. turistuli  industriebis  damatebuli  Rirebuleba (GVATI) -  

warmoadgens turistuli industriebis mier Seqmnili damatebuli Rirebulebis 

jams.  es maCvenebeli ar moicavs damatebul Rirebulebas, romelic Seqmna sxva 

araturistulma industriebma, miuxedavad imisa, rom es SeiZleba 

dakavSirebuli iyos vizitorebTan; 

2. mogzaurobisa da turizmis pirdapiri damatebuli Rirebuleba 

(TDGVA) - Seadgens damatebuli Rirebulebis mxolod nawils, romelic Seqmna 

turistulma da masTan dakavSirebulma industriebma Sida turistuli 

moxmarebisaTvis. 

3. mogzaurobisa da turizmis pirdapiri  mTliani Siga produqti ( Travel 

& Tourism direct GDP (TDGDP).   

pirveli maCvenebeli danarCenebisgan gansxvadeba imiT, rom is ZiriTadad 

koncentrirebulia mogzaurobasa da turizmze da masTan dakavSirebul 

industriebze, igi moicavs mTlian gamoSvebas aRniSnuli industriebidan,  
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romelic SeiZleba miwodebul iqnas rogorc  vizitorebisaTvis, aseve 

adgilobrivi rezidentebisaTvis.  

meore da mesame komponentebi miwodebis kuTxiT koncentrirebulia 

mTlian gamoSvebaze, romelic miewodeba vizitorebs. aRniSnuli ori 

komponenti gansxvavdeba imiT, rom damatebuli Rirebulebis Sefaseba xdeba 

sabaziso fasebSi, xolo mTlian Siga produqtSi mimdinare fasebiT (moicavs 

gadasaxadebs produqciasa da importze). arcerTi zemoT CamoTvlili 

komponenti ar moicavs arapirdapir damatebul Rirebulebas, romelsac qmnis 

mogzaurobisa da turizmis industria miwodebis jaWvis saSualebiT, aseve ar 

moicavs inducirebul gavlenas [132, gv.6]. 

mogzaurobisa da turizmis sabWo (WTTC) gansakuTrebul yuradRebas 

uTmobs turizmis pirdapiri kontribuciis gamoTvlas mTlian Siga produqtSi. 

amrigad, mogzaurobisa da turizmis pirdapiri kontribucia mSp-Si 

gamoiTvleba, rogorc moTxovnis komponentebis jami, romlebic qmnian 

turistul moxmarebas (mogzaurobisa da turizmis personaluri adgilobrivi 

xarjebi, biznesis adgilobrivi xarjebi mogzaurobasa da turizmze, ucxoeli 

vizitorebis mier gaweuli xarjebi da samTavrobo individualuri xarjebi) 

minus Sesyidvebi miwodebis jaWvidan (importis CaTvliT) mogzaurobisa da 

turizmis mwarmoeblebis mxridan. 

imisaTvis, rom ganvacalkeoT miwodebis kuTxiT Sesyidvebi, romelic 

warmoadgens metwilad arapirdapir wils, vidre pirdapir kontribucias 

mTlian Siga produqtSi, praqtikaSi gamoiyeneba e.w danaxarjebi-gamoSvebis 

(Input-Output) analizi, romelic dakavSirebulia TiToeuli industriis 

gamoSvebasTan da mogzaurobisa da turizmis moTxovnis komponentebTan. 

industriebis damatebuli Rirebulebis Sesafaseblad unda 

ganvsazRvroT    a) uSualod industriis pirdapir damatebul RirebulebaSi 

mogzaurobisa da turizmis moxmarebis eqvivalenti da b) pirdapiri 

mwarmoeblebisagan Suamavlebis mier ganxorcielebuli SesyidvebiT sxva 

industriebis miwodebis jaWvis saSualebiT miRebuli arapirdapiri 

damatebuli Rirebuleba. 
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standartuli proceduriT  zemoT aRniSnulis Sefaseba SeuZlebelia.  

danaxarjebi-gamoSvebis (Input-Output) analizi warmoadgens qveyanaSi erTi wlis 

ganmavlobaSi industriebs Soris ganxorcielebuli tranzaqciebis naTel 

suraTs. TiToeuli Senatani cxrilSi afasebs  erTi (Column) industriis mier 

ganxorcielebuli  Sesyidvebis moculobas (Input) sxva industriebis 

warmoebaSi (Row). TiToeuli sveti warmoadgens wliur angariSs im 

industriebisTvis, romelic svetSia dafiqsirebuli da romlisTvisac Seiqmna 

aRniSnuli cxrili [132, gv.20]. 

magaliTisaTvis SeiZleba aviRoT restorani, wlis ganmavlobaSi 

restornebma, rom Seqmnan produqcia, maT unda ganaxorcielon sxvadasxva 

saqonlisa da momsaxurebis Sesyidva sxva industriebidan. zemoT aRniSnul 

balansSi unda movnaxoT sveti, sadac dafiqsirebuli iqneba sarestorno 

industria, romelSic naTlad davinaxavT Sesyidvebs: garkveul Tanxebs 

pirdapir fermerebisagan, sxva industriebidan, aseve sxvadasxva servisebis da 

saqonlis mimwodeblebisagan. 

danaxarjebi-gamoSvebis matrica saSualebas gvaZlevs Tvalyuri 

mivadevnoT restornis danaxarjebs, vinaidan aRniSnuli xarjebi moZraobs 

ekonomikaSi erTi mwarmoeblidan meorisaken. rogorc zemoT aRvniSneT, 

restorans biznes saqmianobis warmatebiT ganxorcielebisaTvis Wirdeba 

Sesyidvebis ganxorcieleba sxvadasxva industriebidan, rasac nabij-nabij 

mivyavarT erTi mwarmoeblidan meorisaken. 

TiToeuli etapi qveynis ekonomikisaTvis warmoadegns damatebul 

Rirebulebas. aRniSnuli damatebuli Rirebulebis nawili iqmneba industriaSi 

dasaqmebuli adamianebis mier da nawili industriis ZiriTadi  kapitalis 

Sedegad. samomxmareblo xarjebis nakadi ekonomikaSi axdens samuSao 

adgilebis da damatebuli Rirebulebis Seqmnas warmoebis procesis TiToeul 

etapze [132, gv.20]. 
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danaxarjebi-gamoSvebis32 balansis gamoyenebiT SesaZlebelia Tvalyuri 

mivadevnoT aRniSnul xarjebs saboloo etapamde. danaxarjebi-gamoSvebis 

balansis meTodologia aisaxeba Semdeg formulaSi: 

 

(1) Xi=∑jXij+Di 

sadac, 

Xi=industria I gamoSveba; 

Xij=pirdapiri Sesyidvebi industria I  industria j-Si; 

Di=saboloo moTxovnas industria I gamoSvebaSi; 

danaxarjebi-gamoSvebis fundamenturi bazisi mdgomareobs SemdegSi, 

industriis pirdapiri Sesyidvebi  industriis gamoSvebis  proporciulia:  

 

(2) Xij=AijXj 

sadac Aij aris parametri, romelic aris mudmivi danaxarjebi-gamoSvebis 

analizis SemTxvevaSi. (1) da (2) SerwymiT viRebT: 

 

(3) Xi=∑jAijXj+Di 

an 

  (4) ∑j(ij-Aij)Xj=Di 

sadac Ij            =1, Tu I=j 

=0 Tu I≠j 

matricis Canaweris Sesabamisad (4) miiRebs Semdeg saxes: 

(5) (1-A)*X=D 

gantolebas (5) SeiZleba movuZebnoT martivi gadawyveta: 

(6) X=(1-A)
-1

D 

                                                           
32

 Oxford Economics, Travel and Tourism Economic Impact Methodology, March 2015, P.22 
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am meTodologiis gamoyenebiT Cven SegviZlia gamovTvaloT 

mogzaurobisa da turizmis wili industriebis mixedviT, aseve saboloo 

moTxovnis veqtori (Dt). 

 

(7) Xt=(1-A)
-1

Dt 

Tu industriis gamoSvebis veqtori daiTvleba (6) formuliT saboloo 

moTxovnisa da mogzaurobisa da turizmis saboloo moTxovnisaTvis, maSin 

damokidebuleba SesaZlebelia interpretirebul iqnas rogorc TiToeuli 

industriis wili romelic kontribucias axdens mogzaurobasa da turizmSi. 

 

(8) Vi=Xit/Xi 

sadac, Vi=damatebuli Rirebuleba mogzaurobisa da turizmisaTvis. 

danaxarjebi–gamoSvebis cxrilis gansxvavebul nawilebs Soris  

damokidebulebis algebruli gamosaxva xdeba Semdegi formuliT33:  

X=AX+Y 

X-AX=Y 

(1-A)X=Y 

X= (I-A)-1Y 

ΔX =(I-A)-1ΔY 

sadac:  X – mTliani gayidvebis veqtori seqtorebis mixedviT; 

                 Y – saboloo moTxovnis veqtori; 

                 A – tranzaqciebis matrica seqtorebs Soris; 

 (I-A)
-1

 – tranzaqciebis koeficientebis  inversiuli (Sebrunebuli)  

matrica;  I – erTeulovani matrica 

 

 

                                                           
33

 Vanhove Norbert, The Economics of Tourism Destinations, Elsevier, 2005, p.191 
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ZiriTadi agregatuli efeqtebi (sqema 2.2)34 

 

 

 

 

     

 

 

 

 

 

 

 

    

   

 

 

  

 

 

 

 

 

 

 

 

 

                                                           
34

 Oxford Economics, Travel and Tourism Economic Impact Methodology, March 2015, P.24-29 
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turizmis industria  mniSvnelovan gavlenas axdens calkeuli qveynebis, 

regionebis ekonomikaze. gansakuTrebiT ganviTarebad qveynebSi, sadac 

turistuli daniSnulebis adgilebi  warmoadgens ekonomikuri ganviTarebis 

da stabilurobis mniSvnelovan garantias.  aucilebelia turizmis industriis 

ekonomikaze gavlenis Sefaseba, raTa sworad davgegmoT misi ganviTarebisaTvis 

saWiro RonisZiebebi grZelvadian dinamikaSi.  

turizmis ekonomikuri kontribuciis gansazRvrisaTvis regionul Tu 

erovnul doneze aucilebelia sxvadasxva saxis meTodologiis gamoyeneba. 

ekonomikaze gavlenis SefasebisaTvis gamoiyeneba turizmis satelituri 

angariSi, romlis saSualebiTac xdeba  im ekonomikuri seqtorebis Sefaseba, 

romlebic erovnul angariSTa sistemaSi ar aris calke gamoyofili. 

imisaTvis, rom zustad SevafasoT ekonomikaze gavlena, ekonomikuri modelebis 

saSualebiT unda ganvsazRvroT ZiriTadi ekonomikuri cvladebi turistuli 

produqtis moTxovnasTan mimarTebiT [73, gv.2-8]. 

1991 wels otavaSi organizebuli mogzaurobisa da turizmis 

statistikis saerTaSoriso konferencia gaxda saerTaSoriso organizaciebis 

(gaero, turizmis msoflio organizacia, OECD) turizmis ekonomikaze 

zemoqmedebis SefasebasTan  dakavSirebiT gadawyvetilebis miRebis safuZveli. 

unda aRiniSnos, rom 70-80-ian wlebSi mravali saerTaSoriso organizacia, 

mecnieri amaxvilebda yuradRebas turizmis yovlismomcvel bunebasTan 

dakavSirebiT, rac qmnida Sesabamisi aRricxvis sistemis Seqmnis 

aucileblobas, romelic turizmis ekonomikaze gavlenas Seafasebda 

realurad. satelituri angariSi gaxda inovaciuri statistikuri instrumenti, 

gaeros msoflio turizmis organizaciis ganmartebiT igi warmoadgens 

,,gansazRvrebebis, klasifikaciebis integrirebas cxrilebSi, organizebuls 

logikuri Tanmimdevruli gziT, romelic iZleva turizmis mTliani 

ekonomikuri mniSvnelobis ganxilvis saSualebas misi orive aspeqtis - 

moTxovnisa da miwodebis kuTxiT“ [148, gv.5-7]. 
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unda aRiniSnos, rom vizitorebi qveyanaSi yiduloben saqonelsa da 

momsaxurebas, romelic dakavSirebulia, rogorc turistul, aseve 

araturistul sferoebTan.  

satelituri angariSi warmoadgens makroekonomikuri aRricxvis sistemas, 

romelic gvaZlevs kompleqsuri ekonomikuri analizis saSualebas. rogorc 

zemoT aRvniSneT, igi moicavs, ganmartebebs, klasifikaciaTa sqemas, aRricxvis 

wesebs da struqturas. satelituri angariSis CarCos farglebSi SesaZlebelia 

turistuli produqtis fulad nakadebze Tvalyuris midevneba momxmareblebs, 

mwarmoeblebsa da mimwodeblebs Soris. turizmis satelituri angariSi 

gansazRvravs da axdens sxvadasxva turistuli industriebis mimwodeblebis 

identificirebas, romlebic awarmoeben an axdenen saqonlisa da mosaxurebis 

imports da  romelTa Sesyidvasac axorcieleben vizitorebi [115, gv.25-30]. 

erovnuli angariSebis ZiriTad safuZvels warmoadgens gaerTianebuli 

erebis organizaciis, evrogaerTianebis statistikuri komisiis, ekonomikuri 

TanamSromlobisa da ganviTarebis organizaciis, msoflio bankisa da 

saerTaSoriso savaluto fondis mier rekomendebuli erovnul angariSTa 1993 

wlis (SNA-93) sistemis standartuli meTodologia [139, gv.1-4].  turistuli 

produqti Sedgeba mravali komponentisagan, romlebic cal-calke 

SesaZlebelia ganekuTvnebodnen erovnul angariSebSi mocemul gansxvavebul 

seqtorebs, magaliTad, SesaZlebelia firma emsaxurebodes rogorc turistebs,  

aseve araturistebsac. zemoT Tqmulidan, gamomdinare rTulia turizmis 

gavlenebis zusti mniSvnelobebis gansazRvra. turizmis xarjebis didi nawili 

modis turistuli industriis farglebs gareT, ekonomikaze gavlenis 

Sefasebisas aucilebelia aRniSnul xarjebze yuradRebis gamaxvileba, rac 

ver fasdeba standartuli ekonomikuri aRricxvis sistemebiT. 

turizmis satelituri angariSi gvawvdis: 

 sando informacias konkretuli qveynis an regionis turistuli 

aqtivobis Sesaxeb; 
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 informacias erovnul sagadasaxdelo balansze turizmis gavlenis, 

makro-ekonomikuri indikatorebis Sesaxeb, rogoricaa: dasaqmeba, 

turizmis damatebuli Rirebuleba, turizmis mTliani Siga produqti;  

 igi Seesabameba gaerTianebuli erebis mier SemuSavebul erovnuli 

angariSis sistemas (SNA93); 

 saSualebas gvaZlevs, rom movaxdinoT arapirdapiri zemoqmedebis 

analizi; 

 analitikosebs, samTavrobo da kerZo seqtoris warmomadgenlebs 

uzrunvelyofs informaciiT turizmis ekonomikaze gavlenasTan 

dakavSirebiT. aRniSnuli informacia Rirebulia realuri ekonomikuri 

situaciis SefasebisaTvis da grZelvadian dinamikaSi Sesabamisi 

RonisZiebebis dagegmvisaTvis; 

 saSualebas iZleva, rom SevadaroT rogorc calkeuli industriebi, 

aseve qveynebi [43, gv.123-124]. 

satelituri angariSebi konkretulad  aRricxavs: 

 sagadasaxado Semosavlebs turizmidan; 

 turizmis wils qveynis mTlian Siga produqtSi; 

 investiciebs turizmSi; 

 turizmis saerTo moxmarebas; 

 erovnul sagadasaxdelo balansze turizmis gavlenas; 

 turizmis mier Seqmnil samuSao adgilebs [80, gv.320]. 

 unda aRiniSnos, rom satelituri angariSis struqtura emyareba, erTi 

mxriv, ekonomikaSi turizmis mier Seqmnil saqonelsa da momsaxurebze 

moTxovnas da meore mxriv, maT miwodebas Soris saerTo balanss. moTxovnis 

Tvalsazrisidan gamomdinare gasaTvaliswinebelia ,,turistuli xarjebi“, 

,,turistuli moxmareba“.  fuladi xarjebis gaweva saqonelsa da momsaxurebaze 

xdeba uSualod vizitorebis mier, turistuli xarjebi aseve moicavs: 

 fulad danaxarjebs saqonelsa da mosaxurebaze, romlis 

anazRaureba xdeba uSualod damsaqmeblebis mier, dasaqmebulTa 

saqmiani mivlinebisaTvis; 
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 vizitorebis fuladi danaxarjebi, romelic dafinansebulia mesame 

mxaris mier (biznesi, samTavrobo, arakomerciuli insititutebi, 

socialuri dazRveviT); 

 vizitorebis fuladi danaxarjebi individualuri servisebisaTvis, 

romelic warmoebulia da subsidirebulia samTavrobo, 

arakomerciuli institutebis saojaxo meurneobebis momsaxurebis, 

ganaTlebis, jandacvis da sxva mimarTulebiT [148, gv.12-13]. 

rac Seexeba turistul moxmarebas, igi warmoadgens mniSvnelovan 

elements, romelic gvaZlevs turizmis ekonomikaze zemoqmedebis analizis 

saSualebas. qvemoT mocemul sqemaze warmodgenilia turizmis formebis da 

turistuli moxmarebis kategoriebi. (ix. cxrili 2.1) 

cxrili 2.135 

turizmis formebis da turistuli moxmarebis kategoriebi 

saSinao turizmi: rezidentebis gadaadgileba 

sakuTar qveyanaSi; 

saSinao turizmis moxmareba: adgilobrivebi 

vizitorebis turistuli moxmareba; 

Semoyvanis turizmi: ararezidentebis 

mogzauroba konkretul qveyanaSi; 

Semoyvanis turizmis moxmareba: ararezidenti 

vizitorebis moxmareba; 

 

gayvanis turizmi: rezidentebis mogzauroba 

sxva qveyanaSi; 

gayvanis turizmis moxmareba: rezidentebis 

turistuli moxmareba sakuTari qveynis ekonomikis 

farglebs gareT; 

 

Sida turizmi: moicavs saSinao da Semoyvanis 

turizms; 

Sida turizmis moxmareba: rezidentebis da 

ararezidentebis turistuli moxmareba. aRniSnuli 

warmoadgens saSinao da Semoyvanis turizmis 

moxmarebis jams; 

 

 

erovnuli turizmi: moicavs saSinao da 

gayvanis turizms; 

erovnuli turizmis moxmareba: rezidentebis 

moxmareba qveynis SigniT da mis farglebs gareT. 

aRniSnuli warmoadgens saSinao turizmis da 

gayvanis turizmis moxmarebis jams; 

mniSvnelovania miwodebis ekonomikuri analizi, rom moxdes im 

ekonomikuri subieqtebis identificireba, romlebmac moaxdines saqonlisa da 

momsaxurebis miwodeba. sakiTxis sirTulidan gamomdinare upirveles yovlisa 

                                                           
35

 Tourism Satellite Account: Recommended Methodological Framework 2008, Luxembourg, Madrid, New York, Paris, 

2010, p.15 
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aucilebelia saqonlisa da momsaxurebis klasifikacia. erovnuli 

angariSgebis sistema axdens gansxvavebuli produqtebis diferenciacias (ix. 

sqema 2.3)36  

 

 

damaxasiaTebeli saqoneli da momsaxureba moicavs produqtebs, 

romlebic turizmis seqtoris gareSe Sewyveten arsebobas. damaxasiaTebeli 

produqtebi iyofa Svid jgufad, romelTagan TiToeuli iyofa Semadgenel 

qvejgufebad: 

 ganTavsebis momsaxurebebi; 

 sursaTiTa da sasmeliT momsaxurebebi; 

 samgzavro satransporto momsaxurebebi; 

 samogzauro saagentoebi, tur-operatorebi da gidebis momsaxurebebi; 

 kulturuli momsaxurebebi; sarekreacio da sxva gasarTobi 

momsaxurebebi; 

 sxvadasxva turistuli momsaxurebebi [115, gv.29]; 

                                                           
36

 Vanhove Norbert, The Economics of Tourism Destinations, Elsevier, 2005, p.29 
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rac Seexeba turizmTan dakavSirebul saqonelsa da momsaxurebas, 

aRniSnulSi igulisxmeba is produqtebi, romlebic moixmareba turistebis 

mier, magram ar aris dafiqsirebuli turizmisaTvis damaxasiaTebeli 

produqtebis nusxaSi (valutis gadacvla, umetesi sacalo vaWroba). mesame 

kategoriaSi mocemulia araspecifiuri da araturistuli maxasiaTeblebis 

produqtebi. satelituri angariSebi aseve moicavs turizmisaTvis 

damaxasiaTebel Semdeg aqtivobebs: 

 sastumroebi da msgavsi; 

 meore saxlis mflobeloba; 

 restornebi  da msgavsi; 

 sarkinigzo samgzavro-satransporto momsaxurebebi; 

 avto-sagzao satransporto momsaxurebebi; 

 wyalze samgzavro-satransporto momsaxurebebi; 

 sahaero samgzavro-satransporto momsaxurebebi; 

 transportis damxmare momsaxurebebi; 

 satransporto aRWurvilobis arenda; 

 samogzauro saagentoebi da msgavsi; 

 kulturuli momsaxurebebi; 

 sportuli da sxva rekreaciuli momsaxurebebi [115, gv.30]. 

SeiZleba iTqvas, rom turizmis satelituri angariSi warmoadgens 

efeqtian instruments turizmis industriis ekonomikaze gavlenis 

Sesafaseblad. igi gvaZlevs saSualebas ganvsazRvroT makro-ekonomikuri 

indikatorebi, mogzaurobisa da turizmis ekonomikis mTliani Siga produqti, 

mogzaurobasa da turizmze saerTo moTxovna, kapitaluri investiciebi, 

dasaqmeba da a.S. 
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2.3   turizmis industriis ekonomikaze zemoqmedebis Sefaseba 

mogzaurobisa da turizmis industrias ganviTarebis sakmaod xangrZlivi 

istoria gaaCnia. cnobilia, rom adamianebi uZvelesi droidan sxvadasxva 

motivaciiT gadaadgildebodnen. SeiZleba iTqvas, rom turizmis Tanamedrove 

gagebis garkveuli Canasaxebi swored am periodidan iwyeba. Tumca unda 

aRiniSnos, rom adamianebis gadaadgilebebs ar hqonda organizebuli xasiaTi 

da igi spontanurad xorcieldeboda. qveynebs Soris aqtiuri savaWro 

urTierTobebis ganviTarebam, religiurma da sxva motivebma adamianebis 

mogzaurobas, gadaadgilebas ufro metad intensiuri xasiaTi misca. [63, gv.3-6] 

rac Seexeba e.w masobriv gadaadgilebas, misi ganviTareba iwyeba me-19 saukunis 

meore naxevridan. mkvlevarebis azriT, aRniSnuli periodi emTxveva inglisis 

industrializaciis process. masobriv gadaadgilebebze gansakuTrebuli 

zegavlena moaxdina teqnologiebis, sarkinigzo da sahaero transportis, 

turistuli operatorebis, sastumroebis ganviTarebam [109, gv.75-83]. amave 

periods ukavSirdeba sazogadoebis saSualo klasis gaZliereba, rac cxadia, 

mogzaurobis erT-erT mastimulirebel faqtorad unda CaiTvalos, turizmis 

industriis Semosavlebis mimarT maRali elastikurobidan gamomdinare. 

faqtiurad, turizmi xelmisawvdomi gaxda sazogadoebis sxvadasxva fenisaTvis 

da igi ar warmoadgens mxolod mdidari, privilegirebuli adamianebis 

SesaZleblobas. 

gaanalizebul statistikur monacemebze dayrdnobiT SeiZleba iTqvas, 

rom turizmis industriam ukanaskneli aTwleulis ganmavlobaSi sxvadasxva 

makro-ekonomikuri maCveneblebis mixedviT stabiluri zrdis done SeinarCuna. 

miuxedavad imisa, rom industria maRali sensitiurobiT gamoirCeva 

politikuri, ekonomikuri arastabilurobis mimarT, dinamikaSi zrdis 

tendencia dRemde grZeldeba. unda aRiniSnos, rom turizmis industriis 

ganviTarebaze uaryofiTi zegavlena moaxdina 2008-2009 wlis msoflio 

ekonomikurma krizisma. ekonomikuri aqtivobebis Semcirebam, inflaciam, 

navTobis fasebis zrdam, zegavlena moaxdina turistebis molodinebze da 
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qcevaze. turizmis industriisaTvis krizisuli periodi 15 Tvis ganmavlobaSi 

gagrZelda, man pikur periods miaRwia 2009 wlis martis TveSi, rodesac 

dafiqsirda saerTaSoriso turistuli Camosvlebis 12%-iani kleba, rac 

negatiurad aisaxa turizmidan miRebul Semosavlebze, rogorc ganviTarebul, 

aseve ganviTarebad qveynebSi [127, gv.6-7].  

zemoT Camoyalibebul mosazrebas, industriis zrdis tempTan 

dakavSirebiT amyarebs turizmis msoflio organizaciis mier gamoqveynebuli 

statistikuri monacemebi. saerTaSoriso turistuli Camosvlebi 1950-dan 1980 

wlamde gaizarda 25 milionidan 278 milionamde, xolo 1995-2014 wlebSi 527 

milionidan 1133 milionamde. garda am maCveneblisa, saerTaSoriso turizmidan 

miRebuli Semosavlebi 1950 wels msoflio masStabiT 2 miliard aSS dolars 

Seadgenda, 1980 wels ki 104 miliardi aSS dolari Seadgina. 1995-2014 wels 

Semosavlebi 415-dan 1245 miliard aSS dolarmde gaizarda37.  

turizmisa da maspinZlobis industria stimuls aZlevs da xels uwyobs 

sagareo ekonomikuri urTierTobebis gaRrmavebas. aRniSnuli procesi swrafi 

tempiT mimdinareobs msoflio ekonomikis globalizaciis pirobebSi. dRes 

saxelmwifoebs gaaCniaT intensiuri ekonomikuri, savaWro kavSirebi, rac xels 

uwyobs saqonlisa da momsaxurebis moZraobis gamartivebas, arsebuli 

barierebis SezRudvas. ekonomikur urTierTobebSi qveynebs Soris arsebuli 

barierebis Semsubuqeba pozitiurad aisaxeba erovnuli ekonomikis 

ganviTarebaze. msoflio praqtika adasturebs, rom mWidro sagareo 

ekonomikuri urTierTobebis gareSe warmoudgenelia qveynebis ganviTareba [27, 

gv. 28-30].  

turizmis industrias am TvalsazrisiT sakmaod didi potenciali 

gaaCnia, gansakuTrebiT ganviTarebadi qveynebisaTvis. vinaidan, servisebis 

eqsportiT miRebuli Semosavlebi xels uwyobs qveynebSi ekonomikuri 

aqtivobebis zrdas, samuSao adgilebis Seqmnas da a.S. kavSirebis ganmtkicebis, 

saerTaSoriso biznesis ganviTarebis kuTxiT gansakuTrebiT sainteresoa 

biznes turizmi da misi zegavlena savaWro urTierTobebze. Harvard Business 
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 UNWTO, Highligts, Madrid Spain, 2015, p.2 



112 
 

Review  analitikurma centrma gamokiTxa 2,300 biznesmeni, respondentebis 89%-ma 

gansakuTrebuli mniSvneloba mianiWa pirdapir kontaqtebs da interaqcias 

saqmiani molaparakebis dros. Sesabamisad, gamoikveTa tendencia, qveynebi 

romlebic gamoirCevian gayvanis biznes turizmis maRali aqtivobiT aRweven 

eqsportisa da sagareo vaWrobis swraf zrdas. biznes mogzaurobas 

gansakuTrebuli mniSvneloba da gavlena gaaCnia rogorc ganviTarebadi, aseve 

ganviTarebuli qveynebisaTvis. savaWro-ekonomikur urTierTobebs qveynis 

ganviTarebis TvalsazrisiT sakmaod vrceli efeqtebi gaaCnia. maT Soris unda 

gamoiyos, dabali fasebi, masStabis ekonomia, SedarebiTi upiratesoba, codnis 

da inovaciis Semodineba, mewarmeobis ganviTareba da sxva [144, gv.6-8]. 

sqema 2.138 

                                                           
38 The Travel &Trade Linkages, Analysis of Trends Worldwide & Within Asia-Pacific, World Travel & Tourism Council, 

2014, p.23 
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turizmi erT-erTi swrafad mzardi industriaa msoflio masStabiT, 

rasac adasturebs industriis ganviTarebis sxvadasxva indikatorebi. 2014 

wels mogzaurobisa da turizmis pirdapirma kontribuciam msoflio mTlian 

Siga produqtSi Seadgina 2,364.8 miliardi aSS dolari, rac Seadgens msoflio 

mSp-s 3.1%-s. mogzaurobisa da turizmis msoflio sabWos prognozebiT 

aRniSnuli maCvenebeli gaizrdeba  2015-2025 wels. pirdapiri kontribucia 

moicavs ekonomikur aqtivobebs iseT industriebSi, rogoricaa sastumroebi, 

samogzauro saagentoebi, sahaero da sxva satransporto servisebi. aseve, iseT 

aqtivobebs, rogoricaa restornebi, dasasvenebeli, gasarTobi da sxva 

industriebi, romlebic pirdapir dakavSirebulia turistTan.  2025 wlisaTvis 

mosalodnelia mogzaurobisa da turizmis pirdapiri kontribuciis zrda 

mTlian Siga produqtSi 3,593.2 miliard aSS dolaramde (mSp-s 3.3%)39. (ix. 

diagrama 2.3)40 

  

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

mogzaurobisa da turizmis msoflio sabWos monacemebiT turizmis 

pirdapirma kontribuciam msoflio mTlian Siga produqtSi 2015 wels Seadgინა 

3%, realurma zrdam ki  3,6%. turizmis  zrdis TvalsazrisiT negatiuri 

tendenciiT xasiaTdebა 2009 weli, am SemTxvevaSi aSkarad gamoikveTa msoflio 
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 The Authority on World Travel & Tourism, Travel & Tourism World  Economic Impact, 2015, p.1 
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ekonomikuri krizisis uaryofiTi gavlena industriis ganviTarebaze. es 

indikatori ukanaskneli 12 wlis manZilze saukeTeso iyo 2004 wels, magram is 

ar aRemateboda 2000 wlis maCvenebels, rodesac dafiqsirda zrda 7%, 

pirdapirma kontribuciam mSp-Si ki Seadginda 3,6%. (ix. grafiki 2.8).41 

 

mogzaurobisa da turizmis mTlianma kontribuciam msoflio mTlian 

Siga produqtSi 2015 wels Seadgina 7,590.45 miliardi aSS dolari, mTliani 

Siga produqtis  9.9%. grZelvadian dinamikaSi, kerZod 2025 wlisaTvis 

mosalodnelia aRniSnuli maCveneblis zrda 10,5%-mde. mTliani kontribucia 

moicavs ekonomikaze pirdapir da arapirdapir gavlenebs, farTo efeqtebs 

investiciebidan, miwodebis jaWvidan da a.S. (ix. diagrama 2.4) 
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mogzaurobisa da turizmis mTliani kontribuciis realurma 

procentulma zrdam 2015 wels Seadgina 3,7%, negatiuri maCvenebeli 

dafiqsirda 2002-2003 da 2009 wels. zrdis TvalsazrisiT yvelaze maRali 

niSnuli fiqsirdeba 2004 wels.42. 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

turizmis industriis pozitiuri roli ekonomikaSi gansakuTrebiT 

TvalSisacemia dasaqmebis da investiciebis mozidvis TvalsazrisiT. turizmi 

erT-erTi mowinave industriaa msoflioSi, romelic yovelwliurad 

stabilurad qmnis samuSao adgilebs. turizmSi dasaqmebulebi SesaZlebelia 

davyoT or ZiriTad kategoriad: pirdapir da arapirdapir dasaqmebulebi. 

2015 wels mogzaurobisa da turizmis industriam moaxdina 107 519 

milioni pirdapiri samuSao adgilis generireba, rac Seadgens mTliani 

dasaqmebis 3.6%. wina wlis analogiur maCvenebelTan SedarebiT zrda 2%-ia. 

igi moicavs dasaqmebulebs sastumroebSi, samogzauro kompaniebSi, 

restornebSi, garTobis, dasvenebis industriebSi, aseve, satransporto, sahaero 

da sxva servisebSi. mogzaurobisa da turizmis msoflio sabWos monacemebze 

dayrdnobiT 2000 wlidan 2015 wlamde turizmis industriaSi pirdapir 
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dasaqmebulTa raodenoba zrdadia, gamonalkisia 2001 da 2009 weli. (ix. 

diagrama 2.5)43 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

aRsaniSnavia, rom turizmisa da maspinZlobis industriis pirdapiri 

kontribucia  dasaqmebaSi 2000 wlis Semdeg yvelaze maRali iyo 2006 wels,  

industriam Seqmna 100 milionze meti samuSao adgili, Tumca 2009-2011 wlebSi 

klebis tendenciiT xasiaTdeba Tumca, 2012 wlidan 2015 wlis CaTvliT 

dasaqmebulTa raodenoba gaizarda.  

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 
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2015 wlis monacemebiT mogzaurobisa da turizmis dasaqmebis mTlianma 

maCvenebelma (pirdapiri da arapirdapiri efeqtebis gaTvaliswinebiT) Seadgina 

283,983,000 samuSao adgili. rac Seadgens mTliani  dasaqmebis 9.9%. rogorc 

diagramidan Cans industria warmoadgens mZlavr generators samuSao 

adgilebis Seqmnis TvalsazrisiT. (ix. diagrama 2.6) 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

mogzaurobisa da turizmis industriis mTlianma kontribuciam  

dasaqmebaSi maqsimalur niSnuls miaRwia 2015 wels.  2008 wlidan 2010 wlamde 

ki klebadi tendenciiT xasiaTdeboda, xolo 2011 wlidan  kvlav ganagrZobs 

zrdas. (ix. grafiki 2.11)44 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 
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investiciebi – turizmis industriis ganviTarebisaTvis mniSvnelovania 

investiciebis mozidva. vaWroba, mogzauroba da investiciebi pozitiur 

zegavlenas axdens qveynebis ekonomikur aqtivobebze. gansakuTrebiT unda 

gamovyoT pirdapiri ucxouri investiciebi, romelTa Sedegad xdeba kapitalis, 

teqnologiebis, codnis Semodineba. unda aRiniSnos, rom rogorc 

saerTaSoriso, aseve adgilobriv turizmze moTxovnis zrda stimuls aZlevs 

investiciebis Semodinebas [130, gv.26]. 2015 wels turizmSi mozidulma 

kapitalurma investiciebma Seadgina 853.6 mlrd aSS dolari. mogzaurobisa 

turizmis msoflio sabWos prognozebiT, momdevno aTi wlis ganmavlobaSi 

aRniSnuli maCvenebeli gaizrdeba 1,341.4 miliard dolaramde45. kapitaluri 

investiciebis Sedegad xdeba infrastruqturis srulyofa, rac pozitiur 

gavlenas axdens rogorc turistebze, aseve, adgilobriv rezidentebze.  

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

kapitaluri investiciebis moculoba turizmisa da maspinZlobis 

industriaSi 2010-2015 wlis dinamikaSi zrdis tendenciiT gamoirCeva. 2008-2009 

wels investiciebi mniSvnelovnad Semcirda, Tumca 2011 wlidan kvlav zrdis 

tendenciiT xasiaTdeba. 2015 wels gadaaWarba 2008 wlis monacemebs. 

aRsaniSnavia, rom msoflio ekonomikuri ryevebis miuxedavad investiciebis 

                                                           
45

 The Authority on World Travel & Tourism, Travel & Tourism World  Economic Impact, 2013, p.5 
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moculoba seqtorSi izrdeba. rac niSnavs, imas, rom investorebis mxridan 

turizmi aRiqmeba, rogorc perspeqtiuli, mdgradi seqtori. 

 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

 investiciebis zrdis TvalsazrisiT yvelaze maRali procentuli 

maCvenebeli fiqsirdeba 2004-2005 wlebSi, Tumca gansxvavebuli suraTia 2008-

2009 wels. 2015 wels wina wlis analogiur maCvenebelTan SedarebiT 

dafiqsirda zrda 4.8%. 

zemoT aRniSnulidan gamomdinare SeiZleba iTqvas, rom mogzaurobisa da 

turizmis industrias sakmaod vrceli ekonomikuri efeqtebi gaaCnia 

globalur ekonomikaSi. igi mniSvnelovan gavlenas axdens msoflio ekonomikis 

struqturaze da makro ekonomikur maCveneblebze. unda aRiniSnos, rom 

ukanaskneli wlebis ganmavlobaSi industria gamoirCeva stabiluri zrdis 

tempiT. turizmis industria ekonomikuri Sokebis da ryevebis miuxedavad 

kvlav ganagrZobs axali samuSao adgilebis Seqmnas, investiciebis mozidvas. 

gansakuTrebiT unda aRiniSnos kapitaluri investiciebi infrastruqturaSi, 

romelic moklevadian da grZelvadian dinamikaSi pozitiur gavlenas axdens 

turistuli daniSnulebis adgilis, regionis, qveynis ekonomikur 

ganviTarebaze.  
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kvlevis Sedegad aseve gamoikveTa turizmis ganviTarebasa da sagareo 

ekonomikur urTierTobebs Soris dadebiTi korelacia. rac gamoixateba biznes 

turizmis ganviTarebasa da mis gavlenaSi qveynis savaWro urTierTobebze. 

aseve, statistikur monacemebze da kvlevebze dayrdnobiT gamoikveTa turizmis 

industriis pozitiuri  roli socialur-ekonomikuri ganviTarebis kuTxiT. 

aRniSnuli sakiTxis aqtualuroba izrdeba ganviTarebadi qvynebSi romelTac 

gaaCniaT mdidari bunebrivi simZlavreebi da kulturuli memkvidreoba. 

Sesabamisad, industriis ganviTarebisaTvis aqtualuri gaxda erTi mxriv, 

turizmis politikis dagegmvis, xolo meore mxriv turizmis negatiuri 

efeqtebis SezRudvis sakiTxi.  
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Tavi III. turizmis ganviTarebis politika saqarTveloSi da misi 

ganxorcielebis Sedegebi 

3.1 ekonomikaze turizmis zegavlena samxreT-kavkasiis regionSi 

Tanamedrove pirobebSi turizmi mniSvnelovani ekonomikuri aqtivoba 

gaxda, rogorc ganviTarebuli, aseve ganviTarebadi qveynebisaTvis. turizmis 

industrias didi potenciali gaaCnia qveynis ekonomikuri struqturis 

srulyofis, samuSao adgilebis Seqmnis, investiciebis mozidvis 

TvalsazrisiT. sakiTxis aqtualuroba izrdeba ganviTarebadi qveynebis 

SemTxvevaSi, romlebsac gaaCniaT mdidari kulturuli memkvidreoba da 

bunebrivi resursebi. turizmis industrias SeuZlia gaxdes ganviTarebadi 

qveynebisaTvis siRaribis daZlevis, ekonomikuri zrdis xelSemwyobi faqtori 

[89, gv.45-50]. cnobilia, rom industriidan miRebuli sargebeli swafad 

vrceldeba sazogadoebis sxvadasxva fenaSi, vinaidan turizmis industria 

aris Sroma-intensiuri da mWidrod aris dakavSirebuli momijnave 

seqtorebTan. turizmis industriis ganviTarebis SefasebisaTvis saWiroa 

gaanalizdes  turizmis ganviTarebis determinantebi, masze moqmedi faqtorebi 

da dasabuTdes aris Tu ara es faqtorebi gansxvavebuli konkretuli qveynebis 

mixedviT [115, gv.173-176]. 

zemoTqmulidan gamomdinare ganvixilavT turizmisa da maspinZlobis 

industriis ganviTarebis SesaZleblobebs samxreT-kavkasiis regionSi, aseve, 

turizmis politikis dagegmvis, adgilobrivi ekonomikuri ganviTarebis, 

ekonomikaze turizmis gavlenis, samewarmeo saqmianobis xelSewyobis, 

samTavrobo aqtivobebis mniSvnelobis, infrastruqturis ganviTarebis 

sakiTxebs. turizmisa da maspinZlobis industriis mdgradi ganviTarebisaTvis 

aucilebelia gamovlindes regionSi turizmis ganviTarebis SesaZleblobebi, 

prioritetuli mimarTulebebi. aseve subieqturi da obieqturi dabrkolebebi, 

romlebic xels uSlis mis ganviTarebas. sakiTxis srulyofilad 

SeswavlisaTvis unda gaanalizdes regionSi arsebuli safrTxeebi da 

upiratesobebi romelTa mizanmimarTuli gamoyeneba xels Seuwyobs 

specifikuri, konkurentebisagan gansxvavebuli (konkurentupiratesi) makro da 
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mikro strategiebis SemuSavebas. am TvalsazrisiT regionSi mniSvnelovani 

gamowvevaa, saxelmwifos, biznesis, sakomunikacio da infrastruqturuli 

sistemebis sinergiis uzrunvelmyofi politikis formireba, rac industriis 

mdgradi ganviTarebis winapirobaa [89, gv.35].  

istoriulad samxreT-kavkasiis regioni warmoadgenda politikuri, 

ekonomikuri, kulturuli TvalsazrisiT erT-erT mniSvnelovan regions. 

samxreT-kavkasiis sub-regionSi sami damoukidebeli saxelmwifoa: saqarTvelo, 

somxeTi, Aazerbaijani. aRniSnul qveynebs didi potenciali gaaCniaT, rom 

Camoyalibdnen turistebisaTvis saintereso daniSnulebis adgilad [134, gv.1-2]. 

rasac xels uwyobs regionis rogorc bunebrivi resursebi, aseve, unikaluri 

kulturuli memkvidreoba, tradiciebi, arqiteqtura. sainteresoa aseve, is, rom 

kultura, tradiciebi, samive qveyanaSi gansxvavebulia rac Cveni azriT,  

SesaZloa warmoadgendes damatebiT motivacias turistebisaTvis regionis 

monaxulebis TvalsazrisiT [89, gv.46]. 

unda aRiniSnos, rom samxreT kavkasiis regionze gadis e.w. ,,abreSumis 

gza”, romelic warmoadgens kacobriobis istoriaSi erT-erT uZveles 

marSruts, romlis farglebSi aTasobiT kilometrze Tavmoyrilia istoriuli, 

kulturuli, bunebrivi atraqciebi, romelic saSualebas aZlevs turistebs 

miiRon dauviwyari STabeWdilebebi sxvadasxva turistuli daniSnulebis 

adgilebis monaxulebiT. gaeros ,,abreSumis gzis” proeqtis xelmZRvanelis 

ala perisolovas azriT, Tanamedrove pirobebSi turistul bazrebze iseTi 

tipis turistul produqtebzea moTxovna, romelic ara mxolod erT qveyanaSi, 

aramed, ramdenime qveyanaSi erTdroulad mogzaurobis saSualebas iZleva46. 

aRniSnuli marSruti samxreT-kavkasiis regionisaTvis damatebiTi 

SesaZleblobaa turistuli potencialis ukeT warmoCenis, ekonomikuri 

ganviTarebis, savaWro urTierTobebis, investiciebis mozidvis, kulturaTa 

dialogis TvalsazrisiT.  

                                                           
46

 gaeros msoflio turizmis organizaciis abreSumis gzis programis xelmZRvaneli, ala 
perosolova, telekompania maestro, satelevizio interviu, 2015 weli. 
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gaerTianebuli erebis msoflio turizmis organizaciam (UNWTO) 

SeimuSava ,,abreSumis gzis” ganviTarebis samoqmedo gegma 2014-2015 (Action Plan). 

romelic, Cveni azriT mniSvnelovan rols Seasrulebs regionSi turizmis 

industriis ganviTarebis TvalsazrisiT. gegmis ZiriTad mizans warmoadgens 

procesebSi sxvadasxva dainteresebuli jgufebis CarTva, investiciebis 

mozidva, siRaribis daZleva, aseve marSrutis farglebSi arsebuli 

kulturuli da bunebrivi resursebis dacva. am proeqtze muSaoba daiwyo 2010 

wels, romlis farglebSi gaimarTa araerTi seminari, konferencia. romelic 

mieZRvna iseT sakiTxebs, rogoricaa qalaqis turizmi, urbanuli ganviTareba, 

daniSnulebis adgilis marketingi, kulturuli memkvidreobis menejmenti, 

kulinariuli turizmi, produqtebis xarisxis srulyofa da a.S. proeqtis 

gansakuTrebuloba misi masStabis garda, mdgomareobs imaSi, rom is 

maqsimalurad uzrunvelyofs industriaSi momuSave agentebis, 

steiqholderebis CarTulobas, rogorc erovnul, aseve regionul da 

lokalur doneze [135, gv.5-7]. 

dainteresebuli mxareebi sqema 3.147 
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 dainteresebuli jgufebis CarTuloba konkretuli qveynis 

warmomadgenlebs saSualebas miscems warmoadginon adgilobriv socio-

kulturul garemos Sesaxeb adaptirebuli winadadebebi da gegmebi, rac 

warmoadgens miznebis miRwevis efeqtian gzas. samoqmedo gegmaSi yuradReba 

gamaxvilebulia Semdeg ZiriTad sakiTxebze: marketingi, produqtebis 

mravalferovneba, turistuli  marSrutebis ganviTareba [135, gv.6]. 

unda aRiniSnos, rom iuneskos (Unesco) eqspertebi, xelisuflebis 

warmomadgenlebi wlebis ganmavlobaSi ikvlevdnen da aanalizebdnen 

marSrutebze arsebul situacias. kvlevis farglebSi gamoikveTa turizmis 

industriis ganviTarebis udidesi potenciali, romelsac SeuZlia pozitiuri 

gavlena moaxdinos adgilobriv ekonomikur ganviTarebaze. Tumca, aseve 

gamoCnda problemebi, romelic dakavSirebulia bunebrivi da kulturuli 

Zeglebis dazianebasTan, rasac unda mieqces saTanado yuradReba [135, gv.8]. 

,,abreSumis gzis” proeqtSi CarTulia 31 qveyana, maT Soris saqarTvelo, 

azerbaijani da somxeTi. SeiZleba iTqvas, rom am proeqtSi monawileoba xels 

Seuwyobs saerTaSoriso turistul bazarze rogorc calkeuli qveynebis, 

aseve regionis cnobadobis amaRlebas. rac mTavaria, aRniSnul qveynebSi 

turistuli aqtivobebis zrdas, romelic mniSvnelovani winapiroba gaxdeba 

proeqtiT gaTvaliswinebuli miznebisa da amocanebis efeqtianad SesrulebaSi. 

am amocanebidan unda gamovyoT ekonomikuri ganviTareba, siRaribis daZleva, 

adgilobrivi rezidentebis Semosavlebis zrda da a.S. ,,abreSumis gzis” 2014-

2015 wlis samoqmedo gegmis farglebSi Camoyalibebulia  Semdegi 

fundamenturi xedvebi da  sakiTxebi. (ix. sqema 3.2)48 

zogadad, qveynebs Soris mWidro ekonomikuri urTierTobebi gavlenas 

axdens mosazRvre saxelmwifoebis ekonomikis ganviTarebis dinamikaze, aseve 

keTilmezobluri urTierTobebi konkurentuli upiratesobacaa cvalebad da 

arastabilur garemo pirobebSi. saqarTveloSi turistuli nakadebis ZiriTadi 

nawili mezobeli qveynebidan Camodis. amitom, am qveynebTan mWidro 
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 Silk Road Action Plan 2014/2015, World Tourism Organization (UNWTO), 2014, p.10 
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ekonomikuri urTierTobebi aucilebelia turistuli aqtivobebis zrdis 

TvalsazrisiT [39, gv.253]. 

sqema 3.2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 ,,abreSumis gza" Camoyalibdeba rogorc brendi, 

romelic mxardaWerili iqneba farTo 

marketinguli kampaniiT; 

 maRali standartebis infrastruqtura 

uzrunvelyofs mogzaurobas saerTaSoriso 

masStabiT; 

 

,,abreSumis gza" 

gaxdeba 

msoflioSi 

cnobili 

samogzauro 

marSruti 

 

turizmis seqtori 

iqneba swrafad 

ganviTarebadi 

abreSumis gzis 

daniSnulebis 

adgilebisaTvis 

 mTavroba mxars dauWers turizmis ganviTarebas 

da miiRebs pozitiur sargebels; 

 ,,abreSumis gza" SesTavazebs maRali standartis 

infrastruqturas; 

 turizmi moaxdens pirdapir da arapirdapir 

samuSao adgilebis generirebas; 

mWidrod 

iTanamSromleben 

,,abreSumis gzis" 

steiqholderebi 

 

 mWidro kooperacia ,,abreSumis gzis" qveynebs 

Soris; 

 momgebiani partnioroba sajaro da kerZo 

seqtors Soris; 

 vizitorebis gazrdili raodenoba, mogzauroba 

sxva regionebSi; 

turizmi 

gaaumjobesebs 

kulturis, garemos 

menejments 

 

 kulturuli menejmentis sistemebi adgilze; 

 yvela aspeqtSi gaTvaliswinebuli iqneba garemos 

mdgradobis principi; 

,,abreSumis gzis" 

proeqti 

Seasrulebs 

kulturaTa 

gagebis da 

mSvidobis 

xelSewyobis 

funqcias 

 kulturuli pluralizmis da interkulturuli 

dialogis xelSewyoba; 

 interkulturuli kooperacia, rogorc faqtori, 

romelic gaaZlierebs socialur integracias, 

solidarobas da mSvidobas; 
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sabWoTa kavSiris daSlis Semdeg, saqarTveloSi, azerbaijansa da 

somxeTSi araerTgvarovnad warimarTa procesebi. politikurma da 

ekonomikurma arastabilurobam mniSvnelovnad SeuSala xeli qveynebSi 

turizmis industriis ganviTarebas. cnobilia, rom sabWoTa periodSi samive 

qveyana iTvleboda turistebisaTvis mimzidvel daniSnulebis adgilad, rac 

ganpirobebuli iyo erTi mxriv, gegmiuri ekonomikis menejmentis 

TaviseburebebiT, xolo meore mxriv, qveynebis istoriuli da kulturuli 

Zeglebis, tradiciebis, kurortebis, adgilobrivi samzareulos 

mravalferovnebiT da sxva faqtorebiT [89, gv.46].  

gegmiuri ekonomikidan  sabazro ekonomikaze transformaciam qveynebi 

axali gamowvevebis winaSe daayena. aqtualuri gaxda saxelmwifo politikis 

SemuSavebis, servisebis xarisxis amaRlebis, infrastruqturis ganviTarebis, 

marketinguli strategiebis SemuSavebis sakiTxebi. turizmis industriis 

ganviTarebas SeuZlia xeli Seuwyos qveynebis ekonomikur zrdas, samuSao 

adgilebis Seqmnas, regionis ganviTarebas, ekonomikurad depresiuli 

arealebis gamococxlebas. rac pozitiurad aisaxeba rogorc calkeul 

qveynebze aseve mTels regionze [100, gv.3-10]. 

gaanalizebul statistikur monacemebze dayrdnobiT irkveva, rom 

turizmis industria pozitiur zegavlenas axdens regionze. ukanasknel 

periodSi saerTaSoriso vizitorebis zrdis dinamika SeiniSneba, rac 

mniSvnelovani gamowvevebis winaSe ayenebs qveynebs. saWiroa turistuli 

infrastruqturis mowesrigeba, sabazro moTxovnebTan adaptirebuli 

turistuli servisebis SeTavazeba, aseve saxelmwifos mier grZelvadiani da 

moklevadiani strategiebis SemuSaveba [88, gv.40]. 

samxreT kavkasiis regionSi turizmis industriis ganviTarebis da zrdis 

tempis mixedviT erT-erTi lideri saqarTveloa. rasac adasturebs rogorc 

saerTaSoriso Camosvlebis zrdis dinamika, aseve sxva ekonomikuri 

indikatorebi. 

aRsaniSnavia, rom mogzaurobisa da turizmis sabWos monacemebis 

mixedviT industriis pirdapiri kontribuciis absoluturi maCvenebeli 

mTlian Siga produqtSi ukanaskneli aTwleulis ganmavlobaSi ganicdis 
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zrdas, 2012 wels man Seadgina 0.831  miliard aSS dolari, 2013 wels 

dafiqsirda 16%-iani zrda (0.964 mlrd aSS dolari). 2014 wlis monacemebis 

mixedviT mTlianma kontribuciam qveynis mTlian Siga produqtSi Seadgina 3.386 

mlrd aSS dolari - (mSp-is 20%). seqtori aqtiurad ganagrZobs samuSao 

adgilebis Seqmnas, 2014 wlis monacemebiT pirdapir Seqmnilma samuSao 

adgilebis raodenobam Seadgina 85,000 (mTliani dasaqmebis 4.8%). pirdapiri da 

arapirdapiri efeqtebis gaTvaliswinebiT industriam Seqmna 300 aTasi samuSao 

adgili [140, gv.1-5]. mocemuli indikatorebis zrdis dinamika Sesabamisad aisaxa 

qveynis saerTaSoriso reitingze, mogzaurobisa da turizmis konkurenciis 

indeqsis Tanaxmad  saqarTvelos konkurentunarianoba 140 qveyanas Soris 

gaizarda Svidi poziciiT, 2011 wels 73-e poziciidan, 2013 wels 66-e 

poziciamde. unda aRiniSnos, rom mogzaurobisa da turizmis 

konkurentunarianobis indeqsis mixedviT regionSi saqarTvelo uswrebs 

rogorc somxeTs, aseve azerbaijans [64, gv.15]. 

cxrili 3.149 

 

140  qveyana Mmogzaurobisa 
da turizmis 

indeqsi 

Mmogzaurobisa 
da turizmis 

samarTlebrivi 
baza 

Bbiznes garemo 
da 

infrastruqtura 

Mmogzaurobisa 
da turizmis 
adamianuri, 
kulturuli 
da bunebrivi 
resursebi 

saqarTvelo 66 30 80 91 
somxeTi 79 51 88 94 
azerbaijani 78 46 87 96 

wyaro: msoflio ekonomikuri forumi 

msoflio ekonomikuri forumis 2015 wlis angariSis mixedviT 

saqarTvelo 71-e, somxeTi 89-e, Aazerbaijani 84-e poziciazea. miuxedavad imisa, 

rom saqarTvelom konkurentunarianobis indeqsis 2015 wlis monacemebis  

                                                           
49 Crotti Roberto, Misrahi Tifany, The Travel & Tourism Competitiveness Index, T&T as a Resilient Contribution to 

National Development, World Economic Forum, 2013, p.15 
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mixedviT daTmo poziciebi, igi regionSi kvlav inarCunebs liderobas [70, gv.5-

6]. 

sabWoTa periodSi turizmis industria saqarTveloSi sakmaod maRal 

doneze iyo ganviTarebuli. qveyanas saSualod 5 milionamde turisti 

moinaxulebda. 1988 wels saqarTveloSi funqcionirebda 600-ze meti sastumro, 

turistuli baza, dasasvenebeli saxli, 152 aTasi sawoliT. Tumca 90-iani 

wlebidan iwyeba vizitorebis kleba, rac ganpirobebuli iyo qveyanaSi 

arastabiluri politikuri da ekonomikuri mdgomareobiT [3, gv.387]. 

ukanaskneli aTi wlis ganmavlobaSi SeiniSneba rogorc ekonomikuri 

indikatorebis, aseve ucxoeli vizitorebis zrda. industriis ganviTarebas 

xeli Seuwyo qveyanaSi ganxorcielebulma reformebma. gansakuTrebiT unda 

aRiniSnos infrastruqturuli proeqtebi, aSenda axali aeroportebi, 

reabilitacia Cautarda centralur magistrals, metnaklebad mowesrigda 

sastumro da satransporto infrastruqtura [124, gv138-140]. 2014 wlis 

monacemebis mixedviT saqarTvelos turizmis erovnuli administraciis bazaSi 

daregistrirda 1.332 ganTavsebis obieqti 47.012 sawoliT. qveyanaSi 

funqcionirebs araerTi saerTaSoriso brendis sastumro. aseve, industriis 

ganviTarebaze gansakuTrebuli pozitiuri zegavlena moaxdina kriminogenuli 

situaciis dastabilurebam, rac wlebis ganmavlobaSi warmoadgenda turizmis 

industriis ganviTarebis Semaferxebel faqtors. dReis mdgomareobiT 

saqarTvelo ramdenime saerTaSoriso reitingis aTeulSia warmodgenili, 

rogorc mogzaurobisaTvis yvelaze usafrTxo qveyana [54, gv.23-25].  

saqarTveloSi saerTaSoriso vizitorebis zrdas xeli Seuwyo 

xelisuflebis mier gatarebulma viza liberalizaciis politikam. 67 qveynis 

moqalaqeebs SeuZliaT  imogzauron qveyanaSi uvizod, maT Soris evrokavSiris, 

israelis, iaponiis, kanadis, aSS-s da sxva qveynebis moqalaqeebs. 

liberalizaciis politika pozitiurad aisaxa saerTaSoriso Camosvlebze, 

2010-2011 wels 39%, 2011-2012 57%, 2012-2013 22%-iani zrda [54, gv.5]. 

miuxedavad imisa, rom gadaidga araerTi warmatebuli nabiji sxvadasxva 

mimarTulebiT, am sferoSi arsebobs problemebi, rogorc makro aseve mikro 
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doneze. rogoricaa, turistuli servisebis xarisxTan, sainformacio 

servisebis srulyofasTan, iafi aviagadamzidavebis mozidvasTan, 

dabalbiujetian ganTavsebis saSualebebSi adamianuri resursebis 

ganviTarebasTan dakavSirebuli da sxva sakiTxebi. 

qveynis saerTaSoriso turistul daniSnulebis adgilad 

CamoyalibebisaTvis aucilebelia saaviacio bazris ganviTareba. am kuTxiT 

ukanaskneli wlebis ganmavlobaSi zrdis tempiT gamoirCeva qarTuli bazari. 

qveyanaSi funqcionirebs sami saerTaSoriso da erTi Sida aeroporti. 

saqarTvelos samoqalaqo aviaciis saagentos mixedviT frenebis udidesi 

nawili Tbilisze modis 78.43% (ix. diagrama 3.1). 

mgzavrebi regularuli da Carteruli reisebis mixedviT diagrama 3.150 

 

wyaro: saqarTvelos turizmis erovnuli administracia 

2012 wlidan funqcionireba daiwyo quTaisis daviT aRmaSeneblis 

saxelobis aeroportma, romelic gamoirCeva dabalbiujetiani 

avaiagadazidvebiT. saqarTvelos aviabazarze muSaobs Semdegi dabalbiujetiani 

kompaniebi: Pegasus, Fly-dubai, Wizz Air. 2014 wels qarTul saaviacio bazarze 
                                                           
50 saqarTvelos turizmis statistikuri mimoxilva, saqarTvelos turizmis erovnuli 

administracia, 2014 weli, gv.20 
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Semovida axali moTamaSe, arabuli kompania Air Arabia. Cveni azriT, ufro meti 

Zalisxmevaa saWiro dabalbiujetiani aviakompaniebis mozidvis kuTxiT, 

vinaidan erTi mxriv, bazarze iqmneba konkurentuli garemo, rac pozitiurad 

aisaxeba fasebze da servisebze, xolo meore mxriv, igi xels uwyobs ucxoeli 

vizitorebis zrdis dinamikas [54, gv.19]. 

samoqalaqo aviaciis saagentos monacemebiT qarTuli bazris lideri 

Turquli kompania Turkish Airlaines – ia, mgzavrebis saerTo raodenoba 415.867 

(22%), mas mosdevs ukrainis saerTaSoriso aviaxazebi 279.389 (15%), mesameze 

Georgian Airways-ia, 11%-iani wiliT. (ix. diagrama 3.2) 

diagrama 3.251 

 

wyaro: saqarTvelos turizmis erovnuli administracia 

gazrdili turistuli aqtivobebidan gamomdinare aucilebelia 

turistebisaTvis maRali donis servisebis SeTavazeba. am TvalsazrisiT 

mniSvnelovania sxvadsaxva tipis turistuli obieqtebi da maT mier 

SeTavazebuli momsaxureba, romelTac garkveuli pasuxismgebloba akisriaT 

turistebis moTxovnilebebis dakmayofilebis kuTxiT. 

                                                           
51
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gansakuTrebiT unda gamoiyos dabalbiujetiani ganTavsebis saSualebebi 

da maT mier SemoTavazebuli servisebi. cnobilia, rom mxolod maRali klasis 

brenduli sastumroebiT SeuZlebelia ganviTardes turizmis industria, 

qveyanaSi aucilebelia dabali da saSualo klasis sastumroebis ganviTareba. 

turistebis umravlesoba swored dabalbiujetian sastumroebze akeTebs 

arCevans, rac ganpirobebulia rogorc fasebTan dakavSirebuli sakiTxebiT, 

aseve motivaciiT, hqondeT ufro axlo kontaqti adgilobrivebTan da 

avTentur garemosTan. rogorc zemoT aRvniSneT, saqarTveloSi ukanaskneli 

wlebis ganmavlobaSi mniSvnelovani Zvrebi moxda sastumro industriaSi. 

Tumca, problemebi mravladaa, rogorc dedaqalaqSi, aseve regionebSi. 

zogadi problemebidan SeiZleba gamovyoT sakiTxi, romelic exeba veb-

gverdebs, sadac ar aris ganTavsebuli amomwuravi informacia saojaxo 

sastumroebis servisebis Sesaxeb, rac SeiZleba iTqvas, rom warmoadgens 

damatebiT bariers turistebisaTvis. turistebis umravlesoba kmayofilebas 

gamoTqvams sastumroSi arsebul atmosferosTan dakavSirebiT, gansakuTrebiT 

unda aRiniSnos stumarTmoyvareoba da keTilganwyoba. turistebis zogadi 

damokidebuleba servisebTan mimarTebiT pozitiuria, Tumca arsebobs 

garkveuli SeniSvnebi romelic dakavSirebulia personalis momsaxurebasTan, 

parkingis adgilebTan da kvebasTan dakavSirebul servisebze. magaliTad, 

turistebis umravlesobas moswons qarTuli samzareuli da kerZebi, Tumca 

xSir SemTxvevaSi isini isurvebdnen, rom meniuSi warmodgenili iyos maTTvis 

gasageb enaze konkretuli kerZis ingredientebi [88, gv.39]. 

gaanalizebuli informaciis safuZvelze da kvlevis Sedegebidan 

gamomdinare regionebSi arsebul  dabalbiujetian ganTavsebis saSualebebTan 

dakavSirebiT Zlieri mxareebidan gamoikveTa – saojaxo sastumroebis 

geografiuli mdebareoba, tradiciebi da kultura, romelic orientirebulia 

stumrebis miRebaze, mravalferovani samzareulo, tradiciuli kerZebi, 

romelic mzaddeba ekologiurad sufTa produqtebiT. susti mxareebidan 

aRsaniSnavia, momsaxurebis sferoSi moRvaweobis gamocdilebis simwire, 

personalis dabali profesionalizmi, rac ZiriTadad ganpirobebulia 

Sesabamisi profesiuli unar-Cvevebis arqoniT, sabazro ekonomikuri 
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urTierTobebis gamocdilebis naklebobiT da saTanadod ganuviTarebeli 

infrastruqturiT. safrTxeebidan unda gamoiyos, konkurentebis maRali 

profesionalizmi da biznesis Senebis didi gamocdileba, politikuri 

arastabiluroba da konfliqturi zonebi, periferiebSi dasaqmebulTa maRali 

asaki, rac iwvevs axali codnis saWiroebis gacnobierebis naklebobas. 

SesaZleblobidan imedis momcemia is, rom saqarTvelos saxelmwifos kargad 

aqvs gacnobierebuli turizmis roli qveynis ekonomikur ganviTarebaSi, aseve, 

mimdinare infrastruqturuli proeqtebi Seqmnis damatebiT SesaZleblobebs 

industriis ganviTarebisaTvis. qveyanaSi moqmedi profesiuli da saswavlo 

dawesebulebebi, romlebic masobrivad amzadeben kadrebs am seqtorisaTvis 

iZleva imis winapirobas, rom moxdes kvalificiuri kadrebis momzadeba, 

romlebTac eqnebaT SesaZlebloba dasaqmndnen turizmis sferoSi [88, gv.40]. 

2015 wels ekonomikisa da mdgradi ganviTarebis saministros programis 

farglebSi ,,awarmoe saqarTveloSi”, igegmeba sastumro biznesis mxardamWeri 

programis amoqmedeba, rac mniSvnelovnad xels Seuwyobs sastumroebis 

ganviTarebas saqarTveloSi. Cveni azriT, saxelmwifo programebis 

amoqmedebamde aucilebelia gaanalizdes arsebuli situacia, aseve 

gaTvaliswinebul iqnes sazRvargareTis gamocdileba da Sefasdes sastumro 

biznesSi arsebuli mdgomareoba.  cnobilia, rom saxelmwifos mxridan 

igegmeba teqnikuri, finansuri mxardaWera, programis implementaciisas saWiroa  

yvela dainteresuli mxaris maqsimaluri CarTuloba52.  

turizmis industriis ganviTarebis erT-erT mniSvnelovan mamoZravebel 

Zalas mcire da saSualo zomis sawarmoebi warmoadgens. aRniSnuli 

subieqtebisaTvis sasicocxlod mniSvnelovania stabiluri biznes garemos 

uzrunvelyofa. vinaidan, isini warmoadgenen qveynis ekonomikis ganviTarebis, 

samuSao adgilebis Seqmnis, gadasaxadebis generirebis mniSvnelovan wyaros. 

cnobilia, rom mcire da saSualo bizness gansakuTrebuli funqciebi akisria 

qveynis ekonomikuri ganviTarebis TvalsazrisiT. es funqciebia, konkurenciis 

meqanizmis gaZliereba, inovaciebis danergva, socialuri funqcia da a.S. 
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[37,gv.95-96] imisaTvis, rom gaizardos kerZo seqtoris kontribucia qveynis 

mTlian Siga produqtSi da dasaqmebaSi, aucilebelia samewarmeo saqmianobis 

xelSewyoba, sakanonmdeblo regulaciebis srulyofa, efeqtiani politikis 

SemuSaveba da implementacia. am kuTxiT sainteresoa  ekonomikuri 

ganviTarebis da TanamSromlobis organizaciis (OECD) mier Camoyalibebuli 

midgomebi, sadac sakanonmdeblo regulaciebis gamartivebasTan erTad, 

yuradReba gamaxvilebulia iseT sakiTxebze, rogoricaa, biznes garemo, 

ganaTlebis sistemis srulyofa, finansebis xelmisawvdomoba da investiciebis 

mozidva [124, gv.165-166]. 

saqarTvelos statistikis erovnuli samsaxuris monacemebis mixedviT, 

2013 wels saqarTveloSi registrirebulia 593239 mewarme subieqti, rac wina 

wlis analogiur maCvenebelTan SedarebiT 8.1%-iT metia. dinamikaSi zrdis 

tendenciiT xasiaTdeba dasaqmebulTa raodenoba, Sromis saSualo Tviuri 

anazRaureba, damatebuli Rirebuleba, gamoSvebuli produqciis moculoba, 

Sualeduri moxmareba. (ix. cxrili 3.2) 

cxrili 3.253 

 2009 2010 2011 2012 2013 

registrirebul 
sawarmoTa 
raodenoba, erTeul 

409547 455045 506376 548339 593239 

brunva, mln. lari 20302.2 24400.7 36726.2 42048.0 44327.9 

gamoSvebuli 
produqcia, mln. 
lari 

11003.1 13303.7 19239.9 23096.0 23553.6 

damatebuli 
Rirebuleba, mln. 
lari 

5464.1 6703.2 9253.7 11190.7 12139.1 

Sualeduri 
moxmareba, mln. 
lari 

5539.0 6600.5 9986.3 11905.3 11414.5 

ZiriTadi kapitali, 
mln. lari 

12025.8 13386.1 15538.7 18625.8 20346.4 
 

dasaqmebulTa 
raodenoba 

387463 397806 503236 534397 550885 

Sromis saSualo 
Tviuri anazRaureba, 
lari 

538.1 592.7 622.6 714.3 760.1 
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registrirebul sawarmoTa raodenobiT  ekonomikuri saqmianobis 

saxeebis mixedviT pirvel adgilzea sayofacxovrebo nawarmisa da piradi 

moxmarebis sagnebis remonti (131903), mas mosdevs mrewveloba (29450) da 

operaciebi uZravi qonebiT (23182). mniSvnelovani wiliTaa  warmodgenili 

transporti da kavSirgabmuloba (17707), aseve mSenebloba (23182). unda 

aRiniSnos, rom 2009-2013 wlebis dinamikaSi zrdis tendenciiT gamoirCeva 

sastumroebi da restornebi (10918), Tumca sastumroebi da restornebi 

warmoadgens turizmis industriis mxolod nawils, Sesabamisad oficialur 

statistikaSi ar Cans sxva tipis turistuli sawarmoebi, rac arTulebs 

srulyofili analizis saSualebas [60, gv.23-24].  

ukanaskneli wlebis ganmavlobaSi saqarTveloSi araerTi reforma 

gatarda biznes garemos gaumjobesebis, samewarmeo saqmianobis xelSewyobis 

kuTxiT. korufciasTan brZolam, privatizaciis xelSewyobam ufro meti 

stimuli misca mewarme subieqtebs biznes aqtivobebis gaaqtiurebis kuTxiT, 

rac, Sesabamisad aisaxa saqarTvelos saerTaSoriso reitingebze, romelsac 

investiciebis mozidvis, qveynis pozitiuri imijis uzrunvelyofaSi eniWeba 

gansakuTrebuli yuradReba ucxoeli investorebis mier. msoflio bankis 

biznesis keTebis simartivis msoflio reitingebis mixedviT saqarTvelom 2006 

wels 112 poziciidan, 2015 wels gadainacvla me-15 poziciaze. 2009 wels 

msoflio bankma saqarTvelo aRiara evropaSi da centralur aziaSi mowinave 

reformator qveyanad [126, gv.4].  

2005 wlidan qveyanaSi ganxorcielda 37 reforma, romlesac hqonda 

rogorc instituciuri, aseve maregulirebeli xasiaTi. maT Soris unda 

gamoiyos, licenziebis da nebarTvebis raodenobis Semcireba, sagadasaxado 

kodeqsSi cvlilebebi (21 gadasaxadidan Semcirda 6 gadasaxadamde), aseve 

Semcirda qonebis daregistrirebisaTvis saWiro dro. saqarTvelo pirvel 

aTeulSia Semdegi komponentebis mixedviT: qonebis registracia (pirveli 
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pozicia), mSeneblobis nebarTva (mesame pozicia), biznesis dawyeba (mexuTe 

pozicia), kreditebis aReba (meSvide pozicia)54. 

diagrama 3.3 

 

2015 wlis monacemebis mixedviT samxreT kavkasiis regionSi saqarTvelo 

uswrebs rogorc somxeTs (45-e pozicia), aseve azerbaijans (80-e pozicia) [126, 

gv.4]. 

grZelvadian dinamikaSi turizmis industriis ganviTareba SeuZlebelia 

Sesabamisi kvalifikaciis mqone specialistebis gareSe. turistuli biznesis 

ganviTarebis erT-erTi xelisSemSleli faqtori Sromis bazarze kadrebis 

dabali kvalifikaciaa. adamianuri resursebis sworad dagegmvisaTvis saWiroa 

Sesabamisi meTodologiis gamoyeneba, samecniero kvlevebis Catareba. 

samwuxarod saqarTveloSi aRniSnul sakiTxs erovnul doneze naklebi 

yuradReba eqceva [35, gv.152]. cxadia, rom industriis konkurentunarianoba 

damokidebulia dasaqmebulebis unar-Cvevebze da kvalifikaciaze. msoflioSi 

ganxorcielebuli araerTi kvleva adasturebs dadebiT korelacias adamianur 

kapitalsa, ekonomikur zrdas da industriis produqtiulobas Soris [93, 

gv.379-383]. aRniSnul sakiTxze yuradReba gamaxvilebulia saqarTvelos 

mTavrobis socialur-ekonomikur ganviTarebis strategiaSi 2020, sadac aqcenti 

gakeTebulia Sromis bazris moTxovnebTan adaptirebuli samuSao Zalis 
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ganviTarebaze. romelic aRiarebulia qveynis mdgradi ganviTarebis da 

inkluziuri ekonomikuri zrdis mniSvnelovan winapirobad [56, gv.5].  

saqarTveloSi sxvadasxva umaRles saswavleblebs turizmSi gaaCniaT 

rogorc sabakalavro, aseve samagistro da sadoqtoro programebi. Tumca, 

SeiZleba iTqvas, rom saWiroa maTi modernizeba, programebis sabazro 

moTxovnebTan adaptirebis kuTxiT. ekonomikuri TanamSromlobisa da 

ganviTarebis organizaciis daskvnebis mixedviT saqarTveloSi sustia 

kavSirebi umaRles saganmanaTleblo institutebsa da bizness Soris, rac 

industriis mdgradi ganviTarebis xelisSemSleli faqtoria [124, gv.169]. 

turizmis industria gamoirCeva swrafi cvlilebebiT, rac saWiroebs 

industriasTan Sesabamis gadamzadebis instrumentebis gamoyenebas. 

gansakuTrebiT unda gamovyoT profesiuli momzadebis da treningebis sistema. 

ukanaskneli wlebis ganmavlobaSi saqarTveloSi mniSvnelovani cvlileba 

ganxorcielda profesiuli ganaTlebis kuTxiT, romelSic erT-erT 

prioritetul mimarTulebad aRiarebulia turizmisa da maspinZlobis 

industria. 

2007 wels miRebul iqna kanoni profesiuli ganaTlebis Sesaxeb, romlis 

mizania profesiuli ganaTlebis mdgradi sistemis Camoyalibeba, romelic 

grZelvadian dinamikaSi uzrunvelyofs swrafad cvalebad garemo pirobebSi 

Sromis bazris moTxovnebis dakmayofilebas55. 2013 wlis 26 dekembers 

saqarTvelos premier ministris irakli RaribaSvilis brZanebiT damtkicda 

profesiuli ganaTlebis reformis strategia 2013-2020, romelic, Cveni azriT, 

warmoadgens erT-erT mniSvnelovan da fundamentur dokuments turizmis 

industriaSi kadrebis momzadebis politikis mimarTulebiT. strategiis 

farglebSi Camoyalibebulia rogorc zogadi, aseve konkretuli miznebi. 

zogadi miznebia: xelisuflebis mier Camoyalibebuli prioritetebidan 

gamomdinare adamianuri resursebis ganviTarebis xelSewyoba, rogorc 

individualur aseve erovnul doneze, romelic adaptirebuli iqneba 

                                                           
55 saqarTvelos kanoni profesiuli ganaTlebis Sesaxeb #4528, Tbilisi, 2007. 
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grZelvadian da moklevadian dinamikaSi Sromis bazris moTxovnebTan. rac 

mTavaria, profesiuli ganaTleba xelmisawvdomi unda iyos sazogadoebis 

yvela fenisaTvis. strategiis konkretul mizans ki warmoadgens efeqtiani 

saganmanaTleblo qselis Seqmna, romelic uzrunvelyofs mosaxleobis 

Tanamedrove Sromis bazarTan adaptirebuli kompetenciebis ganviTarebas56. 

mniSvnelovania, rom strategiaSi xazgasmulia sakiTxi, politikis 

SemuSavebis da gadawyvetilebis miRebis procesSi socialuri partniorebis da 

samoqalaqo sazogadoebis CarTulobis Sesaxeb. romelic uzrunvelyofs 

sxvadasxva dainteresebuli jgufebis aqtiur monawileobas, rac warmatebis 

miRwevis mniSvnelovani winapirobaa. konkretuli miznebis da amocanebis 

Sesruleba gaxdeba fundamenturi bazisi moqnili saganmanaTleblo qselis 

Camoyalibebis, romelic aRWurvili iqneba Tanamedrove teqnikiT, efeqtiani 

dafinansebiT da marTvis sistemiT. aRniSnuli qseli samomavlod xels 

Seuwyobs erTi mxriv, erovnul da saerTaSoriso doneze aRiarebuli 

profesiuli kvalifikaciis sistemis Camoyalibebas, xolo meore mxriv 

uzrunvelyofs saqarTvelos moqalaqeebs dasaqmdnen sxvadasxva tipis 

turistul obieqtebSi.  

strategiaSi naTladaa Camoyalibebuli damsaqmeblebTan, biznes-

subieqtebTan mWidro TanamSromlobis sakiTxi. romelic politikis mgemavebs 

saSualebas miscems programebis SemuSavebis procesSi gaiTvaliswinon 

bazarze arsebuli situacia. dRes moqmedi programebis umravlesobis nakli 

swored mdgomareobs imaSi, rom is naklebad iTvaliswinebs Sromis bazris  

moTxovnebs.  

rac Seexeba finansebis xelmisawvdomobas da investiciebis mozidvas, 

nebismieri industriis ganviTareba SeuZlebelia finansuri resursebis gareSe. 

saqarTveloSi turizmis industriis ganviTarebis kritikul problemaTa 

Soris unda gamoiyos finansur resursebze SezRuduli xelmisawvdomoba. 

                                                           
56 saqarTvelos premier-ministris brZaneba, profesiuli ganaTlebis reformis strategiis 

damtkicebis Sesaxeb N# 300, 2013 wlis 26 dekemberi, q. Tbilisi. 
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sakiTxis aqtualoba izrdeba, rodesac saubaria mcire da saSualo tipis 

biznes subieqtebze. turizmisa da maspinZlobis industriaSi umravlesobas 

swored mcire da saSualo zomis sawarmoebi warmoadgens. aRniSnuli 

sawarmoebisaTvis sasicocxlod mniSvnelovaia kreditebiT uzrunvelyofa, rac 

warmoadgens sabanko, mikro-safinanso institutebis pasuxismgeblobas. 

turizmis industriaSi momuSave biznes subieqtebis nawili sezonuri 

aqtivobiT gamoirCeva, amitom msgavsi tipis biznes subieqtebisadmi saWiroa 

individualuri midgoma. gansakuTrebuli yuradReba am kuTxiT unda daeTmos 

regionebSi momuSave mewarmeebs, romlebic mniSvnelovan funqcias asruleben 

Tundac sezonze samuSao adgilebis Seqmnis kuTxiT. saqarTveloSi mcire da 

saSualo biznesis ganviTarebis erT-erTi Semaferxebeli faqtori maRali 

saprocento ganakveTebia, rac mewarmeebs awvebaT sakmaod mZime tvirTad da 

xSir SemTxvevaSi maTi saqmianoba gakotrebiTac  mTavrdeba. saqarTveloSi 

sabanko-safinanso institutebis umravlesoba kreditebs gascemen giraos 

safuZvelze, aseve naklebad iTvaliswineben sezonurobas, rac turistul 

biznesSi moqmedi subieqtebisaTvis warmoadgens xelisSemSlel faqtors [45, 

gv.9-25]. Cveni azriT, aucilebelia saxelmwifos mxridan meti aqtivoba, aseve 

msoflio praqtikaSi aprobirebuli midgomebis gamoyeneba, rogoricaa, sesxze 

procentis Tanadafinanseba da sagarantio sistemebi, giraoSi Tanadgoma da a.S. 

aseve SesaZlebelia gamoyenebul iqnas inovaciuri safinanso meqanizmebi, 

romlebic adaptirebuli iqneba qarTul realobasTan [124, gv.170-172]. am 

TvalsazrisiT sainteresoa mezobeli TurqeTis gamocdileba, sadac 

liberaluri politikis gatarebam, mravalwlianma sagadasaxado SeRavaTebma, 

turizmis sferoSi dasaqmebuli mewarmeebisaTvis dabalprocentiani 

kreditebis gacemam, gamoiwvia ekonomikuri aqtivobebis zrda da turizmis 

mniSvnelovani ganviTareba [14, gv.34]. 

Sida finansur resursebTan erTad gansakuTrebuli mniSvneloba eniWeba 

pirdapiri ucxouri investiciebis  mozidvas. amisaTvis aucilebelia qveyanaSi 

Seiqmnas mimzidveli sainvesticio garemo. Tu vimsjelebT konkretuli 

seqtoruli mimarTulebiT, mimzidveli dargebia transporti da 

kavSirgabmuloba, soflis meurneoba, energetika, turizmi. miuxedavad imisa, 
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rom qveyanaSi arsebobs liberaluri sainvesticio garemo, naklebi 

biurokratiuli barierebiT, rac gamoixateba Semcirebul gadasaxadebSi, 

licenziebisa da nebarTvebis gamartivebaSi, arsebobs araerTi problema da 

sakiTxi romlis gadaWrac aucilebelia mimzidveli sainvesticio klimatis 

SeqmnisaTvis. unda aRiniSnos, rom investoris qveyanaSi Semosvla 

garkveulwilad niSnavs qveynisaTvis gamocxadebul ndobas, romelsac Wirdeba 

gafrTxileba qveynis pozitiuri imijis SenarCunebisaTvis. msoflio 

ekonomikuri forumis biznesis keTebis simartivis 2015 wels gamoqveynebuli 

monacemebiT investorTa dacvis kuTxiT saqarTvelo 43-e adgilzea, 2012-2013 

welTan SedarebiT saqarTvelom mniSvnelovnad gaiuaresa mdgomareoba (17-16 

pozicia). rac realurad warmoadgens ucxoeli investorebisaTvis negatiur 

signals57. 

saqarTveloSi pirdapiri ucxouri investiciebis dinamika 2005 wlidan 

2014 wlis CaTvliT zrdis tendenciiT xasiaTdeba. am TvalsazrisiT yvelaze 

maRali maCvenebeliT gamoirCeoda 2007 (2 014.8 mln aSS dolari), 2008 (1 564.0 

mln aSS dolari), 2006 (1 190.4 mln aSS dolari) weli. saqarTvelos 

statistikis erovnuli samsaxuris winaswari monacemebis mixedviT, ucxouri 

investiciebis moculobam Seadgina 1 758.4 mln aSS dolari, wina wlis 

analogiur monacemebTan SedarebiT dafiqsirda 86% zrda. 2015 wlis winaswari 

monacemebiT ori kvartlis jamSi ganxorcielda 530 mln aSS dolaris 

investicia.  
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2015 wlis pirveli kvartali gamoirCeoda ekonomikuri ryevebiT, ramac 

garkveulwilad gavlena moaxdina pirdapir ucxour investiciebze, 

Sesabamisad, wina wlis imave periodTan SedarebiT dafiqsirda 43%-iani kleba. 

Tumca unda aRiniSnos, rom wina wlis ori kvartlis monacemebTan SedarebiT 

2015 wels fiqsirdeba 5%-iani zrda. pirveli kvartlisagan gansxvavebiT 

pozitiuri zrdis dinamikiT gamoirCeva meore kvartali, zrda 81%-s Seadgens58. 

saqarTveloSi ganxorcielebuli investiciebis mixedviT  2014 wels 

liderobs niderlandebi (331.2 mln aSS dolari), Aazerbaijani (302.1 mln aSS 

dolari), CineTi (195.0 mln aSS dolari), gaerTianebuli samefo (113.9 mln aSS 

dolari). 2014 wels ganxorcielebuli pirdapiri ucxouri investiciebis 

mixedviT ekonomikis seqtorebSi liderobs transporti da kavSirgabmuloba 

(25%), mSenebloba (18%), damamuSavebeli mrewveloba (12%), energetika (11%). 

sastumroebSi da restornebSi ganxorcielebulma investiciebma, romelic 

warmoadgens turizmis industriis operaciul qve-seqtorebs, Seadgina 7%. 

diagrama 3.559 

 

wyaro: saqarTvelos statistikis erovnuli samsaxuri 

investiciebis mozidvis TvalsazrisiT saqarTvelom sworad unda 

Seafasos procesebi da gamowvevebi, romelic mimdinareobs globalur da 
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regionul ekonomikaSi. ukanasknel periodSi SeiniSneba ganviTarebadi qveynebis 

ekonomikuri zrdis Semcireba, rac gavlenas axdens globaluri ekonomikis 

zrdis tempze. saqarTvelos mezobel qveynebSi arsebulma krizisma, valutis 

gaufasurebam, navTobis fasebis vardnam, negatiuri gavlena moaxdina, rogorc 

investiciebis Semodinebaze, aseve turizmis ganviTarebazec. arsebuli 

gamowvevebidan gamomdinare mniSvnelovan amocanas warmoadgens cvalebad 

garemosTan adaptirebuli gadawyvetilebebis miReba [21, gv.10]. 

amrigad, saqarTvelos geografiuli mdebareobidan da klimaturi 

pirobebidan gamomdinare, SeiZleba iTqvas, rom qveyanaSi didi 

SesaZleblobebia investiciebis mozidvis TvalsazrisiT. gansakuTrebiT unda 

aRiniSnos turizmis industria, romlis ganviTarebasac SeuZlia qveyanaSi 

pozitiuri gavlena moaxdinos ekonomikis sxva seqtorebze. saqarTvelos 

resursuli SesaZleblobidan gamomdinare (kurortebi, kulturuli 

memkvidreoba, bunebrivi resursebi) namdvilad SeuZlia daikavos regionuli 

mniSvnelobis turistuli daniSnulebis adgilis niSa. 

amisaTvis aucilebelia saxelmwifo da kerZo seqtoris harmonizebuli 

muSaoba, romelic samomavlod SesaZleblobas mogvcems ganviTardes rogorc 

infrastruqtura, aseve moxdes investiciebis mozidva turizmis industriis 

sxva mimarTulebiTac, rogoricaa saTxilamuro, sazRvao kurortebi, Rvinis, 

saTavgadasavlo, kulinariuli, kulturuli turizmi da a.S. investiciebis 

mozidvis TvalsazrisiT saqarTveloSi erT-erTi popularuli mimarTuleba 

sastumroebia, am kuTxiT gansakuTrebiT aqtiuria sapartnioro fondi, 

romelic warmoadgens saxelmwifo sainvesticio fonds. aRniSnuli fondis 

ZalisxmeviT ganxorcielda da mimdinareobs araerTi proeqti, rac Zalian 

mniSvnelovania, rogorc erovnuli, aseve, regionuli ganviTarebis kuTxiT. 

fondis mier  ganxorcielebul proeqtebs Soris unda gamoiyos: sastumro 

,,roial batoni” yvarelSi, ,,Gino Wellness Spa” axalcixeSi, sastumro ,, redisoni” 

winandalSi, ,,Rixos Borjomi” da mimeraluri wylebis kurorti likanSi, 

dasasvenebeli kompleqsi sairmeSi60.  
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turizmisa da maspinZlobis industria erT-erT prioritetul 

mimarTulebadaa aRiarebuli somxeTSi. rac ganpirobebulia qveynis mdidari 

istoriul-kulturuli da bunebrivi resursebiT. qveyanas gaaCnia udidesi 

potenciali religiuri, kulturuli, saTavgadasvlo turizmis ganviTarebis 

kuTxiT [120, gv.25-27]. somxeTis xelisufleba gansakuTrebul yuradRebas 

amaxvilebs turistuli centrebis ganviTarebis strategiebze. romelSic 

xazgasmulia somxeTis ganviTarebis erovnul strategiaSi 2014-2025 [119, gv.46-

47].  saxelmwifo politikis ZiriTadi principebi aseve Camoyalibebulia 

turizmis ganviTarebis koncefciaSi. koncefcia saxelmwifo politikis 

SemuSavebis principebSi eyrdnoba Semdeg sakiTxebs: 

 konkurentunarianoba – grZelvadian dinamikaSi konkurentupiratesi 

servisebis da produqtebis SeTavazeba, romelic moutans qveyanas 

warmatebas saerTaSoriso bazarze; 

 fokusireba da specializacia – saerTaSoriso bazarze warmatebis 

misaRwevad saWiroa moxdes servisebis da produqtebis 

specializacia, ZiriTadi aqcenti keTdeba miznobriv bazrebze. 

 kooperacia – sxvadasxva dainteresebuli jgufebis maqsimaluri 

CarTuloba industriis ganviTarebaSi, xazgasmulia, samecniero, 

saganmanaTleblo, jandacvis, samTavrobo da kerZo seqtoris 

instituciebi. 

 mdgradi ganviTareba – kulturuli da bunebrivi resursebis 

maqsimaluri daculoba, vinaidan grZelvadian dinamikaSi igi 

warmoadgens  mniSvnelovan faqtors ekonomikis ganviTarebis 

TvalsazrisiT; 

 turizmis industriis prioritetuloba – turizmis ganviTareba, 

misi politikuri, socialuri da ekonomikuri rolis gaazreba. 

aseve, im sikeTeebis gamoyeneba, romelic xels Seuwyobs 

ekonomikuri keTildReobis amaRlebas. 
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 garemos dacva - bunebrivi resursebis, biologiuri 

mravalferovnebis SenarCuneba, aseve aRniSnuli resursebis 

racionaluri gamoyeneba [146, gv.19]; 

turizmis saxelmwifo politikis zemoT aRniSnuli sakiTxebi 

Camoyalibebulia Semdeg Rirebulebebze: 

 avTenturoba;                                                    

 arCevani-mravalferovneba; 

 sandooba; 

 eqskluziuroba; 

 familiaroba; 

 maspinZloba; 

 inovacia; 

 Tanamonawileoba; 

 pozitiuri STabeWdilebebi; 

 keTildReoba da xarisxi; 

 regionalizmi; 

 patiosneba da usafrTxoeba [146, gv.20];   

msoflio bankis monacemebis mixedviT somxeTSi ukanaskneli wlebis 

ganmavlobaSi zrdis tendenciiT xasiaTdeba saerTaSoriso vizitorebis 

Camosvlis dinamika. 2012 wlis monacemebis mixedviT qveyana moinaxula 963000 

vizitorma, 2011 wlis maCvenebelTan SedarebiT dafiqsirda 27%-iani zrda (205 

000-iT meti vizitori).  2013 wels vizitorTa raodenobam miaRwia istoriul 

niSnuls da pirvelad gadaaWarba milions. wina wlis maCvenebelTan SedarebiT 

zrda 12%-ia61. unda aRiniSnos, rom saerTaSoriso Camosvlebis zrdis 

TvalsazrisiT 2011-2012 wlis monacemebis mixedviT samxreT kavkasiis regionSi 

lideri saqarTveloa, zrda 56% (1.606.000 meti vizitori), mas mosdevs 

azerbaijani, zrda 27.1% (424000-iT meti vizitori). saerTaSoriso turizmTan 

erTad xelisufleba gansakuTrebul yuradRebas uTmobs Siga turizmis 

ganviTarebas, romelic warmoadgens erT-erT mniSvnelovan xelSemwyob 
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faqtors regionebis ganviTarebis kuTxiT. 2014 wels Siga turistebis 

gaweulma xarjebma Seadgina 15.9%, xolo ucxoeli vizitorebis mier gaweulma 

xarjebma 84.1%. mogzaurobis ZiriTadi motivacia religia, istoriuli da 

kulturuli Zeglebis monaxuleba, ekoturizmi, garToba da dasvenebaa. 

ZiriTadi turistuli daniSnulebis adgilebs warmoadgens erevani, sevani, 

dilijani. prioritetuli mimarTuleba sasoflo turizmia, rac momavalSi 

xels Seuwyobs regionebSi ekonomikuri aqtivobebis zrdas62.  

saerTaSoriso vizitorebis dinamika  diagrama 3.563 

 

2013 wlis 23 oqtombers, somxeTis xelisuflebam daamtkica proeqti, 

romlis mizania sahaero satransporto servisebis konkurentuli da mdgradi 

ganviTareba. aRniSnuli proeqtis fundamentur baziss warmoadgens e.w. Ria cis 

principis politikis gatareba. romlis safuZvelzec moxdeba qveyanaSi iafi 

sahaero gadamzidavebis mozidva, konkurentuli biznes garemos uzrunvelyofa. 

cxadia, rom aRniSnuli proeqti xels Seuwyobs qveyanaSi rogorc 

saerTaSoriso vizitorebis dinamikis zrdas, aseve turistuli 

infrastruqturis ganviTarebas. aRniSnul proeqts somxeTisaTvis gaaCnia 

sakmaod vrceli multiplikatoruli efeqtebi, rogorc samuSao adgilebis 

Seqmnis, aseve ekonomikuri indikatorebis zrdis TvalsazrisiT.  proeqti 
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moaxdens rogorc turizmis industriis, aseve masTan dakavSirebuli momijnave 

seqtorebis ganviTarebas. aseve biznes seqtoris warmomadgenlebs saSualebas 

miscems Semcirebuli fasebisa da danaxarjebis konkurentul garemo- 

pirobebSi aiTvison axali bazrebi. proeqtis farglebSi aseve igegmeba 

saerTaSoriso sastumro operatorebis Semoyvana somxur bazarze [119, gv.47].  

2014 wels turizmis mTlianma kontribunciam somxeTis mTlian Siga 

produqtSi Seadgina 1.406 mlrd dolari, wina wlis analogiur periodTan 

SedarebiT zrda 69%-ia. aRniSnuli indikatoris zrdis TvalsazrisiT somxeTi 

regionSi pirvel adgilzea. turizmi mniSvnelovani wiliTaa warmodgenili 

dasaqmebaSi, 2014 wels industriam Seqmna 37,000 samuSao adgili (mTliani 

dasaqmebis 3.1%). xolo pirdapiri da arapirdapiri efeqtebis gaTvaliswinebiT 

133,741 samuSao adgili [141, gv.4]. 

diagrama 3.664 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

zrdis tendenciiT xasiaTdeba vizitorebis eqsportidan miRebuli 

Semosavlebi, 2014 wels Seadgina 0.92308 miliardi aSS dolari, wina welTan 

SedarebiT dafiqsirda 106%-iani zrda. vizitorebis eqsportis zrdis 

TvalsazrisiT somxeTi uswrebs, rogorc saqarTvelos (2.1%), aseve 

azerbaijansac (-1.74%). 
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mogzaurobisa da turizmis konkurentunarianobis indeqsiT somxeTi 

regionSi meore poziciazea. 2009-2013 wels somxeTis konkurentunarianoba 140 

qveyanas Soris gaizarda 11 poziciiT, 2015 wlis monacemebiT somxeTi 89 

poziciazea [70, gv.5]. mogzaurobisa da turizmis msoflio sabWos reitingebis 

mixedviT 2014 wels turizmis mTliani kontribunciis mixedviT mTlian Siga 

produqtSi somxeTi 132-e adgilzea, xolo dasaqmebaSi mTliani kontribunciis 

TvalsazrisiT ki 112-ze. aRniSnuli indikatorebis realuri zrdis kuTxiT ki 

184-e adgilze, riTac igi CamorCeba rogorc saqarTvelos aseve azerbaijans 

[141, gv.8-11]. 

somxeTis xelisuflebas Camoyalibebuli aqvs gegmebi 2030 wlisaTvis, 

sadac dasaxulia turizmis industriis ganviTarebisaTvis konkretuli 

amocanebi. unda aRiniSnos, rom xelisuflebis fokusSi kvlav rCeba 

prioritetad siRaribis daZleva, mosaxleobis cxovrebis standartebis 

amaRleba. romlis miRweva SesaZlebelia saerTaSoriso vizitorebis,  

turizmidan miRebuli Semosavlebis zrdiT, axali samuSao adgilebis SeqmniT. 

samomavlo gegmebi turizmis ganviTarebis koncefciaSi Camoyalibebulia 

Semdegi saxiT: 

 axali konkurentuli turistuli daniSnulebis adgilebis 

Camoyalibeba, turistuli adgilebis da sanaxaobebis 

prioritetizacia; 

 qveynis brendingi, rogorc turistuli daniSnulebis adgilis da 

misi efeqtiani reklamireba globalur bazrebze; 

 xelmisawvdomoba da satransporto servisebis gaumjobeseba. 

romelic moicavs liberaluri savizo politikis gatarebas, 

efeqtiani sahaero satransporto sistemis Camoyalibebas; 

 infrastruqturis ganviTareba - gzebis, sakomunikacio sistemebis 

srulyofa. aseve turistul daniSnulebis adgilebSi sainformacio 

servisebis ganviTareba. turistul zonebSi sportuli da 

dasasvenebeli kompleqsebis ganviTareba; 
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 maRali xarisxis servisebi – ganTavsebis saSualebebSi servisebis 

srulyofa, dajavSnis sistemebis xelmisawvdomoba da maTi 

efeqtiani gamoyeneba. sainformacio centrebis Camoyalibeba, 

gidebis kompetenciebis amaRleba; 

 samuSao Zalis ganviTareba – universitetebSi da kolejebSi 

saswavlo programebis srulyofa, efeqtiani kavSirebis xelSewyoba 

saganmanaTleblo institutebsa da bizness Soris. kooperacia 

turizmTan dakavSirebul saerTaSoriso institutebTan da 

centrebTan; 

 jandacva da usafrTxoeba – sanitaruli higienuri normebis dacva, 

regulaciebis daweseba. turistuli saagentoebis mier 

SemoTavazebul servisebSi usafrTxoebis normebis dacva, maTi 

Tavsebadobis uzrunvelyofa kanonmdeblobasTan. saerTaSoriso 

standartebis daweseba jandacvis mimarTulebiT; 

 turistuli daniSnulebis adgilebis marTvis, biznesis da 

sainvesticio garemos gaumjobeseba – turizmis industriis 

ganviTarebis mxardaWera, sakanonmdeblo da sagadasaxado 

regulaciebis srulyofa. procesebSi dainteresebuli jgufebis 

maqsimaluri CarTuloba. mimzidveli sainvesticio garemos 

uzrunvelyofa [146, gv.27-35]. 

regionSi erT-erT saintereso turistuli daniSnulebis adgili 

azerbaijania. igi mimzidvelia turistebisaTvis rogorc kulturuli 

memkvidreobiT da tradiciebiT, aseve geografiuli mdebareobiTac.   qveyanas 

gaaCnia didi potenciali ekoturizmis, religiuri, sportuli da 

saTavgadasavlo, kulturuli turizmis ganviTarebis mimarTulebiT. 

azerbaijanSi araerTi samedicino, mineraluri da Termuli wyaroebia, qveyanas 

gaaCnia eqvsi aTasi istoriuli da kulturuli Zegli, 12 daculi teritoria 

da erovnuli parki [62, gv.3-6; 133, gv.19].  azerbaijanma damoukideblobis 

mopovebis Semdeg araerTi warmatebuli administraciuli da struqturuli 

cvlilebebi ganaxorciela, romelic pozitiurad aisaxa qveyanaSi turizmis 
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industriis ganviTarebaze. gansakuTrebiT mniSvnelovani aqtivobebi 

ganxorcielda turistuli infrastruqturis ganviTarebis, ucxouri 

investiciebis mozidvis, efeqtiani regulaciebis uzrunvelyofis, 

standartebis da servisebis xarisxis amaRlebis mimarTulebiT. azerbaijanSi 

turizmis politikis dagegmvis da implementaciis kuTxiT pasuxismgebeli 

institucia kulturis da turizmis saministroa, romelic xels uwyobs 

qveyanaSi rogorc Sida, aseve saerTaSoriso turizmis ganviTarebas [147, gv.5-7].   

2001 wlidan Aazerbaijani turizmis msoflio organizaciis wevria65. 

aRniSnuli periodidan ganxorcielda sakanonmdeblo Tu instituciuri 

TvalsazrisiT araerTi cvlileba, SemuSavda turizmis ganviTarebis 

saxelmwifo programa 2002-2005 da 2010-2014 wels. am programis farglebSi 

ganxorcielda turistul da rekreaciul zonebSi infrastruqturuli 

proeqtebi, miuxedavad amisa qveyanaSi mainc aqtualuria erTiani erovnuli da 

regionuli ganviTarebis strategiebis Camoyalibebis sakiTxi.  

gaanalizebuli saxelmwifo mniSvnelobis dokumentebidan unda gamovyoT 

Aazerbaijanis siRaribis daZlevis da mdgradi ganviTarebis saxelmwifo 

programa 2008-2015, romelSic xazgasmulia turizmisa da maspinZlobis 

industriis roli da mniSvneloba qveynis siRaribis daZlevaSi. sainteresoa, 

rom saxelmwifo dokumentSi ekonomikuri politikis farglebSi aqcenti 

keTdeba or ZiriTad sakiTxze. pirveli, makroekonomikuri stabilurobis 

miRweva, meore, arasanavTobo seqtorebis ganviTarebisaTvis Sesabamisi 

pirobebis Seqmna, gansakuTrebiT regionebSi da sasoflo teritoriebze. 

makroekonomikuri stabilurobis da ekonomikuri zrdis miRwevisaTvis 

gamoyofilia Semdegi mimarTulebebi: fiskaluri politika, monetaruli da 

valutis gacvlis politika, finansuri bazrebis ganviTareba, sainvesticio 

politika, industriuli da energo ganviTarebis politika, soflis meurneobis 

ganviTareba, turizmis industriis ganviTarebis politika. dokumenti aseve 

moicavs Tezisebs, sadac saubaria sakanonmdeblo regulaciebis srulyofaze, 

gzebis mowesrigebaze, sakomunikacio sistemebis ganviTarebaze, 
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eleqtroenergiis da gazis miwodebaze regionebSi. aseve turizmis 

alternatiuli saxeobebis ganviTarebaze. prioritetul sakiTxad aris 

gamoyofili efeqtiani treningebis da gadamzadebis sistemis Camoyalibeba, 

romelmac xeli unda Seuwyos maRali kvalifikaciis kadrebis momzadebas [136, 

gv.9-20].  

kadrebis momzadebis, instituciuri ganviTarebis kuTxiT warmatebulia 

proeqti, romelic momzadda Aazerbaijanis kulturis saministrosa da 

gaerTianebuli erebis ganviTarebis programis mxardaWeriT. proeqtSi 

yuradReba gamaxvilebulia qveyanaSi Siga turizmis ganviTarebaze. proeqtma 

funqcionireba daiwyo 2004 wels. igi sam ZiriTad fazad ganxorcielda, 

pirveli faza moicavda 2004-2007 wels, aRniSnul periodSi araerTi 

warmatebuli aqtivoba ganxorcielda, momzadda specialuri trening-

programebi, romelSic gaTvaliswinebul iqna turizmis industriaSi momuSave 

biznes-subieqtebis, saganmanaTleblo centrebis, arasamTavrobo 

organizaciebis saWiroebebi. proeqtis mxardaWeriT 2004 wels baqoSi gaixsna 

turizmis sainformacio centri, imave wels gaixsna turizmis sainformacio 

centris regionuli ofisebi, sam sxvadasxva daniSnulebis adgilas. proeqtis 

meore faza ganxorcielda 2007-2009 wels, am etapze gansakuTrebuli aqcenti 

gakeTda ganaTlebis sistemis evropul standartebTan daaxloebaze, am 

periodSi momzadda saganmanaTleblo programebi boloniis kriteriumebis 

Sesabamisad. proeqtis meore fazaSic gagrZelda sainformacio centrebis 

gaxsna, sistemas daemata sami axali centri ganjaSi, zaqaTalaSi, naxCevanSi. 

aRsaniSnavia, rom sainformacio centrebi Seiqmna imisaTvis, rom 

turistebisaTvis SeeTavazebinaT mravalferovani da komfortuli servisebi. 

proeqtis mesame faza daiwyo 2010 wels, mesame faza moicavda Semdeg 

aqtivobebs: 

 momzadda seminarebis da treningebis kursebi baqoSi da regionul 

sainformacio centrebSi, romelSic monawileoba  miiRo 

adgilobrivebma, romlebic dasaqmebulebi arian turizmis 

industriaSi; 
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 Siga turizmis Sesaxeb cnobadobis amaRleba da turizmis 

ganviTarebis tendenciebis identifikacia; 

 saganmanaTleblo centrebis aRWurva, moklevadiani trening-

kursebis momzadeba eqspertebisaTvis, romlebic muSaoben 

turizmisa da maspinZlobis industriaSi; 

 seminarebis organizeba aqtualur Temebze, magaliTad, rogoricaa, 

turizmis marketingi, turizmis msoflio organizaciis da sxva 

saerTaSoriso organizaciebis CarTulobiT [61, gv.1-20]. 

Cveni azriT masStaburi, erToblivi proeqtebi, romelSic CarTulia 

saerTaSoriso organizaciebi gamoirCeva maRali produqtiulobiT. romlis 

warmatebul magaliTs warmoadgens Aazerbaijani. aseve, mniSvnelovania, rom 

proeqtis farglebSi sargebels iRebs sxvadasxva dainteresebuli jgufebi, 

romlebic samomavlod gazrdian TavianT kontribucias turizmis industriaSi. 

saerTaSoriso proeqtebis implementacia gansakuTrebiT produqtiulia im 

ganviTarebadi qveynebisaTvis, romelTac gaaCniaT naklebi gamocdileba 

turizmis ganviTarebis kuTxiT. am TvalsazrisiT unda gamovyoT turizmis 

msoflio organizaciis roli msoflioSi, romels mxardaWera mniSvnelovania 

turizmis politikis dagegmvis, proeqtebis ganxorcielebis kuTxiT, rogorc 

erovnul aseve regionul doneze [20, gv.242-243]. 

2013 wlidan azerbaijanSi mniSvnelovani reformebi ganxorcielda 

ucxoeli vizitorebisaTvis vizebis liberalizaciis kuTxiT [83, gv.31], ramac 

mniSvnelovnad Seuwo xeli qveyanaSi saerTaSoriso vizitorebis zrdas. 

vizitorebis ZiriTadi nawili modis Semdeg qveynebze: ruseTi, saqarTvelo, 

irani, TurqeTi, ukraina, britaneTi, yazaxeTi, aSS, Ggermania [147, gv.9; 137, gv.83]. 

msoflio bankis monacemebiT 2012 wels azerbaijani moinaxula 1,986000 

milionma vizitorma66. analiziT irkveva, rom 2000 wlidan dRemde 

saerTaSoriso vizitorebis Camosvlis dinamika zrdis tendenciiT xasiaTdeba. 

msoflio bankis monacemebis mixedviT saerTaSoriso Camosvlebma milionian 

niSnuls pirvelad miaRwia 2008 wels. 2012 wels wina wlis analogiur 
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maCvenebelTan SedarebiT dafiqsirda 27%-iani zrda. 2013 wels saerTaSoroso 

vizitorebis raodenobam gadaaWarba 2 milion vizitors. aRniSnuli 

indikatori cxadyofs, rom regionSi ucxoeli vizitorebis mozidvis kuTxiT 

maCveneblebi zrdadia. azerbaijanis statistikis erovnuli samsaxuris 

monacemebiT vizitis miznis mixedviT prioritetebi gadanawilda Semdegi 

saxiT:  

1. dasveneba da rekreacia;  

2. megobrebisa da axloblebis monaxuleba;  

3. biznes turizmi;  

4. samkurnalo turizmi;  

5. religiuri turizmi [147, gv.8; 137, gv.37];  

vizitorebis zrdasTan erTad dinamikaSi mzardia turizmidan miRebuli 

Semosavlebi, 2013 wlis monacemebiT Seadgina 2.6 miliardi aSS dolari. 

 rac Seexeba ganTavsebis saSualebebs, saerTaSoriso vizitorebis 

umravlesoba arCevans akeTebs sastumros da msgavsi tipis ganTavsebis 

saSualebaze (79.4%). 2014 wlis monacemebis mixedviT azerbaijanSi 

daregistrirebulia jamSi 535 obieqti 35 652 sawoliT.  unda aRiniSnos, rom 

vizitorebis zrdis dinamika axali gamowvevebis winaSe ayenebs qveyanas 

rogorc ganTavsebis saSualebebis raodenobis, aseve momsaxurebis xarisxis 

uzrunvelyofis TvalsazrisiT [137, gv.86-89].  

diagrama 3.767 
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azerbaijanis ekonomikaSi 2014 wels turizmis wilma mTlian Siga 

produqtSi, pirdapiri da arapirdapiri efeqtebis gaTvaliswinebiT 6.477 

miliardi aSS dolari Seadgina, xolo pirdapirma  kontribuciam 1.7263 

miliardi dolari. 2014 wels wina wlis maCvenebelTan SedarebiT dafiqsirda 

4%-iani zrda. 2005 wlidan dRemde zrdis kuTxiT negatiuri maCvenebeli 

dafiqsirda mxolod 2008 wels (-6%). 

cxrili 3.368 
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wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

rogorc zemoT aRvniSneT, xelisufleba gansakuTrebul yuradRebas 

uTmobs investiciebis mozidvas, rasac adasturebs kapitaluri investiciebis 

dinamika. 2013 wels ganxorcielda 0.444 miliardi aSS dolaris investicia, 

xolo 2014 wels 0.495 miliardi (zrda 11%). azerbaijanSi pirdapiri ucxouri 

investiciebis mozidvis kuTxiT yvelaze maRali potencialis mqone 

mimarTulebebia: soflis meurneoba, kvebis industria, turizmisa da 

maspinZlobis industria, transporti da lojistika, mSenebloba, qimiuri 

mrewveloba, narCenebis gadamuSaveba, msubuqi mrewveloba. unda aRiniSnos, rom 

fiqsirebul kapitalSi ganxorcielebuli pirdapiri ucxouri investiciebis 
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mixedviT pirvel adgilzea didi britaneTi 36.5%-iT, meoreze aSS 12%-iT, 

mesameze iaponia 10.7%-iT [122, gv.14].  

regionSi vizitorebis eqsportis kuTxiT yvelaze maRali maCvenebeli 

gaaCnia azerbaijans, Tumca 2013-2014 wels dafiqsirda kleba. rac Seexeba 

dasaqmebas, industriaSi  pirdapir dasaqmebulTa jami Seadgens 91,500 samuSao 

adgils (mTliani dasaqmebis 2 %). pirdapir da arapirdapir dasaqmebulebma ki 

Seadgina 346.500 (mTliani dasaqmebis 7.6%) [142, gv.1-5].  

2015 wlis msoflio ekonomikuri forumis turizmis 

konkurentunarianobis indeqsis mixedviT azerbaijani 84-e poziciazea,  2013 

welTan SedarebiT azerbaijani xuTi poziciiT daqveiTda. rogorc zemoT 

aRvniSneT am maCveneblis mixedviT lideri regionSi saqarTveloa, Tumca 

SeiZleba iTqvas, rom turizmis industriis regulaciebis, biznesis garemos da 

infrastruqturis, adamianuri, kulturuli da bunebrivi resursebis 

TvalsazrisiT, regionSi somxeTs da azerbaijans TiTqmis identuri poziciebi 

gaaCnia [70, gv.5-6]. xolo globaluri konkurentunarianobis indeqsis mixedviT 

azerbaijani (38-e pozicia) uswrebs rogorc saqarTvelos (69-e pozicia) aseve 

somxeTs (85) [107, gv.13]. 

miuxedavad imisa, rom samxreT-kavkasiis regions turizmis ganviTarebis 

TvalsazrisiT gaaCnia mniSvnelovani winsvla, arsebobs araerTi gamowveva da 

Semaferxebeli faqtori, romlis aRmofxvra aris aucilebeli industriis 

mdgradi ganviTarebisaTvis. SeiZleba iTqvas, rom es faqtorebi 

garkveulwilad samive qveynisaTvis identuria, rasac adasturebs Cvens mier 

gaanalizebuli wyaroebi. turizmis stabilurad ganviTarebisaTvis saWiroa 

grZelvadian dinamikaSi regionSi arsebuli gamowvevebis gaTvaliswineba da 

Sefaseba [24, gv.26].  

 imisaTvis, rom gaizardos industriis ganviTarebis Sedegad miRebuli 

ekonomikuri sargebeli, aucilebelia Semdeg sakiTxebze yuradRebis 

gamaxvileba: 

 saerTaSoriso bazarze qveynis imijis dadebiTad warmoCena – 

rogorc zemoT aRvniSneT, samive qveyana gamoirCeva turizmis 
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industriis ganviTarebisaTvis saWiro resursuli potencialiT, aq 

igulisxmeba, rogorc kulturuli memkvidreoba, aseve bunebrivi 

resursebi. cxadia, aRniSnuli mniSvnelovani winapirobaa 

industriis ganviTarebisaTvis. Tumca, informaciuli sazogadoebis 

pirobebSi saWiroa arsebuli resursebis popularizacia da 

sworad miwodeba Sesabamis miznobriv bazrebze. Tanamedrove 

pirobebSi arsebobs araerTi instrumenti, romlis gamoyeneba 

SesaZlebelia  qveynis cnobadobis amaRlebisaTvis. am kuTxiT 

mniSvnelovan rols asrulebs globaluri da regionuli media 

saSualebebi, interneti, saerTaSoriso turistuli gamofenebi, 

presa da a.S. miuxedavad imisa, rom am kuTxiT arsebobs samive 

qveyanaSi aqtivobebi, ufro meti Zalisxmevaa saWiro Sesabamisi 

pasuxismgebeli institutebis mxridan miznobriv bazrebze qveynis 

pozicionirebisaTvis. vinaidan, Zalian seriozuli konkurenciaa, 

rogorc msoflio, aseve regionul bazrebze. aqedan gamomdinare, 

swori da efeqtiani marketinguli kampaniis dagegmva turistuli 

daniSnulebis adgilisaTvis warmatebis miRwevis winapirobaa. 

 infrastruqturis  ganviTareba – sabWoTa kavSiris daSlis Semdeg 

dazaralda turistuli infrastruqtura, gansakuTrebiT unda 

gamoiyos saqarTvelo, sadac 90-ian wlebSi konfliqtis Sedegad 

sastumroebSi, sanatoriumebSi, turistul zonebSi moxda devnili 

mosaxleobis  Sesaxleba. ramac negatiuri gavlena moaxdina 

infrastruqturis ganviTarebaze. dRes turistebi gamoirCevian 

sakmaod maRali gamocdilebiT, Sesabamisad TiToeul segments aqvs 

gansakuTrebuli moTxovnebi. infrastruqturis mowesrigebaSi 

mniSvnelovani roli akisria xelisuflebas, samive qveyanaSi 

individualurad sxvadasxva saerTaSoriso organizaciebis 

mxardaWeriT araerTi proeqti ganxorcielda, Tumca saWiroa 

gzebis mowesrigeba, turistuli daniSnulebis da specialuri 

dasasvenebeli adgilebis, sxvadasxva tipis ganTavsebis 
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saSualebebis aSeneba-gaaxleba, rac saboloo jamSi gavlenas 

axdens adgilze vizitorebis STabeWdilebebze. 

 servisebis xarisxis da adamianuri resursebis ganviTareba – 

azerbaijans, somxeTs da saqarTvelos turistuli servisebis 

warmoebis mcire gamocdileba gaaCniaT. servisebi pirdapir 

dakavSirebulia adamianur resursTan, turizmis industriis 

specifikidan gamomdinare xSir SemTxvevaSi personals pirdapiri 

kavSiri aqvs momxmarebelTan, amitom maT kvalifikacias, 

profesiul unar-Cvevebs gansakuTrebuli mniSvneloba aqvs 

servisebis xarisxis uzrunvelyofis TvalsazrisiT. Cveni azriT, am 

problemis daZlevisaTvis aucilebelia aqcenti gakeTdes 

profesiul ganaTlebaze, turizmis industriisaTvis Sesabamisi 

treningebis sistemis implementaciaze, aseve arsebuli saswavlo 

programebis bazris moTxovnebTan Tavsebadobaze. am problemis 

gadawyveta SesaZlebelia saxelmwifo da kerZo seqtoris aqtiuri 

TanamSromlobiT, am sferoSi ucxouri gamocdilebis gaziarebiT. 

adamianuri resursebis ganviTarebis Tanmimdevruli gegma 

saSualebas mogvcems movipovoT konkurentuli upiratesoba sxva 

qveynebTan mimarTebiT. aRniSnuli sakiTxis mogvarebaSi 

mniSvnelovania saerTaSoriso organizaciebis, donorebis 

mxardaWera, rogorc finansuri, aseve teqnikuri TvalsazrisiT. 

samxreT kavkasiis regionSi msoflio bankis, evrokavSiris da sxva 

institutebis mxardaWeriT araerTi aqtivoba ganxorcielda, rac 

xels Seuwyobs profesiuli unarebis ganviTarebas regionSi. 

 garemos dacva da kulturuli Zeglebis konservacia – 

qveynebisaTvis bunebrivi resursebi warmoadgens mniSvnelovan 

mimzidvelobas. Tanamedrove pirobebSi sul ufro meti 

moTxovnilebaa garemosTan dakavSirebul aqtivobebze. magaliTad, 

erT-erT popularul trendad turizmis sxva saxeebTan erTad 

Camoyalibda ekoturizmi, romelic pirdapir dakavSirebulia 
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adamianis interaqciasTan bunebriv garemosTan, adamianis 

TviTSegnebisa da eTikuri normebis CamoyalibebasTan garemosTan 

mimarTebiT. turizmis industriis mdgradi ganviTarebisaTvis 

aucilebelia politikis Camoyalibeba qveynis bunebrivi resursebis 

gonebrivi da efeqtiani aTvisebis kuTxiT. politika unda 

daefuZnos mdgradi ganviTarebis principebs, romelic gulisxmobs 

resursebis gamoyenebas siRaribis daZlevis, ekonomikuri zrdisa 

da keTildReobis amaRlebisaTvis, magram misi mTavari bazisuri 

principi unda iyos aRniSnuli resursebis SenarCuneba da gadacema 

momavali TaobebisaTvis [57, gv.14-16]. msoflio bankis ganmartebiT 

mdgradi ganviTareba unda efuZnebodes ekonomikur zrdas, garemos 

dacvas da socialur inkluzias. aRniSnuli sakiTxebi aqtualuria 

yvela ekonomikur seqtorTan mimarTebiT69.  

kulturuli memkvidreobis Zeglebis dacva da konservacias 

turizmis ganviTarebisaTvis gadamwyveti mniSvneloba aqvs. 

turistebisaTvis erT-erT ZiriTad motivacias warmoadgens 

kulturuli memkvidreobis Zeglebis monaxuleba. Sesabamisad, 

kulturuli memkvidreobis Zeglebs gaaCniaT udidesi potenciali, 

rogorc socialuri aseve ekonomikuri ganviTarebis TvalsazrisiT. 

kulturuli memkvidreobis menejmentis, misi ekonomikuri efeqtebis 

Sesaxeb aqtiuri ganxilvebi daiwyo gasuli saukunis 70-80-ian 

wlebSi. sainteresoa, rom memkvidreobis dacvis  ekonomikuri 

aspetebi xSir SemTxvevaSi dafuZnebulia konkretul argumentebze 

da maCveneblebze. rac gamoixateba, samuSao adgilebis SeqmnaSi, 

adgilobrivi ekonomikis ganviTarebaSi. unda aRiniSnos, rom 

msoflioSi arsebobs araerTi warmatebuli magaliTi, romelic 

adasturebs kulturuli memkvidreobis rols turizmis 

stimulirebaSi, adgilobrivi rezidentebis keTildReobis 

amaRlebaSi, siRaribis daZlevaSi da a.S [58, gv.29-35]. Cveni azriT, 
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kulturuli memkvidreobis roli gansakuTrebulia maRalmTiani 

regionebisaTvis, kulturuli memkvidreoba regionebisaTvis 

warmoadgens mniSvnelovan resurss, ramac xeli unda Seuwyos 

turizmis ganviTarebas, adgilobrivi rezidentebis damagreba-

dasaqmebas, mosaxleobis Semosavlebis zrdas. unda aRiniSnos, rom 

samxreT kavkasiis regioni unikaluria kulturuli Zeglebis 

simravliT, maT Soris msoflio kulturuli memkvidreobiT, 

romelic Sesulia iuneskos ZeglTa dacvis nusxaSi. Sesabamisad, 

saWiroa rogorc bunebrivi, aseve kulturuli memkvidreobis 

ZeglebTan mimarTebiT gonivruli politika da maTi gamoyeneba 

qveynis, regionis  keTildReobis amaRlebisaTvis70.  

 konfliqtebis daregulireba - turizmis industria 

gansakuTrebuli sensitiurobiT gamoirCeva konfliqtebis, 

politikuri arastabilurobis mimarT. regionSi am kuTxiT 

arsebobs araerTi gamowveva. konfliqturi zonebis arseboba xels  

uSlis qveynebis stabilur ganviTarebas. Cveni azriT turizmis 

industrias gaaCnia didi potenciali ekonomikur sikeTeebTan 

erTad, iTamaSos mSvidobiani Tanacxovrebis, ganviTarebis, 

cvlilebebis kuTxiT mniSvnelovani roli. amisaTvis saWiroa 

mWidro TanamSromloba, kooperacia, konkurentebisagan 

gansxvavebuli erToblivi strategiebis SemuSaveba. rac momavalSi 

xels Seuwyobs regionSi turizmis industriis mdgrad 

ganviTarebas [116, gv.13-17; 96, gv.1-16].  

 statistikuri monacemebi da kvlevebi – turizmis politikis 

dagegmvisaTvis saWiroa ekonomikaze turizmis zegavlenis 

obieqturad Sefaseba. rac sando statistikuri instrumentebis 

gareSe warmoudgenelia. turizmis industriis fragmentuli 

xasiaTidan gamomdinare rTuldeba pirdapiri da arapirdapiri 

efeqtebis zustad Sefaseba. Tumca, statistikuri informaciis 
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warmoeba aucilebelia arasakmarisi informaciis pirobebSic ki, 

vinaidan saWiroa SesaZlo Sedegebis Sesaxeb garkveuli prognozebi 

[1, gv.604]. monetaruli indikatorebis garda aucilebelia kvlevebis 

ganxorcieleba Tvisebrivi analizisaTvis, romlis saSualebiTac 

moxdeba turistebis servisebTan damokidebulebis identifikacia, 

aseve turistebis adgilze darCenis xangrZlivobis, mogzaurobis 

miznis, SerCeuli ganTavsebis saSualebebis tipebis da sxva 

maCveneblebis Sesaxeb. 

zemoT aRniSnulidan gamomdinare SeiZleba iTqvas, rom samxreT kavkasiis 

regions SeuZlia Camoyalibdes konkurentul regionad msoflio turistul 

bazarze, rasac ganapirobebs regionis geografiuli mdebareoba da mdidari 

kulturuli memkvidereoba. rogorc ekonomikuri indikatorebidan Cans, 

dinamikaSi regionis ekonomikaze turizmis zegavlena zrdis tendenciiT 

xasiaTdeba. Tumca ufro meti Zalisxmevaa saWiro arsebuli resursebis 

datvirTvis da gamoyenebis kuTxiT. samive qveyana individualurad 

sainteresoa, magram resursebis efeqtianad gamoyenebisaTvis saWiroa 

samTavrobo politikis SemuSaveba, procesebSi biznesis, sazogadoebis, 

politikis mgegmavebis CarTuloba. aseve qveynebs Soris ufro mWidro 

koordinacia da TanamSromloba, rac sasargeblo iqneba rogorc calkeuli 

qveynebisaTvis, aseve regionisTvis. kavkasiis qveynebis ekonomikuri 

ganviTarebis da integraciis TvalsazrisiT mizanSewonilad migvaCnia 

klasterebis koncefciis gamoyeneba. romelic aqtualuria rogorc 

ganviTarebuli, aseve ganviTarebadi qveynebisaTvis [10, gv.598-602]. turistuli 

produqtis kompleqsuroba stimuls aZlevs klasteringis process, vinaidan 

igi moicavs sxvadasxva saxis momsaxurebas [115, gv.114]. Sesabamisad, 

saqarTvelos azerbaijansa da somxeTs Soris kooperacia samomavlod 

efeqtiani iqneba samive qveynisaTvis. 
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3.2 turizmis ganviTarebis politikis prioritetebis gansazRvra 

turizmis industriis ganviTareba saqarTveloSi erT-erT prioritetad 

aris miCneuli, qveyanas gaaCnia, rogorc unikaluri kulturuli memkvidreoba 

da tradiciebi, aseve sakmaod mdidari bunebrivi resursebi, rac turizmis 

ganviTarebis mniSvnelovani winapirobaa. aRniSnuli faqtorebis miuxedavad, 

qveyanaSi srulyofilad ver xerxdeba arsebuli resursebis aTviseba-

datvirTva, rasac gaaCnia rogorc subieqturi, aseve obieqturi mizezebi. 

xelisuflebis liberaluri politikis miuxedavad arsebobs sakiTxebi, 

romelTa gadaWra aucilebelia turizmis industriis efeqtiani 

ganviTarebisaTvis. [15, gv.34].  

msoflio praqtika adasturebs, rom aucilebelia samTavrobo doneze 

ganisazRvros Sesabamisi institucia, romelic pasuxismgebeli iqneba qveyanaSi 

turizmis ganviTarebaze da efeqtiani politikis gatarebaze. xelisuflebis 

valdebulebaa, SeimuSavos  politika, romelic orientirebuli iqneba 

grZelvadian dinamikaze da mdgradi ganviTarebis principebze. aRniSnuli 

sakiTxi gansakuTrebiT aqtualuri xdeba ganviTarebadi qveynebisaTvis, 

romelTac gaaCniaT turizmis ganviTarebis kuTxiT didi potenciali. 

aRsaniSnavia, rom politikis formulirebis procesSi unda gaviTvaliswinoT 

msoflio praqtika, romelSic mravladaa rogorc warmatebis, aseve 

warumateblobis magaliTebi [76, gv.53-60].  

saqarTveloSi konkurentunariani turizmis industriis 

ganviTarebisaTvis saWiroa rigi aqtualuri sakiTxebis gadawyveta, turizmis 

samarTlebrivi bazis Camoyalibeba, saxelmwifo regulirebis efeqtiani 

sistemis Seqmna. romelic xels Seuwyobs saqarTvelos integracias msoflio 

turistuli bazris sistemasTan [40, gv.150]. 

turizmis politikis ganviTarebis TvalsazrisiT, mmarTvelobiTi 

kuTxiT, msoflioSi miRebulia rogorc centralizebuli, aseve 

decentralizebuli modelebi. magaliTad, TurqeTSi erovnul da regionul 

doneze pasuxismgebeli instituciaa kulturisa da turizmis saministro, 
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romelic axorcielebs samuSaoebs qveynis saerTaSoriso bazarze cnobadobis, 

kvlevebis da statistikis, samTavrobo, adgilobrivi, profesiuli 

asociaciebis mimarTulebiT.  

safrangeTSi, politikis SemuSaveba da marTva xdeba ekonomikisa da 

finansTa saministros daqvemdebarebaSi myofi struqturuli erTeulis 

saSualebiT, romelsac gaaCnia regionuli sakonsuloebi, departamentebi da 

municipaluri samsaxurebi, franguli modeli ufro metad decentalizebulia, 

uwyebebs Soris urTierTobebi da funqciebi regulirdeba kanonmdeblobiT.  

espaneTSi Seqmnilia indutriis, energetikis da turizmis saministro, 

romlis daqvemdebarebis qveS operirebs turizmis saxelmwifo samdivno (State 

Secretariat for Tourism). espaneTis turistuli instituti turespana (Turespana) aris 

administraciuli gaerTianeba, romelic axorcielebs aqtivobebs, turizmis 

dagegmvis da ganviTarebis, samoqmedo gegmebis da strategiebis SemuSavebis 

kuTxiT. turespanas gaaCnia 33 turistuli ofisi sazRvargareT, romlebic 

mniSvnelovan popularizacias uweven qveyanas.  

samTavrobo doneze britaneTSi pasuxismgebeli instituti kulturis, 

mediis da sportis departamentia, italiis msgavsad britaneTSic 

decentalizebulia uflebebi da movaleobebi, damoukideblobis maRali 

xarisxi gaaCniaT regionebs [131, gv.13-42]. 

saqarTveloSi turizmis politikis Camoyalibebis, ganviTarebis 

TvalsazrisiT pasuxismgebeli institutia ekonomikisa da mdgradi 

ganviTarebis saministros sistemaSi Semavali struqturuli erTeuli 

turizmis erovnuli administracia71. erovnuli administraciis valdebulebaa 

SeimuSavos politika, romelic xels Seuwyobs qveyanaSi turistuli 

aqtivobebis zrdas. aRniSnulSi igulisxmeba erTi mxriv, saerTaSoriso da 

Sida turizmis xelSewyoba da meore mxriv, konkurentuli turistuli 

daniSnulebis adgilebis ganviTareba, infrastruqturis mowesrigeba, 

adamianuri resursebis ganviTareba da a.S. 
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 www.gnta.ge 
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turizis erovnuli administracia sakuTar ufleba-movaleobebs 

axorcielebs centraluri aparatisa da teritoriuli organoebis saSualebiT. 

centraluri aparati muSaobs da imarTeba Semdegi struqturuli 

qvedanayofebis saSualebiT: 

 administraciuli;  

 kvlevebis dagegmvis;  

 sazogadoebasTan da saerTaSoriso urTierTobis;  

 Sida da saerTaSoriso turizmis;  

 brendis ganviTarebis;  

 iuridiuli, ukukavSiris analizis da reagirebis;  

 mobiluri da sainformacio momsaxurebis;  

 mimwodeblebTan urTierTobis;  

 xarisxis ganviTarebis;  

 turistuli produqtis;   

 mcire infrastruqturis sammarTvelo. 

administraciaSi teritoriuli marTvis organoebs warmoadgens turizmis 

regionuli marTvis samsaxurebi da turizmis sainformacio centrebi. swored 

regionuli marTvis samsaxurebis movaleobaa uzrunvelyos lokalur doneze 

efeqtiani TanamSromlobis sistemis Camoyalibeba. regionuli marTvis 

samsaxurebs aseve didi pasuximgebloba gaaCniaT saxelmwifos mier 

Camoyalibebuli strategiebis da dasaxuli prioritetebis implementaciis da 

praqtikaSi ganxorcielebis TvalsazrisiT72.  

aRniSnuli samsaxuris efeqtian qmedebebs gansakuTrebuli roli eniWeba 

lokalur doneze samoqmedo gegmebis da prioritetebis SemuSavebaSi, rac 

SeTanxmebuli unda iyos erovnul administraciasTan. rac Seexeba turizmis 

sainformacio centrebs, maT kompetenciis farglebSi unda uzrunvelyon 

Sesabamisi servisebis SeTavazeba, rogorc ucxoeli aseve adgilobrivi 

                                                           
72 saqarTvelos ekonomikisa da mdgradi ganviTarebis ministris brZaneba #131, Tbilisi, 2012. 
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turistebisaTvis. gansakuTrebiT unda aRiniSnos turistuli 

RirsSesaniSnaobebis da turistuli daniSnulebis adgilebSi servisebis 

Sesaxeb informacia.  

Tanamedrove pirobebSi, arsebuli gamowvevebidan gamomdinare 

aucilebelia sammarTvelo instituciuri sistemis Camoyalibeba, romelic 

SeimuSavebs efeqtian politikas qveynis konkurentuli upiratesobis 

gaZlierebis TvalsazrisiT. am kuTxiT ekonomikuri TanamSromlobisa da 

ganviTarebis organizacia (OECD) efeqtiani mmarTvelobis aucilebel 

elementebs ayalibebs Semdegi saxiT: 

 angariSvaldebuleba – mTavrobam aCvenos mzadyofna, ramdenad aris  

miRebuli gadawyvetilebebi da qmedebebi, gansazRvrul amocanebTan 

da miznebTan SesabamisobaSi. 

 gamWvirvaloba – samTavrobo qmedebebi, gadawyvetileba da misi 

miRebis procesi unda iyos Ria da gaxsnili, rogorc sxva 

samTavrobo rgolebis, aseve sazogadoebis da dainteresebuli 

jgufebisaTvis. 

 pasuxismgebloba – mTavrobas unda gaaCndes unari da 

SesaZlebloba upasuxos socialur gamowvevebs, aseve 

gaiTvaliswinos sazogadoebis molodinebi da interesebi, rac 

mTavaria kritikulad Sexedos sakuTar rols da qmedebebs. 

 samomavlo xedvebi – mTavrobas unda SeeZlos prognozebis, 

samomavlo xedvebis Camoyalibeba, romelic dafuZnebuli iqneba 

mimdinare tendenciebze da monacemebze, romelic SesaZloa iyos, 

demografiuli, ekonomikuri, garemo da a.S. [131, gv.14-15]. 

ganviTarebul qveynebSi gansazRvrulia centraluri xelisuflebis 

roli da kompetenciebi, romelic gansxvavebulia qveynebis midgomebidan 

gamomdinare. aRniSnuli roli da pasuxismgebloba ganmartebulia 

sakanonmdeblo doneze, rac praqtikuli da Teoriuli TvalsazrisiT ufro 

metad gamWvirvales da gasagebs xdis procesebs.  uflebamosilebebis da 

pasuxismgeblobebis gansazRvra saSualebas gvaZlevs ufro efeqtianad 
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movaxdinoT dasaxuli miznebis da amocanebis miRweva. rolebis da 

kompetenciebis naTlad gansazRvris kuTxiT mimovixiloT sxvadasxva qveynebSi 

arsebuli situacia.  

safrangeTi – sakanonmdeblo CarCo dokumenti, reformebis aqti (2006) 

turizmis nawilSi struqturirebulia Semdegi saxiT: pirveli nawili 

gansazRvravs kompetenciebs centralur, sub-erovnul da lokalur 

xelisuflebas Soris, meore nawilSi kodeqsi aregulirebs turizmis 

profesiebs da aqtivobebs, mesame nawilSi ganxilulia ganTavsebis 

saSualebebi, aRWurviloba romelic dakavSirebulia turizmis seqtorTan, 

meoTxe nawilSi ki aqcenti keTdeba finansur mxareze da gadasaxadebze [131, 

gv.179].   

saberZneTi – 2010 wels ,,kalikrates” programiT, qveynis 13 regioni 

gamocxadda kompetenturad turizmis dagegmvis da ganviTarebis, reklamis da 

sxva aqtivobebis kuTxiT sakuTar teritoriebze, aRniSnuli aqtivobebis 

koordinireba xdeba saberZneTis kulturisa da turizmis, erovnuli 

turizmis organizaciasTan [131, gv.188].    

iaponia – ZiriTadi aqti turizmis xelSewyobis da reklamis Sesaxeb 

miRebul iqna 2006 wels, romlis mixedviT turizmi gamocxadda erovnuli 

strategiis Semadgenel bazisur nawilad. miRebulma aqtma gaaZliera 

urTierTobebi iaponiis turizmis saagentosa da sxva saministroebs Soris da 

Camoayaliba turizmis politikis SemuSavebis CarCo dokumenti, rogorc 

erovnuli strategiis mniSvnelovani Semadgeneli nawili. igi ganmartavs 

adgilobriv doneze xelisuflebis pasuxismgeblobebs, aseve industriebs, 

yvela saWiro elements romelic aucilebelia turizmis ganviTarebisaTvis 

[131, gv.221-223].   

meqsika – turizmis Sesaxeb generaluri kanoni ganmartavs 

pasuxismgeblobebs da rolebs, centralur, erovnul da regionul doneze. 

[131, gv.236].   

saqarTveloSi dargis maregulirebel ZiriTad dokuments warmoadgens 

saqarTvelos kanoni ,,turizmisa da kurortebis Sesaxeb”. am kanonis pirvel 

TavSi gawerilia ZiriTadi cnebebi da ganmartebebi, rogoricaa: kurorti, 
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sakurorto adgili, turistuli saqmianoba, sanitaruli dacvis zona, 

turistuli da sakurorto saqmianobis subieqtebi, turistuli da sakurorto 

industria da a.S.  

kanonis meore TavSi mocemulia saxelmwifo politikis, saxelmwifo 

regulirebis ZiriTadi principebi, es nawili xazs usvams, rom saxelmwifo 

aRiarebs turizmisa da kurortebis dargs, rogorc ekonomikis ganviTarebis 

erT-erT prioritetul mimarTulebas. kanonSi mocemulia rogorc 

sakanonmdeblo organos, aseve mTavrobis uflebamosilebebi. saqarTvelos 

parlamenti gansazRvravs da axorcielebs saxelmwifo politikis ZiriTad 

mimarTulebebs, Sesabamisad, maT sakanonmdeblo regulacias, aseve amyarebs 

saparlamentTaSoriso urTierTobebs. saqarTvelos mTavroba warmoadgens 

mniSvnelovan garantiors dargSi erTiani politikis ganxorcielebis kuTxiT.  

aRniSnuli kanonis mixedviT xelisuflebas eniWeba gansakuTrebuli 

pasuxismgebloba saxelmwifo mniSvnelobis proeqtebis ganxorcielebis, 

saerTaSoriso organizaciebTan urTierTobis kuTxiT. kanoni gansazRvravs 

turizmisa da kurortebis dargis marTvis aRmasrulebeli xelisuflebis 

organos uflebamosilebas, romlis valdebulebaa SeimuSavos da 

aRmasrulebel xelisuflebaSi waradginos turizmisa da kurortebis 

ganviTarebis saxelmwifo koncefciis ZiriTadi mimarTulebebi 

kanonmdeblobis dadgenili wesis mixedviT (unda aRiniSnos, rom saqarTvelos 

msgavsi koncefia dRemde ar gaaCnia, Tumca turizmis erovnulma 

administraciam 2014 wels daiwyo am sakiTxze muSaoba), xels uwyobs 

investiciebis mozidvas, turizmis da kurortebis infrastruqturis 

ganviTarebis saerTaSoriso turizmis xelSewyobis mizniT, SeimuSavebs 

winadadebebs sapasporto da savizo momsaxurebis gasamartiveblad da a.S.  

kanonis Sesabamisad, dargis marTvis aRmasrulebeli xelisuflebis 

uflebamosili organo valdebulia xeli Seuwyos samecniero-kvleviTi 

samuSaoebis ganxorcielebas, specialistebis profesiul zrdas da 

ganviTarebas. miuxedavad, imisa, rom saqarTvelos ar gaaCnia gamocdileba am 

mimarTulebiT, dResdReobiT qveyanaSi funqcionirebs araerTi  

saganmanaTleblo dawesebuleba turizmis mimarTulebis profesiuli, 
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sabakalavro, samagistro, sadoqtoro, programebiT. Cveni azriT, dargis 

ganviTarebisaTvis saWiroa maRali kvalifikaciis kadrebis momzadeba, risi 

miRwevac rogorc Teoriuli, aseve praqtikuli TvalsazrisiT SeuZlebelia 

saxelmwifo institutebis, saganmanaTleblo dawesebulebebis da kerZo 

seqtoris mWidro TanamSromlobis gareSe. dRes arsebuli situaciiT 

aRniSnuli kavSirebi sustia, an xSir SemTxvevaSi ar arsebobs. kanoni 

turizmisa da kurortebis Sesaxeb ZalaSi Sevida 1997 wels, 1997 wlidan 

dRemde ganxorcielda ramdenime umniSvnelo cvlileba, cxadia, rom kanoni 

saWiroebs gadaxedvas, gaaxlebas, Tanamedrove moTxovnebTan da evropul 

standartebTan SesabamisobaSi moyvanas [30, gv.204-206]73. sakanonmdeblo 

regulaciebis srulyofasTan erTad unda moxdes instituciuri 

TvalsazrisiT uwyebebs Soris koordinaciis efeqtianobis amaRleba. vinaidan, 

turizmis politikis gatarebaSi arapirdapir monawileobs sxvadasxva 

saministroebi, rogoricaa, sagareo saqmeTa, garemos dacvis, Sinagan saqmeTa, 

kulturisa da ZeglTa dacvis, infrastruqturis da regionuli ganviTarebis 

saministro [30, gv.203]. 

strategiuli mniSvnelobis dokumentebidan unda gamoiyos saqarTvelosa 

da evrokavSirs Soris gaformebuli asocirebis SeTanxmeba, romelsac qveynis 

ganviTarebis kuTxiT aqvs rogorc politikuri, aseve ekonomikuri 

mniSvneloba. SeiZleba iTqvas, rom aRniSnuli xelSekrulebiT SesaZlebeli 

iqneba ormxrivi TanamSromlobis farglebSi qveyanaSi sxvadasxva 

administraciuli da instituciuri struqturebis gaZliereba. aseve 

gaTvaliswinebulia qarTuli kanonmdeblobis harmonizacia evropul 

standartebTan. rac ufro metad gaumartivebs operirebas qarTul biznes 

subieqtebs evropul bazarze. am xelSekrulebis mixedviT evrokavSiri 

saqarTvelosTan iTanamSromlebs 28 ZiriTadi mimarTulebiT politikis 

SemuSavebis kuTxiT, es mimarTulebebia:  

 sajaro finansebis marTva; 

                                                           
73 saqarTvelos kanoni, ,,turizmisa da kurortebis Sesaxeb” 
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 finansuri kontroli;  

 gadasaxadebi da statistika;  

 transporti da energetika;  

 garemos dacva;  

 finansuri servisebi;  

 kvlevebis ganxorcieleba;  

 teqnologiuri ganviTareba;  

 ganaTleba;  

 jandacva;  

 regionuli ganviTareba;  

 soflis meurneoba da a.S. 

SeTanxmebaSi yuradReba gamaxvilebulia TanamSromlobaze da 

urTierTobebis gaRrmavebaze turizmis mimarTulebiT. turizmis industriis 

ganviTarebis xelSewyobaze, konkurentuli da mdgradi industriis, rogorc 

ekonomikuri zrdis xelSemwyobi aqtivobebis gaZlierebaze. ormxrivi 

SeTanxmeba iTvaliswinebs adgilobrivebis interesebis  maqsimalur dacvas, 

gansakuTrebiT aqcenti keTdeba soflad mcxovrebi adamianebis mimarT. calke 

gamoyofilia kulturuli memkvidreobis mniSvneloba da turizmisa da 

garemos dacvas Soris dadebiTi interaqciis aucilebloba. TanamSromloba 

aseve moicavs Semdeg ZiriTad sakiTxebs:  

1. informaciis gacvla, gamocdilebis gaziareba, rac sasicocxlod 

mniSvnelovania qveyanaSi industriis stabilurad ganviTarebisaTvis. 

2. partniorobis gaZliereba samTavrobo, kerZo, sazogadoebriv 

seqtorebs Soris, raTa Seiqmnas winapiroba industriis mdgradi ganviTarebis 

kuTxiT. gansakuTrebiT sasargeblo iqneba TanamSromloba saqarTvelosaTvis, 

adamianuri resursebis, produqtebis da bazrebis, efeqtiani politikis 

SemuSavebis da implementaciis, infrastruqturis ganviTarebis TvalsazrisiT. 

adamianuri resursebis gadamzadeba, Sesabamisi treningebis dagegmva, mogvcems 



167 
 

SesaZleblobas, rom movaxdinoT servisebSi arsebuli xarvezebis aRmofxvra 

da maTi miaxloeba evropul standartebTan74. 

sainteresoa aseve msoflio ekonomikuri forumis mier gamoqveynebuli 

dokumenti, msoflio bazarze qveynebis konkurentuli upiratesobis Sesaxeb. 

mogzaurobisa da turizmis konkurentunarianobis indeqsiT (TTCI) xdeba 

qveynebis Sefaseba im faqtorebis mixedviT, romlebic ufro metad mimzidvels 

xdis qveyanas turistebisaTvis. konkurentunarianobis parametrebi efeqtianad 

unda adaptirdes turizmis industriasTan [12, gv.292]. SefasebisaTvis 

gamoiyeneba Semdegi kriteriumebi:  

 politikis wesebi da regulaciebi;  

 garemos mdgradoba;  

 daculoba da usafrTxoeba;  

 jandacva da higiena;  

 mogzaurobisa da turizmis prioritetuloba;  

 sahaero da saxmeleTo transportis infrastruqtura;  

 turizmis infrastruqtura;  

 turizmisa da maspinZlobis industriaSi safaso 

konkurentunarianoba;  

 adamianuri resursebi;  

 mogzaurobisa da turizmisken swrafva;  

 bunebrivi da kulturuli resursebi [64, gv.XV];  

am indeqsis mixedviT 2015 wlis monacemebiT saqarTvelo 71-e poziciazea. 

politikis da garemos mixedviT saqarTvelo 44-e poziciazea,  biznes garemo  

32-e, adamianuri, kulturuli  da bunebrivi resursebi 120-e [70, gv.5]. 

turizmis politikis SemuSavebis procesSi gansakuTrebuli mniSvneloba 

eniWeba kvlevebs da sando statistikur monacemebs. satatistikur monacemebze 

da kvlevebze dayrdnobiT SesaZlebelia gavakeToT Rrma analizi mimdinare 

procesebTan dakavSirebiT. informaciis Segroveba da gaanalizeba unda 
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moxdes rogorc erovnuli, aseve regionuli masStabiT. cxadia, es procesi ar 

aris martivi da is bevr sirTuleebTan aris dakavSirebuli, Tumca 

praqtikosebis da mkvlevarebis azriT politikis dagegmvisa da 

implementaciisaTvis es monacemebi sasicocxlod mniSvnelovania. sakiTxis 

aqtualurobidan gamomdinare aseve saWiroa konkretuli qmedebebidan 

miRebuli Sedegebis Sefaseba da gaanalizeba, rac statistikuri monacemebis 

gareSe warmoudgenelia. raodenobrivi analizisaTvis praqtikaSi arsebobs 

sxvadasxva meTodologia, rogoricaa turizmis satelituri angariSi, 

danaxarjebi-gamoSvebis modeli, ekonometrikuli da a.S. am TvalsazrisiT 

msoflioSi aRiarebul universalur da inovaciur instruments warmoadgens 

turizmis satelituri angariSi, romlis saSualebiT SesaZlebelia 

gavaanalizoT, rogorc monetaruli aseve aramonetaruli indikatorebi. 

saqarTveloSi statistikuri informaciis ZiriTad wyaros warmoadgens 

statistikis erovnuli samsaxuri. Tumca unda aRiniSnos, rom turizmis 

kuTxiT statistikur informacias gvawvdis turizmis erovnuli administracia, 

saqarTvelos erovnuli banki. turizmis erovnul administracias gaaCnia veb-

portali, sadac warmodgenilia angariSebi da grafikuli analizi. SeiZleba 

iTqvas, rom aRniSnuli samsaxurebis mier wamodgenili informacia ar aris 

srulyofili da SesaZlebelia daisvas sakiTxi maT sandoobasTan 

dakavSirebiT. arsebuli xarvezebis ganxilvamde, aucilebelia sakiTxi davyoT 

or ZiriTad nawilad, pirveli ekonomikaze turizmis zegavlena da 

ekonomikuri Sedegebi da meore,  indikatorebi, rogoricaa vizitorTa 

dinamika, darCenis xangrZlivoba, mizani da a.S. aRniSnuli sakiTxebi mWidrodaa 

erTmaneTTan dakavSirebuli. ganvixiloT am kuTxiT saqarTveloSi arsebuli 

situacia. 

turizmis industriis ekonomikaze zegavlena sakmaod kompleqsuria, 

romelic sxvadasxva maCveneblebiT gamoixateba, maT Soris - Semosavlebis, 

samuSao adgilebis Seqmnis, gadasaxadebis generirebis TvalsazrisiT. aseve igi 

pozitiur gavlenas axdens qveynis sagadasaxdelo balansze, xels uwyobs 

regionis ekonomikuri struqturis srulyofas, samewarmeo saqmianobas, 
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investiciebis zrdas. Sesabamisad, rTuldeba statistikuri monacemis 

aRricxvac. 

dasaqmeba: mniSvnelovani sargebeli romelic moaqvs turizmis 

industrias axali samuSao adgilebis Seqmnaa. msoflio masStabiT 

dasaqmebulTa raodenoba 276 mln kacs aRemateba [143, gv.1-2]. samuSao adgilebi 

iqmneba rogorc pirdapir, tur-operatorebis, samogzauro agentebis, 

turistuli servisebis mimwodebeli kompaniebis mier, aseve arapirdapir sxva 

seqtorebSic, rogoricaa: soflis meurneoba, mrewveloba, transporti da a.S. 

mas ekonomikurad depresiul arealSi samuSao adgilebis SeqmniT, SeuZlia 

Seamciros  emigraciuli procesebi [140, gv.1-2]. 

Semosavlebis zrda: maRali turistuli aqtivobebi qveyanaSi, regionSi 

iwvevs mosaxleobis Semosavlebis zrdas. turizmis industria Sroma-

intensiuria, rac gulisxmobs imas, rom Semosavlebis udidesi nawili 

generirdeba xelfasebis saxiT. SeiZleba iTqvas, rom Semosavlebi maRalia im 

turistuli daniSnulebis adgilebSi, romlebsac moinaxulebs vizitorTa meti 

raodenoba, aseve mniSvnelovania adgilze gaCerebis xangrZlivoba da 

SesaZleblobebi, sadac moxdeba fuladi saxsrebis daxarjva. am TvalsazrisiT 

aucilebelia, infrastruqturis, garTobis, turistuli daniSnulebis 

adgilebis mowesrigeba, aseve sxvadasxva saxis turistuli servisis 

SeTavazeba. unda aRiniSnos, rom turizmidan miRebuli Semosavlebi swrafad 

vrceldeba mosaxleobis sxvadasxva fenaSi [43, gv.121; 110, gv.181]. 

 samewarmeo saqmianobis xelSewyoba: iqmneba axali SesaZleblobebi 

mewarmeebisaTvis, raTa Camoayalibon da ganaviTaron turistuli sawarmoebi. 

aseve, xels uwyobs sawarmoo Zalebis ganviTarebas da ganaxlebas, rac 

gamoixateba axali teqnologiebis danergvaSi, samewarmeo saqmianobisaTvis 

aucilebeli unar-Cvevebis SeZenaSi. aRniSnuli ganapirobebs adamianuri 

resursebis ganviTarebas, rac SemdgomSi advilad transferirebadia sxva 

ekonomikur aqtivobebSi. turistul biznesSi minimaluri  kapitaliT  advilad 

SesaZlebelia ekonomikuri saqmianobis ganxorcieleba. magaliTad, 

sacxovrebeli saxli SesaZloa mcire danaxarjebiT gadakeTdes saojaxo tipis 
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sastumrod. zogadad turizmis seqtori xasiaTdeba mcire da saSualo 

sawarmoebis simravliT, romelic mniSvnelovania axali samuSao adgilebis 

Seqmnis TvalsazrisiT [43,gv.121; 110,gv.183]. saqarTveloSi samewarmeo saqmianobis 

xelSewyobis kuTxiT perspeqtiulia agroturizmis ganviTareba. rasac 

ganapirobebs misi SedarebiTi upiratesoba, geografiuli mdebareoba, 

strategiuli savaWro gzebi, stumarTmoyvareoba da a.S. unda aRiniSnos, rom 

agroturistuli biznesi ar aris dakavSirebuli gansakuTrebul finansur 

danaxarjebTan, rac iafi produqtebisa da momsaxurebis miwodebis saSualebas 

iZleva [42, gv.553]. 

sagadasaxdelo balansi: turizmis industria gavlenas axdens qveynis 

sagadasaxdelo balansze.  turistuli aqtivobebis zrda xels uwyobs qveyanaSi 

ucxouri valutis Semodinebas, rasac moaqvs sargebeli, gansakuTrebiT 

ganviTarebadi qveynebisaTvis. turizmis importi ganisazRvreba, rogorc 

danaxarjebi, rasac axorcieleben konkretuli qveynis rezidentebi sxva 

qveyanaSi, xolo ucxoeli vizitorebis mier gaweuli danaxarjebi warmoadgens 

servisebis eqsports. aseve, turizmis eqsportis SemTxvevaSi, turistebisa da 

Tanxebis nakadebi miemarTeba erTi da imave mimarTulebiT, xolo saqonlis 

SemTxvevaSi aRniSnul nakadebs urTierTsawinaaRmdego mimarTuleba aqvs. 

konkretuli qveynisaTvis ekonomikuri TvalsazrisiT umjobesia moizidos 

ufro meti vizitori, vidre  moqalaqeebi mogzaurobdnen sazRvargareT [115, 

gv.177-182].  

saqarTvelos statistikis erovnuli samsaxuris mier gamoqveynebul 

weliwdeulSi informacia mocemulia mxolod sastumroebisa da restornebis 

Sesaxeb. aseve veb-gverdze detaluradaa gamoqveynebuli iseTi maCveneblebi, 

rogoricaa: sastumroebSi da restornebSi produqciis gamoSveba, 

dasaqmebulTa da daqiravebulTa raodenoba, dasaqmebulTa saSualo Tviuri 

Sromis anazRaureba, damatebuli Rirebuleba da Sualeduri moxmareba, 

SromiTi danaxarjebi, saqonlisa da momsaxurebis yidvebi, gasayidad 

gankuTvnili saqonlisa da momsaxurebis yidvebi, investiciebi fiqsirebul 

aqtivebSi. unda aRiniSnos, rom ekonomikuri saqmianobis klasifikatorSi 

turizmi ar aris calke dargad gamoyofili, Sesabamisad, turistuli 
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aqtivobebidan miRebuli Sedegebi mimobneulia sxvadasxva dargebSi [2, gv.18]. 

aqedan gamomdinare, sastumroebis da restornebis Sesaxeb miRebuli 

informaciiT SeuZlebelia gakeTdes srulyofili analizi, ekonomikaze 

turizmis zegavlenis Sesaxeb. aRniSnuli monacemebis garda statistikis 

erovnuli samsaxuri gvawvdis informacias mSp-Si turizmis wilis Sesaxeb, 

aseve turizmis sferoebSi produqciis mTlian gamoSvebas momsaxurebis 

saxeebis mixedviT, rogoricaa, sastumroebi da kempingebi, restornebi, barebi, 

mza sakvebis miwodeba, satransporto momsaxureba, samogzauro biuroebis da 

turizmis agentebis saqmianoba, turistebisTvis daxmarebis aRmoCena75.  

rogorc zemoT aRvniSneT, turizmis erovnuli administracia 

monacemebis sistematizebas axdens sakuTari statistikuri veb-portalis 

saSualebiT. sadac monacemebi gvxvdeba Siga da gayvanis turizmis, 

satransporto servisebis, ekonomikuri indikatorebis, sastumroebis da 

muzeumebis, daculi teritoriebis, turizmis sainformacio centrebis Sesaxeb. 

SeiZleba iTqvas, rom es nabiji dainteresebuli jgufebisaTvis monacemebis 

miwodebis da gaanalizebis kuTxiT misaRebi da sakmaod moxerxebulia, radgan  

SesaZlebelia informaciis gafiltrva, grafikuli analizi, sxvadaxva 

monacemebis da wlebis mixedviT. Tumca administracia eyrdnoba zemoT 

xsenebuli institutebis (erovnuli banki, statistikis erovnuli samsaxuri, 

Sinagan saqmeTa saministro) monacemebs da masSi arsebiT siaxles ver 

aRmovaCenT. 

turizmis ekonomikaze zegavlenis da misi Sefasebis kuTxiT, aqtiurad 

muSaobs mogzaurobisa da turizmis msoflio sabWo (WTTC), romelic 

globaluri sakonsultacio jgufis Oxford Economics-is mier SemuSavebuli 

meTodologiiT yovelwliurad aanalizebs turizmis industriis rogorc 

pirdapir, aseve arapirdapir da inducirebul gavlenebs76. aRniSnuli 

meTodologia indikatorTa gaangariSebis kuTxiT garkveulwilad eyrdnoba 

turizmis satelitur angariSebSi mocemul definiciebs, magram yuradReba 

aseve gamaxvilebulia arapirdapir da inducirebul efeqtebze, romelic 
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srulyofil informacias gvaZlevs ekonomikaze turizmis gavlenis 

TvalsazrisiT.  

saqarTvelos Sesaxeb statistikur monacemebs gvTavazobs mogzaurobisa 

da turizmis msoflio sabWo. aRniSnuli organizaciis 2014 wlis monacemebiT 

pirdapiri kontribucia saqarTvelos mSp-Si 1,726 mln laria (mSp-is 5.9%), 

xolo mTliani kontribuncia 5,867 mln lari (mSp-is 20.2%). imave wlis 

monacemebis mixedviT pirdapir dasaqmebulTa raodenobam Seadgina 85,000 

samuSao adgili (mTliani dasaqmebis 4.8%), xolo mTlianma kontribuciam 

(pirdapiri da arapirdapiri) 300 500 aTasi samuSao adgili (mTliani dasaqmebis 

16.9%). rac Seexeba investiciebs 2014 wels ganxorcielda 244.4 mln laris 

investicia (mTliani investiciebis 3.3%) saqarTveloSi Siga turistebis mier  

gaweulma xarjebma Seadgina 26.7%, xolo ucxoeli turistebis 73.3%-ia [140, gv. 

1-5]. aRniSnuli monacemebidan naTelia, rom saqarTveloSi dabalia Siga 

turistuli aqtivobebi. am SemTxvevaSic unda aRiniSnos, rom monacemebi 

eyrdnoba statistikis qarTul wyaros, rac kidev ufro aqtualurs xdis 

statistikuri monacemebis sandoobasTan dakavSirebul sakiTxebs.  

rac Seexeba aramonetarul indikatorebs, saerTaSoriso Camosvlebis 

Sesaxeb informaciis ZiriTad wyaros warmoadgens saqarTvelos Sinagan 

saqmeTa saministros analitikuri departamenti. am monacemebis mixedviT, 

saqarTveloSi vizitorTa raodenoba mkveTrad gaizarda, 2013 wlis monacemebis 

mixedviT Seadgina 5,392.303 vizitori. wina wlebis monacemebTan SedarebiT 

dafiqsirda 22%-iani zrda, yvelaze maRali maCvenebeli zrdis TvalsazrisiT 

iyo 2012 wels (zrda 57%). saerTo raodenobis 38%-ma gaatara saqarTvelos 

teritoriaze 24 saaTze meti dro, erTdRianma vizitorebma Seadgina 40%, 

xolo 22%  tranzitis mizniT ganxorcielda 2014 wels wels dafiqsirda 2%-

iani zrda, saerTaSoriso Camosvlebis mTlianma raodenobam Seadgina 5,515,559 

vizitori. vizitorebis 40.4%-ma qveynis teritoriaze gaatara 24 saaTi da meti 

(2,229,094), erTdRianma vizitebma Seadgina 39.4% (2,172,429), xolo tranzitis 

mizniT 10.2% (1,114,036). statistikuri da ekonomikuri TvalsazrisiT samive 

indikatori mniSvnelovania, magram gansakuTrebiT unda gamovyoT is 

vizitorebi romlebmac qveynis teritoriaze gaatares 24 saaTi da meti, 
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vinaidan xarjebis didi nawili darCenis xangrZlivobidan gamomdinare am 

kategoriaze modis. bolo beriodSi saqarTveloSi gaCerebis xangrZlivoba 

gaizarda 4-dan 4.3 dRemde. unda aRiniSnos, rom dinamikaSi izrdeba 24 saaTze 

meti da erTdRiani vizitebis raodenoba. 2013-2014 wels  24 saaTze meti 

vizitebi gaizarda 7.9%-iT, xolo erTdRiani vizitebi 1.6%-iT. am kuTxiT 

negatiuri maCvenebelia tranzitis miznit ganxorcielebul vizitebSi -6.3%. [46, 

gv.5]. 

saerTaSoriso Semosvlebi tipebis mixedviT cxrili.3.1 

 2011 2012 2013 2014 cvlileba % 

2013-2014 

sul 2,822,363 4,428,221 5,392,303 5,515,559 2,3% 

24 saaTi da 

meti 

1,318,968 1,789,592 2,065,296 2,229,094 7,9% 

erTdRiani 

viziti 

1,011,990 1,883,670 2,138,216 2,172,429 1,6% 

tranziti 491,405 754,959 1,188,791 1,114,036 -6,3% 

wyaro: saqarTvelos turizmis erovnuli administracia 

saerTaSoriso mogzaurebis umetesi wili mezobeli qveynebidan 

ganxorcielebul vizitebzea (88%), xolo 12% (652,395) sxva qveynebidan 

Semovida. Camosvlebis kuTxiT lideri qveynebia: TurqeTi, somxeTi, 

azerbaijani, ruseTi, ukraina, irani, poloneTi, israeli, Ggermania, yazaxeTi. 

zrdis yvelaze maRali maCvenebeli dafiqsirda azerbaijanidan (+207,357), 

ruseTidan (+44,225), somxeTidan (+33,797) da ukrainidan (+16,724). evrokavSiris 

qveynebidan ganxorcielda 232,558 viziti, rac mTliani Camosvlebis 4%-ia. 

miuxedavad imisa, rom wina welTan SedarebiT zrda 11%-ia, saWiroa meti 

muSaoba qveynis popularizaciis TvalsazrisiT77. 

2011-2012 wels turizmis erovnuli administraciis egidiT ACT Research-ma 

Caatara kvleva saerTaSoriso vizitorebis socialur-ekonomikuri profilis, 

vizitis miznis, interesebis sferoebis identifikaciis Sesaxeb. rogorc 
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kvlevis meTodidan Cans, sezonuri tendenciebis gamosavlenad SerCeulia 

sxvadasxva periodebi. kvleva Catarda intervius saxiT saqarTvelos 

sxvadasxva sasazRvro gamSveb punqtebze. vizitorebis gamokiTxva moxda qveynis 

datovebis periodSi. rogorc Cans, kvlevis Sedegebi cnobilia mxolod 2011-

2012 wlis saangariSo periodisaTvis. unda aRiniSnos, rom msgavsi kvlevebi 

udaod sasargebloa da saWiro Tvisebrivi da  raodenobrivi analizisaTvis, 

Tumca arasakmarisi srulyofili statistikuri informaciis 

sistematizebisaTvis. 

diagrama 3.178 

 

wyaro: saqarTvelos turizmis erovnuli administracia 

Cveni azriT, aucilebelia statistikur monacemebTan dakavSirebiT 

moxdes meTodikis srulyofa da daxvewa, romelic ufro metad sandos gaxdis 

arsebul monacemebs. Cveni azriT, aucilebelia procesebSi specialistebis da 

akademiuri wris warmomadgenlebis CarTuloba. mizanSewonilad migvaCnia 

dainergos qveyanaSi turizmis satelituri angariSis sistema, romelic 

saSualebas mogvcems gavaanalizoT iseTi indikatorebi rogoricaa:  

 sagadasaxado Semosavlebi turizmidan;  

 turizmis wili qveynis mSp-Si; 

 investiciebi turizmSi; 

                                                           
78saqarTvelos turizmis statistikuri mimoxilva, saqarTvelos turizmis erovnuli 

administracia, 2014 weli, gv5. 
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 turizmis mTliani moxmareba;  

 erovnul sagadasaxdelo balansze turizmis gavlena;  

 turizmis mier Seqmnili samuSao adgilebi, turizmis damatebuli 

Rirebuleba da mTliani Siga produqti. 

aseve aramonetaruli indikatorebi, romelic saWiroa raodenobrivi da 

Tvisobrivi analizisaTvis. turizmis statistikis warmoebis kuTxiT saWiroa 

ZiriTadad pasuxismgebel institutad ganisazRvros saqarTvelos statistikis 

erovnuli samsaxuri. am kuTxiT mimdinare wels SeiniSneba pozitiuri 

signalebi. kerZod, 2014 wlis 10 Tebervlis brZanebiT socialuri statistikis 

sammarTvelos daemata struqturuli erTeuli, turizmis kvlevebis 

ganyofileba, romlis funqciebSi Sedis adgilobrivi Sinameurneobebis, 

turizmisa da ucxoel vizitorTa kvlevebis dagegmva, organizeba da 

ganxorcieleba, turizmis industriasTan dakavSirebiT rekomendaciebis 

SemuSaveba. asve statistikis veb portals daemata informacia Siga turizmTan 

dakavSirebiT, rac udavod misasalmebelia, vinaidan saerTaSoriso turizmTan 

erTad, erT-erT mniSvnelovan qvedanayofs warmoadgens Siga turizmi da 

saWiroa misi rolis da gavlenebis Sesabamisad warmoCena.  

zemoT aRniSnulidan gamomdinare SeiZleba iTqvas, rom turizmis 

industriis mdgradi ganviTarebisaTvis aucilebelia saxelmwifo politikis 

Camoyalibeba, rogorc erovnul aseve regionul doneze. ufro meti 

Zalisxmevaa saWiro sainformacio servisebis ganviTarebis, personalis 

profesionalizmis amaRlebis kuTxiT. aucilebelia kavSirebis gaZliereba 

saxelmwifo, kerZo seqtorsa da saganmanaTleblo institutebs Soris, rac 

saSualebas mogvcems movamzadoT Sesabamisi kvalifikaciis kadrebi am 

mimarTulebiT. qveynisaTvis mizanSewonilad migvaCnia ucxouri gamocdilebis 

gaziareba da im SesaZleblobebis gamoyeneba, rasac iTvaliswinebs am 

mimarTulebiT evrokavSirsa da saqarTvelos Soris gaformebuli asocirebis 

xelSekruleba.  
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3.3 turizmis industriis roli saqarTvelos ekonomikis ganviTarebaSi 

saqarTveloSi mimdinare transformaciis wlebSi mudmivi msjelobis Tu 

kamaTis sagania ra rolis Sesruleba SeuZlia turizmis da maspinZlobis 

industrias qveynis ekonomikaSi. es Sefasebebi xSir SemTxvevaSi subieqturia, 

iSviTad efuZneba konkretul gaTvlebs. aq zusti daskvnebis gakeTebas 

arTulebs turizmis da maspinZlobis seqtoris specifika. ekonomikuri 

Sedegebis SefasebisaTvis aucilebelia gamoviyenoT adekvaturi instrumentebi 

da meTodebi [28, gv.52]. cxadia, rTulia momsaxurebis seqtoris wilis zusti 

gansazRvra ekonomikaSi, Tumca, rogorc gaeros msoflio turistuli 

organizaciis (UNWTO) generaluri mdivani acxadebs, aSkaraa qveynebis 

ekonomikur ganviTarebasa da turizmis da maspinZlobis industriis 

ganviTarebas Soris dadebiTi korelacia79. seqtori calsaxad, dadebiT 

gavlenas axdens qveynis ekonomikur indikatorebze, aseve aRsaniSnavia misi 

wvlili „mwvane“ ganviTarebaSi, konfliqtebis mogvarebaSi, regionul, urbanul 

Tu sxva momijnave seqtorebis ganviTarebaSi. 

davis sagania, turizmis da maspinZlobis industriis zrda warmoadgens 

ekonomikis zrdis mizezs, Tu Sedegs. Sesabamisad did interess iwvevs 

ekonomikis zrdis da industriis zrdis dinamikis maCveneblebi erovnuli 

ekonomikebis konteqstSi. pasuxi am kiTxvazec ar aris erTgvarovani, radgan 

msoflioSi arsebobs orive faqtis gamyarebisTvis sakmarisi konkretuli 

argumentebi. grenjeris mizez–Sedegobrivi testebis, statas meSveobiT (Granger 

Causality Test, STATA) dadginda, rom rig SemTxvevebSi qveynis ekonomikuri 

aRmavloba iwvevs turizmis ganviTarebas da piriqiT, zogierT qveyanaSi 

turizmis winmswrebma zrdam ganapiroba ekonomikis zrda. SemTxvevebSi, roca 

turizmi viTardeba winmswrebad, aqtualuri xdeba kiTxva – ra iwvevs 

turizmis ganviTarebas? da gansxvavebulia Tu ara es faqtorebi konkretuli 

qveynebis mixedviT [25, gv.76-77].  
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Tanamedrove pirobebSi gansakuTrebul mniSvnelobas iZens saqarTvelos 

ekonomikis strategiuli ganviTarebis sakiTxebi. mecnier-ekonomistebis erTi 

nawili miiCnevs, rom qveynis resursuli potencialidan gamomdinare, 

qveynisaTvis prioritetuli unda iyos turizmis ganviTareba. meore nawilis 

azriT, qveyanam unda gamoiyenos geostrategiuli mdebareoba da unda 

uzrunvelyos satranzito da regionuli habis funqciis Sesruleba. 

aRniSnuli procesi aris Zalian rTuli da igi bevr faqtorzea damokidebuli. 

qveynis ganviTarebis veqtoris Ziebis procesSi aucileblad unda moxdes 

kulturuli, mentaluri faqtorebis gaTvaliswineba, aseve sazRvargareT 

gamoyenebuli strategiebis Seswavla [22, gv.25]. 

sakiTxis aqtualurobidan gamomdinare, mizanSewonilad migvaCnia 

gavaanalizoT mogzaurobisa da turizmis msoflio sabWos mier 

gamoqveynebuli monacemebi, romelSic naCvenebia turizmis industriis gavlena 

saqarTvelos ekonomikaze (pirdapiri, arapirdapiri, inducirebuli), aseve, 

saqarTvelos statistikis erovnuli samsaxuris, saqarTvelos erovnuli bankis 

mier oficialurad gamoqveynebuli monacemebi.  

aRsaniSnavia, rom mogzaurobisa da turizmis sabWos monacemebiT, 

turizmis pirdapiri kontribuciis  maCvenebeli saqarTvelos mTlian Siga 

produqtSi 2008 wlis Semdeg ganicdis  zrdas. 2011 wels pirvelad gadaaWarba 

miliard lars. 2011-2012 wels dafiqsirda 26%-ani zrda, es aris periodi, 

rodesac saqarTveloSi saerTaSoriso vizitorebis raodenoba gaizarda 57%-

iT. 2014 wlis monacemebiT pirdapirma kontribuciam mSp-Si Seadgina 1,726.3 mln 

lari (ix diagrama 3.3)80 81. 

turizmis industria maRali zrdis tempiT  xasiaTdeboda 2006, 2012 da 

2013 wlebSi. 2003 wlidan 2008 wlamde industriis zrdis maCvenebeli 

negatiuria, gamonaklisia mxolod 2006 weli. xolo 2008 wlidan dRemde 

stabilurad zrdis tendenciiT xasiaTdeba. 

                                                           
80

 www.wttc.org 
81

 diagramebi agebulia avtoris mier, mogzaurobisa da turizmis msoflio sabWos monacemebze 
dayrdnobiT. 



178 
 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

2013-2014 wels zrda mxolod 2.7%-ia, imave wlis monacmebiT, aseve, 

uprecedentod dabalia saerTaSoriso Camosvlebis dinamika (zrda 2%), rac 

garkveulwilad gavlenas axdens turizmis pirdapiri kontribuciis 

maCvenebelze mSp-Si (ix. grafiki 3.1) [177]. 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

mogzaurobisa da turizmis msoflio sabWos mier gamoqveynebuli 2014 

wlis reitingebis mixedviT, saqarTvelo aRniSnuli indikatoris 

TvalsazrisiT 46-e adgilzea, igi uswrebs iseT qveynebs, rogoricaa TurqeTi,  

bulgareTi, azerbaijani, ukraina, ruseTis federacia.  grZelvadian dinamikaSi 

849.7 825.8 
707.1 

878.7 791.9 723.4 813.8 
947.5 

1,129.40 

1,428.20 

1,680.50 1,726.30 

0

500

1000

1500

2000

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

diagrama 3.3 mogzaurobisa da turizmis pirdapiri kontribucia 
saqarTvelos mTlian Siga produqtSi (mln lari) 

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

 ზრდა -% -3.7 -2.8 -14.3 24.2 -9.8 -8.6 12.4 16.4 19.1 26.4 17.6 2.7

%-მშპ-ში 5.3 4.8 3.8 4.3 3.4 3 3.6 3.6 4.4 5.2 5.9 5.8

-3.7 -2.8 

-14.3 

24.2 

-9.8 -8.6 

12.4 
16.4 

19.1 

26.4 

17.6 

2.7 5.3 4.8 3.8 4.3 3.4 3 3.6 3.6 4.4 5.2 5.9 5.8 

-20

-10

0

10

20

30

grafiki 3.1 mogzaurobisa da turizmis pirdapiri kontribucia  mSp-Si-
%, realuri zrda-% 



179 
 

zrdis TvalsazrisiT 2015-2025 wlis saprognozo maCvenebliT saqarTvelo 184 

qveynis reitingSi meaTe poziciazea. (ix. cxrili 3.1)82 [177]. 

cxrili 3.1 
 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

mogzaurobisa da turizmis mTlianma kontribuciam saqarTvelos mTlian 

Siga produqtSi 2014 wels Seadgina 5,867.6 milioni lari, rac Seadgens qveynis 

mTliani Siga produqtis 20%-s. cnobilia, rom aRniSnuli indikatori moicavs 

e.w meorad ekonomikur efeqtebsac. es maCvenebeli 2008 wlidan 2014 wlis 

CaTvliT zrdis tendenciiT xasiaTdeba. 2013 wels pirvelad gadaaWarba 5 

miliard lars, 2014 wels wina welTan SedarebiT zrda 2.3%-ia  [177]. 
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diagrama 3.4  mogzaurobisa da turizmis mTliani 
kontribuncia saqarTvelos mTlian Siga produqtSi (mlrd 

lari) 

mogzaurobisa da turizmis pirdapiri 
kontribuncia mSp-Si 

2014 
% 

46 saqarTvelo 5.9 

63 TurqeTi 4.7 

82 bulgareTi 3.7 

85 somxeTi  3.6 

135 irani 2.3 

136 azerbaijani 2.2 
155 ukraina  1.9 

157 belarusi 1.9 
166 rumineTi 1.6 
173 ruseTis federacia  1.5 
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fardobiTi maCveneblebi stabilurobiT ar xasiaTdeba, 2003-2008 wels. 

gamonaklisia 2006 weli, rodesac dafiqsirda zrda 20.7%. zrdis tempmi  

stabiluria 2008 wlidan 2014 wlamde. aRniSnul periodSi  yvelaze maRali 

maCvenebeli dafiqsirda 2012 wels, rac, ra Tqma unda, uprecedentoa 2007-2008 

wlis vardnis fonze. unda aRiniSnos, rom mogzaurobisa da turizmis mTliani 

kontribucia daaxloebiT samjer aRemateba pirdapiri kontribuciis 

maCvenebels [177]. 

 

reitinguli monacemebis mixedviT, saqarTvelo mSp-Si mogzaurobisa da 

turizmis mTliani kontribuciis mixedviT 35 adgilzea (20%). am maCvenebliT, 

reitingSi uswrebs bulgareTs (13.1%), TurqeTs (12%), azerbaijans (8.4%) [177].  

 cxrili 3.2 

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

 ზრდა-% -3.4 -1.08 -12.2 20.7 -6.6 -7.3 9.4 15.09 18.2 25 15.03 2.3

%-მშპ-ში 18.4 17.2 13.7 15.2 12.6 11.4 13 14.08 15.5 18.2 20.4 20

-3.4 -1.08 

-12.2 

20.7 

-6.6 -7.3 

9.4 
15.09 18.2 

25 
15.03 

2.3 

18.4 17.2 13.7 15.2 12.6 11.4 13 14.08 
15.5 18.2 20.4 20 

-20

-10

0

10

20

30

grafiki  3.2  mogzaurobisa  da turizmis mTliani 
kontribucia saqarTvelos mTlian Siga produqtSi -%,  

zrda - % 

mogzaurobisa da turizmis mTliani  
kontribuncia mSp-Si 

2014 
% 

35 saqarTvelo 20 

60 bulgareTi 13.1 

62 somxeTi  12.7 

67 TurqeTi 12.0 

110 azerbaijani 8.4 

122 ukraina 7.1 
137 irani  6.3 

141 belarusi  6.0 
142 ruseTis federacia 6.0 
157 rumineTi 4.8 
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rac Seexeba mogzaurobisa da turizmis rols dasaqmebaSi, 2014 wels   

industriam moaxidna  84000 pirdapiri samuSao adgilis generireba, rac 

Seadgens saerTo dasaqmebis 4.8%-s. es maCvenebeli 2003-2008 wels ar 

xasiaTdeboda stabilurobiT. yvelaze naklebi dasaqmebuli industriaSi iyo 

2008 wels - 42,9 aTasi kaci, es maCvenebeli mas Semdeg izrdeba da yvelaze 

maRal niSnuls miaRwia 2013-2014 wlebSi [177]. 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

am indikatoris mixedviT, mogzaurobisa da turizmis sabWos monacemebiT, 

reitingSi saqarTvelo 77-e poziciazea. (ix. cxrili 3.3) [177].  

cxrili 3.3 
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diagrama 3.5    mogzaurobisa  da  turizmis  pirdapiri  
kontribucia dasaqmebaSi (aTasi) 

დასაქმებულთა რაოდენობა წილი დასაქმებაში % 

mogzaurobisa da turizmis pirdapiri 
kontribuncia dasaqmebaSi 

2014 
% 

63 saqarTvelo 4.8 
93 bulgareTi 3.4 

102 somxeTi  3.4 

131 rumineTi  2.4 

139 TurqeTi  2.2 

147 azerbaijani  2.0 
154 irani  1.8 

156 belarusi  1.7 
162 ukraina 1.7 
171 ruseTis federacia  1.4 
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saqarTveloSi mogzaurobisa da turizmis mTlianma kontribuciam 

dasaqmebaSi,  romelic aseve moicavs industriis mier arapirdapir Seqmnil 

samuSao adgilebs, 2014 wels Seadgina 300 aTasi samuSao adgili, rac mTliani 

dasaqmebis 16.9%-s Seadgens. es maCvenebeli gansakuTrebiT maRali iyo 2003 

wels  – 294,1 aTasi samuSao adgili, momdevno wlebSi, 2006 wlamde, klebis 

tendenciaa, dasaqmebulTa minimaluri raodenoba  dafiqsirda 2008 wels - 162,1 

aTasi samuSao adgili. (ix. diagrama 3.6) [177]. 

 wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

dasaqmebaSi mTliani kontribuciis maCvenebelis mixedviT 14.2%-iT 

saqarTvelo 42-e adgilzea [177]. 

cxrili 3.4 
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diagrama 3.6 mogzaurobisa da turizmis mTliani kontribucia 
dasaqmebaSi (aTasi) 

mogzaurobisa da turizmis mTliani 
kontribuncia dasaqmebaSi 

2014 
% 

42 saqarTvelo 14.2 

63 bulgareTi 12.5 

70 somxeTi  8.3 

107 TurqeTi 7.3 

117 azerbaijani 7.2 

128 ukraina 7.1 
146 belarusi 5.8 

147 ruseTis federacia 5.7 
148 rumineTi 5.5 
152 irani 5.1 
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saqarTvelos statistikis erovnuli samsaxuris monacemebiT turizmis 

sferoebSi produqciis mTlianma gamoSvebam 2014 wels Seadgina 3069.4 milioni 

lari. 2006-2014 wlebis dinamikaSi fiqsirdeba zrdis tendencia, gamonaklisia 

2009 weli. 2014 wels wina wlis analogiur maCvenebelTan SedarebiT zrda 

16.4%-ia. (ix. diagrama 3.7) 83 

 

wyaro: saqarTvelos statistikis erovnuli samsaxuri 

turizmis wilma mTlian gamoSvebaSi  2014 wels Seadgina 7%, gautolda 

2006 wlis maCvenebels (ix. diagrama 3.8) [163]. 
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sainteresoa, agreTve turizmis mTliani gamoSvebis Sida struqtura 

wlebis mixedviT. 2009 wlidan maRali wiliT xasiaTdeba restornebis, barebis, 

sasadiloebis momsaxureba. 2013-2014 wels, rogorc monacemebidan Cans, 

gaaqtiurebulia turistuli agentebis saqmianoba. gamoSvebis struqturaSi 

aseve gamoirCeva satransporto momsaxureba (ix. diagrama 3.9) [163]. 

turizmis sferoebSi produqciis mTliani gamoSveba (mln lari) - diagrama 3.9  

 

wyaro: saqarTvelos statistikis erovnuli samsaxuri 

mogzaurobisa da turizmis msoflio sabWos monacemebiT, 2014 wels 

saqarTvelos mTlian Siga produqtSi mogzaurobisa da turizmis pirdapirma 

kontribuciam Seadgina - 29,4%, inducirebulma - 16,1%, xolo arapirdapirma 

kontribuciam - 54,5%. unda aRiniSnos, rom arapirdapiri kontribucia 

mocemul diagramaze moicavs Semdeg ZiriTad elementebs: 1. miwodebis jaWvi -  

47.7%, 2. investiciebi - 4%, 3. samTavrobo koleqtiuri xarjebi - 2.9%.  rogorc 

aRvniSneT, mogzaurobisa da turizmis mTliani kontribucia moicavs 

ekonomikaze gavlenis ufro farTo efeqtebs (ix. diagrama 3.10) [140. gv.5].  

turizmis industria mniSvnelovan gavlenas axdens qveynis 
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ucxouri valutis Semodinebas, rac stimuls aZlevs sxva ekonomikur 

aqtivobebs. SesaZloa daisvas kiTxva, Tu konkretuli produqti ar gaedineba 

qveynis an regionis farglebs gareT, rogor warmoadgens igi eqsports? pasuxi 

martivia, rodesac turistebi Camodian konkretuli daniSnulebis adgilze, 

isini iZenen STabeWdilebebs, rodesac toveben qveyanas, maT Tan miaqvT 

STabeWdilebebi. garkveulwilad SeiZleba iTqvas, rom xdeba STabeWdilebebis 

eqsportic, rac uxilavia da warmoadgens turistuli produqtis mniSvnelovan 

Semadgenel komponents. 

 

wyaro: mogzaurobisa da turizmis msoflio sabWo (WTTC) 

sagadasaxdelo balansis mdgomareoba pirdapir gavlenas axdens qveynis 

mTlian Siga produqtze, romelic qvemoT moyvanil formulaSi aRniSnulia 

rogorc (Y): 

Y= C + I + G + (X-M) [80, gv.309]. 

sadac: 

Y- mTliani Siga produqtia; 

C - samomxmareblo danaxarjebi; 

I - investiciebi; 

G -  saxelmwifo Sesyidvebi; 

X - eqsporti; 

M – importi. 
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diagrama 3.10 mTliani kontribucia mSp-Si 
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formulidan naTlad Cans, rom Tu importi M aWarbebs eqsports X, maSin 

sxvaoba (X-M) uaryofiTi iqneba, Sesabamisad mTliani Siga produqti Y 

Semcirdeba. qveynis ekonomikisaTvis mniSvnelovania, rom moizidos ufro meti 

vizitori, romelic daxarjavs fuls konkretuli qveynis ekonomikaSi. 

aRniSnuli, qveynis ekonomikisaTvis warmoadgens fuladi Tanxebis ,,ineqcias“, 

rac xels uwyobs samuSao adgilebis Seqmnas, gadasaxadebis generirebas, 

regionis ganviTarebas da a.S. ekonomikuri TvalsazrisiT ukeTesia, ucxoeli 

vizitorebi Camovidnen qveyanaSi, vidre mocemuli qveynis moqalaqeebi 

mogzaurobdnen sazRvargareT. Tumca kargad unda gavacnobieroT, rom 

vizitorTa nakadebTan dakavSirebuli situacia ar warmoadgens calsaxad 

pozitiurs an negatiurs [80, gv.309]. 

rac Seexeba saqarTvelos sagadasaxdelo balanss, 2010-2014 wlebSi masSi 

momsaxureba dadebiTi saldoTia warmodgenili. 2013 welTan SedarebiT 

momsaxurebis eqsporti gaizarda 1.8%-iT, xolo importi 10.4%-iT. aRniSnuli 

maCveneblebidan gamomdinare 2014 wels momsaxurebis balansSi 2013 welTan 

SedarebiT dafiqsirda 7.7%-iani kleba. ganvlil xuT weliwadSi man yvelaze 

maRal niSnuls miaRwia 2013 wels 1,405 milion aSS dolari. xolo 2014 wels 

1,3 milion aSS dolars, rac Seadgens saqarTvelos mTliani Siga produqtis 

7.9%-s [49, gv.25-30]. 

2014 wlis monacemebiT momsaxurebis mTlianma eqsportma saqarTvelos 

sagadasaxdelo balansSi 3.1 miliardi aSS dolari Seadgina, rac saqonlis 

eqsportis 74.1%-ia, xolo importma 1.7 miliardi aSS dolari, rac 2014 wlis 

saqonlis importis 20.6%-ia. unda aRiniSnos, rom 2014 wels momsaxurebiT 

vaWrobis brunvis 84.1% modis satransporto momsaxurebasa da turizmze, 

satransporto momsaxureba 40.1%, xolo turizmi 44%. dinamikaSi dadebiTi 

saldoTi gamoirCeva turistuli momsaxureba, romelmac 2014 wels Seadgina 1.5 

miliardi aSS dolari, rac aWarbebs mTliani momsaxurebis balanss. 2013 

welTan SedarebiT fiqsirdeba 4.4%-iani zrda, xolo 2010 welTan SedarebiT 

3.2-jer aris gazrdili [49, gv.25-30]. 
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2014 wlis monacemebiT, dadebiTi balansi hqonda satransporto 

momsaxurebas - 34.4 milioni aSS dolari, kavSirgabmulobis momsaxurebas - 24.9 

milioni aSS dolari, kulturul da gasarTob momsaxurebas - 4.5  milioni 

aSS dolari, uaryofiTi saldo dafiqsirda sadazRvevo momsaxurebaSi, sxva 

saqmian, finansur, kompiuterul da sainformacio momsaxurebaSi. 

2010-2014 wlebSi momsaxurebis balansis sidideSi gamoirCeva turistuli 

momsaxureba. turizmis eqsporti 2014 wels, 2013 welTan SedarebiT, 4.4-%-iT 

gaizarda da misi wili momsaxurebis eqsportSi 59.2%-s gautolda, xolo 

importi 1.7%-iT gaizarda da wili momsaxurebis importSi ganisazRvra 17.4%-

iT. 2014 wels turizmis balansSi piradi turizmis wili Warbobs saqmiani 

turizmis wils da Seadgens 70.9%-s84[49, gv.25-30]. 

amgvarad, erovnuli mogzaurobisa da turizmis ekonomikuri zegavlenis 

zusti monacemebis dadgenis, maT Soris turizmis satelituri angariSis 

upirobo danergvis sakiTxi saWiroebs gadaudebeli zomebis gatarebas. Tumca, 

am RonisZiebebis paralelurad saWiroa sakanonmdeblo cvlilebebis, 

erovnuli turizmis ganviTarebis strategiis, yovlismomcveli generaluri 

gegmis (Master-Plan), detaluri regionuli gegmebis, infrastruqturis 

gaumjobesebis racionaluri gegmis  SemuSaveba da maTi efeqtiani 

ganxorcieleba.  

msoflioSi arsebuli gamocdilebis safuZvelze, qveynis ekonomikisaTvis 

turizmis ganviTarebis mniSvnelobidan gamomdinare da misi konvergenciuli 

faqtoris gaTvaliswinebiT, rac exmareba qveynis regionebs maTi ganviTarebis 

doneebis gaTanabrebaSi, mizanSewonilad migvaCnia, dainergos saqarTveloSi 

satelituri angariSis sistema, rac miscems swori ekonomikuri daskvnebis da 

prognozebis saSualebas rogorc biznes seqtoris, aseve samTavrobo da 

akademiuri wreebis warmomadgenlebs. 

turizmis seqtoris arsebuli mdgomareobis da turizmis politikis 

sistemuri analizisaTvis mizanSewonilad miviCnieT gamogveyenebina turizmis 

msoflio organizaciis mier SemuSavebuli meTodologia - “mdgradi turizmi  

                                                           
84

 www.nbg.gov.ge 



188 
 

ganviTarebisaTvis ganviTarebad qveynebSi” (Sustainable Tourism for Development in 

Developing countries). 

aRniSnuli meTodologiis upiratesobas warmoadgens is, rom igi 

Seqmnilia specialurad, ganviTarebad qveynebSi turizmis politikis 

SefasebisaTvis. aseve, misi saSualebiT, SesaZlebelia, dadgindes turizmis 

mdgradi ganviTarebis zegavlena ekonomikur da socialur zrdaze, erTi 

mxriv, ganviTarebis imperativebis gamovleniT da meore mxriv, negatiuri 

socio-kulturuli da sxva garemo faqtorebis SezRudviT. meTodi 

aprobirebulia mraval ganviTarebad qveyanaSi. saqarTvelos magaliTze, am 

Sefasebis sistemis gamoyenebam SesaZlebloba mogvca zustad gangvesazRvra 

turizmis seqtoris Tvisebrivi mxare, arsebuli mdgomareoba da xarvezebi. 

turizmis msoflio organizaciis (UNTWO) generaluri mdivnis taleb rifais 

(Taleb Rifai) azriT, meTodis upiratesobas warmoadgens mdgradi ganviTarebis 

fundamenturi mimarTulebebis – ekonomikuri zrda, socialuri inkluzia da 

garemos dacva - safuZvlianad Seswavlis SesaZlebloba [138, gv.8].  

Sefasebis meTodologia SemuSavda Semdeg steikholderTa eqspertebis 

konsesusiT da CarTulobiT: turizmis msoflio organizacia (UNTWO), 

msoflio vaWrobis organizacia (World Trade Organization), saerTaSoriso savaWro 

centri (International Trade Centre), vaWrobisa da ganviTarebis gaeros konferencia 

(United Nations Conference on Trade and Development), gaeros ganaTlebis mecnierebisa 

da kulturis organizacia (United Nations Educational, Scientific and Cultural 

Organization), gaeros garemos programa (United Nations Environmental Programme), 

gaeros ganviTarebis programa (United Nations Development Programme), Sromis 

saerTaSoriso organizacia (International Labour Organization), evropis sakonsulo 

(Council of Europe),  Sveicariis saxelmwifo administracia ekonomikur sakiTxebSi 

(Swiss State Secretariat Economic Affairs) da a.S. 

aRniSnuli meTodi moicavs xuTi sakvanZo mimarTulebis analizs: 1. 

turizmis politika da mmarTveloba; 2. ekonomika, investiciebi da 

konkurentunarianoba; 3. dasaqmeba, samuSao da adamianuri kapitali; 4. 



189 
 

siRaribis daZleva da socialuri inkluzia; 5. bunebrivi da kulturuli 

garemos mdgradoba [138, gv.39-40]. 

zemoT aRniSnuli mimarTulebebis garda meTodologia moicavs 17 sub-

svets, 32 sakiTxs. TiToeuli sakiTxi aerTianebs kiTxvarTa jgufs [138, gv.39]. 

kvlevis formati iZleva SesaZleblobas TiToeul kiTxvaze gakeTdes 

komentari da aseve moxdes saTanado qulis miniWeba 1-dan 5-mde. qulebis 

Sefaseba xdeba Semdegi principiT: 1 qula iwera Zlieri intervenciis 

aucileblobis SemTxvevaSi, 5 qula iwereba rodesac saWiroa naklebi 

intervencia da arsebuli mdgomareoba warmoadgens gansakuTrebuli siZlieris 

areals. 

TiToeuli mimarTulebis mixedviT, Cvens mier ganxorcielda eqspertuli 

Sefaseba, meTodma saSualeba mogvca sadisertacio naSromSi ganxiluli 

sakiTxebi dagvejgufebina am xuTi mimarTulebis mixedviT da 

Camogveyalibebina erTiani, sistemuri xedva.  

►pirveli mimarTuleba, turizmis politika da mmarTveloba - 

warmoadgens aRniSnul meTodologiaSi sakvanZo nawils da amave dros Cveni 

kvlevis ZiriTad obieqts. mimarTuleba moicavs SefasebiT sam qve-sistemas: 1. 

turizmis pozicia ganviTarebis politikasa da programebSi; 2. turizmis 

politika da regulaciebi; 3. turizmis mmarTveloba da instituciuri 

struqtura (ix. danarTi 1). 

analiziT gamovlinda, rom turizmi strategiuli mniSvnelobis 

dokumentebSi da xelisuflebis prioritetTa nusxaSi warmodgenilia 

adekvaturad. kerZod, saqarTvelos socialur-ekonomikuri ganviTarebis 

strategia 2020, saqarTvelos regionuli ganviTarebis strategia 2010-2017, 

saqarTvelosa da evrokavSirs Soris asocirebis xelSekruleba, turizmis 

ganviTarebis strategia 2025, xazs usvams turizmis ganviTarebis rols qveynis 

ekonomikur zrdaSi da gansazRvravs misi mxardaWeris RonisZiebebs. 

saqarTvelos biujetSi 18 mln lari aris gamoyofili seqtoris 

mxardasaWerad. Tumca, xarjebis efeqtianad gamoyeneba da strategiuli 

dokumentebis qmediTi implementacia praqtikaSi moitanda met sargebels 
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dargis ganviTarebis TvalsazrisiT. am mimarTulebiT mniSvnelovania turizmis 

msoflio organizaciis, msoflio bankis da sxva saerTaSoriso 

organizaciebis wvlili gamocdilebaTa gaziarebis da seqtoris mdgradi 

ganviTarebis mxardaWeris TvalsazrisiT.  

erovnuli turizmis ganviTarebis strategia 2025 aris uaxlesi 

oficialuri dokumenti, romelic gansazRvravs seqtoris ganviTarebis 

mimarTulebebs, prioritetebs, mxardamWer RonisZiebebs. dokumentSi 

xazgasmulia turizmis mdgradi ganviTarebis aucilebloba, Tumca SedarebiT 

sustadaa warmodgenili finansur mxardaWerasTan, an konkretul 

moqmedebebTan da pasuxismgeblobebTan dakavSirebuli sakiTxebi. amasTan, 

saqarTvelo 1999 wlis pirvel oqtombers SeuerTda turizmis globaluri 

eTikis kodeqsiT gaTvaliswinebul principebs da sxva qveynebTan erTad is am 

dokumentis xelmomweria, rac qveyanas akisrebs garkveul valdebulebebs 

mdgradi turizmis ganviTarebis TvalsazrisiT. 

samomavlod yuradReba unda mieqces daniSnulebis adgilebis 

ganviTarebis strategiebisa da gegmebis SemuSavebas da maT integrirebas 

turizmis ganviTarebis strategiul gegmaSi da zogadad, qveynis ekonomikuri 

ganviTarebis dokumentebSi. aseve, gansakuTrebuli saWiroeba arsebobs gegmebis 

praqtikaSi danergvasTan da monitoringTan dakavSirebiT. 

naSromSi detalurad aris Seswavlili turizmis industriasTan 

dakavSirebuli sakanonmdeblo regulaciebi da normatiuli aqtebi, maTi 

Zlieri mxareebi da xarvezebi. meTodma arsebuli situaciis eqspertuli 

Sefasebis kargi SesaZlebloba mogvca. ikveTeba, rom aucilebelia centralur, 

regionul da adgilobriv doneze uflebamosilebaTa (rolebisa da 

pasuximgeblobebis) gamijvna da delegireba, rac mmarTvelobiT sistemas 

efeqtians gaxdis. meTodologiaSi turizmis mmarTvelobisa da instituciuri 

struqturis analizisაs warmodgenili kiTxvaris saSualebiT gamovlinda, rom 

aucilebelia turizmis centraluri da lokaluri mmarTvelobiTi rgolebis 

efeqtianobis uzrunvelyofa da misi swori menejmenti. sasurvelia, 

mmarTvelobiT organoebsa da sxva steikholderTa (saganmanaTleblo 
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dawesebulebebis, arasamTavrobo organizaciebis, sazogadoebrivi institutebi) 

Soris mWidro kavSirebis struqturireba. Cveni azriT, steikholderTa 

CarTuloba procesebs gaxdis metad efeqtians da gamWvirvales, agreTve 

xazgasasmelia, kerZo da sajaro seqtoris koordinirebuli partniorobis 

aucilebloba turizmis mdgradobis misaRwevad.   

►ekonomika, investiciebi da konkurentunarianoba – moicavs sam ZiriTad 

mimarTulebas: 1. ekonomikaze turizmis zegavlenis Sefaseba; 2. vaWroba, 

investiciebi da biznes garemo; 3. brendi, marketingi da produqtis 

pozicionireba. TiToeuli moicavs kiTxvarTa jgufs, romelic Seiswavlis 

ekonomikaze turizmis zegavlenas (ix. danarTi 2). es sakiTxebi sadisertacio 

naSromis meore TavSi dinamikaSia gaanalizebuli. rac gvaZlevs turizmis 

erovnul ekonomikaSi kontribuciis Sesaxeb detalur informacias. imave TavSi 

gamovlenilia saqarTveloSi ekonomikaze turizmis zegavlenis SefasebasTan 

dakavSirebuli problemebi da arsebuli xarvezebi. aRniSnuli sakiTxis 

gadaWrisaTvis naSromSi SemoTavazebulia rekomendaciebi turizmis 

satelituri angariSis praqtikaSi implementaciasTan dakavSirebiT. am 

problemis mogvareba samomavlod saSualebas mogvcems miviRoT sando 

ekonomikuri maCveneblebi, rac turizmis politikis dagegmvis da 

warmatebulad danergvis aucilebeli winapirobaa.  

ukanasknel wlebSi, saqarTveloSi, dinamikurad izrdeba turizmSi 

ganxorcielebuli investiciebis moculoba. fiskaluri da fulad-sakredito 

politika am mimarTulebiT SesaZlebelia iTqvas wamaxalisebelia biznes 

seqtorisaTvis, Tumca mas aklia sistemuroba, rac efeqtebs ufro xelSesaxebs 

gaxdida. agreTve am GTvalsazrisiT gasaTvaliswinebelia regionSi arsebuli 

politikuri da ekonomikuri safrTxeebi. saqarTvelos ZiriTad partnior 

qveynebSi arsebuli ekonomikuri da politikuri arastabiluroba pirdapir 

aisaxeba saqarTveloSi turizmis dinamikaze.  

saqarTvelo aris msoflio savaWro organizaciis wevri qveyana, rac 

gavlenas axdens qveynis savaWro urTieTobebis Sinaarsze. aseve, qveynebs Soris 

ekonomikur urTierTobaze gavlenas axdens savizo politika. gamartivebuli 
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savizo regulaciebi xels uwyobs saerTaSoriso vizitorebis da turizmidan 

miRebuli Semosavlebis zrdas.  

brendi, marketingi da produqtis pozicionireba – turizmis erovnuli 

administraciis egidiT ganxorcielda saerTaSoriso turistul bazrebze 

sxvadasxva tipis marketinguli aqtivobebi, rac moicavda saerTaSoriso 

turistul gamofenebSi monawileobas, pres-turebis organizebas, globalur 

media saSualebebSi da socialur qselSi reklamirebas, rac pozitiurad 

aisaxa saqarTvelos cnobadobaze da saerTaSoriso vizitorebis dinamikaze.  

saqarTvelos turizmis grZelvadiani ganviTarebis strategiaSi 

gaTvaliswinebulia seqtoris marketinguli uzrunvelyofis RonisZiebebi 

erovnul da turistuli daniSnulebis adgilebis doneze, Tumca sustadaa 

warmodgenili misi ganxorcielebis RonisZiebebi da konkretul moqmedebebze 

pasuxismgebeli organoebi.  

saerTaSoriso turistebis mzardi odenoba saqarTvelos, rogorc 

turistuli daniSnulebis adgils axali gamowvevebis winaSe ayenebs. am 

TvalsazrisiT, mniSvnelovania, ucxoeli turistebisaTvis SeTavazebuli 

produqtebis da servisebis xarisxi, radgan, turistuli produqtis 

mniSvnelovan Semadgenel komponents warmoadgens STabeWdileba, romelic 

ganzogadebulia turistul paketSi Semaval sxvadasxva servisebSi. 

Sesabamisad, STabeWdilebis uzrunvelyofa warmoadgens erT-erT rTul da 

kompleqsur amocanas. am kuTxiT saqarTveloSi arsebobs garkveuli xarvezebi, 

rac dakavSirebulia servisis xarisxis standartebis inspeqtirebisa da 

Sefasebis problemebTan, agreTve, produqciis diferenciaciis naklebobasTan.  

kvlevis am nawilis mniSvnelovani sakiTxia usafrTxoebisa da riskebis 

marTva, rac asaxulia turizmis ganviTarebis strategiaSi. Tumca, 

saqarTveloSi aucilebelia turizmis usafrTxoebis specifikuri 

indikatorebis meSveobiT mdgomareobis permanentuli analizi da monitoringi, 

turistebis usafrTxoebis sistemebis danergva, gansakuTrebuli SemTxvevebis 

da antikrizisuli gegmebis marTvis sistemis arseboba.  
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►meTodologiis mesame nawili - dasaqmeba, samuSao da adamianuri 

kapitali - moicavs or nawils: 1. adamianuri resursebis dagegmva, samuSao 

pirobebi; 2. unarebis Sefaseba da treningebis uzrunvelyofa (ix. danarTi 3). 

aRniSnul sakiTxTa wre gaanalizebulia disertaciis mesame TavSi, rac 

warmoadgens baziss eqspertuli analizisaTvis. kvleva aCvenebs, rom 

aRniSnuli sakiTxebi xazgasmulia turizmis ganviTarebis strategiaSi. 

miCneulia, rogorc miznis miRwevis mniSvnelovani saSualeba. Tumca, susti 

kavSirebi biznessa da saganmanaTleblo dawebulebebs Soris amcirebs 

seqtorSi codnis dones, Sesabamisad, jer kidev didi moculobis da masStabis 

samuSaoebia Sesasrulebeli adamianuri resursebis kvalifikaciis donis 

Tanamedrove moTxovnebTan SesabamisobaSi mosayvanad. aRniSnuli problemis 

mogvarebis gzas Cven vxedavT profesiuli ganaTlebis srulyofaSi. am 

mimarTulebiT fundamentur dokuments warmoadgens profesiuli ganaTlebis 

reformis strategia 2013-2020, romelSic Camoyalibebulia, rogorc zogadi, 

aseve konkretuli miznebi da maTi Sesrulebis meqanizmebi. es ki qmnis am 

mimarTulebis ganviTarebis samarTlebriv da instituciur CarCos.  

saqarTveloSi arsebobs 34 saxelmwifo, 98 kerZo profesiuli 

saswavlebeli, Tumca sasurvelia SemoTavazebuli saswavlo programebis 

standartebis sistema iyos arsebuli saWiroebebis da Sromis bazris 

moTxovnebTan SesabamisobaSi. aRsaniSnavia, saqarTvelos premier ministrisa da 

ganaTlebis ministris uaxlesi iniciativa saganmanaTleblo programebis 

praqtikul nawilSi damsaqmeblebis interesebis gaTvaliswinebis Sesaxeb, rac 

efeqturi ganxorcielebis SemTxvevaSi kursdamTavrebulebs gaxdis 

konkurentunarians, saTanado codniT aRWurvils. 

agreTve, qmediTi RonisZiebebia gasatarebeli seqtorSi dasaqmebulTa 

uflebebis dacvis TvalsazrisiT. saqarTvelos Sromis kodeqsi warmoadgens 

zogad CarCos SromiT urTierTobebSi, Tumca jansaRi sakontraqto sistemis 

Camoyalibeba SeuZlebelia dasaqmebis da codnis donis arsebul pirobebSi. 

miuxedavad imisa, rom saqarTveloSi aRiarebulia kvalifikaciis, codnis 
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donis amaRlebis aucilebloba, mcirea organizaciebis mxridan am 

mimarTulebiT gaRebuli saxsrebi.  

►siRaribis daZleva da socialuri inkluzia - moicavs Semdeg 

mimarTulebebs: 1. siRaribis daZlevis integrirebuli midgoma turizmis 

saSualebiT; 2. turizmis iniciativebis gaZliereba siRaribis dasaZlevad; 3. 

socialurad daucveli jgufebis inkluzia turizmSi; 4. negatiuri socialuri 

zegavlenis prevencia (ix. danarTi 4). 

es sakiTxi saqarTvelosaTvis metad problematuria. marTalia, 

arsebobda siRaribis daZlevis Sesaxeb oficialuri dokumentebi, Tumca maTi 

srulad ganxorcieleba SeuZlebeli gaxda. unda aRiniSnos, rom turizmis 

industria warmoadgens Sromatevad seqtors, mas SeuZlia Seqmnas samuSao 

adgilebi, gamoacocxlos ekonomikurad depresiuli arealebi, rac, cxadia, 

warmoadgens problemis daZlevis efeqtur gzas, gansakuTrebiT maRalmTian 

regionebSi da soflad mcxovrebi adgilobrivi rezidentebisaTvis, Tumca 

turizmis WrilSi erovnul da turistuli daniSnulebis adgilebis doneze 

siRaribis daZlevis mimdinare muSa strategiuli xazi ar arsebobs. am 

TvalsazrisiT, aseve mniSvnelovania, turizmisa da momijnave dargebis 

koordinirebuli ganviTareba, rac pozitiur ekonomikur efeqtebs gazrdis 

mosaxleobis Raribi fenebisaTvis.  

saqarTveloSi siRaribis daZlevis gzad migvaCnia mcire da saSualo 

mewarmeobis xelSewyoba, romlis sakmaod farTo diapazoni gaaCnia turizmis 

industrias. kvlevis safuZvelze gamovlinda, rom biznes seqtori saqmianobis 

erT-erT mTavar Semaferxebel faqtorad miiCnevs Zvir, an naklebad 

xelmisawvdom finansur resursebs. 

meTodologia agreTve gulisxmobs socialurad daucveli jgufebis, 

qalebis, moxucebis, SezRuduli SesaZleblobebis mqone pirebis, 

axalgazrdebis, eTnikuri umciresobebis inkluzias turizmSi. aRsaniSnavia, 

rom am kuTxiT statistikuri monacemebi sakmaod mwiria, rac aferxebs 

srulyofili analizis SesaZleblobas da calsaxad miuTiTebs am mxriv 

aqtiuri interveniciis aucileblobas.  
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aRniSnuli jgufebis da adgilobrivi rezidentebis ekonomikuri 

aqtivobebis gaZlierebis TvalsazrisiT, aucilebelia, codnis da 

gamocdilebis gaziareba, arsebuli resursebis efeqtianad gamoyeneba. rac 

erTi mxriv, pozitiurad aisaxeba siRaribis daZlevaze da meore mxriv, 

adgilobriv ekonomikur ganviTarebaze. am procesebSi mizanSewonilad 

migvaCnia, obieqturad Sefasdes turistuli biznesis pozitiuri da negatiuri 

socialur-ekonomikuri Sedegebi, rac dReisaTvis saTanadod ar aris 

ganxorcielebuli. 

► turizmis politikis Sefasebis indikatorTa sistemis mexuTe nawili 

bunebrivi da kulturuli garemos mdgradobis Sefaseba moicavs oTx nawils: 

1. turizmi, bunebrivi da kulturuli memkvidreoba; 2. klimatis cvlilebaze 

fokusireba; 3. turizmis ganviTarebis da operaciebis mdgradobis gaZliereba; 

4. turizmis gavlenis Sefaseba da monitoringi (ix. danarTi 5). 

naSromSi Seswavlili da ganxilulia turizmis bunebrivi da 

kulturuli memkvidreobis dacvisa da konservaciis politikis aspeqtebi, rac 

meTodologiaSi arsebuli kiTxvarebis, eqspertul SefasebasTan erTad, 

saSualebas gvaZlevs detalurad gavaanalizoT am mimarTulebiT 

saqarTveloSi arsebuli mdgomareoba da SevimuSaoT zusti rekomedaciebi. 

saqarTvelos resursuli potencialidan gamomdinare mniSvnelovania 

efeqtianad daigegmos turistuli aqtivobebi erovnul parkebsa da bunebrivi 

memkvidreobis arealebSi. am kuTxiT politikurad pasuxismgebel organos 

warmoadgens saqarTvelos garemosa da bunebrivi resursebis dacvis 

saministro, agreTve, arsebobs Sesabamisi moqmedi sakanonmdeblo baza, Tumca 

sasurvelia muSaobis meti koordinireba turizmis erovnul 

administraciasTan. rac Seexeba kulturuli memkvidreobis dacvas, am 

mimarTulebiT pasuxismgebel organos warmoadgens kulturisa da ZeglTa 

dacvis saministro. aRsaniSnavia, rom kulturuli da bunebrivi resursebi 

saerTaSoriso da Sida turizmis ganviTarebis mniSvnelovani safuZvelia, 

Sesabamisad, am resursebis efeqtianad gamoyeneba turizmis ekonomikuri 

politikis interesis fokusSia. kvlevis Sedegad gamoikveTa qarTul 
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samomxmareblo bazarze, kulturul da bunebriv ZeglebTan dakavSirebul 

produqtebze moTxovnis zrda. 

turistuli politika adaptirebuli unda iyos globaluri bunebrivi 

garemos cvlilebebTan. saqarTvelo aRniSnul problemebTan dakavSirebul 

saerTaSoriso RonisZiebebze saTanadod aris warmodgenili. am mxirv, 

aRsaniSnavia, saerTaSoriso organizaciebis CarTuloba da mxardaWera. 

dargis mkvlevarebi gansakuTrebiT aRniSnaven turizmis garemoze 

negatiur zegavlenis SezRudvis da am mxriv qmediTi meqanizmebis danergvis 

aucileblobas. problemis mogvarebis saSualebas warmoadgens konkretuli 

indikatorTa sistemis SemuSaveba da mis safuZvelze arsebuli mdgomareobis 

Sefaseba, garemosa da kulturuli mdgomareobis monitoringi. SeiZleba 

iTqvas, rom es mimarTuleba aris turizmis umTavresi Tanamedrove globaluri 

gamowveva.  

unda aRiniSnos, rom zemoT mocemuli indikatorTa sistema - ,,mdgradi 

turizmi ganviTarebisaTvis ganviTarebad qveynebSi” _ warmoadgens turizmis 

mdgradi ganviTarebis politikis, Sefasebis da diagnostirebis instruments. 

TiToeul nawilSi Semavl kiTxvarebze pasuxebi iZleva am mimarTulebiT yvela 

detalSi wvdomis, rogorc raodenobrivi, ise Tvisebrivi analizis safuZvels. 

TiToeul kiTxvarSi mocemuli sakiTxi, agreTve gaanalizebulia disertaciis 

Tavebsa da qveTavebSi, xolo aRniSnuli sakiTxebis eqspertulma Sefasebebma 

SesaZlebloba mogvca gadagvemowmebina Cvens mier SemuSavebuli daskvnebi da 

rekomendaciebi, xolo orive am SefasebaTa sistemis gadamowmebis saSualebas 

gvaZlevs Cvens mier Catarebuli kvleva “turizmis biznes seqtoris mier 

turizmis politikis da gamowvevebis aRqmis analizi”, romliTac gamoikveTa 

igive tendenciebi da faqtebi (ix. danarTi 6). 

kerZod, anketirebis saSualebiT gamoikiTxa mcire da saSualo 

kompaniebis menejerebi. anketis Sevsebisas SesaZlebeli iyo respondentTa 

pasuxebis dazusteba gasaubrebis gziT. momzadda specialuri anketa-kiTxvari 

(ix. danarTi 6) 27 kiTxviT. davukavSirdiT 50 kompanias, aRniSnuli 

kompaniebidan anketirebaze dagvTanmda 36 kompania. maT Soris 12 (33%) 
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saSualo; mcire - 24 (67%); aqedan 19 iyo turistuli saagento da 17 sastumro. 

28 kompania dafuZnebulia adgilobrivi rezidentebis mier, xolo 8 kompania 

Seqmnilia ucxoeli investorebis TanamonawileobiT. aRniSnuli kompaniebidan 

mxolod ors (6%) aRmoaCnda filialebi an warmomadgenlobebi saqarTvelos 

regionebSi, rac uCvenebs tendencias, rom mcire da saSualo qseluri biznesi 

iSviaTia.  

kvlevis mizans warmoadgenda turistuli kompaniebis mdgomareobis 

Sefaseba Semdegi kriteriumebis mixedviT: 1. kompaniis procesebis marTvis 

sistemebi. 2. adamianuri resursebis marTva da ganviTareba. 3. kompaniis gare 

garemosTan damokidebuleba. 

gamokiTxulTa 77% (28 kompania) CarTulia onlain dajavSnis sistemaSi. 

sakredito baraTiT gadaxda SesaZlebelia 23 kompaniaSi (63%); Sida 

menejmentis kompiuterul sistemebs iyenebs 14 kompania (39%). buRaltruli 

aRricxvis kompiuterul programebs iyenebs 27 kompania. socialur qselSi 

CarTulia yvela kompania. gamokiTxuli kompaniebidan xarisxis mowesrigebuli 

marTvis sistema gaaCnia saSualo zomis kompaniebs. xarisxis gaumjobesebis 

saukeTeso saSualebad trenirebas, swavlebas miiCnevs 34 kompania (94%). 

momxmarebelTa moTxovnebze reagirebis aucileblobas upiratesobas aniWebs 28 

kompania.  

momxmarebelTa kmayofilebis donis dasadgenad 5 kompania mimarTavs 

satelefono gamokiTxvas; 8 kompania eleqtronuli fostiT ukavSirdeba yofil 

momxmareblebs am mizniT; gamokiTxuli kompaniebis absoluturi umravlesoba 

iyenebs socialur qsels; didi nawili (72%) mimarTavs araformalur saubrebs 

da 61% anketur gamokiTxvas. 

aRsaniSnavia, rom formalizebuli wliuri biznes-gegma aRmoaCnda 17 

kompanias. gamokiTxuli firmebi aRniSnaven, rom bolo wlebSi zrdis 

tendenciiT gamoirCeva Rvinis turizmis, soflis turizmis, samkurnalo-

gamajansaRebeli da kulturuli turebi. aseve ikveTeba turebis 

xangrZlivobis zrdis tendencia, rac ekonomikuri Sedegebis TvalsazrisiT 

pozitiuri trendia. 
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gamokiTxul kompaniaTa umravlesoba aRniSnavs maRali kvalifikaciis 

kadrebis simwires bazarze. aseve, miiCneven, rom maTi personalis 

kvalificiuri Sesabamisoba saWiro donesTan saSualoa. personalis 

daqiravebis dros firmebisaTvis prioritetulia ucxo enebis codna (91%), 

gamocdileba (72%), profesiuli ganaTleba (57%), zogadi unarebi (35%). 

gamokiTxuli kompaniebis 27% biujetis garkveul nawils uTmobs personalis 

kvalifikaciis amaRlebas. kompaniebis 56% gegmavs treneris mowvevas da 

jgufuri treningis organizebas sakuTar kompaniaSi. 16 kompaniaSi miiCneven, 

rom personalma kvalifikacia unda aimaRlos profesiul centrebSi. 

aRsaniSnavia, rom gamokiTxulTa 65% gegmavs sezonze axalwveulebis miRebas, 

rac pozitiur tendenciad SeiZleba CaiTvalos.  

gamokiTxuli kompaniebi aRniSnaven, rom maTi urTierTobebi 

partniorulia sadazRvevo kompaniebTan, aviakompaniebTan. SedarebiT nakleb 

kmayofilebas gamoTqvamen bankebTan urTierTobis TvalsazrisiT. ar ikveTeba 

saswavleblebTan, sakonsultacio firmebTan stabiluri urTierTobebi, magram 

saubrebSi aRniSnaven misi deficitis Sesaxeb.  

rac Seexeba saxelmwifosa da biznesis damokidebulebas, kompaniebis 

absoluturi umravlesoba aRniSnavs saxelmwifos gadamwyvet wvlils maT 

stabilur funqcionirebaSi. aseve, xazs usvamen saxelmwifos pozitiuri 

Carevis SesaZlo dadebiT Sedegebs, Tu sanacvlod ar gamkacrdeba 

regulaciebi da resursebi mimarTuli iqneba sainformacio qselis 

gaumjobesebisken da kompaniebis konsaltingisken. kompaniebis 78% biznesis 

mTavar dabrkolebad aRiqvams finansuri resursebis siZvires, 40%-maRal 

gadasaxadebs, samwuxarod kompaniebis umravlesoba ar aRiqvams mwvaved codnis 

dabal dones. turistuli kompaniebis absoluturi umravlesoba aseve, 

aRniSnavs turistuli daniSnulebis adgilebze infrastruqturis 

gaumjobesebis aucileblobas. 

Cvens mier Catarebuli kvlevebidan gamomdinare gamoikveTa aucilebloba 

da biznes seqtoris mzaoba dainergos inovaciuri proeqtebi, msoflios 

saukeTeso gamocdilebebi turistuli biznesis gasaumjobeseblad. unda 

aRiniSnos, rom Tanamedrove pirobebSi turistebs naklebad ainteresebT 
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standartizebuli servisebi. rogorc kvlevebidan irkveva, maTi interesis 

sferos warmoadgens ufro metad personalizebuli servisebi, avTenturi 

garemo, sadac saSualeba eqnebaT gaecnon adgilobriv kulturas, 

samzareulos. aRniSnuli aqtivobebis praqtikuli realizebis TvalsazrisiT 

sainteresoa italiuri modeli ,,albergo difuzo”. romelic warmoadgens 

ganTavsebisa da maspinZlobis sistemas, romlis organizeba xdeba istoriuli 

daniSnulebis adgilebSi, regionebSi, soflebSi.  

saqarTvelos regionebis mravalferovnebidan da resursuli 

potencialidan gamomdinare, mizanSewonilad migvaCnia aqcenti gakeTdes 

inovaciur modelebze, romlebic xels uwyobs qveynis popularizacias 

saerTaSoriso bazarze, Cveni azriT, aucilebelia aRniSnuli modelebis 

siRrmiseuli analizi da misi adaptireba qarTul socio-kulturul 

garemosTan. ,,albergo difuzos” ZiriTadi filosofia gamoixateba mcire 

samewarmeo saqmianobis xelSewyobaSi, istoriuli centrebis da adgilebis 

aRdgenaSi, romelic mniSvnelovania rogorc ekonomikuri, aseve, socio-

kulturuli TvalsazrisiT. ,,albergo difuzo” SesaZlebelia Camoyalibdes 

ori gziT, pirveli, rodesac investoris mier xdeba saxlebis, apartamentebis 

SeZena an daqiraveba, meore, adgilobrivi rezidentebi Tavad qmnis 

konsorciums da menejmentis struqturas. aseTi tipis proeqtebis 

ganxorcieleba dakavSirebulia garkveul sakanonmdeblo regulaciebTan, 

finansur resursebTan. cxadia, am kuTxiT xelisuflebis nebas da aseve 

finansuri resursebis xelmisawvdomobas aqvs gadamwyveti mniSvneloba. 

aRniSnuli inovaciuri modeliT araerTi qveyanaa dainteresebuli, xorvatia, 

albaneTi, portugalia, avstria, Sveicaria [118, gv.5-11]. 

modelis unikaluroba gamoixateba adgilobrivi rezidentebis 

samewarmeo saqmianobis stimulirebaSi, adgilobrivi warmoebis waxalisebaSi, 

inovaciebis da tradiciebis SerwymaSi, rac pozitiurad aisaxeba rezidentebis 

dasaqmeba-damagrebaze. tradiciuli ganTavsebis saSualebebisagan gansxvavebiT 

modelis upiratesobebia: qmnis maRali xarisxis turistul produqtebs, 

romelic adaptirebulia adgilobriv garemosTan, stimuls aZlevs 

adgilobrivi miwodebis arxebis ganviTarebas, xels uwyobs turizmis mdgradi 

ganviTarebis principebis praqtikaSi implementacias. inovaciur modelSi 

xazgasmulia adgilobrivi da sajaro seqtoris CarTulobis sakiTxebi. 

romelmac xeli unda Seuwyos servisebis ganviTarebas, am TvalsazrisiT  

aRsaniSnavia municipalitetebis roli da aqtivoba [118, gv.3-5]. am kuTxiT 

saqarTveloSi arsebobs garkveuli problemebi, kerZod, xelisuflebis 

sxvadasxva rgolebis funqciebi ganmartebulia zogadad, rac iwvevs 

gaugebrobebs. amisaTvis saWiroa sakanonmdeblo aqtebSi moxdes 
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uflebamosilebebis gamijvna, rac marTvis sistemas gaxdis ufro metad 

moqnils da efeqtians [32, gv.206-209]. 

aRniSnuli modelis praqtikaSi danergvisaTvis saWiroa garkveuli 

garemoebebis gaanalizeba. upirveles yovlisa adgilobriv rezidentebs unda 

hqondeT gaazrebuli sargebeli, romelic SesaZloa miiRon inovaciebis 

Sedegad, aseve isini unda iyvnen dainteresebuli koleqtiuri muSaobis 

formiT. regioni an turistuli daniSnulebis adgili, sadac xdeba misi 

implementacia unda akmayofilebdes minimalur moTxovnebs, magaliTad, 

afTiaqi, kvebis obieqti, maRazia da a.S. garda amisa, garemo faqtorebs aqvs 

gadamwyveti mniSvneloba, am kuTxiT sainteresoa maRalmTiani regioni, 

sofeli, arqeologiuri da istoriuli daniSnulebis adgilebi. modelis  

Sefaseba iwyeba swored teritoriuli da garemos analiziT, mas mosdevs 

samewarmeo SesaZleblobebis, teqnikuri Sefasebis fazebi. [118, gv.5-11].  

Cvens mier Catarebuli kvlevebidan “mdgradi turizmi  ganviTarebisaTvis 

ganviTarebad qveynebSi” (Sustainable Tourism for Development in Developing countries), 

“turizmis biznes seqtoris mier turizmis politikis da gamowvevebis aRqmis 

analizi”) gamomdinare gamoikveTa turizmis ganviTarebis xelSewyobis 

politikis Semdegi RonisZiebebis ganxorcielebis aucilebloba:  

1. sakanonmdeblo da normatiuli bazis gaumjobeseba;  

2. ekonomikaze turizmis zegavlenis Sefasebis meTodologiis srulyofa 

da danergva; 

3. usafrTxo turizmis standartebis SemuSaveba da uzrunvelyofa;  

4. seqtorSi codnis danergvis xelSewyoba; 

5. konkurentunarianobis gaumjobesebis RonisZiebaTa srulyofa;  

6. seqtoris Sida da gare sainformacio qselis gaumjobeseba; 

7. qveynis regionebis pasportizacia;  

8. turistuli daniSnulebis adgilebis keTilmowyoba da dacva;  

9. Siga turizmis ganviTarebis stimulirebis RonisZiebebis ganxorcieleba; 

10. turizmis prioritetuli mimarTulebebis ganviTarebis xelSewyoba, 

romelSic SeiZleba moviazroT: kulturuli, saTavgadsavlo, saqmiani, 

Rvinis, zamTris, sasoflo turizmi da a.S. 
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daskvnebi da rekomendaciebi 

turizmis ganviTarebis Tanamedrove tendenciebis, turizmis seqtoris 

indikatorebis gansazRvris meTodologiis, turizmis seqtoris ekonomikuri 

zegavlenis Sefasebis da saqarTveloSi turizmis industriis ganviTarebis 

analizis Sedegad gamoikveTa: 

 qveynebis ekonomikur ganviTarebasa da turizmis da maspinZlobis 

industriis ganviTarebas Soris dadebiTi korelacia aSkaraa. seqtori 

calsaxad, dadebiT gavlenas axdens qveynebis ekonomikur indikatorebze. 

aseve, aRsaniSnavia misi wvlili „mwvane“ ganviTarebaSi, konfliqtebis 

mogvarebaSi, regionul, urbanul Tu sxva momijnave seqtorebis 

ganviTarebaSi. 

 qveynis resursuli potencialidan gamomdinare, saqarTvelosaTvis 

prioritetulia turizmis ganviTareba. qveyanam unda gamoiyenos 

geostrategiuli mdebareoba da uzrunvelyos satranzito da regionuli 

habis funqciis Sesruleba. aRniSnuli procesi aris Zalian rTuli da 

igi bevr faqtorzea damokidebuli. qveynis ganviTarebis veqtoris Ziebis 

procesSi aucileblad unda moxdes kulturuli, mentaluri faqtorebis 

gaTvaliswineba, aseve, sazRvargareT gamoyenebuli strategiebis 

Seswavla. 

 turizmis seqtoris arsebuli mdgomareobis da turizmis politikis 

sistemuri analizisaTvis mizanSewonilad miviCnieT gamogveyenebina 

turizmis msoflio organizaciis mier SemuSavebuli meTodologia - 

“mdgradi turizmi  ganviTarebisaTvis ganviTarebad qveynebSi” (Sustainable 

Tourism for Development in Developing countries). aRniSnuli meTodi moicavs xuTi 

sakvanZo mimarTulebis analizs: 1. turizmis politika da mmarTveloba; 

2. ekonomika, investiciebi da konkurentunarianoba; 3. dasaqmeba, samuSao 

da adamianuri kapitali; 4. siRaribis daZleva da socialuri inkluzia; 

5. bunebrivi da kulturuli garemos mdgradoba. 

 turizmis msoflio organizaciis meTodologiiT, ,,mdgradi turizmi 

ganviTarebisaTvis ganviTarebad qveynebSi”, Catarebuli kvlevis 
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Sedegebis gadamowmeba moxda Cvens mier specialurad Sedgenili anketa-

kiTxvaris saSualebiT - “turizmis biznes seqtoris mier turizmis 

politikis da gamowvevebis aRqmis analizi”. zemoT aRniSnuli kvlevebis 

safuZvelze moxda konkretuli daskvnebisa da rekomendaciebis 

SemuSaveba. 

 turizmis politikis SemuSaveba unda moxdes zogadi, specialuri, 

ekonomikuri, struqturuli, procesis, wesrigis politikis principebis 

urTierTSesabamisobis gaTvaliswinebiT. Semdegi oTxi kategoriis 

WrilSi: politika, ganviTareba, dagegmva, regulacia. 

 turizmis industria unda ganviTardes sxva dargebTan dabalansebulad 

da proporciulad. turizmis ganviTareba SesaZlebelia ganxorcieldes 

Semdegi midgomebiT: ,,horizontaluri politikiT”, romelic gulisxmobs 

turizmisaTvis iribi mastimulirebeli garemos Seqmnas da ,,vertikaluri 

midgomiT”, turistul industriaSi saxelmwifo investiciebis 

ganxorcielebiT. 

 Teoriuli da praqtikuli Tvalsazrisidan gamomdinare, politikis 

mniSvnelovan amocanas warmoadgens steikholderebisaTvis jansaRi 

garemos uzrunvelyofa, romelSic SesaZlebeli iqneba maqsimaluri 

sargeblis miReba da negatiuri efeqtebis SezRudva.  

 erovnuli, regionuli, sazogadoebrivi, ekologiuri da socialur–

ekonomikuri miznebis mTlianobaSi ganxorcielebisTvis mniSvnelovania, 

saTanado  politikisa da erToblivi samoqmedo gegmis SemuSaveba-

ganxorcieleba, romelic uzrunvelyofs pasuxismgeblobis, funqciebis 

ganawilebas centraluri, regionuli, adgilobrivi xelisuflebis 

warmomadgenlebsa da kerZo seqtors Soris.   

 imisaTvis, rom procesebi warimarTos warmatebulad, rogorc 

gadawyvetilebis miRebis, aseve politikis SemuSavebis da implementaciis 

kuTxiT, umniSvnelovanesia mecnieruli kvlevebis ganxorcieleba. swored 

mecnieruli analizis, kvlevis safuZvelze miRebuli gadawyvetilebiT 

SesaZlebeli iqneba politikis ZiriTadi determinantebis gansazRvra, 
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romelic uzrunvelyofs turizmis industriis mdgrad ganviTarebas.  

kvlevis procesSi unda moxdes ekonomikuri, garemos dacvis, socialuri, 

adamianuri, finansuri resursebis da sxva faqtorebis gaanalizeba. 

msgavsi midgoma saSualebas mogvcems obieqturad SevafasoT regionul 

Tu erovnul doneze arsebuli situacia. 

 xelisufleba dargis ganviTarebis maqsimalur Sedegs aRwevs kerZo 

seqtorTan tandemSi, rasac adasturebs msoflio praqtika. orive mxares 

gaaCnia Tavisi wili pasuxismgebloba, rac gamoixateba erTi mxriv, 

xelisuflebis aqtivobaSi jansaRi biznes garemos uzrunvelyofaSi da 

meore mxriv, kerZo seqtoris mier investiciebis ganxorcielebaSi da 

samuSao adgilebis SeqmnaSi. sakiTxisadmi msgavsi midgoma pozitiurad 

aisaxeba ara mxolod calkeuli seqtoris, aramed saerTo ekonomikur 

keTildReobaze. 

 turistul zonebSi, sadac kerZo investiciis mozidva rTuldeba, dRemde 

aqtualurobas ar kargavs mTavrobis aqtiuri, mastimulirebeli 

politikis ganxorcielebis aucilebloba, rac xSirad warmatebis 

mniSvnelovani winapirobaa. 

 yuradReba unda gamaxvildes  ekonomikuri, miwaTsargeblobis da 

zonebad dayofis, infrastruqturis, usafrTxoebis, socialuri 

servisebis ganviTarebis sakiTxebze. turizmis industriis 

interdisciplinaruli xasiaTidan gamomdinare, obieqtur aucileblobas 

warmoadgens dagegmvis procesSi sxvadasxva profesiis specialistebis 

CarTva, magaliTad, ekonomistebi, marketologebi, landSaftis 

dizainerebis, sociologebis,  adamianuri resursebis menejerebis, 

ekologebis, arqiteqtorebis, arqeologebis da sxva. 

 kompleqsuri CarTuloba saSualebas mogvcems kvalificiurad 

gavaanalizoT arsebuli situacia da specialistebis daxmarebiT 

miviRoT kompetenturi gadawyvetilebebi. es sakiTxi gansakuTrebiT 

aqtualuria, rodesac xdeba axali turistuli daniSnulebis adgilebis 

ganviTareba. 
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 politikis formirebisas gaTvaliswinebuli unda iyos  Semdegi ZiriTadi 

sakiTxebi: marketinguli analizi da strategiebi, infrastruqtura, 

adamianuri resursebi, garemoze zegavlena, socio-kulturuli, 

ekonomikuri zegavlena da a.S. aucilebelia sakiTxisadmi sistemuri 

midgoma, yvela im elementebis gaTvaliswineba, romelic pirdapir da 

irib gavlenas axdens turizmis industriaze. maqsimalurad unda 

gamoiricxos Secdomebi, msoflio praqtika adasturebs, am mimarTulebiT 

daSvebulma Secdomebma Tu ra Sedegebi moutana sxvadasxva regionebSi 

turistul daniSnulebis adgilebs. 

 daniSnulebis adgilebis konkurentunarianobis misaRwevad Cvens mier 

SemoTavazebulia samecniero literaturaSi cnobili modelebi: 

magaliTad, punis modeli, porteris konkurentuli Zalebi da 

strategiebi; bordasis modeli, porteris almasi - konkurentuli 

upiratesobis determinantebi; riCisa da krauCis konceptualuri 

modelebi da a.S. 

 turizmis politikis  warmatebiT danergvisaTvis, pozitiuri efeqtebis 

maqsimaluri miRwevisaTvis umTavres barierad samecniero literaturaSi 

aRiarebulia cvlilebebis ganxorcielebis uunaroba. cvlilebebisadmi 

damokidebulebis SerCeva, misi ganxorcielebis strategiebis SemuSaveba 

umTavresi gamowvevaa Tanamedrove garemoSi arsebuli industriebisaTvis 

da kompaniebisTvis. sadisertacio naSromSi cvlilebebis marTvis 

filosofiuri midgomebi (biologiuri, racionaluri, institucionaluri, 

resursuli, SesaZleblobebis perspeqtiva, fsiqologiuri, politikuri, 

kulturis, sistemuri, postmodernuli  filosofiebi) adaptirebulia 

turizmis industriasTan, agreTve Seswavlilia rogorc makro, ise mikro 

doneze cvlilebebis marTvis modelebi: lipitis, vatsonis da vestlis, 

glasis, hamiltonis, proskis ,,adkari“, konsaltinguri jgufebis real 

dolmenis, alen hamiltonis, bostonis SemoTavazebuli modelebi. 

 ekonomikaze turizmis zegavlenis da indikatorebis gansazRvrisaTvis 

saWiroa Sesabamisi meTodologiuri instrumentebis gamoyeneba. turizmis 



205 
 

industrias gaaCnia rogorc, pirdapiri, aseve arapirdapiri efeqtebi. 

aRniSnuli efeqtebis adekvaturad Sefasebis instrumentad migvaCnia 

turizmis satelituri angariSis sistema, romlis calkeuli elementebi 

da struqtura detaluradaa ganxiluli sadisertacio naSromSi. misi 

upiratesoba mdgomareobs imaSi, rom igi emyareba erTi mxriv, 

ekonomikaSi turizmis mier Seqmnil saqonelsa da momsaxurebaze 

moTxovnas da meore mxriv, maT miwodebas Soris saerTo balanss. 

miwodebis kuTxiT Sesyidvebis gamosakveTad, romelic warmoadgens 

metwilad arapirdapir wils, vidre pirdapir kontribucias mTlian Siga 

produqtSi, praqtikaSi gamoyenebuli unda iyos e.w danaxarjebi-

gamoSvebis (Input-Output) analizi, romelic dakavSirebulia TiToeuli 

industriis gamoSvebasTan da mogzaurobisa da turizmis moTxovnis 

komponentebTan. 

 naSromSi gaanalizebul statistikur monacemebze dayrdnobiT SeiZleba 

iTqvas, rom turizmis industriam ukanaskneli aTwleulis ganmavlobaSi 

sxvadasxva makro-ekonomikuri maCveneblebis mixedviT stabiluri zrdis 

done SeinarCuna. miuxedavad imisa, rom industria maRali sensitiurobiT 

gamoirCeva politikuri, ekonomikuri arastabilurobis mimarT, 

dinamikaSi zrdis tendencia dRemde grZeldeba. magaliTad, 

saerTaSoriso turistuli Camosvlebi 1950-dan 1980 wlamde gaizarda 25 

milionidan 278 milionamde, xolo 1995-2014 wlebSi 527 milionidan 1133 

milionamde. garda am maCveneblisa, saerTaSoriso turizmidan miRebuli 

Semosavlebi 1950 wels msoflio masStabiT 2 miliard aSS dolars 

Seadgenda, 1980 wels ki 104 miliardi aSS dolari Seadgina. 1995-2014 

wels Semosavlebi 415-dan 1245 miliard aSS dolarmde gaizarda. 

 globaluri regionebis mixedviT turizmis industriaSi Semosavlebis 

dasaqmebis, investiciebis, kvlevebma, aseve, saerTaSoriso Camosvlebis 

dinamikis Seswavlam saSualeba mogvca gamogvekveTa turizmis 

ganviTarebis zogadi globaluri tendenciebi. rac, SesaZlebelia 

CaiTvalos lokalur doneze turizmis ganviTarebis veqtorad. 
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 samxreT-kavkasiis regionSi Cvens mier Catarebuli kvleva moicavda, 

rogorc saqarTvelos, azerbaijanis, somxeTis turizmis industriis 

mdgomareobis, aseve ekonomikaSi misi kontribuciis raodenobriv 

analizs, aseve: turizmis politikis dagegmvis, adgilobrivi ekonomikuri 

ganviTarebis, ekonomikaze turizmis gavlenis, samewarmeo saqmianobis 

xelSewyobis, samTavrobo aqtivobebis mniSvnelobis, infrastruqturis 

ganviTarebis sakiTxebs. kvlevam cxadyo industriis ganviTarebis 

tendenciebi, SesaZleblobebi da gamowvevebi. aSkaraa, rom samxreT 

kavkasiis qveynebis koordinirebulma moqmedebam, turizmis industriis 

ekonomikaSi wilis gaTvaliswinebiT, SeiZleba mniSvnelovani roli 

Seasrulos saqarTvelos, azerbaijanis, somxeTis ekonomikur zrdaSi. aq 

igulisxmeba, rogorc turistuli klasterebis ganviTareba, aseve, 

kooperaciis sxva formebi, Tundac abreSumis gzis proeqtis farglebSi. 

SesaZlebelia interesTa Tanxvedra qalaqis turizmis, urbanuli 

ganviTarebis, daniSnulebis adgilis marketingis, kulturuli 

memkvidreobis menejmentis, kulinariuli turizmis, produqtebis 

xarisxis srulyofis da a.S. mimarTulebebiT. proeqtis 

gansakuTrebuloba misi masStabis garda, mdgomareobs imaSi, rom is 

maqsimalurad uzrunvelyofs industriaSi momuSave agentebis, 

steikholderebis CarTulobas, rogorc erovnul, aseve regionul da 

lokalur doneze. 

 saqarTveloSi konkurentunariani turizmis industriis 

ganviTarebisaTvis saWiroa rigi aqtualuri sakiTxebis gadawyveta, 

turizmis samarTlebrivi bazis Camoyalibeba, saxelmwifo regulirebis 

efeqtiani sistemis Seqmna. romelic xels Seuwyobs saqarTvelos 

integracias msoflio turistuli bazris sistemasTan. safrangeTis, 

espaneTis, TurqeTis, italiis, saberZneTis, iaponiis, meqsikis turizmis 

ganviTarebis politikis da modelebis analizis safuZvelze 

SesaZlebelia turizmis ganviTarebis instituciuri safuZvlebis 

gaTvaliswineba da daxvewa. raTa gaZlierdes seqtoris ganviTarebisaTvis 
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aucilebeli mmarTvelobiTi principebi: angariSvaldebuleba, 

gamWvirvaloba, pasuximgebloba, samomavlo xedvebis sicxade. 

 turizmis konkurentunarianobis indeqsis mixedviT saqarTvelos 

dawinaurebisTvis unda moxdes Semdegi kriteriumebis gaumjobeseba: 

politikis wesebi da regulaciebi; garemos mdgradoba; daculoba da 

usafrTxoeba; jandacva da higiena; mogzaurobisa da turizmis 

prioritetuloba; sahaero da saxmeleTo transportis infrastruqtura; 

turizmis infrastruqtura; turizmisa da maspinZlobis industriaSi 

safaso konkurentunarianoba; adamianuri resursebi; mogzaurobisa da 

turizmisken swrafva; bunebrivi da kulturuli resursebi. 

 meti Zalisxmevaa saWiro sainformacio servisebis ganviTarebis, 

personalis profesionalizmis amaRlebis kuTxiT. aucilebelia 

kavSirebis gaZliereba saxelmwifo, kerZo seqtorsa da saganmanaTleblo 

institutebs Soris, rac saSualebas mogvcems movamzadoT Sesabamisi 

kvalifikaciis kadrebi am mimarTulebiT.  

 saqarTveloSi arsebobs garkveuli xarvezebi, rac dakavSirebulia 

servisis xarisxis standartebis inspeqtirebisa da Sefasebis 

problemebTan, agreTve, produqciis diferenciaciis naklebobasTan. 

 susti kavSirebi biznessa da saganmanaTleblo dawebulebebs Soris 

amcirebs seqtorSi codnis dones, Sesabamisad, jer kidev didi 

moculobis da masStabis samuSaoebia Sesasrulebeli adamianuri 

resursebis kvalifikaciis donis Tanamedrove moTxovnebTan 

SesabamisobaSi mosayvanad. aRniSnuli problemis mogvarebis gzas Cven 

vxedavT profesiuli ganaTlebis srulyofaSi. 

 turizmis garemoze negatiuri zegavlenis SezRudvis TvalsazrisiT 

problemis mogvarebis saSualebas warmoadgens konkretuli indikatorTa 

sistemis SemuSaveba da mis safuZvelze arsebuli mdgomareobis Sefaseba, 

garemosa da kulturuli mdgomareobis monitoringi. SeiZleba iTqvas, 

rom es mimarTuleba aris turizmis umTavresi Tanamedrove globaluri 

gamowveva.  



208 
 

 disertaciaSi SemoTavazebulia turistuli daniSnulebis adgilis 

ganviTarebis inovaciuri modeli ,,albergo difuzo” da saqarTveloSi 

ukve warmatebiT ganxorcielebuli sxva modelebi. 

 turizmis industria warmoadgens Sromatevad seqtors, mas SeuZlia 

Seqmnas samuSao adgilebi, gamoacocxlos ekonomikurad depresiuli 

arealebi, rac, cxadia, warmoadgens problemis daZlevis efeqtur gzas, 

gansakuTrebiT maRalmTian regionebSi da soflad mcxovrebi 

adgilobrivi rezidentebisaTvis. 

Cvens mier Catarebuli kvlevebidan gamomdinare gamoikveTa turizmis 

ganviTarebis xelSewyobis politikis Semdegi RonisZiebebis 

ganxorcielebis aucilebloba: sakanonmdeblo da normatiuli bazis 

gaumjobeseba; ekonomikaze turizmis zegavlenis Sefasebis meTodologiis 

srulyofa da danergva; usafrTxo turizmis standartebis SemuSaveba da 

uzrunvelyofa; seqtorSi codnis danergvis xelSewyoba; 

konkurentunarianobis gaumjobesebis RonisZiebaTa srulyofa; seqtoris 

Sida da gare sainformacio qselis gaumjobeseba; qveynis regionebis 

pasportizacia; turistuli daniSnulebis adgilebis keTilmowyoba da 

dacva; Siga turizmis ganviTarebis stimulirebis RonisZiebebis 

ganxorcieleba; turizmis prioritetuli mimarTulebebis ganviTarebis 

xelSewyoba. 
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danarTebi: 

 danarTi #1 

                                                                                                                       

turizmis politika da marTva 

kiTxvari -  nawili 1        

SekiTxvebis Semdeg arsebuli svetebi saSualebas gvaZlevs qvemoT mocemuli Skalis 

mixedviT mivaniWoT Sesabamisi qulebi: 

1 gansakuTrebuli saWiroebis areali/SesaZleblobebi – 
moqmedebebis maRali prioritetuloba/intervenciis 
aucilebloba; 

moqmedebis prioritetebi 

2 moiTxovs gaumjobesebas/gaTvaliswinebul unda iqnas 
intervenciisaTvis/mxardaWerisaTvis; 

maRali 

3 gaumjobesebis Sedegad SesaZloa gaizardos 
sargebeli/magram intervenciis  naklebi saWiroebaa; 

 

4 mdgomareoba damakmayofilebelia/ saWiroebs mxardaWeras 

5 gansakuTrebuli siZlieris areali/ SesaZloa magaliTi 
iyos sxva mimarTulebisaTvis; 

dabali 

x ar arsebobs informacia pasuxis gasacemad/SeuZlebelia 
Sefaseba; 

moqmedebis prioritetebi 

 

1.1 turizmis pozicia ganviTarebis politikasa da programebSi  

sakiTxi 1.1 turizmis aRqmadobis done ganviTarebis politikaSi 

 

 kiTxva komentari moqmedebis prioritetebi 

maRali                            dabali 

1 2 3 4 5 x 

 
a 

sakmarisad  aris warmodgenili 
turizmi qveynis ganviTarebis  
strategiuli mniSvnelobis  
dokumentebSi? 

       

 
b 

warmodgenilia turizmi 
xelisuflebis politikaSi 
rogorc prioritetuli 
seqtori? 
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g 

aRiarebulia turizmi, rogorc 
prioritetuli seqtori 
xelisuflebis sxvadasxva 
rgolebis mier, romlebic 
gavlenas axdenen turizmis 
ganviTarebaze? 

       

 
d 

ra odenobis finansuri 
resursebia gamoyofili 
turizmis ganviTarebisaTvis 
erovnuli biujetidan? 

       

 
e 

ra faqtorebi  uSlis xels 
turizmis rolis saTanadod 
aRiarebas? 

       

sakiTxi 2.  saerTaSoriso mxardaWeris done da maxasiaTeblebi turizmis mdgrad  
ganviTarebaSi 

 

 
a 

arsebobs Tu ara proeqtebi da 
iniciativebi turizmis mdgradi 
ganviTarebis mimarTulebiT 
romlebic mxardaWerilia 
saerTaSoriso organizaciebis 
mier? 

       

 
g 

zogadad, iTvleba warsulSi 
ganxorcielebuli an mimdinare 
proeqtebi  warmatebulad, 
SesaZlebelia Tu ara 
garkveuli gamocdilebis 
miReba? 

       

 
 
 
d 

ramdenad sakmarisia 
saaerTaSoriso saagentoebis 
koordinacia turizmis 
mdgradi ganviTarebis 
mxardaWeris TvalsazrisiT? 

 

       

1.2 turizmis politika da regulaciebi 
sakiTxi 1. turizmis politikis da strategiuli gegmebis arseboba 

 
a 

ramdenad  cxadad aris 
Camoyalibebuli turizmis 
ganviTarebis politika? 

       

 
b 

moicavs politika turizmis 
mdgradi ganviTarebis 
elementebs? 

       

 
g 

aris Tu ara qveyana turizmis 
globaluri eTikis kodeqsis 
xelmomweri, ramdenad aisaxeba 
igi turizmis politikaze? 
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d turizmis politikaSi 
gamaxvilebulia yuradReba 
finansur da fiskalur 
aspeqtebze da Sedegebze? 

       

 
 
e 

arsebobs saTanadod 
gamokvleuli da 
yovlismomcveli turizmis 
erovnuli 
strategia/grZelvadiani 
ganviTarebis gegma? 

       

 
 
v 

turizmis erovnuli 
strategiis/grZelvadiani 
ganviTarebis gegmis 
momzadebaSi ramdenad iyo 
CarTuli sxvadasxva 
steikholderi? 

       

 
 
z 

igegmeba turizmis 
ganviTarebis strategiis 
gaaxleba, Tanamedrove 
garemosTan morgeba? 

       

 
T 

aris Tu ara moqmedebebi da 
pasuxismgeblobebi naTlad 
gansazRvruli da Sefasebuli 
turizmis ganviTarebis 
strategiaSi? 

       

 
i 

turizmis strategiebi/gegmebi 
aris Tu ara momzadebuli 
specifikuri daniSnulebis 
adgilebisaTvis, ramdenad aris 
misi saWiroeba? 

       

sakiTxi 2. politikis /strategiis/gegmis implementacia da monitoringi 

 
a 

turizmis politika 
strategia/gegmebi efeqtianad 
implementirebulia? 

       

 
b 

aris Sesabamisi 
steiqholderebi srulyofilad 
CarTuli implementaciis 
procesSi? 

       

 
g 

ra xelisSemSleli faqtorebi 
arsebobs am kuTxiT? 

       

 
d 

mimdinareobis miRweuli 
progresis da Sedegebis 
monitoringi? 

       

sakiTxi 3. sakanonmdeblo regulaciebis adekvaturoba turizmSi 

 
a 

arsebobs turizmis 
specialuri sakanonmdeblo 
regulaciebi? 
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b 

aris turizmis sakanonmdeblo 
regulaciebi srulad 
implementirebuli? 

       

 
g 

turizmis kanonmdebloba 
adekvaturad asaxavs 
adgilobriv doneze rolebs 
da pasuxismgeblobebs? 

       

 
 
d 

sxva sakanonmdeblo 
regulaciebi ramdenad 
pasuxobs mdgradi turizmis 
principebs, ramdenad sruldeba 
igi seqtorSi? 

       

 
e 

turizmis mdgradi ganviTareba 
ramdenad aris mxardaWerili 
sakanonmdeblo regulaciebiT? 

       

1.3 turizmis marTva da instituciuri struqtura 
sakiTxi 1. turizmis centraluri mmarTvelobiTi struqturis efeqtianoba 

 
a 

arsebobs samTavrobo doneze 
saministro an departamenti? 

       

 
 
b 

arsebobs calke samTavrobo 
saagento turizmSi 
inkluziuri struqturiT da 
mkafio roliT romelic xels 
uwyobs turizmis mdgrad 
ganviTarebas? 

       

 
g 

ramdenad efeqtianad muSaobs 
turizmis samTavrobo 
rgolebi? ra aris maTi 
ZiriTadi saWiroebebi? 

       

 
 
d 

ramdenad efeqtianad aris 
Sefasebuli da mimarTuli 
samTavrobo organoebis mier 
unar-Cvevebis saWiroeba 
turizmis mdgradi 
ganviTarebis sakiTxebis 
CaTvliT? 

       

 
 
e 

qveyana aqtiuradaa CarTuli 
globalur da regionul 
institutebSi turizmis 
ganviTarebis da menejmentis 
srulyofis kuTxiT?  

       

sakiTxi 2. dainteresebuli steiqholderebis CarTuloba erovnuli turizmis 
marTvaSi 

 
a 

aris Tu ara struqtura, an 
procesi, romelic 
uzrunvelyofs sxva 
saministroebis CarTulobas 
turizmis marTvaSi? 

       



226 
 

 
b 

arsebobs struqtura an 
procesi romelic 
uzrunvelyofs sxvadasxva 
steiqholderebis CarTulobas 
turizmis marTvaSi? 

       

 
 
g 

ramdenad CarTulia 
arasamTavrobo seqtori, 
saganmanaTleblo 
dawesebulebebi da sxva 
sazogadoebrivi institutebi 
erovnuli turizmis marTvaSi? 

       

 
 
d 

Seswevs Tu ara multi-
steiqholdur struqturas 
efeqtianad funqcionirebis 
sakmarisi unari, saWiroebs  
igi gaZlierebas? 

       

 
e 

gadaidga nabijebi 
steiqholderebis 
stimulirebis da procesebSi 
aqtiuri CarTulobis 
TvalsazrisiT? 

       

sakiTxi 3. kerZo seqtoris CarTuloba da sajaro-kerZo seqtoris partniorobis 
gamoyeneba 

 
a 

arsebobs mkafio struqtura, 
romelic warmoadgens kerZo 
seqtoris organizaciebs? 

       

 
b 

gaaCniaT arsebul kerZo 
seqtoris struqturebs 
adekvaturi unari efeqtianobis 
TvalsazrisiT? 

       

 
g 

ramdenad srulyofliad aris 
CarTuli kerZo seqtori 
turizmis marTvaSi? 

       

 
 
d 

zogadad, rogor aris CarTuli 
da valdebuli turizmis 
seqtori misdios turizmis 
mdgradi ganviTarebis 
politikas? 

       

 
e 

sxva biznes modelebi an 
struqturebi aris CarTuli 
turizmSi? 

       

 
v 

ra zomiT gamoiyeneba sajaro-
kerZo partnioroba turizmis 
ganviTarebasa da marTvaSi? 

       

sakiTxi 4. turizmis politikis efeqtianoba lokalur doneze 

 
a 

adgilobrivi mTavrobis 
struqturebis turizmSi 
CarTulobis procesebi aris 
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Tu ara efeqtiani? 

 
b 

arsebobs efeqtiani 
koordinacia erovnul, 
regionul da adgilobriv 
doneze? 

       

 
g 

arsebobs struqturebi 
turistuli daniSnulebis 
adgilebis doneze, romelSic 
CarTulia kerZo seqtori da 
sxva steiqholderebi? 

       

 
d 

CarTulia adgilobrivi 
sazogadoeba turizmis 
marTvaSi maTsave arealSi? 

       

 
e 

arasamTavrobo organizaciebi 
da samoqalaqo rgolebi 
CarTulia adgilobrivi 
turizmis marTvis 
struqturebSi? 

       

 
v 

muSaobs adgilobrivi 
struqturebi efeqtianad da ra 
daexmareba maT nayofierebis 
gazrdaSi? 

       

 
 
z 

gaaCniaT saWiro codna da 
unarebi turizmis adgilobrivi 
mmarTvelobiT organizaciebs, 
turizmis mdgradi aspeqtebis 
gaTvaliswinebiT? 
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danarTi #2 

                                                                                                                       

ekonomika, investiciebi da konkurentunarianoba 

kiTxvari -  nawili 2       

SekiTxvebis Semdeg arsebuli svetebi saSualebas gvaZlevs qvemoT mocemuli Skalis 

mixedviT mivaniWoT Sesabamisi qulebi: 

1 gansakuTrebuli saWiroebis areali/SesaZleblobebi – 
moqmedebebis maRali prioritetuloba/intervenciis 
aucilebloba; 

moqmedebis prioritetebi 

2 moiTxovs gaumjobesebas/gaTvaliswinebul unda iqnas 
intervenciisaTvis/mxardaWerisaTvis; 

maRali 

3 gaumjobesebis Sedegad SesaZloa gaizardos 
sargebeli/magram intervenciis  naklebi saWiroebaa 

 

4 mdgomareoba damakmayofilebelia/ saWiroebs mxardaWeras 

5 gansakuTrebuli siZlieris areali/ SesaZloa magaliTi 
iyos sxva mimarTulebisaTvis 

dabali 

x ar arsebobs informacia pasuxis gasacemad/SeuZlebelia 
Sefaseba 

moqmedebis prioritetebi 

 

2.1 ekonomikaze turizmis zegavlenis Sefaseba 

sakiTxi 1. monacemebis xarisxi da analizi 

 kiTxva komentari moqmedebis prioritetebi 

maRali                            dabali 

1 2 3 4 5 x 

 
a 

arsebobs regularuli da 
yovlismomcveli monacemebi 
vizitorebis Camosvlis, 
profilis da aqtivobebis 
Sesaxeb? 

       

 
b 

arsebuli statistikuri 
monacemebi adekvaturad asaxavs 
saerTaSoriso da Siga 
turistul aqtivobebs? 
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g 

ra saxis Semaferxebeli 
faqtorebi arsebobs 
monacemebis efeqtiani sistemis 
CamoyalibebaSi? 

       

 
d 

gamoiyeneba turizmis 
satelituri angariSi an 
analizis msgavsi midgomebi 
ekonomikaze turizmis 
zegavlenis SefasebisaTvis? 

       

 
e 

arsebobs saWiroeba 
satelituri angariSis arsis 
ukeT gagebis TvalsazrisiT? 

       

v ra faqtorebi uSlis xels 
satelituri angariSebis 
danergvas? 

       

z SesaZlebelia turizmis 
statistikuri monacemebis 
detalizeba mdgradobis 
sakiTxebis ukeT gasagebad? 

       

2.2 vaWroba, investiciebi da biznes garemo 
sakiTxi 1. turizmis mniSvneloba vaWrobis da sainvesticio politikaSi 

 
a 

turizmis politika ramdenad 
cxadad aris asaxuli vaWrobis 
da investiciebis waxalisebis 
erovnul politikaSi? 

       

 
g 

turizmis politikSi ramdenad  
aris gaTvaliswinebuli qveynis 
savaWro da sainvesticio 
politika? 

       

 
d 
 
 

gaaCnia qveyanas  servisebis 
vaWrobis generaluri 
SeTanxmeba turizmSi an 
servisis sxva seqtorSi? 

       

 
e 

gaaCnia qveyanas sxva savaWro 
valdebulebebi da moicavs Tu 
ara TanamSromlobas turizmis 
sferoSi? 

       

 
 
v 

iTvaliswinebs saerTaSoriso 
valdebulebebi mdgradi 
turizmis principebs, garemoze 
da adgilobriv sazogadoebaze 
zegavlenas? 

       

 
z 

savizo politika da 
procedurebi xels uwyobs 
turizmis ganviTarebas? 

       

sakiTxi 2. investiciebis moculoba turizmSi da biznes garemos xelSewyoba 
 



230 
 

 
a 

ukanaskneli wlebis 
ganmavlobaSi xorcieldeboda 
investiciebi turizmis 
infrasturuqturaSi? ra 
wyaroebidan? 

       

 
b 

xorcieldeba aqtivobebi 
turizmSi investiciebis 
waxalisebis TvalsazrisiT? 

       

 
g 

ra ganixileba mTavar barierad 
investiciebis mozidvis 
TvalsazrisiT? 

       

d ramdenad xelmisawvdomia 
finansuri resursebi 
turistuli biznesis 
ganviTarebisaTvis? 

       

 
 
e 

zogadad, ramdenad aris biznes 
garemo jansaRi turistuli 
biznesisaTvis, ra 
mimarTulebiT aris 
problemebi? 

       

 
 
v 

gadaidga nabijebi biznes 
kavSirebis gaZlierebis kuTxiT 
turizmSi an masTan 
dakavSirebul seqtorebSi? 
 

       

2.3 brendi, marketingi  da produqtis pozicionireba 
        sakiTxi 1. brendze fokusireba da marketinguli gegma 

 
a 

gaaCnia qveyanas mkafiod 
Camoyalibebuli brend-
identuroba, aris Tu ara igi 
artikulirebuli da 
saTanadod mxardaWerili? 

       

 
b 

SemuSavebulia marketinguli 
gegma, romelSic 
identificirebulia miznobrivi 
bazrebi  dagegmili sareklamo 
aqtivobebiT? 

       

 
g 

CarTulia sajaro da kerZo 
seqtoris steiqholderebi 
marketinguli gegmis 
implementaciaSi? 

       

d marketinguli gegma 
srulyofilad 
implementirebulia?  arsebobs 
barierebi am kuTxiT? 

       

e mimdinare marketingul 
aqtivobebSi ramdenad aris 
gamoyenebuli Tanamedrove 
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teqnologiebi, socialuri 
media, internet marketingis 
SesaZleblobebi? 

sakiTxi 2. produqtis xarisxi da mravalferovneba  
 

 
a 

ramdenad SesabamisobaSia 
turistuli produqtebis da 
servisebis xarisxi, ra keTdeba 
maTi srulyofisaTvis? 

       

 
b 

arsebobs efeqtiani sistema, 
romliTac moxdeba servisebis 
xarisxis standartis 
inspeqtireba da Sefaseba? 

       

 
g 

gadaidga nabijebi produqciis 
diversifikaciis 
mimarTulebiT? 

       

2.4 usafrTxoeba da riskebis marTva 
 

 
a 

turizmis strategiaSi da 
gegmaSi gaTvaliswinebulia 
riskebis minimizacia da 
krizisebis marTva? 

       

 
 
b 

gamoiyeneba specifikuri 
sazomebi turistebis 
usafrTxoebisaTvis? 

       

 
g 

adgilze arsebobs 
gansakuTrebuli SemTxvevebis 
da krizisebis dros gegmebi? 
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danarTi #3 

                                                                                                                       

dasaqmeba, samuSao Zala, adamianuri kapitali 

kiTxvari -  nawili 3       

SekiTxvebis Semdeg arsebuli svetebi saSualebas gvaZlevs qvemoT mocemuli Skalis 

mixedviT mivaniWoT Sesabamisi qulebi: 

1 gansakuTrebuli saWiroebis areali/SesaZleblobebi – 
moqmedebebis maRali prioritetuloba/intervenciis 
aucilebloba; 

moqmedebis prioritetebi 
maRali 

 
 
 
 
 

dabali 
moqmedebis prioritetebi 

2 moiTxovs gaumjobesebas/gaTvaliswinebul unda iqnas 
intervenciisaTvis/mxardaWerisaTvis; 

3 gaumjobesebis Sedegad SesaZloa gaizardos 
sargebeli/magram intervenciis  naklebi saWiroebaa 

4 mdgomareoba damakmayofilebelia/ saWiroebs mxardaWeras 

5 gansakuTrebuli siZlieris areali/ SesaZloa magaliTi 
iyos sxva mimarTulebisaTvis 

x ar arsebobs informacia pasuxis gasacemad/SeuZlebelia 
Sefaseba 

 

 
3.1 adamianuri resursebis dagegma da samuSao pirobebi 

sakiTxi 1. adamianuri resursebis ganviTarebis politika, dagegmva, moqmedebebi 

 

 kiTxva komentari moqmedebis prioritetebi 
maRali                            dabali 

1 2 3 4 5 x 
 
a 

warmodgenilia turizmi 
adamianuri resursebis 
ganviTarebis politikasa da 
gegmebSi? 

       

 
b 

arsebobs specialuri HR 
politika turizmSi? asaxulia 
turizmis mTlian politikaSi 
da gZelvadian strategiebSi? 
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g 

ramdenad yovlismomcvelia 
qveynis  HR gegmebi an 
moqmedebebi am mimarTulebiT? 
arsebobs savaWro 
gaerTianebebi an sxva 
dasaqmebulTa kavSirebi 
seqtorSi? 

       

 
d 

kerZo  seqtoris 
warmomadgenlobebi ganixilavs 
Tu ara  HR sakiTxebs? 

       

 
e 

aqvs adgili konsultaciebs da 
dialogs HR dagegmvaSi 
sxvadasxva dainteresebul 
steiqholders Soris? 

       

sakiTxi 2. dasaqmebulTa uflebebis da samuSao garemos Sesabamisoba 

a 
 

daculia turizmis seqtorSi 
dasaqmebulTa uflebebi? 

       

 
b 

uzrunvelyofs kanonmdebloba 
ZiriTad fundamentur bazisebs 
da Sesabamis pirobebs 
turizmis seqtorSi? 

       

 
g 
 
 

ramdenad efeqtiania turizmTan 
dakavSirebuli Sromis 
kanonmdebloba  da 
regulaciebi? 

       

3.2 unarebis Sefaseba da treningebis uzrunvelyofa 
sakiTxi 1. gadamzadebis da treningebis saWiroebis gacnobiereba 

 
 
a 

Sefasda Sesabamisi unar-
Cvevebis da treningebis 
saWiroeba industriis 
ganviTarebis TvalsazrisiT? 

       

 
b 

arsebobs problema Sesabamisi 
unar-CvevebiT aRWurvili 
adamianuri resursebis 
moZiebis TvalsazrisiT? ra 
mimarTulebiT? 

       

 
g 

arsebobs Tu ara codnis 
problema mdgradi turizmis an 
masTan dakavSirebuli 
praqtikuli aspeqtebis kuTxiT? 

       

sakiTxi 2. treningebis, SesaZleblobebis ganviTarebis programebis standartebisa 
da instituciebis xelmisawvdomoba 

 
a 

sistemurad Sefasda turizmSi 
treningebis uzrunvelyofis 
saWiroeba? 
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b 

trening institutebi da 
kursebi  akmayofileben 
moTxovnebs? gaaCniaT 
akreditacia? 

       

 
g 

treningebis mimwodebel 
centrebs gaaCniaT sakmarisi 
resursebi, kvalificiuri 
personali da aRWurviloba? 

       

 
d 

seqtoris saWiroebebidan 
gamomdinare xelmisawvdomia 
sxvadasxva donis menejeruli 
da teqnikuri kursebi? 

       

 
 
e 

arsebobs unar-Cvevebis 
standartebis sistema da 
kvalifikacia romelic 
turizmis seqtoris 
saWiroebebis relevanturia? 

       

 
v 

warmoadgens turizmi 
axalgazrdebisaTvis 
karieruli ganviTarebis 
saSualebas? ramdenad xdeba 
misi propaganda am kuTxiT? 

       

 
z 

turizmis mdgradi 
ganviTarebis mimarTulebiT 
treningebi xelmisawvdomia?  

       

sakiTxi 3. kerZo seqtoris CarTuloba treningebis mxardaWerasa da dagegmvaSi 
 

 
a 

CarTulia kerZo seqtori unar- 
Cvevebis SefasebaSi, an 
kursebis dizainis 
momzadebaSi? 

       

 
b 

axorcielebs kerZo seqtori 
treningebs da adamianuri 
resursebis ganviTarebas 
dasaqmebulebisaTvis da 
adgilobrivi 
sazogadoebisaTvis? 
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danarTi #4 

                                                                                                                       

siRaribis daZleva da socialuri inkluzia 

kiTxvari -  nawili 4      

SekiTxvebis Semdeg arsebuli svetebi saSualebas gvaZlevs qvemoT mocemuli Skalis 

mixedviT mivaniWoT Sesabamisi qulebi: 

1 gansakuTrebuli saWiroebis areali/SesaZleblobebi – 
moqmedebebis maRali prioritetuloba/intervenciis 
aucilebloba; 

moqmedebis prioritetebi 
maRali 

 
 
 
 
 

dabali 
moqmedebis prioritetebi 

2 moiTxovs gaumjobesebas/gaTvaliswinebul unda iqnas 
intervenciisaTvis/mxardaWerisaTvis; 

3 gaumjobesebis Sedegad SesaZloa gaizardos 
sargebeli/magram intervenciis  naklebi saWiroebaa 

4 mdgomareoba damakmayofilebelia/ saWiroebs mxardaWeras 

5 gansakuTrebuli siZlieris areali/ SesaZloa magaliTi 
iyos sxva mimarTulebisaTvis 

x ar arsebobs informacia pasuxis gasacemad/SeuZlebelia 
Sefaseba 

 

 
4.1 siRaribis daZlevis integrirebuli midgoma turizmis saSualebiT 

 

 kiTxva komentari moqmedebis prioritetebi 
maRali                            dabali 

1 2 3 4 5 x 
 
a 

warmodgenilia turizmi 
qveynis erovnuli ganviTarebis 
dokumentebSi, an siRaribis 
daZlevis strategiul 
gegmebSi, rogorc siRaribis 
daZlevis saSualeba? 

       

 
b 

siRaribis daZleva ramdenad 
warmoadgens turizmis 
politikis obieqts? romelic 
dakavSirebulia qmedebebTan da 
adekvatur sazom 
instrumentebTan. 
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g 

rogoria siRaribis DdaZlevis 
sakiTxebis da midgomebis 
aRqmadobis done turizmSi? 

       

 
d 

ra doziT aris turizmis 
kerZo seqtori CarTuli  
siRaribis DdaZlevaSi 
adgilobrivebTan aqtiuri 
muSaobis TvalsazrisiT? 
 

       

sakiTxi 2.  strategiuli  midgomebis  adaptireba turizmiT siRaribis daZlevaSi – 
erovnul da daniSnulebis adgilis doneze 

 
a 

ganxorcielda moqmedebebi 
erovnul doneze  turizmis 
saSualebiT siRaribis 
dasaZlevad ? 

       

 
g 

arsebobs soflis turizmis 
ganviTarebis an sxva tipis 
daniSnulebis adgilis   
strategia, turizmiT 
siRaribis daZlevis fokusSi? 

       

 
 
 
d 

ramdenad iqna mxedvelobaSi 
miRebuli an 
identificirebuli turizmis 
iniciativebi siRaribis 
dasaZlevad? 

       

 
e 

calkeulma daniSnulebis 
adgilebma danerga turizmis 
strategiebi an iniciativebi 
siRaribis dasaZlevad? 

       

 
v 

moxda Tu ara turistuli 
xarjebis Sefaseba da misi ra 
nawili aRwevs Raribi 
adamianebis fenamde? ra 
gzebiT? 

       

4.2   turizmis iniciativebis gaZliereba siRaribis dasaZlevad 
sakiTxi 1. turistuli biznesis da vaWrobis saSualebiT Raribi fenisaTvis Semosavlebis 

zrda 
 

 
a 

iyo  turizmSi Raribi 
mosaxleobis  dasaqmebis 
iniciativebi? 

       

 
b 

ramdenad Zlieria soflis 
meurneobisa da turizmis 
seqtorebs Soris arsebuli 
kavSirebi? 

       

 
g 

adgilobriv doneze ramdenad 
kargad aris ganviTarebuli 
miwodebis arxebi turizmSi 
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Rarib fenebTan? 
d CarTulia Raribi sazogadoeba 

turistul aqtivobebSi, 
arsebobs misi gaZlierebis an 
gafarToebis SesaZleblobebi? 

       

 
 
e 

arsebobs adgilze 
struqturebi romlebic 
gauweven konsultacias Rarib 
sazogadoebas, turistuli 
biznesis ganviTarebis, 
operaciebis xelSewyobis 
kuTxiT? 

       

 
 
v 

xelmisawvdomia finansuri 
resursebi mcire biznesisaTvis, 
mikro dafinansebiT an sxva 
sqemebis saSualebiT? 

       

sakiTxi 2. turizmidan miRebuli sargeblis uzrunvelyofa sazogadoebisaTvis 

 
a 

Raribi sazogadoeba ramdenad 
iRebs sargebels 
gadasaxadebidan, turistebis 
mier gaweuli xarjebidan, 
SesaZlebelia misi 
gafarToeba? 

       

 
b 

CarTulia (rogorc moxalise) 
industria Raribi 
sazogadoebis mxardaWeraSi? 

       

 
g 

axali turistuli  infrast-
ruqturuli proeqtebis dros 
gaiTvaliswineba ra gavlenas 
moaxdens sazogadoebis Rarib 
fenaze? 

       

4.3 socialurad daucveli jgufebis inkluzia turizmSi 
sakiTxi 1. socialurad daucveli jgufebis inkluzia turizmSi 

 
 
a 

gamaxvilebulia yuradReba 
socialurad daucvel 
jgufebze turizmis 
politikasa da strategiaSi? 

       

 
b 

asaxulia sakanonmdeblo 
regulaciebSi socialurad 
daucvelebis uflebebi da 
saWiroebebi? 
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g 

ramdenad arian integrirebuli 
qalebi turizmis seqtorSi, 
xorcieldeba  aqtivoebebi 
maTi poziciebis srulyofis 
da SesaZleblobebis 
gaZlierebisaTvis? 

       

 
 
d 

ramdenad aris integrirebuli 
axalgazrdebi turizmis 
seqtorSi, xorcieldeba Tu 
ara aqtivoebebi maTi 
poziciebis srulyofis da 
SesaZleblobebis 
gaZlierebisaTvis? 

       

E 
e 

ramdenad aris integrirebuli 
xandazmuli adamianebi 
turizmis seqtorSi, 
xorcieldeba aqtivoebebi maTi 
poziciebis srulyofis da 
SesaZleblobebis 
gaZlierebisaTvis? 

       

 
v 

ramdenad aris integrirebuli 
SezRuduli SesaZleblobebis 
adamianebi turizmis seqtorSi, 
xorcieldeba aqtivoebebi maTi 
poziciebis srulyofis da 
SesaZleblobebis 
gaZlierebisaTvis? 

       

 
 
z 

ramdenad aris integrirebuli 
eTnikuri umciresobebi 
turizmis seqtorSi, 
xorcieldeba aqtivoebebi maTi 
poziciebis srulyofis da 
SesaZleblobebis 
gaZlierebisaTvis? 

       

4.4 negatiuri socialuri zegavlenis prevencia 
 sakiTxi 1. negatiuri socialuri zegavlenis  gamovlena 

 
a 

adgilobrivebs gaewiaT 
konsultacia maT arealSi 
turizmis ganviTarebis 
Sesaxeb? 

       

b arian adgilobrivebi maTsave 
arealSi CarTulebi 
gadawyvetilebis miRebaSi da 
turizmis ganviTarebaSi? 
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g 

gamaxvilebulia yuradReba 
turizmis dagegmvasa da 
menejmentSi adgilobrivebi-
saTvis  resursebis (miwis 
CaTvliT), xelmisawvdomobaze? 

       

 
d 

arsebobs kriminogenuli 
situaciis an sxva socialuri 
problemebis zrdis safuZveli? 

       

 
e 

ramdenad acnobierebs kerZo 
seqtori turizmis negatiur 
socialur gavlenebs? 

       

 

 

 

 

danarTi #5 

                                                                                                                       

bunebrivi da kulturuli garemos mdgradoba 

kiTxvari -  nawili 5      

SekiTxvebis Semdeg arsebuli svetebi saSualebas gvaZlevs qvemoT mocemuli Skalis 

mixedviT mivaniWoT Sesabamisi qulebi: 

1 gansakuTrebuli saWiroebis areali/SesaZleblobebi – 
moqmedebebis maRali prioritetuloba/intervenciis 
aucilebloba; 

moqmedebis prioritetebi 
maRali 

 
 
 
 
 

dabali 
moqmedebis prioritetebi 

2 moiTxovs gaumjobesebas/gaTvaliswinebul unda iqnas 
intervenciisaTvis/mxardaWerisaTvis; 

3 gaumjobesebis Sedegad SesaZloa gaizardos 
sargebeli/magram intervenciis  naklebi saWiroebaa 

4 mdgomareoba damakmayofilebelia/ saWiroebs mxardaWeras 

5 gansakuTrebuli siZlieris areali/ SesaZloa magaliTi 
iyos sxva mimarTulebisaTvis 

x ar arsebobs informacia pasuxis gasacemad/SeuZlebelia 
Sefaseba 
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5.1 turizmi, bunebrivi da kulturuli memkvidreoba 

sakiTxi 1. efeqtiani politika bunebrivi memkvidreobis konservaciisaTvis 

 

 kiTxva komentari moqmedebis prioritetebi 
maRali                            dabali 

1 2 3 4 5 x 
 
a 

qveynis turizmis politikaSi 
strategiul gegmebSi asaxulia 
bunebriv memkvidreobasTan 
dakavSirebuli sakiTxebi? 

       

 
b 

ramdenad kargad aris daculi 
qveyanaSi bunebrivi 
memkvidreoba? daculi 
teritoriebis CaTvliT? 

       

 
g 

turizmi efeqtianad aris 
dagegmili da marTuli 
erovnul parkebsa da sxva 
bunebrivi memkvidreobis 
arealebSi? 

       

 
d 

moicavs turizmis politika 
moqmedebebs da gegmebs 
sanapiro zolebSi? 

       

 
e 

arsebobs turistuli 
produqtebi, romelic 
dakavSirebulia qveynis 
bunebriv memkvidreobasTan? 

       

v zogadad, qveynis bunebrivi 
memkvidreoba mxardaWerilia 
turizmis mier Tu piriqiT igi 
qmnis garkveul safrTxeebs. 

       

sakiTxi 2. efeqtiani politika da moqmedebebi kulturuli memkvidreobis dasacavad 

 
 
a 

qveynis turizmis politikaSi 
strategiul gegmebSi asaxulia 
kulturuli memkvidreobasTan 
dakavSirebuli sakiTxebi? 

       

 
g 

ramdenad aris daculi da 
konservirebuli kulturuli 
memkvidreobis Zeglebi? 

       

 
d 
 

kulturuli memkvidreobis 
adgilebSi turizmi 
efeqtianadaa dagegmili da 
marTuli? 

       

e arsebobs kargad 
Camoyalibebuli turistuli 
produqtebi, romelic 
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dakavSirebulia qveynis 
kulturul memkvidreobasTan? 

v zogadad, qveynis kulturuli 
memkvidreoba mxardaWerilia 
turizmis mier Tu piriqiT igi 
qmnis  garkveul safrTxeebs? 

       

5.2 klimatis cvlilebaze fokusireba 
sakiTxi 1. yuradRebis gamaxvileba klimatis cvlilebaze turizmis seqtorSi 

 
a 

turizmis politikasa da 
strategiul gegmebSi ramdenad 
srulyofilad aris 
warmodgenili klimatis 
cvlilebasTan da resursebis 
marTvasTan dakavSirebuli 
sakiTxebi? 

       

 
b 

rogoria klimatis cvlilebis 
turizmze zegavlenis 
aRqmadobis done? 

       

 
g 

arsebobs sakmarisi  teqnikuri 
codna klimatis cvlilebasTan 
dakavSirebiT, ra 
damokidebulebaSia igi 
turizmTan? 

       

d xorcieldeba moqmedebebi 
adgilze, rom Semcirdes 
klimatis cvlilebis gavlena 
seqtorze? 

       

5.3 turizmis ganviTarebis da operaciebis mdgradobis gaZliereba 
sakiTxi 1. turizmis ganviTarebaSi mdgradobis principebis gaTvaliswinebis done 

 
 
a 

mdgradobis sakiTxebi, 
resursebis SezRudulobis 
CaTvliT, gaTvaliswinebulia 
turizmis gegmebSi? 

       

B 
b 

zogadad, ganxilulia  
turizmis ganviTarebasa da 
gegmebs Soris gavlena?  

       

 
g 

individualuri turizmis 
ganviTareba kontroldeba 
efeqtiani miwis gamoyenebis 
dagegmvis procesiT? 

       

 
d 

bunebrivi/mdgradi gavlenis 
Sefaseba efeqtianad 
gamoiyeneba turizmis 
ganviTarebisTvis? 

       

 
e 

gamoiyeneba ekonomikuri 
instrumentebi, rom gavlena 
moaxdinos turizmis mdgrad 
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ganviTarebaze? 
 
 
v 

xelmisawvdomia da gacemulia 
konsultacia/rCevebi 
developerebisaTvis maTi 
proeqtebis mdgradobasTan 
dakavSirebiT? 

       

sakiTxi 2. turizmis ganviTarebis mdgradobis standartebTan Sesabamisoba   
 
 
a 

arsebobs sakanonmdeblo 
regulaciebi, romlebic exeba 
turizmis operaciebis 
garemoze zegavlenas? 

       

 
b 

zogadad, turistuli 
servisebis mimwodeblebi 
dgamen nabijebs operaciebis 
mdgradobisaTvis? 
 

       

 
g 

iTvaliswineben 
turoperatorebi produqtebis 
da informaciis miwodebis 
procesSi mdgradobis 
sakiTxebs? 

       

 
 
d 

gamoiyeneba ekonomikuri 
instrumentebi turizmis 
operaciebis mdgradobaze 
zemoqmedebisaTvis? 

       

 
e 

arsebobs serTifikaciis 
sqemebi, romlis saSualebiT 
moxdeba biznesis 
identificireba mdgradi 
ganviTarebis  standartebiT? 

       

 xelmisawvomia/gacemulia 
turistuli biznesisaTvis 
SesaZleblobebi/rCevebi 
operaciebis mdgradobisaTvis? 

       

 
v 

gadaidga nabijebi turistebis 
cnobierebis amaRlebis kuTxiT, 
mdgradi ganviTarebis 
principebTan dakavSirebiT? 

       

5.4 turizmis gavlenis Sefaseba da monitoringi 
sakiTxi 1. garemos da turizmis gavlenis monitoringi 

 
a 

mdgradobis indikatorebi 
turizmSi da misi gavlena 
ramdenad aris 
identificirebuli? 
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b 

ramdenad xSirad xorcieldeba 
garemos da kulturuli 
mdgomareobis monitoringi? 

       

 
g 

ramdenad xSirad xorcieldeba 
turizmis ganviTarebis da 
operaciebis monitoringi? 

       

 
d 

arsebobs ganviTarebisaTvis 
sakmarisi xelmisawvdomi 
resursebi da gamoiyeneba 
indikatorebi 
monitoringisaTvis? 

       

 

 

danarTi #6 

kiTxvari 

turizmis biznes seqtoris mier turizmis politikis da gamowvevebis aRqmis 

analizi 

1. Tqveni kompaniis zoma: 

   mikro       mcire      სaSualo      

2. organizaciaSi dasaqmebulTa ricxovnoba: 

 (1-5)     (5-10)     (10-20)     (20-ze meti) 

3. aRwereT Tqveni biznes saqmianoba: 

 turistuli saagento      sastumro     restorani      transporti     

sxva 

4. Tqveni kompaniis damfuZneblebi arian: 

 ucxoeli investorebi   adgilobrivi rezidentebi  

5. gaqvT warmomadgenlobebi regionebSi? 

    diax     ara     . . . . . . . . . . . . . . . . . . 

6. dasaxelebulTagan iyenebT? 

o dajavSnis onlain sistema 

o sakredoto baraTiT gadaxda 

o Sida menejmentis sistemebi 
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o buRaltruli aRricxvis programebi 

o socialuri qseli  

o …. . . . . . . . . . . . . . . . . . 

7. ra saxis aqtivobebs axorcielebT servisis xarisxis gasaumjobeseblad? 

o xarisxis mudmivi kontrolis sistema 

o personalis swavleba 

o momxmarebelTa moTxovnebze reagireba 

o …. . . . . . . . . . . . . . . . . . 

8. momsaxurebis gawevis Semdeg ra formiT adgenT momxareblebis 

kmayofilebis dones? 

o satelefono kontaqti 

o el-fostiT gamokiTxva 

o araformaluri saubari 

o anketuri gamokiTxva 

o socialuri qseli 

o …. . . . . . . . . . . . . . . . . . 

9. gaqvT Tu ara formalizebuli wliuri biznes gegma? 

  diax    ara       . . . . . . . . . 

10. sezonurobis gaTvaliswinebiT ra tipis produqtebzea mzardi moTxovna 

qarTul samomxmareblo bazarze? 

o soflis turizmi 

o saTavgadasavlo turizmi 

o kulturuli turizmi 

o zamTris sakurorto turizmi 

o Rvinis turizmi 

o saqmiani Sexvedrebis da sakonferencio turizmi 

o  . . . . . . . . . . . . . . . . . . . 
11. SeafaseT TanamSromlebis kvalifikaciasTan Sesabamisobis done 

maRali    saSualo   dabali     . . . . . . . . . . . . . . . . . . 

12. TanamSromelTa daqiravebis dros prioritetulia: 

o ucxo enebis codna 

o profesiuli ganaTleba 

o zogadi unarebi 

o samuSao gamocdileba 

o  . . . . . . . . . . . . . . . .   

13. TanamSromelTa mozidvis wyaroebia: 

o interneti 

o umaRlesi saswavleblebi 

o profesiuli saswavleblebi 
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o dasaqmebis saagentoebi 

o piradi kontaqtebi 

o  . . . . . . . . . . . . . . . . . . . .  

14. Tqveni TanamSromlebi gadian kvalifikaciis amaRlebis kursebs, 

treningebs? 

diax       ara      . . . . . . . . . . . . . . . . . . 

 

15. gaqvT Tu ara biujetSi gaTvaliswinebuli Tanxebi TanamSromlebis 

profesiuli ganviTarebisaTvis? 

                      diax       ara    . . . . . . . . . . . . . . . . . . 

16. sakmarisia Tqveni TanamSromlebis codnis done biznesis warmatebuli 

funqcionirebisaTvis? 

                     diax       ara       . . . . . . . . . . . . . . . . . . 

17. ra RonisZiebebs gegmavT kvalifikaciis asamaRleblad? 

o treningebi adgilze 

o treningi profesiul centrebSi 

o trenerebis daqiraveba 

o . . . . . . . . . . . . . . . . . . 

18. ra teqnikuri codnis kadrebi gWirdebaT organizaciaSi? 

o ekonomisti 

o marketologi 

o buRalteri 

o iuristi 

o programisti 

o gidi 

o . . . . . . . . . . . . . . . . . . . 

19. gegmavT axali TanamSromlebis miRebas uaxloesi erTi wlis 

ganmavlobaSi? 

               diax       ara      . . . . . . . . . . . . . . . . . . 

20. Tqveni partniorebi arian: 

o bankebi 

o aviakompaniebi 

o sadazRvevo kompaniebi 

o sastumro 

o turistuli saagento 

o saganmanaTleblo saswavleblebi 
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o sakonsultacio firmebi 

o  . . . . . . . . . . . . . . . . . . . 

21.  xarT turistuli gaerTianebis wevri? 

               diax       ara     . . . . . . . . . . . . . . . . . . 

22.  grZnobT saxelmwifo seqtoris mxardaWeras? 

              diax       ara       . . . . . . . . . . . . . . . . . . 

23. gsurT saxelmwifo metad iyos CarTuli biznesis xelSewyobaSi? 

              diax       ara       . . . . . . . . . . . . . . . . . . 

24. Tqveni biznes saqmianobis mTavari dabrkolebaa: 

o gadasaxadebi 

o zedmeti regulaciebi da biurokratia 

o codnis dabali done 

o infrastruqtura 

o politikuri da ekonomikuri arastabiluroba 

o maRali saprocento ganakveTebi 

o sezonuroba 

o . . . . . . . . . . . . . . . . 

25. isurvebdiT sainformacio qselis ganviTarebas seqtorSi? 

            diax       ara       . . . . . . . . . . . . . . . . . . 

26. xarT mzad monawileoba miiRoT saerTaSoriso RonisZiebebSi? 

            diax       ara       . . . . . . . . . . . . . . . . . . 

27. romeli patrniorebTan gaqvT efeqtiani TanamSromloba? 

o saojaxo meurneobebi 

o bankebi 

o aviakompaniebi 

o saxelmwifo dawesebulebebi 

o arasamTavrobo organizaciebi 

o . . . . . . . . . . . . . . . . . . . . . . . 
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danarTi #6 

 

danarTi #7 
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danarTi #7 

 

danarTi #8 
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danarTi #8 

 

danarTi #9 
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danarTi #10 

 

danarTi #10 

 


