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                                                                    Sesavali  

Temis aqtualuroba. msoflioSi turizmis swrafma zrdam da 

diversifikaciam saWiro gaxada am globaluri fenomenis ufro siRrmiseuli 

Seswavla da ekonomikaze misi realuri efeqtebis gazomvis aucileblobis 

sakiTxi daayena. bolo periodSi turizmis industriam moicva mTlianad 

ekonomikuri saqmianoba, maT Soris dasaqmeba da infrastruqtura, ramac 

gamoiwvia meti informaciis mopovebis saWiroeba swori ekonomikuri 

politikis formirebisaTvis.     

saqarTveloSi turizmis statistikuri terminebis interpretacia 

wlebis ganmavlobaSi SecdomiT xdeboda. maTi araswori gansazRvreba 

gamowveuli iyo qveynis Sesaxeb dadebiTi imijis SeqmniT da investorebis 

interesis gazrdis mcdelobiT. aRniSnuli procesi inerciiT dResac 

grZeldeba da xels uSlis kvlevaze dafuZnebuli turizmis ekonomikuri 

politikis formirebas. am problemis mosagvareblad mniSvnelovania 

saqarTveloSi turizmis statistikis yvela wyaros moZieba da maTi 

warmoebis  meTodologiebis msoflio turizmis organizaciis 2008 wlis 

rekomendaciebTan Sesabamisobis dadgena. winamdebare disertacia am sakiTxis 

Seswavlis Sedegad aRmoCenili problemebis aRmofxvris saSualebad 

saqarTveloSi turizmis statistikis sistemis Seqmnas moiazrebs. igi 

sistemuri midgomis saSualebiT mdgradi, sando da maRali xarisxis 

statistikis warmoebaSi dagvexmareba, saboloo jamSi ki xels Seuwyobs 

optimalur mecnierebaze dafuZnebuli turizmis ekonomikuri politikis 

SemuSavebas saqarTveloSi.  

saqarTveloSi amJamad umniSvnelovanes amocanas turizmis satelituri 

angariSebis SemuSaveba warmoadgens, romelic msoflioSi gavrcelebuli 

yvelaze efeqtiani meTodia turizmis pirdapiri ekonomikuri efeqtis 

gasazomad. garda amisa, saWiroa, turizmis meoradi ekonomikuri efeqtebis 

gazomva. am mimarTulebiT arsebuli oTxi modelis uaryofiTi da dadebiTi 

mxareebis gansazRvram saSualeba mogvca SegverCia sawyis etapze misaRebi 

modeli, romelic danaxarjebi gamoSvebis modelis saxeliTaa cnobili. igi 
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arsebul realobaSi yvelaze misaRebi meqanizmia turizmis meoradi 

ekonomikuri efeqtebis gasazomad saqarTveloSi. naSromSi aRniSnuli 

modeli arasruli informaciis pirobebSi  aris agebuli, rac miaxloebuli 

Sedegebis miRebis saSualebas iZleva. aseve mniSvnelovania, festivalebis da 

sportuli Sejibrebebis ekonomikuri efeqtebis gazomvis meTodologia, 

romelic turizmis sferos ganuyofeli nawilia.  naSromSi warmodgenilia 

saqarTveloSi RonisZiebebis ekonomikuri efeqtebis kvleva, romelic uefas 

superTasis farglebSi Catarda. saqarTveloSi turizmis aqtivobebis  

ekonomikuri sargeblianobis gazomvis teqnikis SemuSaveba daexmareba qveynis 

rezidentebs, momxmareblebs, biznesmenebs da saxelmwifos, efeqtiani 

marketingis da ganviTarebisken mimarTuli gadawyvetilebis miRebaSi.            

saxelmwifos mier warsulSi ganxorcielebulma iniciativebma da 

turizmis erovnuli administraciis proeqtebma udavod mniSvnelovani 

gavlena moaxdina saerTaSoriso mogzaurebis Semosvlebis raodenobaze. 

miuxedavad amisa, ganxorcielebul proeqtebSi daxarjuli Tanxebi 

moklebulia Sefasebas. ar aris SemuSavebuli meTodologia, romlis 

mixedviTac SesaZlebeli iqneba gaizomos damatebiTi vizitorebis mozidviTa 

da Sesabamisad, danaxarjebis gazrdiT ekonomikis sargebeli. saqarTveloSi 

racionaluri politikis formirebisTvis mniSvnelovania vicodeT 

saxelmwifos mier turizmis sferoSi ganxorcielebuli aqtivobebis 

saqarTvelos ekonomikaSi kontribucia. disertaciaSi mocemuli 

meTodologiebi am mniSvnelovan kiTxvaze pasuxis gacemis saSualebas 

iZleva.   

sadisertacio naSromis mizani da amocanebi - sadisertacio naSromis mizans  

saqarTveloSi turizmis ganviTarebis ekonomikuri politikis formirebis 

prioritetebis gansazRvra warmoadgens.  

disertaciis miznidan gamomdinare naSromSi dasaxulia Semdegi amocanebi: 

 turizmis pirdapiri ekonomikuri efeqtebis gazomvis meqanizmebis, maT 

Soris turizmis satelituri angariSebis warmoebis msoflio 

gamocdilebis Seswavla; 
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 msoflioSi gavrcelebuli turizmis ekonomikaze meoradi efeqtebis 

modelebis SedarebiTi analizi, saqarTvelosTvis misaRebi modelis 

identifikacia; 

 ucxouri literaturis analizis safuZvelze RonisZiebebis 

ekonomikuri efeqtebis kvlevis meTodologiis Seswavla; 

 saqarTvelos turizmis politikis formirebis Taviseburebebis 

Seswavla, kerZod turizmis politikis SeqmnaSi monawile 

organizaciebis analizi, turistul moTxovnaze moqmedi mniSvnelovani 

faqtorebis identifikacia, strategiuli dokumentebis da 

sakanonmdeblo aqtebis mimoxilva; 

 saqarTvelos turizmis statistikis  sferoSi mimdinare mdgomareobis 

analizi, arsebuli meTodologiebis saerTaSoriso rekomendaciebTan 

Sesabamisobis  dadgena da  problemebis gamovlena; 

 saqarTveloSi turizmis statistikis sistemis, satelituri 

angariSebis, danaxarjebi gamoSvebis modelis formirebis procesis 

gansazRvra; 

 RonisZiebebis ekonomikuri kvlevis Catareba saqarTveloSi uefas 

suparTasis magaliTze; 

kvlevis sagani da obieqti - mocemuli sadisertacio naSromis sagania 

turizmis statistikis sferoSi arsebuli im problemebis gamovlena, 

romlebic msoflio turizmis organizaciis rekomendaciebTan 

SesabamisobaSi moyvanas ewinaaRmdegebian  da maTi aRmofxvris safuZvelze 

turizmis politikis formirebis da funqcionirebis procesis marTva. 

kvlevis obieqti ki saqarTvelos turizmis statistika, saqarTveloSi da 

msoflioSi gavrcelebuli statistikuri meTodologiebi da turizmis 

ekonomikaze gavlenis modelebia. 

kvlevis Teoriuli da meTodologiuri safuZvlebi. kvlevis dros 

gamoyenebulia analizisa da sinTezis, istoriulisa da logikuris, 

induqciis, deduqciisa da statistikis meTodebi. 

sadisertacio naSromi efuZneba turizmis ekonomikuri politikis 

formirebis Sesaxeb qarTveli da ucxoeli avtorebis, saerTaSoriso 
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organizaciebis Teoriuli da gamoyenebiTi xasiaTis mecnierul 

gamokvlevebs.  

qarTvelma mklevarebma mniSvnelovani wvlili Seitanes turizmis 

ekonomikuri politikis formirebis sakiTxebis SeswavlaSi. gansakuTrebiT 

aRsaniSnavia iseTi avtorebis kvlevebi, rogoricaa: marina metreveli, irina 

gogoriSvili,  maia margvelaSvili, eka lekaSvili, nino abesaZe, iaSa mesxia, 

merab xoxobaia da sxva. Cven vagrZelebT am avtorebis dawyebul kurss, 

Tumca maTgan gansxvavebiT aqcents turizmis ekonomikuri politikis 

umniSvnelovanes Semadgenel nawilze - misi formirebisTvis aucilebeli 

kvlevebis srulyofaze gavakeTebT. winamdebare disertacia efuZneba 

siRrmiseul analizs, modelebis uSualo formirebas, ganxorcielebul 

kvlevebs da ar Semoifargleba zogadi rekomendaciebiT.  

mocemuli naSromis Teoriul safuZvels warmoadgens saerTaSoriso 

organizaciebis mier SemuSavebuli ganviTarebis gzamkvlevebi da 

politikuri dokumentebi, saqarTveloSi mowveuli eqspertebis 

rekomendaciuli saxis naSromebi, sxvadasxva dros Catarebuli kvlevebis 

Sedegebi.  

  Catarebuli kvlevebis monacemTa bazas warmoadgens saqarTvelos 

ekonomikisa da mdgradi ganviTarebis saministros turizmis erovnuli 

administraciis,  Sinagan saqmeTa saministros, erovnuli bankis, statistikis 

erovnuli samsaxuris oficialuri statistika; msoflio turizmis 

organizaciis, msoflio mogzaurobisa da turizmis sabWos, msoflio bankis 

gamoqveynebuli krebulebi da weliwdeulebi. 

naSromis mecnieruli siaxle. naSromSi ganxilulia saqarTveloSi turizmis 

ekonomikuri politikis formirebis prioritetebi. saqarTvelos turizmis 

statistikis saerTaSoriso rekomendaciebTan SesabamisobasTan Sedarebis, 

msoflioSi gavrcelebuli ekonomikuri kontribuciis modelebis  da 

saerTaSoriso organizaciebis politikuri dokumentebis analizis Sedegad 

naSromSi Camoyalibebulia  Semdegi mecnieruli siaxleebi: 

 gamokvleulia saqarTveloSi turizmis statistikis mwarmoebeli 

organizaciebis meTodologiebis msoflio turizmis organizaciis 

rekomendaciebTan Sesabamisoba, ris Sedegadac gamovlinda rigi 
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problemebi. kvlevis procesSi SemuSavda problemebis mogvarebis 

rekomendaciebi, romelic xels Seuwyobs sando statistikis warmoebas 

turizmis seqtorSi; 

 msoflio turizmis organizaciis rekomendaciebze dayrdnobiT 

SemoTavazebulia turizmis statistikis sistemis modeli, romelic 

adaptirebulia saqarTvelos realobasTan. aRniSnuli sistema xels 

Seuwyobs saqarTveloSi turizmis satelituri angariSebis danergvas 

da monacemebis formirebas, rac efeqtiani ekonomikuri politikis 

Seqmnis safuZveli unda gaxdes; 

 saqarTveloSi turizmis satelituri angariSebis warmoebis dasawyebad 

SemoTavazebulia mzardi inscinirebuli meTodi, romelic gulisxmobs 

eqsperimentuli tsa-s Seqmnas da mis TandaTanobiT ganviTarebas  

realur  angariSebamde; misi erT-erTi mniSvnelovani elementi 

msoflios turizmis organizaciis axlaxans Seqmnili meTodologia 

unda gaxdes, romelic  limitirebuli monacemebis pirobebSi mTlian 

Siga produqtSi turizmis wilis gansazRvris saSualebas iZleva; 

 naSromSi  agebulia danaxarjebi gamoSvebis modeli, romlis 

gamoyenebiTac saqarTveloSi turizmis seqtorSi daxarjuli Tanxebis 

meoradi efeqtebis gazomvaa SesaZlebeli. am mizniT Seswavlilia 

turizmis ekonomikaze gavlenis gasazomad msoflioSi gavrcelebuli 

meTodologiebi da modelebi. 

 saqarTveloSi turizmis seqtorSi saimporto saqonlis wilis 

gansazRvris mizniT naSromSi SemoTavazebulia Sesabamisi 

meTodologia. aRniSnuli kvleva saSualebas mogvcems Sesabamisi 

politikis meSveobiT CavanacvloT saimporto saqoneli adgilobrivi 

warmoebiT; 

 ucxouri gamocdilebis safuZvelze gamokvleulia RonisZiebebis 

ekonomikuri efeqtebis gazomvis meTodologia. aRniSnuli 

meTodologiis safuZvelze  saqarTveloSi pirvelad ekonomikuri 

efeqtebis kvleva uefas superTasis magaliTze ganxorcielda, 

romelic momavalSi gansaxorcielebeli RonisZiebebis ekonomikuri 

mizanSewonilobis gazomvis karg SesaZleblobas mogvcems; 
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naSromis praqtikuli mniSvneloba. sadisertacio naSromis Teoriuli 

daskvnebi, SemuSavebuli meTodologiebi, modelebi, sistema da praqtikuli 

rekomendaciebi SeiZleba gamoyenebuli iqnas saxelmwifo organoebis mier 

xarvezebis aRmofxvris da turizmis politikis SemuSaveba gatarebis 

procesSi. amasTan, disertaciaSi mocemuli Teoriuli kvlevis Sedegebi da 

praqtikuli monacemebi SeiZleba gamoviyenoT turizmis seqtoris da misi 

ganviTarebis xelSemwyobi ekonomikuri politikisadmi miZRvnil leqcia 

seminarebze. turizmSi, rogorc yvela sxva industriaSi arsebobs sando 

statistikisa da indikatorebis saWiroeba, romlis saSualebiTac 

SesaZlebelia turizmis mimdinare mdgomareobis Sefaseba. potenciuri 

investorebisTvis da politikosebisTvis xarisxobrivi dakvirveba arc 

xelsayrelia da arc sakmarisi. statistika da indikatorebi udidesi 

mniSvnelobisaa maTvis, visac turizmis kontribuciis Sefaseba sWirdeba 

saxelmwifo Tu kerZo seqtorSi.  turizmis statistikuri informaciis 

xelmisawvdomobis da gamoqveynebis drouloba erT-erTi indikatoria 

msoflios mogzaurobisa da turizmis konkurentunarianobis indeqsSi. 1  

msoflio turizmis organizaciis angariSis Tanaxmad 2   indikatorebi 

Semdegi xuTi punqtis ilustrirebas axdenen: 

 turizmis mimdinare mdgomareoba; 

 mimdinare sistemaze moqmedi faqtorebi; 

 turizmis zegavlena; 

 menejmentis Zalisxmeva; 

 menejmentis qmedebebis zegavlena; 

  politikosebisTvis da investorebisTvis Zalian mniSvnelovania 

turizmis industriis mimdinare tendenciis codna. tendenciebi aCvenebs, 

romeli bazrebia warmatebuli da romlebs sWirdeba meti yuradReba. 

mimdinare mdgomareobis analizma SeiZleba aCvenos turistuli produqtebis 

saWiroeba. turistuli nakadis stabiluri zrda gamoiwvevs turizmTan 

dakavSirebuli dawesebulebebis matebas. turizmis statistikur sistemas 

                                                           
1 World Economic Forum, The Travel and Tourism Competitiveness Report 2017 
2 UNWTO / UNEP Making Tourism More Sustainable: A Guide for Policy Makers, გვ. 72 
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unda SeeZlos Cveneba, rom turistuli produqtis ganviTareba metwilad 

damokidebulia vizitorebis maxasiaTeblebze, aqtivobaze da maT arsebobaze.  

mimdinare sistemaze moqmedi faqtorebis da mdgomareobis analizi 

daexmareba turizmis moTamaSeebs maTi miznebis gansazRvraSi. 

politikosebis menejeruli Carevebi aris Sesworebebis Setana turizmTan 

dakavSirebul programebSi da proeqtebis Sesrulebis strategiaSi. sando 

monacemebi saSualebas iZleva miRebul iqnas swori gadawyvetilebebi da 

moxdes Sesabamisi Sesworebebis Setana. regularuli da ganaxlebuli 

turizmis statistika SesaZlebels gaxdis Sefasdes politikuri Zalisxmeva 

da  gaizardos maTi efeqtianoba.  

  turizmis zegavlenis identifikacia mxolod srulyofili monacemTa 

baziT aris SesaZlebeli. mniSvnelovania vicodeT sazogadoeba ramdenad  

kmayofilia turistuli aqtivobebiT. miuxedavad imisa, rom turizmi 

finansuri Semosavlis wyaros momtani aqtivobaa, is  SeiZleba garemosTvis 

zianis momtanic iyos.  

turizmis 2008 wlis saerTaSoriso rekomendaciebis  Tanaxmad, 

„turizmis statistika saWiroa marketinguli strategiis SeqmnisTvis, Sida 

instituciuri urTierTobebis gaZlierebisTvis, menejeruli 

gadawyvetilebebis efeqtianobis SefasebisTvis da turizmis gazomvisTvis 

erovnul ekonomikaSi“. 3 

politikosebi, mgegmavebi da sxva vizitorebis aqtivobebiT 

dainteresebuli pirebi turizmis ekonomikuri sargeblianobis gazomviT 

mravali miznis miRwevas SeZleben, maT Soris:                              

 turizmis biznesSi CarTuli adamianebi da politikosebi 

informirebuli iqnebian turizmis marketingSi da infrastruqturaSi 

                                                           
3 UNWTO. International Recommendations for Tourism Statistics 2008/Department of Economic and Social Affairs, 
Statistics Devision. Publisher: New Yoir: United Nations, 2010. eISBN: 978-92-1-161521-0, გვ. 1 
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investirebiT, aseve sxvadasxva RonisZiebebis dafinansebis Sedegad 

sazogadoebis mier miRebul sargebelze4; 

 turizmis politikis ganmaxocieleblebi SeZleben maTi Zalisxmevis 

efeqtianobis Sefasebas da aseve damatebiTi turistuli 

infrastruqturis aSenebis mizanSewonilobis dasabuTebas; 

 turizmis sferoSi CarTuli adamianebi informirebulebi gaxdebian 

maTi rolis Sesaxeb ekonomikaSi da biznesis ganviTarebaSi. aseve 

gaigeben, Tu rogor axdenen sakuTari SromiT qveynis ekonomikuri 

winsvlis xelSewyobas; 

 sapromocio da infrastruqturul investiciebze amonagebis dadgeniT 

moxdeba  biznesis da saxelmwifos waxaliseba, rom maT partniorulad 

imuSaon saerTo sargeblis misaRebad; 

 turizmis ganviTarebis sazogadoebaze zegavlenis demonstrirebiT, 

moqalaqeebi racionalurad gadawyveten mxari dauWiron Tu 

SeewinaaRmdegon damatebiT turistul marketings an 

infrastruqturul proeqtebs.   

turizmis aqtivobebis  ekonomikuri sargeblianobis gazomvis teqnikis 

SemuSaveba daexmareba qveynis rezidentebs, momxmareblebs, biznesmenebs da 

saxelmwifos efeqtiani marketingis da ganviTarebisken mimarTuli  

gadawyvetilebis miRebaSi.  

naSromis aprobacia. disertaciis Temaze Tsu-s ekonomikuri politikis  

kaTedraze daculi iqna ori koloqviumi da erTi seminari. sadisertacio 

naSromis ZiriTadi debulebebi samecniero statiebis saxiT gamoqveynda 

samecniero JurnalebSi. kerZod, „turizmis RonisZiebebis pirdapiri 

ekonomikuri sargeblianobis gamoTvlis meTodologiuri sakiTxebi“  

gamoqveynda Jurnal „ekonomika da biznesSi” 2016 wels. „turizmis pirdapiri 

ekonomikuri sargeblianobis meTodologiuri sakiTxebi“ ki Jurnal 

“ekonomistSi” 2018 wels. amave wels, naSromis saxelwodebiT “UEFA Super Cup: 

                                                           
4 Crompton, J. L., Lee  S, and Shuster J.T (2001). “A Guide for Undertaking Economic Impact Studies: The Springfest 
Example.” Journal of Travel Research, 40 (August):გვ. 81 

 



9 
 

conomic Effects on Georgian Economy” warmodgena moxda saerTaSoriso 

konferenciaze  „20th International Conference on Economics and Business“ stambulSi. 

statistikisa da satelituri angariSis komitetSi vice prezidentis rangSi, 

periodulad eqspertebTan vaxdendi naSromSi mocemuli siaxleebis 

prezentaciis saxiT warmodgenas. msoflio turizmis organizaciis egidiT  

miRebuli maqvs monawileoba meTodologiuri saxelmZRvanelos „turizmis 

statistikis saerTaSoriso rekomendaciebis Segrovebis saxelmZRvanelo“-s 

(International Recommendations for Tourism Statistics 2008 Compilation Guide)  SeqmnaSi, 

amJamad ki var eqspertTa jgufis wevri, romelic muSaobs „turizmis 

satelituri angariSebis Segrovebis saxelmZRvanelo“-s (TSA Compilation Guide) 

SeqmnisTvis. 

naSromis moculoba da struqtura. sadisertacio naSromi moicavs 243 

kompiuterze nabeWd gverds. igi Sedgeba Sesavlis, sami Tavis, cxra qveTavis, 

daskvnisagan. naSroms Tan axlavs gamoyenebuli literaturis sia da 

danarTebi. 
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Tavi I. turizmis ganviTarebis politikis formirebis Teoriuli safuZvlebi 

1.1 turizmis industria da misi roli ekomonomikaSi 

wlebis ganmavlobaSi msoflio ekonomika teqnologiaSi miRwevebis 

gamo mniSvnelovnad  ganviTarda. vaWrobis liberalizaciam ki msoflio 

globaluri gaxada, ramac xalxs saSualeba misca biznesi iseTi 

saSualebebiT ewarmoebinaT, rac manamde warmoudgeneli iyo. swrafi tempiT 

mimdinare globalizaciis pirobebSi adamianebis mezobel qveynebSi 

mogzauroba mniSvnelovnad gamartivda. 

swrafi tempiT mimdinare globalizaciam turizmis industrias 

sargebeli moutana. turizmi moTxovnaze orientirebuli industriaa da  

bevr sxva industrias moicavs. mogzauri sargeblobs turizmTan pirdapir an 

arapirdapiri wesiT dakavSirebuli industriebis produqtebiT. mas  

sWirdeba transportireba, insfrastruqtura, ganTavseba, sakvebi, suvenirebi 

da turistuli adgilisTvis damaxasiaTebeuli produqtebi. produqtebis 

garda mogzaurobisas igi iyenebs servisebs iseTi aqtivobebisTvis, 

rogoricaa sporti,  kulturuli RonisZiebebi, jandacva, spa mkurnaloba da 

sxv. turizmis seqtoris ganviTareba imis mimaniSnebeli iqneba, rom 

paralelurad ganviTardeba turizmis industriisTvis servisis mimwodebeli 

sxva industriebic, maT Soris mcire  da msxvili biznesebi, romlis gareSec 

turistuli aqtivoba aramgradi iqneboda. TiToeul turistul adgils unda 

hqondes turizmis ganviTarebisTvis xelsayreli garemo, amis saSualebiT ki 

Seqmnas SesaZleblobebi sxva industriebis ganviTarebisTvis. mogzauroba da 

turizmi gaxda qolga-industria, romelic bevr seqtors exeba qveyanaSi.  

ufro swori iqneba turizmi gansazRvroT ara rogorc industria, aramed 

rogorc ekonomikuri aqtivoba, romelic  bevr industrias  moicavs.5  

sityva „turizmi“ martivi ganmartebiT SeiZleba gagebul iqnas rogorc 

mogzauroba dasvenebis mizniT, Tumca turizmis formaluri gansazRvreba 

literaturaSi ufro zogadia. am ganmartebiT turizmi aseve moicavs 

                                                           
5 Virola, Romulo A., Reyes, Regina S., Polistico, Florande S., Oliveros, Aileen S. (2012). “Things Statisticians Wanted to 
Know about the Tourism Satellite Account but Were Afraid to Ask.” Presented during the Philippine Statistical 
Association-Department of Tourism Annual Conference 2011, 26-27 September 2011. გვ. 2 
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mogzaurobas sacxovrebeli saxlis gareT sxva mizezebiTac, maT Soris 

biznesis mizniT mogzaurobas da megobrebis da naTesavebis monaxulebas. 

turizmi yovelTvis rTuli gansasazRvri iyo. amitom saWiro gaxda  

SeTanxmebuli gansazRvrebis miReba Tanmimdevruli statistikuri aRricxvis 

sawarmoeblad, romelic saerTaSoriso doneze Sesadarisi iqneboda. 

marTlac gaeros msoflio turizmis organizaciis zedamxedvelobiT 1991 

wels msoflio turizmis organizaciis „otavas mogzaurobis da turizmis 

statistikis konferenciaze“ moxda turizmis Semdegi ganmartebis miReba: 

„adamianebis aqtivoba, romlebic mogzauroben da rCebian sakuTari Cveuli 

garemos gareT erT welze naklebi vadiT, dasvenebis, biznesis an sxva 

mizezebiT“. turizmis industriis struqturis gansazRvrisas sityva 

„mogzaurobas“ da „darCenas“ mniSvnelovani roli akisriaT.  

kuperi6 (Cooper) gamoyofs turizmis industriis Semdeg seqtorebs: 

 transportireba - moicavs rogorc turistul adgilamde miRwevis, 

aseve masSi gadaadgilebis saSualebas. 

 ganTavseba - yvelaze didi seqtori, romelic moicavs komerciul 

erTeulebs (mag: sastumroebs, sastumro saxlebs, B&B-s da sxva), 

romlebic sTavazoben an SeiZleba arc sTavazobdnen sakvebs stumrebs 

da kerZo ganTavsebas ojaxSi an megobrebTan.  

 RirsSesaniSnaobebi - dasvenebis erT-erTi yvelaze mniSvnelovani 

komponenti, romelic moicavs bunebriv resursebs (mag. mTebs, tyeebs da 

sanapiro zonebs), Seqmnil RirsSesaniSnaobebs, rogoricaa Tematuri 

parkebi, moednebi da golfis kursebi, kulturuli memkvidreobis 

adgilebi, muzeumebi, xelovnebis galereebi da a.S. 

 Suamavlebi - moicavs biTumad movaWre tur-operatorebs, romlebic 

pasuxismgeblebi arian turistuli produqtebis sxvadasxva 

komponentebis paketirebaze da sacalod movaWreebs, rogoricaa 

samogzauro agentebi, romlebic yidian saboloo produqts pirdapir 

momxmarebelze. 

                                                           
6Cooper, C., Fletcher, J., Fyall, A., Gilbert, D. and Wanhill, S. (2005), Tourism: Principles and Practice, 3rd edition, 
Pearson. გვ. 27 
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qveynebs Soris turizmis statistikis standartizaciis da Sesadarisi 

monacemebis miRebis mizniT dainteresebulma organizaciebma msoflio 

turizmis organizaciam (UNWTO), evrostatma (Eurostat), ekonomikuri 

TanamSromlobisa da ganviTarebis organizaciam (OECD), gaeros statistikis 

departamentma (UNSD) warmoadgines saerTaSoriso standartebi: turizmis 

statistikis saerTaSoriso rekomendaciebi 2008 (IRTS) da turizmis 

satelituri angariSebi: rekomendirebuli meTodologiuri CarCo (TSA: RMF).  

orive publikacia mudmivad ganaxlebadia. am angariSebiT SesaZlebelia 

ganisazRvros, Tu ra aris turizmi, dawesdes sazRvrebi sad iwyeba da sad 

mTavrdeba igi, aseve  ganisazRvros turizmis sxvadasxva ganzomileba. aseTi 

CarCo-dokumenti umniSvnelovanesia turizmis statistikis gamoyenebisTvis 

da sandoobisTvis. mis gareSe turizmis azriani Sesadari analizi 

SeuZlebeli iqneboda da turizmis statistika ver moaxerxdebda aexsna 

turizmis mniSvneloba ekonomikaSi da misi kavSiri sxvadasxva 

industriebTan. 

turizmis 2008 wlis statistikis saerTaSoriso rekomendaciebis  

mTavari mizania warmoadginos definiciebis, koncefciebis, klasifikaciebis 

da indikatorebis sistema, romelic iqneba Tanmimdevruli da gaadvilebs 

kavSirs turizmis satelituri da erovnuli angariSebis, sagadasaxdelo 

balansis da dasaqmebis statistikis konceftualur CarCoebs Soris. masSi 

aseve SemoTavazebulia informaciis wyaroebisa da maTi mogrovebis 

meTodologiebis Sesaxeb zogadi mzakvlevi. arsebul saxelmZRvanelos 

mogvianebiT daemata ufro praqtikuli saxelmZRvanelo, romelic turizmis 

statistikis saerTaSoriso rekomendaciebis Segrovebis saxelmZRvanelos 

(IRTS 2008 Compilation Guide) saxeliTaa cnobili. am naSromSi moxda 

saqarTvelos gamocdilebis gaziareba Sida turizmis ganmartebasTan 

dakavSirebiT. momavalSi aseve dagegmilia turizmis satelituri 

angariSebis Segrovebis saxelmZRvanelos gamoSveba (TSA Compilation Guide), 

romelic ufro detaluri saxelmZRvanelo iqneba da qveynebs turizmis 

satelituri angariSebis warmoebas gauadvilebs.                                             
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aRsaniSnavia, rom sakmaod bevri gansxvaveba arsebobs statistikis 

fuZemdeblebis  miznebsa da meTodologiebs Soris. magaliTad, msoflio 

turizmis organizaciis (UNWTO) mizani aris turizmis satelituri 

angariSebis ganviTareba, romlis gamoyenebac universalurad iqneba 

SesaZlebeli da srulad Seesabameba erovnuli angariSebis principebs. 

sapirispirod, msoflios mogzaurobisa da turizmis sabWos WTTC–is 

mizania msoflios saxelmwifoebis darwmuneba im did kontribuciaSi, 

romlis motanac turizms erovnuli da msoflio ekonomikisTvis SeuZlia. 

kerZod, turizmis bazrebis gafarToeba garemos dacvasTan harmoniaSi da 

yvela barieris daZleva, romelic industriis zrdas uSlis xels. 7  smitis 

(Smith) azriT, WTTC–s strategia meTodologiis ganviTarebaa, romelic 

yvelaze maRali maCveneblis dafiqsirebis SesaZleblobas iZleva, raTa 

„turizmis udidesi kontribuciis“ ilustrireba moxdes. magaliTad, WTTC–

is SefasebiT, turizmis kontribucia kanadis ekonomikaSi samjer ufro 

didia, vidre kanadis statistikis ofisis SefasebiT. gansxvaveba ki 

Sefasebis meTodologiaSi mdgomareobs. smiti WTTC-is meTodologiis erT-

erT mTavar naklad, maT mier samomxmareblo fasebis indeqsis wonebis 

araswor gamoyenebas da sxva qveynebSi monacemebis ar arsebobis pirobebSi 

aSS-s monacemebze dayrdnobas asaxelebs. garda amisa, WTTC-is 

meTodologia ar Seesabameba UNWTO-is mier SemuSavebul gansazRvrebebs.8 

       turizmis statistikis saerTaSoriso rekomendaciebTan 

SesabamisobaSi yofna aucilebelia turizmis racionaluri  politikis 

formirebisTvis. mxolod adekvaturi raodenobis monacemebiT, romlis 

safuZvelzec sando statistika iwarmoeba, SesaZlebeli xdeba turizmis 

sferos analizis gakeTeba. es ki aucilebelia turizmis sxvadasxva 

proeqtebis SefasebisTvis da turizmis politikis formirebisTvis.    

                                                           
7 The 1993 WTTC report : travel & tourism forecasts / [written by Stephen Wheatcroft]. Brussels, Belgium : World 

Travel & Tourism Council, c1994.გვ.7 
8 Smith, S.L.J, “TSAs and the WTTC/WEFA Methodology: Different Satellites or Different Planets?” Tourism Economics, 

Vol. 3, No. 3, 1997, გვ. 251 
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turizmis politika mecnierul literaturaSi sxvadasxvagvarad 

ganimarteba. ganmartebis ganzogadoebis xarisxi damokidebulia avtoris 

naSromis miznebze da meTodebze. magaliTad, goeldneri da riCi (Charles R. 

Goeldner, J. R. Brent Ritchie) turizmis politikas gansazRvraven rogorc 

regulaciebis, wesebis, direqtivebisa da strategiebis  nakrebs, romlis 

saSualebiTac xdeba iseTi meqanizmis Seqmna, romlis farglebSic 

koleqtiur da individualur gadawyvetilebebs pirdapiri gavlena aqvT 

turizmis grZelvadian ganviTarebaze da dRiur aqtivobaze. 9   edgeli da 

svansoni (David L.Edgell, Jason R. Swanson)  ufro farTo ganmartebas gvTavazoben, 

romelic moicavs marketings, dagegmvas da mdgradobas. am konteqstiT 

turizmis politika aRniSnavs qmedebebis, saxelmZRvaneloebis, direqtivebis, 

principebis da procedurebis progresul kurss, dadgenils eTikur 

struqturaSi, romelic sakiTxzea orientirebuli da yvelaze kargad 

gamoxatavs sazogadoebis ganzraxvas, imisTvis rom efeqtianad upasuxos mis 

dagegmvis, ganviTarebis, produqtis, servisis, marketingis da mdgradobis 

miznebs turizmis samomavlo zrdisTvis. 10 

turizmis politika praqtikul doneze SeiZleba formalur 

gancxadebebSi, kanonebSi da oficialur dokumentebSi  veZioT. turizmis 

politika zogadad aRiarebulia rogorc qveynis mTliani ekonomikuri 

politikis nawili.11  

           mokle ganmartebiT ekonomikuri politika aris ekonomikuri 

interesebis realizaciis instrumenti. ekonomikuri politika aanalizebs 

miznebs, mizanTa Soris damokidebulebebs da adgens prognozebs dagegmili 

an ganuxorcielebeli RonisZiebebis ekonomikaze zemoqmedebis Sesaxeb. 

calke SeiZleba gamovyoT specialuri ekonomikuri politika, romelic 

koncentrirebas axdens im sakiTxebze, romlebic ekonomikuri seqtorebisa da 

regionebis ekonomikur ganviTarebas exeba. seqtoruli ekonomikuri 

                                                           
9 Goeldner C. R, Brent J.R, Tourism, Principles, Practices, Philosophies, John Wiley Inc, 2012, გვ.326  
10 Edgell D, Swanson J.R, Tourism Policy and Planning, Yesterday, Today and Tomorrow, 2nd edition, Routledge 2013. 
გვ. 9-11 
11 Chuck Y.  (Ed.), International Tourism: a Global Perspective, გვ. 390 
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politika orientirebulia calkeuli ekonomikuri dargebis ganviTarebaze. 

am WrilSi SeiZleba moviazroT turizmis seqtoric. 12 

  ekonomikuri politikis ganxorcielebis procesSi didi yuradReba 

eqceva diagnozs. diagnozis amocanaa gaanalizos da axsnas garkveul drois 

monakveTSi arsebuli ekonomikuri mdgomareoba. diagnozi mniSvnelovnad 

aris damokidebuli arsebuli informaciis xarisxze. diagnozis dadgenis 

dros,  indikatorebs gadamwyveti mniSvneloba eniWebaT. isini gvawvdian 

informacias garkveuli ekonomikuri cvladebis intensiurobisa da 

mimarTulebis Sesaxeb. 13 

turizmis politika unda asaxavdes qveynis da regionebis mTlian 

ganviTarebis politikas da masSi integrirebuli unda iyos. is aris 

saxelmwifo politika, romelic Seqmnilia turizmTan dakavSirebuli 

specifiuri miznebis misaRwevad municipalur da saxelmwifo doneze. 

saxelmwifos Careva turizmSi ganpirobebulia misi mniSvnelobidan, 

arsebuli problemebidan da ekonomikaze gavlenidan.  turizmis politika 

qveyanaSi turistul sferoSi arsebuli problemebis mogvarebisa da 

vizitoris gaweuli danaxarjebis maqsimizirebisken unda iyos mimarTuli. 

yovelive es ki SeuZlebelia kvlevisa da Sefasebis gareSe.  

 

 

 

 

 

                                                           
12 გველესიანი რევაზ, გოგორიშვილი ირინა, ეკონომიკური პოლიტიკა, უნივერსალი, 2012.გვ. 15-16 
13  გველესიანი რევაზ, გოგორიშვილი ირინა, ეკონომიკური პოლიტიკა, უნივერსალი, 2012. გვ. 11-44 
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diagrama 1: turizmis politikis formirebis procesi14 

 

 

 

 

 

 

 

 

 

 

 

 

  

                      

kvlevebi, romelic aRwers  saerTaSoriso turistul bazarze 

arsebul mdgomareobas da saerTaSoriso vizitorebis profils Rirebuli 

informaciaa marketinguli kampaniis dagegmvisas da miznobrivi bazris 

SerCevis procesSi. swored saerTaSoriso bazris da Semomyvani turizmis 

kvleva ganapirobebs iseTi  turizmis politikis formirebas, romelmac 

xeli unda Seuwyos optimaluri maxasiaTeblebis mqone vizitorebis 

                                                           
14 David L.Edgell, Jason R. Swanson, Tourism Policy and Planning, Yesterday, Today and Tomorrow 2nd edition, by 
Routledge 2013, გვ.13   
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Semodinebas qveyanaSi. edgelis da svansonis (David L.Edgell, Jason R. Swanson) 

azriT, turizmis politikis Semqmnelebis unari SeimuSaon politika da 

gegmebi damokidebuli iqneba safuZvlian kvlevaze. kvleva biZgis mimcemi 

iqneba tradiciuli saxelmZRvaneloebis da meTodebisgan gansxvavebuli 

kreatiuli da inovaciuri midgomebis ganviTarebisTvis. turizmis 

zegavlenis mxolod sando da Tanmimdevruli kvleva  uzrunvelyofs swori 

gadawyvetilebebis miRebas da politikis ganviTarebas. avtorebi aRniSnaven, 

rom bolo 15 wlis ganmavlobaSi bevrma eqspertma gausva xazi kvlevis 

saWiroebas turizmSi. maTi azriT, turizmis kvlevis departamentma, rogorc 

minimum unda gamoiyenos mogzaurobis monitoringis sistema marketinguli 

da sareklamo iniciativebis gasazrdelad.15  

  Sefaseba aris „raimes xarisxis da Rirebulebis sistematiuri 

gansazRvra“. 16  Sefasebis Sesaxeb davaleba gaicema, saxelmwifos mier 

dafinansebuli specifikuri programebis Sesamowmeblad. Sefaseba 

politikos exmareba gadawyvetileba miiRos  dafinansebis gagrZelebis 

Sesaxeb an proeqtis Sesrulebis riskis identificireba moaxdinos. Sefaseba 

aseve SeiZleba moicavdes farTo mimoxilvas da ganixilavdes turizmis 

politikis mraval mizans, agrovebdes bevr gansxvavebul Sesrulebis 

informacias, faqtebze dafuZnebuli progresis Sefasebis mizniT. Sefaseba 

exmareba politikosebs informirebuli gadawyvetilebis miRebaSi 

ukukavSiris uzrunvelyofiT arsebuli politikis Tu programebis 

efeqtianobaze. am gagebiT Sefaseba gonivruli politikis nawilia.17 

 

 

 

 

                                                           
15 Edgell D., Swanson J. R, Tourism Policy and Planning, Yesterday, Today and Tomorrow, 2nd edition, Routledge 
2013.გვ. 12 
16 Scriven, M. (1991), Evaluation thesaurus, 4th Edition, Sage, Newbury Park. გვ. 1 
17 Bartle.D. The Use of Statistics to Evaluate Tourism Statistics, 2015, UNWTO გვ. 1 
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diagrama 2: Sefasebis roli politikis ciklSi18 

 

  Sefasebisas umniSvnelovanesia Semosuli vizitorebis gavlenis 

gansazRvra ekonomikaze, ramac gatarebuli politikis validuroba da 

swori mimarTuleba unda daasabuTos sazogadoebaSi. turizmi aris 

ekonomikuri aqtivoba, romelic uzrunvelyofs qveyanas SemosavliT da 

savaluto resursebiT. turizmis zegavlena ekonomikaze SeiZleba udidesi 

iyos, radgan is qmnis samuSao adgilebs, amcirebs umuSevrobas da 

siRaribes, xels uwyobs mewarmeobas, stimulirebas ukeTebs sakvebis da 

adgilobrivi nakeTobebis warmoebas, iTxovs efeqtian komunikacias da 

amartivebs kulturaTaSoris gacvlas. samwuxarod dResdReobiT kvlavac 

problemad rCeba zogierTi politikis SemqnelebisTvis im faqtis gaazreba, 

rom turizmi ekonomikaSi mniSvnelovani kontributoria.  Tumca bolo 

periodSi saqarTveloSi am kuTxiT situacia icvleba da am sferos mimarT 

mTavrobis daintereseba sul ufro mzardia. turizmis ekonomikuri gavlenis  

logikuri da dokumentirebuli kvleva saukeTeso argumentia, rac turizmis 

profesionalebma politikosebs SeiZleba warudginon gazrdili 

dafinansebis da aRiarebis mosapoveblad da exmareba politikosebs miiRon 

ukeTesi gadawyvetilebebi. mto-m mniSvnelovani roli Seasrula am 

mimarTulebiT saimedo informaciis arsebobisTvis da 1995 wlidan aqtiurad 

aris Cabmuli turizmis ekonomikuri efeqtebis kvlevaSi, turizmis 

                                                           
18 Bartle.D. The Use of Statistics to Evaluate Tourism Statistics, 2015, UNWTO გვ. 4 
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satelituri angariSebis gamoyenebis informaciul kampaniaSi.  turizmis 

satelituri angariSebis gamoyenebas ramdenime mniSvnelovani upiratesoba 

aqvs ekonomikuri efeqtebis gazomvisas: 

 turizmis satelituri angariSebi ukve danergili saerTaSoriso 

doneze miRebuli meTodologiaa turizmis ekonomikur efeqtebTan 

dakavSirebuli informaciis gansazRvrisTvis, romelic Seexeba mTlian 

Siga produqts, wminda damatebul Rirebulebas, dasaqmebas, 

investiciebs, turizmis pirdapir damatebul Rirebulebas ekonomikaSi, 

aseve ekonomikis damokidebulebas turizmis aqtivobebze. misi 

saSualebiT qveyanas SesaZlebloba aqvs Seafasos ekonomikis riskis 

done, romelic qveynis SezRuduli raodenobis ekonomikur seqtorebze 

damokidebulebiT gamoixateba. es seqtorebi ki Tavis mxriv 

momxmareblebis danaxarjebze arian damokidebulni; 

 turizmi SeiZleba ekonomikis sxva seqtorebs SevadaroT da SevafasoT 

misi sargebeli maTTan SedarebiT; 

 misi daxmarebiT SesaZlebelia vupasuxoT kritikul kiTxvas, Tu 

romeli seqtorebi uzrunvelyofen resursebiT turizmis seqtors; 

 rac mTavaria, is politikis Semqmnelebs araorazrovani informaciiT 

uzrunvelyofs turizmis mniSvnelobis Sesaxeb ekonomikaze, rac maT  

am seqtoris lobirebaSi exmareba. saboloo jamSi ki amas iseTi 

politikis SemuSaveba mohyveba, romelic turizms daexmareba da 

ganaviTarebs.   

uaxloesi informaciiT msoflioSi 53 qveyanas  turizmis satelituri 

angariSebis meTodologia miRebuli aqvs an mimdinareobs mis SemuSavebaze 

aqtiuri muSaoba.19 

aRsaniSnavia, rom ekonomikuri sargeblianobis analizi SeiZleba 

ganzogades sxva araekonomikur indikatorebze, rogoricaa socialuri, 

kulturuli, garemo da sxva.  miuxedavad imisa, rom turizmis ekonomikuri 

gavlena ufro mniSvnelovania politikosebisTvis ar unda dagvaviwydes misi 

                                                           
19 UNWTO. Policy and Practice for Global Tourism გვ. 6 
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negatiuri efeqtebi, rodesac politikis da strategiuli gegmebis Sedgena 

xdeba. meti kvlevaa saWiro negatiuri socialur, ekonomikuri da garemo 

zegavlenis Sesaswavlad ekonomikaSi. es sakiTxebi kidev ufro aqtualuri 

iqneba momavalSi, rodesac vizitorebis raodenoba saqarTveloSi maRal 

niSnuls miuaxlovdeba. turizmis oponentebi xSirad xazs usvamen 

vizitorebis negatiur zegavlenas, amitom saWiroa iseTi politikis 

SemuSaveba, romelic am problemas aRiarebs. orives, pozitiuri da 

negatiuri zegavlenis gaazrebas mohyveba mdgradi turizmis ganviTareba. 

turizmis garemoze negatiuri zegavlenis aRiarebiT, misi gamosworebiT, 

marTviT da pozitiuri zegavlenis stimulirebiT miRebuli Sedegi 

saukeTeso saSualebaa turizmis mowinave industriebs Soris 

pozicionirebisTvis ekonomikaSi. swored am problemis gamoZaxilia 

msoflio turizmis organizaciis mcdeloba Seqmnas meTodogologiuri 

CarCo, romelic saSualebas mogvcems gavzomoT mdgadi turizmi. aRniSnuli 

samuSao gulisxmobs turizmis satelituri angariSebis  da garemos 

ekonomikuri angariSebis sistemis (SEEA) dakavSirebas. proeqti 2020 

wlisTvis unda dasruldes.  

saqarTveloSi turizmis politikis SemqmnelebisTvis metad 

mniSvnelovania calkeuli proeqtebis roli ekonomikaSi da maTi gavlena 

turistul nakadze. gansakuTrebuli simwvaviT es sakiTxi “Gem Fest” 

Catarebis mizanSewonilobasTan dakavSirebiT dadga. aqedan gamomdinare, 

xazi unda gaesvas ZiriTadi kvlevebis Catarebis garda RonisZiebebis 

ekonomikuri efeqtebis da konkretuli proeqtebis Sefasebis aucileblobas, 

romelic proeqtis formirebis procesSi unda iqnas gaTvaliswinebuli. 

turizmis politikis Semqnelebs da mgegmavebs qveynis doneze 

arsebuli statistikis garda unda hqondeT informacia msoflioSi 

mimdinare bazris tendenciebze da unda iyvnen sakmarisad moqnilebi, raTa 

adaptireba gaukeTon strategiul miznebs pirobebis cvlilebisas. mto-s 

angariSis mixedviT 2017 wels saerTaSoriso turistuli vizitebis 

raodenoba 7%-iT gaizarda da 1,322 milions miaRwia. es niSnavs, rom 2016 

welTan SedarebiT 87 milioniT metma turistma (vizitorma RamisTeviT) 
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imogzaura msoflioSi. aRsaniSnavia, rom ukve meSvide welia globaluri 

finansuri krizisis Semdeg, rac  saerTaSoriso turistul vizitebSi zrda 

aRiniSneba. aseTi SeuCerebeli zrda 1960 wlis Semdeg ar dafiqsirebula. 

zrda ZiriTadad ganpirobebulia gaZlierebuli moTxovniT mogzaurobaze, 

gazrdili damakavSirebeli saSualebebiT qveynebs Soris, ufro 

xelmisawvdomi sahaero transportiT da gamartivebuli savizo reJimiT bevr 

qveyanaSi.  20 

diagrama 3: saerTaSoriso turistuli Semosvlebis raodenoba msoflioSi 

(milioni)  

 

                

2016 wels RamisTeviT gaCerebuli vizitorebis naxevari  daniSnulebis 

adgilas sahaero transportiT (55%) gadaadgilda, Semdeg modis saxmeleTo 

(39%), sarkinigzo (2%) da sazRvao(4%) transporti. bolodroindeli 

tendencia aCvenebs, rom sahaero transporti  ufro swrafad izrdeba, vidre 

danarCeni transportis tipebi, Sesabamisad sahaero transportis wili 

imatebs.21  

 

 

 

                                                           
20 UNWTO World Tourism Barometer, January 2018. Advance Release. 
21 UNWTO World Tourism Highlights, 2017 edition 
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diagrama 4: Semomyvani turizmi transportis tipebis mixedviT msoflioSi  

 

 

 2016 wels turistebis (53%) naxevarze meti 567 milioni mogzaurobda 

garToba, dasveneba, rekreciis mizniT. biznes da profesionaluri 

saqmianobis wili 13% iyo, danarCeni 27% ki iseTi miznebiT mogzaurobda, 

rogoricaa megobrebis da naTesavebis monaxuleba (VFR), religiuri miznebi 

da piligrimoba, mkurnaloba da sxva. turistebis 7%-ma ar daakonkreta 

vizitis mizani. 22  

            saerTaSoriso vizitorebis TiTqmis naxevari (49.9%) evropaze modis. 

Sesabamisad, evropuli qveynebi am maCvenebliT wamyvan adgilebs ikaveben. 

safrangeTi, amerikis SeerTebuli Statebi, espaneTi da CineTi agrZeleben 

saerTaSoriso Semosvlebis mixedviT liderobas.  23 

cxrili  1: saerTaSoriso turistuli Semosvlebi top 10 qveyana  

ქვეყანა 2015 2016 zrda/kleba  

safrangeTi  84.5 82.6 -2.2 

aSS 77.5 75.6 -2.4 

espaneTi  68.5 75.6 10.3 

CineTi  56.9 59.3 4.2 

                                                           
22 UNWTO World Tourism Highlights, 2017 edition 
23 UNWTO World Tourism Highlights, 2017 edition 
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italia  50.7 52.4 3.2 

gaerT. samefo 34.4 35.8 4.0 

germania 35 35.6 1.7 

meqsika 32.1 35 8.9 

tailandi  29.9 32.6 8.9 

TurqeTi  39.5 ...  

                  

  2016 wels Semosavlebi saerTaSoriso turizmidan 3.9%-iT gaizarda da 

1,220 milion dolars miaRwia. zrdis tendencia 2011-2016 periodSi yovel 

wels fiqsirdeboda, garda 2015 wlisa, rodesac Semosavlebis Semcireba 

aRiniSna da es maCvenebeli 1,196 milionamde  daeca.24 

diagrama 5: Semosavlebi saerTaSoriso turizmidan (milioni aSS dolari)   

 

amerikis SeerTebuli Statebi liderobs saerTaSoriso turizmidan 

SemosavlebSi 205.9 miliardi dolariT, mas mosdevs espaneTi 60.3 da 

tailandi 49.9 miliardi dolariT. Tu qvemoT mocemul cxrils  

saerTaSoriso turistul Semosvlebs SevadarebT, SevamCnevT rom 10-dan 8 

qveyana orive cxrilSi xvdeba. 25 

 

 

 

                                                           
24 UNWTO World Tourism Barometer, January 2017. Advance Release. 
25 UNWTO World Tourism Highlights, 2017 edition 
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cxrili  2: saerTaSoriso turistuli Semosavlebi top 10 qveyana  

qveyana 2015 2016 zrda/kleba  

aSS  205.4 205.9 0.3% 

espaneTi  56.5 60.3 7.1% 

tailandi   44.9 49.9 14.7% 

CineTi  45.0 44.4 5.3% 

safrangeTi  44.9 42.5 -5.1% 

italia  39.4 40.2 2.3% 

gaerT samefo  45.5 39.6 -1.4% 

germania  36.9 37.4 1.7% 

hong-kongi 

(CineTi)  

36.2 32.9 -9% 

avstralia  28.9 32.4 13.5% 

 

2016 wels gamyvani turistuli vizitebis raodenobam 1,235 milioni 

Seadgina. CineTi ganagrZobs liderobas, rogorc vizitebis raodenobiT 135 

milioni, aseve danaxarjebis kuTxiT 261 miliardi dolari. 26  

cxrili 3: gamyvani turistuli danaxarjebi, top 10 qveyana    

                                                           
26 UNWTO World Tourism Highlights, 2017 edition 

qveyana saerTaSoriso turistuli danaxarjebi (mlrd aSS dolari)  

CineTi 261.1 

aSS 123.6 

germania  79.8 

gaerT samefo  63.6 

safrangeTi  40.5 

kanada  29.1 

korea  26.6 

italia  25.0 

avstralia  24.9 

hong kongi  24.2 
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saerTaSoriso turizmi warmoadgens  saqonlisa da momsaxurebis 

msoflio eqsportis 7%-s, rac 1.4 trilioni dolars Seadgens. dasaqmebis 

kuTxiT aRsaniSnavia, rom msoflioSi Seqmnili yoveli 10 samuSao 

adgilidan 1 turizmze modis.  

mto-s eqspertebis (300 respondenti) panelis bolo gamokiTxvam aCvena, 

rom maTi umravlesoba (63%) elodeba ukeTes an bevrad ukeTes Sedegebs 2016 

welTan SedarebiT. arsebuli tendenciebis, mto-s eqspertebis panelis da 

ekonomikuri perspeqtivebidan gamomdinare, msoflio turizmis organizacia 

prognozirebs msoflioSi saerTaSoriso turistuli vizitebis 3%-4%-ian 

zrdas. 27 grZelvadiani prognoziT saerTaSoriso turistuli vizitebi 

gaizrdeba 3.3% wliurad 2010 wlidan 2030 wlamde da miaRwevs 1.8 miliards 

2030 wels.28 

  mogzaurobisa da turizmis msoflio sabWos (WTTC) monacemebiT, 2016 

wels am dargis pirdapirma kontribuciam mTlian mSp-Si 2.3 trilioni aSS 

dolari Seadgina  (mSp-s 3.1%) da xeli Seuwyo 109 milioni samuSao adgilis 

Seqmnas. (mTliani dasaqmebis 3.6%). misi pirdapiri da gverdiTi efeqtebis 

mxedvelobaSi miRebis Semdeg, aRniSnuli seqtoris wvlili msoflio 

ekonomikis ganviTarebaSi Semdegia: msoflios mSp-s 10.2%, erTi adgili 

yoveli 11 samuSao adgilidan, 4.4% mTlian ganxorcielebul investiciebsa 

da 6.6%  msoflios mTlian eqsportSi.29 

  amrigad,  turizmis statistikuri monacemebi msoflioSi metad 

mniSvnelovani informaciis Semcvelia politikosebisTvis. am monacemebze 

dayrdnobiT SesaZlebelia ganisazRvros turizmis mimdinare mdgomareba da 

samomavlo prognozi, turizmis yvelaze msxvili, maRalgadaxdisunariani da 

maRalSemosavliani bazrebi, vizitorebis tipebi, mogzaurobisTvis 

gamoyenebuli satransporto saSualebebi, da sxv. ZiriTadi saerTaSoriso 

organizaciebis garda turistul bazarze mravali kvleviTi kompania 

funqcionirebs, romlebsac Sesabamisi safasuris sanacvlod saerTaSoriso 

                                                           
27 UNWTO World Tourism Barometer, January 2017. Advance Release 
28 UNWTO,Tourism Towards 2030 
29Economic Impact of Travel and Tourism, Annual Update,WTTC, 2017 
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vizitorebis Sesaxeb meti detalebis  miwodeba SeuZliaT dainteresebul 

pirebze. msoflioSi arsebuli turizmis statistika mniSvnelovania  qveynis 

mimdinare politikis da grZelvadiani strategiis formirebisTvis, 

miRebuli gadawyvetilebebis Sedegebis gansazRvrisTvis, qveynis monacemebis 

msoflios tendenciebTan SedarebisTvis da turizmis mniSvnelobis 

dasabuTebisTvis qveyanaSi. 
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1.2 turizmis pirdapiri ekonomikuri efeqtebi   

dResdReobiT turizmi mniSvnelovani ekonomikuri aqtivobaa qveynebis 

umravlesobaSi. misi gavlena ekonomikaze mravalxmrivia. turizmi exmareba 

adgilobriv macxovreblebs gaiumjobeson ekonomikuri mdgomareoba, 

gazardon Semosavali da dasaqmeba, Seqmnan axali produqtebi da biznesebi. 

turizmis ekonomikuri ganviTarebis saSualebad gamoyenebis  zogierTi 

zogadi aspeqti mocemulia 1990 wlis wignSi „saerTaSoriso turizmis 

politika.“ 30 wignSi aRwerilia, rom turizmi: 

 axdens ZiriTadi infrastruqturis mSeneblobis stimulirebas 

(rogoricaa aeroportebi, portebi, gzebi, eleqtrosadgurebi, 

kanalizacia);  

 exmareba iseTi adgilobrivi industriebis zrdas, romlebic turizmis 

industriis mimwodeblebi arian (transportireba, soflis meurneoba, 

kvebis gadamuSaveba, meTevzeoba da a.S.); 

 izidavs ucxour investiciebs; 

 amartivebs teqnologiis da teqnikuri nou-haus transfers. 

turizmi ganviTarebad qveynebSi, rogorc ekonomikuri ganviTarebis 

saSualeba gansakuTrebiT aqtualuria da arc saqarTveloa am mxriv 

gamonaklisi. turizms bevr sxva industriebze ufro swrafad  SeuZlia 

ekonomikuri ganviTarebis waxaliseba, is swrafad axdens saWiro finansuri 

kapitalis generirebas, zrdis qveynis turistuli adgilis cnobadobas, 

aumjobesebs infrastruqturas da qmnis axal samuSao SesaZleblobebs. 

ganviTarebad qveynebSi turizmis ganviTarebisgan sargebeli ufro 

TvalsaCinoa. im SemTxvevaSi, Tu qveyana SeZlebs vizitorebis moTxovnis 

xarisxianad dakmayofilebas, maSin qveynis saeqsporto Semosavlebi  

mniSvnelovnad izrdeba. 31   am Semosavlebis  nawili miedineba sazogadoebis 

sxvadasxva jgufisken da Tu saxelmwifos turizmis politika mkveTrad 

                                                           
30 Edgell D. L. “International Tourism Policy”, Van Nostrand Reinhold, 1990 
31Edgell D. L., Swanson J. R., Tourism Policy and Planning, Yesterday, Today and Tomorrow 2nd edition, by Routledge 
2013, გვ. 90-91 
 



28 
 

siRaribis daZlevazea orientirebuli, amiT sargeblobas mosaxleobis 

Raribi jgufebi iReben. es SesaZlebelia adgilobrivi mosaxleobis 

turizmis sawarmoebSi dasaqmebiT, turistebisTvis saqonlisa da 

momsaxurebis miyidviT an mcire sawarmos funqcionirebiT, riTac 

sazogadoebaSi siRaribis done mcirdeba.32 

turizmi, gansakuTrebulad ki saerTaSoriso turizmi umniSvnelovanesi 

ekonomikuri ganviTarebis saSualebaa soflis mosaxleobisTvis. soflis 

mosaxleobas mravali saintereso servisis SeTavazeba SeuZlia 

vizitorebisTvis. soflis mosaxleobaSi turizmis ekonomikuri ganviTarebis 

saSualebad gamoyenebis damabrkolebeli faqtorebi adamianuri, finansuri 

da teqnikuri resursebis ukmarisoba SeiZleba iyos. soflis mosaxleoba 

dResdReobiT eZebs  dominanti industriebis  (rogoricaa fermeroba da 

mesaqonleoba) alternativas,  damatebiTi Semosavlis wyaros miRebis 

mizniT. turizmi SesaZloa swored is industria iyos, romelic maT 

moTxovnebs miesadageba. Tumca amisTvis  bevri dabrkolebis gadalaxvaa 

saWiro, maT Soris yvelaze mniSvnelovani soflis mosaxleobaSi 

adgilobrivi rezidentebis mier turizmis ekonomikuri ganviTarebis 

saSualebad aRiareba da adgilobrivi rezidentebisTvis turizmis 

industriaSi saWiro unarebis Seswavlaa. turizmis, rogorc ekonomikuri 

ganviTarebis saSualebis upiratesoba mdgomareobs im faqtSi, rom is 

damokidebulia adgilis kulturul, istoriul, eTnikur, geografiul da 

bunebriv unikalurobaze. es resursebi moipoveba saqarTvelos yvela 

sasoflo raionSi, aris ganaxlebadi da SeuZlia adgilobrivebs siamayis 

grZnoba gauCinos maTi simdidris adgilobriv da saerTaSoriso 

vizitorebisTvis CvenebiT.33 

sazogadoebaSi turizmis ekonomikuri efeqtebis mimarT interesi sul 

ufro mzardia. maT ainteresebT turizmis seqtorSi Seqmnili samuSao 

adgilebis raodenoba, RonisZiebis mier generirebuli Semosavali da efeqti 

                                                           
32 Tourism and Poverty Alleviation Retrieved from http://step.unwto.org/content/tourism-and-poverty-alleviation-1 

33 Edgell D. L., Swanson J. R., Tourism Policy and Planning, Yesterday, Today and Tomorrow 2nd edition, by Routledge 
2013, გვ. 93 
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mTlian ekonomikaze. turizmis ekonomikuri sargeblianobis analizi swored 

am mizans emsaxureba. turizmis ekonomikuri mniSvnelobis xazgasma 

sazogadoebas, bizness da saxelmwifos am dargis mimarT meti pativiscemiT 

ganawyobs, rasac saboloo jamSi  turizmis seqtorisTvis xelsayrel 

gadawyvetilebebamde an saxelmwifo politikamde mivyavarT. turizmis 

biznesebi erTmaneTze da sxva seqtoris biznesebze Zlier arian 

gadajaWvulni. turizmis ekonomikuri sargeblianoba da xarjebi 

garkveulwilad yvelas exeba sazogadoebaSi. ekonomikuri efeqtebis analizi 

iZleva am ekonomikuri urTerTdamokidebulebis  Sefasebas, rac  turizmis 

rolis da mniSvnelobis ukeT gaazrebas uwyobs xels.   

turistuli aqtivoba moicavs mraval sxvadasxva ekonomikur xarjs, maT 

Soris turizmis biznesebis mier gaweul pirdapir xarjs, saxelmwifo 

danaxarjebs infrastruqturaze turistebis ukeTesi momsaxurebisTvis  da  

sxv. turizmTan dakavSirebuli debatebi xSirad moicavs erTis mxriv 

industriis mxardamWerebs, romlebic turizmis sargeblianobas usvamen xazs 

da meores mxriv maT mowinaaRmdegeebs, romlebic danaxarjebze akeTeben 

aqcents. amis kargi magaliTia saqarTveloSi Catarebuli festivali “Gem 

Fest”, romlis Catarebis mizanSewonilobam mniSvnelovani debatebi gamoiwvia 

sazogadoebaSi. dasabuTebulma gadawyvetilebebma unda moicvas, rogorc 

sargeblis, aseve xarjebis analizi da Tu vin iRebs turizmisgan sargebels 

da vin zaralobs. 

turizmSi gadawyvetilebebis dasasabuTeblad ekonomikuri analizis 

sxvadasxva formebs  iyeneben. es analizis formebi xSirad dabneulobas 

iwvevs sazogadoebaSi maTi msgavsebis gamo. Tumca isini sruliad 

gansxvavebul kiTxvebze scemen pasuxs.    
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cxrili 4: ekonomikuri analizis tipebi  

ekonomikuri efeqtis analizi  gansazRvravs turizmis aqtivobebis kontribucias ekonomikaSi. 

is ikvlevs turizmis aqtivobebisgan gamowveuli vizitorebis danaxarjebis efeqts gayidvebze, 

Semosavalze da samuSao adgilebze. kvlevis meTodad gamoiyeneba vizitoris danaxarjebis 

kvlevebi, ekonomikuri modelebi, danaxarjebi-gamoSvebis modelebi da multiplikatorebi.34 

fiskaluri efeqtis analizi gansazRvravs, Tu ramdenad faravs turistuli gadasaxadebi, 

pirdapiri anazRaureba da sxva wyaroebidan miRebuli Semosavali damatebiT danaxarjebs 

infrastruqturaze da saxelmwifo servisebze.35 

finansuri analizi pasuxobs kiTxvas, Tu ramdenadaa SesaZlebeli mocemuli aqtivobidan 

mogebis miReba. is gansazRvravs biznesis SesaZleblobas miiRos sakmarisi Semosavali 

imisTvis rom, dafaros xarjebi da miiRos gonivruli mogeba. kerZo biznesis finansuri 

analizi saxelmwifo erTeulis fiskaluri efeqtis analizis analogiuria. 

moTxovnis analizi saSualebas iZleva ganisazRvros Tu rogor Seicvleba vizitorebis 

raodenoba da tipi fasebis, promouSenis, konkurenciis, infrastruqturis xarisxisa da 

raodenobis (an sxva faqtoris) cvlilebis Sedegad. amas ki SefasebiT, prognozirebiT an 

ekonomikuri modelis gamoyenebiT akeTebs.  vizitorebis an gayidvebis raodenobis 

winaswarmetyveleba msjelobiT  (delfis meTodi), istoriuli tendenciiT (droTa mwkrivis 

meTodebi) an modelis saSualebiT xorcieldeba, romelic sazRvravs, Tu rogor icvleba 

vizitebi da danaxarjebi moTxovnis determinantebis cvlilebis Sedegad (struqturuli 

modelebi), rogoricaa populaciis zoma, bazramde manZili, Semosavlis doneebi, xarisxis da 

konkurenciis sazomebi.36 

sargeblianoba danaxarjis analizi sazRvravs alternatiuli politikebidan romeli 

moaxdens meti wminda sargeblianobis generirebas droTa ganmavlobaSi. es analizi 

identificirebas ukeTebs yvelaze efeqtian politikas socialuri keTildReobis 

perspeqtividan gamomdinare da rogorc wesi moicavs orives monetarul da aramonetarul 

mniSvnelobebs.  es analizi iyenebs meTodebis farTo speqtrs arasabazro saqonlisa da 

momsaxurebis SefasebisTvis, rogoricaa samogzauro danaxarjebis meTodi da kontigenturi 

Sefasebis meTodi.37  

                                                           
34 Frechtling, D. C. (1994a). “Assessing the Impacts of Travel and Tourism— Measuring Economic Benefits.” In Travel, 
Tourism, and Hospitality Research: A Handbook for Managers and Researchers, 2nd ed., edited by J. R. Brent Ritchie 

and Charles R. Goeldner. New York: John Wiley & Sons, გვ. 367–91. 
35 Burchell, R.W. and Listokin, D. 1978. The fiscal impact handbook. New Brunswick, N.J.: Center for Urban 

Policy Research. 
36 Walsh, R. G. 1986. Recreation economic decisions--Comparing benefits and costs. State College, PA: Venture 

Publishing Co. 
37 Sugden, R. and Williams, A. 1978. The principles of practical cost-benefit analysis. Oxford: Oxford 

University Press. 
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ekonomikuri mizanSewonilobis analizi aCvenebs unda iqnas Tu ara proeqti ganxorcielebuli 

politikuri, socialuri da ekonomikuri mizanSewonilobis dadgeniT. am analizis 

ekonomikuri aspeqtebi moicavs finansur analizs finansuri mizanSewonilobis dasadgenad da 

sabazro moTxovnis analizs sabazro mizanSewonilobis gansasazRvrad. ekonomikuri 

mizanSewonilobis analizi  kerZo seqtoris danaxarji sargeblianobis analizis analogia. is 

fokusirebas akeTebs metwilad individualuri biznesis an organizaciis sargebelze da 

danaxarjebze, maSin roca danaxarji sargeblianoba koncentrirdeba metad sazogadoebis 

sargebelze da danaxarjze zogadad. 38 

garemoze zemoqmedebis Sefaseba pasuxobs kiTxvaze, Tu ra aris mocemuli aqtivobis efeqti 

garemoze, kerZod ki socialur, ekonomikur, biologiur, fizikur da ekologiur sistemebze.  

isini xSirad gamoiyeneba Sesabamis modelebTan erTad socialuri, kulturuli da garemo 

efeqtebis Sesafaseblad.39  

Rirebulebis jaWvis analizi aris saSualeba, romlis daxmarebiTac SesaZlebelia 

steikholderebis identifikacia tranzaqciebis jaWvis gaswvriv koncefciidan Seqmnidan mis 

warmoebamde da Semdgom moxmarebamde.40 am meTodiT xorcieldeba Sida seqtoruli kavSirebis 

identifikacia, Tumca unda aRiniSnos, rom is ar gamoiyeneba turizmis ekonomikaze efeqtis 

gasazomad.    

                 

danaxarjebi-sargeblianoba da ekonomikuri efeqtebis analizi xSirad 

erevaT erTmaneTSi, radgan orive maTgani ekonomikur sargeblianobas 

ganixilavs. arsebobs ori cxadi gansxvaveba am or teqnikas Soris. 

danaxarjebi sargeblianobis analizi koncentrirebulia ekonomikuri 

efeqtebis sargeblianobaze, maSin roca ekonomikuri efeqtis analizi 

fokusirdeba ekonomikuri aqtivobis regionul distribuciaze.  turizmidan 

miRebuli Semosavali xSirad kompensirebulia danaxarjebiT, rac saboloo 

jamSi turizmis mxolod mcire kontribucias ganapirobebs. danaxarji 

sargeblianobis analizi moicavs orives sabazro da arasabazro 

Rirebulebebs (samomxmareblo danazogebs), maSin roca ekonomikuri efeqtis 

analizi SezRudulia mxolod monetaruli mniSvnelobebiT. 

                                                           
38 Warnell, G. 1986. Feasibility analysis in tourism. Extension bulletin E-1992. East Lansing, MI: Michigan 

State University Cooperative Extension Service. 
39 Williams, P. W. 1994. Frameworks for assessing tourism’s environmental impacts. In. Travel, Tourism and 

Hospitality Research, second edition (J.R. Brent Ritchie and Charles R. Goeldner (eds). New York: John Wiley and Sons 
Inc. 
40 Mitchell, J., and Faal, J., 2008. The Gambian Tourist Value Chain and Prospects for Pro-Poor Tourism. Working Paper 

289, London: Overseas Development Institute. Available at: http://www.odi.org.uk/resources/docs/98.pdf გვ. 2 
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ekonomikuri analizis TiToeuli tipi gansxvavebulia, magram xSirad 

konkretuli problema moiTxovs mravali gansxvavebuli saxis ekonomikur 

analizs. ekonomikuri efeqtebis analizi xSirad moicavs moTxovnis analizs 

turizmis aqtivobis donis gansasazRvrad. sxva SemTxvevebSi moTxovna 

CaTvlilia eqzogenur maCveneblad da analizi ubralod aCvenebs Tu ra 

moxdeba mocemuli vizitorebis raodenobis mozidviT regionSi. 

srulfasovanma ekonomikurma  efeqtebis analizma aseve SeiZleba moicvas 

fiskaluri, socialuri da garemo efeqtebis analizi.  

aRsaniSnavia, rom ekonomikuri efeqtebis analizi, xandaxan  turizmis 

ekonomikuri efeqtebis viwro da calmxriv perspeqtivas gvTavazobs. 

turizmis ekonomikuri efeqtebis kvlevebi xazs usvamen turizmis pozitiur 

efeqtebs, meores mxriv garemo, socialuri, kulturuli da fiskaluri 

efeqtebis kvlevebi metad fokusirdeba turizmis negatiur efeqtebze. am 

naSromSi aqcenti ekonomikuri  efeqtebis analizze keTdeba.  

ekonomikuri efeqtebis analizi daviwyoT turizmis danaxarjis 

cvlilebiT gamowveuli „pirdapiri efeqtis“ mniSvnelobis ganmartebiT. 

pirdapiri efeqti, rogorc saxelidan Cans, Tavad turistul danaxarjs 

warmoadgens. yoveli kvlevisaTvis turizmis efeqtis gasazomad sawyisi 

wertilia turistebis danaxarjebi ganTavsebaze, sakvebze, dResaswaulebze, 

sayidlebsa da sxvadasxva turistuli danaxarjebis kategoriebze. 

aRniSnulis Sefasebas vaxdenT gansxvavebuli tipis mogzauris mier 

ganxorcielebuli danaxarjebis Sesabamisad. Semdeg mocemuli danaxarjebis 

diferencireba SesaZlebeli xdeba sxvadasxva danaxarjTa kategoriis 

mixedviT. saboloo nabijs ki warmoadgens pirdapiri efeqtebis gamoTvla 

iseT cvladebze, rogoric aris warmoeba, dasaqmeba, eqsporti da 

gadasaxadebi.  

vizitorebis danaxarjebis Sefasebas msoflioSi ramdenime meTodiT 

axdenen.  maT Sorisaa: saerTaSoriso da Sida vizitorebis kvleva, 

Semosvlis da gasvlis baraTebi,   erovnuli bankis kvleva da turistuli 

obieqtebis kvleva. turistuli danaxarjebis Sefaseba modelebiTac aris 

SesaZlebeli. maT Semdeg TavSi SevexebiT.   
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saerTaSoriso vizitorebis kvleva. saerTaSoriso vizitorebis kvlevisas 

gamokiTxvis ramdenime meTodi arsebobs. vizitorebis gamokiTxva 

SesaZlebelia maTi qveyanaSi Semosvlisas, qveynidan gasvlisas an qveyanaSi 

yofnis periodSi. garda, amisa satranzito kvlevebi SeiZleba Catardes 

vizitorebis mgzavrobisas TviTfrinaviT, matarebliT, avtobusiT, gemiT 

turistuli adgilisken an turistuli adgilidan, aseve rodesac isini 

saxlSi dabrundebian. 41 am kvlevebidan yvelaze naklebad informaciulad da 

damakmayofileblad vizitorebis Semosvlisas da satranzito periodSi 

gamokiTxva iTvleba. am kvlevisas SeuZlebelia realuri danaxarjebis 

Sesaxeb informaciis moZieba da mxolod mogzaurobisas mosalodnel 

danaxarjebze keTdeba aqcenti. intervius meTodebi moicavs personalur da 

TviTadministrirebad gamokiTxvas. (kiTxvarebis gadacema da Semdeg ukan 

gamorTmeva xdeba SerCeuli vizitorebisTvis). 

            smitis (Smith) azriT „turizmis ekonomikuri efeqtebis kvlevebis 

sazomebis umravlesoba specifikuri indikatorebia, romelic mxolod 

vizitorebis gamokiTxvis bazaze aris dafuZnebuli“. 42  es kvlevebi 

dafuZnebulia SerCevaze, ris Semdegac xdeba maTi mTlian populaciaze 

ganzogadoeba. kiTxvarSi arsebuli danaxarjebTan dakavSirebuli kiTxvebi, 

rogorc wesi gvaZleven vizitoris saSualo danaxarjis Sefasebas erT 

dReSi, Semdeg am ricxvis  Sesabamisi vizitorebis raodenobaze 

gadamravlebiT viRebT vizitorebis mTlian danaxarjs. 43   albaTobaze 

dafuZnebuli vizitorebis SerCeva ar aris martivi amocana, Tumca is 

erTaderTia SerCevis meTodebs Soris, romelsac validuri da sando 

SerCevis gakeTeba SeuZlia populaciis Sesaxeb. 44    geTzis (Getz) azriT, 

arcerTi araSemTxveviTi meTodi ar unda iqnas gamoyenebuli mTliani 

                                                           
41 Daniels, M. J., . Norman W.C, and  Henry M.C. (2004). “Estimating Income Effects of a Sport Tourism Event.” Annals 

of of Tourism Research, 31 (1): გვ.185 

42 Smith, S. L. J. (2000). “New Developments in Measuring Tourism as an Area of Economic Activity.” In Trends in 

Outdoor Recreation, Leisure and Tourism, edited by W. C. Gartner and D. W. Lime. New York: CAB International, გვ. 
225 
43 Crompton, J. L., Seokho Lee, and Thomas J. Shuster (2001). “A Guide for Undertaking Economic Impact Studies: The 

Springfest Example.” Journal of Travel Research, 40 (August): გვ. 84 
44  Vanhove, N. (2005). The Economics of Tourism Destinations. Oxford, UK: Elsevier Butterworth-Heinemann.გვ. 22 



34 
 

populaciis maxasiaTeblebis Sesafaseblad, mkacri statistikuri praqtikis 

Sesabamisad“, 45  rac niSnavs kvotirebis da sxva moxerxebuli SerCevis 

meTodebis ugulvelyofas. flemingis da toeperis (Fleming and Toepper) azriT 

ki didi SerCevis zomas ar SeuZlia defeqturi SerCevis dizainis 

kompensireba.46  

monacemebi adasturebs, rom vizitorebis mier qveynis datovebisas 

Catarebul kvlevebs yvelaze zusti informaciis mocema SeuZliaT 

vizitorebis danaxarjebis Sesaxeb, Tu informaciis gaxseneba xdeba wina 24 

saaTis Sesaxeb da gamravlebulia gamoTvlili gaCerebis saSualo 

periodze.47   

შემოსვლის და გასვლის ბარათები. bevr qveyanaSi Semosvlis da gasvlis baraTebi 

umniSvnelovanesi wyaroa saerTaSoriso vizitorebis dinebis da maTi 

maxasiaTeblebis Sesaxeb, maT Soris danaxarjebisac. msoflio turizmis 

organizaciis 2008 wlis rekomendaciebSi naxsenebia, rom rodesac Semomyvani 

mogzaurobis gazomvis SesaZlebloba aris sazRvrebze, rekomendirebulia 

iseTi administraciuli kontrolis saSualeba, rogoricaa 

Semosvla/gasvlis baraTebi Seivsos an Canacvldes mogzaurebis kvleviT, 

ZiriTadad maSin roca vizitorebi  qveyanas toveben.   Semosvlis da 

gasvlis baraTebis vizitorebis kvleviT Canacvlebis rekomendacia 

gamowveulia am meTodis naklovanobebiT.  

 aeroportis da imigraciis administraciis xedva dakavSirebulia 

momxmareblebis umaRlesi xarisxis  momsaxurebis miwodebasTan da ucxoeli 

vizitorebis registraciis avtomatizaciasTan. isini cdiloben Seamciron 

mgzavrebis Camosvlis dabrkolebebi aeroportebSi. maTi xedviT es mizani 

umniSvnelovanesia maspinZeli qveynisTvis da Semosvla/gasvlis baraTebi 

                                                           
45 Getz, D.(1994). “Event Tourism: Evaluating the Impacts.” In Travel, Tourism, and Hospitality Research: A Handbook 

for Managers and Researchers, 2nd ed., edited by J. R. Brent Ritchie and Charles R. Goeldner. New York: John Wiley & 
Sons, გვ. 440 
46 Fleming, W. R., and Toepper  L. (1990). “Economic Impact Studies: Relating the Positive and Negative Impacts to 

Tourism Development.” Journal of Travel Research, 29 (1): გვ. 37 
47 Frechtling, D. C. (1994a). “Assessing the Impacts of Travel and Tourism— Measuring Economic Benefits.” In Travel, 

Tourism, and Hospitality Research: A Handbook for Managers and Researchers, 2nd ed., edited by J. R. Brent Ritchie 

and Charles R. Goeldner. New York: John Wiley & Sons, გვ. 370 
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swored am darbkolebaSi moiazreba, radgan dakavSirebulia vizitorebis 

mTliani raodenobis  mier monacemebis xeliT SeyvanasTan.   

    baraTebis sxva naklovaneba dakavSirebulia mis zomasTan da 

administrirebasTan. baraTebi rogorc informaciis wyaro SezRudulia 

baraTis zomidan gamomdinare. misi zomis gazrda masSi damatebiTi kiTxvebis 

SetaniT arc ise advilia. rac ufro meti dro Wirdeba baraTis Sevsebas, 

ufro rTulia maTi administrireba, Sesabamisad ufro rTulia yvela 

mgzavris darwmuneba maT SevsebaSi. logistikasTan dakavSirebuli sakiTxebi 

erT-erTi mniSvnelovani dabrkolebaa Semosvla/gasvlis baraTebis 

gamoyenebisas. baraTebis brunvis Seyonvebebi, romelic dakavSirebulia mis 

erTad mogrovebasTan, aRricxvasa da dekodirebasTan iwvevs dagvianebul 

analizs da monacemTa gamoqveynebas. aseve, gazrdili aeroportebis 

raodenobis da mgzavrTa nakadis pirobebSi momatebuli baraTebis 

raodenoba moiTxovs damatebiT muSaxelis daqiravebas, rac monacemebze 

pasuxismgebel organos mZime tvirTad awveba.  

    msoflio turizmis organizaciis gamokiTxvis Tanaxmad,  msoflios 125 

qveynidan, sadac Semomyvani turizmis Sesaxeb informacias agroveben 90 

iyenebs Semosvlis da gasvlis baraTebs, mas mosdevs saerTaSoriso 

vizitorebis kvleva da ganTavsebebSi vizitorebis gamokiTxva. bevri qveyana 

maTi gamokiTxvis meTodebis kombinirebas axdens. msoflioSi aTidan Svidi 

qveyana iyenebs Semosvla/gasvlis baraTebs, Tumca es maCvenebeli ufro 

mcirea evropaSi, sadac sazRvrebi Ria da ufro datvirTulia. aq mxolod 

aTidan  5 qveyana iyenebs am meTods. es maCvebeli bevrad ufro didia aziur 

qveynebSi. 48  Tu davakvirdeT rogor icvleba Semomyvani turizmis gazomvis 

meTodologiebis gamoyeneba droTa ganmavlobaSi SevamCnevT, rom baraTebis 

gamoyeneba stabiluria an mcirediT mcirdeba msoflioSi, maSin roca 

Semomyvani vizitorebis kvlevis gamoyeneba gasamagda bolo 20 wlis 

ganmavlobaSi. savaraudoa, rom es tendencia momavalSic gagrZeldeba.49   

                                                           
48 UNWTO methodological supplement to world tourism statistics. გვ. 18.  
49 UNWTO. Tourism As An International Traded Service, A Guide For Measuring Arrivals And Associated Expenditures 

OF Non-Residents, გვ. 10 
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Sida vizitorebis kvleva. msoflio turizmis organizacia  Sinameurneobebis 

kvlevas  yvelaze efeqtur da moxerxebul instrumentad ganixilavs Sida 

turizmis aqtivobebis gasazomad. 50  bevr qveyanas aqvs sistemebi, sadac 

mudmivad xdeba albaTur SerCevaze dafuZnebuli Sinameurneobebis 

gamokiTxvebis Catareba, sadac iseT mniSvnelovan indikatorebze xdeba 

monacemebis moZieba rogoricaa: samomxmareblo danaxarjebi, piradi 

Semosavali, dasaqmeba, samuSao ZalaSi monawileoba da samomxmareblo 

Taviseburebebi. 51   კვლევისას vizitorebs sTxoven ganasxvaon Cveuli garemos 

gareT gakeTebuli Sesyidvebi adgilobrivisgan. zog SemTxvevaSi 

Sinameurneobebis kvlevebi mTlianad Sida turizmis aqtivobebze da 

danaxarjebze informaciis mosaZieblad tardeba.52  

vizitorebis danaxarjebis Sesafaseblad  am meTodis Zlieri da susti 

mxareebis gansazRvraa SesaZlebeli. 53  am meTodis validurobასთან 

dakavSirebuli mTavari safrTxe gaxsenebis Sefasebis sistematiur 

SecdomasTan an maxsovrobis defeqtebTan aris asocirebuli. es problemebi 

iqmneba im SemTxvevaSi, Tu vizitorebs mogzaurobisas maTi aqtivobebis 

Sesaxeb vizitis Sesrulebis Semdeg erTi Tvidan 1 wlis SualedSi 

ekiTxebian. uzustoba gansxvavebulia da damokidebulia mgzavrobasa da 

gamokiTxvas Soris arsebul droze. aseTi uzustobebi dokumentirebulia 

turistuli danaxarjis kvlevebSi.   

turistul aqtivobasa da kvlevis Catarebas Soris ganvlil dros 

mniSvnelovani gavlena aqvs mgzavrobebis raodenobis gaxsenebaze.  

mkvlevarebma aRmoaCines, rom respondentebis mier napasuxebi mgzavrobebis 

                                                           
50 World Tourism Organization Measuring Domestic Tourism and the Use of Household Surveys: A Working Paper, (v. 

1), May 2005. Madrid, Spain: WTO Department of Statistics and Economic Measurement of Tourism. გვ.1 
51  World Tourism Organization Measuring Domestic Tourism and the Use of Household Surveys: A Working Paper, (v. 

1), May 2005. Madrid, Spain: WTO Department of Statistics and Economic Measurement of Tourism. გვ. 28 
52 Kim, Dae-Kwan, Daniel M. Spots, and Donald F. Holecek (1998). “A Comparison of Estimates of Statewide Pleasure 

Trip Volume and Expenditures Derived from Three Household Surveys.” In Travel Research Roundup: Branding the 

Travel Market, 29th Annual Conference Proceedings. Lexington, KY: Travel and Tourism Research Association, გვ. 110 
53 Frechtling, D. C. (1994a). “Assessing the Impacts of Travel and Tourism— Measuring Economic Benefits.” In Travel, 

Tourism, and Hospitality Research: A Handbook for Managers and Researchers, 2nd ed., edited by J. R. Brent Ritchie 

and Charles R. Goeldner. New York: John Wiley & Sons, გვ. 370 
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raodenoba mcirdeba gaxsenebis periodis zrdasTan erTad. 54  amerikaSi 

mogzaurobis kvlevam, romelic aSS-s mTavrobam Caatara 1995 wels, 

respondentebs sTxoves gaexsenebinaT interviumde sami TviT adre 

ganxorcielebuli mgzavrobebis raodenoba. Sedegebis analizma aCvena, rom 

ufro meti mgzavrobebi iqna napasuxebi, roca respondentebs sTxovdnen  

erTi Tvis winandeli periodis gaxsenebas, vidre 2 da 3 Tvis SemTxvevaSi. 55  

garda amisa, safrangeTis erovnuli personaluri transportirebis kvlevaSi 

aRmoaCines, rom „xalxi maT biznes vizitebs ufro xSirad iviwyebs, vidre 

moklevadian pirad vizitebs da ukanasknels ufro xSirad, vidre 

grZelvadian  pirad  vizitebs56.   

            gaxsenebis problema mxolod im SemTxvevebs exeba, rodesac 

respondents aqtivobebis Sesaxeb codna gaaCnia, მაგრამ maxsovroba xels 

uSlis mis zustad gaxsenebaSi. am faqtoris garda sxva problemebic 

არსებობს.  saintereso iqneboda biznes mogzaurobis dros informaciis 

miReba xarjebis ganawilebis Sesaxeb damsaqmebelsa da mogzaurs Soris, 

magram turistul kvlevebTan dakavSirebulma gamocdilebam aCvena, rom  

respondetebma xSirad ar ician pasuxi, radgan maTi mgzavrobis danaxarji 

yovelTvis ar aris cnobili maTTvis.57  rac ar unda iyos mizezi mklevarebma 

daadgines, rom respondentebi ver ixseneben informacias danaxarjebze  

faqtis Semdeg. 58  amrigad, SeiZleba iTqvas Sinameurneobebis kvlevebi ar 

akmayofileben sizustis principebs, rogorc teritoriis, aseve RonisZiebis 

gazomvis SemTxvevaSi.  

                                                           
54 Lian, J.I., and Denstadli J. M. (2003). “How Reliable Are Household Surveys for the Description of Air Travel?” In 

Capturing Long-Distance Travel, edited by K. W. Axhausen, J.-L. Madre, J. W. Polak, and P. L. Toint. Baldock, Great 
Britain: Research Studies Press Ltd., გვ. 111 
55 Bureau of Transportation Statistics (1997). 1995 American Travel Survey Technical Documentation. Washington, DC: 

U.S. Department of Transportation. 
56 Armoogum, J., and Madre J.L. (2003). “Weighting and Correcting Long- Distance Travel Surveys.” In Capturing Long-

Distance Travel, edited by K. W. Axhausen, J.-L. Madre, J. W. Polak, and P. L. Toint. Baldock, Great Britain: Research 
Studies Press Ltd, გვ. 152 
57  Youssefzadeh, M. (2003). “Long-Distance Diaries Today: Review and Critique.” In Capturing Long-Distance Travel, 

edited by K. W. Axhausen, J.-L. Madre, J. W. Polak, and P. L. Toint. Baldock, Great Britain: Research Studies Press Ltd., 

გვ 28–43. 
58 Frechtling, D. C. (1994a). “Assessing the Impacts of Travel and Tourism— Measuring Economic Benefits.” In Travel, 

Tourism, and Hospitality Research: A Handbook for Managers and Researchers, 2nd ed., edited by J. R. Brent Ritchie 
and Charles R. Goeldner. New York: John Wiley & Sons, გვ. 370 
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  unda aRiniSnos, rom vizitorebis danaxarjebis kvlevebSi xSir 

problemas, (es iqneba Sinameurneobebi Tu saerTaSoriso vizitorebi), 

warmoadgens  turebi paketiT, sadac transportis, ganTavsebis, sakvebis, 

garTobis kombinireba xdeba da erT fasad aris SeTavazebuli. aseTma turma 

SeiZleba moicvas viziti ramdenime turistul adgilze. Semsyidvelebi ver 

ansxvaveben, Tu ra fasi aqvs TiToeul kategorias da ver aZleven 

interviuers sando informacias maTi danaxarjebis ganawilebis Sesaxeb. (mag. 

ganTavsebaze, sakvebze, lokalur transportze). msoflio turizmis 

organizaciis rekomendaciiT paketiT turebze danaxarjebis gamosaTvlelad 

turoperatorebis kvlevis gamoyenebaa saWiro, imisTvis rom vizitorebis 

pasuxebi gadanawildes  mTliani paketis danaxarjebze. 59 

erovnuli bankis kvleva. ucxouri valutis gacvliTi tranzaqciebis sabanko 

Canawerebi yvelaze xSirad gamoyenebuli meTodia turistuli danaxarjis 

mogrovebis meTodebs Soris.60 mravali qveyana zomavs ucxoeli vizitorebis 

danaxarjebs maTi qveynis sazRvrebSi ucxouri valutis Sesyidvis 

raodenobiT. qveynis centraluri banki cdilobs gamoTvalos erovnuli 

valutis odenoba, romlis gayidvac moxda ucxoel vizitorebze 

saagentoebisgan, romelic am operaciebs axorcieleben. am sistemis 

validuroba damokidebulia sistemis SesaZleblobaze 61 : ganasxvaos 

saerTaSoriso vizitorebis mier ganxorcielebuli  tranzaqciebi sxva 

tranzaqciebisgan; moicvas saerTaSoriso vizitorebis yvela 

ganxorcielebuli tranzaqcia; uzrunvelyos tranzaqciebis  Cawera, 

identificireba da gadacema sizustis dacviT centralur bankze. 

am meTods, msoflio turizmis organizaciis eqspertebis azriT, 

ramdenime problema aqvs. centraluri bankis meTods  ucxoeli vizitorebis 

danaxarjebis gamoTvla  mxolod  erovnul doneze SeuZlia da ver axdens 

am danaxarjebis kategoriebis daTvlas an romelime Sida danaxarjis 

daangariSebas. es xels uSlis mis gamoyenebas vizitorebis danaxarjebis 

gasazomad regionebze an asocirebul individualur RonisZiebebze. es 

                                                           
59 World Tourism Organization (2000). Measuring Total Tourism Demand. Madrid, Spain: World Tourism Organization. 
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meTodi ugulvelyofilia evropaSi sxva mizezebis gamoc. evrokavSiris 

monacemebze dayrdnobiT meTodi gamoiyeneboda sagadasaxdelo balansSi 

kategoria mogzaurobis gamosaTvlelad 11 evropul qveyanaSi 62 . mas Semdeg, 

rac am qveynebSi evros SemoReba moxda, maT mouwiaT SerCevaze dafuZnebuli 

gamokiTxvis meTodze gadasvla.   

turistuli obieqtebis kvleva. turizmis sxvadasxva seqtoris, maT Soris 

sxvadasxva transportis sahaero, rkinigzis, sakruizo servisis gamyidvlebs 

SesaZlebloba aqvT vizitorebis danaxarjebis Sefaseba maRali sizustiT 

moaxdinon. Tumca aqve unda aRiniSnos, rom naklebad savaraudoa 

restornebs, benzin gasamarT sadgurebs, sportul gasarTob centrebs 

saSualeba hqondeT ganacalkevon vizitorebi rezidentebisgan. es meTodi 

problematuria, radgan SeiZleba moicvas adgilobrivi danaxarjebi, 

SeiZleba ar moicvas yvela is dawesebuleba, sadac vizitori fuls xarjavs 

da ver SeZlebs vizitorebis raodenobis, gaCerebis xanrgrZlivobisa da sxva 

maCveneblebis Sefasebas. 63   am meTodTan dakavSirebuli sxva problema aris 

is, rom am dawesebulebebis menejerebma SeiZleba uari ganacxadon  

monacemebis gaziarebaze imis SiSiT, rom es monacemebi maTi konkurentebis 

xelSi aRmoCndeba.64    

mkvlevarebi zemoT mocemul statistikur meTodebs iyeneben  

sxvadasxva ekonomikuri indikatorebis analizisTvis, romelzec turizms 

ekonomikuri efeqtis moxdena SeuZlia. maT Soris Semdegi ZiriTadi 

indikatorebis gamoyofaa SesaZlebeli: warmoeba, dasaqmeba, Semosavali, 

eqsporti da garemoze efeqti. 

warmoeba. mkvlevarTa mier xSirad xorcieldeba  warmoebis gazrdili 

donis, mSp-s an romelime sxva indikatoris gazomva, romelic regionisTvis 

                                                           
62 Ortolani, G. G. (2000). “Revision of the Collection Systems for the Travel Item in the Balance of Payments of the 

European Member States following Stage Three of the European Monetary Union.” In Tourism Satellite Account (TSA) 
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63 Sheldon, P. J. (1990). “A Review of Tourism Expenditure Research.” In Progress in Tourism, Recreation and 
Hospitality Management, vol. 2, edited by C. P. Cooper. London: Belhaven Press, გვ.230. 
64 Vaughan, D. R., H. Farr, and R. W. Slee (2000). “Estimating and Interpreting the Local Economic Benefits of Visitor 
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ekonomikuri aqtivobis maCvenebelia. turizmi vizitorebis danaxarjebis 

Sedegad axdens didi raodenobiT damatebuli Rirebulebis generirebas, 

misi wili msoflio Siga produqtSi 10%-s aRwevs.65 

dasaqmeba - mkvlevarebis interesis obieqti xSirad xdeba turistuli 

aqtivobis Sedegad dasaqmebaSi gamowveuli cvlilebebi.  turizms  

gansakuTrebuli roli aqvs ganviTarebad qveynebSi, sadac tradiciuli 

seqtorebis garda arsebobs damatebiTi samuSao adgilebis  saWiroeba. 

ekonomikuri perspeqtiviT turizmis yuradRebis centrSi yofnis erT-erTi 

mizezi misi Sromatevadobaa sxva industriebTan SedarebiT. turizmi 

ZiriTadad koncentrirebulia servisis seqtorSi, sadac adamianebs Soris 

meti kontaqtia da, Sesabamisad, ufro meti samuSao adgili  iqmneba.  yoveli 

damatebiTi dolari, daxarjuli turizmis ganviTarebaze qmnis bevrad met 

dasaqmebas  danarCen seqtorebTan SedarebiT.  turizmi, rogorc 

Sromatevadi industria iZleva dasaqmebis SesaZleblobas maTTvis, vinc 

samuSao bazarze pirvelad Semodis an aqvs dasaqmebis problemebi. turizmi 

TamaSobs mniSvnelovan rols dasaqmebis SesaZleblobebis gaCenaSi 

dabalkvalificiur muSaxelisTvis, eTnikuri umciresobebisTvis, 

migrantebisTvis, dausaqmebeli axalgazrdebisTvis, qalebisTvis ojaxuri 

movaleobebiT, romlebsac mxolod arasruli samuSao ganakveTiT SeuZliaT 

muSaoba.66  

Tumca meores mxriv, turizmi aseve moiTxovs datreiningebul da 

ganaTlebul muSaxels. turizmi Seqmnilia mravali sxvadasxva segmentisgan, 

romelic moicavs transportirebas, ganTavsebas, sakvebs, mogzaurobis 

dagegmvas, komunikacias, garTobas da bevr sxva komponents. turizmis 

sxvadasxva elementi moiTxovs inovaciur da kreatiul menejerebs, 

romlebic ganaTlebulebi arian da SeuZliaT adaptireba moaxdinon 

cvalebad garemoSi.  turizmis zrdadoba da diversifikacia  ganapirobebs 

Sromis bazris  gafarToebas. teqnologias esaWiroeba menejerebi, 
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romlebsac gaazrebuli aqvT turistuli informaciis  sxvadasxva 

SesaZleblobebiT gavrcelebis aucilebloba, rogoricaa mobiluri 

telefoni, internetis da smartfonebis aplikaciebi an navigaciuri 

sistemebi. aseve, swrafad mzardi segmentia da didi raodenobis samuSao 

adgilebs qmnis festivalebi da RonisZiebebi, sadac dasaqmebulebis 

kreatiuloba da inovaciurobaa aucilebeli. turizmi damokidebulia 

xarisxian servisze da maRal doneze datreiningebul muSaxelze, 

Sesabamisad  moTxovna aseT personalze mudam mzardi iqneba. turizmis 

industriis warmateba damokidebuli iqneba profesionalizmis maRal 

doneze. 67 

turizmis biznesebi xSirad individis an ojaxis kuTvnilebaa. mcire 

da saSualo biznesi moiTxovs nakleb kapitals, rac SesaZleblobas qmnis 

mosaxleobisTvis daiwyos biznesi. xSirad qalebi iyeneben arsebul unarebs 

imisTvis rom gaxsnan mcire zomis biznesebi, rogoricaa gesThausebi da 

restornebi.68 

msoflioSi ganTavsebis saSualebebSi saSualod erTi adamiania 

dasaqmebuli erT oTaxze. erTi samuSao adgili mTavar turistul 

industriaSi qmnis erTnaxevar (arapirdapir) samuSao adgils turizmTan 

dakavSirebul ekonomikaSi. ufro metic, sami muSaxeli arapirdapir 

damokidebulia TiToeul ganTavsebis saSualebaSi momuSave adamianze, 

rogoricaa turistuli saagentos personali, gidebi, taqsi, avtobusis 

mZRolebi, sakvebis da sasmelis mimwodeblebi, suvenirebis gamyidvlebi da 

sxva, aseve aeroportSi dasaqmebulebi. 69 

Sedegad turizmis industria mravali saxis dasaqmebis SesaZleblobas 

iZleva da rac yvelaze mniSvnelovania qmnis siRaribis daZlevis 

SesaZleblobebs ganviTarebad qveynebSi. 
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Semosavali - saxelmwifos mizania damatebiTi Semosavlis, maT Soris 

sagadasaxado Semosavlebis miReba, romelic Tavis mxriv gazrdili 

turistuli danaxarjebis Sedegad iqneba miRebuli. saxelmwifo 

sagadasaxado Semosavlebs iRebs turistebis sxvadasxva aqtivobidan. 

magaliTad, turisti ixdis oTaxisTvis, rac bevr saxelmwifoSi ibegreba. 

garda amisa, sagadasaxado Semosavlebis generireba aseve xorcieldeba 

sastumroSi dasaqmebulebidan da biznes sawarmoebis mogebidan.  

turizmi mniSvnelovani Semosavlis wyaroa msoflios umravlesi 

qveynisTvis. turistuli danaxarjebidan saerTaSoriso Semosvlebi zrdas 

ganagrZobs, rac mas sagadasaxado Semosavlebis mniSvnelovan generatorad 

aqcevs. saerTaSoriso vizitorebi did danaxarjebs axorcieleben saqonelsa 

da momsaxurebaze, amas Sedegad ki mniSvnelovani mateba moaqvs Semosavalze. 

turistebi dainteresebulebi arian  maRalxarisxiani produqtebis da, aseve, 

adgilobrivad Seqmnili produqtebis SeZeniT, kargi kvebiT, 

RirSesaniSnaobebis daTvalierebiT da kulturuli aqtivobebiT. turizmi 

moicavs mogzaurebis saqonelze da momsaxurebaze yvela danaxarjs. man 

SeiZleba moicvas  transporti, ganTavseba, RirSesaniSnaoba, sakvebi, 

garToba, suvenirebi, turebi da sxva. es Sesyidvebi aseve moicavs turizmis 

mxardamWeri industriebis produqcias, rogorebicaa banki, taqsi, 

avtobusebi, kamera da filmebi, sarezervacio sistemebi, kompiuterebi, 

telefonebi da sxva. ar unda dagvaviwydes saerTaSoriso turistuli 

danaxarjebi aseve moicavs aviakompaniebs, rkinigzas, sakruizo gemebs da 

manqanebis gaqiravebas. 70 

eqsporti - turizmi  ekonomikuri ganviTarebis mniSvnelovani elementia, 

radgan saeqsporto industriaa. is uzrunvelyofs saqonlisa da 

momsaxurebis  vizitorebze  gayidviT  axali fulis Semodinebas 

ekonomikaSi.  turizmi gansxvavdeba sxva saeqsporto industriebisgan, 

romlebic  gayidvebs  saqonlis gadazidvis gziT axorcieleben. igi 

sakuTari servisebis gayidvas vizitorebis mozidviT axdens. miuxedavad 
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amisa, turizmis industriisTvis, iseve rogorc sxva industriebisaTvis, 

romlebic saqonels sazRvargareT yidian, fuladi nakadebi analogiuri 

efeqtis momxdenia: ekonomikaSi xdeba axali fulis Semodineba. 71 

  turizmi mravalferovani seqtoria, Sedgeba mravali sxvadasxva 

industriebisa da firmebisgan. arsebobs martivad cnobadi didi 

korporaciebi, romelTac sakuTrebaSi aqvT sastumros qselebi, 

aviakompaniebi, sakruizo xazebi, gasaqiravebeli manqanebis saagentoebi, 

Tematuri parkebi da sxva. garda amisa, arsebobs mcire sawarmoebi, 

rogoricaa saojaxo sastumroebi, restornebi, sasaCuqre maRaziebi da sxva. 

es gansxvavebuli firmebi dainteresebulebi arian turizmSi rogorc 

eqsportSi, radgan saerTaSoriso vizitori  ufro mets xarjavs, vidre 

adgilobrivi. 72 

garemoze efeqti - garemoze ekonomikuri efeqtebi moicavs: socialur da 

kulturul efeqtebs (mosaxleoba, cxovrebis stili da sxva), fizikur 

efeqtebs (mSenebloba, danagvianeba, erozia da sxva) da biologiur efeqtebs 

(egzotikuri jiSebis gadaSeneba da sxva).73 

amrigad, turizmi umniSvnelovanes rols TamaSobs ekonomikaSi da misi 

pirdapiri gavlena sxvadasxva ekonomikur indikatorebze mravalmxrivia. 

turizmis ekonomikuri efeqtebis analizi da Sesabamisi kvlevebi 

mniSvnelovania dagegmvisTvis da ekonomikuri politikis formirebisTvis. is 

aseve mniSvnelovani faqtoria marketinguli da menejeruli 

gadawyvetilebebisTvis. sazogadoebas sWirdeba gaiazros turizmis 

mniSvneloba saxelmwifo, Tu regionis ekonomikaSi. amisTvis ki turizmis 

satelituri angariSebi efeqturi saSualebaa. turizmis satelituri 

angariSebis ganxilvas Semdeg TavSi movaxdenT, sadac msoflio turizmis 

organizaciis konceptualur principebs daveyrdnobiT.    
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1.3 turizmis satelituri angariSebi da misi SemuSavebis evropuli 

gamocdileba  

turizmis ekonomikuri efeqtebis gasazomad sxvadasxva organizaciebma 

(UNWTO, WTTC, OECD) turizmis satelituri angariSebi SeimuSaves, romelic 

turistuli industriebis zusti ekonomikuri efeqtebis gazomvis 

saSualebas iZleva. turizmis satelituri angariSebi sakmaod kompleqsuri 

instrumentia, romelsac bevri statistikuri monacemi esaWiroeba sruli 

suraTis Sesaqmnelad.  

tsa aris gamorCeuli meTodi, romelic ekonomikaze turizmis 

moxmarebis pirdapiri ekonomikuri kontribuciis gazomvis saSualebas 

iZleva. unikaluroba mdgomareobs imaSi, rom is analizisaTvis iyenebs 

saerTaSoriso doneze miRebuli erovnuli angariSebis sistemis principebs 

turizmis pirdapiri efeqtis gasazomad. turizmis satelituri angariSebi 

moicavs  urTierTdakavSirebul cxrilebs, romlebic gviCveneben turistuli 

moxmarebis formebis sidides, qveyanaSi ganawilebasa da maT kontribucias  

ekonomikis mTlian Siga produqtze, dasaqmebasa da sxva makroekonomikur 

maCveneblebze.    

turizmis satelituri angariSebis mimoxilvisas aRsaniSnavia, rom 

mxolod misi saTauris („turizmis satelituri angariSebis“) sityva-sityviT 

ganxilvac ki sakmaod informaciulia. pirvel rigSi, turizmis satelituri 

angariSebi  dakavSirebulia  individis  gansakuTrebul aqtivobasTan 

„turizmTan“ (vizitoris aqtivoba). vizitori aris mogzauri, romelic 

mogzaurobas axorcielebs daniSnulebis  adgilze, bunebrivi garemos 

gareT, erT welze naklebi droiT da nebismieri mizeziT, garda dasaqmebisa. 

turizmis satelituri angariSebi aris ufro didi struqturis-erovnuli 

angariSebis sistemis „sateliti“. erovnuli angariSebis sistema aris 

„statistikuri struqtura, romelic uzrunvelyofs Rrma, Tanmimdevrul da 

moqnil makroekonomikur aRricxvas, romelic gamoiyeneba politikis 

formirebis analizisa da kvleviTi miznebisaTvis“ (SNA 2008).   turizmis 

satelituri angariSi aris „angariSi“, igi Sedgeba cxrilebisgan, romelic 

aRwers ekonomikuri saqmianobis garkveul aspeqts, tranzaqciebs, resursebs 
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da instituciuri erTeulebisa da seqtorebis mier am resursebis 

gamoyenebas. am sami elementis kombinireba turizmis satelituri 

angariSebis meTods aqcevs  unikalurad im meTodologiebs Soris, 

romlebic turizmis ekonomikuri Sedegebis gasazomad gamoiyeneba.74  

turizmis statistikuri aRricxvisTvis samuSaoebi 1937 wlidan daiwyo, 

roca erovnebaTa ligis sabWom rekomendacia gaswia „saerTaSoriso 

turisti“  statistikuri miznebisTvis aRericxaT. turizmis satelitur 

angariSebze muSaoba ki 1970 wlidan mimdinareobs, rodesac safrangeTma 

turizmis ekonomikuri efeqtebis Sefasebis mizniT gegma SeimuSava.  amas 1982 

wels mohyva msoflio turizmis organizaciis mier turizmis koncefciebis 

1968 wlis erovnuli angariSebis gamoyenebiT ganmarteba, rac  turizmis 

statistikis saerTaSoriso Sesadarisobisken gadadgmuli nabiji iyo. 1991 

wels ekonomikuri TanamSromlobisa da ganviTarebis organizaciam Seqmna 

saxelmZRvanelo turizmis ekonomikur angariSebze mis wevr qveynebSi 

turizmis rolis gansasazRvrad. amave wels, mogzaurobisa da turizmis 

saerTaSoriso konferenciis dros, kanadis statistikam warmoadgina sqema, 

romelic iTvaliswinebda CarCo-dokumentis Seqmnas turizmis ekonomikuri 

aqtivobebis sxva industriebTan Sedarebis perspeqtiviT. 75  paCis (Paci) 

Tanaxmad, kanada pirveli qveyana iyo, romelmac 1994 wlis oqtombers 

turizmis satelituri angariSebi gamoaqveyna.  mas Semdeg evropis ramdenime 

qveyanam (maT Soris safrangeTma, poloneTma da gaerTianebulma samefom), 

amerikam (maT Soris meqsikam, dominikis respublikam, Cilem da kolumbiam),  

aziam (mag: singapurma, indoneziam da indoeTma) da avstraliam turizmis 

satelituri angariSebis meTodis ganviTareba daiwyes. 76  1993 wels gaeros 

statistikis komisiam (UNSC) miiRo turizmis statistikis rekomendacia da 

aseve msoflio turizmis organizaciis turistuli aqtivobebis Sefasebis 

saerTaSoriso standarti (SICTA). 1998 wels turizmis statistikis 
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Tourism Economics, Vol. 4, No. 3, 1998, გვ. 280. 



46 
 

xelmZRvanelma komitetma moiwona turizmis satelituri angariSebi: 

konceftualuri CarCo-dokumenti (Tourism Satellite Accounts (TSA): The Conceptual 

Framework), romelic miRebuli iqna erTiani ZalisxmeviT evropis 

sazogadoebriv komisiasTan, OECD, da UNWTO erTad. gaeroSi es dokumenti 

damtkicda UNSC-is mier 2000 wels (The TSA: RMF 2000), romelic 2008 wels 

ganaxlda.  Semdeg ganaxleba aRar momxdara 77 . aRniSnuli dokumentis garda 

sxva mniSvnelovani dokumentebia: Eurostat-is dokumenti turizmis 

satelituri angariSebis implementaciis evropuli saxelmZRvanelo (European 

Implementation Manual on TSA) da OECD-is dokumenti turizmis rolis gazomva 

ekonomikuri TanamSromlobisa da ganviTarebis organizaciis wevr qveynebSi  

(Measuring the Role of Tourism in OECD Economies). 

turizmis satelituri angariSebi da erovnuli angariSebi. saerTaSoriso 

doneze dawesebuli standarti-turizmis satelituri angariSebi (TSA) 

dakavSirebulia saerTaSoriso makroekonomikur CarCo-dokumentTan, 

rogoricaa erovnuli angariSebis sistema (SNA). erovnuli angariSebis 1993 

da 2008 wlis sistema uzrunvelyofs koncefciebs, gansazRvrebebs, 

klasifikaciebs, angariSebis wesebs, angariSebs da cxrilebs, romelic 

afuZnebs sayovelTao integrirebul CarCos warmoebis, moxmarebis, 

kapitaluri investiciebis, Semosavlis, finansuri da arafinansuri 

simdidris da sxva ekonomikuri cvladebis Sesafaseblad. 1993 da 2008 wlis 

erovnuli angariSebis sistema moicavs specialur saxelmZRvanelos, 

romelic aCvenebs kavSirs saqonelze da servisebze moTxovnasa da 

miwodebas Soris ekonomikaSi, sxva sityvebiT miwodeba-gamoyenebis 

cxrilebs.78 

erT-erTi moqnilobis elementi, romelic 1993 wlis erovnuli 

angariSebis sistemaSi ganxorcielda iyo sistemis ganvrcoba e.w. 
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funqcionalze orientirebul satelitur angariSebze, imisTvis, rom 

momxdariyo axal gamowvevebze Sesabamisi reagireba. satelituri angariSebi 

gadatvirTvis gareSe anxorcieleben erovnuli angariSebis analitikuri 

SesaZleblobebis ganvrcobas sxvadasxva sferoebisTvis, rogoricaa 

ganaTleba, janmrTeloba, turizmi, garemo da sxva. centraluri CarCo-

dokumentis satelituri angariSebi dakavSirebulia, Tumca gansxvavdeba 

erovnuli angariSebis centraluri sistemisgan.  

erovnul angariSebSi turizmi ar aris identificirebuli industria 

misi unikaluri, magram mniSvnelovani maxasiaTeblebis gamo. turizms  

gansxvavebuls sxva tradiciuli industriebisgan qmnis is faqti, rom is 

moTxovnisgan  stimulirebuli aqtivobaa. turizmi aris is, rasac vizitori 

moixmars da iyenebs, romelic Tavis mxriv  ganisazRvreba aqtivobis an 

mgzavrobis miznebiT. identificirebuli turistuli produqtebi da 

servisebi CaSenebulia sxvadasxva seqtorSi, maT Soris erovnul 

angariSebSi. momxmarebeli (vizitori) xasiaTdeba droebiT movlenad, radgan 

mgzavrobis bolos igi wyvets arsebobas rac ewinaaRmdegeba 

tranzaqcia/moxmarebis gansazRvrebas erovnul angariSebSi. es faqti 

arTulebs mis standartul sistemaSi pirdapir gansazRvras. erovnul 

angariSebSi CamoTvlili industriebi ganisazRvrebian produqciidan 

gamomdinare, rogorc maTi safuZveli. vizitorebis es specifiuri 

maxasiaTeblebi (mag: qveynis rezidentoba) ver iqneba zusti erovnuli 

angariSebis farglebSi, sadac tranzaqtorebis klasifikacia xdeba 

SedarebiT mudmivi maxasiaTeblebiT. aseTi situaciidan Tavis daxsnis 

mizniT, 1993 wlis erovnuli angariSebi gvTavazobs gamoviyenoT satelituri 

angariSebi, romelic mis mTavar dokuments danarTad mohyveba da 

garkveulwilad  moicavs mis ZiriTad koncefciebs,  gansazRvrebebs, 

klasifikaciebs da aRricxvis wesebs.79  

amrigad, turizmis satelituri angariSebi analitikuri instrumentebia, 

romelic erovnuli angariSebis konteqstiT turizmis seqtoris formirebas 
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uwyobs xels. isini axdenen im centraluri klasifikaciebis gadawyobas, 

romelic erovnul angariSebSi gamoiyeneba. tsa SeiZleba centraluri 

sistemisgan gansxvavdebodnen, magram  ar cvlian erovnuli angariSebis 

fundamentur koncefciebs. bevri elementi, romelic turizmis satelitur 

angariSebSia  naCvenebi uxilavia  centralur angariSebSi. turizmis sruli 

satelituri angariSebi Semdeg informacias iZleva:  

 makroekonomikur agregatebs, romelic aRwers zomas da turizmis 

ekonomikur kontribucias, romelic Tavsebadia ekonomikis msgavs 

agregatebTan  da  ekonomikis sxva produqtiul aqtivobasTan.  

 turistuli moxmarebis detaluri monacemebis ufro ganvrcobil 

koncefcias, romelic vizitorebis, rogorc momxmareblis 

aqtivobasTanaa dakavSirebuli. is  aRwers, Tu rogor aris es 

moTxovna dakmayofilebuli Sida miwodebiT da importiT 

integrirebuli cxrilebis gamoyenebiT, romlis Sedgenac mudmivi da 

mimdinare fasebiT SeiZleba.  

 turizmis industriis detaluri warmoebis angariSebs, maT Soris 

dasaqmebas, kavSirs sxva mwarmoebel ekonomikur aqtivobasTan da 

wminda fiqsirebuli kapitalis formirebas.  

 ekonomikuri monacemebisa da aramonetaruli informaciis kavSirs, 

rogoricaa mgzavrobebis raodenoba (an vizitebis), saSualo gaCerebis 

xangrZlivoba, mgzavrobis mizani, transportis formebi da sxv. 

romelic saWiroa ekonomikuri cvladebis maxasiaTeblebis 

dazustebisTvis.80 

turizmis satelituri angariSebis cxrilebi. aTi cxrili, romelic 

turizmis satelitur angariSebs qmnis, gamoyvanilia da dakavSirebulia 

miwodebis da gamoyenebis cxrilebTan. es aris agregirebuli cxrilebi, 

romelic qveynebs Soris homogenurobis mizniT aris Seqmnili. maTSi 

vizitorebi dayofilia or tipad, produqtebi da industriebi ki mocemulia 
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agregirebul kategoriebSi. aTi rekomendirebuli cxrili, romelic 

efuZneba dokuments TSA: RMF 2008 aris Semdegi: 

cxrili 5: turizmis satelituri angariSebis aTi cxrili81 

1 Semomyvani turizmis danaxarji - dakavSirebulia ararezidentebis danaxarjebTan, 

romlebic sazRvargareT cxovroben (maT Soris SesaZlebelia iyvnen im qveynis 

moqalaqeebic, sadac cxrili igeba) 

2 Sida turistuli danaxarji - dakavSirebulia rezidenti vizitorebis danaxarjebTan 

qveynis SigniT  (rogorc Sida mgzavroba  an saerTaSoriso mgzavrobis nawili) 

3 gamyvani turistuli danaxarji - dakavSirebulia qveynis rezidentebis danaxarjebTan 

qveynis gareT 

4 
saSinao turistuli moxmareba - dakavSirebulia rezidenti da ararezidenti vizitorebis 

moxmarebasTan qveynis ekonomikaSi  (rogorc  Semomyvani turizmis danaxarjis (cxrili 1) 

da Sida turistuli danaxarjis jami (cxrili 2)). 

5 
turizmis industriis da sxva industriebis warmoebis angariSebi - miwodebis cxrilia, 

romelic turizmis damaxasiaTebeli produqtebis da turizmis industriebze 

fokusirebiT moicavs yvela produqts, romelic ekonomikaSi  da sxva industriebSic 

cirkulirebs 

6 
mTliani Sida miwodeba da saSinao turistuli moxmareba - warmoadgens mTlian Sexamebas 

saSinao turizmis moxmarebis Sida miwodebasTan 

7

  

turizmis industriaSi dasaqmeba - es cxrili aCvenebs turizmTan dakavSirebul 

industriebSi dasaqmebas 

 8 turizmis  da sxva industriebis turizmis wminda fiqsirebuli kapitalis formireba 

9 turizmis koleqtiuri moxmareba produqtebisa da saxelmwifo doneebis mixedviT -

dakavSirebulia saxelmwifos mier arasabazro servisebis SeTavazebasTan (mag: 

kanonmdebloba, wesrigi da usafrTxoeba, sagadasaxado stimulireba an turizmis 

mxardamWeri subsidiebi) turizmis ganviTarebisTvis xelsayreli pirobebis Sesaqmnelad 
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10 

aramonetaruli indikatorebi - gvTavazobs mcire raodenobriv indikatorebs, romelic 

wina cxrilebTanaa dakavSirebuli da mniSvnelovania monetaruli informaciis 

interpretaciisTvis. indikatorebi moicaven  vizitorebis tipebs, gaCerebis  saSualo 

xangrZlivobas, ganTavsebis saSualebebis tipebis Sesaxeb fizikur indikatorebs, 

ararezidentebis mier gamoyenebuli transportis saxeobebis Sesaxeb informacias qveynis 

ekonomikur teritoriaze mgzavrobis dros.   

turizmis satelituri angariSebi da turistuli moTxovna. turizmi 

dovlaTis warmoebis, distribuciis da moxmarebis mniSvnelovani 

kontributoria globalur sazogadoebaSi. misi ekonomikuri perspeqtividan 

danaxva martivadaa SesaZlebeli, rac mis moTxovna miwodebis kuTxiT 

analizs gulisxmobs. kuperi (Cooper)  turistul moTxovnas ganmartavs 

rogorc garkveuli raodenobis produqtis an momsaxurebis nusxas, romlis 

Sesyidvis survili da SesaZlebloba aqvs xalxs  calkeul fasad 

garkveuli periodis ganmavlobaSi. 82  turizmze moTxovna gansazRvravs, Tu 

ramdeni adamiania dainteresebuli  produqtiT, servisiT da lokaciiT 

konkretul fasad. is moicavs turistis potenciur interesebs da 

motivacias.  

turistuli moTxovnis perspeqtividan statistikuri analizisTvis 

saWiroa im terminebis gansazRvra, romlebic turistul moTxovnas 

uSualod qmnian. amisTvis turizmis statistikis saerTaSoriso 

rekomendaciebi dagvexmareba.    

turistuli moTxovnis Semqnelebis yvelaze zogad da yovlismomcvel 

termins mogzaurebi warmoadgens. mogzauri aris pirovneba, romelic 

gadaadgildeba geografiul adgilebs Soris sxvadasxva mizniTa da 

xangrZlivobiT. mogzauroba ki mogzaurTa aqtivobaa. mgzavroba (trip) 

ewodeba vizitoris mogzaurobas Tavisi Cveuli rezidentobis adgilis 

datovebidan ukan dabrunebamde. is moicavs ori mimarTulebiT mgzavrobas. 

mgzavroba Sedgeba  sxvadasxva adgilas vizitebisgan.  Semomyvani mgzavroba 

ewodeba vizitoris mogzaurobas qveyanaSi mis datovebamde, maSin roca Sida 
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an gamyvani mgzavroba ewodeba vizitoris mogzaurobas Tavisi Cveuli 

rezidentobis adgilis datovebidan ukan dabrunebamde.83   

              vizitori erT-erTi yvelaze mniSvnelovani terminia turizmis 

seqtorSi da didi mniSvneloba eniWeba mis sworad gansazRvras. 

aRsaniSnavia, rom yvela vizitori aseve mogzauric aris, rac niSnavs rom 

vizitori mogzaurTa ganStoebaa. vizitori aris mogzauri, romelic 

mgzavrobs mTavari daniSnulebis adgilisken Cveuli garemos gareT, erT 

welze naklebi vadiT, nebismieri mTavari mizniT (biznesi, dasveneba, an 

piradi mizezebi), garda daniSnulebis qveyanaSi an daniSnulebis adgilze 

arsebul dawesebulebaSi  dasaqmebisa. vizitorebis mier ganxorcielebuli 

msgavsi mgzavrobebi iTvleba turistul mgzavrobad. turizmi vizitorebis 

aqtivobas ewodeba. turizmi aris mogzaurobis, xolo vizitorebi 

mogzaurebis ganStoeba. es gansxvavebebi kritikul mniSvnelobas iZens 

mogzaurTa da vizitorTa Sesaxeb monacemebis Segrovebisas turizmis 

statistikis sandoobis uzrunvelyofisTvis. vizitori (Sida, gamyvani an 

Semomyvani) klasificirdeba rogorc turisti (an vizitori RamisTeviT), 

Tuki misi mgzavroba moicavs RamisTevas, an rogorc erTdRiani vizitori 

(anu eqskursanti) sxva SemTxvevaSi84.  

          mniSvnelovania ganvmartoT, Tu ras vgulisxmobT, rodesav vsaubrobT 

Cveul garemoze. turizmSi ZiriTadi koncefcia individis  Cveuli garemo 

ganisazRvreba, rogorc geografiuli sivrce (Tumca ar aris aucilebeli 

iyos mosazRvre), romlis farglebSic individi awarmoebs regularul 

rutinul cxovrebas. mgzavroba, romelic aRniSnul arealSi xdeba ar 

CaiTvleba turistul mgzavrobad.  aseve rekomendirebulia mogzaurebis  

klasifikacia maTi rezidentobis qveynis mixedviT.  
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cxrili 6: turizmis formebi85  

Sida turizmi moicavs rezidenti vizitoris saqmianobas mocemuli qveynis SigniT, rogorc 

qveynis Sida turistuli mgzavrobis nawils an rogorc qveynis gareT turistuli 

mgzavrobis nawils; 

Semomyvani turizmi  moicavs ararezidenti vizitoris saqmianobas mocemuli qveynis SigniT, 

Semomyvani turistuli mgzavrobisas; 

gamyvani turizmi moicavs rezidenti vizitoris mocemuli qveynis farglebs gareT 

aqtivobebs, romlebic Seadgenen an gamyvani turistuli mgzavrobis nawils an Sida 

turistuli mgzavrobis nawils. 

saSinao turizmi moicavs Sida turizms da Semomyvan turizms da warmoadgens rezidenti da 

ararezidenti vizitorebis aqtivobas konkretuli qveynis SigniT, romelic  Sida an 

saerTaSoriso turistuli mgzavrobebis nawilia; 

erovnuli turizmi moicavs Sida da gamyvan turizms da warmoadgens rezidenti 

vizitorebis aqtivobas miTiTebuli qveynis SigniT da gareT, romelic  Sida an gamyvani 

turistuli mgzavrobebis nawilia; 

saerTaSoriso turizmi moicavs Semomyvan da gamyvan turizms, warmoadgens rezidenti 

vizitorebis aqtivobas konkretuli qveynis gareT, romelic  Sida an gamyvani turistuli 

mgzavrobis nawilia da ararezidenti vizitorebis aqtivobas konkretuli qveynis SigniT 

Semomyvani turistuli mgzavrobis dros. 

 

turizmis ekonomikuri efeqtebis Sesafaseblad danaxarjebs udidesi 

mniSvneloba eniWeba. msoflio turizmis organizaciis Tanaxmad,  

turistuli danaxarji aris Tanxa, romelic gadaxdilia turistuli 

mgzavrobis dros saqonelsa da momsaxureobaSi, ZviradRirebuli nivTebSi, 

romelic gankuTvnilia piradi moxmarebisTvis an saCuqrad gasacemad. aq 

igulisxmeba rogorc TviT vizitorebis mier gaweuli danaxarjebi, aseve 

sxvebis mier dafaruli anazRaurebuli xarjebi. aqve unda aRiniSnos, rom 

turistul danaxarjs aqvs analogiuri formaluri gansazRvreba rogorc 

turistul moxmarebas. Tumca turistuli moxmarebis koncefcia, romelic 

turizmis satelitur angariSebSi gamoiyeneba cdeba turizmis danaxarjs. 

faqtobrivad,  monetaruli tranzaqciebis garda (turizmis danaxarjebis 
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fokusi), aseve moicavs servisebs, romelic asocirebulia dasasvenebel 

ganTavsebasTan sakuTari saxsrebiT, turizmis socialur transferTan da 

sxva imputirebul moxmarebasTan.86   

turistuli moTxovnis gazomvas  turizmis satelituri angariSebis 

pirveli oTxi cxrili axorcielebs. turizmis satelituri angariSebis 

cxrilebis naxva pirvel danarTSi aris SesaZlebeli. ganvixiloT TiToeuli 

TanmimdevrobiT.  

pirveli cxrili ganixilavs Semomyvan turizmTan dakavSirebul 

danaxarjs turistebis da erTdRiani vizitorebis WrilSi. Semomyvani 

turizmis moxmareba aris ararezidenti vizitoris moxmareba qveyanaSi. is 

aseve moicavs saqonels da momsaxurebas, romelic sazRvargareT iwarmoeba, 

magram iyideba mocemul qveyanaSi (importirebuli saqoneli da momsaxureba). 

pirveli cxrilis asagebad saWiroa Semdegi wyaroebis gamoyeneba: Semomyvani 

turizmis kvleva, sagadasaxdelo balansi, sazRvris kveTebis statistika.  

      meore cxrili aRwers vizitoris moxmarebas Sida turizmis segmentSi, 

romelic naCvenebia ori tipis vizitorze: RamisTeviT vizitorebze 

(turistebi) da erTdRian vizitorebze. Sida turizmi moicavs rezidentebis 

mgzavrobebs mocemul qveyanaSi da aseve  gamyvani turizmis nawils 

(rezidentis mier mocemuli qveynis datovebamde periods da aseve qveyanaSi 

dabrunebis Semdeg  Cveul garemoSi dabrunebamde dros).  meore cxrilis 

wyaros Sida turizmis kvleva warmoadgens.  

turizmis satelituri angariSebis mesame cxrili aRwers vizitorebis 

danaxarjebis mniSvnelovan komponents da fokusirdeba gamyvan turizmze. 

cxrili ar miekuTvneba turizmis adgilobrivi moTxovnis nawils, radgan 

moicavs vizitorebis (CaSlils erTdRian vizitorebad da turistebad) 

danaxarjebs gamyvan turizmze,  Tumca am kategoriaSi ar Sedis danaxarjebi, 

romelic  gamgzavrebasTan da  mocemuli qveynidan CamosvlasTan aris 

dakavSirebuli. es Tanxa aRiricxeba meore cxrilSi. es cxrili ar aris 

mTliani „Siga turistuli moxmarebis nawili“, romelsac cxrili oTxi 
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aRwers.  am cxrilis wyaroa gamyvani turizmis kvleva da sagasaxdelo 

balansi.  

turizmis satelituri angariSebis meoTxe cxrili Sida turistuli 

moxmareba warmoadgens mTlianad danaxarjebs, romelic dakavSirebulia 

Semomyvani (cxrili 1) da Sida turizmis (cxrili 2) moxmarebasTan da aseve 

„sxva turizmis moxmarebis komponentebTan (naturaluri)“. am cxrilis 

wyaroa pirveli da meore cxrili, Semomyvani turizmis kvleva da Sida 

turizmis kvleva.   

turizmis satelituri angariSebi da turistuli miwodeba. moTxovnis 

perspeqtivis ganxilvis Semdeg SegviZlia gadavideT  miwodebis 

perspeqtivaze.  turizmis seqtorSi xSirad ismis fraza: „Tu avaSenebT, isini 

(turistebi) movlen.“ ismis kiTxva logikuria Tu ara jer moxdes moTxovnis 

Sevseba sanam turistuli adgili miawodebs saWiro servisis  komponentebs, 

Tu piriqiT  turistulma adgilma jer miwodebis komponentebis miwodeba 

unda  uzrunvelyofs  moTxovnis stimulirebisTvis. ra Tqma unda saukeTeso 

scenari miwodebis da moTxovnis balansia. aseve didi mniSvneloba aqvs 

yuradReba mieqces xarisxs da raodenobas. Tu turistuli adgili ver 

uzrunvelyofs xarisxiani komponentebis miwodebas didi albaTobiT 

konkurenti SeZlebs amas da Sedegad sabazro wili daikargeba. 87 

qveyanaSi vizitorebis mosazidad saqoneli da momsaxureba im saxiT da 

raodenobiT unda iyos xelmisawvdomi, rogoric aris vizitorebis moTxovna. 

swored moTxovnasTan SesabamisobaSi myofi miwodebis saSualebiT xdeba 

turizmis ekonomikuri kontribuciis aRricxva da gazomva. vizitorebisaTvis 

gankuTvnili samomxmareblo saqonlisa da momsaxurebis Seswavla  

sainteresoa qveyanaSi turizmis ukeT gagebisa da aRwerisaTvis. turizmis 

miwodeba aris vizitorebisaTvis im saqonlisa da momsaxurebis pirdapir 

miwodeba, romlebic  turistul danaxarjebs Seadgenen. misi analizisTvis 

saWiroa mgzavrobis dros vizitorebis mier gamoyenebuli resursebis 

dadgena  da im ekonomikuri erTeulis identifikacia, romelic am saqonlisa 
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da servisebis miwodebas axdens. amis gansaxorcieleblad aucilebelia 

Sesabamisi saerTaSoriso klasifikatorebis arseboba. klasifikacia exeba 

produqtebs,  romlebic ZiriTadad miekuTvnebian (Tumca ara uklebliv) 

turistul danaxarjebs da produqtiul saqmianobebs, romlebic 

warmoadgenen turizmis industriis gansazRvris safuZvels. msoflio 

turizmis organizaciis mier SemoTavazebulia CPC-is (centraluri 

produqtis klasifikacia) klasifikacia, romelic yvelaze kargad ergeba 

turizmis moTxovnis gazomvasTan dakavSirebul moTxovnebs.  amasTan, 

arsebobs mWidro kavSiri im  produqtebs Soris, romlebic iyeneben CPC-is 

da produqtiul saqmianobebs Soris, romlebic klasificirdebian ISIC-iT 

(industriuli klasifikaciis saerTaSoriso standarti) turizmis 

produqtebisa da saqmianobebis  klasifikacia efuZneba am ori 

saerTaSoriso standartis (CPC, versia 2 da ISIC meoTxe Sesworeba) 

Sesworebas, romelic damtkicebul iqna gaeros statistikis komisiis mier 

2006 wels.88  

erovnuli angariSebis sistemis 29-e Tavis Tanaxmad,  saqoneli da 

momsaxureba (produqtebi) SeiZleba iyos specifikuri turistuli 

produqtebi (tourism related products), saidanac ori kategoriisgan 

Semdgari produqtebis identificirebaa SesaZlebeli: turizmTan 

asocirebuli produqtebi (tourism characteristic products) da turizmTan 

dakavSirebuli produqtebi (tourism connected products). qvekategoriebi mxolod 

samomxmareblo produqtebs gulisxmobs. 89  calke gamoiyofa iseTi 

samomxmareblo produqtebi, romlebic vizitorebis mier Seisyideba, Tumca 

ar aris dakavSirebuli mgzavrobasTan da xvdeba am ori kategoriis gareT.  

turizmTan asocirebuli produqtebi (tourism characteristic products) 

akmayofileben erT an orive qvemoT mocemul kriteriums: turistuli 

danaxarji produqtze unda warmoadgendes mTliani turistuli danaxarjis 
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mniSvnelovan wils (danaxarjis wili/moTxovnis piroba); produqtze 

turistuli danaxarji unda warmoadgendes ekonomikaSi produqtis 

miwodebis mniSvnelovan wils (miwodebis wilis piroba). es kriteriumi 

niSnavs, rom turizmTan asocirebuli produqtis mniSvnelovani raodenobiT 

miwodeba aRar moxdeba vizitorebis aryofnis SemTxvevaSi.  

turizmTan dakavSirebuli produqtebis (tourism connected products) 

mniSvneloba  ekonomikaSi aRiarebulia turizmis analizisTvis, Tumca maTi 

kavSiri turizmTan msoflio masStabiT SezRudulia. Sesabamisad, aseTi 

produqtebis sia TiToeuli qveynisTvis specifiuri iqneba.90  magaliTad, zog 

qveyanaSi es SeiZleba iyos: sakredito baraTis servisebi, onlain Sesvlis 

baraTebi, eleqtronuli bileTebi, TviTmfrinavis, tur-paketebis, sastumros 

onlain dajavSna,  atlasebi, rukebi da a.S.  

qvemoT mocemuli cxrili gviCvenebs turizmTan asocirebul 

produqtebs da aqtivobebs, romelic dajgufebulia 12 kategoriaSi da 

gamoiyeneba turizmis satelituri angariSebis cxrilebSi.  

cxrili 7: turizmTan asocirebuli samomxmareblo produqtebis da 

aqtivobebis (industriebis) kategoriebis sia91 

produqtebi aqtivobebi (industriebi) 

ganTavsebis servisebi vizitorebisTvis ganTavseba vizitorebisTvis 

sakvebiT da sasmeliT momsaxureba  sakvebis da sasmlis momsaxurebis aqtivobebi 

sarkinigzo samgzavro transportis servisebi sarkinigzo samgzavro transporti 

sagzao samgzavro transportis servisebi sagzao samgzavro transporti 

wylis samgzavro satransporto servisebi wylis samgzavro transporti 

sahaero samgzavro satransporto servisebi sahaero samgzavro transporti 

satransporto teqnikis gaqiravebis servisebi satransporto teqnikis gaqiraveba 

samogzauro saagentoebi da sxva sarezervacio 

servisebi 

samogzauro saagentoebi da sxva 

sarezervacio servisebis aqtivobebi 

kulturuli servisebi kulturuli aqtivobebi 

sportis da sarekreacio servisebi sportis da sarekreacio aqtivobebi 
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91 UNWTO. International Recommendations for Tourism Statistics 2008/Department of Economic and Social Affairs, 
Statistics Devision. Publisher: New Yoir: United Nations, 2010,  გვ. 42 
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qveynisTvis specifiuri turizmTan 

asocirebuli saqoneli 

qveynisTvis specifiuri turizmTan 

asocirebuli saqonliT sacalo vaWroba 

qveynisTvis specifiuri turizmTan 

asocirebuli servisebi 

sxva qveynisTis specifiuri turizmTan 

asocirebuli aqtivobebi 

               miwodebis perspeqtivisTvis mniSvnelovania im sawarmoo aqtivobebis 

aRwera, sadac im saqonlis da momsaxurebis warmoeba xdeba, romelsac 

vizitori iZens. dawesebuleba (an adgilobrivi aqtivobis erTeuli 

evrokavSiris leqsikonSi) ganisazRvreba, rogorc sawarmo an sawarmos 

nawili, romelic erT adgilas mdebareobs da sadac erTi produqtiuli 

saqmianoba mimdinareobs, an sadac ZiriTadi sawarmoo saqmianoba Seadgens 

damatebuli Rirebulebis ZiriTad nawils. TiToeuli turizmis industria 

Sedgeba yvela im dawesebulebisagan, romlis ZiriTadi saqmianoba aris 

turizmTan asocirebuli da romelic vizitorebs uwevs pirdapir 

momsaxureobas. termini „turizmis industria“ eqvivalenturia turizmTan 

asocirebuli aqtivobebis da es ori termini zogjer sinonimad 

gamoiyeneba. 92 turistuli miwodebis gansazRvrisTvis sxva mniSvnelovani 

indikatorebi mocemulia cxrilSi 8. 

cxrili 8: turizmis satelituri angariSebis mTavari agregatebi (miwodebis 

mxares)   

turistuli industriebis 
mTliani damatebuli 

Rirebuleba(GVATI) 

turizmis pirdapiri mTliani 

damatebuli Rirebuleba (TDGVA) 

turizmis pirdapiri mTliani 

Siga produqti (TDGDP) 

turizmis industriebis yvela 

dawesebulebis wminda 

damatebuli Rirebulebis 

jami, miuxedavad imisa maTi 

warmoeba gankuTvnilia Tu ara 

vizitorebisTvis  

wminda damatebuli Rirebulebis 

nawili generirebuli ekonomikis 

turistuli da sxva 

industriisgan, romelic 

pirdapir emsaxureba vizitorebs 

mTliani turistuli moxmarebis 

sapasuxod. 

turizmis pidapiri wminda 

damatebul Rirebulebas 

mimatebuli (TDGVA) wminda 

gadasaxadebi da importi, 

romelic Sesulia saSinao 

turistul moxmarebaSi 

(mimdinare fasebiT) 

vizitorebisTvis da 
aravizitorebisTvis 

vizitorebisTvis vizitorebisTvis 

arapirdapiri efeqti pirdapiri efeqti pirdapiri efeqti 
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turizmis satelituri angariSebSi miwodebasTan dakavSirebulia 

mexuTe da nawilobriv meeqvse cxrilebi. turizmis satelituri angariSebis 

mexuTe cxrili warmoadgens turizmis industriebis sawarmoo angariSebs 

(maT Soris „qveynis doneze specifiuri turizmis maxasiaTeblebis mqone 

saqonlis sacalo gayidvas“ da „sxva qveynisTvis specifiur turizmis 

industriebs“). angariSebi vargisia da gamosadegia saSinao turizmis 

moxmarebasTan SedarebisTvis, sadac turizmis industriebi da turistuli 

maxasiaTeblebis produqtebi wina planzea gamotanili da Casmuli analizis 

saerTo struqturaSi. miwodeba gamoyenebis matrica efuZneba erovnuli 

angariSebis moTxovnebs, rigebi aCveneben saqonels, svetebi ki Sesabamis 

aqtivobas. rigebSi mocemulia iseTi kategoriebi rogoricaa saqoneli, 

mTliani gamoSveba, mTliani Sualeduri moxmareba da mTliani wminda 

damatebuli Rirebuleba, xolo svetebSi adgilobrivi mwarmoeblebis 

gamoSveba, turizmis industriebi da sxva industriebi. mexuTe cxrilis 

wyaros danaxarjebi gamoyenebis cxrilebi da mTliani Siga produqti 

warmoadgens. 

  meeqvse cxrili turizmis satelituri angariSebis sistemis ZiriTad 

cxrils warmoadgens, sadac erTmaneTTan miwodebis da moTxovnis 

dapirispireba xdeba. am bazaze turizmis pirdapiri mTliani damatebuli 

Rirebulebis (TDGVA),  aseve turizmis pirdapiri mTlian Siga produqtis 

(TDGDP) da misi komponentebis kontribuciis daTvlaa SesaZlebeli. rigebi  

turizmis satelituri angariSebis cxrili xuTis analogiuria. rigebis 

gaerTianeba aCvenebs Sualedur moxmarebas (IC) produqtebis mixedviT da maT 

jams. bolo rigebis gaerTianeba ki mTliani  damatebuli Rirebulebis 

komponentebs (GVA). turizmis pirdapiri mTliani Siga produqti (TDGDP) 

SeiZleba ganisazRvros, rogorc turizmis da ekonomikis sxva industriebis 

damatebuli Rirebuleba, romelic pirdapir emsaxureba vizitorebis saSinao 

turistul moxmarebas. is moicavs damatebuli Rirebulebis proporcias, 

romlis generirebac yvela industriis mier xdeba saqonlis da miwodebis 

vizitorebze miwodebis procesSi. turizmis pirdapiri mTliani Siga 

produqtis (TDGDP) gamoTvla xdeba cxril 6-Si, romlebic gviCvenebs 
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turistTan asocirebuli produqtebs miwodebis  da  moTxovnis mxares.  

nebismieri saqonlis miwodebaSi turizmis proporciis gamosaTvlelad  

unda davakavSiroT turistebis mier SeZenili produqti Sesabamisi 

produqtis mTlian miwodebasTan. turizmis proporcia ganTavsebis 

saSualebebSi daaxloebiT 100% Seadgens, xolo danarCen servisebSi ki 

mniSvnelovnad naklebs, rac miuTiTebs am servisebSi araturistuli 

moxmarebis mniSvnelovan wils. (magaliTad samgzavro transporti). Tu am  

turistul Tanafardobebs, dakavSirebiT „turizmis damatebul 

RirebulebasTan“, moxdeba simetriulad dakavSirebuli industriebis 

turizmis pirdapiri wminda damatebuli Rirebulebis (TDGVA) miReba, 

romlis jamic mTliani Siga produqtis nawilia da hqvia „turizmis 

pirdapiri mTliani Siga produqti“ (TDGDP). cxrilis eqvsis wyaros 

warmoadgens cxrili 4 da 5, Semomyvani turizmis kvleva, Sida turizmis 

kvleva.   

dasaqmeba. miuxedavad imisa, rom turizmis samuSaos adgilebis Seqmnis 

potenciali didi xania aRiarebulia dasaqmeba turizmis industriebSi 

yvelaze naklebad Seswavlili turizmis aspeqtia. mxolod mcire 

raodenobis qveynebs aqvT ganviTarebuli statistikuri procedurebi, 

romelic saWiroa turizmis samuSao bazrebis efeqturi politikis da 

samoqmedo gegmis SesamuSaveblad.   IRTS 2008-Si naxsenebia ori dasaqmebis 

koncefcialuri CarCo-turizmSi dasaqmeba da dasaqmeba turizmis 

industriebSi. orive maTgani mniSvnelovani  da gamoyenebadia sxvadasxva 

aspeqtSi. TiToeuli emsaxureba sxvadasxva informaciul saWiroebebsa da 

momxmareblebs. 

turizmSi dasaqmeba (Tourism Employment). turizmSi dasaqmeba ganisazRvreba, 

rogorc dasaqmeba, romelic pirdapir kavSirSia saqonelsa da 

momsaxurebasTan, romelsac iyeneben vizitorebi da iwarmoeba turizmis an 

sxva industriebis mier. turizmSi dasaqmeba aris maCvenebeli, romelic 

zomavs turizmis moTxovnasTan pirdapir mikuTvnebul samuSao adgilebis 

raodenobas turizmis da ara turistul industriebSi. mas aseve eZaxian 
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pirdapir turizmSi dasaqmebas, radgan samuSaoebi pirdapir miekuTvneba 

turizms.93 

dasaqmeba turizmis industriaSi iTvlis yvela samuSao adgils, romelic 

Seqmnilia turizmis industriaSi. turizmis industria moicavs yvela 

dawesebulebas, romlis mTavari aqtivoba turizmTan asocirebuli aqtivobaa. 

(Tourism Characteristic Activity). aRsaniSnavia, rom adamianebi, romlebic 

Cabmulebi arian turizmTan asocirebul aqtivobaSi, magram  ganekuTvnebian 

ara turistul industrias ar CaiTvlebian kategoria „dasaqmeba  turizmis  

industriaSi“, Tumca CaiTvlebian „turizmis dasaqmebaSi“. meores mxriv, 

adamianebi, romlebic dasaqmebulebi arian dawesebulebaSi, romelic 

turizmis industrias ekuTvnis da monawileoben araturistuli maxasiTebel 

saqmianobaSi, CaTvlilebi iqnebian „dasaqmeba turizmis industriaSi“ Tumca 

ar iqnebian CaTvlilebi „turizmis dasaqmebaSi“. 94 

dasaqmebis Sesaxeb monacemebi ramdenime wyaroSia Tavmoyrili:  

 Sinameurneobebis - donis monacemebi (samuSao Zalis miwodebis 

gazomva): populaciis aRwera da Sinameurneobebis gamokiTxva. 

 dawesebulebis - donis bazebi (samuSao Zalis moTxovnis gazomva): 

dawesebulebis censusi da dawesebulebebis gamokiTxva 

 administraciuli Canawerebi - dasaqmebis ofisis registraciebi, 

socialuri dazRvevis failebi, umuSevrobis dazRvevis Canawerebi da 

sxva. 

turizmis satelituri angariSebis meSvide crilSi koncentracia xdeba  

dasaqmebaze turizmis industriebSi, sadac iTvleba Semdegi cvladebi: 

samuSao adgilebis raodenoba, namuSevari samuSao saaTebis raodenoba da 

mTliani ekvivalenturi samuSao adgilebis raodenoba. aRsaniSnavia, rom 

turizmis wilis dasaangariSeblad igive turistuli Tanafardobis 

gamoyeneba xdeba, rogorc turizmis miwodebis SemTxvevaSi. pirdapiri 
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turizmis dasaqmeba iangariSeba turizmis koeficientis gamoyenebiT meeqvse 

cxrilidan TiToeuli industriisaTvis. es meTodi akeTebs daSvebas, rom 

dasaqmeba isevea ganawilebuli, rogorc damatebuli Rirebuleba. aRniSnuli 

sistema rekomendirebulia TSA:RMF, 2008-is Sesabamisad. magaliTad, kanadis 

dasaqmebis statistikaSi kvebisa da sasmelis industriaSi mxolod is 

samuSao adgilebi iTvleba, romelic turizmTan pirdapir aris 

dakavSirebuli 17,2%. turizmis industriis mTliani gamoSveba, rogorc wesi 

aRemateba vizitorebis moxmarebas, radgan turizmis industriis mTliani 

gamoSvebis nawili moixmareba aravizitorebis mier. TSA-sTvis 

rekomendirebulia im wilis gansazRvra, rasac gamoiyeneben uSualod 

vizitorebi turizmis TiToeul industriaSi. 

turizmis satelituri angariSebis danarCeni cxrilebi. turizmis merve 

cxrils fiqsirebuli kapitalis formirebas 1993 wlis erovnuli angariSebi 

gansazRvravs, rogorc „warmoebis Sesyidvebis mTlian Rirebulebas 

gamoklebuli fiqsirebuli aqtivebis realizacia saangariSo periodis 

ganmavlobaSi plius araproduqtiuli aqtivebis instituciuri erTeulebis 

gansazRvruli danamatebi.“95 mecxre cxrili turizmis koleqtiuri moxmareba 

produqtebisa da saxelmwifo doneebis mixedviT dakavSirebulia 

saxelmwifos mier arasabazro servisebis SeTavazebasTan (mag: 

kanonmdebloba, wesrigi da usafrTxoeba, sagadasaxado stimulireba an 

turizmis mxardamWeri subsidiebi) turizmis ganviTarebisTvis xelsayreli 

pirobebis Sesaqmnelad. turizmis satelituri angariSebis bolo meaTe 

cxrili ki gvTavazobs mcire raodenobriv indikatorebs, romelic wina 

cxrilebTanaa dakavSirebuli da mniSvnelovania monetaruli informaciis 

interpretaciisTvis. indikatorebi moicavs vizitorebis tipebs, gaCerebis  

saSualo xangrZlivobas, ganTavsebis saSualebebis tipebis Sesaxeb fizikur 

indikatorebs, ararezidentebis mier gamoyenebuli transportis saxeobebis 

Sesaxeb informacias qveynis ekonomikur teritoriaze mgzavrobis dros.   

tsa-s evropuli gamocdileba. turizmi rogorc ekonomikis mniSvnelovani 

nawili sul ufro did aRiarebas hpovebs, ukeTesad xdeba misi gaazreba 
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evrokavSiris qveynebSi, rac didwilad turizmis satelituri angariSebis 

ganviTarebasTanaa dakavSirebuli. turizmis satelituri angariSebi  

teqnikuri davalebis garda strategiul dagegmvasTan asocirdeba da  

dakavSirebulia turizmis politikis sakiTxebTan. swored amitom miuxedavad 

imisa, rom evrokavSiri moicavs statistikurad  ganviTarebul qveynebs 

kvlav gamowvevad rCeba bevri maTganisTvis turizmis satelituri 

angariSebis Seqmna.  

2017 wlis 29-30  noembers qalaq briuselSi turizmis satelituri 

angariSebis warmoebis gamocdilebis gaziarebis mizniT Catarda vorqSopi 

saxelwodebiT „turizmis ekonomikuri gavlenis gazomva evropaSi: turizmis 

satelituri angariSebi“. vorqSopi gankuTvnili iyo evrokavSiris 28 

qveynisTvis da aseve COSME programis monawileebisTvis. am RonisZiebaze 36 

qveyanas Soris gamokiTxva Catarda, romlidanac CvenTvis saintereso 

sakiTxebs SevexebiT: 

 monawileebs Soris vorqSopze gansaxilvelad yvelaze saintereso 

cxrilebi 3, 5, 8 da 10 iyo;  

 gamokiTxulTagan 23 qveyana turizmis satelituri angariSebis 

warmoebas regularulad axerxebs, 13 ki ver axerxebs. tsa-s 

regularulad warmoebis mTavar xelSemSlel faqtorad resursebi 

dasaxelda, mas mosdevs meTodologiuri problemebi da politikuri 

interesis uqonloba; 

 qveynebis naxevarze mets turizmis satelituri angariSebi hqonda; 

vorqSopze warmodgenil qveynebSi 2009-2014 wlamde angariSebi  

yvelaze xelmisawvdomia; 2000 weli bevri qveynisTvis turizmis 

satelituri angariSebis warmoebis dawyebis sawyis wlad SeiZleba 

miviCnioT. turizmis satelituri angariSebis 2017 wlisTvis da 

momavali wlebisTvis warmoebis gegmebi gaurkvevelia. 

 qveynebis 58%-Si turizmis satelituri angariSebis warmoeba 

statistikis erovnuli institutis prerogativaa, 17%-ma ki turizmis 

erovnuli administracia daasaxela. 
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 qveynebis umravlesobas 1,2,4,5 da 6 cxrili mTlianad Sevsebuli an 

TiTqmis Sevsebuli aqvT, tsa-s cxrilebi umetesad ar aris dafaruli 

arsad, cxrili 10 ki gamokiTxulTa erTi mesameds ar aqvs Sedgenili. 

molodini tsa-s warmoebidan. turizmis satelitur angariSebs mravali 

upiratesobebi gaaCnia. evropuli qveynebis monacemebis analizis  Sedegad 

Semdegi upiratesobebis identifikaciaa SesaZlebeli: 

ekonomikuri gavlena  

 turizmis  ekonomikuri perspeqtivis analizis SesaZlebloba 

(turizmis damatebuli Rirebuleba sxva seqtorebTan SedarebiT), rac 

politikosebs SesaZleblobas aZlevs icodnen turizmis socialur-

ekonomikuri funqciebi da misi gavlena; 

 turizmis industriebis sawarmoo funqciis gansazRvra, rac maTsa da 

danarCen ekonomikas Soris kavSiris ilustrirebis saSualebas iZleva; 

 turizmis industriis dasaqmebis profilebisTvis informaciis 

miwodeba da maTi mTliani  kontribuciis gansazRvra dasaqmebaSi; 

turizmis seqtoris stuqtura - mocemuli industriebSi turizmis pirdapiri 

damatebuli Rirebulebis gamoTvla; 

moxmarebis wyaroebi - vizitorebis Sesyidvebis Sesaxeb informaciis 

gansazRvra da im industriebis identifikacia, romlebic am SesyidvebiT 

sargebloben;  

turizmis satelituri angariSebis gamoyeneba  limitirebulia an ar aris 

aRiarebuli Semdegi mimarTulebebiT: 

 mxolod pirdapiri kontribucia. moicavs mxolod turizmis pirdapir 

efeqts ekonomikaze. ar aCvenebs arapirdapir da mastimulirebel 

efeqtebs; 

 Sefasebebis xarisxi. damokidebulia saerTaSoriso da Sida 

vizitorebis gamokiTxvis xarisxze, romelic turistul moxmarebas 

zomavs; 
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 geografiul da produqtebis doneze CaSla. detaluri Sedegebi ar 

arsebobs; maSasadame, daskvnebi mikro an regionalurad CaSlili 

monacemebze rTuli gansasazRvria (regionaluri tsa-s garda). aseve 

turizmis industria/servisisTvis CaSlili monacemebi rTulad 

moipoveba; miwodeba gamoyenebis cxrilebi ZiriTadad xelmisawvdomia 

nakleb detalur doneze (ZiriTadad orniSna CaSla), rac ar aris 

sakmarisi turizmis satelituri angariSebisTvis 

 klasifikaciis Sesabamisoba. ZiriTadad es problema 

industria/produqtTan aris dakavSirebuli; sastumrosa da restornis 

aqtivobebi/servisebi xSirad rTulad gansacalkavebelia; 

 mravali daSvebebis gakeTebis aucilebloba. paketis turebis 

struqturis Sesaxeb informacia SeiZleba dafuZnebuli iyos 

saukeTeso miaxloebul daSvebaze; ararsebul monacemebze saukeTeso 

daSvebebis gakeTebaa saWiro; Tu monacemebis umravlesoba 

xelmisawvdomi ar aris, Sesabamisi eqstrapolaciis gakeTeba gaxdeba 

saWiro mocemuli wlisTvis: 

 xarjiania ganviTareba da Senaxva. sistema iTxovs mimdinare xarjebs 

misi mdgradobis uzrunvelsayofad 

 droulobis problema. qveyndeba mocemuli wlidan mniSvnelovani 

dagvianebiT, rac mas mimdinare biznes gadawyvetilebebisTvis 

usargeblos xdis. momxmareblebs sWirdebaT ufro xSiri, drouli da 

detaluri monacemebi. 

 specialuri RonisZiebebis da Sokebis efeqtebis Sefasebis problema. 

specialuri RonisZiebebis  da Sokebis (teroristuli Seteva, 

bunebrivi kataklizmebi) gavlenis  am etapze analizi da prognozireba 

SeuZlebelia; 

 gadaxedvis aucilebloba. aucilebelia turizmis satelituri 

angariSebis gadaxedva, rac gulisxmobs ukve gamoqveynebuli 

monacemebis modifikacias, rac mTlianad droiT mwkrivebs Seexeba.  

amrigad, turizmis satelituri angariSebis Segrovebis meTodologiis 

detalurma ganxilvam misi kompleqsuroba da mraval monacemTa bazaze 
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damokidebuleba warmoaCina. Cvens mier tss-is meTodologiis detaluri 

ganxilva da cxrilebTan dakavSirebuli  sayuradRebo faqtebis xazgasma 

momavalSi metad gamosadegi iqneba samuSao jgufisTvis, romelic  turizmis 

statistikis sistemis farglebSi unda Seiqmnas.  es sakiTxebi mesame TavSi 

detalurad aris ganxiluli. 

 

 

  



66 
 

Tavi II. turizmis meoradi ekonomikuri efeqtebi 

2.1 danaxarjebi gamoSvebis da turizmis meoradi ekonomikuri efeqtebis sxva 

modelebi  

pirdapiri efeqtebis garda, turistul danaxarjebs  sxva efeqtebic 

aqvs. magaliTad, turistebi mogzaurobisas  fuls ganTavsebis saSualebebze 

xarjaven, xolo es ukanasknelni ki turistebis moTxovnis 

dasakmayofileblad  danaxarjs ewevian operirebisTvis saWiro TeTreulze, 

Sampunsa da sxva resursebze. aRniSnuli warmoadgens turizmis „arapirdapir 

efeqts“. aseve mniSvnelovania „mastimulirebeli efeqti“. turistuli 

danaxarjebi stimuls aZlevs sastumroebs, restornebs da sxva servisis 

mimwodeblebs daiqiravon muSaxeli da gadauxadon maT xelfasebi. muSaxeli 

miRebul Semosavals xarjavs saWmelze da sxva samomxmareblo saqonelze. 

rac ufro izrdeba turistuli seqtori, miT ufro didia misgan miRebuli 

Semosavali, romelic TavisTavad iwvevs gazrdil samomxmareblo 

danaxarjebs.96 

procesi dawyebuli pirveladi efeqtidan  mastimulirebel efeqtamde 

erT sityvaSi - „multiplikatoris“ efeqtis koncefciiT SeiZleba 

gavaerTianoT. arCeri (Archer) Tavis naSromSi aRniSnavs, rom termini 

„multiplikatori“ ekonomikaSi saboloo produqciis cvlilebis aRsawerad 

gamoiyeneba, romelic vizitoris danaxarjSi pirveladi cvlilebiT aris 

gamowveuli. multiplikatoris koncefcia centraluria turizmis efeqtebis 

nebismieri meTodis gamoyenebisas. rac ufro didia misi mniSvneloba, miT 

meti gavlena  eqneba vizitoris danaxarjs mTlianad ekonomikaze.97  

multiplikatori moicavs yvela efeqtis zomas da gamoiTvleba 

mTliani  da pirdapiri efeqtis SefardebiT. magaliTad, ganTavsebis 

saSualebebis gayidvis multiplikatori regionisTvis aris 1.5. es niSnavs, 

rom regionSi 100 laris danaxarjs ganTavsebis saSualebaze  mTlianobaSi 

150 laris efeqti eqneba gayidvebSi. ufro detalurad ki, 100 lars, 

                                                           
96 William S. Reece, „The Economics of Tourism”, 2010, გვ. 52 
97 Archer, B. H, The value of multipliers and their policy implications, Tourism Management, 3(2), 1982, გვ. 237 
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romelsac sastumro miiRebs damatebiT eqneba 50 laris efeqti regionSi 

meoradi efeqtebis saxiT. SeiZleba vTqvaT, rom turizmis  namdvili efeqti 

ar Semoifargleba mxolod vizitoris danaxarjebisagan.98 

               multiplikatoris efeqtis  ganxilvisas gasaTvaliswinebelia, rom  

TiToeul etapze vizitorebis danaxarjebis raRac nawili ikargeba. 

aRniSnuli gamowveulia importirebuli saqonlis da momsaxurebis 

gamoyenebiT. garda amisa, danakargs adgili aqvs mastimulirebeli efeqtis 

drosac, rodesac mosaxleoba danazogis saxiT inaxavs turizmisgan miRebul 

Semosavals. aseT danakargebs „gaJonvas“ uwodeben.  sendbrukis (sandbrook) 

Tanaxmad turizmis Semosavlis gaJonvas mravali gansazRvreba aqvs, magram 

zogadad dakavSirebulia turistuli danaxarjis ekonomikaSi SenarCunebis 

warumateblobasTan. 99   leiragam da volkenhostma (Lejarraga and Walkenhost) 

„gaJonva“ gansazRvres, rogorc „wili, romelic gaedineba importis saxiT 

da anazRaurdeba ucxouri sawarmoo faqtorebi“. 100  hemati da koeleri 

(Hemmati and Koehler) ufro Sorsac midian da im Tanxasac gaJonvas 

miakuTvneben, romelic qveyanaSi unda Sesuliyo, magram ver Sevida. kerZod, 

maTi ganmartebiT es aris procesi, rodesac turizmis mier generirebuli 

ucxouri valuta nacvlad mimRebi qveynisa, miemarTeba turistebis 

warmoSobis qveyanaSi an kerZo kompaniaSi. am procesis magaliTi 

rezervaciis saitebia. 101 

msoflio turizmis organizacia gamoyofs ramdenime saimporto 

danaxarjis kategorias, romelic maTi azriT gaJonvis mTavar mizezs 

warmoadgens102: 

 masalebisa da teqnikis importi mSeneblobisTvis; 

                                                           
98 Miller, R. and Blair, P, Input-Output Analysis: Foundations and Extentions, Prentice-Hall, Inc, New Jersey, 1985.გვ. 24 
99 Sandbrook, C., 2010. Putting Leakage in its Place: The Significance of Retained Tourism Revenue in the Local Context 
in Rural Uganda. Journal of International Development, 22, გვ.125 
100 Lejárraga, I. and Walkenhorst, P., 2007. Diversification by deepening linkages with tourism [Online]. Washington: 
The World Bank. P. 18 Available at: 
http://siteresources.worldbank.org/INTEXPCOMNET/Resources/Lejárraga,_Diversification_by_Deepening_Linkages_wi
th_Tourism.pdf  
101 Hemmati, M. and Koehler, N., 2000. Financial Leakages in Tourism. Sustainable Travel and Tourism. გვ. 26  
102 UNWTO, 1995. Políticas de Aviación y Turismo [Politics of Aviation and Tourism]. Madrid: WTO (OMT). 
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 moklevadiani moxmarebis saqonlis importi, rogoricaa sakvebi da 

sasmeli; 

 Semosavlis ucxoelebis mier repatriacia; 

 mogebis ucxoelebis mier repatriacia; 

 ucxour sesxebze procentis gadaxda; 

 marketinguli danaxarjebi sazRvargareT. 

gaJonva xdeba maSin, roca turizmis Semosavali, romlis generirebac erT 

turistul adgilas xdeba ixarjeba sxva sazogadoebaSi. magaliTad, 

vizitorma SeukveTa Tevzi lanCisTvis adgilobriv restoranSi. Tu Tevzi 

adgilobrivad daWerili ar aris, maSin restorani ucxoels uxdis fuls da 

misi gaJonva xdeba. gaJonvas aseve aqvs adgili Tu sastumros mflobeli 

adgilobrivi ar aris. am SemTxvevaSi mogeba sastumros operaciebidan 

adgilobrivi ekonomikidan gaedineba. gaJonvis sxva magaliTia turizmis 

biznesebis mier aralokalurebis dasaqmeba, romlebic agzavnian an xarjaven 

fuls Tavis samSobloSi.   

mogzaurebs axali gamocdilebis miReba surT turistul adgilas, Tumca 

amave dros elodebian, rom importirebuli saqoneli  xelmisawvdomi iqneba 

im adgilebSi, sadac mogzauroben. xSir SemTxvevaSi vizitorebs surT isev 

is miiRon, rasac miCveulebi arian, rac maT rogorc saxlSi komfortulad 

agrZnobinebs Tavs. am midgomam SeiZleba cudad imoqmedos adgilobriv 

ekonomikaze.   

gaJonva erT-erTi mTavari problemaa ganviTarebadi qveynebis turizmSi. 

aseT qveynebSi sxva mizezebTan erTad arasrulfasovani ekonomikuri 

struqtura SeiZleba gaJonvis mTavar mizezad davasaxeloT. qveynebi 

xasiaTdebian limitirebuli ekonomikuri diversifikaciiT, adgilobriv 

industriebs ar SeuZliaT gazrdili turistuli moxmarebis dakmayofileba 

da arsebobs kapitalis ukmarisoba adgilobrivebs Soris investirebisTvis.103   

es problemebi ki iwves  importis did moculobas da ucxouri 

                                                           
103 Weaver, D., and Lawton, L., 2002. Tourism Management. 2nd Edition. Milton: John Wiley& Sons Australia, Ltd. გვ. 
30 
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investiciebis aucileblobas, rac saboloo jamSi gazrdil gaJonvaSi 

gamoixateba.  

gansxvavebuli ganmartebebisa da gaJonvis gazomvis meTodologiebis gamo 

am maCveneblis Sedareba qveynebs Soris  garTulebulia. Tumca msoflio 

turizmis organizacia zemoT naxseneb eqvs faqtorze dayrdnobiT 

gansazRvravs, rom gaJonvis wili patara kunZulovan ganviTarebad qveynebSi 

40%-dan 50%-mde meryeobs, xolo did da ufro diferencirebul ekonomikis 

mqone qveynebSi 10%-ze naklebia.104   

ganvixiloT zogadi magaliTi multiplikaciis da gaJonvis sqemis ufro 

siRrmiseuli saxiT Sesaswavlad. davuSvaT, vizitoris sawyisi danaxarji 

Seadgens 2000 lars,  aqedan 400 miemarTeba biujetSi gadasaxadis saxiT (am 

magaliTSi Cven vuSvebT 20%-ian zRvrul sagadasaxado ganakveTs), xolo 

biznesi imports ukeTebs 285 laris Rirebulebis saqonelsa da momsaxurebas 

(vivaraudoT importis 14.25%-iani zRvruli ganakveTi). gadasaxadebis da 

importirebuli saqonlis SeZenis  Semdeg biznesis mogebidan ekonomikaSi 

1,315 laris odenobis Tanxa gaedineba xelfasebis, gadasaxdelebis da sxva 

saxiT. dasaqmebulebi da sxva rezidentebi am Semosavlis miRebis Semdeg 

ixdian gadasaxads 263 lars (20%) da Semdeg inaxaven darCenili Semosavlis 

nawils (12.5%) - 132 lars. isini aseve yiduloben 150 laris (14.25%) 

Rirebulebis saimporto saqonels. rCeba daaxloebiT 771 lari, romelic 

adgilobriv ekonomikaSi unda daixarjos.  

vizitoris pirveladi danaxarji swored is pirdapiri efeqtia, romelzec 

zemoT visaubreT. biznesis funqcionirebisTvis biznes gadaxdebi inventaris 

Sesavsebad da servisebis SesaZenad  arapirdapir efeqts warmoadgens.  

ekonomikuri aqtivoba ki, romelic dasaqmebulebis Semosavlis daxarjviT 

aris gamowveuli, dasaqmebulebis  mastimulirebeli efeqtia.  bolos 

darCenili 771 lari (romelic 2000 laris daaxloebiT 38.6%-ia) aris  

danaxarjebis meore etapis dasawyisi. cikli grZeldeba manamde, sanam 

pirveladi danaxarji 2000 lari mTlianad ar gaixarjeba.  pirveli etapis  

                                                           
104 UNWTO, 1995. Políticas de Aviación y Turismo [Politics of Aviation and Tourism]. Madrid: WTO (OMT). გვ. 54 
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Semdeg  pirveladi danaxarjis mxolod 28.6%-is darCenis mizezi aris 

adgilobrivi ekonomikidan gadasaxadebis, danazogebisa da importis saxiT 

fulis gaJonva. rac ufro didia es danakargebi, ufro naklebia turistis 

danaxarjebis mTliani efeqti.  

martivi multiplikatori SeiZleba gamoviangariSoT sawyis danaxarjze 

mTliani Semosavlis SefardebiT: 

                          2000+771+297+114+44+..=3225 

Tanafardoba mTlian Semosavalsa (3255) da pirvelad danaxarjs Soris (2000) 

aris 1.6275.  es niSnavs, rom yoveli vizitori TiToeuli laris daxarjviT  

damatebiT 63 TeTris generirebas axdens.  

praqtikaSi ramdenime multiplikatori da maTi gamoTvlis  sxvadasxva 

meTodi arsebobs.  

cxrili 9: multiplikatoris formebi105 

gayidvebis (tranzaqciuli) multiplikatori - zomavs damatebiT biznes brunvas gamowveuls 

(pirdapiri da meoradi) damatebiTi erTeuli turistuli danaxarjisgan. 

produqciis multiplikatori - msgavsia gayidvebis multiplikatoris, magram is aseve 

moicavs cvlilebebs inventarSi. magaliTad, gazrdili vaWrobis aqtivobebis gamo 

sastumroebSi, restornebSi da maRaziebSi maragis odenobis zrda. aRsaniSnavia, rom 

mkvlevarTa garkveuli nawili eWvqveS ayenebs inventaris mxedvelobaSi miRebis 

mizanSewonilobas. 

Semosavlis multiplikatori - zomavs damatebiTi erTeuli danaxarjisgan miRebul 

Semosavals. gaurkvevloba iqmneba Semosavlis gansazRvrisas. bevri mklevari gansazRvravs 

mas, rogorc saojaxo meurneobebis wminda Semosavals, romlis daxarjvac SesaZlebelia. 

miuxedavad imisa, rom xSirad  sazRvargareTis rezidentTa xelfasebis  ugulebelyofa 

xdeba, am xelfasebis nawili SesaZloa daixarjos adgilobriv teritoriaze, amitom 

maCvenebeli amasac unda moicavdes. Tu miviRebT mxedvelobaSi qveynis ekonomikasac, 

zogierTi kvleva aseve iTvaliswinebs saxelmwifo SemosavalSi nazrds, rogorc erT-erT 

cvlads. 

                                                           
105 Tourism multipliers explained-published in conjuction with the world tourism organization გვ. 3-4 
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dasaqmebis multiplikatori - SeiZleba gamosaxuli iyos oridan erT-erTi saxiT: 

damatebiTi turistuli danaxarjisgan generirebuli pirdapiri da meoradi dasaqmebis 

kombinaciiT,  an rogorc dasaqmeba, romelic Seqmnilia turizmisgan, kerZod ki erTi 

erTeuli turistuli danaxarjisagan. 

              

zemoT mocemuli ganmartebebidan gamomdinare, multiplikatoris 

mniSvneloba ekonomikis ramdenime mniSvnelovani maxasiaTebelis funqciaa.  

mcire ekonomikas eqneba ufro patara multiplikatori, vidre dids, vinaidan 

mcire ekonomikebi saqonelze da momsaxurebaze ufro importdamokidebulni 

arian. sazogadoebaSi, sadac biznesis mflobelebi mocemuli qveynis gareT 

cxovroben, eqnebaT ufro mcire multiplikatorebi mogebis gaJonvis gamo.  

sazogadoeba, sadac turizms  davalianebis maRali maCvenebeli aqvs garegan 

msesxebel institutebze, aseve dabali multiplikatorebiT xasiaTdeba.  

gadasaxadis donec mniSvnelovani gaJonvis elementia. rac ufro didia 

gadasaxadis done yvela wyarodan, miT ufro mcirea turizmis 

multiplikatori. ra Tqma unda saxelmwifo Semosavlebi xandaxan SesaZloa 

sazogadoebaSi reinvestirebulic iyos turizmis marketingis da 

infrastruqturis saSualebebiT, romelic xels Seuwyobs adgilobrivi 

turizmis industriis gazrdas. Tumca gadasaxadebis saxiT ikargeba fuli, 

romelic SeiZleba reinvestirebuli yofiliyo adgilobriv biznesebSi da 

amiT gaezarda adgilobrivi turizmis seqtoris mTliani Semosavali. aqve 

unda gaviTvaliswinoT, rom marketingul danaxarjebs msoflio turizmis 

organizacia imports miakuTvnebs.  

mTliani ekonomikuri efeqtebis gasazomad saWiroa detaluri 

informacia vizitorebis danaxarjebis, fasebis, sagadasaxado Semosavlebis 

da sxva seqtorebis danaxarjebis Sesaxeb. problematur sakiTxs warmoadgens 

is faqti,  rom Sesabamisi monacemebi xSirad ar aris xelmisawvdomi. Tumca, 

rodesac mTavrobas uwevs mniSvnelovani gadawyvetilebebis miReba turizmis 

seqtoris momavali ganviTarebis kuTxiT, sando efeqtebis sazomis saWiroeba 

aucilebeli xdeba.  
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vizitorebis danaxarjebis gazomvisas mniSvnelovan problemas 

warmoadgens turizmis, rogorc gancalkevebuli seqtoris ararseboba arc 

erT erovnuli angariSebis sistemaSi. fletCeri (Fletcher) askvnis, rom 

turizmi arsebiTad warmoadgens aqtivobas momxmareblebis mier turistuli 

produqtebis moxmarebis procesSi. marTlac, vizitorebis danaxarjebis 

sakmaod didi proporcia modis advilad saidentifikacio turizmTan 

asocirebul seqtorebze, magaliTad, transportze, sastumroebze da a.S.  

vizitorebi aseve xarjaven fuls sxva seqtorebzec: tansacmelze, saCuqrebze 

da sakvebze, romlebic ar asocirdeba turizmTan. mxolod erovnuli 

angariSebis kuTxiT Tu ganvixilavT turizmis ekonomikur efeqtebs da 

mxedvelobaSi miviRebT mxolod turizmTan asocirebul seqtorebs,  amiT 

saTanadod ver SevafasebT vizitoris danaxarjebs da Sedegad maT 

ekonomikur efeqtebs.106  turizmi moicavs ramdenime seqtors, amitom rTulia 

turizmis ekonomikuri efeqtebis Sefaseba mxolod erovnuli angariSebis da 

standartuli statistikuri resursebis gamoyenebiT. turizmis damatebiTi 

efeqtebis gansazRvraSi ekonomikis meoradi efeqtebis modelebi 

dagvexmareba.  adreul etapze turizmis  ekonomikuri efeqtebis gazomva 

efuZneboda keinzis multiplikators:107 

მულტიპლიკატორი =
𝟏

𝟏 − 𝒄 + 𝒎
 

sadac c  moxmarebis zRvruli normaa, xolo m importis zRvruli 

norma. arsebiTad, sabaziso modelis Tanaxmad, multiplikatori 

gamoiTvleba vizitoris erTeulovani danaxarjebis gayofiT mis  

ekonomikuri sistemidan gaJonvis proporciaze, rac gamowveulia 

danazogebiT da importze danaxarjebiT. 

arCerma (Archer) SemogvTavaza keinzis multiplikatoris turizmSi 

gamoyenebis meTodi.  baziseburi modelis adaptaciisaTvis,  arCeris 

turizmis regionaluri multiplikatori iyenebs or komponents: vizitorTa 

                                                           
106 Fletcher, J. E, “Economic impact” in Stephen F. Witt and Luiz Moutinho, eds, Tourism Marketing and Management 

Handbook, 2nd ed, New York: Prentice Hall, 1994b, გვ. 481 
107 Archer, B. H, The value of multipliers and their policy implications, Tourism Management, 3(2), 1982, გვ. 238 
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sxvadasxva segmentis moxmarebis zRvrul normasa da vizitorebis 

danaxarjebis wils sxvadasxva industriebSi. aseT konteqstSi 

multiplikatoris meTodi sxvadasxva seqtoris multiplikatorebis 

Sejamebis eqvivalentia.108 

TiToeuli seqtorisTvis misi multiplikatori im proporciiT aris 

Sewonili, Tu ra nawils iRebs vizitoris danaxarjebidan.  am kvlevis 

yvelaze mniSvnelovani koncefcia aris is, rom multiplikatori ara marto 

turizmis ganviTarebas warmoadgens ekonomikaSi, aramed moicavs vizitoris 

danaxarjebis profilebs.  

keinzis multiplikatorebi SedarebiT martivi gamosaTvlelia da 

swraf da iol gzas warmoadgens vizitoris danaxarjebis magnitudis 

gamosaTvlelad. Tumca, aseTi multiplikatorebi turizmis ekonomikuri 

efeqtebis SedarebiT limitirebul da nawilobriv perspeqtivas iZleva, 

radgan is efuZneba martiv jamebs da ar SeuZlia seqtorebs Soris 

kavSirebis asaxva. Sedegad, mecnierTa interesma gadainacvla saerTo 

wonasworobis iseTi teqnikisken, rogoricaa danaxarjebi-gamoSvebis 

modeli.109 

danaxarjebi gamoSvebis modeli. danaxarjebi-gamoSvebis modeli gamoiyeneba 

TiToeuli industriis mTliani gamoSvebis Sida industriul miwodebasa da 

saboloo moTxovnaze damokidebulebis aRsawerad, tranzaqciebis matricul 

formatSi Casmis meTodiT. modeli pirvelad  leontievma ganaviTara 1940 

wels, risTvisac 1973 wels nobelis premiac miiRo. 1953 wels ki izardma da 

kuenma (Isard and Kuenne) modeli ekonomikuri efeqtebis analizisTvis 

gamoiyenes.  

danaxarjebi-gamoSvebis modeli aRwers industriebs Soris 

Semosavlebis dinebas. es dinebebi aCvenebs Tu romelma industriam ra unda 

                                                           
108 Archer, B. H, The impact of domestic tourism. Bangor Occasional Papers in Economics, no. 2, University of Wales 

Press, 1973. 
109 Cooper, C., J. Fletcher, S. Wanhill, D. Gilbert, and R. Shepherd, Tourism Principles and Practice, Essex: Pearson 

Education, 1998 
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Seisyidos yvela danarCeni industriebisgan, rom awarmoos erTi laris (an 

sxva romelime valuta) Rirebulebis produqcia. danaxarjebi-gamoSvebis 

modelis safuZvels warmoadgens danaxarjebi-gamoSvebis cxrili, romelic 

qveynis ekonomikas matriculi formiT aCvenebs. I-O modeli iZleva 

mniSvnelovan informacias mwarmoeblebs da momxmareblebs  Soris 

tranzaqciebis Sesaswavlad  ekonomikaSi.  leontievis I-O modelis forma 

mocemulia qvemoT gantolebis saxiT.  

AX+Y=X, 0<A<1 (Sualeduri moxmareba+saboloo moTxovna=mTliani gamoSveba), 

sadac AX aris mTliani gamoSvebis nawili, romlis vaWrobac biznesebs 

Soris xdeba  Sualeduri saqonlis saxiT  

Y=X-AX   (saboloo moTxovna=mTliani gamoSveba-Sualeduri saqoneli) 

Y=X(I-A) (saboloo moTxovna=mTliani gamoSvebis wili, romelic Sualeduri 

saqonlisTvis gamoiyeneba), sadac  I - erTeulovani matricaa 

gavyoT tolobis orive nawili I-A-ze, Sedegad xdeba  matricis Sebruneba 

da toloba Semdeg saxes iRebs. 

(I-A)-1Y=X  (Tu  Sualeduri saqonlis sawarmoeblad narCenis Sebrunebul 

wils gavamravlebT saboloo moTxovnaze miviRebT mTlian gamoSvebas) 

(I-A)-1  ∆Y=∆X   0<A<1 (leontievis Sebrunebuli matrica gadamravlebuli 

mTlian moTxovnaSi cvlilebaze iwvevs cvlilebas mTlian gamoSvebaSi)   

miRebuli saboloo Sedegi (I-A)-1∆Y=∆X niSnavs, rom Tu ∆Y turizmis 

danaxarjebi gaizarda qveyanaSi Sida industriuli tranzaqciebis gamo, 

romelic leontievis matricis saxiT aris gamoxatuli, TiToeuli 

industriuli seqtoris mTliani gamoSveba turistul danaxarjze ufro 

metad gaizrdeba.  

danaxarjebi-gamoSvebis modelis daxmarebiT SesaZlebelia 

multiplikatorebis daTvla turizmis pirveladi danaxarjebis Sedegad 

miRebuli arapirdapiri da mastimulirebeli efeqtebis gansasazRvrad. 
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arapirdapiri efeqtis miReba SesaZlebelia „turizmis pirveli tipis 

multiplikatori“-is saSualebiT, romlis daangariSebac SesaZlebelia  

ekonomikaSi Seqmnili mTliani gamoSvebis SefardebiT turizmis danaxarjis 

nazrdTan. „meore tipis gamoSvebis multipikatori“ ki udris saojaxo 

meurneobebis danaxarjiT gamowveuli mTliani gamoSvebis Sefardebas 

pirvelad samomxmareblo danaxarjTan. arapirdapiri da mastimulirebeli 

efeqtebis jami warmoadgens „meorad efeqts“.  yovelive zemoT aRniSnuli 

ganasxvavebs mas pirdapiri efeqtisagan, romelic turizmis satelitur 

angariSebSia aRwerili.  

arapirdapiri da mastimulirebeli efeqtebis magaliTis sanaxavad isev 

algebras mivmarToT. davuSvaT, rom qveyanaSi arsebobs ori seqtori 

restornebi R da sastumroebi H. 

R=0,1R+0,2H+YR          

H=0,2R+0,3H+YH      

სადაც: A =  (
0.1 0.2
0.2 0.3

)     X=  (
R
H

)      Y=(
YR 
YH

)    (
R
H

) =  (
0.1 0.2
0.2 0.3

) (
R
H
L

) +  (
YR 
YH

)                       

რაც  ზემოთ მოცემული ტოლობის ანალოგიურია X=AX+Y, ამ მატრიცის ამოხსნით 

მივიღეთ X=(I-A)-1Y   

სადაც, 

I= (
1 0
0 1

)          I-A=(
0.9 −0.2

−0.2 0.7
)               (I-A)-1=(

1.4461 0.5882
0.5882 1.7647

) 

შედეგად, X=(I-A)-1Y   უდრის                     (
R
H

)  =(
1.1864 0.3390
0.3390 1.5254

) (
YR 
YH

)     

matricis gadamravleba ki gvaZlevs 

R=1.1864YR+0.3390YH  

H=0.3390YR+1.5254YH 
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vTqvaT, restoranSi turistuli danaxarji gaizarda 100 lariT. am 

SemTxvevaSi restornis gayidvebi gaizrdeba 118 lariT, xolo sastumroebis 

34 lariT. mTliani efeqti iqneba 152 lari.  turizmis pirveli tipis 

multiplikatori iqneba 1.52. multiplikatoris miReba SesaZlebelia aseve 

matricaSi svetis dajamebiT. pirdapiri efeqti 52 laria. mastimulirebel 

efeqtis da meore tipis multiplikatoris misaRebad saWiroa matricas 

daematos saojaxo meurneobebi. 

I-O modelebidan SesaZlebelia sxva multiplikatorebis gamoyvanac, 

romelTa gamoTvla SesaZlebelia sxvadasxva erTeulebSi gazomili 

efeqtebis SefardebiT pirveladi turizmis danaxarjebTan. 

lumis da volSis (Loomis and Walsh) daskvniT, I-O modelis analizis 

mTavari siZliere mdgomareobs mis unarSi warmoadginos detaluri 

informacia vizitoris danaxarjebis pirdapiri, arapirdapiri da 

mastimulirebeli efeqtebis yvela ekonomikur maCvenebelze ekonomikis 

sxvadasxva seqtorebTan mimarTebaSi.110  aseve, fletCeris (Fletcher) azriT, I-O 

teqnika gansakuTrebiT Rirebulia turizmis meoradi efeqtebis gasazomad.111 

I-O modelic, iseve, rogorc yvela sxva modeli damokidebulia 

daSvebebze. daSvebebi  garkveul SezRudvebs uwesebs models, rac 

naklovanebebSi gamoixateba. 112  modelis naklovanebebis gaazreba 

mniSvnelovania politikis formirebis procesSi. modelis naklovanebebs 

Soris aRsaniSnavia: mudmivi ukugebis Tviseba, miwodebis SeuzRudaoba, 

fiqsirebuli miwodebis struqtura, homogenuri seqtoruli gamoSveba da 

modelis dabali detalizacia.  yvela am ararealisturi daSvebis wminda 

efeqti mdgomareobs I-O multiplikatorebis gadametebaSi, mniSvnelovani 

                                                           
110 Loomis, J.B. and Walsh, R.G, Recreation economic decisions: Comparing benefits and costs (2nd ed.), State College, 

PA: Venture Publishing, Inc, 1997. 
111 Fletcher, John E, Input-Output Analysis and Tourism Impact Studies, Annals of Tourism Research, Vol. 16, 1989, გვ. 

516 
112 Briassoulis, H. (1991), ‘Methodological Issues: Tourism Input-Output Analysis’, Annals of Tourism Research, 18, გვ 
435-449. 
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garegani efeqtebis dros. mcire Sokis zomis SemTxvevaSi I-O 

multiplikatoris Sefaseba umetesi qveynisTvis sworia. 

modelis mudmivi ukugebis Tviseba niSnavs, rom erTi damatebiTi 

erTeulis sawarmoeblad yovelTvis saWiroa erTi da igive moculobis 

miwodeba vizitoris gazrdili danaxarjebis dasakmayofileblad. Tu 

restornis miwodeba soflis meurneobidan 0.3 Seadgens, mTliani gamoSvebis 

100 lariT zrdis SemTxvevaSi saWiro iqneba 30 laris odenobis SenaZeni 

soflis meurneobidan, 1000 lariT zrdis SemTxvevaSi ki SenaZeni 300 lars 

Seadgens. keTdeba daSveba, rom damokidebuleba wrfivia. realurad, 

amonagebi TiToeul damatebiT erTeulze Tavdapirvelad SeiZleba 

gaizardos (“zrdadi ukugeba”), xolo Semdeg Semcirdes - miwodebis ufro 

didi rodenoba gaxdes saWiro, turistuli danaxarjebis sapasuxod, erTi 

damatebiTi sakvebi servisis da sxva warmoebis gasazrdelad.  I-O modelSi 

arc zrdadi da arc klebadi ukugeba gaTvaliswinebuli ar aris. 

modeli ar iTvaliwinebs miwodebis SezRudulobas. industriaSi 

miwodebuli resursebis saWiro raodenoba yovelTvis xelmisawvdomia 

damatebiTi produqciis Sesaqmnelad. magaliTad, popularuli daniSnulebis 

adgilas Rvinis maranSi aris informacia, rom vizitorebis raodenoba 

momaval wels gasamagdeba. modeli daiTvlis saWiro yurZnis, 

eleqtroenergiis, wylis miwodebis raodenobas vizitorebis gazrdili  

danaxarjebis sapasuxod, rac adgilobrivi ekonomikis stimulirebas 

moaxdens Sidaindustriuli kavSirebiT. modeli ar gaakeTebs analizs 

arsebobs Tu ara sakmarisi parkingis adgilebi, sivrce da sxva resursebi 

amdeni vizitoris dasatevad. realurad, SesaZlebelia vizitoris 

danaxarjebis gazrdisas, raRac etapze Seiqmnas miwodebis deficiti 

mocemul fasad (magaliTad, sawvavze, wyalze an muSaxelze). aseT pirobebSi 

aucilebelia xelfasebisa da sxva fasebis zrda, rac Tavis mxriv, 

gamoiwvevs moTxovnis SezRudvas da imoqmedebs ekonomikaSi arsebul Sida 

industiul kavSirebze, romelic ar aisaxeba modelSi.  
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modelis Semdegi naklovaneba rogorc mudmivi ukugebis Tvisebis 

ganxilvisas, fiqsirebuli miwodebis struqturas exeba da gulisxmobs 

fasis cvlilebis miuxedavad  miwodebis Tanafardobebis mudmivobas. 

realur samyaroSi, Tu sastumros menejers CineTidan mowodebuli 

TeTreulis fasi ufro mimzidvelad moeCvena adgilobrivTan SedarebiT maT 

Canacvlebas moaxdens da imports ganaxorcielebs. modelSi sastumros 

yovelTvis  erTnairi danaxarjebi aqvs muSaxelze, TeTreulsa da sxva 

resursebze vizitorTa yoveli damatebiTi erTi milioni danaxarjebis 

dasakmayofileblad. realurad mwarmoeblebi yovelTvis anacvleben 

miwodebas misi xelmisawvdomobisa da fasebis gaTvaliswinebiT. operaciuli 

ekonomikis miwodebis struqtura mudmivad cvalebadia, rac efeqts axdens 

gamoSvebasa da Semosavalze. yovelive es ar aris aRricxuli I-O modelSi.113 

modelis meoTxe naklovaneba homogenur seqtorul gamoSvebaSi 

mdgomareobs. Tu seqtori awarmoebs erTze met produqts, am produqtebis 

proporcia modelSi mudmivi darCeba. magaliTisTvis ganvixiloT 

ganTavsebis saSualebebis bazarze sruli servisis sastumro. sastumros 

aqvs ori mTavari departamenti oTaxebis  da sasmelis da sakvebis, maTi 

produqtebis generirebisTvis, rac sufTa oTaxebs da gemriel sakvebs 

gulisxmobs. modelSi keTdeba daSveba, rom  am produqtebis proporcia ar 

Seicvleba. Tu proporcia iyo 70% da 30%, sastumros mTliani Semosavlis 

100 aTasi laridan 150 aTas laramde momatebis SemTxvevaSi oTaxis 

departamentis gayidvebi gaizrdeba 70 aTasidan 105 aTasamde, xolo sakvebis 

da sasmelis 30 aTasidan 45 aTasamde. realurad, industriebi sakuTari 

produqciis miqsebis cvlilebas fasebis, xarjebisa da sxva samoxmareblo 

moTxovnis maxasiaTeblebis mixedviT axdenen.  

unda aRiniSnos, rom I-O modeli detalizaciis saSualebas ar iZleva. 

magaliTad, Tu gvinda SevafasoT turizmis moTxovnis cvlilebis Sedegebi 

mcire/saSualo zomis sawarmoebze, dabalSemosavlian muSaxelze da sxva, 

                                                           

113 Zhou, D., J.F. Yanagida, U. Chakravorty, and P.S. Leung, “Estimating Economic Impacts from Tourism,” Annals of 

Tourism Research, Vol. 24, No. 1, 1997, გვ. 82 
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modeli gamousadegaria. aseTi analizis Casatareblad gamoiyeneba 

socialuri angariSebis matricis modelebi, romelsac mogvianebiT 

ganvixilavT.  

arsebobs am modelis ganviTarebisa da gamoyenebis dadebiTi mxareebi, 

romlebic xels uwyoben mis popularizacias. arCeri (Archer) pirveli iyo 

1982 wels, vinc I-O modelis multiplikatorebi turizmis analizisTvis 

gamoiyena. amdeni wlis Semdegac mas aqtiurad iyeneben turizmsa Tu sxva 

sferoebSi. modelis upiratesoba mdgomareobs mis struqturasa da 

monacemebis xelmisawvdomobaSi, rac mas advilad aRqmadsa da sayovelTaod 

aRiarebuls xdis.  yvela detali  dazustebulia SNA 2008-Si.  meore 

mTavari  upiratesoba aris is, rom qveynebis mier gamoyenebadi cxrilebis 

gamoqveyneba yovel 5 weliwadSi erTxel xdeba.  amrigad, I-O modelis 

analizisTvis saWiro  monacemebi  yovelTvis xelmisawvdomia.  

zogierT qveyanaSi aRniSnuli monacemebis mopoveba kvlav 

problemad rCeba. fletCeri  (Fletcher) am problemis gamosworebas Semdegi 

formiT gvTavazobs: „iq, sadac monacemebisa da  resursebis SezRuduloba 

mkvlevars ar aZlevs saSualebas I-O srulyofili modeli aagos, 

SesaZlebelia hibriduli modelis ageba, romelic mxolod turizmis 

seqtoris industriebis CaSlas ganaxorcielebs da danarCen ekonomikas, 

rogorc erT industrias, ise warmoadgens.“ fletCeri (Fletcher) iyenebs am  

meTods palaus respublikis, solomonis kunZulebisa da dasavleT samoas 

magaliTze da gamoaqvs daskvna, rom did ekonomikaSi Zlieri 

seqtorTaSorisi damokidebulebis pirobebSi, am meTodis aplikacia 

damakmayofilebeli ar iqneba.114  

სოციალური ანგარიშების მატრიცა. I-O modelis ganxilvam SedarebiT mcire 

Sefaseba mogvca xalxis da socialuri institutebis rolze ekonomikaSi, 

Sesabamisad mkvlevarebma ganazogades I-O modeli masSi meti detalurobiT 

samuSao Zalis, saojaxo meurneobebis, adamianuri kapitalis, socialuri 

                                                           
114 Fletcher, J. E, Input-Output Analysis and Tourism Impact Studies, Annals of Tourism Research, Vol. 16, 1989, გვ. 517 
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keTildReobis da sxva mniSvnelobani sakiTxebis Sesatanad da miiRes 

socialuri angariSebis matrica. kargad Sedgenil SAM-s SeuZlia meoradi 

efeqtebis gazomva tranzaqciebis, dasaqmebisa da Semosavlis mixedviT 

sxvadasxva tipis  Sinameurneobebis, sawarmoebisa da produqtebisaTvis, 

romlis Sesyidvasac vizitorebi axdenen. multiplikatorebi analogiuria, 

rogorc winamdebare modelSi, Tumca miwodebisa da moTxovnis mxriv meti 

detalurobiT gamoirCeva, rac monacemebs ufro xelmisawvdoms xdis 

politikosebisaTvis maT Sesaxeb, vinc sargebels iRebs  vizitorebis 

gazrdili danaxarjebisa da sxva Sokebisgan. 115  unda aRiniSnos, rom ar 

arsebobs misi raime erTi struqtura, romelic sayovelTaod iqneba 

aRiarebuli. 

socialuri angariSebis matricis cxrili aRwers Semosavlis da 

danaxarjebis dinebas, romelic moicavs institutebs (firmebi, saojaxo 

meurneobebi, saxelmwifo), sawarmoo erTeulebs da sawarmoo faqtorebs. 

SedarebiT srulyofil SAM-s eqvsi angariSis da maTi 

urTierTdamokidebulebis asaxva SeuZlia: 

cxrili 10: socialuri angariSebis matricis eqvsi angariSi116 

warmoebis angariSi: rogorc I-O modelSia mocemuli; 

produqciis faqtorebis angariSi: dasaqmebisa da kapitalis sub angariSebi; 

institutebi: Sinameurneobebi, firmebi da saxelmwifo CaSlili Semosavlis donis, zomisa 

da sxva maxasiaTeblebis mixedviT, romelic saWiroa analizisaTvis; 

saxelmwifo angariSi; 

kombinirebuli kapitalis angariSi: iRebs danazogebs institutebidan da anawilebs maT 

investiciebze; 

saerTaSoriso angariSi: importi, eqsporti da saboloo saqonlis importi, Sualeduri 

produqtebi da kapitali. swored aq xdeba mocemuli qveynisaTvis sagadasaxdelo balansSi 

„mogzaurobis“ dakavSireba orivesTan: gamyvan „mogzaurobasa“ (importi) da Semomyvan 

                                                           
115 European Commission (2003) Handbook on Social Accounting Matrices and Labour Accounts, Leadership group 
(LEG) on Social Accounting Matrices under the co-ordination of Statistics Netherlands, Eurostat secretariat, 
Luxembourg. 
116 Isard, W., I.J. Azis, M.P. Drennan, R.E. Miller, S. Satzman and E. Thrbecke, Methods of interregional and Regional 

Analysis, Ashgate Publishing, Alershot, UK, 1998. 
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„mogzaurobasTan“ (eqsporti).  

 

im SemTxvevaSi, Tu gvsurs gavigoT rogori tipis Sinameurneobebi (mag. 

Raribia Tu ara, an hyavs Tu ara Svilebi ojaxs da a.S.) iRebs sargebels 

turistuli danaxarjebisgan, SegviZlia seqtoris ganviTareba kiTxvarebis 

safuZvelze. Sedegad miviRebT Sinameurneobebs CaSlili kategoriebis 

mixedviT, romelzec monacemebis Segroveba moxda. aseve SesaZlebelia 

SevjerdeT, romeli saxelmwifo xarjis gawevaa ukeTesi:  damatebiTi 

vizitorebis mozidva siRaribis dasaZlevad, Tu magaliTad igive 

raodenobis danaxarjis gaweva socialur proeqtebze.117 

socialuri aRricxvis matricasac aqvs garkveuli naklovanebebi.  is 

warmoadgens I-O modelis ganzogadebas, aqedan gamomdinare is mis pirvel 

oTx naklovanebasac moicavs. sxva SezRudva aris is, rom saWiro Sesayvani  

monacemebi, matricis struqtura da produqtis maxasiaTeblebi ar aris 

standartizirebuli. mklevarebs, romlebic socialuri aRricxvis matricas 

ageben, I-O modelis Semqmnelebisagan gansxvavebiT, eZlevaT varirebis 

saSualeba, Tu romel monacems Seitanen da rogori 

urTierTdamokidebuleba iqneba cvladebs Soris. amis gamo rTulia am 

modelis Sedareba sxvadasxva qveynebs Soris. garda amisa, monacemebis 

saWiroeba aRniSnuli modelisTvis bevrad ufro didia, vidre winamdebare 

modelisaTvis. savaraudoa, rom  Sinameurneobebis ufro detaluri 

CaSlisTvis saWiro kvlevis xSirad ganaxleba ar xdeba maRali 

danaxarjebis gamo. amitom gasakviri ar aris, rom am models mxolod mcire 

raodenobis qveynebi iyeneben. SAM ar moiTxovs yvela bazris wonasworobas, 

rac niSnavs imas, rom wonasworobaSi yvela fasi, xelfasi da warmoebuli 

produqcia Tanmimdevrulia. 118  es warmoadgens ekonomikis maxasiaTebels. 

amisaTvis gvesaWiroeba zogadi wonasworobis koncefciis gamokvleva 

ekonomikaSi. 

                                                           
117 System of National Accounts 2008, გვ. 519-520 
118 D.C. Frechtling Exploring the Full Economic Impact of Tourism for Policy Making, UNWTO, 2011.გვ.9 
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gamoTvliTi zogadi wonasworobis modelebi. zogadi wonasworobis 

modelebis istoriul wyaros danaxarjebi-gamoSvebis meTodologia 

warmoadgens. maTi Seqmna I-O modelSi fiqsirebul 

urTierTdamokidebulebebTan gasamklaveblad aris gamowveuli. 

neoklasikuri ekonomikuri Teoriis mixedviT, CGE modeli asaxavs 

ganxorcielebuli politikis  farTo ekonomikur Sedegebs. analizi aCvenebs 

Tu rogor urTierTqmedeben  Sinameurneobebi, firmebi da bazrebi, rom 

gansazRvron ra iwarmoeba ekonomikaSi, rogor iwarmoeba da visTvis. es 

analizi axdens daSvebas, rom bazrebi konkurentulia, miwodebisa da 

produqtebis fasebi moZraobs Tavisuflad moTxovnisa da miwodebis 

gasawonasworeblad, firmebi axdenen mogebis maqsimizirebas, momxmareblebi 

ki moixmaren maTvis sasurvel produqtebs. TiToeuli produqti iwarmoeba  

mudmivi da klebadi ukugebiT, xolo saxelmwifo ar axdens Carevas am 

pirobebis SezRudvis mizniT. is ganavrcobs winamdebare models 

mwarmoeblebis, myidvelebis da bazrebis industriebis dakavSirebiT erTi 

koncefciis generaluri erTobliobis qveS.119  

                 modelis dasaxeleba sakmaod informaciulia misi arsis 

gasaazreblad. termini gamoTvliTi aRwers modelis SesaZleblobas 

ekonomikis aRmwer  monacemebze dayrdnobiT gamoTvalos Sokis efeqti 

ekonomikaze, xolo  zogadi  aCvenebs rom masSi mravali ekonomikuri agenti 

erTdroulad urTierTqmedebs. wonaswroroba CGE modelSi myardeba im 

fasebis pirobebSi, roca yvela mwarmoebeli, momxmarebeli, dasaqmebuli da 

investori kmayofilia warmoebuli da moxmarebuli saqonlis, namuSevari 

saaaTebis da Senaxuli/investirebuli kapitalis raodenobiT. 120  turizmis 

SemTxvevaSi CGE modelebi aRwers turizmSi mimdinare movlenebis efeqts 

sxva seqtorebze da Tavis mxriv am seqtorebis ukuefeqtebs turizmze. es 

modelebi, I-O modelebis msgavsad, asaxaven vizitorebis danaxarjebis 

                                                           
119 Dixon, P. B., and Rimmer, M. T. (2002) Dynamic General Equilibrium Modelling for Forecasting and Policy: a Practical 
Guide and Documentation of MONASH, Contributions to Economic Analysis 256, North-Holland Publishing Company, 

გვ. 338. 
120 Burfisher, M. (2011), Introduction to Computable General Equilibrium Models, Cambridge University Press, 
Cambridge 
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meorad efeqtebs (tranzaqciebi, Semosavali, dasaqmeba), Tumca xdeba iseTi 

faqtorebis damateba, rogoricaa: fasi, xelfasi da ucxouri gacvliTi 

kursi. qvemoT mocemuli cxrili axdens am ori modelis Sedarebas. 

cxrili 11: gamoTvliTi zogadi wonasworobis modelis da I-O modelis 

Sedareba121 

I-O modelis daSvebebi  CGE modelis daSvebebi  

1. saboloo moTxovnis yvela komponenti 

(moxmareba, kerZo investiciebi, saxelmwifo 

Sesyidvebi, eqsporti) modelis gareTaa 

gansazRvruli. 

saboloo moTxovnis yvela „mTavari“  

komponentebi modelSia gansazRvruli.  

2. fasiT gamowveuli Canacvlebis efeqtebis 

ar arseboba; realuri xelfasebi da 

ucxouri gacvliTi kursi aris fiqsirebuli. 

fasiT gamowveuli Canacvlebis efeqtebi 

SesaZlebelia moxdes; realuri xelfasebi 

da gacvliTi kursebis cvlileba SeiZleba 

moTxovnasTan erTad. 

3. saxelmwifo danaxarji egzogenuria. saxelmwifo biujetis deficiti 

egzogenuria, magram danaxarjebi SeiZleba 

Semosavlis cvlilebasTan  erTad 

Seicvalos. 

4. samuSao Zalis miwodeba srulyofilad 

elastikuria; xelfasebi ar izrdeba, 

rodesac dasaqmebis moTxovna izrdeba. 

samuSao Zala elastikuria, magram misi 

mniSvneloba SeiZleba ar iyos sakmarisad 

didi yvela produqtis sawarmoeblad; 

xelfasebi izrdeba  samuSao Zalaze 

moTxovnis zrdis Sedegad. 

5. produqciis miwodeba fiqsirebulia 

saboloo moTxovnis erTi erTeuli 

produqtisTvis  

produqtiis miwodeba saboloo moTxovnis 

erTi erTeuli produqtisTvis SeiZleba 

Seicvalos. 

6. industriis saboloo moTxovnis 

produqciis miqsi  fiqsirebulia, rogorc 

procentuli distribucia. 

industriis sabolooo moTxovnis 

produqciis miqsi SesaZloa Seicvalos 

moTxovnisa da fasebis cvlilebis Sedegad. 

 

 gamoTvliT zogadi wonasworobis modelebs ramdenime naklovaneba 

gaaCnia. gamoTvliTi generaluri wonasworobis modelebi saWiroebs 

mocemuli wlisTvis yvela seqtoris masobriv monacemebs maT Soris 

                                                           
121 Dwyer, L., P. Forsyth and R. Spurr (2006), “Economic evaluation of special events,” in L. Dwyer and P. Forsyth, 

editors, International Handbook on the Economics of Tourism, Edward Elgar Publishing, Cheltenham, UK. გვ. 324 
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urTerTdamokidebulebebis aRsawerad. am monacemebs mudmivi ganaxleba 

sWirdeba wlidan wlamde cvlilebebis aRsawerad. es procesi sakmaod did 

xarjebs ukavSirdeba, ris gamoc arc ise xSirad xorcieldeba. xSir 

SemTxvevaSi es modeli iyenebs 5 wlis winandel monacemebs. am modelis erT 

welze Seqmna da Semdeg wlebSi daSvebebis gakeTeba normad iTvleba 122 , 

Tumca amas Tavisi nakli gaaCnia, zemoT naxsenebi urTierTdamokidebulebebi 

SeiZleba droTa ganmavlobaSi Seicvalos  da mimdinare modelma mxolod 

wina wlebis realoba asaxos. 

 ramdenime daSveba, romelic modelSia mocemuli, sakamaToa 123 . 

samwuxarod, struqturuli detalebi (parametris mniSvnelobebi, gantolebis 

formebi, monacemebi) iSviaTad qveyndeba, rac xels uSlis gamomyenebels 

modelis realuri daSvebebis dadgenaSi. 

 CGE modelebi validaciis naklebobas ganicdian, radgan ar xdeba 

modelis Sedegebis realur  movlenebTan Sedareba. zogadad, miRebuli 

praqtikaa am modelis sabazo weliwadisTvis ganviTareba, eqzogenuri 

cvladis Cadeba (rogoricaa vizitoris danaxarjebi) da Semdeg maTi 

gawonasworeba ise, rom seqtorebis Semosavali da gamoSveba daemTxves 

qveynis aqtualur monacemebs  mocemuli weliwadisTvis. magram Semdeg 

keTdeba daSveba, rom es cvladebi ar icvleba momavali wlebis 

ganmavlobaSi.124 mSp-sa da dasaqmebaSi  mocemuli politikis ganxorcielebiT 

gamowveuli cvlilebis Sedareba modeliT prognozirebul cvlilebasTan 

ar xdeba. 125  ase rom, es modelebi validacias iSviaTad axorcieleben 

realur samyarosTan. 

 turizmis satelituri angariSebisgan gansxvavebiT, es „modelebia“. es 

aris modelebis SemqmnelebisTvis realobis gamartiveba daSvebebze 

dafuZnebiT. turizmis satelituri angariSebisagan gansxvavebiT, es 

                                                           
122 Gillespie, G, McGregor, P. G., Swales, J. K., and Yin, Y. P. (2002), A computable general equilibrium approach to ex 
post evaluation of regional development agency policies, გვ. 274 
123 Shaffer, R., Deller, S., and Marcouiller, D. (2004), Community Economics: Linking Theory and Practice, 2ndedn., 

Blackwell Publishing, Ames, Iowa. 2004, გვ. 307 
124 Gillespie, G, McGregor, P. G., Swales, J. K., and Yin, Y. P. (2002), A computable general equilibrium approach to ex 
post evaluation of regional development agency policies, გვ. 274 
125 Kirkup, N. and Major, B. (2006), Doctoral foundation paper: the reliability of economic impact studies of the 

Olympic Games, a post-games study of Sydney 2000 and considerations for London 2012, Journal of Sport and 

Tourism, 11(3-4), გვ. 282.  
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daSvebebi sakmaod kompleqsuria da arasodes ar aris mTlianad axsnili  

turizmis kvlevebSi sazogadoebisTvis. I-O modelisgan gansxvavebiT, ar aris 

raime standartuli CGE struqtura, romelic farTod  cnobili da 

miRebulia. 126  amitom SeuZlebelia iTqvas am modelis gamoSvebis romeli 

nawilia realistur daSvebebze agebuli da romelia ubralod modelis 

amgeblis daSvebebis produqti. 

        amrigad. turizmis meoradi ekonomikuri efeqtebis modelebis 

analizma TiToeuli modelis SesaZleblobebi da naklovanobebi dagvanaxa. 

Cveni azriT, saqarTvelos realobisTvis misaRebi modelis SesarCevad, maT 

asagebad saWiro monacemTa moculobidan gamomdinare unda 

vixelmZRvaneloT. SerCevis es kriteriumi gamowveulia dResdReobiT 

saqarTveloSi arsebuli monacemTa deficitidan gamomdinare, rac rogorc 

statistikis erovnul samsaxurSi aRniSnaven adamianTa resursebis 

naklebobiT aris gamowveuli. modelebidan yvelaze naklebi informaciuli 

moTxovna keinsis multiplikators aqvs, Tumca misi analitikuri 

SesaZleblobebi sakmaod SeZRudulia. Sedegad arCevani danaxarjebi 

gamoSvebis modelze SeCerda. am models garkveuli daSvebebiT mesame TavSi 

avagebT.  

 

 

 

 

 

 

 

  

                                                           
126 Dwyer, L., Forsyth, P., Madden, J., and Spurr, R. (2000), Economic impacts of inbound tourism under different 

assumptions regarding the macroeconomy, Current Issues in Tourism, 3(4), გვ. 340 
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2.2 ganxorcielebuli RonisZiebebis ekonomikuri efeqtebis kvleva da 

Sefaseba 

 turizmis ekonomikuri sargeblianobis kvlevas sakmaod didi istoria 

aqvs. kvleva 1933 wlidan daiwyo da ZiriTadi aqcenti turistul adgilebSi 

ekonomikuri efeqtebis analize gakeTda.  bolo wlebSi mravali wigni Tu 

akademiuri Jurnali gamoica, sadac ukve specifikuri RonisZiebebis 

ekonomikur efeqtebzea gamaxvilebuli yuradReba.   

 mkvlevarebi Tanxmdebian, rom ekonomikuri efeqtis sazomebi 

konceftualurad martivia, Tumca realur monacemTa Segroveba rTuli da 

drois mxarjavi procesia. aseve gasaTvaliswinebeli faqtia, rom 

RonisZiebis kvlevis Sedegebs sponsorebi did mniSvnelobas aniWeben, Tumca 

xSiria mosaxleobis Sesabamisi kritika sargeblis zomis gadametebasTan 

dakavSirebiT. saWiroa didi yuradRebiT  SeirCes kvlevis meTodi da 

Sedegis Semdgomi komunikaciis saSualebebi.  

 winamdebare TavSi naxsenebi  danaxarjebi-gamoSvebis modeli SesaZloa  

damatebiT gamoyenebul iqnas mTliani ekonomikuri efeqtis gasazomad iseTi 

movlenebisaTvis, rogoricaa sportuli da kulturuli RonisZiebebi. 

ekonomikuri efeqtebis analizi exmarebaT politikosebs Seafason mimdinare 

da momavali proeqtebi  modelebis gamoyenebis gziT miRebuli 

maCveneblebiT, romlebic miscemT gamoTvlisa da Sedarebis saSualebas. 

klausonis da knetCis  (Clawson and Knetsch) mtkicebiT, ekonomikuri efeqtebis 

analizs SeuZlia turizmis efeqtis realuri Sefasebis gamoTvla 

ekonomikaze. am tipis analizs xSirad mohyveba iseTi ekonomikuri politikis 

SemuSaveba da gadawyvetilebebis miReba, romelic mniSvnelovania turizmis 

ganviTarebisaTvis.127    

 magaliTis saxiT SeiZleba ganvixiloT musikis festivalis Catarebis 

mizanSewoniloba saqarTveloSi. festivalebis Catareba moiTxovs garkveuli 

xarjebis gawevas saxelmwifos mxridan, romelic SeiZleba moicavdes 

                                                           

127 Clawson, M., & Knetsch, J. L, Economics of outdoor recreation. Baltimore, MD: John Hopkins Press, 1966. 
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adgilze wesrigis dacvas an sxva operaciul danaxarjebs. amis sapasuxod, 

maT aucilebelia icodnen ra miiRo saxelmwifom im danaxarjebis gaweviT, 

romelic gadasaxadis gadamxdelebis fulad saxsrebs warmoadgens.  

CavTvaloT, rom festivali erTi kviris ganmavlobaSi tardeba da moicavs 

sxvadasxva musikalur gaformebebsa da festivalze fasian Sesvlas. 

festivalis sargeblianobis analizi SeiZleba ori sxvadasxva 

perspeqtividan Sefasdes. 

perspeqtiva 1: saxelmwifos finansuri perspeqtiva 

 1. saxelmwifo gamoyofs 1 000 000 lars festivalze usafrTxoebis 

zomebis misaRebad. mocemuli 1 000 000 laridan 400 000 ericxeba turizmis 

administracias am RonisZiebis reklamirebisaTvis. 

 2. festivalisTvis adgilis gamosayofad da gayidvebidan 

gadasaxadebis amoRebiT saxelwmifom 100 000 lari miiRo. 

 3. festivalze Sesvlis gadasaxadidan damatebiT 300 000 lari.  

 mTliani Semosavali  400 000 laris tolia. imis gaTvaliswinebiT, rom 

xarji 100 000 lars  udrida, saxelmwifos zaralma 600 000 lari Seadgina. 

saxelmwifos oficialuri pirebi eWvqveS ayeneben momavalSi am festivalis  

qveyanaSi Catarebis mizanSewonilobas. 

perspeqtiva 2: ekonomikuri efeqtebis perspeqtiva 

1. turizmis administracia axdens kiTxvarebis saSualebiT festivalis 

damswreebis gamokiTxvas. 

2.   bileTebis gayidvis monacemebidan da kiTxvarebidan naTeli xdeba, rom 

festivalze imyofeboda 20 000 adgilobrivi da 15 000 ucxoeli stumari. 

kvlevam aCvena, rom ucxoeli stumrebi jgufebad mogzaurobdnen da 

saSualo raodenobam 3.1 Seadgina. festivalze danaxarji ki moicavda RameSi 

(ganTavseba, da sxva xarjebi) 300  lars, xolo saSualo RamisTevebis 

raodenoba 4 iyo. maSasadame, mTliani vizitorebis danaxarjebi iyo (300/3.1) 

X 15000X4 = 7 258 065 lari. 



88 
 

3. administracia varaudobs, rom investiciaze amonagebi Seadgenda: ROI=7 258 

065/400 000 = 18.5:1.00.  saxelmwifos mier yovel daxarjul larze 18.5 laris 

Semosavlis miReba xdeba. amitom administracia miiCnevs am festivals 

warmatebulad da  moiTxovs momavalSi mis Catarebas.  

 es ori gansxvavebuli perspeqtiva da Sesabamisi daskvnebi gamowveulia 

sxvadasxva interesebiT. saxelmwifo pirvel rigSi yuradRebas sabiujeto 

saxsrebze amaxvilebs, maSin roca administraciis sazrunavi RonisZiebis 

mTliani ekonomikuri efeqtebia. orive perspeqtiva validuria. Tumca imis 

gamo, rom sagadasaxado Semosavlebi rezidentebidan formirdeba, 

administraciis perspeqtiva ufro relevanturia. es perspeqtiva sworad 

akeTebs aqcents rezidentebze da adgilobrivi biznesebis Semosavlebze, 

romlis nawilic gadasaxadebis saxiT miemarTeba saxelmwifosken. 

maSasadame, meore perspeqtiva festivalis Catarebis gadawyvetilebis 

miRebisas analizis ufro yovlismomcvel da realistur meTods 

gvTavazobs.  rogorc magaliTSia mocemuli, RonisZiebis zogadi efeqti 

warmoadgens kiTxvarebis saSualebiT am RonisZiebis damswreebis 

gamokiTxvas. es  iZleva RonisZiebis pirdapiri danaxarjebis Sefasebis 

saSualebas. aRniSnuli informacia SeiZleba Semdgom gamoyenebuli iyos 

mTliani ekonomikuri efeqtebis Sesafaseblad, romelic moicavs Cvens mier 

wina TavSi ganxilul arapirdar da mastimulirebel efeqtebs da  

multiplikators ekonomikuri modelis gamoyenebiT. 

 pirdapiri efeqtebis zusti Sefaseba  yvelaze mniSvnelovania  

RonisZiebis mTliani efeqtebis sworad SefasebisTvis. RonisZiebis 

pirdapiri gavlenis Sefasebisas SeiZleba ramdenime sxvasxva pirdapiri 

efeqti gamoikveTos da moicvas: keTilmowyobiTi samuSaoebi, vizitorebis 

ekonomikuri efeqtebis Sefaseba, gamyidvelebi da movaWreebi. Tumca 

gasaTvaliswinebelia, rom  kvlevebis umravlesoba aqcents mxolod 

vizitorebis ekonomikur efeqtebze akeTebs da ugulvelyofs danarCen or 

faqtors, rac ZiriTadad RonisZiebis specifikazea damokidebuli. 

RonisZiebidan gamomdinare, vizitorebis ekonomikuri gavlena SeiZleba 

erTaderTi mniSvnelovani ekonomikuri efeqti iyos. Cveni naSromisTvis 
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swored vizitorebis kvleva warmoadgens umTavres mizans. Tumca sxva 

SesaZlo pirdapir efeqtebsac ganvixilavT.  aseve mniSvnelovania 

ganvixiloT mkvlevarebis mier identificirebuli RonisZiebebis efeqtebis 

kvlevisas yvelaze xSirad dasmuli Secdomebi, rac maT Tavidan acilebaSi 

dagvexmareba. 

keTilmowyobiTi samuSaoebis ekonomikuri efeqtebis Sefaseba.  

keTilmowyobis samuSaoebi warmoadgens damatebiT aqtivobas adgilis 

RonisZiebisTvis momzadebisTvis. festivali Tu musikaluria, danaxarjebi 

dakavSirebuli iqneba scenebis da barebis awyobasTan, kanalizaciis, wylis 

da eleqtroenergiis gayvaniT samuSaoebTan. bevri samuSao adgilobrivi 

macxovreblebis  samuSao Zalis  gamoyenebiT an  maTgan samSeneblo masalis 

Sesyidvis  saSualebiT ganxorcieldeba. keTilmowyobis samuSaoebis gazomva 

ekonomikis pirdapir efeqtebs Soris yvelaze martivi proceduraa. 

informaciis miReba SesaZlebelia RonisZiebis organizatorisgan, romelsac  

im samuSaoebis Tu saqonlis qviTrebi aqvs, romlis Sesyidvac RonisZiebis 

mosamzadeblad gaxda saWiro. Tu am danaxarjebze meti detalebia cnobili, 

es kidev ufro met sizustes mogvcems mTliani efeqtebis Sefasebisas.  

industriebs sxvadasxva  multiplikatorebi aqvT da detalebis codna 

danaxarjebis miznobriobis Sesaxeb saSualebas mogvcems meti sizustiT 

daangariSdes mTliani ekonomikuri efeqtebi. analizma mxedvelobaSi unda  

miiRos is faqti, rom keTilmowyobisTvis gankuTvnili yvela danaxarjebi 

lokalur provaiderebze ar iqneba gaweuli. mxolod  adgilobrivi 

mimwodeblebisgan Sesyidvebi unda CaiTvalos pirdapiri efeqtis sazomad. 

mimwodeblebis adgilsamyofelis gasarkvevad SesaZlebelia qviTrebis 

gamoyenebac.  

vizitorebis ekonomikuri efeqtebis Sefaseba. vizitorebis ekonomikuri 

efeqtis gamoTvla Semfaseblebis  mniSvnelovan Zalisxmevas  moiTxovs. 

vizitorebis ekonomikuri efeqtis  Sefaseba, individualuri  an jgufuri 

vizitis bazaze xdeba  da gamoiTvleba formuliT: 

 ვიზიტორების ეკონომიკური ეფექტები=ვიზიტების რაოდენობა X 

ვიზიტზე საშუალო დანახარჯი X მულტიპლიკატორი 
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 am formulis mixedviT vizitorebis ekonomikuri efeqtebis gasazomad 

sami sazomia saWiro: 128 vizitorebis raodenobis Sefaseba, vinc RonisZiebas 

eswreba; vizitorebis an maTi jgufebis saSualo danaxarjebis Sefaseba; 

multiplikatoris Sefaseba, romelic danaxarjebis meoradi efeqtebis 

gasazomad iqneba gamoyenebuli.  

 RonisZiebebis ekonomikuri efeqtebis gasazomad saWiro indikatorebis 

analizi daviwyoT turistebis raodenobis Sefasebis meTodologiis 

ganxilviT. RonisZiebaze mTliani damswreebis raodenobis gansazRvrisTvis 

ramdenime meTodi gamoiyeneba. samwuxarod, ar arsebobs  erTi universaluri 

meTodi, romlis gamoyenebac yvela SemTxvevaSi SesaZlebeli iqneboda. 

„karebiani RonisZiebebi“, romelic kontrolirebul Sesasvlelian 

teritoriaze tardeba, martivad daTvlis SesaZleblobas iZleva. 

vizitorebis daTvla SesaZlebelia Sesvlis wertilSi an bileTebis 

gayidvis saSualebiT. mkvlevarebisTvis samwuxarod, bevri  RonisZieba Riaa 

sazogadoebisTvis da  tardeba iseT teritoriaze (mag. sazogadoerivi 

parkebi), sadac aseTi sakontrolo Sesasvlelis mowyoba SeuZlebelia. aseT 

SemTxvevebSi arapirdapiri meTodebis gamoyeneba xdeba saWiro. magaliTad, 

geTzis (Getz) Tanaxmad, 129  karebTan vizitorebis daTvla an bileTebis 

gayidva informaciis upiratesi wyaroa, Tumca im adgilebSi, sadac 

kontroli ar xorcieldeba xalxis miaxloebiTi  Sefasebis meTodi 

SeiZleba iqnas gamoyenebuli. miuxedavad imisa, rom es meTodi 

rekomendirebulia  bevri mkvlevaris mier, ramdenime mniSvnelovani sakiTxis 

gaTvaliswineba mainc unda moxdes.  pirvel rigSi geTzis (Getz) azriT, 

vizitorebis masebiT Sefaseba safrTxilo saqmea, radgan misi varaudiT 

isini dominirebulebi arian adgilobrivebiT, romelTa analizSi Setanac 

mizanSewonili ar aris.  adelaies 1990 festivalis farTod Seswavlil 

kvlevaSi rezidentebs SeekiTxnen, rom ara festivali wavidodnen Tu ara 

isini samogzaurod qveynis gareT. kvlevam aCvena rom rezidentebis 20% 

                                                           
128 Stynes, D. J. (1999). Approaches to Estimating the Economic Impacts of Tourism: Some Examples. Economic Impact 
Approaches. East Lansing, MI. 
129 Getz, D. (1994), Event Tourism: Evaluating the Impacts, in Travel, Tourism and Hospitality Research: A Handbook for 
Managers and Researchers, 2nd edition, edited by J.R. Brent Ritchie and Charles R. Goeldner, John Wiley & Sons. 
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saxlSi swored festivalis gamo darCa da sxva SemTxvevaSi sxvagan 

imogzaurebda. Sesabamisad rezidentebis danaxarjebis proporcia CaiTvala 

festivalis sargeblobad.  miuxedavad imisa, rom am RonisZiebam ganapiroba 

adgilobrivebis saxlSi darCena, lokalurebis CarTva efeqtebis gazomvisas 

(moculobisa da Rirebulebis kuTxiT) mainc  usafuZvlod aris miCneuli. 130  

geTzi (Getz) varaudobs, rom adgilobrivebis danaxarjebis ekonomikur 

efeqtad Setana arasworia, es danaxarji unda aRiarebul iqnas, rogorc 

mxolod Sida transferi da ara damatebiTi sargebeli ekonomikisTvis.                     

 ekonomikuri efeqtebis analizisTvis meore mniSvnelovani  indikatori 

turistebis an maTi jgufebis saSualo danaxarjebis Sefasebaa. kvlevebis 

umravlesoba vizitorebis danaxarjebis SefasebiT iwyeba. RonisZiebaze 

SesvlisTvis gadaxdili Tanxis garda, vizitorebi fuls xarjaven 

damatebiT  sastumroze, restornebze da transportze. danaxarjebis 

indikatori bileTis fasTan SefardebiT mniSvnelovnad gansxvavdeba 

RonisZiebebsa da qveynebs Soris. magaliTad, 1990 wlis adelaides 

festivalze, yovel 1 dolar daxarjul bileTze 5.40 daixarja ganTavsebaze, 

sakvebze da transportze. 

gamokiTxvis gavrcelebuli saSualebaa damswreebis mTliani 

raodenobis SerCevis aReba. SerCeva moiTxovs nakleb dros da danaxarjs, 

vidre mTliani damswreebis populacia. SerCeva SemTxveviTi unda iyos.  sxva 

sityvebiT yvela respondents gamokiTxvaSi monawileobis erTnairi Sansi 

unda hqondes. Tu SerCeva ar aris SemTxveviTi, maSin aris riski, rom 

SedegSi Sefasebis sistematiur Secdomas miviRebT. magaliTad, im 

SemTxvevaSi Tu interviueri Tavs aridebs Svilebian vizitorebTan misvlas, 

maSin Svilebiani vizitorebi warmodgenili ar iqnebian kiTxvarSi, riTac 

ver aisaxeba RonisZiebis tipiuri damswris danaxarjebi.   reprezentatiuli 

SerCeva RonisZiebebze SeiZleba sakmaod rTuli iyos. Tu SerCevis Segroveba 

xorcieldeba erT lokaciaze, maSin yvela damswres ver eqneba erTnairi 

Sansi gamokiTxuli iyos. magaliTad, Tu interviueri imyofeba konkretul 

adgilas, sakoncerto scenasTan, maSin SerCevis adgilas musikis 

                                                           
130 Hughes, H. (2000), Arts, Entertainment and Tourism, Butterworth-Heinemann.გვ.173 
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enTuziastebis ufro didi koncentracia iqneba. maTi aqtivobisa da mTliani 

daswrebidan gamomdinare, es individebi SeiZleba ar iyvnen RonisZiebis 

mTliani vizitorebis warmomadgenlebi.  reprezentatiul SerCevaSi yovel 

jgufs erTnairi Sansi aqvs interviusTvis SeirCes. maSasadame, Tu 

aRmoCenili iqneba rom turistebis 20% RamisTeviT gaCerdeba, xolo 80% 

ara, wonebi darCeba iseTi, rogoric SerCevaSia. garda amisa, Tu 

respondentebis 10% ityvis rom qalaqis garedan aris da 90%  lokaluri 

rezidentebia, maSin 10% unda CaiTvalos qalaqis garedan.                                   

zogadi meTodi saWiro SerCevis zomis SefasebisTvis mocemulia snedekoris 

da koCranis (Snedecor and Cochran) naSromSi 131 . pirvel rigSi mTliani 

danaxarjebis savaraudo dispersiis gamoTvlaa saWiro. amisaTvis,  wina 

kvlevebis  gamoyenebac gaxdeba saWiro. danaxarjebis dispersiaze daskvna 

savaraudo intervaliT gakeTdeba Semdegi formulis gamoyenebiT:                      

           (savaraudo dispersia) = 1/16 × (intervali)2 

im SemTxvevaSi, Tu wina gamocdileba aCvenebs, rom tipiuri jgufi 

xarjavs 100 dan 200 laramde maTi gaCerebis periodSi, maSin savaraudo 

dispersia iqneba gamoangariSebuli Semdegnairad: 

           (savaraudo dispersia) = 625=(1/16)X(200-100) 

savaraudo dispersia  Semdeg kombinirebuli iqneba  Secdomis misaReb 

tolerantobis donesTan, rom miRebul iqnas Sefaseba danaxarjebze 

sizustis xarisxiT tolerantobis intervaliT. minimaluri SerCevis 

dasaangariSeblad Semdegi formulis gamoyenebaa saWiro: 

             n=4Xdispersia/tolerantoba  

dispersia aris danaxarjebis savaraudo dispersia, romelic wina 

kvlevebidan daingariSeba. tolerantoba aris  plius-minus mTliani 

danaxarjebis raodenobis uzustoba, romelic misaRebia SefasebaSi. 

magaliTad, Tu Semfasebels vizitorebis danaxarjebis 10 laris sizustis 

farglebSi miReba surs, maSin savaraudo dispersiis 625 gamoyenebiT, saWiro 

SerCevis zoma daangariSdeba, rogorc   

n=25=4X625/102 

                                                           
131 Snedecor, G. W. and W. G. Cochran (1989). Statistical Methods: Eighth Ed. Ames Iowa, 

Iowa State University Press. 
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am magaliTSi, Semfaseblebs mouwevT aranakleb 25 dasrulebuli 

kiTxvaris Segroveba imisTvis, darwmunebulebi rom iyvnen  maTi Sefaseba 10 

laris gadaxriT swori iqneba. radgan mxolod garedan Semosuli 

turistebis kuTxidan moxdeba ekonomikuri efeqtebis Sefaseba. amitom  

Semfaseblebs mouwevT swored 25 turistis  gamokiTxva, rom miRebul iqnas 

tolerantobis zusti ricxvi. Tu damswre vizitorebis 25%  aris turisti, 

maSin mTliani kiTxvarebi 100=(25:0,25)  unda Seivsos, rom miRebul iqnas  25 

dasrulebuli turistuli kiTxvari. Semfasebelma unda Seagrovos 100 

kiTxvarze meti, radgan ramdenime   SecdomiT   an Seuvsebeli dabrundeba. 

vizitorebis gamokiTxvis ramdenime varianti arsebobs. is SeiZleba 

Catardes RonisZiebamde, misi mimdinareobisas, an damTavrebis Semdeg. 

SesaZlebelia misi ramdenimejer Catareba erTi da igive respondentTan. 

kiTxvarebi vizitorebis Sesaxeb detaluri informaciis Sesagroveblad 

Zalian moqnili saSualebaa da aRwers maT gamocdilebas da danaxarjebs 

adgilobriv ekonomikaSi. Tumca gasaTvaliswinebelia, rom gamokiTxvas 

sakmaod seriozuli dagegmva sWirdeba.  vizitorebis danaxarjebis Sefasebis 

yvelaze popularul meTods vizitorebis kiTxvariT gamokiTxva 

warmoadgens. vizitorebis garkveul SerCevas danaxarjebis Sesaxeb 

informacias ekiTxebian, Tumca rogorc wesi, kiTxvari aseve moicavs 

kiTxvebs mogzaurobis, ganTavsebis, sakvebis da sxva detalebis Sesaxebac 

(maT Soris suvenirebze). geTzis (Getz) Tanaxmad, kiTxvarebis Sedegad 

gamoiTvleba sxvadasxva kategoriebis saSualo danaxarjebi, romelic 

Semdgom gadamravlebulia vizitorebis raodenobis Sefasebaze.  kuperis 

(Cooper) da sxvebis azriT 132  „turistuli danaxarji SesaZloa mxolod  

sizustis raRac doziT Sefasdes specifikuri danaxarjebis kiTxvarebis 

gamoyenebiT“, rac kiTxvarebis validurobaze mniSvnelovan kiTxvebs aCens. 

sayovelTaod aRiarebulia, rom vizitorebis kiTxvaridan aRebuli 

danaxarjebi sifrTxiliT unda iqnas gaanalizebuli, radgan respondentebma 

SeiZleba ver SeZlon zustad danaxarjebis gaxseneba da aseve gauWirdeT  

maTi danaxarjebis zusti winaswarmetyveleba. monacemebi adasturebs, rom 

                                                           
132 Cooper, C., Fletcher, J., Fyall, A., Gilbert, D. and Wanhill, S. (2005), Tourism: Principles and Practice, 3rd edition, 
Pearson. 
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yvelaze zusti Sedegebi miRebulia, Tu kiTxva iTxovs gaxsenebuli iyos 

movlena wina 24 saaTis ganmavlobaSi133.   

 pirvel rigSi, unda ganisazRvros gamokiTxvis mTavari mizani. Cveni 

naSromis mTavari mizani RonisZiebis Catarebis Sedegad mTliani danaxarjis 

gagebaa adgilobriv ekonomikaSi. aseTi informaciis misaRebad ormagi sqemis 

SemuSavebaa saWiro.  pirvel rigSi, unda ganisazRvros mTliani vizitorebis 

swori raodenoba, Semdeg  cal-calke adgilobrivi mosaxleobis da 

turistebis raodenoba. amisTvis nebismieri RonisZiebis ekonomikuri 

efeqtebis kiTxvarSi unda Caidos kiTxva maTi sacxovrebeli adgilis 

Sesaxeb. garda amisa,  vizitorebis  danaxarjebis kategoriebis mixedviT 

codna saSualebas mogvcems meti detalurobiT davTvaloT, Tu vin iRebs 

yvelaze did ekonomikur sargebels RonisZiebis Catarebis Sedegad.  

kiTxvaris sxva mizani SeiZleba asocirebuli iyos RonisZiebis marketingTan 

misi ukeTesad reklamirebisTvis. am damatebiTma kiTxvebma  SeiZleba 

moicvas: 

 vizitorebis mier monaxulebuli adgilebi  (RonisZiebis garda); 

 vizitorebis maxasiaTeblebi, rogoricaa: wlovaneba,  Tanxmlebi 

pirebi, Semosavlis doneebi, hobi da sxva interesebi, RonisZiebasTan 

dakavSirebuli mTavari mizani; 

 vizitorebidan RonisZiebaze sasurveli cvlilebebis Sesaxeb 

informaciis miReba. 

 kiTxvars aseve SeiZleba daematos adgilobrivi ekonomikisTvis 

mniSvnelovani sxva sakiTxebic. Tumca gasaTvaliswinebelia, rom zedmetad 

didma kiTxvarma SeiZleba ukuefeqtic gamoiwvios.134  

 Sefasebis Semdegi etapi aris meTodis gansazRvra informaciis 

Sesagroveblad.  Semdeg Semfasebelma yvelaze misaRebi gamokiTxvis meTodi 

unda aarCios. meTodi damokidebulia RonisZiebis organizebis tipze da 

Sesvlis kontrolis arsebobaze. informaciis Segroveba SeiZleba moxdes: 

eleqtronuli fostiT, TviTadministrirebiT, interviu adgilze da 

                                                           
133 Frechtling, D.C. (2006), An Assessment of Visitor Expenditure Methods and Models, Journal of Travel Research, Vol. 

45, August 2006, გვ.30. 
134 Posavic, E. J. and R. G. Carey (1997). Program Evaluation: Methods and Case Studies: 

Fifth Ed. Upper Saddle River, New Jersey, Prentice Hall. 
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satelefono interviu. kiTxvarebis Segrovebis meTodi situaciazea 

damokidebuli. Tu damswreebze sruli informacia xelmisawvomia,  maSin 

eleqtronuli fostiT gamokiTxva yvelaze ekonomiuri meTodi iqneba. 

winaaRmdeg SemTxvevaSi adgilze gamokiTxvaa saWiro. am dros respodenti  

kiTxvars adgilze, an RonisZiebis Semdeg avsebs da ugzavnis eleqtronuli 

fostiT Semfasebels. 

 multiplikatoris Sefaseba RonisZiebebis ekonomikuri kvlevisTvis 

mesame mniSvnelovan indikators warmoadgens. multiplikatori ekonomikuri 

efeqtis analizis centraluri komponentia. RonisZiebis perspeqtiviT, is 

ganimarteba rogorc procesi, roca RonisZiebaze vizitori xarjavs fuls 

adgilobriv ekonomikaSi, misi sawyisi pirdapiri danaxarji stimulirebas 

ukeTebs ekonomikur aqtivobas da qmnis damatebiT biznes brunvas, dasaqmebas, 

saojaxo meurneobebis  Semosavlebs. am garedan Semotanili fulis 

daxarjvis efeqti SeiZleba Sedardes talRovan efeqts auzSi, im dros 

roca wylis damateba xdeba. 135 auzi warmoadgens ekonomikas da damatebiTi 

wyali simbolizirebas ukeTebs axali gareTa vizitorebis damatebiT 

danaxarjebs. talRebi aCvenebs fulis gavrcelebas ekonomikaSi. vizitorebis 

danaxarjebis raRac nawili qalaqis ekonomikuri sistemidan gaedineba, rom 

moxdes gadasaxadebis gadaxda, an  saqonlisa da momsaxurebis qalaqgareT 

mdebare obieqtebidan Sesyidva. mxolod is fuli, romelic sazogadoebaSi 

rCeba  gaJonvis Semdeg, wminda ekonomikur sargebels warmoadgens.  

vizitoris sawyisi danaxarji gaivlis ramdenime etaps da TiToeul etapze 

TandaTanobiT gaiJoneba, sanam minimumamde ar Semcirdeba. es Semdgomi 

etapebi swored Cvens mier zemoT aRwerili arapirdapiri efeqtebia. saojaxo 

meurneobebis wili (dasaqmebulebis xelfasi), romelic ixarjeba 

adgilobrivad saqonelze da momsaxurebaze aris mastimulirebeli efeqti. 

is ganisazRvreba, rogorc zrda ekonomikur aqtivobaSi romelic 

gamowveulia adgilobrivi moxmarebiT, rac Tavis mxriv gamowveulia 

xelfasebis zrdiT. pirdapiri da arapirdapiri efeqtebi erTad meoradi 

efeqtebia. maSasadame, pirdapiri, arapirdapiri da mastimulirebeli efeqtebi 

                                                           
135 Archer, B.H. (1973). The impact of domestic tourism. Bangor University of Wales Press. 
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yvela erTad jamdeba daxarjuli fulis mTlian ekonomikur efeqtad, 

romelic sxva qalaqidan Semosulma vizitorma daxarja.  

gamyidvlebis da movaWreebis ekonomikuri efeqtebis Sefaseba. movaWreebis 

danaxarjebis gavlena aseve unda Sevides mTliani ekonomikuri efeqtebis 

SefasebaSi. vizitorebis efeqtebis msgavsad, movaWreebis ekonomikuri 

efeqtebic geografiazea damokidebuli. arsebobs movaWreebis ekonomikuri 

efeqtebis ori komponenti: turisti vaWrebis danaxarjebi da adgilobrivi 

movaWreebis danaxarjebi lokalur ekonomikaSi. adgilobrivi movaWreebis 

danaxarjebi ar unda CaiTvalos ekonomikur efeqtad, radgan es ubralod 

Rirebulebis gadanawilebaa. Tumca isic gasaTvaliswinebeli faqtia rom 

adgilobrivi movaWreebis gayidvebi ekonomikaSi rCeba, xolo Camosuli 

movaWreebis gayidvebi gadis ekonomikidan. maSasadame, es ornawiliani efeqti 

warmoadgens sakmaod unikalur gamowvevas.   

RonisZiebebis kvlevisas xSirad daSvebuli Secdomebi. RonisZiebis 

ekonomikuri efeqtebis kvlevebi mraval SemTxvevaSi miukerZoeblad da 

obiqturad ar tardeba. xSirad isini gamoiyeneba  ama Tu im RonisZiebis 

Catarebis gasamarTlebel sabuTad. RonisZiebis ekonomikuri efeqtebis 

analizis  Catarebis politikuri gadawyvetileba xSirad mimarTulia ara 

namdvili efeqtis gansazRvrisken, aramed imisTvis, rom sazogadoebrivi 

mxardaWeris mopoveba SeZlon masze ararealuri ekonomikuri efeqtebis 

damatebiT. xSirad garedan daqiravebuli konsultantebi, romlebic wesiT 

neitralurebi unda iyvnen, sakuTar klientebs eubnebian,  risi gagonebac 

maT surT, rom „maTma RonisZiebam didi raodenobis Semosavali moitana.“ 136 

sakonsultacio firmis aRmasrulebelma, romelic uSualod CarTulia 

ekonomikuri efeqtebis kvlevaSi daaskvna, rom im SemTxvevaSi „Tu moiwvevT 

xuT sxvadasxva konsultants, xuT sxvadasxva ricxvs miiRebT.“ mis msgavsad 

am kvlevebze orientirebulma sabuRaltro firmamac igive daskvna gaakeTa, 

rom „es arazusti mecnierebaa.“ 137  gansxvavebebi xdeba imis gamo, rom 

ekonomikuri efeqtebis analizi xorcieldeba gansxvavebuli daSvebebis da 

procedurebis gamoyenebiT, romelTaganac bevri Secdomas Seicavs, ris 

                                                           
136 Dunnavant, K. (1989). The impact of economies. Sports inc. March 13, გვ. 31-33. 
137 Dunnavant, K. (1989). The impact of economies. Sports inc. March 13, გვ. 31-33. 
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Sedegadac mniSvnelovnad gansxvavebuli efeqtebis identificireba xdeba. 

xandaxan Secdomebia imis gamo, rom ekonomikuri efeqtebis koncefciebi da 

misi gazomvis procedurebi arasworadaa gaazrebuli, Tumca zog 

SemTxvevaSi kvleviTi kompaniebi specialurad irCeven iseT meTodebs, rom 

winaswar ganzraxulad moxdes ricxvebis gadameteba.  mravalma mklevarma 

gansxvavebuli raodenobebis saerTo Secdomebis identificireba moaxdina. 

zog naSromSi xuTi saerTo Secdomis identificirebas xdeba, zogSic 12 

Secdomamdec adis.  Cven koncentracias mxolod Cveni Catarebuli 

kvlevisTvis relevantur Secdomebze  yuradRebas, romelsac gamokiTxvisas 

winaswar ganzraxulad, Tu gauazreblad uSveben, esenia: adgilobrivi 

rezidentebis Seyvana kvlevaSi, „TariRis gadamnacvlelebis“ da 

„oportunistebis“ argamoricxva, potenciuri negatiuri ekonomikuri 

efeqtebis gauTvaliswinebloba. literaturaSi aseve figurirebs iseTi 

Secdomebi, rogoricaa: realuri multiplikatorebis nacvlad nazrdis 

gamoyeneba, Semosavlis  nacvlad gayidvebis multiplikatoris gamoyeneba, 

dasaqmebis multiplikatorebis damaxinjebulad Cveneba.  

adgilobrivi rezidentebis Seyvana kvlevaSi. festivalebis da RonisZiebebis 

ekonomikuri sargebeli  axali fulis Semotanas gulisxmobs ekonomikaSi. es 

fuli ixarjeba vizitorebis, monawileebis, mediisa da sxva adamianebis mier. 

miuxedavad imisa, rom adgilobrivi danaxarjebi SeiZleba mniSvnelovani 

iyos RonisZiebis organizatorebisTvis, maTi danaxarjebi ubralod fulis 

brunvas warmoadgens, romelic ukve sazogadoebaSi arsebobda, is ar eweva 

adgilobrivi ekonomikis wminda zrdis kontribucias. adgilobrivi 

mosaxleobis danaxarjebi festivalze aRniSnavs, rom es fuli ar daixarja 

raime sxva adgilobriv biznesze, amitom wminda efeqti  nulis tolia. sxva 

sityvebiT, Tu adgilobrivi rezidentebi am fuls festivalze ar 

daxarjavdnen, adre Tu gvian saqonels da momsaxurebas sazogadoebaSi 

aucileblad Seisyididnen. amiT xdeba gazrdili danaxarjebis miReba, rac 

sponsorebs surT, Tumca am mniSvnelobebs realuri Rirebuleba ar aqvs. 

RonisZiebis organizatorebis mizania am ricxvebis CvenebiT winaswar 

ganzraxulad SecdomaSi Seiyvanon politikosebi da sazogadoeba imisTvis, 
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rom am RonisZiebebis politikuri mxardaWera ganamtkicon. SeiZleba 

arsebobdes mosazreba, rom fulis adgilobriv festivalze daxarjviT misi 

adgilobriv ekonomikaSi Senaxva moxda, romlis sxvagvarad daxarjvis 

SemTxvevaSi SeiZleba gaJonva momxdariyo. am arguments xandaxan „importis 

Canacvlebas“ eZaxian da SeiZleba warmoadgendes dadebiT ekonomikur efeqts. 

Tumca importis Canacvlebis efeqtis arsebobis damtkiceba am konteqstSi 

sakmaod rTulia. 

“TariRis gadamnacvleblebis” da “oportunistebis problema”. „TariRis 

gadamnacvleblebi“ arian is vizitorebi, romlebic isedac apirebdnen 

vizits, magram am RonisZiebaze dasaswrebad TariRi gadaanacvles. 

„oportunistebi“ arian is vizitorebi, romlebmac ukve ganaxorcieles 

viziti, Tumca sxva mizniT. mTlianobaSi ekonomikuri efeqtis dasaTvlelad 

saWiroa im vizitorebis gamoricxva, romlebic isedac Camodiodnen, imis 

miuxedavad es RonisZieba Catardeboda Tu ara. „oportunistebis“ 

gamocalkeveba kiTxvarebidan martivad SeiZleba da maTi gamoricxva  

SeTanxmebulia mkvlevarebs Soris,  „TariRis gadamnacvleblebi ki ufro 

problematuria. warsulSi Catarebul ramdenime kvlevaSi, rodesac 

kiTxvaridan dadginda, rom RonisZiebis damswre apirebda am adgilis 

momavalSi naxvas RonisZiebis miuxedavad, maTi danaxarjebi amoRebul iqna 

mTliani ekonomikuri efeqtebis Sefasebidan. Tumca, freCtlingis  (Frechtling)  

azriT, es momavali sargebeli ar aris garantirebuli, maSin roca 

sargebeli amJamindeli vizitidan xelSesaxebia, amitom legitimuria maTi 

Setana ekonomikuri efeqtebis gazomvisas. garda amisa, zogadi principi ar 

arsebobs „TariRis gadamnacvleblebis“ identificirebisTvis. 138 

potenciuri negatiuri ekonomikuri efeqtebis gauTvaliswinebloba. 

RonisZiebas SeiZleba gaaCndes zogjer uaryofiTi ekonomikuri efeqti. man 

SesaZloa gamoiwvios fasebis zrda, rac aseve rezidentebze aisaxeba 

gazrdili fasebiT restornebsa da ganTavsebis saSualebebSi.  agreTve 

gasaTvaliswinebelia is vizitorebi, romlebic apirebdnen Camosvlas 

                                                           
138 Frechtling, D.C. (2006), An Assessment of Visitor Expenditure Methods and Models, Journal of Travel Research, Vol. 

45, August 2006, გვ. 26-35. 
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RonisZiebisgan gansxvavebuli mizniT, magram ar Camovidnen imis gamo, rom 

RonisZieba imarTeboda. amis mizezi SeiZleba gamxdariyo gadametebuli 

moTxovna  an moTxovnis zrdis Sedegad gamowveuli fasebis zrda. aseve, 

dasvenebis mizniT mogzaurma ar moisurva didi raodenobis xalxis 

pirobebSi viziti. ekonomikuri efeqtebis kvlevebi mxolod dadebiTi 

ekonomikuri efeqtebis gazomvas axorcielebs, xolo uaryofiTi efeqtebi, 

romlis gadatanac sazogadoebas uxdeba, ar aris ganxiluli. im SemTxvevaSi, 

rodesac damatebiTi adamianebis mozidva xdeba sazogadoebaSi, es iwvevs 

servisebze damatebiT moTxovnas. am dros uaryofiTma efeqtebma SeiZleba 

moicvas iseTi sakiTxebi, rogoricaa: transportis gadatvirTva, sagzao 

ubeduri SemTxvevebi, vandalizmi, sapolicio da saxanZro usafrTxoeba, 

garemos degradacia, nagvis gadayra, gazrdili fasebi adgilobrivi 

rezidentebisTvis sacalo maRaziebsa da restornebSi da adgilobrivebis 

cxovrebis ritmis areva. ramdenime am efeqtebis ekonomikur RirebulebaSi 

gadaTargmna rTulia, amitom maTi ignorireba xdeba.  

 daskvnis saxiT SeiZleba iTqvas, rom msoflioSi bevri magaliTi 

arsebobs, roca mkvlevarebma saxelmwifo Tu sxvadasxva organizaciebisTvis 

ekonomikuri efeqtebis kvlevis SekveTa Seasrules. arsebuli gamocdilebiT 

medias, sazogadoebas, qalaqis sabWos da sxva relevantur subieqtebs ar 

aqvT informacia zemoT aRniSnul problemebze, romelic SeiZleba kvlevis 

Sedegad warmoiSvas. sapirispirod maT aqvT „SegrZneba rom arsebobs raRac 

magiuri procesi, romlis saSualebiTac turistis danaxarjis erTi dolari 

gadaiqceva or an sam dolarad“.139  

 es sizustis ararseboba da aSkara subiqturoba ricxvebis arCevisas, 

RonisZiebis mxardaWerebSi cdunebas iwvevs araeTikurad moiqcnen. arsebobs 

dilema or ricxvs Soris, romelTaganac erTi zemoT aRniSnuli 

meqanizmebis gamoyenebiT gadametebulia. RonisZiebis SedarebiT mcire 

ekonomikur efeqts SeiZleba mohyves politikosebisgan  naklebi politikuri 

daxmareba da Sedegad saqme SeiZleba iqamdec mivides, rom RonisZieba 

                                                           
139 Davidson, L.S. and Schaffer, W.A. (1980). A discussion of methods employed in analyzing impact of short term 

entertainment events. Journal of Travel Research 28(3):გვ. 13 
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saerTod ar dafinansdes. eTikurad moqcevam im pirobebSi, rodesac sxvebi 

ase ar iqcevian, SeiZleba kritikulad daazianos RonisZiebis reitingi. 

Sedegad SeiZleba racionalurad CaiTvalos gadametebuli meTodis 

gamoyeneba, rom moxdes RonisZiebebis ekonomikuri efeqtebis Sedareba sxva 

RonisZiebasTan, miuxedavad imisa, rom Sedegebi Zlier gadaWarbebulia. 

amitom qarTul realobaSi metad mniSvnelovania Tavidanve dafuZndes 

gazomvis swori standarti, imisTvis rom momavalSi erTis mier 

gadaWarbebuli maCvenebeli ar gaxdes araswori stimulis mimcemi 

sxvebisTvis dauSvan igive Secdomebi. Cveni rwmeniT  ekonomikuri efeqtebis 

analizis sisusteebis miuxedavad, is mainc mniSvnelovani da Rirebuli 

saSualebaa, Tu misi gamoyeneba  eqspertebis mier xdeba.    
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Tavi III. saqarTveloSi turizmis ganviTarebis kvlevaze dafuZnebuli 

saxelmwifo politikis SemuSavebis prioritetebi 

3.1 saqarTvelos saxelmwifo politika turizmis seqtorSi da misi 

Sedegebis Sefaseba 

                 saxelmwifos turizmis ganviTarebis saqmeSi  mniSvnelovani roli 

akisria. zog qveyanaSi is turizmis stimulirebas pirdapiri subsidirebiT 

axdens, magaliTad SegviZlia aviaciis industria aviRoT. aseve 

SesaZlebelia subsidirebiT turistuli infrastruqturis (portebi, 

aeroportebi da gzebi) stimulirebac moxdes. saxelmwifo aqtiurad 

axorcielebs qveynis da misi regionebis reklamirebas saerTaSoriso 

bazarze. misi roli didia usafrTxoebis regulaciebSic. am mxriv 

umniSvnelovanesia sakvebis usafrTxoeba restornebSi.  saxelmwifos 

stimulirebis garda turizmis ganviTarebis dabrkolebac  SeuZlia. erT-

erTi yvelaze pirdapiri gza am kuTxiT gadasaxadebia, romelic zrdis fass 

turistul servisebze. zog SemTxvevaSi turizmisTvis SesaZloa 

xelisSemSleli  garemos mkacri dacviTi regulaciebi iyos.  saxelmwifom 

aseve SeiZleba droTa ganmavlobaSi Secvalos Tavisi politikuri 

instrumentebi turizmis stimulirebasTan dakavSirebiT. amis yvelaze kargi 

magaliTi kazinoa. sxvadasxva qveyanaSi am kuTxiT gansxvavebuli 

gamocdilebaa. zogi qveyana kazinoebis stimulirebas axdens imisTvis, rom 

meti turisti moizidos, sxvebi ki krZalaven. zogi qveyana amomrCevels 

aZlevs saSualebas airCios iyos qveyanaSi kazinoebi Tu gauqmdes. 140 

 turizmis mniSvnelovani rolidan gamomdinare sruliad 

gamarTlebulia mis samarTavad Zlieri da struqturulad gamarTuli 

administraciis arseboba. turizmis administracia ganimarteba, rogorc 

centraluri xelisuflebis  organo, romelsac turizmis administrirebis 

valdebuleba  umaRles doneze aqvs, an centraluri saxelmwifo organo 

uflebamosilebiT pirdapiri intervencia ganaxorcielos turizmis 

seqtorSi.141  

                                                           
140 Reece, W“The economics of Tourism” გვ. 4-5 
141 Budgets of National Tourism Administrations, WTO, გვ. 126. 
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 turizmis administraciis arseboba Semdegi saWiroebebidan 

gamomdinareobs142: 

 turizmisTvis mniSvnelovani erovnuli politikis koordinireba 

(gadasaxadebi, momxmarebelTa dacva, socialuri da Sromis 

kanonmdebloba,  garemos dacvis da ganaTlebis politika da a.S.); 

 turizmis ganviTarebis politikasa da sazRvargareT reklamirebas 

Soris mWidro kavSiris uzrunvelyofa; 

 inovaciebis mxardaWera (axali turistuli produqtebis politika), 

rac gulisxmobs maT distribuciis gamartivebas qveyanaSi da bazarze 

damkvidrebas; 

 statistikis Segroveba da ekonomikuri aqtivobis erovnul doneze 

monitoringi turizmis sxva seqtorebTan saerTaSoriso da Sida 

Sesadarisobis uzrunvelsayofad, aseve politikis swori 

mimarTulebiT wasamarTavad; 

 turizmis seqtorSi krizisebis menejmenti; 

 qveynis warmoCena savaWro da samomxmareblo Souebze. 

 turizmis administraciebi gansxvavdeba maTi struqturis da 

saxelmwifos sxva organoebTan damokidebulebis mixedviT. turizmis 

administraciebis sami ZiriTadi forma  arsebobs143: 

 saxelwifo turizmis samdivno, romelic aris maRali donis ofisi da 

funqcionirebs damoukideblad an saministros farglebSi da hyavs 

warmomadgeneli aRmasrulebel xelisuflebaSi. magaliTad libiis 

turizmis saministro.  

 saxelmwifo saagento an biuro departamentis farglebSi (rogoricaa 

komerciis  an ekonomikuri ganviTarebis departamenti), romelic 

angariSvaldebulia amave departamentTan. magaliTad taivanis   

turizmis biuro.  

                                                           
142 Tourism Development and the Responsibility of the State, WTO, გვ. 21F 
143 Y. Chuck (Ed.), op. cit., გვ. 297 
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 kvazi-saxelmwifo turizmis korporacia, romelic xSirad moicavs 

kerZo seqtoris warmomadgenlebs da finansdeba kerZo wyaroebidan. es 

forma sxvebTan SedarebiT ufro damoukidebelia saxelmwifosgan. 

magaliTad kanadis turizmis komisia.  

 turizmis administraciis struqtura adaptirebuli unda iyos 

qveyanaSi arsebul pirobebTan.  struqtura aseve SesaZlebelia Seicvalos 

droSi situaciis cvlilebis Sesabamisad.  organizaciuli struqturis 

Sesaxeb  gadawyvetilebis miRebamde saWiroa saxelwifos da kerZo seqtoris 

rolis gansazRvra turizmis ganviTarebasa da menejmentSi.144  

 saqarTveloSi turizmis politikis ganmaxorcielebeli organo 

turizmis erovnuli administracia 2010 wlidan  ekonomikis saministros 

sajaro samarTlis iuridiuli piria da mniSvnelovan rols asrulebs 

saqarTvelos ekonomikur ganviTarebasa da turizmis industriis rolis 

gazrdaSi. manamde igi turizmisa da kurortebis departamentis saxiT 

funqcionirebda, misi likvidaciis mizezs organizaciis ufro moqnil 

sistemaze gadasvla warmoadgenda. administraciis mizania saqarTveloSi 

turizmis ganviTarebis saxelmwifo politikis Camoyalibeba da 

ganxorcieleba, mdgradi turizmis ganviTarebis xelSewyoba, turizmis 

ganviTarebis safuZvelze qveyanaSi maRali saeqsporto Semosavlebis zrda 

da axali samuSao adgilebis Seqmnis xelSewyoba.  

 saqarTveloSi turistuli dargis gansaviTareblad  udidesi roli 

regionebs eniWebaT. regionebis rolis gazrdis da ufro moqnil sistemaze 

gadasvlis mizniT 2004 wels moxda turizmisa da kurortebis departamentis 

regionuli sammarTveloebis likvidacia da maT nacvlad turizmis 

sainformacio centrebis SemoReba, Tumca arsebuli struqtura kvlav Sors 

aris srulyofisgan. saqarTveloSi grZeldeba regionuli marTvis ofisis 

proeqtze muSaoba, romelmac ufro mkveTri decentralizacia unda 

moaxdinos. dResdReobiT saqarTveloSi 21 sainformacio centri 

funqcionirebs, regionuli marTvis ofisebi ki jer ar dafuZnebula. 

                                                           
144 National and Regional Tourism Planning, WTO, გვ. 39 
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diagrama 6: turizmis erovnuli administraciis struqtura145 

  

 qvemoT CamoTvlilia ZiriTadi saxelmwifo organizaciebi, romelic 

arapirdapiri gziT saxelmwifo politikas qmnian turizmis seqtorSi. 

cxrili 12: turizmis politikis formirebaSi arapirdapiri wesiT monawile 

organizaciebi146 

saxelmwifo organizacia  pasuxismgebloba  

sagareo saqmeTa saministro ucxouri da saerTaSoriso urTierTobebis damyareba, 

saerTaSoriso arenaze saqarTvelos Sesaxeb 

obieqturi informaciis gavrceleba, sazRvargareT 

qarTuli kulturis warmoCena da kulturuli 

memkvidreobis dacva, ucxouri investiciebis mozidvis 

xelSewyoba, ucxoeTis qveynebSi qarTuli turizmis 

ganviTarebis xelSewyoba da stimulireba. 

regionuli ganviTarebis da 
infrastruqturis saministro 

regionebSi turistuli nakadis zrdis 

uzrunvelsayofad turistuli infrastruqturis 

ganviTarebis xelSewyoba, arsebuli potencialis da 

resursebis srulyofili monacemTa bazis Seqmna, 

turizmis dargis kompleqsuri ganviTarebisTvis 

grZelvadiani strategiis SemuSaveba, turizmis 

seqtoris diversificireba da Sida turizmis 

ganviTarebis xelSewyoba. 

garemos dacvis saministro ekologiuri standartebis SemuSaveba,  garemos da 

bunebrivi memkvidreobis dacva, dacul teritoriebze 

ekoturizmis ganviTareba. 

                                                           
145 ტურიზმის ეროვნული ადმინისტრაცია 
146  მეტრეველი, მარინა, „ტურიზმის ეკონომიკა და პოლიტიკა“, თბილისი 2011, გვ. 203 
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kulturisa da ZeglTa dacvis 
saministro 

xelovnebis dargebis ganviTarebis xelSewyoba, 

kulturuli memkvidreobis ZeglTa dacva da 

reabilitacia, msoflioSi saqarTvelos pozitiuri 

imijis Camoyalibeba. 

Sinagan saqmeTa saministro emigraciisa da usafrTxoebis sakiTxebi. 

                        

 saqarTveloSi turistuli moTxovna gaazrebuli politikis 

warmatebiT ganxorcielebis Sedegad iqmneba. arsebobs ramdenime kritikuli 

sfero, romelic turistuli moTxovnis Seqmnis procesSi mniSvnelovania, 

esenia: saerTaSoriso marketingi, turistuli teqnologiebi da 

sainformacio komunikaciebi, finansebze wvdoma, mogzaurobis gamartiveba, 

politikuri stabiluroba da usafrTxoeba, ganaTleba da treningi, 

RonisZiebebi, turizmis politikis gazomva da Sefaseba.   

 saerTaSoriso marketingi mniSvnelovan rols TamaSobs saqarTveloSi 

turistuli moTxovnis SeqmnaSi. turizmis ganviTarebis mTavari mizani 

eqsportis gazrda da sagadasaxdelo balansze gavlenis moxdenaa, rac 

ucxouri valutis qveyanaSi SemosvliT aris ganpirobebuli.  turizmis 

erovnuli administracia aqtiurad muSaobs saerTaSoriso marketingis 

mimarTulebiT: monawileobas iRebs saerTaSoriso gamofena-bazrobebSi, 

atarebs sareklamo kampaniebs saSinao da saerTaSoriso bazrebze, ukeTebs 

organizebas pres da gacnobiT turebs.  

 turistuli moTxovnis formirebaze  gavlena aqvs aseve turistul 

teqnologiebs da sainformacio komunikaciebs. turizmis erovnuli 

administracia bolo periodSi mniSvnelovnad gaaqtiurda socialuri  media 

marketingis mimarTulebiT. gaformda xelSekrulebebi ramdenime 

mniSvnelovan kompaniasTan maT Soris Trip advisor-Tan.  am mimarTulebiT 

aqtiurad muSaoben saqarTvelos turistuli kompaniebic. interneti 

saSualebas iZleva saqarTveloSi mcire kompaniebma konkurencia gauwion 

did kompaniebs saerTaSoriso cnobadobisTvis da pozicionirebisTvis. 

mniSvnelovania aseve turistul seqtorSi inovaciuri ideebisa da codnis 
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gaziarebis mxardaWera. turizmis erovnuli administracia am 

mimarTulebiTac aqtiurad muSaobs, rac gamoixateba Catarebul 

konferenciebsa da turistuli kompaniebisTvis saxelmZRvaneloebis 

gamoSvebaSi.  

 finansebze wvdoma erT-erTi mTavari sakiTxia turizmis ganviTarebis 

ganxilvisas. saxelmwifo doneze turizmis administracias esaWiroeba 

finansebi, rac misi biujetiT gamoixateba. biujetis sidide pirdapir aris 

dakavSirebuli misi saqmianobis efeqtianobasTan. efeqtianobis damtkicebis 

saukeTeso saSualeba ki Cvens mier ganxiluli turizmis ekonomikuri 

efeqtebis analizi da sxva politikuri analizis meTodebia. kerZo 

seqtorisTvis finansebze wvdomis kuTxiT ki  mniSvnelovania saxelmwifos 

mastimulirebeli paketebi, romelSic Sedis: sastumroebSi investirebis 

iniciativa, Tavisufali turistuli zonebi, sastumroebis ganviTarebis 

programa regionebSi da sxv. garda amisa, saqarTveloSi turistul bazarze 

aqtiurad funqcionirebs ori fondi: saqarTvelos  sapartnioro fondi da 

Tanainvestorebis fondi. 147    turizmis ganviTarebisTvis finansebs xSirad 

saerTaSoriso CarTuloba esaWiroeba. am mimarTulebiT msoflio banki 

(World Bank) aqtiurad aris CarTuli, romelic mdgradi turizmis proeqtebs 

monetaruli resursebiT afinansebs. amis kargi magaliTia regionaluri 

ganviTarebis programebi  (RDP), romelic municipalur ganviTarebis 

fondTan erTad xorcieldeba. garda amisa, msoflio banki aqtiurad iyo 

CarTuli turizmis strategia 2025 SemuSavebaSi rogorc finansuri, aseve 

adamianuri resursebis kuTxiT. meore saerTaSoriso organizacia, romelic 

turizmis mimarTulebiT atiurad muSaobs kompania GIZ-ia, romelmac sxva 

proeqtebTan erTad daafinansa turizmis satelituri angariSebis Seqmnis 

mizniT ori eqspertis viziti saqarTveloSi. maTi vizitis Sedegebs 

mogvianebiT ganvixilavT. 

 mogzaurobis gamartiveba mniSvnelovania turistuli nakadebis 

stimulirebisTvis. teroristuli aqtebis gamo mravalma saxelmwifom 

                                                           
147 მასტიმულირებელი პროგრამების შესახებ ინფორმაცი იხილეთ ჩემი ავტორობით შექმნილ 

პუბლიკაციაში: სახელმძღვანელო შემომყვანი ტურიზმის დასაგეგმად“ მეორე გამოცემა 
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gaamkacra sakuTari savizo politika, rasac Sedegad mogzaurTa nakadis 

Semcireba mohyva. msoflioSi usafrTxoebis sakiTxebi prioritetuli gaxda. 

Tumca, saqarTvelo am kuTxiT gamonaklisia. ukanasknel wlebSi turizmis 

ganviTarebisken mimarTuli politikis magaliTad SegviZlia vizebis 

liberalizacia miviCnioT. saqarTvelos uvizo reJimiT mimosvla 

daaxloebiT 87 qveyanasTan aqvs damyarebuli, ramac xeli Seuwyo 

maRalprocentiani zrdis uzrunvelyofas. vizebi bevri  qveynisaTvis, 

romlebmac Semdeg saerTaSoriso mogzaurebis Semosvlis kuTxiT 

maRalprocentiani zrda aCvenes, gaicemoda sazRvarze. am konteqstSi 

mniSvnelovani iyo TurqeTTan savizo SeTanxmebis gaformeba, romelic 

amJamad saerTaSoriso mogzaurebis Semosvlis  erT-erT umTavres arxs 

warmoadgens saqarTveloSi.  SeTanxmebis mixedviT, qveynebs Soris rogorc 

pasportiT, aseve piradobis mowmobiT aris SesaZlebeli gadaadgileba. 

uvizo reJimis mniSvneloba turizmisTvis gansakuTrebiT TvalsaCino gaxda 

iranTan dadebuli xelSekrulebis Semdeg. saqarTvelom da iranma 45-dRiani 

uvizo reJimis SemoRebis Taobaze SeTanxmebas 2010 wlis noemberSi moaweres 

xeli, romelic  ZalaSi 2011 wlis ianvris bolos Sevida. Sedegad, Tu 2010 

wels iranidan saqarTveloSi 21,313 saerTaSoriso mogzauri Semovida, igive 

maCvenebelma 2011 wels 60,191, xolo 2012 wels 89,697 Seadgina.  2013 wlis 

ivlisSi iranis moqalaqeebisTvis  calmxrivad gauqmda uvizo reJimi, rasac 

iranidan saqarTveloSi saerTaSoriso mogzaurebis mniSvnelovani Semcireba 

mohyva. 2013 wels arsebuli 85,598-dan saerTaSoriso mogzaurebis raodenoba 

2014 wels 47,929-mde, 2015 wels ki  25,273 Semcirda. 2016 wlis 15 Tebervlidan 

iranTan kvlav aRdga uvizo mimosvlis reJimi, rac aisaxa saerTaSoriso 

mogzaurebis raodenobazec. 2016 wels iranidan saqarTvelos 147,937 

saerTaSoriso mogzauri ewvia, xolo 2017 wels rekorduli raodenobis 

322,938 iranis moqalaqem moinaxula Cveni qveyana. 

 didi mniSvneloba eniWeba aseve qveynis sahaero xelmisawvdomobas. 

bolo periodSi gazrdilma pirdapirma frenebma sxvadasxva mimarTulebiT 

umniSvnelovanesi efeqti moaxdina mogzaurebis zrdaze. ganvixiloT arabTa 

gaerTianebuli saimiroebis magaliTi. 2014 wlis 28 oqtombridan 
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saqarTvelodan arabTa gaerTianebuli saamiroebisken  kidev erTi pirdapiri 

frena daemata Sarjas mimarTulebiT. 2014 wlis noember-dekemberSi 

saqarTvelos aRniSnuli qveynidan 507 saerTaSoriso mogzauri ewvia, rac 

296.1%-iT aRemateba wina wlis analogiur maCvenebels. Tu SevxedavT wlis 

maCveneblebs 2014 wels dafiqsirebuli 2,216 saerTaSoriso mogzauris 

Semdeg, saqarTvelom 2015 wels 17,230 saerTaSoriso mogzauri miiRo. 

  mogzaurebi usafrTxoebas mogzaurobis dagegmvisas  arsebiT 

mniSvnelobas aniWeben. saqarTvelo usafrToxebis kuTxiT mimzidvel qveynad 

iTvleba, rac misi saerTaSoriso reitingebSi liderobiT gamoixateba. 

cnobili kvleviTi portalis NUMBEO–ს „danaSaulis indeqsis“ mixedviT, 

saqarTvelo 2018 wels 125 qveyanas Soris 5 yvelaze usafrTxo qveyanas 

Soris dasaxelda. kvlevis Tanaxmad, saqarTveloSi usafrTxoebis done 

maRalia, danaSaulis raodenoba ki - dabali. Numbeo-s monacemebiT, 

saqarTveloSi danaSaulis indeqsia - 20.35, usafrTxoebis indeqsi - 79.65.148 

 kvalificiuri ganaTleba da treningi umniSvnelovanesia maTvis vinc 

turistul moTxovnas uSualod qmnis. saxelmwifo seqtorSi dasaqmebulebma 

unda icodnen turizmis politikis formulirebis sakiTxebi, dagegmvis da 

marketingis teqnika, turizmis statistika da  informaciuli sistemebis 

menejmenti, turizmis efeqtis analizi, turizmis informaciuli servisebi 

da sxva sakiTxebi. turizmis industriis TanamSromlebs ki unda hqondeT 

Sesabamisi codna sastumros operaciebSi, turis da turistuli saagentos 

servisebSi, da sxv. miuxedavad imisa rom saganmanaTleblo institutebi 

ZiriTadad kerZo seqtoris xelSia saxelmwifo mainc  mniSvnelovan rols 

TamaSobs bevr qveyanaSi turizmis treningebis da ganaTlebis institutebis 

dafuZnebiT. 149   saqarTveloSi momsaxurebis xarisxis ganviTarebis mizniT 

xorcieldeba intensiuri treningebi turizmis industriis 

warmomadgenlebisTvis. magaliTad 2016 wels gadamzadeba gaiara turizmis 

industriis 1270-ma warmomadgenelma.  

                                                           
148 Numbeo “Crime index for country 2018” https://www.numbeo.com/crime/rankings_by_country.jsp  
149 N. Cockernell, Towards New Forms of Public-Private Partnership, გვ. 23.   

https://www.numbeo.com/crime/rankings_by_country.jsp
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 saqarTveloSi sxvadasxva saxis RonisZiebebi saerTaSoriso 

mogzaurebis mozidvisTvis aqtiurad gamoiyeneba. 2016 wlis Tebervlidan 

saqarTvelos turizmis erovnuli administraciis farglebSi funqcionireba 

daiwyo saqarTvelos sakonvencio da sagamofeno biurom. aRniSnuli biuros 

mTavar amocanas warmoadgens saqarTveloSi Sexvedrebis industriis 

ganviTareba da sxvadasxva Sexvedrebis, wamaxalisebeli turis, 

konferenciis, gamofenisa da sxva msgavsi saerTaSoriso RonisZiebis 

mozidva da xelSewyoba. am miznisTvis agreTve aqtiurad gamoiyeneba proeqti 

„Check-in Georgia“, romelic moicavs turistulad mniSvnelovani kulturuli 

da sportul RonisZiebebis serias mTeli saqarTvelos maStabiT.  

 saqarTveloSi  turizmis politikis Sedegebis  gazomva da Sefaseba 

gansakuTrebiT mniSvnelovania turizmis dasaqmebaSi da siRaribis daZlevis 

sakiTxSi kontribuciis gamo. kvlevebi dagegmvis miznebis garda, aqtiurad 

unda  gamoiyenebodes  turistuli politikis da programebis SefasebaSi. 

magaliTad, saqarTvelos mier 2018 wels ruseTSi dagegmili turizmis 

marketinguli kampaniis Sesafaseblad, Semomyvani turizmis kvleva unda 

iqnas gamoyenebuli ruseTis rezidentebis iseTi maxasiaTeblebis 

gasarkvevad rogoricaa: saSualo gaCerebis dro, danaxarjebi, ganmeorebiTi 

vizitis ganxorcielebis albaToba da sxva,  Tumca am kvlevasTan 

dakavSirebuli problemebis gamo jerjerobiT am sakiTxis mogvareba ver 

xerxdeba.                       

 saqarTveloSi Sesasrulebelia sakmaod didi samuSao turizmis 

politikis Sedegebis sando  Sefasebis saSualebis Sesaqmnelad. amJamad 

bevri qveyana CarTulia an ukve ganaviTara turizmis satelituri 

angariSebis sistemebi turizmTan asocirebul industriebze ekonomikuri 

efeqtis gasarkvevad. Tumca aqve gasaTvaliswinebelia, rom turizmis 

satelituri angariSebi xSirad gakritikebulia misi statikurobis  da  

uunarobis gamo gazomos, Tu ra efeqti aqvs moTxovnaSi cvlilebas 

damatebul Rirebulebis Seqmnaze da dasaqmebaze. turizmis satelituri 

angariSebis garda msoflioSi aqtiurad gamoiyeneba Cvens mier wina TavSi 

ganxiluli turizmis meoradi efeqtebis Sefasebis modelebi. aseve 
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mniSvnelovani turizmis politikis da programebis SefasebisTvis danaxarj-

sargeblianobis analizi da  vorqSopebi.  vorqSopebis saSualebiT 

SesaZlebelia Segrovdes ukukavSiris xarixobrivi maCveneblebi, Tu rogor 

aRiqmeba turizmis politika sazogadoebis mier.  

 Sefasebis daxmarebiT SesaZlebelia turizmis politikis Sesaxeb 

gadawyvetilebebis mimRebis informireba arsebuli politikis da 

programebis efeqtianobis Sesaxeb.  misi daxmarebiT ramdenime miznis 

miRwevaa SesaZlebeli: turizmis seqtorSi dialogis stimulireba, 

Sesrulebis informaciis miwodeba turizmis xelmZRvanelebisTvis, turizmis 

statistikis ukeT gagebis stimulireba. dainteresebul organizaciebs, 

rogoricaa  biznesebi turizmis seqtorSi, sWirdebaT darwmuneba, rom 

saxelmwifo akeTebs swor saqmeebs da aseve akeTebs saqmeebs sworad. 

Sefaseba aris informaciis ukukavSiris nawili, romelic ndobis zrdas 

uwyobs xels. am miznis misaRwevad mniSvnelovania publikaciebic. turizmis 

politikis Sefasebebi xSirad unda gamoqveyndes JurnalebSi, rac xels 

Seuwyobs turizmis politikis mimarT sazogadoebrivi ndobis zrdas.  

 Sefaseba  turizmis statistikis ukeTesad  gagebisken gadadgmuli 

nabiji SeiZleba iyos.  Semfasebeli kvlevis farglebSi xSirad amowmebs 

statistikas Sesafasebeli programis an politikis mier gamowveuli 

SesaZlo cvlilebebis dasadgenad. ZiriTadi maCveneblebis garda, rogoricaa 

vizitoris raodenoba da Semosavlebi, aseve mowmdeba ufro detaluri 

statistikuri informacia. aseTi saxis samuSaos Sesaxeb prezentaciebma da 

ganxilvebma SeiZleba turizmis statistikis mniSvnelobis amaRlebas da 

Sesabamisad mis ganviTarebaSi investiciebis zrdas  Seuwyos xeli. 

 saqarTveloSi turizmis mdgradi ganviTarebisTvis turistul 

moTxovnaze moqmedi faqtorebis garda gansakuTrebuli yuradReba 

strategiuli dagegmvas da sakanonmdeblo bazis srulyofas unda mieqces. 

strategiulad kargi dagegmvis da Sesrulebis pirobebSi turizmi  didi 

odenobis saerTaSoriso Semosvlebis generatoria da amasTanave qveynis 

kulturisa da bunebis dacvis mastimulirebeli saSualebaa. turizmis 

ekonomikur strategiaSi saTanado integrirebiT xdeba adgilobrivi 

mosaxleobis ekonomikuri ganviTarebis, garemos mdgradobis da socialuri 
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sargeblis waxaliseba. 150  ganvixiloT saqarTvelos mniSvnelovani 

strategiuli dokumentebi. 

saqarTvelos socialur-ekonomikuri ganviTarebis strategia (2020). 

saqarTvelos socialur-ekonomikuri ganviTarebis  strategiis (2020) 

analizidan Cans, rom mTavrobis ekonomikuri politika sam umTavres 

princips efuZneba. pirveli principi ekonomikis realuri (warmoebis) 

seqtoris ganviTarebaze orientirebuli swrafi da efeqtiani ekonomikuri 

zrdis uzrunvelyofaa, ramac  qveyanaSi arsebuli ekonomikuri problemebis 

gadaWras, samuSao adgilebis Seqmnas da siRaribis daZlevas unda Seuwyos 

xeli.  meore principi inkluziuri ekonomikuri zrdis xelSemwyobi 

ekonomikuri politikis gatarebaa. es principi gulisxmobs mosaxleobis 

sayovelTao CarTulobas ekonomikuri ganviTarebis procesSi (diasporis, 

migrantebis, eTnikuri umciresobebis da sxva jgufebis CaTvliT), rasac 

ekonomikuri zrdis Sedegad unda mohyves sazogadoebis TiToeuli wevris 

keTildReoba, maTi socialuri Tanasworoba da mosaxleobis cxovrebis 

pirobebis gaumjobeseba. mesame ZiriTad princips ekonomikuri ganviTarebis 

procesSi bunebrivi resursebis racionaluri gamoyeneba, ekologiuri 

usafrTxoebisa da mdgradobis uzrunvelyofa da bunebrivi kataklizmebis 

riskebis Tavidan acileba warmoadgens.  amisTvis saministroebs 

ganesazRvreba prioritetuli mimarTulebebi, romlebic Sesabamisi xarjebis, 

pasuxismgebeli organos da monitoringis meqanizmis miTiTebiT detalurad 

ganisazRvreba samoqmedo gegmebsa da sxva dokumentebSi.  

 sainteresoa, ra roli aqvs turizms aRniSnul dokumentSi da xom ar 

aris turizmis mniSvneloba ekonomikuri politikis formirebisas 

Seufasebeli? strategiaSi turizmi mxolod orjer aris naxsenebi. 

pirvelad, infastruqturis ganviTarebisa da satranzito potencialis 

maqsimaluri gamoyenebis nawilSi, sadac turizmi ekonomikis zrdis erT-erT 

zogad faqtoradaa moxseniebuli. meored ki infrastruqturuli proeqtebis 

garemoze zemoqmedebis gaTvaliswinebis gamo. 

                                                           
150 Edgell David, Swanson Jason R, Tourism Policy and Planning, Yesterday, Today and Tomorrow, 2nd edition, 

Routledge 2013. გვ. 89 
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 aRniSnuli dokumenti cxadyobs, rom  saqarTvelo mravali 

ekonomikuri gamowvevis winaSe dgas, maT Soris ekonomikuri ganviTarebis, 

eqsportisa da dasaqmebis gazrdis kuTxiT. turizmi, romelsac 2017 wlis 

monacemebiT msoflio Siga produqtis 10%, saeqsporto Semosavlebis 7% da 

servisis eqsportis 30% uWiravs, SeiZleba gaxdes saqarTvelos ekonomikuri 

ganviTarebis mniSvnelovani kontributori. amasTan, msoflioSi Seqmnili 

yoveli 10 samuSao adgildan 1 turizmis sferoSi warmoiSveba. 151  turizmi 

qveynis ekonomikis erT-erTi mTavari kontributoria da mniSvnelovani 

saSualebaa umuSevrobasa da siRaribesTan brZolaSi. am seqtoris 

ganviTarebiT da swori ekonomikuri politikis SemuSavebiT SesaZlebelia 

umuSevrobis Semcireba, gansakuTrebiT regionebSi, aseve axali Semosavlis 

wyaros Seqmna moqalaqeebisTvis. rac saboloo jamSi siRaribis daZlevaSi 

unda gamoixatos. turizmis rolis gaTvaliswinebiT misi socialur-

ekonomikur strategiaSi metad warmoCena ufro logikuri iqneboda. Tumca 

zemoT mocemuli miznebis misaRwevad  turizmis strategias ekisreba 

mTavari roli.   

 aqve unda aRiniSnos saqarTvelos mTavrobis 2016 wels SemuSavebuli 

4-punqtiani gegma, romelTagan erT-erTia ekonomikuri ganviTareba. 

dargobrivi ekonomikuri politikis ganviTarebaSi ki turizms mniSvnelovani 

roli ukavia.152  

turizmis strategia 2025. 2007 wels skot vainis mier SemuSavebuli 5-wliani 

strategiuli gegmis ganxorcielebis Semdeg, daaxloebiT erTi wlis 

muSaobis Sedegad 2015 wels turizmis erovnulma administraciam msoflio 

bankis mxardaWeriT daasrula turizmis strategiaze muSaoba. misi 

momzadebisas  konsultaciebi gaimarTa organizaciebisa da specialistebis 

farTo speqtrTan. konsultaciebSi monawileobas iRebdnen saxelmwifo, 

kerZo seqtoris warmomadgenlebi da damoukidebeli eqspertebi.  

                                                           
151 UNWTO Tourism Highlights 2017 edition 
152საქართველოს მთავრობის პროგრამა „თავისუფლება სწრაფი განვითარება კეთილდღეობა“. სამთავრობო 

პროგრამა 2016-2020 წწ.  
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saqarTvelos turizmis strategia 2025“-is mizania iseTi gzamkvlevis Seqmna, 

romelic xels Seuwyobs turizmis mdgrad ganviTarebas, miRebuli 

Semosavlebis gazrdas da dargis mniSvnelobis amaRlebas. saqarTvelos 

mTavrobis amocanaa SemuSavdes da ganxorcieldes gegma, romelic mdidar 

bunebriv da kulturul resursebs msoflio donis turistul produqtad 

da unikaluri STabeWdilebebis miRebis SesaZleblobad aqcevs. xsenebuli 

moizidavs ufro maRalgadaxdisunarian turistebs evrokavSiris qveynebidan, 

CrdiloeT amerikidan, axlo aRmosavleTidan da aziidan. 

 turizmis strategiuli dagegmva misi yvelaze martivi ganmartebiT 

aris sasurveli momavlis  warmodgena, Sesabamisi nabijebis organizeba da  

gadadgma miznis misaRwevad. alternatiulad, strategiuli dagegmva 

SeiZleba SevadaroT „mgzamkvlevs“, romelic turizmTan dakavSirebul 

organizaciebs da qveyanas misi axlandeli mdgomareobidan gauZRveba im 

miznisken, rogorebic undaT rom iyvnen ramdenime wlis Semdeg. saqarTvelos 

SemTxvevaSi es 10 welia. es aris turizmis sargeblianobis optimizirebis 

procesi da saSualeba, ris Sedegadad miiReba balansi Sesabamisi xarisxis 

da raodenobis miwodebasa da Sesaferisi donis moTxovnas Soris. 

strategiuli gegma Sedgeba sityvebisgan, romelic aRwers im ZiriTad 

gadawyvetilebebs, romlis miRebac organizacias sWirdeba momaval wlebSi. 

is aanalizebs Tu sad iyo organizacia, sad unda wasvla, rogor moxvdeba 

iq, ra resursebi sWirdeba iq mosaxvedrad da rodis daiwyeba procesi. 

turizmis strategiuli dagegmva kolaboraciuri menejmentis saSualebaa, 

romlis daxmarebiTac SemuSavda turizmis ganviTarebis xedva, misia, miznebi, 

amocanebi, strategiebi da taqtikebi. procesi strategiulia, radgan is 

aZlevs organizacias racionalur saSualebas marTos  resursebi da 

moaxdinos steikholderebis interesebis daaxloeba xarisxis, efeqtianobis 

da efeqturobis xazgasmiT. 153  is daexmareba turizmis erovnul 

administraciis da steikholderebis  momavali gegmebis sazogadoebis 

                                                           
153 Edgell D., Swanson J. R, Tourism Policy and Planning, Yesterday, Today and Tomorrow, 2nd edition, Routledge 2013. 

გვ. 246 
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saWiroebebTan daaxloebas, rac organizaciis stabilurobas da 

efeqturobas ganapirobebs.  

 turizmis strategiis mizani iyo saerTo konsesusis povna 

sazogadoebasTan da dainteresebul pirebTan, riTac safuZveli Seiqmna 

grZelvadiani dagegmvisTvis. turizmis strategiuli dagegmva mxedvelobaSi 

iRebs, rom qveyanas unda SeeZlos axal tendenciebze, bazrebis Secvlaze da 

konkurentul bazrebze adaptireba. qveynebs, romlebic kargad gegmaven, 

konkrentunariani niSa gaaCniaT bazarze.   

xedva. xedvis gansazRvra pirveli nabiji iyo turizmis strategiuli 

dagegmvis procesSi. xedva sul ramdenime sityvisgan Sedgeba da  aRwers 

suraTs Tu rogori unda iyos qveynis turizmi momavalSi. xedva SeiZleba 

STamagonebelic iyos da msoflios acnobdes, Tu risTvis surs qveyanas rom 

mas icnobdnen. sxva sityvebiT, is iZleva saerTo ocnebas, rac yvela 

dainteresebuli pirisTvis misaRebia. xedvis SemuSavebisas dainteresebul 

pirebTan ramdenime breinstormingis sesia Catarda, sadac moxda xedvebis 

daaxloeba. am procesSi aqtiurad monawileobdnen msoflio bankis mier 

mowveuli eqspertebi.  Sedegad xedvam Semdegi formulireba miiRo: 

„2025 wlisTvis saqarTvelo cnobili iqneba, rogorc mowinave, yvela 

sezonis, maRali xarisxis turistuli qveyana, gamorCeuli Tavisi 

kulturuli da bunebrivi memkvidreobiT, msoflio donis momsaxurebiTa da 

stumar-maspinZlobis uZvelesi tradiciiT. infrastruqturaSi 

ganxorcielebuli strategiuli investiciebis, ganaTlebis uzrunvelyofis, 

marketingisa da msoflios masStabiT maRalgadaxdisunariani 

turistebisaTvis unikaluri qarTuli STabeWdilebebis SeTavazebis gziT, 

saqarTvelo turizmis dargSi konkurenciis mowinave rigebSi warmoCindeba. 

vizitorebis mier daxarjuli Tanxis gazrdis Sedegad turizmis wvlili 

saqarTvelos ekonomikis zrdasa da ganviTarebaSi mniSvnelovnad moimatebs. 

meti yuradReba daeTmoba vizitorTa xarisxsa da mravalferovnebas da ara 

vizitorTa mTlian raodenobas.“ 
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 xedvaSi gansakuTrebul yuradRebas imsaxurebs ori fraza: yvela 

sezonis qveyana da xarisxi raodenobis sanacvlod.  sezonuroba erT-erTi 

yvelaze mniSvnelovani sakiTxia saqarTvelos turistuli ganviTarebis 

analizisas. saqarTvelos SeiZleba gaaCndes araCveulebrivi turistuli 

produqti, mdebareobdes swor adgilas, Sefasebuli iyos adekvaturad, 

reklamireba xdebodes saukeTeso komunikaciis da marketinguli meTodebiT 

da kvlav ar iyos warmatebuli mokle turistuli  sezonis  gamo, rac 

sakmarisi mogebis miRebis  da muSaxelis  grZelvadiani periodisTvis 

daqiravebis SesaZleblobas ar iZleva. sezonuroba turizmSi erT-erTi 

yvelaze mTavari gamowvevaa turizmis politikis da strategiuli gegmebis 

SemuSavebis procesSi. turizmis sezonuroba iwvevs moklevadian dasaqmebas, 

biznesis araefeqtian gamoyenebas da Sedegad Semcirebul produqtiulobas. 

umravles qveynebSi bavSvebiani turistebi Svebulebas zafxulis Tbil 

amindSi iReben, rodesac maTi bavSvebi skolaSi ar arian. am periodSi 

turistuli destinaciebi moTxovnas ar uCivian, magram mTavari gamowveva  

wlis danarCeni sami kvartlis ganamvlobaSi mogzauroebis mozidvaa.  

sezonis gaxangrZlivebis kargi meTodi festivalebis da RonisZiebebis 

Catareba an safaso politikaa, rac fasdaklebebs gulisxmobs arasezonur 

periodSi. garda amisa, mniSvnelovania iseTi daniSnulebis adgilebSi 

investireba, romlebsac oTxive sezonze SeuZliaT vizitorebis miReba.  

 meore sakiTxi vizitorebis xarisxis amaRlebas exeba, rac xedvis 

Sesabamisad raodenobaze upiratesi iqneba. vizitorebis xarisxSi maTi 

gadaxdisunarianoba igulisxmeba. arsebuli sakiTxi sakmaod did  

politikur winaaRmdegobas moicavs. turizmis erovnuli administraciis 

saqmianoba am etapze, iseve rogorc warsulSi, sazogadoebis da mTavrobis 

mier fasdeba moziduli mogzaurebis raodenobiT.  Sefasebis es kriteriumi 

ar Secvlila arc strategiis miRebis Semdeg. arsebuli erTaderTi 

Sefasebis kriteriumis pirobebSi administraciis xelmZRvanels araviTari 

stimuli ar gaaCnia aqcenti maRalmxarjvelian segmentze gaakeTos. im 

SemTxvevaSi, Tu man moaxerxa maRalmxarjveliani vizitorebis mozidva, 

magram mTlian vizitorebis raodenobaSi kleba dafiqsirda, rac  turizmis 
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strategiis xedviT gamarTlebulia, is ver acdeba politikur 

pasuxismgeblobas sazogadoebisa da mTavrobisgan. amitom saWiroa mocemuli 

sakiTxis meti komunikacia sazogadoebasTan da mTavrobasTan, rac 

gulisxmobs meti Sefasebis kriteriumebis popularizacias sazogadoebaSi, 

rac am etapze ar xorcieldeba.  

მისია. turizmis strategiuli dagegmis procesSi Semdegi etapi misiis 

gansazRvraa. misia organizaciis winaswar SeTanxmebuli  ganacxadia, 

romelic mxars uWers xedvas da cdilobs gansazRvros masTan misasvleli 

gza. xedvisgan gansxvavebiT, misiis ganacxadi zogadad ufro didia da  

rogorc gzamkvlevi ise funqcionirebs. misia mizanze orientirebulia da 

Seqmnilia rom STaagonos adamianebs miiRon gadawyvetilebebi da 

ganaxorcielon aqtivobebi. msoflio bankis mier mowveulma eqspertebma 

misiis gansazRvris nacvlad pirdapir rva strategiuli miznis gansazRva 

CaTvales mizanSewonilad.  maTi azriT am strategiuli miznebis 

daniSnuleba misiis analogiuria. cxrilSi mocemulia rva strategiuli 

mizani, romlis Camoyalibebac moxda.  

cxrili 13: turizmis rva strategiuli mizani  

turizmis sferoSi saxelmwifo da kerZo investiciebis gazrda; 

biznes garemos gaumjobeseba ucxouri da adgilobrivi investiciebis gazrdis 

mizniT;  

efeqturi marketingisa da sainformacio kampaniis saSualebiT vizitorebis mozidva 

maRalgadaxdisunariani bazrebidan; Sida turizmis stimulireba; 

konkurentunarianobis gazrda msoflio donis turistuli momsaxurebis 

SeTavazebis meSveobiT; 

saqarTvelos bunebrivi da kulturuli memkvidreobis aqtivebis gamoyeneba 

unikaluri turistuli STabeWdilebebis SeTavazebis gziT; 

saqarTvelos bunebrivi da kulturuli memkvidreobis pativiscema, dacva da 

warmoCena;  
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turizmis sferoSi monacemTa mopovebisa da analizis, aseve seqtoris ganviTarebis 

Sefasebis SesaZleblobebis gaumjobeseba;  

zemoxsenebuli amocanebis misaRwevad partnioruli urTierTobebis dam-yareba 

saxelmwifo, turizmis industriis warmomadgenlebs, arasamTavrobo 

organizaciebsa da adgilobriv mosaxleobas Soris.  

 

 strategiaSi mocemuli amocanebidan Cveni naSromis miznebisTvis 

yvelaze aqtualuri meSvide strategiuli amocanaa, romelmac turizmis 

seqtorSi informaciis mopoveba da analizi unda gaamjobesos.  am metad 

mniSvnelovani strategiuli miznis misaRwevad Semdegi specifiuri 

amocanebia dasaxuli: turizmis statistikis mwarmoebeli uwyebebis muSaobis 

koordinaciis gaumjobesebis mizniT Sesabamisi sistemis Seqmna, 

saqarTveloSi turizmis strategiis Sesrulebis Sefasebis CarCos 

gansazRvra, kvlevebis Catareba da turizmis satelituri angariSebis Seqmna.  

 am amocanebs momaval paragrafSi ganvixilavT, rodesac  turizmis 

statistikis sistemis models SevqmniT, romelmac saerTaSoriso 

rekomendaciebze dafuZnebuli statistikis warmoebis koordinireba unda 

moaxdinos. 

 strategiuli mizani zogadi xasiaTisaa, romlis misaRwevad Sesabamisi 

speficifikuri amocanebi ganisazRvra. msoflio bankis eqspertebma mxolod 

strategiuli miznebis da specifiuri amocanebis SemuSaveba moaxdines. 

garda amisa, ramdenime rekomendaciuli saxis magaliTia mocemuli aqtivobis 

da proeqtis saxiT, romelic specifiuri amocanis Sesrulebas unda 

moemsaxuros.  specifiuri amocanebis Sesruleba Sesabamisi aqtivobebiT da 

proeqtebiT xorcieldeba, romlebic steikholderebis mier unda iqnas 

SemuSavebuli. qvemoT mocemuli cxrili am process asaxavs. 
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diagrama 7: amocanebis xe154 

 

 

 

                  

 strategia or etapad SemuSavda. pirvel samuSao dokumentSi 

mocemulia detaluri situaciuri analizis Sedegebi. ganxorcielda 

turizmis mniSvnelobis zrdisa da investiciebidan maqsimaluri amonagebis 

miRebis ZiriTadi damabrkolebeli faqtorebis identifikacia, Seswavla da 

analizi. meore etapze ki  samuSao jgufis rekomendaciebis gaTvaliswinebiT 

strategiis saboloo varianti SemuSavda. strategiis Semadgeneli nawilia 

samoqmedo gegma, romelmac unda gansazRvros sxvadasxva aqtivobaze 

pasuxismgebeli uwyebebi, ganxorcielebis vadebi, miznobrivi maCveneblebi, 

saWiro dafinansebis wyaroebi da Sedegebis sazomi indikatorebi.  

strategiaSive moxda samizne indikatorebis gansazRvra, romelic 

strategiuli miznebis Sesrulebis Sedegad unda iqnas miRweuli. 

cxrili 14: turizmis strategiis sabaziso da samizne indikatorebi155 

                                                           
154 Baxter R. “Strategy Driven for Success Handbook: Deploy Strategies-Achieve Objectives-Celebrate Successes” გვ. 17 
155 საქართველოს ტურიზმის სტრატეგია 2025 

სტრატეგიული ამოცანა

სპეციფიკური ამოცანა სპეციფიკური ამოცანა სპეციფიკური ამოცანა

indikatori  2015 2025 

saerTaSoriso mogzaurebi 5,901,094 11,000,000 

Semosavlebi saerTaSoriso turizmidan 1.9 mlrd. aSS     

dolari 

6.6 mlrd. aSS 

dolari 

turizmis wili mSp-Si 6.7% 7.9% 

აქტივობა 

აქტივობა 

აქტივობა 

აქტივობა 

აქტივობა 

აქტივობა 

აქტივობა 

აქტივობა 

აქტივობა 
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monitoringi da Sefaseba. strategiaze muSaobis procesSi aucilebelia 

monitoringis da Sefasebis kriteriumebis dadgena.  TiToeul specifiur 

amocanas unda hqondes Sesabamisi Sefasebis indikatori, romlis 

daxmarebiTac gaizomeba mocemuli amocanis miznis miRweva. amisaTvis 

saWiroa raodenobrivi da xarisxobrivi indikatorebis Segroveba. 

raodenobrivi indikatorebisTvis saWiroa ricxvebis Segroveba, xolo 

xarisxobrivi maCveneblebisTvis sazogadoebrivi azris gageba. 

mniSvnelovania, rom specifiuri amocanebi iyos SMART-is meTodologiiT 

gansazRvruli, rac maTze muSaobas gaamartivebs. 

 

 

 

 

 

 

 

 

turizmTan asocirebul industriebSi samuSao 

adgilebis saSualo wliuri raodenoba 

158,515 301,284 

vizitoris saSualo danaxarji 328 aSS.    

dolari 

600 aSS.        

dolari 
gaCerebis saSualo xangrZlivoba 5 7 

pirdapiri ucxouri investiciebi                                  

(turizmi da momijnave seqtorebi) 

723 mln. aSS 

dolari 

1,178 mln. aSS 

dolari 

saerTaSoriso 

Semosvlebis 

struqtura 

TurqeTis, ukrainis, TurqmeneTisa da 

dsT-s qveynebis wili saerTaSoriso 

SemosvlebSi 

92% 70% 

sxva qveynebis wili saerTaSoriso 

SemosvlebSi 
8% 30% 
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cxrili 15: SMART abriviaturis ganmarteba  

 

 Sefaseba aris samuSaoebis nakrebi, romelic uzrunvelyofs 

saxelmwifosTvis ukukavSirs maTi programebis mizanSewonilobis Sesaxeb. is 

mzardi sferoa, sadac turizmis statistikas mniSvnelovani roli akisria. 

es aris samuSaoebis nakrebi, romelic uzrunvelyofs ukukavSirs saqmis 

Sesrulebaze. turizmis strategiaSi Sefaseba axdens specifikuri 

informaciis miwodebas, romelic konkretulad amocanis Sesrulebis 

efeqtianobas exeba. Sefaseba pirvel rigSi Seqmnilia imisTvis, rom 

turizmSi xelmZRvanelebis mier informirebuli gadawyvetilebebis miReba 

xdebodes strategiuli miznebis miRwevis procesSi.  

 strategias ramdenime naklovaneba gaaCnia.  strategiis SemuSavebisas 

mgegmavebi sxvadasxva meTodebs iyeneben. maT Soris aris yvelasTvis kargad 

cnobili SWOT analizi, Tumca eqspertebma es meTodi am etapze ar miiCnies 

saWirod. aseve ugulvelyofili iyo SMART-is meTodi, romelic mgegmavs 

miznebis SemuSavebaSi exmareba. es problema gamoCnda Semdeg dainteresebul 

pirebTan komunikaciis procesSi, rodesac maT specifiuri miznebisTvis 

aqtivobebis SemuSaveba da Sesabamisi Sefasebis kriteriumis dadgena 

daevalaT. mniSvnelovani problemebia samizne indikatorebSi, maTi 

umravlesoba azrs moklebulia da amas Semdegi Tavis analizi dagvanaxebs. 

Tumca am etapze sxva samizne indikatorebis SemuSaveba SeuZlebeli iyo. 

•Specific. არის თუ არა ამოცანა კარგად განსაზღვრული

და ნათელი?
S

•Measurable. როგორ გაიგებთ მიაღწიეთ თუ არა მიზანს?

რა იქნება ამის საფუძველი?
M

•Achievable. გაქვს თუ არა ამ მიზნის მიღწევის

შესაძლებლობა? გაქვს თუ არა ყველა რესურსი? გყავს

თუ არა ყველა დაინტერესებული პირი ჩართული?

A

•Relevant/Realistic. არის თუ არა რელევანტური შენი

ორგანიზაციისთვის? არის თუ არა რეალისტური?

R

• Time Framed. არსებობს თუ არა დედლაინი? როგორ

განახორციელებ მონიტორინგს?
T
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aseve bevr kiTxvas aCens strategiis damtkicebis procedura. misi damtkiceba 

ar momxdara mTavrobis sxdomaze da mxolod vice-premierma daamtkica, rac 

strategiisTvis Sesabamisi samoqmedo gegmis Sedgenis procesSi sakmaod bevr 

kiTxvas aCens. mTavrobis mier dokumentis damtkiceba mas met legitimurobas 

micemda da monawile mxareebTan maT komunikacias gaamartivebda. garda 

amisa, monawile mxareebi strategiuli miznebis ganxilvisas acxadeben, rom 

maTTan am amocanebis ganxilva ar momxdara, rac Sesabamisi monacemebis 

miRebas arTulebs.   

turizmis sakanonmdeblo baza saqarTveloSi. saqarTveloSi turizmis 

regulireba sxvadasxva normatiuli aqtiT xorcieldeba. erT-erTi yvelaze 

ZiriTadi dokumenti turizmisa da kurortebis regulirebis kuTxiT aris 

saqarTvelos kanoni „turizmisa da kurortebis Sesaxeb“. Tumca,  es kanoni 

sakmaod moZvelebulia da ver umklavdeba turizmSi arsebul Tanamedrove 

gamowvevebs. saqarTvelos strategia iTvaliswinebs mraval mniSvnelovan 

sakiTxs, rogoricaa turizmis sxvadasxva tipis ganviTareba, sakonvencio 

biuros Seqmna saqmiani vizitorebis mozidvis mizniT, regionaluri marTvis 

organoebis Camoyalibebas da sxva. kanoni ganmartebebis donezec ar 

Seesabameba gegmebs, rac momavalSi sakmaod didi damabrkolebeli faqtori 

SeiZleba gaxdes.  

 kanonis pirveli Tavi ganmartebebiT iwyeba. ganmartebebi 

Semoifargleba turizmis zogierTi terminis (turisti,turizmi, turistuli 

resursebi, Sida turizmi a.S) moZvelebuli gansazRvrebiT, romlebic ar 

Seesabameba msoflio turizmis organizaciis rekomendaciebs da arc 

saqarTvelos realobaSi gamoyenebul statistikur monacemebs. garda amisa, 

kanonSi saerTod ar aris ganmartebuli iseTi mniSvnelovani cnebebi, 

rogoricaa vizitori, Cveuli garemo, turistuli danaxarji da sxva.  

kanonis meore TavSi gansazRvrulia dargis marTvis uflebamosili organos 

uflebamosilobebi. dResdReobiT aseTad gvevlineba ekonomikis da mdgradi 

ganviTarebis saministros farglebSi arsebuli turizmis erovnuli 

administracia. Tumca, kanonSi mocemuli debulebebis ganxorcieleba 

praqtikul doneze ar xorcieldeba da arc am organizaciis debulebiT 
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aris gansazRvruli. analogiurad, am etapze arc „Sesabamisobis 

serTifikati“ gaicema, romelic kanonSi gansazRvrulia rogorc dokumenti, 

romelic asabuTebs turistuli da sakurorto momsaxurebis xarisxs da mis 

Sesabamisobas konkretul standartTan an sxva normatiul dokumentebTan.  

 am etapze ar arsebobs regulacia, romelic turizmis administracias 

regionaluri politikis ganxorcielebis saSualebas miscemda. miuxedavad 

imisa, rom municipalitetebi uflebamosilebi arian turizmis 

ganviTarebisTvis aqtivobebi ganaxorcielon, ar arsebobs meqanizmi, romlis 

saSualebiTac  turizmis administraciasTan SeTanxmebiT moxdeboda saerTo  

politikis ganxorcieleba. am konteqstSi unda ganvixiloT regionaluri 

marTvis ofisebi da sainformacio centrebi. regionaluri marTvis ofisebis 

Seqmna gansazRvrulia kanoniT, Tumca misi funqcionirebisTvis saWiro 

kanonmdebloblis Seqmna jerac ver xerxdeba. bevri gamowvevaa sainformacio 

centrebis funqcionirebasTan dakavSirebiTac. turizmis administracias ar 

aqvs sakuTari Senobebi regionebSi, amitom municipalitetebTan 

gaformebulia urTierTgagebis memorandumebi. memorandumi gansazRvravs 

sainformacio centrebis erTobliv operirebis sakiTxebs, Tumca aseTi saxis 

SeTanxmeba ar iZleva grZelvadiani TanamSromlobis garantias.  

 turizmis regulirebisTvis umniSvnelovanesi Tema licenzireba, 

standartebi da sertificirebaa. Tumca praqtikaSi realuri samarTlebrivi 

Sedegebi ar dgeba. Tamamad SeiZleba iTqvas, rom dResdReobiT turizmi 

umeteswilad deregulirebuli industriaa, romelsac rogorc dadebiTi, 

aseve uaryofiTi efeqtebi axlavs. dadebiTad SeiZleba moviazroT 

turistuli sawarmos funqcionirebisTvis saWiro biurokratiuli 

meqanizmebis minimumamde dayvana da korufciis ararseboba. uaryofiTi 

efeqti ki momsaxurebis xarisxis dabali donea. am problemis mogvarebis 

erT-erTi gza avtorizacia SeiZleba gaxdes garkveuli Tanxis garantiiT 

bankSi.  

 saqarTveloSi turizmis sferos aregulirebs sxva kanonebic: kanoni 

„kurortebisa da sakurorto adgilebis sanitaruli dacvis zonebis 

Sesaxeb“,samoqalaqo kodeqsi, sagadasaxado kodeqsi da sxv.   
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 msoflio turizmis organizaciis Tanaxmad, 156  turizmis 

kanonmdeblobis da regulirebis mizania: turizmis mdgradi ganviTarebisa  

da  marTvisTvis  sakanonmdeblo da regulaciuri CarCos Camoyalibeba, 

bunebrivi da kulturuli resursebis dacva da konservacia,  kerZo da 

adgilobrivi sazogadoebis CarTulobis gamartiveba turizmis ganviTarebis 

aqtivobebSi.  is moicavs yvela monawile mxaris rols da valdebulebebs; 

uzrunvelyofs saerTaSoriso/Sida turistebis uflebamovaleobebs; aseve 

uzrunvelyofs monawile biznesebis, Semomyvani da gamyvani turopertorebis 

da sxva dainteresebuli pirebis  uflebebs da valdebulebebs turizmis 

sferoSi.  

 saqarTvelos kanonmdeblobaSi arsebuli problemebis mogvarebisTvis 

ramdenime mniSvnelovani nabijis gadadgmaa saWiro maT Soris: 

 arsebuli turizmis ganviTarebis sakanonmdeblo regulaciebis 

mimoxilva, romelTac  turizmis dawesebulebebze da maT momsaxurebis 

xarisxze gavlena aqvs naklovanebebis da dabrkolebebis 

identificirebis mizniT; 

 saqarTveloSi „Twinning Program“-is Cavardnis mizezebis gamokleva da 

problemebis gaTvaliswineba evrokavSiris kanonmdeblobasTan 

daaxloebis  procesSi; 

 ZiriTadi dainteresebuli pirebis, maT Soris saxelmwifo 

organizaciebis rolis da valdebulebis identifikacia turizmis 

ganviTarebaSi centralur da adgilobriv doneze; 

 turizmis kanonis aRsrulebis mimdinare sakiTxebis ganxilva; 

 kanonmdeblobis qveynis ganviTarebis politikasTan da turizmis 

politikasTan SesabamisobaSi moyvana; 

 yuradRebis gamaxvileba xarisxze, biznesis ganviTarebis simartiveze 

da profesionalizmis stimulirebaze turizmis sferoSi; 

 vorqSopebis seriis Catareba regionalur doneze yvela 

dainteresebuli piris CarTviT kanonmdeblobasTan  arsebuli 

                                                           
156 Tourism Legislation and Regulation http://www2.unwto.org/technical-product/tourism-legislation-and-regulation  
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xarvezebis  identifikaciisTvis turizmis dagegmvis, ganviTarebis, 

marTvis da promouSenis etapebze.  

 zemoT arsebuli nabijebis safuZvelze unda Seiqmnas turizmis 

kanonis drafti, romelic xels Seuwyobs mgrad ganviTarebas, gansazRvravs 

saxelmwifos uflebebs da movaleobebs bunebrivi da kulturuli  

resursebis dacvis mizniT, daicavs industriis  mimwodeblebis da 

momxmareblebis uflebebs da ganmartavs maT movaleobebs. bolo etapi 

dainteresebul mxareebTan konsesusis misaRwevad turizmis kanonis draftis 

erovnul konferenciaze dainteresebuli mxareebisTvis gacnoba unda iyos, 

sadac maTgan saboloo ukukavSiris da dasturis miReba iqneba SesaZlebeli 

turizmis kanonis aRsrulebis implementaciis gegmis SemuSavebaze. 
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3.2 saqarTveloSi warmoebuli turizmis statistikis msoflio turizmis 

organizaciis rekomendaciebTan Sesabamisoba  

 saqarTvelo yovelTvis warmoadgenda mimzidvel turistul adgils 

rogorc Sida, aseve ucxoeli vizitorebisaTvis, radgan gamoirCeva mdidari 

bunebrivi da kulturuli resursebiT. 

 90-iani wlebis dasawyisSi qveyanaSi ganviTarebulma movlenebma, 

arastabilurma politikurma garemom, samoqalaqo da afxazeTis omebma 

Selaxa qveynis imiji saerTaSoriso sarbielze, amitom saqarTveloSi 

ucxoel turistTa Camosvla sagrZnoblad Semcirda. qveyanaSi turizmis 

dargis ganviTarebisaTvis qveyanaSi araxelsayreli garemo Seiqmna. 

aRniSnulma situaciam turistuli produqtis da bazrebis mkveTri 

cvlilebebi gamoiwvia. 157   2000-iani wlebidan saqarTveloSi mdgomareobam 

stabilizacia daiwyo. ganxorcielda kerZo sakuTrebis legalizacia, 

Camoyalibda arasamTavrobo da sazogadoebrivi organizaciebi da gaZlierda 

saerTaSoriso kavSirebi. swored am periodSi moxda saxelmwifos mier 

turizmis dargis ekonomikis ganviTarebis prioritetul mimarTulebad 

aRiareba, ris Sedegadac turizmis seqtorSi gamococxleba daiwyo. 158 

saqarTveloSi turizmi  axal sistemaze gadadis da am gardamaval etapze 

mravali winaaRmdegobis gadalaxva uxdeba. saqarTvelo  aRiqmeba, rogorc 

axali, jer kidev ucnobi qveyana da amdenad yoveli mogzaurisa Tu 

turistisTvis sainteresoa misi aRmoCena. vizitorebis mniSvnelovani mateba 

zrdis interess ekonomikis mniSvnelovani seqtoris-turizmis mimarT. 

Sesabamisad, turizmis statistikuri informacia did adgils ikavebs da 

ufro moTxovnadi xdeba politikosebisa da sxva dainteresebuli 

pirebisTvis.   

             qvemoT mocemuli diagrama gviCvenebs saerTaSoriso Semosvlebis 

raodenobas 2012-2017 wlebSi. aRniSnul periodSi saerTaSoriso mogzaurebis 

raodenoba saSualod 12%-iT izrdeboda.  

 

                                                           
157მეტრეველი, მარინა, „ტურიზმის ეკონომიკა და პოლიტიკა“, თბილისი 2011, გვ. 194 
158მეტრეველი, მარინა, „ტურიზმის ეკონომიკა და პოლიტიკა“, თბილისი 2011, გვ. 194 
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diagrama 8: saerTaSoriso Semosvlebi wlebis mixedviT  

                  

 sazRvris kveTis saregistracio procedura sxvadasxva tipis 

Semosvlebis identificirebis saSualebas iZleva. 2017 wels vizitebis 

saerTo raodenobidan 46%-ma 24 saaTze met xans gastana, 31.5% erTdRian 

vizits Seadgenda, xolo  22.5% tranzitis mizniT ganxorcielda. 

mniSvnelovania aRiniSnos, rom 2017 wels 24 saaTze meti xniT gaCerebuli 

vizitebis zrdis  kuTxiT saqarTvelo msoflioSi erT-erTi lideri iyo. es 

faqti aRiniSna  msoflio turizmis organizaciis yovelwliur 

gamocemaSi.159 

cxrili 16: saerTaSoriso Semosvlebi tipebis mixedviT  

 saqarTveloSi saerTaSoriso Semosvlebi sezonurobiT xasiaTdeba. 

bolo sami wlis statistikidan vlindeba, rom  yvelaze popularuli 

                                                           
159 UNWTO World Tourism Highlights,2018 edition 

4,428,221

5,392,303 5,515,559
5,901,094

6,360,503

7,556,273

2012 2013 2014 2015 2016 2017

2.3%

18.8%

7%
7.8%

21.8%

vizitis tipi 2013 2014 2015 2016 
2017 

cvlilreba  
% 

2016-2017 

sul 5,392,303 5,515,559 5,901,904 6,360,503 7,556,273 18.8% 

24 saaTi da 
meti (turisti) 

2,065,296 2,229,094 2,281,971 2,720,970 
3,479,507 27.9% 

erTdRiani 
vizitebi 

2,138,216 2,172,429 2,218,288 2,318,189 
2,376,596 2.5% 

tranziti 1,188,791 1,114,036 1,400,835 1,321,344 1,700,170 28.7% 
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sezoni saerTaSoriso mogzaurebisaTvis aris zafxuli. sezonis 

ganmavlobaSi 2017 wels saerTaSoriso mogzaurebis raodenoba 2,729,669-s 

Seadgenda (ivnisi 666,487; ivlisi  982,588; agvisto 1,080,594), romelic mTliani 

mogzaurebis 36.1% iyo.  

 saerTaSoriso Semosvlebis umetesi nawili - 80.1% (6,053,251) mezobeli 

qveynebidan ganxorcielda, mxolod 19.9% (1,503,022) dafiqsirda sxva 

qveynebidan. 2017 wels evrokavSiris qveynebidan Semosul mogzaurTa wili ki 

4.3% (322,518) iyo, zrdam wina welTan mimarTebaSi 22% Seadgina. somxeTi 

lideria saerTaSoriso SemosvlebSi 1,718,243 mogzauriT.  

cxrili 17: saerTaSoriso Semosvlebi top 10 qveyana   

N qveyana  2016 weli  2017 weli   cvlileba cvlileba % 

1 somxeTi 1,496,437 1,718,243 221,806 14.8% 

2 azerbaijani 1,523,703 1,695,084 171,381 11.2% 

3 ruseTi 1,038,750 1,392,842 354,092 34.1% 

4 TurqeTi 1,256,561 1,247,082 -9,479 -0.8% 

5 irani 147,937 322,898 174,961 118.3% 

6 ukraina 174,858 193,127 18,269 10.4% 

7 israeli 92,215 125,320 33,105 35.9% 

8 indoeTi 36,410 59,738 23,328 64.1% 

9 yazaxeTi 48,849 56,801 7,952 16.3% 

10 saudis arabeTi 21,257 56,252 34,995 164.6% 

 

 saerTaSoriso Semosvlebis mxolod 24 saaTi da meti droiT  

gaCerebulebis CvenebiT  gansxvavebuli suraTi iqmneba. ruseTi lideria am 

indikatoriT, mas ki  danarCeni mezobeli qveynebi mosdevs. 

cxrili 18: saerTaSoriso turistuli Semosvlebi  

N qveyana 2016 weli 2017  weli cvlileba cvlileba % 

1 ruseTi 662,087 904,740 242,653 36.6% 

2 Azerbaijani 396,440 451,704 55,264 13.9% 

3 somxeTi 331,034 384,172 53,138 16.1% 

წყარო:შინაგან საქმეთა სამინისტრო 
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4 TurqeTi 390,527 374,983 -15,544 -4.0% 

5 irani 138,713 305,209 166,496 120.0% 

6 ukraina 144,284 156,369 12,085 8.4% 

7 israeli 88,961 121,891 32,930 37.0% 

8 indoeTi 36,084 59,200 23,116 64.1% 

9 saudis arabeTi 19,805 52,286 32,481 164.0% 

10 yazaxeTi 44,407 50,682 6,275 14.1% 

 

 saerTaSoriso Semosvlebis yvelaze didi raodenoba (77.8%) saxmeleTo 

transportiT ganxorcielda  (5,880,763),  Semdeg modis sahaero  1,565,305 

(20.7%) da sarkinigzo 73,392 (1%) gziT Semosuli mogzaurebi. yvelaze 

naklebi raodenoba sazRvao gziT Semovida 36,813 (0.5%). yvelaze datvirTuli 

sazRvaria sadaxlo 1,349,455  vizitiT (mTliani sazRvris kveTebis 17.9%). mas 

mosdevs sarfi 1,288,993  (17.1%) da Tbilisis saerTaSoriso aeroporti (16.5%). 

ekonomikuri maCveneblebi. saqarTvelos sagadasaxdelo balansze ucxoeli 

vizitorebis danaxarjebs  didi gavlena aqvs. saqarTvelos servisis 

eqsportis Semosavlebidan  daaxloebiT 68% turizmze modis. aqtivebis 

mxares sagadasaxdelo balansi aRwers saqarTvelos Semosavals ucxouri 

vizitorebis mogzaurobidan saqarTveloSi, xolo valdebulebebis mxares 

igi aCvenebs saqarTvelos rezidentebis danaxarjebs sazRvargareT yofnis 

dros.  2017 wlis monacemebiT Semosavali ucxouri turizmidan 

saqarTveloSi Seadgenda 2.75 miliard dolars (zrda 27%), 160  xolo 

saqarTvelos moqalaqeebis danaxarjebma ucxour turizmze 0.49 miliardi 

dolari Seadgina. (zrda 20%) Sedegad, ucxouri turizmis balansi 

saqarTveloSi  2.29 miliard dolars Seadgenda (zrda 28.5%). 

 

 

 

                                                           
160 აღნიშნული მონაცემები წინასწარია. 

წყარო:შინაგან საქმეთა სამინისტრო 
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cxrili 19: ucxour valutaSi miRebuli Semosavali Semomyani turizmidan, 

kvartluri 2013-2017 (aTasi dolari) 

 2013 2014 2015 2016 2017 ცვლილება % 

2016-2017 

 sul 1,719,700 1,787,140 1,935,915 2,166,334 2,751,280 27% 

მათ შორის ↓ ↓ ↓ ↓ ↓ ↓ 

I.კვ 302,818 315,461 306,365 352,524 434,579 23.3% 

II. კვ 426,525 429,690 460,056 515,388 658,829 27.8% 

III.კვ 604,202 649,775 741,807 817,192 1,081,074 32.3% 

IV. კვ 386,156 392,215 427,688 481,229 576,798 19.9% 

 

 

 2017 wels saerTaSoriso mogzaurebis mier ucxouri sagadaxdo 

baraTebiT ganxorcielebulma operaciebma  2.6 miliardi lari Seadgina, 

wina welTan SedarebiT  26.8%-iani zrda dafiqsirda. 

 2017 wlis jamuri monacemebiT wilma mTlian Siga produqtSi 6.9% 

Seadgina. zrda wina wlis analogiur periodTan SedarebiT +13%-ia. rogorc 

cxrilidan Cans yvelaze met damatebul Rirebulebas turistuli kompaniebi 

hqmian, mas mohyveba transporti da kvebis obieqtebi. ganTavsebis saSualebebs 

ki yvelaze naklebi wili aqvs. 

 

 

 

 

 

 

 

წყარო:სტატისტიკის ეროვნული სამსახური 
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cxrili 20: turizmis sferoSi damatebiTi Rirebuleba  

saqarTveloSi turizmis statistikisTvis mniSvnelovani kvlevebi. ამ ეტაპზე 

saqarTveloSi ori mniSvnelovani kvleva tardeba saerTaSoriso da Sida 

vizitorebis kvleva. saerTaSoriso vizitorebis kvleva garkveuli mizezebis 

gamo ar qveyndeba. Tumca misi regularulad Catareba kvlav xdeba.  mis 

nacvlad zogadi warmodgenis Sesaqmnelad  mimovixiloT 2013 wels 

Catarebul kvleva. 

 2013 wels saerTaSoriso vizitorebis  jamuri danaxarjebi 3,209,514,995 

lari iyo, xolo erTi vizitoris mier gaweuli saSualo danaxarji 600 

lari. mogzaurobis saSualo xangrZlivoba  5 Rames  Seadgenda.161 

 

 

 

                                                           
161 საერთაშორისო ვიზიტორების კვლევა 2013. კვლევის ჩამტარებელი ორგანიზაცია ACT.  დამკვეთი 

საქართველოს ტურიზმის ეროვნული ადმინისტრაცია 

turizmis sferoSi 

damatebiTi Rirebuleba 

(aTasi lari) 

2013 2014 2015 2016 2017 

sul 1,374,400 1,586,659 1,842,131 1,978,295 2,235,363 

maT Soris: ↓ ↓ ↓ ↓ ↓ 

ganTavsebis obieqtebi 185,000 222,471 284,380 344,041 448,891 

kvebis obieqtebi 341,200 373,178 409,548 478,084 516,918 

transporti 356,000 445,707 444,045 460,005 524,362 

turistuli kompaniebi 492,200 545,303 704,158 696,165 745,192 

qveynis mSp sabaziso 

fasebSi 

23,335,029 25,095,692 27,468,441 29,323,895 32,587,074 

turizmis wili mSp-Si 5.89% 6.32% 6.71% 6.75% 6.86% 

       
წყარო: სტატისტიკის ეროვნული სამსახური 
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cxrili 21: saerTaSoriso vizitorebis danaxarjebi kategoriebis mixedviT  

danaxarjebis komponentebi mTliani danaxarji 

(lari)  

wili % 

sakvebi da sasmeli 943,672,386 29% 

ganTavsebis saSualebebi 606,038,439 19% 

Sopingi 602,764,217 19% 

rekreacia, kulturuli da sportuli aqtivobebi 448,090,929 14% 

adgilobrivi transporti 335,363,639 10% 

sxva danaxarjebi 273,585,387 9% 

 

 danaxarjebis garda, romelic yvelaze mniSvnelovani maCvenebelia 

saerTaSoriso vizitorebis kvlevidan, Semdegi indikatorebis miRebaa 

SesaZlebeli: mudmivi sacxovrebeli adgili, vizitis mizani da sixSire, 

gaCerebis xangrZlivoba, monaxulebadi adgilebi, ganTavsebis saSualeba, 

informaciis wyaro, Tanmxlebi pirebi, transportis saSualebebi, vizitis 

organizeba, popularuli aqtivobebi, kmayofilobis done.  

 Sida vizitorebis kvlevis gamoqveyneba yovelkvartalurad xdeba. 

magaliTisTvis ganvixiloT 2017 wels dafiqsirebuli monacemebi. bolo 

periodSi Sida vizitorebis mier ganxorcielebuli vizitebis raodenobaSi 

pozitiuri tendencia SeiniSneba. 2017 wels vizitebis raodenobam 12.64 

milioni Seadgina, rac 2.5%-iT naklebia wina welTan SedarebiT.  

 2017 wlis monacemebiT Sida vizitorebis danaxarjebma 1.6 miliardi 

lari Seadgina, rac wina welTan SedarebiT 0.6%-iT metia. erTi vizitisas 

gaweuli saSualo danaxarji ki 129 lari iyo, xolo vizitis saSualo 

xangrZlivoba  2 Rames  Seadgenda.  

 

 

 

წყარო:ტურიზმის ეროვნული ადმინისტრაცია 
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cxrili 22: vizitis danaxarjebi komponentebis mixedviT  

vizitis danaxarjebi komponentebis 
mixedviT 
 

 x1000 ლარი ცვლილება 

% 

დანახარჯის 

წილი 2017წ. 
2016წ. 2017წ. 

sayidlebi 433,433 503,137 16% 30.8% 

sakvebi da sasmeli 463,830 400,712 -14% 24.6% 

transporti 273,284 303,918 11% 18.6% 

ganTavsebis saSualeba 75,209 66,626 -11% 4.1% 

rekreacia, kulturuli aqtivobebi 26,898 21,051 -22% 1.3% 

sxva 349,449 336,076 -4% 20.6% 

 

  zemoT mocemuli indikatorebis garda kvlevidan SesaZlebelia aseve 

Semdegi indikatorebis miReba: sacxovrebeli adgili, vizitis mizani da 

sixSire, vizitis xangrZlivoba, monaxulebuli adgilebi, ganTavsebis 

saSualebebi, informaciis wyaroebi, satransporto saSualebebi, 

kmayofilobis done, danaxarjebi. 

turizmis statistikis mwarmoebeli organizaciebi. dResdReobiT  turizmis 

statistikis warmoebis struqtura bolomde ar aris Camoyalibebuli, Tumca 

garkveuli saqmianobebis specializacia SeimCneva. turizmis statistikis 

Semgroveblebi arian: turizmis erovnuli administracia, Sinagan saqmeTa 

saministro, statistikis erovnuli samsaxuri da erovnuli banki. maT garda 

mniSvnelovani statistikis miReba aseve SesaZlebelia Semdegi 

organizaciebidan:  saqarTvelos saaviacio saagento, daculi teritoriebis 

saagento, kulturuli memkvidreobis dacvis saagento, saqarTvelos 

erovnuli muzeumi.  

 turizmis statistikis mwarmoeblebis ganxilva turizmis 

administraciiT daviwyoT. wina wlebSi turizmis erovnuli administracia 

erTaderTi organizacia iyo, romelic turizmis statistikis mimarTulebiT 

muSaobda. igi turizmis monacemebis Segrovebaze da gavrcelebaze mTavar 

pasuxismgebel saxelmwifo organos warmoadgenda da misdevda msoflio 

turizmis organizaciis rekomendaciebs. turizmis erovnulma administraciam 

gare resursebis saSualebiT ramdenime kvleva Caaatara. maTgan yvelaze 

წყარო:სტატისტიკის ეროვნული სამსახური 
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mniSvnelovania 2013 wels Catarebuli saerTaSoriso da Sida vizitorebis 

kvleva, romelmac  xarvezebis miuxedavad xeli Seuwyo meTodologiur 

srulyofas. dResdReobiT turizmis erovnuli administracia turizmis 

statistikis erTad Tavmoyraze, angariSebis gamoSvebaze da analizze 

muSaobs, uSualo kvleviTi saqmianoba ki statistikis erovnul samsaxurs 

gadaeca. turizmis erovnul admistraciaSi Semdegi informaciaa 

xelmisawvdomi: ganTavsebis saSualebebis, turoperatorebis, kvebis 

obieqtebis  baza. (aRsaniSnavia, rom bazaSi registracia nebayoflobiTia). 

garda amisa, yovel eqvs TveSi xdeba mSenebare da axalaSenebuli 

ganTavsebis saSualebebis aRricxva. aseve turizmis erovnuli administracia 

saWiroebebidan gamomdinare atarebs sxvadasxva kvlevebs: zamTris 

kurortebis kvleva, RonisZiebebis ekonomikuri efeqtebis kvleva, 

turoperatorebis kvleva, saerTaSoriso bazrebis kvleva da sxv. 

 Sinagan saqmeTa  saministros sainformacio analitikuri departamenti 

axdens saerTaSoriso Semosvlebis statistikis aRweras specialuri 

programis saSualebiT, romelic saqarTvelos yvela sasazRvro gamSveb 

punqtSia damontaJebuli. misi saSualebiT SesaZlebelia ucxoeli qveynis 

moqalaqeebis Semosvlebis da gasvlebis registracia, rac Semdegi 

maCveneblebis daTvlis safuZvelia: saerTaSoriso Semosvlebi erovnebis, 

sazRvrebis da sazRvris tipebis mixedviT, 24 saaTze meti da naklebi droiT 

ganxorcielebuli vizitebi, satranzito mizniT ganxorcielebuli vizitebi 

da vizitis saSualo xangrZlivoba. 
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cxrili 23: Sinagan saqmeTa saministros mier warmoebuli indikatorebis 

ganmartebebi   

ინდიკატორი განმარტება 

საერთაშორისო შემოსვლები უცხო ქვეყნის მოქალაქეების მიერ საქართველოს საზღვრის კვეთები 

 

24 საათი და მეტი 

(ტურისტი) 

გულისხმობს ვიზიტებს, რომელიც 24 საათზე მეტხანს გრძელდება. 

წარმოადგენს ტურისტების მიახლოებით მნიშვნელობას. 

 

ტრანზიტული ვიზიტი  

გულისხმობს ვიზიტებს 24 საათზე ნაკლები ვადით და ქვეყნის 

დატოვებას განსხვავებული საზღვრით, ვიდრე შემოსვლისას. 

 

ერთდღიანი ვიზიტი  

გულისხმობს ვიზიტებს, 24 საათზე ნაკლები ვადით და ქვეყნის 

დატოვებას იგივე საზღვრით, როგორც შემოსვლისას.  

 

გაჩერების საშუალო 

ხანგრძლივობა  

გულისხმობს იმ ვიზიტების საშუალო ხანგრძლივობის დათვლას, 

რომელიც მოცემულ წელს დასრულდა. ამასთან ვიზიტი არ უნდა 

აღემატებოდეს ერთ წელს.  

           

 sajaro samarTlis iuridiuli piri – saqarTvelos statistikis 

erovnuli samsaxuri (saqstati) warmoadgens saqarTvelos kanonmdeblobis 

Sesabamisad statistikis warmoebisa da statistikuri informaciis 

gavrcelebis mizniT Seqmnil dawesebulebas, romelic Tavis saqmianobas 

damoukideblad axorcielebs. statistikis erovnuli samsaxuri 

pasuxismgebelia ori mniSvnelovani kvlevis-saerTaSoriso da Sida 

vizitorebis kvlevis ganxorcielebaze.   

 saqarTvelos statistikis erovnuli samsaxuri (saqstati) 2014 wlis 

ivlisidan ikvlevs ucxoel vizitorebs. respondentTa gamokiTxva 

mimdinareobs saqarTvelos aT sasazRvre-gamSveb punqtze. aRniSnuli kvleva 

tardeba gaeros msoflio turizmis organizaciis meTodologiis 

Sesabamisad. adgilobrivi Sinameurneobebis turizmis kvlevas ki  

statistikis erovnuli samsaxuri (saqstati) 2014 wlis meore kvartlidan 

axorcielebs. igi moicavs saqarTvelos mTel teritorias okupirebuli 

წყარო:შინაგან საქმეთა სამინისტრო 
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teritoriebis garda. kvleva xorcieldeba gaeros msoflio turizmis 

organizaciis meTodologiis Sesabamisad da  mizans adgilobrivi 

Sinameurneoebis turizmis kvlevis statistikurad saimedo informaciis 

miReba warmoadgens.  

 am ori kvlevis garda statistikis erovnuli samsaxuri axorcielebs 

turizmis wilis mTlian Siga produqtSi daTvlas, ganTavsebis saSualebebis 

monacemebis Segrovebas da  turizmSi dasaqmebis gamoangariSebas. 

aRsaniSnavia, rom 2016 wlidan es organizacia uars ambobs bolo monacemis 

miwodebaze, radgan maTi gancxadebiT misi daangariSebisTvis sakmarisi 

monacemebi ar aris.  

 saqarTvelos erovnul banks mniSvnelovani adgili ukavia turizmis 

statistikaSi. 2007 wlidan saqarTvelos mTavrobis da erovnuli bankis 

xelmZRvanelebis SeTanxmebis safuZvelze, sagadasaxdelo balansis Sedgenis 

pasuxismgebloba mTlianad saqarTvelos erovnul banks daekisra. 

saqarTvelos sagadasaxdelo balansi, saerTaSoriso sainvesticio pozicia 

da sagareo vali dgeba kvartaluri da wliuri periodulobiT da mas 

erovnuli banki gamoscems yovelwliurad. 

 turizmis saerTaSoriso rekomendaciebis Tanaxmad,  sagadasaxdelo 

balansSi arsebuli kategoria „mogzauroba“ moicavs individis danaxarjebs 

mogzaurobis dros da Sedgeba kreditisa da debetisagan. mogzaurobis 

krediti moicavs ararezidentebis mier SeZenil saqonelsa da momsaxurebas 

sakuTari gamoyenebisTvis an sxvisTvis gadasacemad qveyanaSi vizitis dros.  

mogzaurobis debeti moicavs rezidentebis mier Sesyidul saqonelsa da 

momsaxurebas sakuTari moxmarebisTvis an sxvisTvis gadasacemad  sxva 

qveyanaSi  vizitis dros. 

 kategoria „mogzauroba“ cal-calke aris warmodgenili biznes da 

piradi miznebisTvis. biznes mogzauroba moicavs saqonelsa da momsaxurebas, 

romlis Sesyidvac xdeba sazRvargareT yvela tipis biznes aqtivobisTvis. 

piradi mogzauroba moicavs saqonels da momsaxurebas, romlis SeZenac 

xdeba biznesis garda yvela mizeziT, rogoricaa Svebuleba, rekreaciul da 
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kulturul RonisZiebebSi monawileoba, megobrebTan da naTesavebTan viziti, 

piligrimebi, ganaTleba da janmrTelobasTan dakavSirebuli mizezebi.  

 zemoT mocemuli monacemebis garda saqarTvelos erovnuli banki aseve 

aqveynebs monacemebs saerTaSoriso mogzaurebis mier ucxouri sagadaxdo 

baraTebiT ganxorcielebuli operaciebis Sesaxeb. 

turizmis statistikis Semgroveblebi SesaZlebelia SevajamoT cxrilis 

saxiT: 

cxrili 24: turizmis statistikis Semgrovebeli organizaciebi  

ორგანიზაცია სტატისტიკური ინფორმაცია ტურიზმში 

 

 

 

 

ტურიზმის ეროვნული 

ადმინისტრაცია 

 

განთავსების საშუალებები- ტიპი, ოთახები, ადგილები, და სხვ, STR 

Global 

მშენებარე და ახალაშენებული განთავსების საშუალებები-მშენებლობის 

დაწყების და დასრულების დრო, ექსპლოატაციაში შესვლის თარიღი და 

სხვ. 

ტუროპერატორები-დასახელება, სპეციალიზაცია, საკონტაქტო ინფორმაცია 

კვების ობიექტები-საკონტაქტო ინფორმაცია 

კვლევები: ზამთრის კურორტების კვლევა, ღონისძიებების ეკონომიკური 

ეფექტების კვლევა, ტუროპერატორების კვლევა 

 

 

სტატისტიკის ეროვნული სამსახური 

განთავსების საშუალებები-ოთახები, ადგილები, ტიპები და სხვ 

ეკონომიკური ინდიკატორები: ტურიზმის წილი მთლიან შიგა 

პროდუქტში, დასაქმება, ინვესტიციები. 

კვლევები: საერთაშორისო და შიდა ვიზიტორების კვლევა, gamyvani 

vizitorebis kvleva (dagegmili). 

 

შინაგან საქმეთა სამინისტრო 

საერთაშორისო შემოსვლები(საზღვრის კვეთები)-24 საათი და მეტი, 

ტრანზიტული ვიზიტები, ერთდღიანი ვიზიტები, გაჩერების საშუალო 

ხანგრძლივობა, ქვეყნების მიხედვით ვიზიტები და ტურისტული 

ვიზიტები, და სხვ. 

 

საქართველოს ეროვნული ბანკი 

საერთაშორისო შემოსავლები-ბიზნეს მოგზაურების და პირადი მიზნით 

მოგზაურების შემოსავლები, უცხოური საგადახდო ბარათებით 

განხორციელებული ოპერაციები 

დაცული ტერიტორების სააგენტო დაცული ტერიტორების ვიზიტორები და შემოსავლები-ვიზიტორები 
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ეროვნების მიხედვით, წლების და თვების მიხედვით და ა.შ. 

საქართველოს სამოქალაქო ავიაციის 

სააგენტო 

საქართველოში განხორციელებული რეისები და მგზავრების შემოსვლა-

აეროპორტების მიხედვით, ჩარტერული და რეგულარული ფრენების 

მიხედვით, პირდაპირი ფრენები საქართველოდან და სხვ. 

საქართველოს კულტურული 

მემკვიდრეობის დაცვის ეროვნული 

სააგენტო და  ეროვნული მუზეუმი 

მუზეუმში ვიზიტორების რაოდენობა 

 

 turizmis statistikis ZiriTadi mwarmoeblebis garda aseve 

informaciis mniSvnelovani wyaroa saqarTvelos samoqalaqo aviaciis 

saagento, romelic axdens informaciis miwodebas frenebisa da reisebis 

Sesaxeb. rogorc wina TavSi vnaxeT, saqarTveloSi pirdapir frenebs 

moTxovnaze sakmaod mniSvnelovani gavlena aqvs. Sesabamisad informaciis es 

wyaroc aqtiurad gamoiyeneba mkvlevarebis mier. daculi teritoriebis 

saagento axdens dacul teritoriebze vizitebis Sesaxeb monacemebis 

Sejamebas teritoriuli administraciebis mixedviT. monacemebi moipoveba  

vizitorebis  mier Sevsebuli saregistracio formebidan maTi vizitorTa 

centrebSi registraciisas. rac Seexeba muzeumebis Sesaxeb informacias misi 

ZiriTadi mimwodeblebi arian saqarTvelos kulturuli memkvidreobis 

dacvis erovnuli saagento da  saqarTvelos erovnuli muzeumi maTze 

daqvemdebarebuli muzeumebTan  erTad. 

turizmis statistikis meTodologiebi saqarTveloSi da maTi Sesabamisoba 

saerTaSoriso rekomendaciebTan. sazogadoebaSi sakmaod bevri kiTxva 

arsebobs saqarTveloSi Semosuli turistebis aRricxvis meTodologiis 

Sesaxeb.   wlebis ganmavlobaSi saerTaSoriso Semosvlebis interpretireba 

arasworad xdeboda, ramac sazogadoebaSi undoblobis grZnoba gaaCina. 

turizmis statistikis interpretacia arc amJamad xdeba bolomde sworad. 

analizi daviwyoT saqarTveloSi mimdinare situaciis aRweriT, Semdeg   

mimovixiloT msoflio turizmis organizaciis mier rekomendirebuli 

koncefciebi, saboloo jamSi ki SedarebiTi analizi dagvexmareba 

ganvsazRvroT saerTaSoriso rekomendaciebTan Seusabamo koncefciebi 
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saqarTveloSi.   aseve  mniSvnelovania aRvweroT is samuSao rac  

rekomendaciebTan daaxloebis kuTxiT ukve gakeTda saqarTveloSi. 

 dResdReobiT, rogorc zemoT avRniSneT, saqarTveloSi Semosuli 

adamianebis aRricxvas Sinagan saqmeTa saministro axorcielebs. sazRvarze 

gadmosul adamianebs Sinagan saqmeTa saministro moixseniebs, rogorc ucxo 

qveynis moqalaqeebis vizitebs, turizmis erovnuli administracia ki maT 

saerTaSoriso mogzaurebs an saerTaSoriso Semosvlas  uwodebs. 

saerTaSoriso Semosvlebi xasiaTdeba Semdegi maxasiaTeblebiT: 

 saerTaSoriso SemosvlebSi Sedis yvela ucxo qveynis moqalaqe; 

 aRricxva qveynebis mixedviT xorcieldeba pasportis safuZvelze. aqve 

unda aRiniSnos, rom saerTaSoriso Semosvlebis raodenobaSi 

saqarTvelos moqalaqis aRricxva ar xdeba  bevri spekulaciebis 

miuxedavad; 

 saerTaSoriso SemosvlebSi iTvleba sazRvris kveTebi. ucxoeli 

moqalaqis  mier wlis ganmavlobaSi xuTi Semosvla daiangariSdeba, 

rogorc xuTi saerTaSoriso Semosvla.  

 rogorc cxrili 7-Si  vixileT, es maCvenebeli saqarTveloSi 6,360,503 

iyo. am mniSvnelobidan xdeba Semdeg ramdenime kategoriis gamoyofa: 24 

saaTi da meti, tranzituli viziti da erTdRiani viziti. 

 

cxrili 25: turizmis statistikis ZiriTadi indikatorebi saqarTveloSi   

 

    

 aqedan yvelaze mniSvnelovani indikatori im Semosvlebis raodenobaa, 

romlis xangrZlivobac  24 saaTis tolia an aRemateba. Sinagan saqmeTa 

saministro am monacems moixseniebs rogorc 24 saaTi da meti  (turisti), 

საერთაშორისო
შემოსვლები

24 საათი და მეტი
(ტურისტული

ვიზიტი)

ტრანზიტული
ვიზიტი

ერთდღიანი ვიზიტი
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turizmis administraciasac analogiuri ganmarteba aqvs.  saqarTveloSi 

turisti ganimarteba rogorc  saerTaSoriso Semosvlebis is nawili, 

romelic 24 saaTi da meti rCeba, rac amave dros  niSnavs, rom kategoria 

„saerTaSoriso SemosvlisTvis“ damaxasiaTebeli Tvisebebic aqvs. rogorc 

cxrili 7-Si vixileT es maCvenebeli 2016 wlisTvis  2,720,970 Seadgenda. aqve 

unda aRiniSnos, rom saqarTvelos kanonSi turizmis da kurortebis Sesaxeb 

turisti ganimarteba, rogorc „turisti - fizikuri piri, romelic 

nebayoflobiT mogzaurobs mudmivi sacxovrebeli adgilis farglebs gareT, 

dasvenebis, gajansaRebis, saqmiani an sxva mizniT, aranakleb 24 saaTis da 

ara umetes erTi wlis vadiT, da romlis mogzaurobac ar anazRaurdeba 

droebiTi yofnis adgilis safinanso wyaroebidan.“  turistebis aRricxva 

kanonis mixedviT xdeba, Tu ar miviRebT mxedvelobaSi adamianebs, visi 

mogzaurobac ar anazRaurdeba droebiTi yofnis adgilis safinanso 

wyaroebidan. am segmentis gamokleba ar xorcieldeba. Tumca SeiZleba 

vivaraudod rom es segmenti didi ar aris amitom es maCvenebeli sruliad 

ergeba kanonSi mocemul ganmartebas.   

 saqarTveloSi arsebuli  situaciis aRweris Semdeg SegviZlia 

turizmis msoflio organizaciis rekomendaciebze gadavideT, romelsac 

pirvel TavSi ukve  SevexeT turizmis miwodebis da moTxovnis perspeqtis 

analizisas. turizmis msoflio organizaciis SemTxvevaSic analizis sawyisi 

wertili kategoria „saerTaSoriso Semosvlebia“. Tumca msoflio turizmis 

organizacia saerTaSoriso Semosvlebs aseve ukavSirebs saerTaSoriso 

mogzaurebis koncefcias, romelTac ganmartavs, rogorc pirovnebebs, 

romlebic gadaadgildebian geografiul adgilebs Soris sxvadasxva mizniT 

da xangrZlivobiT. mogzauris qveganStoebaa vizitori, romelic Tavis mxriv 

iyofa erTdRian vizitorad da vizitorad RamisTeviT, romelsac turistad 

moixsenieben.   vizitori ganimarteba rogorc mogzauri, romelic mgzavrobs 

mTavari daniSnulebis adgilisken Cveuli garemos gareT, erT welze 

naklebi vadiT, nebismieri mTavari mizniT (biznesi, dasveneba, an piradi 

mizezebi), garda daniSnulebis qveyanaSi an daniSnulebis adgilze arsebul 

dawesebulebaSi  dasaqmebisa.  es ganmarteba turizmis moTxovnis analizisas 

pirvel TavSi gamoviyeneT. saerTaSoriso vizitori ki ararezidenti piria 
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turistul mgzavrobaSi. 162  aqve unda aRiniSnos, rom mkvlevarisTvis 

gansakuTrebul interesis sagans individebis mier ganxorcielebuli 

vizitebis maxasiaTeblebi da maTi raodenoba warmoadgens, vidre Tavad 

vizitorebis raodenoba. maSasadame saerTaSoriso  vizitors unda hqondes 

Semdegi maxasiaTeblebi: 

 saerTaSoriso vizitorad iTvleba ucxo qveynis rezidenti da ara 

moqalaqe; 

 saerTaSoriso vizitori aucileblad unda mogzaurobdes Cveuli 

garemos gareT; 

 misi mogzauroba ar unda aRematebodes erT wels; 

 hqondes mogzaurobis mTavari mizani; 

 ar iyos dasaqmebuli daniSnulebis qveyanaSi. 

 zemoT mocemuli maxasiaTeblebidan gansakuTrebiT mniSvnelovania 

rezidentoba da Cveuli garemo. msoflio turizmis organizaciis 2008 wlis 

rekomendaciaSi mocemulia: „miuxedavad imisa, rom erovneba miTiTebulia 

mogzauris pasportSi (an sxva saidentifikacio dokumentSi), rezidentobis 

qveyana unda dadgindes kiTxvis Sedegad (xSirad sacxovrebeli adgilis 

misamarTis miTiTebiT), Tumca es SeiZleba ar iyos sakmarisi. 

rekomendirebulia mogzaurebis da vizitorebis klasifikacia maTi 

rezidentobis qveynis mixedviT.“ es rekomendacia efuZneba im daSvebas, rom 

qveynis moqalaqeobis  miuxedavad pirovneba SeiZleba sxva qveyanaSi 

cxovrobdes. mkvlevarisTvis interesis sagans swored misi sacxovrebeli 

adgili warmoadgens. magaliTisTvis SegviZlia TurqeTis moqalaqe 

moviyvanoT, romelic germaniis rezidentia. mis maxasiaTeblebis analizs 

moqalaqeobis mixedviT Tu gavakeTebT, Sedegad miviRebT germaniis 

macxovreblisTvis damaxasiaTebel maCveneblebs, rac araswori daskvnebis 

gakeTebas gvaiZulebs. aseve gansakuTrebul yuradRebas imsaxurebs erTi 

garemoeba, rekomendaciebis Tanaxmad rezidentobis mixedviT aRricxvisas 

saerTaSoriso vizitorad SeiZleba saqarTvelos moqalaqec CaiTvalos, 

                                                           
162 UNWTO. International Recommendations for Tourism Statistics 2008/Department of Economic and Social Affairs, 
Statistics Devision. Publisher: New Yoir: United Nations, 2010, პარ.2.42 
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romelic sxva qveynis rezidentia. Tumca maT momavalSi gegmaSi 

saqarTvelos rezidentoba ar unda hqondeT.  

 aseve mniSvnelovania Cveuli garemos gansazRvra, romlis farglebSic 

individi awarmoebs regularul, rutinul cxovrebas. Cveuli garemos 

SemoRebiT Cven iseTi segmentis ugulvelyofa SegviZlia, romelic 

regularulad moZraobs sazRvarze da maT yoveldRiurobas warmoadgens. 

aseTi adamianebi mkvlevarisTvis ar warmoadgens interess da unda iqnas 

gamoricxuli. Cveuli garemos identifikaciis sxvadasxva xerxi arsebobs. 

zogi qveyana respondentebs aZlevs saSualebas gadawyviton mgzavroba 

turistuli unda iyos Tu ara. Tumca turizmis msoflio organizaciis 

rekomendaciebiT unda SemuSavdes erovnuli kriteriumi „Cveuli garemos“ 

gansasazRvrad. radgan vizitorebis dineba sakmaod sensitiuri Temaa, maTi 

rekomendaciiT aRniSnuli sakiTxi mezobel qveynebTan konsultaciiT unda 

gadawydes, imisTvis rom SedarebiTobis principi ar dairRves. Cveuli 

garemos gansazRvrasTan dakavSirebuli bevri faqtoris gamo, msoflioSi 

mas sxvadasxva interpretacias aZleven.  mto-s rekomendaciebiT „Cveuli 

garemos“ ganmarteba dafuZnebuli unda iyos Semdeg garemoebebze: 

mgzavrobis sixSire (dasasvenebel saxlebSi vizitebis garda), mgzavrobis 

xangrZlivoba, saxelmwifo sazRvris gadakveTa, Cveuli garemodan manZili. 

 saerTaSoriso mogzaurebs, saerTaSoriso vizitorebis garda, aqvT 

kidev erTi ganStoeba kategoria „sxva saerTaSoriso mogzaurebis“ saxiT, 

romelic ar iTvleba turizmSi. maSasadame, saerTaSoriso vizitorebi 

xasiaTdebian maTi mTavari miznis mixedviT, xolo sxva saerTaSoriso 

mogzaurebi im mizniT, ris gamoc vizitorebidan gamocalkavebulebi arian: 

imyofebian dasaqmebulebi mogzaurobis qveyanaSi (sazRvris, sezonuri da 

moklevadiani muSaxeli), an  imyofebian Cveul garemoSi. (yvela sxva 

situacia). 163   aqve aRsaniSnavia, rom is individebi, vinc rezidentobis 

qveyanas icvlian, ar unda Sediodnen turizmSi.  aseve turizmis 

statistikisTvis mniSvnelovania tranzitiT mogzaurebi. mxolod is 

adamianebi, romelic Sedian qveynis ekonomikur teritoriaze unda 

CaiTvalon vizitorebad.  

                                                           
163 კატეგორიაში „სხვა მოგზაურები“ შემავალი სხვა ქვეკატეგორიების სანახავად იხილეთ IRTS E.2. 
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diagrama 9: turizmis statistikis ZiriTadi indikatorebi msoflio 
turizmis organizaciis rekomendaciebis Tanaxmad164 

 

 rogorc analizma aCvena saqarTvelos dRevandeli monacemebi  

saerTaSoriso rekomendaciebTan SesabamisobaSi am momentisTvis ar imyofeba. 

ZiriTadi gansxvavebebis sanaxavad avagoT cxrili. 

cxrili 26: saqarTveloSi arsebuli meTodologiis saerTaSoriso 

rekomendaciebTan Sedareba  

საქართველოში არსებული მეთოდოლოგია მსოფლიო ტურიზმის ორგანიზაციის მიერ 

რეკომენდირებული 

 საერთაშორისო შემოსვლებიდან 

ტურიზმისთვის უსარგებლო ვიზიტების 

გამორიცხვა არ ხდება, შესაბამისად არც 

საერთაშორისო ვიზიტორის კონცეფციის 

მიღება ხდება; 

 ტურისტები ეწოდება საერთაშორისო 

მოგზაურების იმ ნაწილს, რომელიც 24 

საათი და მეტი რჩებიან; 

 ყველა მაჩვენებელი მოქალაქეობის 

მიხედვით აღირიცხება; 

 მაჩვენებლების დათვლა ეფუძნება 

საზღვარზე გადმოსული ინდივიდების 

აღრიცხვას. 

 საერთაშორისო შემოსვლებიდან უნდა 

ხდებოდეს ჩვეული გარემოს და სხვა 

ინდიკატორების მიხედვით ვიზიტების 

გამორიცხვა, საერთაშორისო ვიზიტორის 

კონცეფციის მისაღებად; 

 ტურისტი არის ვიზიტორი, რომელიც 

ღამისთევით რჩება; 

 მაჩვენებლები რეზიდენტობის მიხედვით 

უნდა აღირიცხებოდეს; 

 მაჩვენებლების დათვლა კვლევაზე 

დაფუძნებით უნდა ხდებოდეს. კერძოდ 

ასეთი კვლევაა საერთაშორისო 

ვიზიტორების კვლევა. 

  

                                                           
164 მოგზაურების უფრო დეტალური ჩაშლის სანახავად იხილეთ  ცხრილები IRTS ცხრილი 2.1 და 2.2 

საერთაშორისო შემოსვლები

( მოგზაურება)

სხვა საერთაშორისო
მოგზაურები

ვიზიტორი
(ტურიზმი)

მგზავრობა ღამისთევით

(ტურისტი)

ერთდღიანი ვიზიტორი

(ერთდღიანი მგზავრობა)
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 am gansxvavebebis dasaregulireblad  sakmaod didi samuSao Sesrulda  

da politikuri nebis pirobebSi saerTaSoriso rekomendaciebiT 

statistikuri aRricxva  sruliad realuria. ganvixiloT am mimarTulebiT 

ganxorcielebuli samuSaoebi.  

saerTaSoriso da Sida vizitorebis kvlevebi. saqarTveloSi kvlevis 

saerTaSoriso standartebTan Sesabamisoba wlebis ganmavlobaSi 

ganixileboda. meTodologiuri sakiTxebis daxvewaSi jer kidev 2012 wels 

GIZ aqtiurad Caeba. misma „kerZo seqtoris ganviTarebis programam“ turizmi 

SearCia, rogorc prioritetuli mimarTuleba. turizmis statistikis 

meTodologiur daxvewas didi mniSvneloba mieniWa, radgan turizmis 

statistikis gaumjobeseba fundamentaluria zusti politikis 

formirebisTvis, turizmis biznesis ganviTarebisa da sainvesticio 

zrdisTvis.  

 turizmis erovnuli administracia wina wlebSi turizmTan 

asocirebuli statistikis Segrovebas gare resursebis saSualebiT 

axorcielebda, romelSic  sxvadasxva kompaniebi monawileobdnen. maT 

Camoyalibebuli meTodologia winaswar ar miewodebodaT, amitom maT mier 

miRebuli Sedegebi sizustes iyo moklebuli.  turizmis erovnulma 

administraciam moiTxova teqnikuri daxmareba „kerZo seqtoris ganviTarebis 

programidan“ meTodologiis daxvewis mizniT. 

 2012 wels „kerZo seqtoris ganviTarebis programam“ aRniSnuli saqmis 

SesrulebisTvis moiwvia saerTaSoriso da adgilobrivi  eqspertebi. maT 

movaleobaSi Sedioda arsebuli kiTxvarebis  da meTodologiis gadaxedva.  

am gamowvevebze sapasuxod, programam gaagrZela turizmis erovnul 

administraciasTan muSaoba 2013 wlis ganmavlobaSi da SeimuSava strategia 

turizmis statistikis gaumjobesebis mizniT. moxda specifikuri funqciebis 

miniWeba TiToeul moTamaSeze turizmis statistikis mopovebis kuTxiT da 

maT Soris TanamSromlobis stimulireba. 2014 wlidan statistikis 

erovnulma samsaxurma  kvlevebis Catarebis valdebuleba aiRo.  kiTxvarebis 

Semdgomi daxvewa, interviuerebis instruqtaJi, savele samuSaoebi, 

monacemebis Seqmna da gamoqveyneba maTi kompetencia gaxda.   turizmis 

erovnuli administraciis mier gamoyenebuli kiTxvarebi  gadaixeda da 
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Semcirda praqtikulobidan gamomdinare. Tumca kvlav darCa ramdenime 

gaurkveveli sakiTxi, romelic ZiriTadad kiTxvebis raodenobas, erovnul 

angariSebTan mis Sesabamisobas da imputaciis sakiTxebs exeboda. SekiTxvebi, 

romelic turizmis danaxarjebs Seexeboda, (miuxedavad imisa, rom isini 

turizmis statistikis 2008 wlis rekondaciebze iyo dafuZnebuli), 

respondentebSi dabneulobas da gadaRlas iwvevda. kvlav SeuTanxmebeli iyo 

moTamaSeebs Soris garkveuli teqnikuri sakiTxebi (Cveuli garemos 

ganmarteba saqarTveloSi, danaxarjebis struqtura da sxv.) rac muSaobis 

gagrZelebas saWiroebda da amaSi kvlav saerTaSoriso eqspertis CarTuloba 

gaxda saWiro. Sedegad „kerZo seqtoris ganviTarebis programam samxreT 

kavkasiaSi“  moiwvia saerTaSoriso eqsperti avstriis turizmis statistikis 

xelmZRvaneli da amJamad msoflios turizmis organizaciis turizmis 

statistikisa da  satelituri angariSebis komitetis Tavjdomare piter 

laimeri, romelsac daevala statistikis erovnuli samsaxuris da erovnuli 

bankis konsultireba, iseT sakiTxebze rogoricaa: Semomyvani da Sida 

kiTxvarebis gamartiveba da optimizacia, danaxarjebTan dakavSirebuli 

gamowvevebi, SerCeva, stratifikacia, Sewonva imputacia, da sxv.  eqspertma 

mTlianobaSi saqarTveloSi ori misia ganaxorciela.  

 gansakuTrebulad aRsaniSnavia, rom kiTxvarebis optimizacia turizmis 

erovnuli administraciis, statistikis erovnuli samsaxuris da erovnuli 

bankis moTxovnebis Sesabamisad xorcieldeboda. turizmis erovnul 

administracias gansakuTrebuli interesi hqonda marketingTan da 

danaxarjebTan arsebuli SekiTxvebis mimarT, xolo  erovnuli bankisTvis  

interess sagadasaxdelo balansisTvis informaciis gamoyeneba 

warmoadgenda. maTTvis mniSvnelovani iyo is SekiTxvebi, romelic turizmis 

statistikasa da sagadasaxdelo balansis meTodologiebs ganasxvavebs (am 

gansxvavebebs mogvianebiT ganvixilavT), kiTxvarSi SenarCunebuliyo an axali 

kiTxvebis damateba momxdariyo.  

 samuSaoebi bevri wvrilmani problemis mogvarebas moicavda da am 

detalebze ar gavamaxvilebT yuradRebas. avRniSnavT rom am etapze 

statistikis erovnul samsaxurs SemuSavebuli aqvs Cveuli garemos da 

rezidentobis gansazRvris kriteriumebi.  rekomendaciebis umravlesoba 
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gaTvaliswinebul iqna. eqspertis mier gakeTebuli analizidan gamomdinare 

Cveni azriT momavalSi saerTaSoriso da Sida vizitorebis kvlevaSi 

(turizmis satelituri angariSebis rekomendaciebs Semdeg TavSi 

warmogidgenT) Semdegi rekomendaciebis gaTvaliswinebaa mizanSewonili: 

 aucilebelia axlo TanamSromloba  relevantur organizaciebs Soris 

(statistikis erovnul samsaxurs,  saqarTvelos turizmis erovnul 

administracias da erovnul banks Soris)  meTodologiur da 

politikuri saWiroebidan gamomdinare. naSromSi mocemuli turizmis 

statistikis sistemis modeli swored am rekomendaciis SesrulebaSi 

dagvexmareba.  

 miuxedavad imisa, rom amJamad gamyvani turizmis monacemebi ar 

arsebobs, momaval wlebSi is unda gaxdes statistikuri programis 

nawili. (statistikis erovnuli samsaxuris strategia 2016-2020). 

aRniSnuli kvleva ukve dagegmilia da mokle droSi Catardeba.  

 monacemebis garantirebuli xarisxisaTvis rekomendirebulia 

sarkisebuli statistikis gamoyeneba mezobeli qveynebidan; 

 saWiroa daigegmos mimdinare kvlevis kontrolis meqanizmi. 

interviuerebma unda icodnen, rom maTi samuSaos xarisxi Semowmdeba. 

unda ganxorcieldes zedamxedveloba da uSualo CarTuloba; aseve 

interviuerisTvis ganmartebuli unda iyos Cveuli garemo, vizitori, 

mogzauri da sxv. interviuerma unda gamoiyenos frTxilad SerCeuli 

terminologia, risTvisac aucilebelia maTi perioduli gadamzadeba;  

 respondentebs unda hqondeT meti informacia kvlevis Sesaxeb. saWiroa 

momzaddes sainformacio werilebi respondentebisaTvis, Seiqmnas 

maTvis da interviuerebisTvis saxelmZRvanelo magaliTebiT, romelsac 

specialuri SemTxvevebisTvis gamoiyeneben; 

 arasrulad Sevsebuli pasuxebis SemTxvevaSi unda gamoviyenoT 

uaxloesi mezoblis principi da am meTodiT movaxdinoT monacemebis 

imputacia 

 aRsaniSnavia, rom orive kvleva meTodologiurad da konceftualurad 

ukve msoflio turizmis organizaciis rekomendaciebTan SesabamisobaSia.  
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dasaqmebis gazomvis sakiTxebi. saerTaSoriso da Sida mogzaurebis msgavsad, 

am mimarTulebiTac moxda saerTaSoriso eqspertis mowveva. misia 

ganxorcielda „samxreT kavkasiis ganviTarebis farglebSi“, GIZ 

dafinansebiT, saqarTvelos turizmis erovnuli administraciis moTxovniT. 

eqspert igor CerniSevis  mizans warmoadgenda dasaqmebis statistikis 

meTodologiaze koncentracia da turizmis satelituri angariSebis 

(cxrili 7) asagebad misi potencialis Semowmeba.  

 saqarTveloSi dasaqmebis monacemebis ori ZiriTadi wyaro arsebobs: 1. 

integrirebuli Sinameurneobebis kvleva, romelic tardeba kvartalurad da 

wliurad (7 moduli) da Tavis TavSi moicavs moduls dasaqmebis gasazomad, 

saxelad „saojaxo meurneobebis monitoringi: kiTxvari dasaqmebasa da 

Semosavalze“. 2. sawarmoebis statistikuri kvleva, romelic  kvartalurad 

gamoikiTxavs 13,000 iuridiul pirs da wliurad gazrdili SerCeviT 15,000 

iuridiul pirs.  

 aRsaniSnavia, rom Sinameurneobebis kvlevis mcire SerCevis gamo, 

TiTqmis SeuZlebelia sando monacemebis gamoqveyneba turizmis sferos 

dasaqmebis Sesaxeb. biznes statistikis departamentis mier warmoebuli 

monacemebis Sesabamisad ivseba erovnuli angariSebi. garda amisa, 

xelmisawvdomi xdeba monacemebi mTliani brunvis, damatebuli Rirebulebis, 

dasaqmebis sawarmoo Rirebulebisa da fiqsirebul aqtivebSi investiciebis 

Sesaxeb sawarmos zomis, ekonomikuri aqtivobis saxeebis, regionebis, 

iuridiuli formis mixedviT kvartalurad da wliurad.  

eqspertma Sinameurneobebis kvlevis dasaqmebisa da Semosavlebis modulSi 

Semdegi problemebis identifikacia moaxdina: 

 Sinameurneobis kiTxvaris zomis gamo (70 gverdi) maRalia 

pasuxgaucemeli kiTxvebis wili; 

 Sinameurneobis SerCevis zoma 3,384 Sinameurneoba (mTliani populaciis 

0.08%) aris Zalian mcire da ver gamodgeba samuSao Zalis statistikis 

sawarmoeblad regionebis da industriebis mixedviT 4 cifrian doneze.  

magaliTisTvis, avstria 8.5 milioni mosaxleobiT (daaxloebiT 

saqarTvelos msgavsad mcire mosaxleobis qveyana) kvartalurad 

gamoikiTxavs 22,000 Sinameurneobas. mcire SerCevis gamo kvlevas ar 
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SeuZlia mogvces 4 kodiani monacemebi, rogorc es gansazRvrulia 

NACE rev.2/ISIC Rev. 4-iT. 

 Sinameurneobis kiTxvarSi Semosavlebis Sesaxeb kiTxva moicavs 

samTvian periods, maSin roca dasaqmebis Sesaxeb kiTxva exeba mxolod 

bolo Svid dRes. mniSvnelovania, rom orive nawilSi Sedis kiTxva  

dasaqmebaze. Tumca, maSin roca pirveli nawili kiTxulobs dasaqmebaze 

zogadad, meore nawili iyenebs erTi saaTis kriteriums. garda amisa, 

aRniSnul modulSi SeiniSneba sxva mravali uzustobac, rac 

saWiroebs safuZvlian damuSavebas da calke misias, Tu amis moTxovna 

iqneba saqarTvelos statistikis samsaxuris mxridan.  

 saqarTveloSi gamoyenebuli meTodologiis mixedviT naxevar 

ganakveTze dasaqmebulebi konvertirdeba sruli ganakveTis 

ekvivalentebSi, Tumca klasificireba xdeba mxolod ZiriTadi 

saqmianobis mixedviT. aRniSnuli mimarTulebiT saqarTvelos 

statistikis samsaxuri gegmavs NACE rev. 2 klasifikatorze gadasvlas. 

rogorc IRTS 2008-iT aris rekomendirebuli 

 statistikis warmoeba SesaZlebelia mxolod erTi kodiT CaSlis 

pirobiT. es faqti qmnis problemas turizmis satelituri angariSebis 

warmoebisaTvis. 

 saqarTvelos statistikis samsaxuri iTvlis yvela arsebul samuSao 

adgils imis magivrad, rom daiTvalos samuSao adgilebi sruli 

ganakveTis ekvivalentur erTeulebSi. amis mizezia saaTobrivi 

monacemebis ararseboba. 

 saqarTvelos statistikis samsaxuri ar awarmoebs satelituri 

angariSebis meeqvse cxrils, ris gamoc turizmis seqtorSi dasaqmeba, 

romelic turizmis koeficientis mixedviT ganisazRvreba, sakmaod 

uxeSi Semfasebelia.  

 turizmis industriebi SezRudulia mxolod sami industriiT, maSin 

roca IRTS 2008-iT rekomendirebulia 12 industriis gamoyeneba. 

 eqspertis azriT, dasaqmebis statistikuri monacemebis 

arasrulyofili mdgomareobidan gamomdinare (mxolod erTi erTeuliT 
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CaSla) naadrevia turizmis satelituri angariSis meSvide cxrilis 

Sevsebaze saubari;  zogierTi cnebebi da ganmartebebi ar Seesabameba ILO da 

UNWTO rekomendaciebs. eqspertis azriT, aRniSnul kvlevebs  rigi 

problemebi aqvs, romlebic xels uSlis sando srulyofili statistikis 

warmoebas. aRniSnuli monacemebi SeuZlebelia gamoyenebul iqnas rogorc 

wyaro dasaqmebis monacemebis miRebisaTvis. Cveni azriT statistikis 

erovnulma samsaxurma unda moaxdinos aRniSnul problemebze reagireba da 

TandaTanobiTi gamosworeba, rac saSualebas mogvcems ufro sando 

monacemebi miviRoT turizSi dasaqmebuli adamianebis Sesaxeb.            

saerTaSoriso Semosavlebi. sagadasaxdelo balansi aris qveyanasa da 

danarCen msoflios Soris ganxorcielebuli fuladi tranzaqciebis 

buRaltruli Canaweri. es tranzaqciebi moicavs gadaxdebs ganxorcielebul 

importsa da eqsportze, saqonelze, momsaxurebaze, finansur kapitalsa da 

satransfero gadasaxadebze. erovnuli fondebis wyaroebi, rogoricaa 

eqsporti an Semosavali sesxebidan da investiciebidan aRiricxeba rogorc 

dadebiTi balansis angariSebi, xolo importi da sxva qveyanaSi 

ganxorcielebuli investiciebi aRiricxeba, rogorc uaryofiTi balansis 

angariSebi.  saerTaSoriso turizms pirdapiri gavlena aqvs sagadasaxdelo 

balansze, rogorc uxilav eqsports, gansakuTrebiT ki saerTaSoriso 

servisebis CanawerSi. turizmis sagadasaxdelo balansze dadebiTi gavlenis 

mosaxdenad ucxouri valutis Semosavlebi ucxouri valutis danaxarjebs 

unda aWarbebdes. 

 turizmis eqsporti dakavSirebulia saqonlis da momsaxurebis 

gayidvasTan maspinZeli qveynis moqalaqeebis mxridan saerTaSoriso 

turistebze. „mogzaurobis“ kreditis mxares  aRiricxeba danaxarjebi, 

romelsac saerTaSoriso vizitorebi xarjaven sxvadasxva saqonelsa Tu 

momsaxurebaze maspinZel qveyanaSi, xolo debetis mxares aRiricxeba 

danaxarjebi, romelsac moqalaqeebi mocemuli qveynidan xarjaven saqonelsa 

da momsaxurebze ucxour qveyanaSi mogzaurobisas. am tranzaqciebis wminda 

gavlena warmoadgens am ors Soris sxvaobas. 165 

                                                           
165 Samuelson P.1972-“L Economique, introduction a l analyseeconomique: Ed. A. Colin, Paris, Vol.I, გვ. 458 
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 naklebad ganviTarebuli qveynebisTvis damaxasiaTebelia sarezervo 

valutis nakleboba, rac mniSvnelovania maTi ekonomikuri ganviTarebisTvis. 

turizmi kargi alternativaa sarezervo valutis gasaumjobeseblad. mas 

pozitiuri gavlena aqvs sagadasaxdelo balansze qveyanaSi Semosuli 

ucxouri valutis saSualebiT. turizmi globaluri masStabiT gaxda erT-

erTi yvelaze mTavari seqtori saerTaSoriso vaWrobaSi, romelic axdens 

Semosavlis generirebas da Sedegad dadebiTi gavlena aqvs sagadasaxdelo 

balansze. saerTaSoriso turizmi axdens sxvadasxva tranzaqciebis 

generirebas, romelsac moicavs mimdinare angariSi da  kapitaluri angariSi. 

Tumca es tranzaqciebi ar aris naCvenebi cxadad sagadasaxdelo balansSi. 

turistul tranzaqciebs Semdeg kategoriebze  aqvs gavlena.  esenia: 

 saqoneli: es kategoria moicavs debetis mxares yvela danaxarjs, 

gaweuls  importirebul produqtebze, romlebic turizmis moTxovnis 

dakmayofilebisken aris mimarTuli. maTi nawilobrivi an sruli 

Canacvleba adgilobrivi produqtebiT pirdapir kavSirSia qveynis 

ganviTarebis politikasTan, maSin roca kreditis mxare moicavs 

turistze gayidul yvela produqts, rogoricaa sakvebi, suvenirebi, 

xelnakeTi nivTebi da ase Semdeg.  

 servisebi: rogorc wesi, turizmidan Semosavlebi da turistuli 

danaxarjebi Sedis „mogzaurobis kategoriaSi“. magram servisebi 

mogzaurobis gareT moicavs transports, samuSaodan miRebul 

Semosavals da kapitals. saerTaSoriso mogzaurebis satransporto 

danaxarjebi  ar Sedis „mogzaurobis“ kategoriaSi. saerTaSoriso 

turistebis  satransporto danaxarjebi (adgilobrivi da ucxo) 

mocemuli qveynidan maspinZel qveyanaSi mocemulia transportis 

(erovnuli da saerTaSoriso) angariSSi.  

 Semosavali: turizmi misi ganviTarebis pirvel etapze mainc saWiroebs 

kvalificiur personals, gansakuTrebiT naklebad ganviTarebul da 

ganviTarebad qveynebSi. kvalificiuri muSaxelis saWiroeba momaval 

etapebzec saWiroa, ufro metad  multinacionalur kompaniebSi, sadac 

aucilebelia ucxoeli personalis daqiraveba, es ki ucxouri valutis 



150 
 

mniSvnelovan danaxarjebs iwvevs, romlebic sagadasaxdelo balansis 

debetis mxares gadaixdeba.  

 kapitalis nakadebi: kapitalis nakadebi dakavSirebulia maspinZeli 

qveynebis turizmis infrastruqturis dafinansebasTan. es danaxarjebi 

CaTvlilia rogorc krediti balansSi, radgan misi saSualebiT xdeba 

ucxouri valutis Semodineba maspinZel qveyanaSi, romlis gamoyenebac 

moxdeba turistuli infrastruqturis dasafinanseblad. maTi gavlena  

grZelvadiania, radgan momavalSi moxdeba nasesxebi kapitalis ukan 

dabruneba, romelic debetze aisaxeba.166  

 koncefcia „mogzauroba“ da turizmis statistikaSi gamoyenebuli 

kocenfcia „vizitoris danaxarji“ erTmaneTisgan gansxvavdeba ori 

mniSvnelovani aspeqtiT:~ pirveli individebis masStabi, romelTa 

tranzaqciebis aRricxvac xdeba da meore danaxarjebis masStabi, romelic 

gulisxmobs uSualod danaxarjebs, romlis aRricxvac xorcieldeba. 

 individebis masStabTan dakavSirebiT am or kategorias Soris mTavari 

gansxvaveba vizitorebis ganmartebaSia. kategoria „mogzauroba“-Si turizmis 

statistikisgan gansxvavebiT  Sesulia Semdegi individebis danaxarjebi:  

 sazRvarze dasaqmebulebi, sezonurad dasaqmebulebi da sxva 

moklevadiani muSaxeli, sazRvris xSirad gadamkveTebi, romlebic 

sakuTar Cveul garemoSi imyofebian; 

 studentebi, romlebic grZelvadian kursebs iReben (1 welze meti 

vadiT) maTi rezidenti qveynis gareT da grZelvadiani pacientebi, 

romlebic mkurnaloben maTi qveynis rezidentobis gareT. 

rac Seexeba saqonelsa da momsaxurebas, romelsac „mogzauroba“ faravs 

ZiriTadi gansxvavebebia: 

                                                           
166 Thano.R: The impact of Tourism on the Balance of Payments, American Journal of Economics, Finance and 

Management Vol. 1, No. 5, 2015, გვ. 530 
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 termini „SeZena“, romelic gamoiyeneba „mogzauroba“ kategoriaSi ufro 

farToa, vidre vizitoris danaxarjebi, maT Soris imputirebuli 

mniSvnelobebis mxriv, rogoricaa ufaso ganTavsebebis SeTavazeba 

(termini „turizmis moxmareba“, romelic turizmis satelitur 

angariSebSi gamoiyeneba am kuTxiT ufro axlosaa „mogzaurobasTan“) 

 danaxarjebi Zvirfaseulobebze/xangrZlivi moxmarebis sagnebze 

Sesulia Semomyvan/gamyvan turizmis danaxarjebSi (miuxedavad maTi 

erTeulis fasisa), maSin roca „mogzauroba“ kategoria sagadasaxdelo 

balansSi moicavs mxolod iseT Sesyidvebs, romlis Rirebulebac 

naklebia sabaJo zRvarze.  

 saerTaSoriso transportze danaxarjebi  saerTaSoriso turizmis 

danaxarjebis nawilia, magram ar Sedis sagadasaxdelo balansis  

„mogzauroba“ kategoriaSi, Tumca Sedis kategoria „samgzavro 

servisebSi“.  

 biznesis da piradi mizniT mogzaurobis diferencirebis dros 

mxedvelobaSi misaRebia gansxvaveba masStabSi turizmis statistikasa da 

sagadasaxdelo balanss Soris:  „biznes’ kategoriis qveS moqceuli 

danaxarjebi moicavs im adamianebis turistul mgzavrobisas gaweul 

danaxarjebs, romelTa mTavari mizania biznesisa da profesiuli 

saqmianobiT mogzauroba da aseve moicavs sezonur, sasazRvro muSaxels da 

sxva moklevadian muSaxels; es masStabi turizmis statistikis masStabze  

ufro farToa, romelic mxolod  vizitorebis biznes vizitisas 

danaxarjebs moicavs. garda amisa, danaxarjebi romelic kategoria „piradi“-

Si Sedis sagadasaxdelo balansSi moicavs grZelvadiani studentebis da 

pacientebis danaxarjebsac. 

 saqarTvelos erovnuli bankis kvleva efuZneba 2006 wels Catarebul 

gamokiTxvas. TviTmfrinaviT Semosulebisa da gasulebis saSualo 

ariTmetiuli mravldeba 1037.4$-ze da xdeba inflaciisa da valutis kursis 

cvlilebis Sedegad koeficientiT koreqtireba. meTodologiis Tanaxmad 

danarCenisTvis gamoiyofa oTxi ZiriTadi jgufi: TurqeTis sazRvridan 
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Semosul/gasulebi (saxmeleTo transporti); yazbegis sasazRvro punqtidan 

Semosul/gasulebi, sazRvao transportiT Semosul/gasulebi; azerbaijanisa 

da somxeTidan Semosul/gasulebi saavtomobilo da sarkinigzo 

transportiT. aseve xdeba mezobeli qveynebis moqalaqeebis tranzituli 

mimosvlis Sefaseba. erovnuli bankis  kvlevis siZvele kiTxvebs aCens mis 

sandoobasTan dakavSirebiT. am problemis gadawyvetis gza turizmis 

statistikis sistemis Seqmnaa, sadac erovnuli banki daefuZneba 

saerTaSoriso vizitorebis kvlevis monacemebs.  

turizmis wili mTlian Siga produqtSi. turizmis wilis gansazRvra dRes 

efuZneba turizmTan asocirebuli oTxi kategoriis damatebul Rirebulebis 

jams, romelic cxril 26-Sia mocemuli, esenia: ganTavsebis obieqtebi, kvebis 

obieqtebi, transporti, turistuli kompaniebi.  Tumca, rogorc cxrili 7-Si 

ganvixileT, am monacemebis dasaTvlelad rekomendirebulia 12 kategoriis 

gamoyeneba. meore mniSvnelovani problema adgilobrivi vizitorebis 

moxmarebis analizSi CarTvaa. adgilobrivi macxovreblis mier gazrdili 

moxmareba aRiricxeba rogorc turistuli. rogorc ukve ganvmarteT 

(cxrili 8) miwodebis mxares arsebobs sami agregati: turistuli 

industriebis mTliani damatebuli Rirebuleba(GVATI), turizmis pirdapiri 

mTliani damatebuli Rirebuleba (TDGVA), turizmis pirdapiri mTliani 

Siga produqti (TDGDP). am ganmartebebidan amJamad saqarTveloSi 

warmoebul indikators pirveli maCvenebeli miesadageba. Tumca turizmis 

realuri efeqtis dasadgenad danarCeni ori maCveneblis daTvlaa saWiro. 

amis gakeTebisTvis  ki turizmis satelituri angariSebia aucilebeli. misi 

SemuSavebis peripetiebze momaval  TavSi visaubrebT. 
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3.3 turizmis statistikis sistemis formirebis procesi saqarTveloSi 

 turizmis industriis Sesaxeb mravalferovani statistikuri 

informaciis arseboba umniSvnelovanesia mkvlevarebisa da 

politikosebisTvis. turistuli monacemebis sazogadoebrivi 

xelmisawvdomoba ganxiluli unda iyos rogorc gegmis nawili, romlis 

mixedviTac saqarTvelo gaxdeba konkurentunariani turistuli 

mimarTuleba. turistuli monacemebis xelmisawvdomobis gaumjobeseba  

saqarTvelos turizms gazrdaSi daexmareba.  mogrovebuli informacia unda 

iyos relevanturi, gamoyenebadi da momavlis moTxovnebis Sesabamisi.   

 saqarTveloSi turizmis sando statistikis Segrovebis kuTxiT          

erT-erTi mTavari gamowveva   turizmis statistikis sistemis (tss) 

ararsebobaa. turizmis statistikis saerTaSoriso rekomendaciebis 

Segrovebis saxelmZRvaneloSi (IRTS 2008 Compilation Guide) mocemulia  rCevebi 

aseTi sistemis Sesaqmnelad. am rekomendaciebis mxedvelobaSi miRebiT 

naSromSi SevqmniT saqarTvelos realobaze morgebul  turizmis 

statistikis sistemis models, romlis Seqmnac  turizmis strategiiT aris 

gansazRvruli. 

 turizmis statistikis sistema unda iyos erovnuli statistikis 

sistemis nawili, romlis saSualebiTac moxdeba sando, Tanmimdevruli da 

Sesabamisi monacemebis miReba turizmis socialur ekonomikuri aspeqtebis 

Sesaxeb. is integrirebuli unda iyos  ekonomikur da socialur 

statistikur sistemebSi, sxva sferoebSi, sxvadasxva teritoriul doneebze: 

erovnul, regionalur da saerTaSoriso doneze. tss aris ZiriTadi CarCo 

turizmis Sesaxeb statistikuri informaciis koordinirebisa da 

integrirebisTvis. is moicavs koncefciebs, gansazRvrebebs, klasifikaciebs, 

monacemebs, indikatorebs, agregirebul da tabulirebul Sedegebs imisTvis, 

rom turizmis fenomenis da misi ekonomikuri kontribuciis, saerTaSoriso 

doneze Sesadarisi sazomebis yovlismomcveli aRwera ganxorcieldes.167 

                                                           
167 UNWTO. International Recommendations for Tourism Statistics 2008 Compilation Guide Department of Economic 

and Social Affairs, Statistics Devision. Publisher: New York: United Nations, 2016.პარ.1.2 
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saqarTveloSi turizmis statistikis sistemis dafuZnebiT SevZlebT: 

 turizmis satelituri angariSebis Seqmnas; 

 organizaciebs Soris arsebuli gaugebrobebis, undoblobis, samuSaos 

duplikaciis da ramdenime mniSvnelovani samuSao elementis 

gamotovebis aRmofxvras; 

 kerZo seqtoridan monacemebis mogrovebasTan dakavSirebuli 

problemebis mogvarebas; 

 turizmis statistikis sistemaSi  turizmis satelitur angariSebs 

mniSvnelovani adgili ukavia. rogorc ukve aRvniSneT, misi daxmarebiT 

izomeba turizmis ekonomikaSi kontribucia da aseve SesaZlebelia turizmis 

seqtoris sxva ekonomikur industriebTan Sedareba. magaliTad, turizmis 

wili mTlian Siga produqtSi, romelic turizmis satelituri 

angariSebidan gamomdinareobs, SesaZlebelia Sedardes wils soflis 

meurneobidan. 

 turizmis statistikis sistemis sxvadasxva monawiles Soris arsebobs 

TvalSisacemi harmonizaciis problemebi. magaliTad, ganTavsebis 

saSualebebis seqtoris statistika grovdeba statistikis erovnuli 

samsaxuris da turizmis erovnuli administraciis mier erTdroulad.  

 zusti monacemebis warmoeba da ndobis gazrda umniSvnelovanesia 

sxvadasxva organizaciebs Soris. magaliTad, erovnuli banki angariSobs 

sagadasaxdelo balansSi Semosavals 2006 wels Catarebul kvlevaze 

dayrdnobiT. turizmidan Semosavlis daangariSeba sagadasaxdelo balansSi, 

Cveni azriT, sakmaod daSorebulia realobas, radgan is ar asaxavs 

cvlilebas turizmis danaxarjSi, romelsac droTa ganmavlobaSi aqvs 

adgili. Sedegad saerTaSoriso turizmidan SemosavalSi SeiZleba 

mniSvnelovani uzustoba iyos. mravali uzustoba da logikisgan 

daSorebuli informaciaa Sida turizmis bazebidanac, rac monacemebis 

mimarT ndobas kidev ufro amcirebs.  
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 ganTavsebis saSualebebidan da kerZo seqtoris sxva subieqtebidan  

maRali xarisxis statistikuri angariSi da turizmTan asocirebuli sando 

monacemebi dResdReobiT ar aris xelmisawvdomi. am etapze gansakuTrebul 

saWiroebas datvirTvis koeficientebi warmoadgens, romelic sakmaod did 

mniSvnelobas iZens turizmis politikis formirebisas. es gamowveulia 

angariSvaldebulebis kulturis dabali doniT da  biznesSi statistikuri 

informaciis gamoyenebis ucodinrobiT, romlis saSualebiTac mogebis 

maqsimizaciaa SesaZlebeli.                   

 aRniSnuli problemebis mogvareba da turizmis satelituri 

angariSebis Seqmna saWiroebs  saxelmwifos mravali organizaciis 

Tanamonawileobas. amisTvis monawile organizaciebs Soris saWiroa  moxdes 

instituciuri sistematizacia da gaformdes Sesabamisi SeTanxmebebi. yvela 

CarTuli organizaciis uflebebi da movaleobebi unda iyos cxadad 

gansazRvruli imisTvis, rom ar moxdes  gaugebrobebi, samuSaos duplikacia 

da ramdenime mniSvnelovani samuSao elementis gamotoveba. garda amisa, 

araformaluri SeTanxmebebi unda iqnas gaTvaliswinebuli imisTvis, rom  

uzrunvelyofili iyos moqniloba. turizmis erovnul administracias unda 

mieniWos Sida instituciur platformaSi mandati, rom monitoringi da 

koordinireba gauwios am urTierTTanamSromlobas. am mimarTulebiT  

Semdegi nabijebis gadadgmaa saWiro:  

 organizaciebs Soris unda moxdes  samuSaos sistematizacia   (GNTA, 

GEOSTAT, NBG, etc)  da aRniSnuli Caidos urTierTgagebis memorandumSi.  am 

SeTanxmebebma unda moicvas Semdegi: pasuxismgebloba meTodologiis 

SemuSavebaze, romelic dafuZnebuli iqneba  IRTS 2008 da TSA:RMF 2008 

meTodologiaze;  vadianoba garkveul monacemTa Segrovebis aqtivobebis 

Sesaxeb; xarjis urTierTganawileba monacemTa Segrovebis da gavrcelebis 

kuTxiT; monacemebze da Sesabamis administraciul monacemebze 

xelmisawvdomobis wesebi, rac saWiro agregatebis mogrovebisTvis aris 

aucilebeli, Tumca amave dros monacemebis konfedencialobas da xarisxs 

uzrunvelyofs. SeTanxmebam unda moicvas aramarto saxelmwifo seqtori, 

aramed kerZo organizaciebic. miuxedavad imisa, rom formaluri 
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SeTanxmebebi institუtebs Soris mniSvnelovania, unda arsebobdes 

araformaluri SeTanxmebebic, imisTvis, rom uzrunvelyofili iyos saWiro 

elastikuroba xSirad cvalebadi pirobebis da resursebis Sesabamisad.  

 tss-s Camoyalibebis umniSvnelovanesi etapi Sida instituciuri 

platformis Seqmna  unda gaxdes, romelic moicavs or SeTanxmebas or 

doneze: politikur da teqnikur doneze. pirveli maRali politikuri done 

(sabWo, bordi, komisia) unda dakompleqtdes Sesabamisi organizaciebis 

ufrosebiT, romelsac uxelmZRvanelebs turizmis erovnuli administraciis 

xelmZRvaneli. politikuri donis mTavar valdebulebebs unda moicavdes: 

ZiriTadi politikuri sakiTxebis da strategiuli mimarTulebebis 

gansazRvras, saSualo vadiani programis SemuSavebas, personalis Sesabamisi 

instituciuri daxmarebis aRmoCenas, teqnikur SesaZleblobebs, finansur 

resursebs da sxva politikur movaleobebs. am sxdomaze moxdeba turizmis 

statistikis sxvadasxva etapze miRebuli monacemebis ganxilva da misi 

gavrcelebis politikis SemuSaveba. teqnikuri done (SeiZleba daerqvas 

teqnikuri komiteti) SeiZleba dafuZndes, rogorc meore donis struqtura, 

romelic dakompleqtdeba wamyvani eqspertebiT sxvadasxva monawile 

institutebidan.  teqnikuri gundi unda iyos pasuxismgebeli teqnikuri 

samuSaos koordinirebaze turizmis statistikis da turizmis satelituri 

angariSebis mopovebis kuTxiT. misi xelmZRvaneloba SeiZleba ikisros 

rogorc turizmis erovnuli administraciis kvlevebisa da dagegmvis 

sammarTvelos ufrosma, aseve statistikis samsaxuris turizmis statistikis 

sammarTvelos an erovnuli angariSebis ufrosma. es adamiani iqneba 

pasuxismgebeli politikuri donis warmomadgenlebisTvis rCevebis micemaze, 

aseve maTi gadawyvetilebebis implementaciaze da gadaTarmgnaze teqnikur 

doneze. umniSvnelovanesia turizmis administraciis da statistikis 

samsaxuris turizmis  statistikaze pasuxismgebeli uwyebebis mWidro 

TanamSromloba.   

 garda amisa, teqnikurma sabWom SeiZleba gadawyvitos damatebiTi 

teqnikuri jgufebis Seqmna sxvadasxva sakiTxis gansaxilvelad. es 

gulisxmobs teqnikuri komitetebis Seqmnas, maTi monawileebis daniSvnas, 
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maTTvis operaciebis gzamkvlevis da miznis micemas. teqnikuri jgufebi 

angariSvaldebulebi iqnebian teqnikur komitetTan, romelic Tavis mxriv 

pasuxismgebeli iqneba politikur sabWosTan. es samuSao jgufebi moicavs 

teqnikur personals specializebuls sxvadasxva interesis mqone sakiTxebSi, 

romlebic sxvadasxva institutebidan iqnebian da CaerTvebian Sida 

instituciur platformaSi. TiToeuli teqnikuri jgufis saTaveSi 

warmodgenili iqneba adamiani, romelic yvelaze kargad akmayofilebs 

pozicias, rac misi piradi Tvisebebis an im institutidan gamomdinareobs, 

romelsac emsaxureba. teqnikur jgufSi monawile institutebidan 

warmomadgenlebi (an specialurad am mizniT daqiravebulebi) Cabmulebi 

iqnebian sxvadasxva samuSao jgufebSi maTi specifikuri unarebis da 

instituciuri codnis safuZvelze.168    

diagrama 10: interinstitucionaluri platformis modeli  

 

 

        

       

           Sida instituciurma platformam unda moicvas turizmis 

erovnuli administracia, statistikis erovnuli samsaxuri, saqarTvelos 

erovnuli banki da sxva saxelmwifo organoebi. maTi ufleba-movaleobebi 

qvemoT mokled aris ganxiluli. 

                                                           
168 UNWTO. International Recommendations for Tourism Statistics 2008 Compilation Guide Department of Economic 

and Social Affairs, Statistics Devision. Publisher: New York: United Nations, 2016.პარ 8.43 
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 saqarTvelos turizmis erovnuli administracia unda iyos orive: 

mTavari gamomyenebeli da turizmis statistikis mniSvnelovani mwarmoebeli, 

aseve mTavari saxelmwifo saagento, romelic politikur liderobas aiRebs  

sakuTar Tavze turizmis statistikis ganviTarebis kuTxiT. turizmis 

erovnulma administraciam mniSvnelovani roli unda Seasrulos Sida 

instituciur platformaSi misi specifiuri rolis gamo turizmis 

politikis formirebis,  turizmis aRweris, analizis da sxvadasxva 

monawile mxaris aqtivobebis koordinirebis kuTxiT.  garda amisa, turizmis 

erovnulma administraciam unda ikisros turizmis statistikaSi  

inovaciuri meTodebis dafuZneba, rac statistikis warmoebas gaamartivebs. 

tradiciuli meTodebis  garda msoflioSi sul ufro did mniSvnelobas 

iZens megamonacemebis (Big data) analizi, romelic  am etapze turizmSi 

naklebad gamoiyeneba, Tumca momavalSi es meTodi umniSvnelovanesi gaxdeba. 

igi ganimarteba, rogorc monacemTa baza, romlis analizic misi sididis 

gamo SeuZlebelia tipiuri monacemTa analizis programuli 

uzrunvelyofiT. 169   eqspertebi winaswarmetyveleben, rom megamonacemebi 

TandaTanobiT Caanacvlebs statistikis tradiciuli mopovebis meTodebs 170 , 

saqarTvelo ki am mimarTulebiT ukve dRes muSaobis dawyebiT wamyvan 

rolSi aRmoCndeba turizmis Tanamedrove meTodebiT warmoebiT kuTxiT.  

 qveynebis umravlesobaSi, romlebic aqtiurebi arian turizmis 

statistikaSi, statistikis erovnuli samsaxuri turizmis statistikis da 

turizmis satelituri angariSebis mwarmoebelia. statistikis erovnulma 

samsaxurma mTavari roli unda Seasrulos Sida instituciur platformaSi 

sxvadasxva mizezTa gamo. pirveli mizezia aris is faqti, rom isini 

pasuxismgeblebi arian erovnuli statistikis sistemis koordinirebaze, rac 

niSnavs rom maT unda miscen saWiro sandooba turizmis statistikasa da 

satelitur angariSebs. rac Seexeba meore mizezs statistikis erovnul 

samsaxurs statistikuri gamokiTxvis Catarebis gamocdileba aqvs, romelic 

                                                           
169 Moyika J, Chui M, Brown B,  Bughin J, Dobbs R, Roxburgh C, Byers A “Big Data: The next frontier for innovation, 
Competition and Productivity  
170 Tourism Statistics: Early Adopters of Big Data, 2017 edition, statistical working papers, Eursotat Luxembourg: 
Publications Office of the European Union, 2017 
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umniSvnelovanesi iqneba turizmis statistikis monacemebis mogrovebis 

kuTxiT. man saerTaSoriso doneze miRebuli statistikuri teqnikis 

gamoyenebiT  unda moaxdinos informaciis generireba turizmis satelituri 

angariSebis asagebad. erovnuli angariSebis Segroveba swored statistikis 

erovnuli samsaxuris pasuxismgeblobis nawilia. Sesabamisad, erovnul 

angariSebze momuSave specifikuri personalis monawileoba da Cabmuloba   

(kerZod miwodebis mxares da danaxarjebi-gamoSvebis cxrilis mogrovebaze) 

gansakuTrebiT mniSvnelovania da aucilebelia. msoflios turizmis 

organizaciis turizmis statistikis 2008 wlis rekomendaciebi 

dafuZnebulia 2008 wlis erovnuli angariSebis konceftualur CarCoze, 

sadac gamoyenebuli klasifikacia struqturulad kavSirSia am CarCosTan.  

aseve bevri saWiro monacemis miRebaa SesaZlebeli erovnuli angriSebis 

qveproduqtebis informaciidan, sxvebisTvis erovnuli angariSebis bazidan. 

garda amisa, erovnul angariSebze momuSave personali icnobs statistikur 

procedurebs da teqnikas, romelic yvelaze rTul statistikur 

procedurad iTvleba turizmis satelituri angariSebis Segrovebisas.171    

 erovnuli banki, romelic angariSvaldebulia qveynis sagadasaxdelo 

balansis mogrovebaze, unda iyos platformis nawili. maT aqvT specifikuri 

interesi Seagrovon  turizmis aqtivobasTan axlos mdgari kategoriebi, 

rogoricaa saerTaSoriso mgzavroba da mogzaurobis kategoria. maTi 

saerTaSoriso angariSvaldebuleba monacemebis miwodebaze saerTaSoriso 

organizaciebze (kerZod saerTaSoriso monetarul fondze) saSualebas 

aZlevs moiTxovon aucilebeli informacia partniorebisgan. erT-erTi aseTi 

informacia saerTaSoriso vizitorebis kvlevaa, romelsac erovnuli banki 

statistikis erovnuli samsaxuridan unda iRebdes.  maT SeuZliaT teqnikuri 

da finansuri mxardaWera aRmouCinon saerTo mcdelobas.     

 Sinagan saqmeTa saministrom mniSvnelovani roli unda Seasrulos, 

radgan maT mier mogrovili monacemebi, mTavari wyaroa saerTaSoriso 

                                                           
171 UNWTO. International Recommendations for Tourism Statistics 2008 Compilation Guide Department of Economic 

and Social Affairs, Statistics Devision. Publisher: New York: United Nations, 2016. პარ.8.35 
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mogzaurebis dinebis Sesaxeb.  sxva qveynebSi isini monawileoben 

Sesvla/gasvlis baraTebis SegrovebaSi. mWidro Sida struqturul 

koordinacias relevanturi administraciuli monacemebis swraf gadacemas 

udidesi mniSvneloba eniWeba turizmis statistikisTvis.   

 sxva monawileebi aseve Seasruleben rols sxvadasxva cvladebis Tu 

monacemebis mogrovebaSi. es SeiZleba iyos an erovnul an ufro 

specializebul doneze: geografiul, specifikur aqtivobaze da sxv. 

magaliTad, sastumros asociaciebma SeiZleba Seagrovon an daxmareba 

aRmouCinon saxelmwifos informaciiis mogrovebaSi oTaxebis da sawoli 

adgilebis xelmisawvdomobis da datvirTvis koeficientis Sesaxeb maT wevr 

sastumroebs Soris. daculi teritoriebis saagento miawvdis informacias 

dacul teritoriebze vizitorebis Sesaxeb.   sxvadasxva kerZo 

sakonsultacio jgufebma aseve SeiZleba ramdenime teqnikuri eqspertiza 

iqonion gamotovebuli informaciis Sesaxeb. Tumca ar aris 

rekomendirebuli turizmis satelituri angariSebis proeqtis 

gareresurseba  kerZo kontraqtorebze.  

 kerZo seqtori turizmis statistikis erT-erTi yvelaze mTavari 

wyaroa. maT unda gaacnobieron drouli da swori angariSis miwodebis 

roli maTi aqtivobebis Sesaxeb da xeli Seuwyon Tanamedrove 

teqnologiebis gamoyenebas am procesSi. kerZo seqtors ar aqvs informaciis 

miwodebis kultura da codna im upiratesobebis Sesaxeb, rasac turizmis 

statistika sTavazobT maT yoveldRiur saqmianobaSi. am sferoSi situaciis 

gasaumjobeseblad Semdegi nabijebi unda gadaidgas: 

 gaizardos informaciis miwodebis kultura treningebis leqciebis, 

vorqSopebis organizebiT. treningebis procesSi maT unda miawodon 

informacia monacemTa mopovebis upiratesobebis Sesaxeb da aswavlon 

am monacemebis yoveldRiur biznesSi gamoyeneba. isini mixvdebian 

kavSirs monacemTa codnas da grZelvadian mogebas Soris. 

gaumjobesebuli da xelmisawvdomi informacia saSualebas miscemT, 
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Caataron Sesadarisi analizi da gaigon, Tu rogor funqcionireben 

mTlianad industriis doneze.   

 ormxrivad sasargeblo TanamSromloba SeiZleba dafuZndes turizmis 

erovnul administracias da kerZo seqtors Soris. kargi xarisxis 

monacemebis sanacvlod kerZo seqtorma SeiZleba miiRos 

administraciidan markentinguli mxardaWera statistikuri angariSebi.  

 ganTavsebis saSualebebis SemTxvevaSi informaciis mogrovebisTvis 

saWiroa Tanamedrove teqnologiebi. samwuxarod, onlain platforma, 

sadac ganTavsebebis saSualebebs monacemebi Tavad unda SeeyvanaT, ar 

gamodga warmatebuli. aRniSnuli programuli uzrunvelyofa 

saSualebas aZlevda sastumroebs sakuTari datvirTvis koeficienti 

SeedarebinaT regionSi misive tipis sastumroebisTvis, rac 

dagegmvisTvis sakmaod Rirebul informacias warmoadgenda. am 

platformis alternativa SeiZleba iyos XML formatze dafuZnebuli 

programuli uzrunvelyofa, romelic qonebis marTvis sistemidan 

(PMS) avtomaturad axdens informaciis generirebas da saerTo bazaSi 

Casmas. amisTvis qonebis marTvis sistemas Tavad unda gaaCndes 

datvirTvis koeficientis daTvlis funqcia. aRniSnuli meTodi 

evrokavSiris qveynebSi gamoiyeneba da saqarTveloSi misi danergviT 

xels SevuwyobT statistikis warmoebis evropis standartebTan 

miaxloebas.  

turizmis satelituri angariSebi saqarTveloSi. turizmi aris erT-erTi 

mTavari ekonomikuri zrdis generatori saqarTveloSi. amJamad arsebuli 

statistikidanac  Cans,  rom turizmi  mniSvnelovan rols TamaSobs 

saqarTvelos ekonomikaSi. am daskvnis gakeTebis saSualebas  iZleva 

ucxoeli vizitorebis mzardi statistika, maTTan dakavSirebuli 

danaxarjebi da maTi efeqti saerTaSoriso ucxouri valutis Semodinebaze. 

axlandeli statistika turizmis bunebaze, progresze da Sedegebze 

ZiriTadad dafuZnebulia ucxoeli vizitorebis Semodinebaze da 

sagadasaxdelo balansis monacemebze, romelic ar asaxavs turizmis srul 

ekonomikur fenomens. Sedegad saqarTvelos mTavroba, biznesebi da 
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moqalaqeebi ver iReben srul informacias turizmis masStabis da efeqtebis 

Sesaxeb, rac saWiroa efeqtiani saxelmwifo politikisa da biznes 

operaciebis gansaxorcieleblad. miuxedavad imisa, rom turizmi  

moTxovnidan stimulirebadi fenomenia, saWiroa moxdes analizi, Tu rogor 

xdeba moTxovnis da miwodebis gawonasworeba qveyanaSi da rogor gavlenas 

axdens es ukanaskneli qveynis ZiriTad makroekonomikur maCveneblebze.  

 turizmis zomis gazomvisas siZneleebis mTavari mizezi mdgomareobs 

im faqtSi, rom ISIC-Si industriebi Seqmnilia maTi aqtivobebis an gamoSvebis 

safuZvelze da ara maTi momxmareblebis monacemebidan gamomdinare, maSin 

roca turizmi gansazRvrulia momxmareblis-turistebis maxasiaTeblebidan 

gamomdinare moxmarebis momentSi. garda amisa, turistuli moxmareba moicavs 

turizmTan asocirebul  industriebs (Tourism Characteristic) (mag. ganTavsebis 

saSualebebi, samogzauro servisebi,  dasvenebis da garTobis RoniZiebebi 

rogoricaa kulturuli festivalebi da a.S.) da (non tourism-related) 

turizmTan kavSirSi ar myof  (sacalo vaWroba) saqonelsa da momsaxurebas, 

romlebic maT servisebs umetes wilad turistebis garda sxva 

momxmareblebsac sTavazoben. mniSvnelovani faqtori gazomvis kuTxiT aris 

turistebis Sesyidvebis dakavSireba am saqonlisa da momsaxurebis 

miwodebasTan qveynis SigniT.   

 msoflio turizmis organizaciis rekomendaciiT pirvel etapze 

saWiroa miRebul iqnas mzardi inscinirebuli meTodi turizmis satelituri 

angariSebis SesamuSaveblad. misi erT-erTi elementi „eqsperimentuli tsa“-s 

Seqmnaa turizmis satelituri angariSebis ganviTarebis procesis 

dasawyebad. eqsperimentuli turizmis satelituri angariSi saSualebas 

iZleva miRebul iqnas gamocdileba rekomendirebuli koncefciebis, 

gansazRvrebebis da procedurebis gamoyenebis kuTxiT. am etapze xdeba  

SemzRudavi gamowvevebis identificireba 172  da moicavs iseT sakiTxebs, 

rogoricaa: gamotovebuli an SezRuduli monacemTa wyaroebi, specialuri 

daSvebebi da miaxloebiTi Sefasebebis procesebi, Sedegebis SedarebiT 

                                                           
172ტიპიური შეზღუდგების სანახავად იხ: EUROSTAT. Satellite Accounts in the European Union, Volume 3 

Practical Guide for the Compilation of a TSA: Directory of Good Practices, Luxemburg 2009 
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dabali xarisxis Sefasebebi.  kombinaciaSi aseTi SezRudvebi abrkolebs 

eqsperimentuli turizmis satelituri angariSebis oficialurad miRebas da 

eqsperimentulis statusis SeCerebas. swored am dabrkolebebis gamo axlavs 

am monacemebs  Sesabamisi gafrTxilebac  maTi interpretaciis da 

gamoyenebisas. eqsperimentuli angariSis dros, turizmis satelituri 

angariSebis Semgroveblebs Soris xSirad gamoiyeneba wertilovani 

Sefasebebis nacvlad Sualeduri Sefasebebi,  politikasTan dakavSirebuli 

mniSvnelovani cvladebis misaRebad, rogoricaa turizmis mTliani Siga 

produqti da dasaqmeba turizmis industriebSi.  eqsperimentaluri turizmis 

satelituri angariSebis Seqmnis kargi gamocdileba aqvs did britaneTs. 173 

SemoTavazebuli eqsperimentuli turizmis sateliturma angariSebma 

saqarTveloSi unda uzrunvelyos mTliani menejmenturi xedva 

ganviTarebisTvis, ris Sedegadac  turizmis saboloo satelituri 

angariSebis Seqmna unda moxdes. qvemoT mocemulia is ZiriTadi nabijebi da 

rekomendaciebi, romelsac saqarTveloSi turizmis satelituri angariSebis 

SemuSaveba unda mohyves. 

 

 

 

 

 

 

 

 

 

 

                                                           
173Buccacellato, T., D. Webber and S. White. The Experimental Tourism Satellite Account for the United Kindgom (E-
UKTSA) Economic and Labour Market Review, Office for National Statistics, London 2010. 
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diagrama 11: SemoTavazebuli “gzamkvlevi” saqarTveloSi eqsperimentuli 
turizmis satelituri angariSebis ganviTarebis mizniT 174 

 

 

 eqsperimentuli turizmis satelituri angariSebis erT-erTi 

mniSvnelovani komponenti msoflio turizmis organizaciis axlaxans 

gamoqveynebuli naSromi „winadadebebi turizmis pidapiri mTliani Siga 

produqtis Sesafaseblad limitirebuli monacemebis pirobebSi“  unda 

gaxdes. naSromSi SemoTavazebulia turizmis satelituri angariSebis 

rekomendaciuli CarCosgan gansxvavebuli ufro zogadi midgoma, rac 

saSualebas iZleva turizmis miaxloebuli Sefaseba moxdes ekonomikaSi. am 

midgomas Tan axlavs daSvebebi, romelic monacemTa saWiroebas amcirebs, 

Tumca avtori aqve aRniSnavs eqspertebis CarTulobis aucileblobas da 

sadac saWiroa damatebiTi testebis da gamokvlevebis gakeTebas.  

                                                           
174 ადაპტირებულია  Meis, Scott M. UNWTO Technical Assistance Mission to Bhutan on Tourism Statistics. UNWTO, 
Madrid 2014. 
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 mexuTe danarTSi mocemulia cxrili, romelic  aRwers maCveneblis 

misaRebad  gansaxorcielebel etapebs. am meTodis gamoyeneba SesaZlebelia 

2013 wlisTvis saqarTveloSi turizmis pirdapiri mTliani Siga produqtis 

miaxloebiT gamosaTvlelad. es cxrilic amave danarTSia mocemuli. es 

erTaderTi welia, romlisTvisac saerTaSoriso da Sida vizitorebis 

danaxarjebis Sesaxeb informacia aris xelmisawvdomi.  

 pirveli etapi moicavs turizmis mTliani Siga moxmarebis Sefasebas. 

am meTodis miznebisTvis koncentracia unda gakeTdes mTliani moxmarebis 

gamoTvlaze da ara produqtebis mixedviT moxmarebis Cvenebaze. Tumca es 

informacia meore etapze gamosadegi iqneba. am meTodis gamoyenebisTvis  

saWiroa mTliani moxmareba rac SeiZleba miaxloebuli iyos realur 

maCvenebelTan, danaxarjebis kategoriebis mixedviT Sefaseba ki 

SesaZlebelia mTliani moxmarebis miaxloebuli wilebis mixedviTac 

gadanawildes. 2013 wels saqarTveloSi mTlianma Siga turistulma 

moxmarebam 5,9 miliardi lari Seadgina.  turizmTan asocirebuli 

industriebis mTlianma gamoSvebam ki mxolod 2,6 miliardi lari.  es 

monacemebi aCvenebs, rom bevrad ufro meti ixarjeba, vidre aisaxeba 

miwodebis mxares. amis mizezi SesaZlebelia meTodologiuri problemebi 

iyos. 2013 wels am kvlevas turizmis administraciis dakveTiT ACT 

asrulebda, romlis monacemebis gamoyenebasac statistikis erovnuli 

samsaxuri ar axdenda. Sesabamisad ar xdeboda moTxovnisa da miwodebis 

dapirispireba da am monacemebis SesabamisobaSi moyvana. sxva  mizezebs 

Sorisaa  turizmTan dakavSirebuli ZiriTadi industriebis gareT 

danaxarjebi, Crdilovani ekonomikis arseboba da sxva. Tumca aqve 

aRsaniSnavia, rom aRniSnuli meTodis gamoyeneba amJamad ukeTes Sedegs 

moitans, radgan sarTaSoriso da Sida vizitorebis kvleva statistikis 

erovnuli samsaxuris prerogativaa, rac SesaZleblobas qmnis moxdes 

miwodebis da moTxovnis  dabalanseba. 

 meore etapze, turizmis mTliani Siga moxmareba ganawilebulia 

sxvadasxva industriebze, romelic ganixileba rogorc warmoebis 

upirvelesi wyaro. am SemTxvevaSi xdeba vizitorebis danaxarjebis 
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dapirispireba miwodebis kategoriebTan. magaliTad, miwodebis mxridan 

ganTavsebebis mTliani gamoSvebis Sedareba xdeba vizitorebis danaxarjebze 

igive kategoriaze. mosalodnelia, rom ganTavsebis saSualebebis mTliani 

gamoSveba aRemateba vizitorebis mTlian danaxarjebs, radgan moicavs 

adgilobrivebis xarjebsac, romlebic Sida vizitorebs ar warmoadgenen.  

2013 wlis monacemebiT saqarTveloSi am mimarTulebiTac Seusabamo 

ricxvebia. ganTavsebis saSualebebSi mTliani gamoSveba 325 milioni laris 

tolia, xolo danaxarjebi aCvenebs 733 milion lars. mizezi kvlav 

analogiur problemebSi unda veZioT. am etapidan ukve SeuZlebeli xdeba 

saqarTvelos miaxloebuli turizmis pirdapiri mTliani Siga produqtis 

Sefasebis gakeTeba. 

 mesame etapze xdeba damatebuli Rirebulebis Tanafardobis daTvla, 

rac industriebis mixedviT damatebuli Rirebulebis mTlian gamoSvebasTan 

Sefardebas gulisxmobs. meoTxe etapze ki damatebuli Rirebulebis 

Tanafardobebis gadamravleba xorcieldeba turizmis moxmarebis 

kategoriebze, romelTa dajamebiTac miiReba turizmis pirdapiri mTliani 

Siga produqti.  

 miuxedavad imisa, rom 2013 wlis monacemebma saSualeba ar mogvca 

miaxloebuli indikatori migveRo gakeTebul analizs mainc didi 

mniSvneloba aqvs. mocemuli meTodi momavalSi saerTaSoriso vizitorebis 

monacemebis gamoqveynebis Semdeg saSualebas mogvcems pirvelad davTvaloT 

turizmis yvelaze miaxloebuli realuri efeqti ekonomikaze.  

 amrigad, turizmis eqsperimentuli satelituri angariSebis 

ganviTarebisTvis turizmis statistikis sistemis teqnikuri sabWos 

farglebSi saWiroa Semdegi samuSaoebis Sesruleba: 

 Sesasrulebeli samuSaoebis gansazRvra, satelituri angariSebisTvis 

saWiro ZiriTadi maCveneblebis garkveva (monacemebi, daSvebebi, 

saukeTeso Semfaseblebi); 

 turizmis satelituri angariSebis mogroveba damokidebulia 

informaciis wyaroebze da gamoyenebul meTodologiebze. amitom maTi 
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detaluri dokumentaciaa saWiro (meta monacemebi). unda moxdes 

detaluri meTodologiis Sedgena.  

 satelituri angariSebis meTodologiis ganxilva da maTi 

Sesabamisobis uzrunvelyofa erovnul angariSsa da sagadasaxdelo 

balansTan; 

 monacemebis Segrovebis kuTxiT unda ganixilebodes valdebulebebis 

gadanawileba. rekomendirebulia: moTxovnasTan asocirebuli 

cxrilebi 1,2,4 da gamyvani turizmis kvleva statistikis erovnuli 

samsaxuris turizmis statistikis seqciam awarmoos, xolo miwodebis 

cxrilebi 5 da 6 erovnuli angariSebis departamentma. dasaqmebaze 

pasuxismgebeli unda iyos seqcia statistikis erovnul samsaxurSi; 

 aqve unda aRiniSnos, rom  regionaluri TanamSromloba turizmis 

statistikisa da satelituri angariSebis ganviTarebis kuTxiT Zalian 

mniSvnelovani iniciativaa, romelsac msoflio turizmis organizacia udgas 

saTaveSi. turizmis statistikisa da  satelituri angariSebis komiteti 

yovelwliurad ikribeba sxvadasxva qveynebSi mimdinare gamocdilebis 

gaziarebis mizniT. aRsaniSnavia, rom  am komitetis sxdoma mxolod erTxel 

Catarda espeneTis gareT da es saqarTveloSi moxda. am komitetis sxdomis 

organizatori am naSromis avtori viyavi, risTvisac turizmis msoflio 

organizaciis prezidentisgan madlobis werilic miviRe. am periodSi 

saqarTvelos am komitetSi vice prezidentis poziciac ekava.  

danaxarjebi gamoSvebis modeli saqarTveloSi. danaxarjebi gamoSvebis 

modeli dafuZnebulia danaxarj-gamoSvebis cxrilze, romlis konstruireba 

qveynis erovnuli angariSebis sistemidan xorcieldeba, kerZod ki - 

gamoSvebis (gamoyenebadi) cxrilidan (Use table). miwodeba gamoyenebis 

struqtura moicavs sami tipis cxrils: danaxarjebis, gamoSvebis da 

simetriuli danaxarjebi-gamoSvebis cxrils. 

 saqarTvelos turizmis statistikis erovnul samsaxurSi 

xelmisawvdomia danaxarjebi da gamoSvebis cxrilebi. Tumca simetriuli 

danaxarjebi gamoSvebis cxrili, romelic gamoiyeneba modelis asagebad 
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statistikis erovnul samsaxurSi jerjerobiT ar iwarmoeba. am naSromSi 

gamoviyenebT saerTaSoriso meTodologias (Eurostat Manual of Supply, Use and 

Input-Output Tables) simetriuli danaxarjebi gamoSvebis cxrilis asagebad.  

 danaxarjebis da gamoSvebis cxrili iZleva detalur suraTs 

adgilobrivi mwarmoeblebis mier saqonlis da momsaxurebis miwodebis da 

importis Sesaxeb, aseve aRwers saqonlis da momsaxurebis gamoyenebas 

Sualedur moxmarebasa da saboloo gamoyenebisTvis. gamoyenebis cxrili 

aseve aCvenebs, Tu rogor xdeba damatebuli Rirebulebis komponentebis 

formireba (dasaqmebulebis kompensacia, sxva wminda gadasaxadebi 

gadasaxadebze, fiqsirebuli kapitalis moxmareba, wminda operaciuli naSTi) 

adgilobrivi industriebis mier. danaxarjebi gamoSvebis cxrilebi iZleva 

detalur informacias sawarmoo procesebze, warmoebisas seqtorebs Soris 

urTierTdamokidebulebaze,  saqonlis da momsaxurebis gamoyenebaze da 

warmoebisas Semosavlis generirebaze.  igi warmoadgens bazas simetriuli 

danaxarjebi gamoSvebis cxrilis asagebad, romelic garkveuli daSvebebis 

gakeTebis Semdeg igeba.  Tavis mxriv simetriuli danaxarjebi gamoSvebis 

cxrilidan xdeba modelis miReba, romelic analizisTvis gamoiyeneba.  

 erovnuli angariSebis gamoyenebis cxrils  sami kvadrati aqvs. 

pirveli, Crdilo-dasavleT kvadrati gviCvenebs  produqtebs (rigi), romlis 

miwodebac industriebze (sveti) xdeba. is faqtiurad warmoadgens 

industriebis produqtebis Sualedur moxmarebas imisTvis, rom saboloo 

moTxovnis dasakmayofileblad produqtis Seqmna ganxorcieldes. saboloo 

moTxovna warmodgenia saojaxo meurneobebis moTxovnis, biznes 

investiciebis, saxelmwifosa da eqsportis saxiT. Crdilo-aRmosavleT 

kvadrati warmoadgens TiToeuli produqtis warmoebas (rigi) saboloo 

moTxovnis seqtorebis mier. bolos, samxreT-dasavleT kvadrati gviCvenebs 

damatebul Seqmnil Rirebulebas dasaqmebulTa Semosavlis kuTxiT, 

firmebis wminda operaciul mogebas, gadasaxadebs subsidiebis gamoklebiT 

produqtsa da importze da fiqsirebuli kapitalis moxmarebas. 175  

                                                           
175 Eurostat Manual of Supply, Use and Input-Output Tables, გვ.19 
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            SNA 2008 wlis Tanaxmad (Tavi 28), gamoyenebiT cxrilSi SesaZlebelia 

CavanacvloT industriebiT rigebi samxreT-dasavleT da Crdilo-

aRmosavleT kvadratebSi danaxarj-gamoSvebis simetriuli cxrilis 

asagebad. radgan saqarTveloSi danaxarjebis cxrili meorad aqtivobebsac 

moicavs, saWiroa transformaciis modelis gamoyeneba.  transformireba 

oTxi sxvadasxva daSvebiT aris SesaZlebeli. 

cxrili 27: danaxarjebi-gamoSvebis cxrilis simetriul cxrilad 

transformirebisTvis saWiro oTxi daSveba   

produqtebiT gansazRvruli danaxarjebi gamoSvebis cxrili 

produqtis teqnologiuri daSveba-TiToeuli produqti iwarmoeba misi sakuTari 

specifikuri gziT industriis miuxedavad sadac misi warmoeba xorcieldeba; 

industriis teqnologiuri daSveba-TiToeul industrias aqvs warmoebis misi 

specifikuri gza misi produqtiuli miqsis miuxedavad; 

industriebiT gansazRvruli danaxarjebi gamoSvebis cxrili   

fiqsirebuli industriuli gayidvebis daSveba-TiToeul industrias aqvs misi 

specifikuri gayidvebis struqtura, misi produqtiuli miqsis miuxedavad; 

fiqsirebuli produqtebis gayidvis struqturis daSveba-TiTioeul produqts aqvs 

sakuTari specifikuri gayidvebis struqtura, im industriis miuxedavad sadac misi 

warmoeba xdeba 

 

 simetriuli danaxarjebi gamoSvebis modelis asagebad gamoviyenoT  

fiqsirebuli produqtebis gayidvebis struqturis daSveba, romelic 

gulisxmobs danaxarjebis da gamoyenebiT cxrilze Semdeg maTematikur 

gardaqmnebs. 

𝑇 = 𝑉 ∗ 𝑖𝑛𝑣[𝑑𝑖𝑎𝑔(𝑞)]                     𝐵 = 𝑇 ∗ 𝑈 

sadac T transformirebis matricaa, V  transponirebuli miwodebis matrica, 

diag(q)  produqciis gamoSvebis svetis veqtori, U Sualeduri warmoebis 

gamoyenebis matrica, B Sualeduri warmoebis matrica (industria X 

industria). sabolood vRebulobT industriebiT gamoxatul matricas.  
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cxrili 28: danaxarjebi-gamoSvebis simetriuli matrica  

540.3 0.1 26.8 1044.6 1.0 20.8 5.3 16.0 5.1 4.2 0.6 68.5 18.5 22.4 27.3 

0.4 0.1 0.1 53.4 0.1 1.6 0.4 3.9 0.4 0.1 0.1 4.9 2.0 0.7 1.0 

5.0 0.1 8.7 588.7 96.8 53.6 8.0 9.4 6.5 2.3 7.2 15.4 2.6 7.3 6.1 

687.7 5.0 119.2 4301.5 39.4 2279.3 479.3 453.7 762.4 127.1 77.8 519.8 158.6 296.9 316.6 

9.8 0.4 15.9 265.5 96.1 29.9 80.0 50.7 73.1 22.6 65.3 27.0 18.3 23.7 43.2 

19.2 0.4 3.6 134.8 27.1 962.3 108.4 41.7 58.6 15.4 99.7 6.2 7.5 36.8 89.9 

15.9 0.2 8.3 123.0 33.2 68.9 103.4 15.3 112.9 53.0 98.4 48.7 7.1 10.6 105.0 

0.5 0.0 0.1 5.7 0.9 9.8 5.7 5.7 92.5 13.8 7.3 6.1 15.7 6.6 90.5 

83.7 0.1 32.1 188.4 76.4 57.6 92.8 82.9 258.5 36.3 213.0 42.1 5.1 60.4 132.2 

2.9 0.6 5.3 121.0 66.8 53.5 60.2 101.3 35.6 1.9 149.8 0.0 0.8 1.9 19.7 

20.6 2.3 9.5 223.2 38.3 218.0 506.6 88.1 224.3 373.6 305.2 54.2 67.0 57.3 169.4 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.1 0.0 0.0 3.2 1.5 1.2 0.7 7.4 8.9 17.7 98.7 1.3 1.1 5.8 9.3 

33.1 0.0 0.0 1.8 0.3 1.7 1.7 33.1 3.7 3.4 4.9 63.0 0.1 9.6 4.4 

0.2 0.0 0.2 15.6 100.1 3.1 24.3 3.2 7.7 31.6 38.9 51.6 3.2 6.7 60.6 

 

 aRniSnul cxrilSi rigebi warmoadgens qveynis yvela industrias, 

saidanac svetebSi mocemuli industriebisTvis produqciis miwodeba 

xorcieldeba. am Tvisebebis gamo mas „Sidaindustriuli matrica“ 

(interindustry matrix) ewodeba. is aCvenebs produqciis dinebas qveyanaSi  

industriebs Soris.  Tu SevadarebT turizmis satelituri angariSebis 

maCvenebels TDGVA-s (turizmis pirdapiri wminda damatebuli Rirebuleba 

industriebis mixedviT) samxreT-dasavleT kvadratSi mocemul maCvenebels 

TGVA (mTliani wminda damatebuli Rirebuleba) miwodeba-gamoyenebis 

cxrilSi, SesaZlebeli gaxdeba miviRoT dasaqmebulTa kompensaciis 

maCvenebeli, pirdapiri saoperacio mogeba da saxelmwifo sagadasaxado 

Semosavali, romelic pirdapiri wesiT miiReba  turizmis moxmarebidan 

qveyanaSi.    

 danaxarjebi-gamoSvebis cxrilidan SesaZlebelia gansxvavebuli 

angariSis warmoeba, romelsac zogjer „pirdapiri saWiroebis cxrils“  

(direct requirement table) uwodeben. amisTvis gamoyenebiTi cxrilis TiToeul 

ujraSi mocemuli mniSvneloba martivad CavanacvloT aRniSnuli 

mniSvnelobisa da mTliani svetis monacemTa jamis Tanafardobis 
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mniSvnelobiT. analogiur Sedegs miviRebT, Tu gamoviyenebT Semdeg 

formulas A=T*U*inv[diag(g)], sadac diag (g) industriebis gamoSvebis 

diagonaluri matricaa. 

cxrili 29: pirdapiri saWiroebebis cxrili  

0.1 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 2.3 0.0 0.1 0.0 0.2 0.0 0.0 0.0 0.2 0.1 0.0 0.0 

0.0 0.0 0.0 1.0 0.2 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.1 0.0 0.0 0.4 0.0 0.2 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.2 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.1 0.0 0.1 0.1 0.0 0.1 0.1 0.1 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

 

 Sedegad, pirdapiri saWiroebis cxrili gviCvenebs TiToeuli 

Semsyidveli industriisTvis (svetSi) im miwodebis raodenobas, romelic 

saWiroa sxvadasxva mimwodebeli industriebisagan (rigebSi) erTi erTeuli 

produqtis sawarmoeblad.176  

 pirdapiri saWiroebis cxrilidan matriculi algebris gamoyenebiT 

(romelsac ewodeba „matricis Sebruneba“) SesaZlebelia  miviRoT „mTliani 

saWiroebis cxrili“. amisTvis gamoviyenoT meore TavSi miRebuli (I-A)-1∆Y=∆X  

formula.  swored (I-A)-1 SebrunebiT vRebulobT mTliani saWiroebis 

cxrils, romelsac mxolod ganTavseba restornis kategoriisTvis 

warmogidgenT. 

                                                           
176 Shaffer, Deller and Marcouiller 2004, გვ. 287 
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cxrili 30: mTliani saWiroebebis cxrili  
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 am etapis dasrulebis Semdeg gadavdivarT cxrilidan modelamde, 

romelsac miwodeba-gamoyenebis models vuwodebT. modeli iTvlis, Tu ra 

raodenobis Sualeduri gamoSvebaa saWiro mocemul industriaSi 

produqciis moxmarebis gazrdis dasakmayofileblad. miRebuli saboloo 

Sedegi (I-A)-1∆Y=∆X  niSnavs, rom Tu turizmis danaxarjebi gaizarda 

qveyanaSi Sida industriuli tranzaqciebis gamo, romelic leontievis 

matricis saxiT aris gamoxatuli, TiToeuli industriuli seqtoris 

mTliani gamoSveba turistul danaxarjze ufro metad gaizrdeba. Tu 

saqarTveloSi ganTavsebis saSualebebze danaxarji 100 lariT gaizarda, es 

damatebiT gamoiwvevs 89 laris generirebas da jamSi danaxarji 189 lariT 

gaizrdeba.  am gamoSvebebis jami, romelic mimarTulia turizmis moTxovnis 

dasakmayofileblad ganisazRvreba rogorc turizmis „arapirdapiri efeqti“. 

177  multiplikatori ki 1.89 toli iqneba. 

 mastimulirebeli efeqtis misaRebad  pirdapiri saWiroebis cxrils  

unda daematos saojaxo meurneobebis sveti. saojaxo meurneobebis cxrilSi 

                                                           
177 Shaffer, Deller and Marcouiller 2004, გვ. 290-292 
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CasmiT moviazrebT maT rogorc seqtors, romelsac esaWiroeba resursebi 

(piradi moxmarebis sagnebi), imisTvis, rom moaxdinon samuSao servisebis 

miwodeba.   gafarToebuli pirdapiri saWiroebebis cxrilis SebrunebiT 

miviRebT mTliani saWiroebebis cxrils, romelic saojaxo meurneobas 

moicavs. damatebiTi turistuli danaxarji moaxdens Semosavlis generirebas 

saojaxo meurneobebisTvis, rac Tavis mxriv gazrdis pirad samxomxareblo 

danaxarjs da Seqmnis damatebiT efeqts mTlian gamoSvebaze. es ki turizmis 

mastimulirebeli efeqtia. turizmis mastimulirebeli efeqtis daangariSeba 

informaciis ar arsebobis gamo am etapze SeuZlebelia.  

 danaxarjebi gamoSvebis analizi aseve saSualebas iZleva Catardes 

Sidaindustriuli kavSirebis analizi. romelime seqtoris warmoebaSi 

cvlilebas aqvs ori efeqti ekonomikis sxva seqtorebze. Tu sastumroebis 

da restornebis seqtoris mTliani gamoSveba gaizrdeba, meti Sualeduri 

Sesyidvebi iqneba saWiro sxva seqtorebidan. termini „ukukavSiri“ (Backward 

linkage) gamoiyeneba konkretuli seqtoris kavSiris aRsawerad im 

seqtorebidan, romlisganac resursebs yidulobs warmoebisTvis (moTxovnis 

mxare). es maCvenebeli sastumroebi da restornebis seqtorisTvis 1.89 

Seadgens. meores mxriv, konkretuli seqtoris gazrdili gamoSveba 

miuTiTebs, rom seqtorisgan damatebiTi produqtebis raodenoba 

xelmisawvdomi xdeba sxva seqtorebisTvis gamosayeneblad. Sedegad  

seqtorisgan gaizrdeba miwodeba im seqtorebisTvis, romlebic mas 

warmoebisTvis iyeneben (miwodebis mxare). termini „winaswari kavSiri“ 

(Forward linkage) gamoiyeneba am kavSiris aRsawerad. winaswari kavSiris 

mniSvneloba sastumroebisa da restornebisTvis iqneba 1.22 toli.  

 Cvens mier daangariSebul mniSvnelobebs erTi  naklovaneba gaaCnia. 

statistikis erovnul samsaxurSi danaxarjebi gamoSvebis cxrilebi 

sabaziso fasebSi xelmisawvdomi ar iyo. msgavsi saxis analizis gakeTeba ki 

sabaziso fasebiT aris rekomendirebuli. amis gamo Segnebulad ar 

gavakeTeT restornebis da sastumruoebis seqtoris multiplikatoris sxva 

seqtorebTan Sedareba.  
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 danaxarjebi gamoSvebis modelis saSualebiT SesaZlebelia (mTliani 

gamoSvebis, Semosavlisa da dasaqmebis) multiplikatoris  Sefaseba 

turizmis danaxarjisTvis Sesabamisi wlisTvis.  aseTi multiplikatorebi 

SeiZleba SevadaroT iseT samomxmareblo danaxarjebs, rogoric aris 

avtomobilebi da sxva samomxmareblo produqtebi, saxelmwifo danaxarjebi 

samxedro bazebze,   samSeneblo investiciebze da a.S.  es analizi exmareba 

politikosebs optimaluri saxelmwifo politikis gansazRvraSi.   

 danaxarjebi gamoSvebis cxrili aseve aCvenebs mTlian suraTs, 

dawyebuli Sualeduri saqonlis mwarmoebeli industriebidan im 

industriebamde, romlebic  saboloo saqonlis turistebamde miwodebas 

uzrunvelyofs. magaliTad, Tu aRmoCndeba, rom ganTavsebis saSualebebis 

industria misi Sualeduri produqtebis mniSvnelovan nawils sazRvargareT  

yidulobs  (magaliTad, avejsa da sxva mowyobilobebs), SesaZlebelia am 

nivTebis sawarmoeblad moxdes adgilobrivi sawarmoebis stimulireba. 

Sedegad,  Semcirdeba adgilobrivi industriebis kavSirebi sxva qveynebTan, 

rac gamoiwvevs turizmis danaxarjis multiplikatoris efeqtis zrdas.  

statistikis erovnuli samsaxuri samwuxarod amJamad ver axdens 

warmoebisTvis gamoyenebuli  adgilobrivi da importirebuli saqonlis 

diferencirebas. statistikis erovnul samsaxurSi  aRniSnuli naklovanebis 

gamosworebamde SesaZlebelia am informaciis kvleviT Canacvleba, romelic 

ZiriTadi importirebuli saqonlis identificirebis saSualebas mogvcems. 

amisaTvis saWiroa ganTavsebis saSualebebis gamokiTxva im ZiriTadi 

kategoriebze xarjebis Sesaxeb, romelsac wlis ganmavlobaSi sweven. ase 

movaxdenT im produqtebis identifikacias, romelzec moTxovna aris, Tumca 

adgilobrivi miwodeba ver axerxebs am moTxovnis dakmayofilebas. am 

miznisTvis CavatareT sacdeli kvleva da gamovikiTxeT TbilisSi da 

quTaisSi mdebare brendis sastumroebi. 178   kiTxvari ixileT danarTSi 2.  

quTaisSi mdebare brendis sastumros oTaxebis raodenoba 45 Seadgens. 2017 

wlis ganmavlobaSi datvirTvis koeficienti 49,35% iyo, stumrebis 

                                                           
178 სასტუმროები სახელებს შეგნებულად არ ვასახელებთ, რადგან მონაცემები შეიცავს ფასიან 

ინფორმაციას 
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raodenoba wlis ganmavlobaSi 9,374 Seadgenda, xolo mudmivi 

dasaqmebulebis raodenoba 45 iyo. aRsaniSnavia rom mTliani xelfasis 

danaxarjebi mxolod  saqarTvelos moqalaqeebs moicavda.  rac Seexeba 

sastumros yvarelSi misi oTaxebis raodenoba 47 iyo, datvirTva 30%, 

stumrebis raodenoba 3,590, xolo mudmivi muSaxelis raodenoba 56 

Seadgenda. aqac rogorc quTaisis sastumros SemTxvevaSi saxelfaso 

danaxarji mTlianad saqarTvelos moqalaqeebze gaiwia.  

cxrili 31: brendis sastumroebis danaxarjebis importis wili kategoriebis 

mixedviT  

  brendis sastumro quTaisSi brendis sastumro yvarelSi 

produqtis 

kategoria 

danaxarjis 

wili 

adgilobriv 

saqonelze 

danaxarjis 

wili 

importirebul 

saqonelze 

danaxarjis 

wili 

adgilobriv 

saqonelze 

danaxarjis 

wili 

importirebul 

saqonelze 

xorci 80% 20% 80% 20% 

Tevzi 30% 70% 70% 30% 

zRvis produqtebi 0% 100% 0 100% 

xili da 

bostneuli 100% 0 
80% 20% 

kartofili 100% 0 100% 0 

brinji 100% 0 0 100% 

dakonservebuli 

sakvebi N/A N/A 60% 40% 

alkoholuri 

sasmelebi 40% 60% 
40% 60% 

araalkoholuri 

sasmelebi 55% 45% 
60% 40% 

kosmetikuri 

produqtebi 0 100% 
0 100% 

TeTreuli 

(zewrebi, 
0 100% 

0 100% 
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pirsaxoci) 

tualetis qaRaldi 100% 0 10% 90% 

saofise qaRaldebi 100% 0 0 100% 

gamwmendi 

saSualebebi N/A N/A 
0 100% 

yava, Cai 50% 50% 20% 80% 

wlis ganmavlobaSi 

gaweuli 

danaxarjebi  
57% 43% 

 

65% 

 

35% 

 

 rogorc zemoT mocemuli cxrili gvaCvenebs saimporto saqonlis wili 

sastumroebSi sakmaod didia, rac vizitorebis mier daxarjuli Tanxis 

gaJonvas ganapirobebs. miRebuli Sedegi migvaniSnebs im faqtze rom 

saqarTveloSi realuri multiplikatoris moculoba sakmaod mcire iqneba. 

kvlevam orive sastumros maRali saimporto wili aCvena zRvis produqtebis, 

alkoholuri sasmelebis, kosmetikuri produqtebis, TeTreulis, gamwmendi 

saSualebebis da yavas/Cais SemTxvevaSi. aqedan zogi produqti bunebrivad 

saimporto kategorias miekuTvneba, radgan aRniSnuli produqtebi 

saqarTveloSi klimaturi pirobebis gamo ar iwarmoeba.  Tumca  sxva yvela 

danarCeni produqtis miwodebis dakmayofileba adgilobrivi warmoebiT 

sruliad SesaZlebelia. amisTvis saWiroa ufro farTomaStabiani kvlevebis 

Catareba, ZiriTadi importiT datvirTuli produqtebis identifikacia da 

stimulebis Seqmna adgilobrivi mwarmoeblebisTvis mzardi turistuli 

moTxovnis adgilobrivi produqtebiT dakmayofilebis mizniT. amis kargi 

instrumenti programa „awarmoe saqarTveloSi“ SeiZleba iyos.  

ganxorcielebuli RonisZiebebis ekonomikuri efeqtebis kvleva 

saqarTveloSi: uefas superTasi. uefas aRmasrulebelma komitetma Tbiliss 

misca SesaZlebloba emaspinZla mega sportuli RonisZiebisTvis, romelic 

uefas superTasis saxeliTaa cnobili.  uefas superTasis matCi 

“barselonasa” da “sevilias” Soris “dinamo arenaze” 11 agvistos gaimarTa. 



177 
 

uefas CempionTa ligis  da evropis ligis gamarjvebul gundebs Soris 

Sexvedram udidesi interesi gamoiwvia. RonisZiebas daeswrnen 

gulSematkivrebi mTeli msofliodan.  

 aRniSnuli RonisZiebis mniSvnelobidan gamomdinare gadavwyviteT 

swored es TamaSi SegverCia ekonomikuri efeqtebis eqsperimentuli kvlevis 

Casatareblad. aRsaniSnavia, rom miuxedavad xangrZlivi Ziebisa 

saqarTveloSi analogiuri saxis kvleva ar aRmoCnda Catarebuli. ase rom 

SeiZleba CaiTvalos, rom es  RonisZiebis ekonomikuri efeqtebis pirveli 

kvlevis mcdelobaa. 

 aRniSnuli RonisZiebis ekonomikuri efeqtebis Sefaseba mniSvnelovania 

SemdgomSi politikis SemuSavebis TvalsazrisiT. kvlevis Catarebisas 

vixelmZRvaneleT msgavsi tipis RonisZiebebis ekonomikuri efeqtebis kvlevis 

msoflio gamocdilebiT, romelic wina TavSi ganvixileT. momavalSi 

RonisZiebebis ekonomikuri efeqtebis Sefaseba dagvexmareba ganvsazRvroT 

mis organizebaze daxarjuli Tanxebis efeqtianoba da davasabuToT msgavsi 

RonisZiebebis Catarebis mizanSewoniloba saqarTveloSi. pirdapiri 

efeqtebis daangariSebis Semdgom SesaZlebelia misi meoradi efeqtebis 

Sefasebac, rac srul ekonomikuri efeqtebis analizs warmoadgens.  

RonisZiebis pirdapiri efeqtebis Sefaseba SesaZlebelia matCze damswre 

vizitorebis gamokiTxviT. kvlevis procesSi xdeboda vizitorTa 

danaxarjebis da maTi samomxmareblo qcevis Seswavla.  aseve kiTxvarSi 

warmodgenili iyo xarisxis SefasebasTan dakavSirebuli da marketinguli 

kiTxvebi. 

gamokiTxva. sportuli RonisZiebis specifikidan gamomdinare gamokiTxva 

Catarda adgilze intervius meTodis gamoyenebiT. rogorc zemoT aRiniSna, 

adgilze interviu yvelaze mosaxerxebelia vizitorebis gamocdilebebis, 

danaxarjebis da sxva detaluri informaciis misaRebad. adgilze gamokiTxva 

aseve iZleva saSualebas marketinguli miznebisTvis ganvsazRvroT  

vizitorebis maxasiaTeblebi da miviRoT Sefasebebi momavali 

gaumjobesebisTvis.  Sedegad kiTxvaris struqturam SesaZlebloba mogvca 

aramarto gangvesazRvra  danaxarjebi sxvadasxva kategoriis mixedviT (rac 
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ekonomikuri efeqtebis daTvlis SesaZleblobas iZleva), aramed migveRo 

damatebiTi informacia vizitorebis mier monaxulebuli adgilebis, 

gaCerebis saSualo xangrZlivobis, gamoyenebuli ganTavsebis saSualebebis 

da kmayofilebis donis Sesaxeb. kvlevis miznebidan gamomdinare saWiro iyo 

anketebis gadaTargmna espanur  da inglisur enaze. 

kiTxvari iwyeba „TariRis gadamnacvleblebis“ da „oportunistebis“ 

gamosaricxi kiTxviT. kerZod kiTxva Semdegnairad daisva- moinaxulebdnen 

Tu ara saqarTvelos sezonze, saqarTveloSi uefas Tasis Catareba rom ar 

momxdariyo. yvela respondenti, romelmac am pasuxze dadebiTi pasuxi gasca, 

gamoiricxa kvlevidan.  kiTxvarSi Semdeg modis demografiuli kiTxvebi 

(erovneba, sacxovrebeli adgili, sqesi, asaki), rac segmentaciis saSualebas 

iZleva.  kiTxvari grZeldeba  mogzaurobasTan dakavSirebuli detalebis 

Sesaxeb kiTxvebiT (Camosvlis da wasvlis TariRi, Camosvlis trasporti, 

Tanxmlebi pirebi, RamisTevebi sastumros tipis mixedviT). aRniSnuli 

kiTxvebiT SesaZlebelia dadgindes mogzaurebis mier saqarTveloSi 

gatarebuli Rameebis raodenoba, rac kvlevisTvis metad mniSvnelovan 

informacias warmoadgens. garda amisa, RamisTevebis gansazRvra saSualebas 

gvaZlevs vicodeT  RonisZiebisgan yvelaze metad romelma sastumros tipma 

miiRo sargebeli.    

kiTxvaris Semdegi nawiliT xdeba im mogzaurebis identificireba, 

romlebmac mogzaurobisTvis turpaketi gamoiyenes. kvlevis miznebisTvis 

aseve saWiroa moxdes detaluri informaciis moZieba turpaketis 

struqturis Sesaxeb. 

 gamokiTxvis mTavari mizani mogzaurebis  danaxarjebis daangariSebaa. 

am etapze xdeba danaxarjebis kategoriebis mixedviT gamokiTxva da moicavs: 

ganTavsebas, sakvebs da sasmels, gasarTob servisebs, Sopings, lokalur 

transports da sxva.  mniSnvelovania ganisazRvros ekonomikis romelma 

subieqtma miiRo yvelaze didi sargebeli RonisZiebidan. danaxarjebis 

Sesaxeb saubrisas, unda aRiniSnos  rom gamokiTxviT dgindeboda rogorc 

arsebuli,  aseve momavalSi dagegmil danaxarjebze informacia. kiTxvaris 
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bolo nawili ki kmayofilobis doniT da mogzaurobis dros arsebuli 

problemebiT interesdeboda.  

SerCeva. kvlevis Casatareblad saWiro iyo gangvesazRvra SerCevis zoma, 

interviuerebis raodenoba da intervius saSualo xangrZlivoba.  

vizitorebis gamokiTxva moxda aeroportSi, stadionze da sastumroebSi, 

xolo espaneli gulSematkivrebis gamokiTxva aseve ganxorcielda 

saqarTveloSi arsebul seviliasa da barselonas fan-klubebSi. 

gamokiTxvisTvis gansazRvruli iyo 3 dRe: 10-11-12 agvisto.  dawesda  Semdegi 

kvotebi: 10 agvisto 200 interviu, 11 agvisto 100 interviu, 12 agvisto 100 

interviu. 10 agvistos  gamoyenebul iqna SerCevis sxvadasxva wyaro: 

gamokiTxva ganTavsebis obieqtebsa da fan-klubebSi. pirvel dRes yvelaze 

bevri kvotis miniWeba obieqturi mizezebiT iyo gamowveuli. am periodSi 

SesaZlebeli iyo respondentebis yvelaze martivad moZieba. Tumca aqve unda 

aRiniSnos adreuli gamokiTxvis SedarebiT dabali xarisxi, rac ZiriTadad 

winaswarmetyvelur danaxarjebs ukavSirdeboda. aRniSnuli naklovanebis 

gamosworeba moxda ormagi gamokiTxvis CatarebiT. maTi nawili visi 

gamokiTxvac pirvel dRes moxda, aseve gamoikiTxa qveynis datovebisas 

aeroportSi. kiTxvarebis Sedarebam ar aCvena arsebiTi gansxvaveba 

danaxarjebs Soris.  

 SerCevis zomis gansazRvrisTvis saWiro iyo populaciis mTliani 

raodenobis codna.  saqarTvelos fexburTis federaciis monacemebiT uefas 

super Tass  daaxloebiT unda daswreboda 10,400 ucxoeli vizitori. Tumca 

romeli qveynis rezidentebs warmoadgendnen es vizitorebi  pasuxis miReba 

ver moxerxda. aseve gaurkveveli iyo bileTebis gadayidvis gziT stadionze 

moxvedrili ucxoelebis raodenoba, rac Cveni azriT ucxoelebis 

struqturas Secvlida da raodenobas mniSvnelovnad gazrdida.  

urTierTgamomricxavi informacia vrceldeboda espaneli gulSematkivrebis 

mier mobrunebuli bileTebis Sesaxeb, romelic mraval kiTxvas aCenda 

espaneli vizitorebis zusti raodenobis Sesaxeb. aqedan gamomdinare, 

winaswar SerCeuli stratificirebuli kvlevis meTodi Canacvlda 

SemTxveviTi meTodiT, romelsac unda ganesazRvra   ucxoeli vizitorebis 
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realuri struqtura matCze. Sedegad  SerCevis zomad ganisazRvra 400 

interviu. kvlevaSi dagvexmarnen saqarTvelos turizmis erovnuli 

administraciis kvlevebisa da dagegmvis sammarTvelos TanamSromlebi da 

ilias saxelmwifo universitetis studentebi. SerCevis sistematiuri 

Secdomis gamosaricxad interviuerebs mkacri miTiTeba miecaT gamoekiTxaT 

yvela ganurCevlad sqesis, asakis Tu ojaxuri mdgomareobisa. 

interviuerebTan sakontrolo gasvlebma aCvena aRniSnuli kvlevis 

disciplinirebuli xasiaTi da interviuerebis maRali profesionalizmi. 

gamokiTxvis Sedegebis miRebuli monacemebis Sesabamis programaSi (SPSS-Si) 

Seyvanis Sedegad moxda vizitze saSualo danaxarjis daangariSeba.  

kvlevis Sedegebi. kvlevam saintereso Sedegebi aCvena. pirveli kiTxva 

Seexeboda moinaxulebdnen Tu ara vizitorebi Tbiliss,  uefas Tasis 

finali rom ar Semdgariyo. es kiTxva emsaxureboda „oportunistebis“ da 

„TariRis gadamnaclveblebis“ gamoricxvas. am kiTxvaze dadebiTi pasuxi   

10%-ma mogvca. maTTan interviu gagrZelda, Tumca kvlevaSi gaTvaliswineba 

ar moxda. 

Semdegi kiTxva Seexeboda erovnebis da rezidentobis dadgenas.  

rogorc wesi es ori maCvenebeli erTmaneTs emTxveoda. Tumca gaeros 

turizmis msoflio organizaciis rekomendaciebiT ufro relevanturi 

maCvenebeli swored rezidentobis qveyanaa. amitom analizSi misi 

gaTvaliswinebac moxda. TamaSs sul 26 sxvadasxva qveynis rezidenti 

daeswro. maTgan umravlesobas espanelebi Seadgendnen 28.5%. araespanel 

vizitorebs liderobda ruseTi 16.9%. mas mosdevda meore mezobeli qveyana 

azerbaijani 9%-iT.  mesame adgili araespanel vizitorebs Soris 

gadainawiles erayis 5,2%, da TurqeTis 5,2% rezidentebma. 
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diagrama 12: vizitorebis ganawileba rezidenti qveynebis mixedviT  

 

 sxva demografiul maCveneblebs sqess da asakobriv segments rac 

Seexeba kvlevam Semdegi Sedegebi aCvena. ucxoeli mayureblebis umravlesoba 

kaci iyo 86%, xolo yvelaze didi asakobrivi segmenti 21-30 wels Seadgenda 

39,3%-iT. aRsaniSnavia rom  krostabulaciuri analizis Tanaxmad qalebis 

umravlesobas  rusebi Seadgendnen 31,6%,  espaneTi ki am maCvenebliT 

mxolod meore iyo 28,9%. rac Seexeba kacebs,  aq liderobdnen  espanelebi 

28,4% da rusebi 14,4%.  

diagrama 13: ucxoeli vizitorebis asakobrivi segmenti   

 

 meSvide kiTxva ucxoeli vizitorebis Camosvlis da qveynis datovebis 

TariRs Seexeboda, ramac saSualeba mogvca dagveangariSebina TiToeuli 

erovnebis vizitoris saSualo RamisTevebis raodenoba. mTlianobaSi 

saSualo RamisTevebis raodenoba 4.5 Rames Seadgenda. qveynebis mixedviT 
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yvelaze meTi RamisTeva erayis SemTxvevaSi dafiqsirda 6,1, mas mosdevs 

azarbaijani 4,7, ruseTi 4,4, espaneTi 3,6, TurqeTi 3. sxva kategoriebis 

saSualo RamisTevebi 5,3 Seadgenda.  

 vizitorebma saqarTveloSi sxvadasxva satransporto saSualebiT 

imgzavres. am saSualebebidan sahaero transporti dominirebda 84%-iT, 

saxmeleTo 13%-s Seadgenda, xolo sarkinigzo 3%-s. rac Seexeba aviaxazebs 

vizitorebma mTlianobaSi 18 sxvadasxva aviaxazebiT ifrines. maTgan pirvel 

adgils ikavebs Turkish Airlines 41,4%, Georgian Airways 13,6%, Pegasus  

11%, S7 6,8%. 

 kiTxvarSi aseve mocemuli iyo kiTxva Tanmxlebi pirebis Sesaxeb.  aq 

ramdenime pasuxi iyo SesaZlebeli. yvelaze meti vizitori fexburTis matCs 

megobrebTan erTad daeswro 44,7%, mas mosdevs ojaxiT da naTesavebiT 

mogzaurebi 29,8%, mesameze ki marto Camosuli vizitorebia. 

diagrama 14: vizitorebis raodenoba Tanxmlebi pirebis mixedviT   

 

 rac Seexeba ganTavsebis saSualebebs, vizitorebis umravlesoba 

sastumroSi gaCerda 70.8%, mas mosdevs gesthausi da hosteli 13.5%-iT da 

naqiravebi bina 8,6%. megobrebis da naTesavebis kerZo binas 6%-ma gamoiyena, 

sxva kategoriebiT ki 1.1%-ma isargebla. 

 Semdegi kiTxva exeboda saqarTveloSi gamomgzavrebis danaxarjebs. am 

etapze CvenTvis saintereso iyo, erTis mxriv, marketinguli miznebisTvis 
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dagveTvala ramdeni ujdeba vizitors saqarTvelomde Camosvla, meores 

mxriv, gagverkvia  ra raodenobam isargebla qarTuli aviakompaniiT, 

romelic aisaxeba pirdapir ekonomikur efeqtSi. aRniSnul matCze 

saqarTveloSi Camosvlis da qveynis datovebaze saSualo danaxarji 1,252 

lars Seadgenda, romelic satransporto kategoriebis mixedviT 

Semdegnairad gadanawilda: aviaxazebi 1,415, rkinigza 411, saxmeleTo 384.  

      aRsaniSnavia, rom mTliani ucxoeli vizitorebis 11% turistuli 

paketiT imyofeboda. maTgan vinc turistuli paketiT imogzaura yvelaze 

didi segmenti espanelebis iyo 37,9%, erayi 20,7%,  ruseTi 10,3%, poloneTi 

6,9% danarCeni sxva qveynebze gadanawilda. saqarTvelos masStabiT turebi 

respondentTa 27,7% gegmavda an aiRo, razec saSualod 408 laramde daxarja 

an daxarjvas apirebda. 

 rac Seexeba jamur monacems (gamoklebuli paketi, transportis da 

turis xarji) vizitorebis saSualo danaxarjma 1,952 lari Seadgina.  

kategoriebis mixedviT ki Semdegnairad aris CaSlili: 

cxrili 32: danaxarjebi kategoriebis mixedviT  

kategoria wili  saSualo danaxarji  
ganTavseba 41% 659.7 

sakvebi, sasmeli 25% 383.3 

Sopingi 13% 330.9 

garToba 10% 338.6 

adgilobrivi transporti 6% 125.7 

sxva 6% 768 

                    

 jamSi espaneli vizitorebis saSualo danaxarjma (transportidan 

mxolod Georgian Airways CaTvliT, matCze dasaswrebi bileTis gamoklebiT) 

1,868 lari Seadgina, xolo sxva ucxoelebis saSualo danaxarjma- 1,748.  Tu 

davuSvebT, rom  TamaSs sul mcire 10,000 ucxoeli vizitori eswreboda 

pirdapirma ekonomikurma efeqtma daaxloebiT 17,828,000 lari Seadgina.  Cvens 

mier modificirebuli danaxarjebi-gamoSvebis modelis gamoyenebiT aseve 

SesaZlebelia miaxloebiT daviangariSoT arapirdapiri efeqti. Tu 
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davuSvebT rom sakvebi da sasmlis mirTmeva ZiriTadad restornebSi 

xdeboda, maSin arapirdapiri efeqtis odenoba ganTavsebasa da restornebze 

iqneba 9,282,700. 

 rac Seexeba maT mosazrebas Tbilisze rogorc sportuli 

RonisZiebebis Catarebis adgilze, umravlesobam is Zalian mimzidvelad 

miiCnia.  aseve umravlesoba 97% urCevda Tavis megobrebs Tbiliss, rogorc 

turistul mimarTulebas. 

diagrama 15: vizitorebis Sefaseba   

 

                   daskvnis saxiT SeiZleba iTqvas, rom eqsperimentuli  RonisZiebebis 

kvlevis pirveli mcdeloba warmatebuli aRmoCnda. aRniSnuli kvlevis 

warmatebam saSualeba mogvca ukve turizmis erovnuli administraciis 

biujetiT Check Georgia-ს farglebSi Catarebuli „Maroon 5“ koncertis 

ekonomikuri efeqtebi gagvezoma. aseve mniSvnelovani iyo turizmis 

erovnuli administraciis mier Echowaves 2018 kvleva, sadac gadaxdis axali 

sistemis gamoyeneba moxda. aRniSnuli sistemiT stumari teritoriaze 

gadaxdas samajuris saSualebiT axdens. misi aReba ki piradobis mowmobis 

gamoyeebiT xdeba. Tanamedrove teqnologiebi saSualebas iZleva zusti 

statistikuri monacemebi miviRoT stumrebis erovnebis da danaxarjebis 

Sesaxeb festivalis teritoriaze. arsebul realobaSi kiTxvarebi ukve 

meorexarisxovan rols asrulebs da emsaxureba vizitorebis mier 

festivalis gareT ganxorcielebuli danaxarjebis daTvlas. Echowaves-ის 
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kvleva aseve saSualebas iZleva erTmaneTs Sedardes realurad 

ganxorcielebuli da kiTxvaridan miRebuli danaxarjebi. miRebuli Sedegi 

mniSvnelovani iqneba arsebuli gadaxris da misi gamomwvevi mizezebis 

Semdgomi Seswavlis mizniT. garda amisa, kiTxvarSi danaxarjebis Sesaxeb 

kiTxva ori saxiT iyo warmodgenili. pirveli kiTxviT xdeboda mTlianad 

vizitorebis mier gaweuli da dagegmili danaxarjebis gansazrvra, xolo 

meoreTi wina dRis ganmavlobaSi gaweuli danaxarjebis. miRebuli Sedegebi 

saintereso daskvnebis gakeTebis saSualebas mogvcems am ori meTodis 

sizustis Seswavlis kuTxiT. mniSvnelovania, rom msgavsi kvlevebi 

momavalSic gagrZledes, rac gamoiwves maT daxvewas, Secdomebis 

gaTvaliswinebas da saboloo jamSi politikis formirebisTvis 

mniSvnelovani informaciis miRebas. 
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                                daskvna   

 Tanamedrove samyaroSi turizmi ekonomikaSi  erT-erTi yvelaze didi 

da dinamiurad ganviTarebadi seqtoria. misi zrdis maRal tempebs da 

ucxouri valutis Semodinebis did moculobas mniSvnelovani gavlena aqvs 

ekonomikaze, ris gamoc sul ufro met  yuradRebas ipyrobs msoflioSi. 

 sadisertacio naSromis mizans saqarTveloSi turizmis ganviTarebis 

ekonomikuri politikis formirebis prioritetebis gansazRvra 

warmoadgenda. am miznidan gamomdinare naSromSi daisaxa amocanebi, Sedegad 

ki Camoyalibda mecnieruli siaxleebi. ZiriTadi sakiTxebi moicavda: 

turizmis pirdapiri da arapirdapiri ekonomikuri efeqtebis gazomvis 

meqanizmebis Seswavlas da maT saqarTveloSi gamoyenebas, saqarTveloSi 

turizmis politikis formirebis Taviseburebebis Seswavlas da xarvezebis 

gamovlenas, saqarTvelos turizmis statistikis sferoSi arsebuli 

problemebis mosagvareblad statistikis sistemis formirebas, ucxouri 

literaturis Seswavlis safuZvelze  RonisZiebebis ekonomikuri efeqtebis 

kvlevis meTodologiis Sedgenas da mis aprobacias.  

 turizmis koncefciebis zust ganmartebas udidesi mniSvneloba eniWeba 

misi statistikurad sworad gazomvisa da politikis formirebisTvis.  am 

naSromSi turistuli terminebis ganmartebebi  eyrdnoba msoflio turizmis 

organizaciis publikaciebs: “turizmis statistikis 2008 wlis saerTaSoriso 

rekomendaciebi” da “turizmis satelituri angariSebi: rekomendirebuli 

meTodologiuri CarCo”. es angariSebi SesaZleblobas iZleva ganisazRvros 

turizmis mniSvneloba, misi sazRvrebi da ganzomileba. naSromSi 

aRniSnulia, rom saqarTveloSi kvlevebis Catareba aRniSnuli dokumentebis 

rekomendaciebis safuZvelze unda xdebodes, rac uzrunvelyofs maT 

sandoobas da Sesadarisobas. aRniSnuli publikaciebis qarTul enaze 

gadaTargmnas da terminebis qarTul enaSi sworad dafuZnebas udidesi 

mniSvneloba eniWeba. 

 naSromSi Seswavlilia ekonomikuri efeqtebis analizis mniSvneloba 

turizmis ekonomikuri politikis formirebisTvis. ekonomikuri efeqtebis 

analizis saSualebiT SesaZlebelia ganisazRvros turizmis aqtivobebis 
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kontribucia ekonomikaSi, kerZod ki vizitorebis danaxarjebisgan 

gamowveuli pirdapiri da arapirdapiri efeqtebi gayidvebze, Semosavalze da 

samuSao adgilebze. analizisTvis gamoiyeneba vizitorebis danaxarjebis 

kvlevebi, danaxarjebi gamoSvebis da sxva modelebi, sxvadasxva saxis 

multiplikatorebi da turizmis satelituri angariSebi.  

      naSromSi naCvenebia, rom msoflioSi pirdapiri efeqtebis Sefasebas 

ramdenime meTodiT axdenen. am meTodebidan aRsaniSnavia: saerTaSoriso da 

Sida vizitorebis kvleva, Semosvlis da gasvlis baraTebi, erovnuli bankis 

kvleva, turistuli obieqtebis kvleva da turizmis satelituri angariSebi. 

aRniSnuli meTodebis Seswavlam saSualeba mogvca gangvesazRvra maTi 

gamoyenebis SesaZlebloba saqarTveloSi ukve arsebul meTodebTan erTad. 

am meTodebidan yvelaze mniSvnelovani informaciis Semcveli turizmis 

pirdapiri ekonomikuri efeqtebis gasazomad turizmis satelituri 

angariSebia. igi ekonomikaze turizmis moxmarebis pirdapiri ekonomikuri 

kontribuciis gazomvis saSualebas iZleva. turizmis satelituri 

angariSebi moicavs urTierTdakavSirebul cxrilebs, romlebic gviCvenebs 

turizmis moxmarebis formebis zomas, qveyanaSi ganawilebas da maT 

kontribucias  ekonomikis mTlian Siga produqtze, dasaqmebaze da sxva 

makroekonomikur maCveneblebze. saqarTveloSi turizmis satelituri 

angariSebis Seqmna saWiroebs mravali saxelmwifo organizaciis 

Tanamonawileobas, rac turizmis statistis sistemis farglebSi 

SesaZlebelia ganxorcieldes. msoflio turizmis organizaciis 

rekomendaciiT pirvel etapze saWiroa miRebul iqnas mzardi inscinirebuli 

meTodi turizmis satelituri angariSebis SesamuSaveblad. misi erT-erTi 

elementi „eqsperimentuli tsa“-s Seqmnaa turizmis satelituri angariSebis 

ganviTarebis procesis dasawyebad. turizmis eqsperimentuli satelituri 

angariSi saSualebas iZleva miRebul iqnas gamocdileba rekomendirebuli 

koncefciebis, gansazRvrebebis da procedurebis gamoyenebis kuTxiT. 

SemoTavazebuli  turizmis eqsperimentuli sateliturma angariSebma 

saqarTveloSi unda uzrunvelyos mTliani menejmenturi xedva 
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ganviTarebisTvis, ris Sedegadac  turizmis saboloo satelituri 

angariSebis Seqmna moxdeba.  

     eqsperimentuli turizmis satelituri angariSebis erT-erTi 

mniSvnelovani komponenti msoflio turizmis organizaciis mier 

gamoqveynebuli naSromi „winadadebebi turizmis pirdapiri mTliani Siga 

produqtis Sesafaseblad limitirebuli monacemebis pirobebSi“ unda 

gaxdes. naSromSi SemoTavazebulia turizmis satelituri angariSebis 

rekomendaciuli CarCosgan gansxvavebuli ufro zogadi midgoma, rac 

saSualebas iZleva turizmis miaxloebuli Sefaseba moxdes ekonomikaSi. am 

midgomas Tan axlavs daSvebebi, romelic monacemTa saWiroebas amcirebs, 

Tumca avtori aqve aRniSnavs eqspertebis CarTulobis aucileblobas da 

sadac saWiroa damatebiTi testebis da gamokvlevebis Catarebas. meTodis 

aprobacia moxda saqarTveloSi 2013 wlisTvis saqarTveloSi turizmis 

pirdapiri mTliani Siga produqtis miaxloebiT gamosaTvlelad.  

   am meTodis gamoyeneba oTx etapad xorcieldeba da saWiroa mTliani 

moxmareba rac SeiZleba miaxloebuli iyos realur maCvenebelTan, 

danaxarjebis kategoriebis mixedviT Sefaseba ki SesaZlebelia mTliani 

moxmarebis miaxloebuli wilebis mixedviTac gadanawildes. 2013 wels 

saqarTveloSi mTlianma Siga turistulma moxmarebam 5,9 miliardi lari 

Seadgina. turizmTan asocirebuli industriebis mTlianma gamoSvebam ki 

mxolod 2,6 miliardi lari. es monacemebi aCvenebs, rom bevrad ufro meti 

ixarjeba, vidre aisaxeba miwodebis mxares. amis mizezi SesaZlebelia 

meTodologiuri problemebi iyos. 2013 wels am kvlevas turizmis 

administraciis dakveTiT ACT asrulebda, romlis monacemebis gamoyenebasac 

statistikis erovnuli samsaxuri ar axdenda. Sesabamisad ar xdeboda 

moTxovnisa da miwodebis dapirispireba da am monacemebis SesabamisobaSi 

moyvana. sxva mizezebs Sorisaa turizmTan dakavSirebuli ZiriTadi 

industriebis gareT danaxarjebi, Crdilovani ekonomikis arseboba da sxva. 

Tumca aqve aRsaniSnavia, rom aRniSnuli meTodis gamoyeneba amJamad ukeTes 

Sedegs moitans, radgan sarTaSoriso da Sida vizitorebis kvleva 

statistikis erovnuli samsaxuris prerogativaa, rac SesaZleblobas qmnis 
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moxdes miwodebis da moTxovnis dabalanseba.  meore etapze, turizmis 

mTliani Siga moxmareba ganawilebulia sxvadasxva industriebze, romelic 

ganixileba rogorc warmoebis upirvelesi wyaro. am SemTxvevaSi xdeba 

vizitorebis danaxarjebis dapirispireba miwodebis kategoriebTan. 

magaliTad, miwodebis mxridan ganTavsebebis mTliani gamoSvebis Sedareba 

xdeba vizitorebis danaxarjebze igive kategoriaze. mosalodnelia, rom 

ganTavsebis saSualebebis mTliani gamoSveba aRemateba vizitorebis mTlian 

danaxarjebs, radgan moicavs adgilobrivebis xarjebsac, romlebic Sida 

vizitorebs ar warmoadgenen. 2013 wlis monacemebiT saqarTveloSi am 

mimarTulebiTac Seusabamo ricxvebia. ganTavsebis saSualebebSi mTliani 

gamoSveba 325 milioni laris tolia, xolo danaxarjebi aCvenebs 733 milion 

lars. mizezi kvlav analogiur problemebSi unda veZioT. am etapidan ukve 

SeuZlebeli xdeba saqarTvelos miaxloebuli turizmis pirdapiri mTliani 

Siga produqtis Sefasebis gakeTeba. miuxedavad imisa, rom 2013 wlis 

monacemebma saSualeba ar mogvca miaxloebuli indikatori migveRo, 

gakeTebul analizs mainc didi mniSvneloba aqvs. mocemuli meTodi 

momavalSi saerTaSoriso vizitorebis monacemebis gamoqveynebis Semdeg 

saSualebas mogvcems pirvelad davTvaloT turizmis yvelaze miaxloebuli 

realuri efeqti ekonomikaze.                  

 aRsaniSnavia, rom saqarTveloSi dResdReobiT turizmze warmodgena 

mxolod misi pirdapiri efeqtis gazomviT ganisazRvreba. Tumca naSromSi  

vixileT, Tu ramdenad mniSvnelovania meoradi efeqtebis Zala, rac 

turizmis mniSvnelobis arasaTanado Sefasebas iwvevs. turizmis meoradi 

efeqtebi ori saxisaa da moicavs arapirdapir da mastimulirebel efeqts. 

vizitorebis danaxarjebis zrdis Sedegad sastumroebis gazrdili moTxovna 

TeTreulze, Sampunsa Tu sxva resursebze, romelsac mas operirebisTvis 

sWirdeba turizmis  arapirdapiri efeqtia.  mastimulirebeli efeqti ki 

gulisxmobs vizitorebis danaxarjebis zrdis Sedegad sastumroebis, 

restornebis da sxva servisis mimwodeblebis stimuls daiqiravon muSaxeli 

da gadauxadon maT xelfasebi, romelic Tavis mxriv ixarjeba sakvebsa da 

sxva samomxmareblo saqonelze. aucilebelia sxvadasxva saxis 

„multiplikatoris“ mniSvnelobis gaazreba da mis swor Sefasebaze muSaoba.  
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multiplikatoris da ekonomikuri efeqtebis gasazomad ki modelebis 

ganviTareba da Sesabamisi monacemebiT uzrunvelyofaa aucilebeli, rac 

momavalSi  turizmis swori ekonomikuri politikis SemuSavebis safuZveli 

unda gaxdes.    saqarTveloSi modelebis formireba danaxarjebi gamoSvebis 

modelis SemuSavebiT unda daiwyos, romelic Semdgom iseTi modelebis 

formirebas Seuwyobs xels, rogoricaa socialuri angariSebis matrica da  

gamoTvliTi saerTo wonasworobis modelebi. 

 naSromSi SemuSavebulia danaxarjebi gamoSvebis modeli, romlis 

saSualebiTac moxda turizmis multiplikatoris daTvlis pirveli  

mcdeloba.  modelma aCvena, rom Tu saqarTveloSi ganTavsebis saSualebebze 

danaxarji 100 lariT gaizarda, es damatebiT gamoiwvevs 89 laris 

gayidvebis generirebas, rac   turizmis arapirdapir efeqts warmoadgens.   

multiplikatori ki 1.89 toli iqneba. mastimulirebeli efeqtis misaRebad  

pirdapiri saWiroebis cxrils  unda daematos saojaxo meurneobebis sveti. 

mastimulirebeli efeqtis miReba informaciis naklebobis gamo ver 

moxerxda, aRniSnuli momavalSi kvlevis sagans warmoadgens. aqve unda 

aRiniSnos danaxarjebi gamoSvebis cxrilebis sabaziso fasebSi warmoebis 

aucilebloba, rac multiplikatorebis meti sizustiT daTvlis 

SesaZleblobas mogvcems. 

 danaxarjebi gamoSvebis analizma aseve saSualeba mogvca Cagvetarebina 

Sidaindustriuli kavSirebis analizi. romelime seqtoris warmoebaSi 

cvlilebas aqvs ori efeqti ekonomikis sxva seqtorebze. Tu sastumroebis 

da restornebis mTliani gamoSveba gaizrdeba, meti Sualeduri Sesyidvebi 

iqneba saWiro sxva seqtorebidan. termini „ukukavSiri“ (Backward linkage) 

gamoiyeneba konkretuli seqtoris kavSiris aRsawerad im seqtorebidan, 

romlisganac resursebis yidulobs warmoebisTvis (moTxovnis mxare). es 

maCvenebeli sastumroebis da restornebis 1.89 Seadgens. meores mxriv 

konkretuli seqtoris gazrdili gamoSveba miuTiTebs, rom damatebiTi 

produqtebis raodenoba xelmisawvdomi xdeba sxva seqtorebisTvis 

gamosayeneblad. Sedegad  gaizrdeba miwodeba im seqtorebisTvis, romlebic 

mas warmoebisTvis iyeneben (miwodebis mxare). termini „winaswari kavSiri“ 
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(Forward linkage) gamoiyeneba am kavSiris aRsawerad. saqarTveloSi winaswari 

kavSiris mniSvneloba sastumroebi restornebisTvis 1.22-is tolia.  

 multiplikatoris maRali mniSvneloba damokidebulia gaJonili 

saqonlis raodenobaze. naSromSi vixileT, rom gaJonvis sxvadasxva 

ganmarteba arsebobs. yvelaze zogadi ganmartebiT gaJonva xdeba maSin, roca 

turizmis Semosavali, romlis generirebac erT turistul adgilas xdeba 

ixarjeba sxva sazogadoebaSi. saqarTveloSi am kuTxiT mdgomareoba arc ise 

saxarbieloa. Cvens mier miRebuli Sedegi sastumroebis kvlevisas 

migvaniSnebs realuri multiplikatoris simcireze. kvlevam ori 

gamokiTxuli sastumros maRali saimporto wili aCvena zRvis produqtebis, 

alkoholuri sasmelebis, kosmetikuri produqtebis, TeTreulis, gamwmendi 

saSualebebis da yavas/Cais SemTxvevaSi. aqedan zogi produqti bunebrivad 

saimporto kategorias miekuTvneba, radgan aRniSnuli produqtebi 

saqarTveloSi klimaturi pirobebis gamo ar iwarmoeba.  Tumca  sxva yvela 

danarCeni produqtis miwodebis dakmayofileba adgilobrivi warmoebiT 

sruliad SesaZlebelia. amisTvis saWiroa ufro farTomaStabiani kvlevis 

Catareba, ZiriTadi importiT datvirTuli produqtebis identifikacia da 

stimulebis Seqmna adgilobrivi mwarmoeblebisTvis mzardi turistuli 

moTxovnis adgilobrivi produqtebiT dakmayofilebis mizniT. amis kargi 

instrumenti programa „awarmoe saqarTveloSi“ SeiZleba iyos. 

 saqarTveloSi turistuli moTxovna gaazrebuli politikis 

warmatebiT ganxorcielebis Sedegad iqmneba. naSromSi ganxilulia 

turistuli moTxovnis Seqmnis procesSi mniSvnelovani faqtorebi: 

saerTaSoriso marketingi, turistuli teqnologiebi da sainformacio 

komunikaciebi, finansebze wvdoma, mogzaurobis gamartiveba, politikuri 

stabiluroba da usafrTxoeba, ganaTleba da treningebi, RonisZiebebi,  

gazomva da Sefaseba.  garda amisa ganxorcielda strategiuli dokumentebis 

da sakanonmdeblo bazis analizi,  ris Sedegadac gamovlinda rigi 

problemebi. aRniSnuli problemebis mosagvareblad SemuSavda Sesabamisi 

rekomendaciebi. bolo wlebSi saqarTveloSi turizmis sferoSi mravali 

warmatebuli Tu warumatebeli proeqti ganxorcielda.  miuxedavad imisa, 
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rom aqtiurad mimdinareobs aRniSnuli programebis warmatebis xazgasma, 

jerjerobiT ar ganxorcielebula maTi efeqtianobis Sefaseba. samwuxarod, 

saqarTveloSi jerac ar aris miRebuli  proeqtebis Sefasebis praqtika da 

is mxolod msoflio bankis Tu sxva saerTaSoriso organizaciebis mier 

dafinansebuli proeqtebis ganxorcielebisas gamoiyeneba.  Sefaseba mraval 

kiTxvaze pasuxis gacemis saSualebas mogvcemda da misi gamoyenebis 

pirobebSi bevri amJamad aqtualuri problemis Tavidan acileba iqneboda 

SesaZlebeli. maT Soris, ramdenad efeqtianad ixarjeba marketingul 

saqmianobebze gaweuli xarjebi, miznobrivi iyo Tu ara Gem Fest-ze gaweuli 

xarjebi. Sefaseba ki turizmis ekonomikuri efeqtebis analizisTvis saWiro 

ekonomikuri kvlevebis da gamarTuli statistikuri sistemis arqonis 

pirobebSi SeuZlebel amocanas warmoadgens.  Sefasebas aseve saWiroebs 

strategiiT gansazRvruli amocanebis Sesruleba. naSromSi mocemulia 

meTodologia, rac saSualebas mogvcems konkretuli proeqtebi warmatebiT 

SevafasoT.  

 saqarTveloSi mzardi saerTaSoriso mogzaurebis statistika  

amaRlebs interess ekonomikis mniSvnelovani seqtoris-turizmis mimarT. 

Sesabamisad, turizmis statistikuri informacia mniSvnelovan adgils 

ikavebs da ufro moTxovnadi xdeba politikosebisa da sxva dainteresebuli 

pirebisTvis.  dResdReobiT  turizmis statistikis sistema bolomde ar 

aris Camoyalibebuli, Tumca garkveuli saqmianobebis specializacia 

SeimCneva. turizmis statistikis ZiriTadi Semgroveblebi da gamomyeneblebi 

arian: turizmis erovnuli administracia, Sinagan saqmeTa saministro, 

statistikis erovnuli samsaxuri da erovnuli banki. mniSvnelovania maT 

mier warmoebuli monacemebis msoflio turizmis organizaciis 2008 wlis 

rekomendaciebTan Sedareba. am analizma saSualeba mogvca arsebuli 

problemebis identificireba mogvexdina da maTi mogvarebis gzebi dagvesaxa. 

 turizmis statistikis mwarmoebeli organizaciebis analizma aCvena, 

rom Sinagan saqmeTa saministros mier  warmoebuli sazRvris kveTebis 

statistika maTi swori interpretaciis pirobebSi turizmis statistikis 

Zalzed Rirebuli wyaroa. mniSvnelovani problemebi aRiniSneba 
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saerTaSoriso vizitorebis aRricxvis meTodologiaSi. erovnuli bankis 

kvleva srulad Seesabameba saerTaSoriso rekomendaciebs, Tumca 

Catarebuli kvlevis siZvele kiTxvebs aCens mis sandoobasTan dakavSirebiT.  

am problemis gadawyvetis gza turizmis statistikis sistemis Seqmnaa.  

 erT-erTi mTavari gamowveva turizmis sando statistikis Segrovebis 

kuTxiT saqarTveloSi turizmis statistikis sistemis (tss) ararsebobaa. 

turizmis statistikis sistema unda iyos erovnuli statistikis sistemis 

nawili, romlis saSualebiTac moxdeba zusti, Tanmimdevruli da Sesabamisi 

monacemebis miReba turizmis socialur-ekonomikuri aspeqtebis Sesaxeb. 

saqarTveloSi turizmis statistikis sistemam unda moagvaros Semdegi 

problemebi: turizmis satelituri angariSebis ararseboba; gaugebrobebi, 

samuSaos duplikacia da ramdenime mniSvnelovani samuSao elementis 

gamotoveba saagentoebs Soris; undoblobis arseboba saagentoebs Soris 

turizmis statistikis Segrovebisas da kerZo seqtoridan monacemebis 

ararseboba.   

 aRniSnuli problemebis mogvareba da turizmis satelituri 

angariSebis Seqmna saWiroebs sxvadasxva saxelmwifo saagentoebis 

Tanamonawileobas. amisTvis instituciuri sistematizacia da SeTanxmebebi 

unda gaformdes monawile saagentoebs Soris. yvela CarTuli saagentoebis 

uflebebi da movaleobebi unda iyos cxadad gansazRvruli imisTvis, rom ar 

moxdes  gaugebrobebi, samuSaos duplikacia da ramdenime mniSvnelovani 

samuSao elementis gamotoveba. garda amisa, araformaluri SeTanxmebebi 

unda iqnas gaTvaliswinebuli imisTvis, rom  uzrunvelyofili iyos 

moqniloba.  

 turizmis erovnul administracias unda mieniWos Sida instituciur 

platformaSi mandati, rom monitoringi da koordinireba gauwios am 

urTierTTanamSromlobas. igi unda iyos orive: mTavari gamomyenebeli da 

turizmis statistikis mniSvnelovani mwarmoebeli, aseve mTavari saxelmwifo 

saagento, romelic politikur liderobas aiRebs  sakuTar Tavze turizmis 

statistikis ganviTarebis kuTxiT. turizmis erovnulma administraciam 

mniSvnelovani roli unda Seasrulos Sida instituciur platformaSi misi 
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specifiuri rolis gamo turizmis politikis formirebis,  turizmis 

aRweris, analizis da sxvadasxva monawile mxaris aqtivobebis 

koordinirebis kuTxiT. turizmis administraciaSi unda xdebodes 

administraciis funqcionirebisTvis saWiro (marketinguli kampaniebisTvis, 

saWiro treningebis identifikacia, turistuli produqtebis kvleva, 

RonisZiebebis ekonomikuri kvleva da sxv.)  kvlevebis Catareba. garda amisa, 

turizmis erovnulma administraciam unda ikisros turizmis statistikaSi  

inovaciuri meTodebis dafuZneba, rac statistikis warmoebas gaamartivebs. 

tradiciuli meTodebis  garda msoflioSi sul ufro did mniSvnelobas 

iZens megamonacemebis (Big data) analizi, romelic  am etapze turizmSi 

naklebad gamoiyeneba, Tumca momavalSi es meTodi umniSvnelovanesi gaxdeba. 

 qveynebis umravlesobaSi, romlebic aqtiurebi arian turizmis 

statistikaSi, statistikis erovnuli samsaxuri, turizmis statistikis da 

turizmis satelituri angariSebis mwarmoebelia. statistikis erovnulma 

samsaxurma mTavari roli unda Seasrulos Sida instituciur platformaSi. 

mis movaleobaSi aseve unda Sediodes saerTaSoriso da Sida vizitorebis 

kvleva. momavalSi am kvlevebs unda daematos gamyvani turizmis kvleva. 

unda mowesrigdes ganTavsebis saSualebebis statistika da moxdes 

datvirTvis koeficientebis, Tu sxva saWiro ganTavsebis saSualebebis 

indikatorebis SemuSaveba.  

 erovnuli banki, romelic angariSvaldebulia qveynis sagadasaxdelo 

balansis mogrovebaze, unda iyos platformis nawili. maT aqvT specifikuri 

interesi Seagrovon  turizmis aqtivobasTan axlos mdgari kategoriebi, 

rogoricaa saerTaSoriso mgzavroba da mogzaurobis kategoria. maTi 

saerTaSoriso angariSvaldebuleba monacemebis miwodebaze saerTaSoriso 

organizaciebze (kerZod saerTaSoriso monetarul fondze) saSualebas 

aZlevs moiTxovon aucilebeli informacia partniorebisgan.  kerZod, 

erovnuli banki saerTaSoriso vizitorebis kvlevas aqtiurad unda 

iyenebdes sagadasaxdelo balansis formirebisas.  maT SeuZliaT teqnikuri 

da finansuri mxardaWera aRmouCinon saerTo mcdelobas. yvela es elementi 

SeiZleba iyos Zlier gamosadegi, rom Sida institucionaluri platforma 



195 
 

amuSavdes, gamokeTdes misi funqcionali da miviRoT saWiro Sedegebi. garda 

amisa mniSvnelovania gaizardos erovnuli bankis roli turizmis 

statistikis warmoebaSi da kvlevas daematos ucxouri valutis gadacvlis 

statistika, romelic naSromSia ganxiluli.  

 Sinagan saqmeTa saministrom mniSvnelovani roli unda Seasrulos, 

radgan monacemebi, romelsac isini agroveben mTavari wyaroa saerTaSoriso 

mogzaurebis dinebis Sesaxeb.  sxva qveynebSi isini monawileoben 

Sesvla/gasvlis baraTebis SegrovebaSi.  

 sxva monawileebi aseve Seasruleben rols sxvadasxva cvladebis Tu 

monacemebis mogrovebaSi. es SeiZleba iyos an erovnul an ufro 

specializebul doneze: geografiul, specifikur aqtivobaze da sxv. 

magaliTad, sastumroebis asociaciebs SeuZliaT daxmareba, oTaxebis da 

sawoli adgilebis xelmisawvdomobis da datvirTvis koeficientis Sesaxeb 

informaciis mopovebaSi maT wevr sastumroebs Soris. daculi teritoriebis 

saagento miawvdis informacias dacul teritoriebze vizitorebis Sesaxeb.   

 kerZo seqtori turizmis statistikis erT-erTi yvelaze mTavari 

wyaroa. maT unda gaacnobieron drouli da swori angariSis miwodebis 

roli maTi aqtivobebis Sesaxeb da xeli Seuwyon Tanamedrove 

teqnologiebis gamoyenebas am procesSi. kerZo seqtors ar aqvs informaciis 

miwodebis kultura da codna im upiratesobebis Sesaxeb, rasac turizmis 

statistika sTavazobT maT yoveldRiur saqmianobaSi. 

 qveynis da regionalur doneze warmoebuli statistikis garda 

udidesi mniSvneloba eniWeba konkretuli RonisZiebebis ekonomikur kvlevas. 

am kvlevis Catarebis bevr meTodologiur sakiTxTan erTad saWiroa Semdegi 

sakiTxebis gaTvaliswineba: adgilobrivi rezidentebis, „oportunistebis“ da 

„TariRis gadamnacvleblebis“ gamoricxva.  ekonomikuri efeqtebis analizs 

SeuZlia turizmis efeqtis realuri Sefasebis gamoTvla ekonomikaze. am 

tipis analizs xSirad mohyveba iseTi ekonomikuri politikis SemuSaveba da 

gadawyvetilebebis miReba, romelic gamosadegia turizmis ganviTarebisaTvis. 
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 naSromSi aRwerili RonisZiebebis ekonomikuri efeqtebis kvleva 

pirvelad ganxorcielda saqarTveloSi. am miznisTvis SeirCa uefas 

superTasis matCi dinamo arenaze barselonasa da sevilias Soris. kvlevam 

saintereso Sedegebi aCvena. jamSi espaneli vizitorebis saSualo 

danaxarjma (transportidan mxolod Georgian Airways CaTvliT, matCze 

dasaswrebi bileTis gamoklebiT) 1,868 lari Seadgina, xolo sxva 

ucxoelebis 1,748. Tu davuSvebT, rom  TamaSs sul mcire 10,000 ucxoeli 

vizitori eswreboda pirdapirma ekonomikurma efeqtma daaxloebiT 17,828,000 

lari Seadgina, xolo arapirdapirma efeqtma 9,282,700. 

 am kvlevas udidesi mniSvneloba hqonda saqarTveloSi turistuli 

programebis Sefasebis kuTxiT. aRniSnuli RonisZiebis ekonomikuri 

efeqtebis Sefaseba mniSvnelovania SemdgomSi politikis SemuSavebis 

TvalsazrisiT. momavalSi RonisZiebebis ekonomikuri efeqtebis Sefaseba 

dagvexmareba ganvsazRvroT mis organizebaze daxarjuli Tanxebis 

efeqtianoba.  aseve ganvsazRvroT mTliani ekonomikuri efeqtebi, romelic 

momavalSi msgavsi RonisZiebebis Catarebis realuri Rirebulebis daTvlis 

saSualebas mogvcems. am meTodologiis aprobacia turizmis erovnuli 

administraciis mier ukve ganxorcielda Check in Georgia-ს farglebSi 

gamarTul Maroon 5-is koncertze da Echowaves-is festivalze. am 

meTodologiiT momavalSic igegmeba RonisZiebebis ekonomikuri efeqtebis 

kvleva, rac dagvexmareba mecnierebaze dafuZnebuli gadawyvetilebebis 

miRebaSi.  
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danarTi 1  

cxrili 1: Semomyvani turistuli  danaxarjebi produqtebisa da vizitorTa tipebis mixedviT  

produqtebi  

Semomyvani turistuli danaxarjebi  

turistebi 

(RamisTeviT 

vizitorebi) (1.1) 

eqskursionisti 

(erTdriani 

vizitorebi)  

(1.2) 

vizitorebi  

(1.3)=(1.1)+(1.

2) 

a. samomxmareblo produqtebi_a/ 

  a.1 turizmTan asocirebuli produqtebi 

1 ganTavsebis momsaxureba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis garda 1.b-Si mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli yvela tipis dasasvenebeli saxlebis 

mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis servisi 

3 rkinigzis mgzavrebis satransporto momsaxureba 

4 saxmeleTo mgzavrebis satransporto momsaxureba 

5 sazRvao mgzavrebis satransporto momsaxureba 

6 sahaero mgzavrebis satransporto momsaxureba 

7 satransporto saSualebebis qiraobis momsaxureba 

8 turistuli saagentoebi da sxva dajavSnis momsaxureba 

9 kulturuli servisebi 

10 sportuli da rekreaciuli momsaxureba 

11 qveynisTvis damaxasiaTebeli turizmTan asocirebuli saqoneli 

12 qveynisTvis damaxasiaTebeli turizmTan asocirebuli momsaxureba 

       a.2     sxva samomxmarebo produqtebi_b/ 

 

 

X 

 

X 

 

X 

 

ჯამი    

SeniSvna: X, ar vrceldeba  
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_a/     samomxmareblo produqtis  Rirebuleba aris wminda Rirebuleba mTliani momsaxurebaSi, romelic gadaxdilia turistuli 

saagentoebisTvis, tur-operatorebisTvis da sxva dajavSnis servisebisTvis. 

_b/  Tu Sesabamisi da mizanSewonilia qveynebma cal-calke unda gansazRvron orive komponenti (turizmTan dakavSirebuli 

produqtebi da samomxmareblo produqtebi, rolmebic ar aris turizmTan dakavSirebuli. orive SemxTxvevaSi, Tu SesaZlebelia 

saqoneli da momsaxureba unda ganisazRvros cal-calke (ixileT par. 4.15.) 
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cxrili 2: Sida turistuli danaxarjebi produqtebis, vizitorTa da vizitebis tipebis mixedviT  

produqtebi  

შიდა ტურისტული დანახარჯები 

Sida vizitebi _ა/ gamyvani vizitebi _ა/ yvela tipis vizitebi  

ტურისტები 

(ღამისთევით 

ვიზიტორები) 

(2.1) 

ექსკურსიონისტი 

(ერთდღიანი 

ვიზიტორები)  

(2.2) 

ვიზიტორები 

(2.3)=(2.1)+(2.2) 

ტურისტები 

(ღამისთევით 

ვიზიტორები) 

(2.4) 

ექსკურსიონისტი 

(ერთდღიანი 

ვიზიტორები)  

(2.5) 

ვიზიტორები 

(2.6)=(2.4)+(2.5) 

ტურისტები 

(ღამისთევით 

ვიზიტორები) 

(2.7)= (2.1)+(2.4) 

ექსკურსიონისტი 

(ერთდღიანი 

ვიზიტორები)  

(2.8)= (2.2)+(2.5) 

ვიზიტორები 

(2.9)=(2.3)+(2.6) 

a. samomxmareblo produqtebi_b/ 

                    a.1 turizmTan asocirebuli 

produqtebi 

1 ganTavsebis momsaxureba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis garda 1.b-Si 

mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli yvela tipis 

dasasvenebeli saxlebis mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis servisi 

3 rkinigzis mgzavrebis satransporto momsaxureba 

4 saxmeleTo mgzavrebis satransporto momsaxureba 

5 sazRvao mgzavrebis satransporto momsaxureba 

6 sahaero mgzavrebis satransporto momsaxureba 

7 satransporto saSualebebis qiraobis 

momsaxureba 

8 turistuli saagentoebi da sxva dajavSnis 

momsaxureba 

9 kulturuli servisebi 

10 sportuli da rekreaciuli momsaxureba 

11 qveynisTvis damaxasiaTebeli turizmTan 

asocirebuli saqoneli 

12 qveynisTvis damaxasiaTebeli turizmTan 

asocirebuli momsaxureba 

       a.2     sxva samomxmarebo produqtebi_g/ 

 b.1 Rirebulebebi 

 

X 

 

X 

 

X 

  

X 

 

X 

 

X 

  

X 

 

X 

 

X 

 

ჯამი          

SeniSvna: X, ar vrceldeba 
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_a/Sida turizmi moicavs rezidentebis aqtivobebs qveynis SigniT, rogorc Sida vizitis an gamyvani vizitis nawils (ixileT figura 2.1) 

_b/samomxmareblo produqtis  Rirebuleba aris wminda Rirebuleba mTliani momsaxurebaSi, romelic gadaxdilia turistuli saagentoebisTvis, tur-

operatorebisTvis da sxva dajavSnis servisebisTvis. 

_g/Tu Sesabamisi da mizanSewonilia qveynebma cal-calke unda gansazRvron orive komponenti (turizmTan dakavSirebuli produqtebi da samomxmareblo produqtebi, 

rolmebic ar aris turizmTan dakavSirebuli. orive SemxTxvevaSi, Tu SesaZlebelia saqoneli da momsaxureba unda ganisazRvros cal-calke (ixileT par. 4.15.) 

 

 

 

  



201 
 

cxrili 3: gamyvani turistuli danaxarjebi produqtebisa da vizitorTa tipebis mixedviT  

produqtebi  
gamyvani turistuli danaxarjebi 
(erTdRiani 
vizitorebi)  

(3.2)vizitorebi (3.3)=(3.1)+(
3.2) 

a. samomxmareblo produqtebi_a/ 

                    a.1 turizmTan asocirebuli produqtebi 

1 ganTavsebis momsaxureba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis garda 1.b-Si mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli yvela tipis dasasvenebeli 

saxlebis mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis servisi 

3 rkinigzis mgzavrebis satransporto momsaxureba 

4 saxmeleTo mgzavrebis satransporto momsaxureba 

5 sazRvao mgzavrebis satransporto momsaxureba 

6 sahaero mgzavrebis satransporto momsaxureba 

7 satransporto saSualebebis qiraobis momsaxureba 

8 turistuli saagentoebi da sxva dajavSnis momsaxureba 

9 kulturuli servisebi 

10 sportuli da rekreaciuli momsaxureba 

11 qveynisTvis damaxasiaTebeli turizmTan asocirebuli saqoneli 

12 qveynisTvis damaxasiaTebeli turizmTan asocirebuli momsaxureba 

       a.2     sxva samomxmarebo produqtebi_b/ 

 b.1 Rirebulebebi 

 

 

 

X 

 

X 

 

X 

 

ჯამი    

შენიშვნა: X, არ ვრცელდება 
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_a/ samomxmareblo produqtis  Rirebuleba aris wminda Rirebuleba mTliani momsaxurebaSi, romelic gadaxdilia turistuli saagentoebisTvis, 

tur-operatorebisTvis da sxva dajavSnis servisebisTvis. 

_b/  Tu Sesabamisi da mizanSewonilia qveynebma cal-calke unda gansazRvron orive komponenti (turizmTan dakavSirebuli produqtebi da 

samomxmareblo produqtebi, rolmebic ar aris turizmTan dakavSirebuli. orive SemxTxvevaSi, Tu SesaZlebelia saqoneli da momsaxureba unda 

ganisazRvros cal-calke (ixileT par. 4.15.) 
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cxrili 4: saSinao turizmis moxmareba produqtebis mixedviT  

produqtebi  

saSinao turizmis danaxarjebi  turizmis 

moxmrebis 

sxva 

komponentebi

_ა/ (4.2) 

saSinao 

turizmis 

moxmareba  

(4.3)= (4.1)+ 

(4.2) 

Semomyvani 

turizmis 

danaxarjebi 

(1.3) 

Sida 

turizmis 

danaxarjebi  

(2.9) 

saSinao 

turizmis 

danaxarjebi  

(4.1)=(1.3)+(2.9) 

a. samomxmareblo produqtebi_b/ 

                    a.1 turizmTan asocirebuli produqtebi 

1 ganTavsebis momsaxureba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis garda 1.b-Si 

mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli yvela tipis 

dasasvenebeli saxlebis mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis servisi 

3 rkinigzis mgzavrebis satransporto momsaxureba 

4 saxmeleTo mgzavrebis satransporto momsaxureba 

5 sazRvao mgzavrebis satransporto momsaxureba 

6 sahaero mgzavrebis satransporto momsaxureba 

7 satransporto saSualebebis qiraobis momsaxureba 

8 turistuli saagentoebi da sxva dajavSnis momsaxureba 

9 kulturuli servisebi 

10 sportuli da rekreaciuli momsaxureba 

11 qveynisTvis damaxasiaTebeli turizmTan asocirebuli 

saqoneli 

12 qveynisTvis damaxasiaTebeli turizmTan asocirebuli 

momsaxureba 

       a.2     sxva samomxmarebo produqtebi_g/ 

 b.1 Rirebulebebi 

 

 

   

jami       
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_a/ Tu SesaZlebelia, komponentebi unda ganisazRvros cal-calke (par. 4.41).   

_b/  samomxmareblo produqtis  Rirebuleba aris wminda Rirebuleba mTliani momsaxurebaSi, romelic gadaxdilia turistuli saagentoebisTvis, 

tur-operatorebisTvis da sxva dajavSnis servisebisTvis. 

_g/  Tu Sesabamisi da mizanSewonilia qveynebma cal-calke unda gansazRvron orive komponenti (turizmTan dakavSirebuli produqtebi da 

samomxmareblo produqtebi, rolmebic ar aris turizmTan dakavSirebuli. orive SemxTxvevaSi, Tu SesaZlebelia saqoneli da momsaxureba unda 

ganisazRvros cal-calke (ixileT par. 4.15.) 
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cxrili 5: turistuli da sxva industriebis samewarmeo angariSi (sabaziso fasebSi) 

produqtebi  

turistuli industriebi 

სხვა 

ინდუსტ

რიები 

შიდა 

მწარმოე-

ბლების 

გამოშვება 

(საბაზისო 

ფასებში) 

1 განთავსება 

ვიზიტორე-

ბისთვის 

1.ა 

განთავსების 

მომსახურება 

ვიზიტორები

-სთვის 

გარდა 1.ბ-ში 

მოცემულისა 

1.ბ განთავსების 

მომსახურება 

დაკავშირებული 

ყველა ტიპის 

დასასვენებელი 

სახლების 

მფლობელობასთან 

2 საკვებითა 

და სასმელით 

მომსახუ-

რების 

ინდუსტრია 

 

3 სარკინიგზო 

მგზავრების 

ტრანსპორტი 

4 სახმელეთო 

მგზავრების 

ტრანსპორტი 

5 საზღვაო 

მგზავრების 

ტრანსპორტი 

6 საჰაერო 

მგზავრების 

ტრანსპორტი 

7 სატრანს-

პორტო 

საშუალე-

ბების 

ქირაობა 

8 ტურისტული 

სააგენტოები და 

სხვა დაჯავშნის 

მომსახურების 

ინდუსტრიები 

9 კულტუ-

რული 

ინდუს-

ტრიები 

10 სპოტუ-

ლი და 

რეკრე-

აციული 

ინდუსტრი-

ები 

11 საცალო 

ვაჭრობა 

ქვეყნისთვის 

დამახასიათე-

ბელი 

ტურიზმთან 

ასოცირებული 

საქონელით 

12 სხვა 

ქვეყნის-

თვის 

დამახასი-

ათებელი 

ტურის-

ტული 

ინდუსტრ-

იები 

სულ 

(5.1) (5.1ა) (5.1ბ) (5.2) (5.3) (5.4) (5.5) (5.6) (5.7) (5.8) (5.9) (5.10) (5.11) (5.12) (5.13) (5.14) (5.15)= 

(5.13)+ 

(5.14) 

a. samomxmareblo produqtebi_a/ 

  a.1 turizmTan asocirebuli produqtebi 

1 ganTavsebis momsaxureba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis 

garda 1.b-Si mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli 

yvela tipis dasasvenebeli saxlebis 

mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis servisi 

3 rkinigzis mgzavrebis satransporto 

momsaxureba 

4 saxmeleTo mgzavrebis satransporto 

momsaxureba 

5 sazRvao mgzavrebis satransporto 

momsaxureba 

6 sahaero mgzavrebis satransporto momsaxureba 

7 satransporto saSualebebis qiraobis 

momsaxureba 

8 turistuli saagentoebi da sxva dajavSnis 

momsaxureba 

9 kulturuli servisebi 

10 sportuli da rekreaciuli momsaxureba 

11 qveynisTvis damaxasiaTebeli turizmTan 

asocirebuli saqoneli 

12 qveynisTvis damaxasiaTebeli turizmTan 

asocirebuli momsaxureba 

       a.2     sxva samomxmarebo produqtebi_b/ 

 b. arasamomxmareblo produqtebi 

     b.1 Rirebulebebi 

   b.2 sxva arasamomxmareblo produqtebi_g/d/ 
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I.mTliani gamoSveba (sabaziso 
fasebSi) 

                 

II.mTliani Sualeduri moxmareba 
(mimdinare fasebSi)_e/ 

                 

I-II. jamuri mTliani damatebuli 
Rirebuleba (sabaziso fasebSi)_a/ 

                 

TanamSromlebis kompensacia, sxva 
gadasaxadebi warmoebaze (garda 
subsidirebulisa), 
mTliani Sereuli Semosavali, 
mTliani saoperacio mogeba 

                 

 

_a/  samomxmareblo produqtis  Rirebuleba aris wminda Rirebuleba mTliani momsaxurebaSi, romelic gadaxdilia turistuli saagentoebisTvis, tur-

operatorebisTvis da sxva dajavSnis servisebisTvis. 

_b/  Tu Sesabamisi da mizanSewonilia qveynebma cal-calke unda gansazRvron orive komponenti (turizmTan dakavSirebuli produqtebi da samomxmareblo produqtebi, 

rolmebic ar aris turizmTan dakavSirebuli. orive SemxTxvevaSi, Tu SesaZlebelia saqoneli da momsaxureba unda ganisazRvros cal-calke (ixileT par. 4.15.). 

_g/ moicavs yvela sxva saqonelsa da momsaxurebas, romelic trialebs mocemul ekonomikaSi. 

_d/ Tu SesaZlebelia, saqoneli da momsaxureba unda ganisazRvros cal-calke (par. 4.16).   

_e/ Tu SesaZlebelia, produqtebis mixedviT CaSla unda iyos warmodgenili (par. 4.17) 
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cxrili 6: Sida miwodeba da saSinao turizmis moxmareba produqtebis mixedviT (mimdinare fasebSi) 

produqtebi 

ტურისტული ინდუსტრიები 

სხვა 

ინდუსტრი-

ები 

შიდა 

მწარმოებლებ

ის გამოშვება 

(საბაზისო 

ფასებში) 

იმპორტი 

სხვა გადასახადები 

ადგილობრივად 

წარმოებულ და 

იმპორტირებულ 

პროდუქტებზე 

( გარდა 

სუბსიდირებულისა) 

 

ვაჭრობისა და 

ტრანსპორტის ზღვრები 

შიდა მიწოდება 

(მიმდინარე 

ფასებში) 

საშინაო 

ტურიზმის 

მოხმარება 

ტურიზმის 

კოეფიციენ

ტები (%) 

1 განთავსება 

ვიზიტორე-ბისთვის 

1.ა განთავსების 

მომსახურება 

ვიზიტორები-

სთვის გარდა 

1.ბ-ში 

მოცემულისა 

1.ბ განთავსების 

მომსახურება 

დაკავშირებული 

ყველა ტიპის 

დასასვენებელი 

სახლების 

მფლობელობასთ

ან 

** 

 

12 სხვა ქვეყნის-

თვის დამახასი-

ათებელი 

ტურის-ტული 

ინდუსტრ-იები 
ჯამი 

გამოშვება 

(5.1) 

ტურიზმის 

წილი 

(ღირებულება) 

გამოშვებ

ა  

(5.1ა) 

ტურიზმის 

წილი 

(ღირებულებ

ა) 

გამოშვება 

 (5.1ბ) 

ტურიზმის 

წილი 

(ღირებულე

ბა) 

გამოშვებ

ა 

(5...) 

ტურიზმის 

წილი 

(ღირებულე

ბა) 

გამოშვებ

ა 

(5.12) 

ტურიზმის 

წილი 

(ღირებულება) 

 

გამოშვება(

5.13) 

ტურიზმის 

წილი 

(ღირებულებ

ა) 

 

გამოშვება 

(5.14) 

ტურიზმის 

წილი 

(ღირებულებ

ა) 

 

გამოშვება 

(5.15)= 

(5.13)+ 

(5.14) 

ტურიზმის 

წილი 

(ღირებულებ

ა) 

 

გამოშვება 

(6.1) 

 

ტურიზმის 

წილი 

(ღირებულებ

ა) 

 

გამოშვება 

(6.2) 

 

ტურიზმის 

წილი 

(ღირებულება) 

 

გამოშვება 

(6.3) 

 

ტურიზმის წილი 

(ღირებულება) 

 

(6.4)=(5.15)+(6.1)+ 

(6.2)+(6.3) 

 

(4.3) (6.5)=(4.3)/(6

.4)x100 

a. samomxmareblo produqtebi_a/ 

  a.1 turizmTan asocirebuli produqtebi_b/ 

1 ganTavsebis momsaxureba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis 

garda 1.b-Si mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli 

yvela tipis dasasvenebeli saxlebis 

mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis servisi 

3 rkinigzis mgzavrebis satransporto 

momsaxureba 

4 saxmeleTo mgzavrebis satransporto 

momsaxureba 

5 sazRvao mgzavrebis satransporto momsaxureba 

6 sahaero mgzavrebis satransporto momsaxureba 

7 satransporto saSualebebis qiraobis 

momsaxureba 

8 turistuli saagentoebi da sxva dajavSnis 

momsaxureba 

9 kulturuli servisebi 

10 sportuli da rekreaciuli momsaxureba 

11 qveynisTvis damaxasiaTebeli turizmTan 

asocirebuli saqoneli 

12 qveynisTvis damaxasiaTebeli turizmTan 

asocirebuli momsaxureba 

       a.2 sxva samomxmarebo produqtebi_b/_g/ 

 b. arasamomxmareblo produqtebi_b/ 

     b.1 Rirebulebebi 

   b.2 sxva arasamomxmareblo produqtebi_b/d/e/ 
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I.mTliani gamoSveba (sabaziso 
fasebSi) 

                         

II.mTliani Sualeduri moxmareba 
(mimdinare fasebSi)_v/ 

                  

I-II. jamuri mTliani damatebuli 
Rirebuleba (sabaziso fasebSi) 

                  

TanamSromlebis kompensacia, sxva 
gadasaxadebi warmoebaze (garda 
subsidirebulisa), 
mTliani Sereuli Semosavali, 
mTliani saoperacio mogeba 

                  

_a/  samomxmareblo produqtis  Rirebuleba aris wminda Rirebuleba mTliani momsaxurebaSi, romelic gadaxdilia turistuli saagentoebisTvis, tur-

operatorebisTvis da sxva dajavSnis servisebisTvis. 

_b/ saqonelisTvis, turizmis wili unda iyos mxolod sacalo savaWro zRvarze dafuZnebuli (ixileT danarTi 4) 

_g/  Tu Sesabamisi da mizanSewonilia qveynebma cal-calke unda gansazRvron orive komponenti (turizmTan dakavSirebuli produqtebi da samomxmareblo produqtebi, 

rolmebic ar aris turizmTan dakavSirebuli. orive SemxTxvevaSi, Tu SesaZlebelia saqoneli da momsaxureba unda ganisazRvros cal-calke (ixileT par. 4.15.). 

_d/ moicavs yvela sxva saqonelsa da momsaxurebas, romelic trialebs mocemul ekonomikaSi. 

_e/ Tu SesaZlebelia, saqoneli da momsaxureba unda ganisazRvros cal-calke (par. 4.16).   

_v/ Tu SesaZlebelia, produqtebis mixedviT CaSla unda iyos warmodgenili (par. 4.17).   

 

SeniSvna:  *importi, sazRvargareT rezidentebis pirdapiri Sesyidvebis garda. 

                   ** yvela turizmis industria mocemul siaSi unda ganixilebodes mxolod erTxel CamonaTvalSi 

                   X ar vrceldeba 
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cxrili 7: dasaqmeba turizmis industriaSi დასაქმება  

turizmis industriebi 
dawesebulebebis 

raodenoba  

samuSao adgilebis 
raodenoba dasaqmebis 
statusis mixedviT */ 

samuSao saaTebis raodenoba 
dasaqmebis statusis mixedviT */ 

sruli ganakveTis eqvivalenti 
samuSao saaTebis raodenoba 
dasaqmebis statusis mixedviT */ 

დასაქმებულები 
თვითდასაქმებუ-

ლები 
დასაქმებულები 

თვითდასაქმებუ-

ლები 
დასაქმებულები თვითდასაქმებუ-ლები 

ქალი კაცი სულ ქალი ქალი კაცი ქალი კაცი ქალი კაცი კაცი სულ ქალი კაცი ქალი კაცი კაცი სულ 

1 ganTavseba vizitorebisTvis 

1.a  ganTavsebis momsaxureba 

vizitorebisTvis garda 1.b-Si 

mocemulisa 

2.b  ganTavsebis momsaxureba 

dakavSirebuli yvela tipis 

dasasvenebeli saxlebis 

mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis 

industria 

3 rkinigzis mgzavrebis transporti 

4 saxmeleTo mgzavrebis transporti 

5 sazRvao mgzavrebis transporti 

6 sahaero mgzavrebis transporti 

7 satransporto saSualebebis 

qiraoba 

8 turistuli saagentoebi da sxva 

dajavSnis momsaxurebis mqone 

industriebi 

9 kulturuli industriebi 

10 sportuli da rekreaciuli 

industriebi 

11 qveynisTvis damaxasiaTebeli 

turizmTan asocirebuli saqoneliT 

sacalo vaWroba 

12 sxva qveynisTvis damaxasiaTebeli 

turistuli industriebi 

    

  

  

 

  

 

       

ჯამი                   

 



210 
 

cxrili 8: turizmis mTliani ZiriTadi kapitalis formireba turizmisa da sxva industriebSi 

produqtebi  

ტურისტული ინდუსტრიები 

14 სხვა 

ინდუსტ

რიები 

15 ტურიზმის 

მთლიანი 

ძირითადი 

კაპიტალის 

ფორმირება 

1 

განთავსება 

ვიზიტორე

-ბისთვის 

1.ა განთავსების 

მომსახურება 

ვიზიტორები-

სთვის გარდა 

1.ბ-ში 

მოცემულისა 

1.ბ განთავსების 

მომსახურება 

დაკავშირებული 

ყველა ტიპის 

დასასვენებელი 

სახლების 

მფლობელობასთან 

2 საკვებითა 

და სასმელით 

მომსახუ-

რების 

ინდუსტრია 

 

3 სარკინიგზო 

მგზავრების 

ტრანსპორტი 

4 სახმელეთო 

მგზავრების 

ტრანსპორტი 

5 საზღვაო 

მგზავრების 

ტრანსპორტი 

6 საჰაერო 

მგზავრების 

ტრანსპორტი 

7 სატრანს-

პორტო 

საშუალე-

ბების 

ქირაობა 

8 ტურისტული 

სააგენტოები და 

სხვა დაჯავშნის 

მომსახურების 

ინდუსტრიები 

9 კულტუ-

რული 

ინდუს-

ტრიები 

10 სპოტუ-

ლი და 

რეკრე-

აციული 

ინდუსტრი-

ები 

11 საცალო 

ვაჭრობა 

ქვეყნისთვის 

დამახასიათე-

ბელი 

ტურიზმთან 

ასოცირებული 

საქონელით 

12 სხვა 

ქვეყნის-

თვის 

დამახასი-

ათებელი 

ტურის-

ტული 

ინდუსტრ-

იები 

13 

სულ 

(8.1) (8.1ა) (8.1ბ) (8.2) (8.3) (8.4) (8.5) (8.6) (8.7) (8.8) (8.9) (8.10) (8.11) (8.12) (8.13) (8.14) (8.15)= (8.13)+ 

(8.14) 

I.  turizmisTvis specifiuri ZiriTadi 

kapitali 

1. ganTavseba vizitorebisTvis 

1.1. sastumroebi da sxva ganTavsebis 

obieqtebi vizitorebis 

1.2. dasasvenebeli saxlebi srul 

mflobelobaSi 

1.3. dasasvenebeli saxlebi sxva tipis 

mflobelobaSi 

2.  sxva arasacxovrebeli Senoba-nagebobebi 

turizmis industriisTvis damaxasiaTebeli 

2.1. sakvebisa da sasmelis momsaxurebis 

momwodebeli restornebi da msgavsi 

Senobebi  

2.2. Sor manZilze mgzavrebis transportis 

Senobebi da infrastruqtura 

2.3. ZiriTadad vizitorebis mier 

gamoyenebuli kulturuli da msgavsi 

servisebis Senobebi 

2.4. sportuli, rekreaciuli da gasarTobi 

obieqtebi 

2.5. sxva Senoba-nagebobebi 

3.  mgzavrTa satransporto mowyobilobebi 

turistuli miznebiT 

3.1. saxmeleTo (moicavs sagzaos da 

sarkinigzos) 

3.2. sazRvao 

3.3. sahaero 

4. sxva aparatura da aRWurviloba, romelic 

specializirebulia turizmTan asocirebuli 

produqtebis warmoebasTan  

5. miwis gaumjobeseba, romelic gamoiyeneba 

turistuli miznebiT 
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II. turizmis industriis investiciebi 

sxva ara turizmisTvis damaxasiaTebeli 

warmoebis aqtivebSi 

X 

          (I+II)jamuri                  

II. memorandumis sagani:                  

SeniSvna: X, ar vrceldeba 

* parag. 3.40 da danarTi 5 

 

 

 

 

 

 

 

 

 

 

  



212 
 

cxrili 9: turizmis koleqtiuri moxmareba produqtebisa da mTavrobis donis mixedviT 

produqtebi _ა/ 

mTavrobis doneebi  turizmis 

koleqtiuri 

moxmareba 

(9.4)=(9.1)+(9.2)+ 

(9.3) 

memorandumis 
sagani_b/ 

nacionaluri 

(9.1) 

regionaluri 

(9.2) 

 

Sualeduri 

moxmareba 

turizmis 

industriebis mier  

85561 turizmis xelSewyobis servisebi 

85562 vizitorTa sainformacio servisebi 

91135 administraciuli momsaxureba dakavSirebuli 

ganawilebasTan da sakvebiT vaWrobasTan, sastumroebTan 

da restornebTan 

91136 administraciuli momsaxureba dakavSirebuli 

turistul urTierTibebTan 

nawili: 

83700 bazris kvleva da sazogadoebrivi azris 

gamokiTxvis momsaxureba 

91260 policia da saxanZro dacvis samsaxuri 

92219 sxva ganaTleba da treningi 

92920 saganmanaTleblo mxardaWeris momsaxureba 

 

 

   

X 

 

 

 

X 

 

 

X 

 

X 

ჯამი      

შენიშვნა: X, არ ვრცელდება 

_ა/ CPC, Rev 2.0 ქვეკლასები 

_ბ/ ამ სვეტში მოცემულია ტურიზმის ინდუსტრიის დანახარჯები ტურიზმის ხელშეწყობაში ან სხვა სერვისები დაკავშირებული აღწერილ პროდუქტებთან, რომელზეც ის 

ვრცელდება. 
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cxrili 10: aramonetaruli indikatorebi  

a. vizitebis da RamisTevebis raodenoba turizmis formebis da vizitorTa tipebis mixedviT 

 Semomyvani turizmi Sida turizmi gamyvani turizmi 

turisti 

(RamisTeviT 

vizitori)  

 

eqskursanti 

(erTdRiani 

vizitori)  

 

vizitorebi 

turisti 

(RamisTeviT 

vizitori)  

 

eqskursanti 

(erTdRiani 

vizitori)  

 

vizitorebi 

turisti 

(RamisTeviT 

vizitori)  

 

eqskursanti 

(erTdRiani 

vizitori)  

 

vizitorebi 

vizitebis 

raodenoba  

         

RamisTevebis 

raodenoba  

 
x   x   x 

 

SeniSvna: X, ar vrceldeba 

b. Semomyvani turizmi: Semosvlebisa da RamisTevebis raodenoba transportis tipis mixedviT 

 Semosvlebis raodenoba 
RamisTevebis 

raodenoba  

1 sahaero 

1.1. dagegmili frenebi 

1.2. aragegmiuri frenebi 

1.3. kerZo TviTmfrinavi 

1.4. sxva tipis sahaero transporti 

2. sazRvao 

2.1 samgzavro da saborne xazi 

2.2 sakruizo gemi 

2.3 iaxta 

2.4 sxva tipis sazRvao transporti 

3. saxmeleTo 

3.1. sarkinigzo 
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3.2. Zraviani transporti an avtobusi da sxva saxmeleTo transporti 

(1) taqsi, limuzini da kerZo avtomobilis qiraoba mZRoliT 

(2) adaminis an cxovelis ZaliT moZravi transportis qiraoba 

3.3. kerZo sakuTrebis avtomobili (moculobi: max 8 persona) 

3.4. avtomobilis qiraoba mZrolis gareSe (moculobi: max 8 persona) 

3.5. sxva tipis saxmeleTo transporti (motocikli da sxva) 

3.6. qveiTad mosiarule 

 

sul jami   

g. ganTavsebis saSualebebis raodenoba da tevadoba 

 ganTavseba vizitorebisTvis ISIC 55-Si uZravi qonebiT saqmianobebi   ISIC 68-ში 

moklevadiani 
ganTavsebis 
aqtivobebi 

kempingis 
jgufebi, 
rekreaciuli 
manqanebis  da 
trailerebis 
parki 

sxva 
ganTavseba 

uZravi qonebiT 
saqmianobebi sakuTari 
an ijariT aRebuli 
qonebiT 

uZravi qonebiT 
saqmianobebi safasuris 
an xelSekrulebis 
safuZvelze 

dawesebulebebis raodenoba      

oTaxebis raodenoba      

sawoli adgilebis raodenoba      

gaqiravebuli oTaxebis 
raodenoba 

     

gaqiravebuli sawoli 
adgilebis raodenoba 

     

 

 d. samuSao adgilebis saSualo raodenobis mixedviT klasificirebuli turistuli indistriis dawesebulebebis raodenoba 

 1-4 5-9 10-19 20-49 50-99 100-249 250-499 500-999 >1000 ჯამი 

turizmis industriebi 

1 ganTavseba vizitorebisTvis 

1.a  ganTavsebis momsaxureba vizitorebisTvis garda 1.b-Si 
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mocemulisa 

2.b  ganTavsebis momsaxureba dakavSirebuli yvela tipis 

dasasvenebeli saxlebis mflobelobasTan 

2 sakvebi da sasmeliT momsaxurebis industria 

3 rkinigzis mgzavrebis transporti 

4 saxmeleTo mgzavrebis transporti 

5 sazRvao mgzavrebis transporti 

6 sahaero mgzavrebis transporti 

7 satransporto saSualebebis qiraoba 

8 turistuli saagentoebi da sxva dajavSnis momsaxurebis 

mqone industriebi 

9 kulturuli industriebi 

10 sportuli da rekreaciuli industriebi 

11 qveynisTvis damaxasiaTebeli turizmTan asocirebuli 

saqoneliT sacalo vaWroba 

12 sxva qveynisTvis damaxasiaTebeli turistuli 

industriebi 

ჯამი           
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danarTi 2  

sastumros saxeli:                   (kvlevaSi sastumros saxeli moxseniebuli ar iqneba)  

oTaxebis raodenoba  

datvirTvis koeficienti  

stumrebis raodenoba  

mudmivi muSaxelis raodenoba  

mTliani saxelfaso danaxarji 
(gadasaxadamde) 

 

saxelfaso danaxarji saqarTvelos 
moqalaqeebze 

 

saxelfaso danaxarji ucxoelebze  

2017 wlis ganmavlobaSi gaweuli danaxarjebi ZiriTadi produqtis kategoriebis  da 

importirebuli saqonlis mixedviT 

produqtis kategoria danaxarji 
adgilobrvi 
saqonelze 

danaxarji 
importirebul 
saqonelze 

mTliani danaxarji 

xorci    

Tevzi    

zRvis produqtebi    

xili da bostneuli    

kartofili    

brinji    

dakonservebuli sakvebi    

alkoholuri sasmelebi    

araalkoholuri 
sasmelebi 

   

kosmetikuri produqtebi    

TeTreuli (zewrebi, 
pirsaxoci) 

   

tualetis qaRaldi    

gamwmendi saSualebebi    

saofise qaRaldebi    

yava, Cai    

2017 wlis ganmavlobaSi gaweuli danaxarjebi adgilobriv da importirebul saqonelze 

danaxarjebi adgilobriv 
produqtebze 

danaxarjebi importirebul 
produqtebze 

mTliani danaxarjebi 
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danarTi 3  

qvemoT mocemulia saerTaSoriso vizitorebis kvlevis amJamindeli meTodologia, romelic 

msoflio turizmis organizaciis mier SemoSuavebul rekomendaciebs efuZneba.  

vizitori - 15 wlis an ufrosi asakis saqarTvelos ararezidenti piri,  romelmac 

ganaxorciela viziti saqarTvelos teritoriaze (garda dasaqmebis mizniT Camosulni, 

saqarTveloSi akreditebuli diplomatiuri an sakonsulo oficrebi, SeiaraRebuli Zalebis 

wevrebi an maT kmayofaze myofi pirebi). 

turisti - vizitori,romelmac Rame gaaTia vizitis adgilze.  

eqskursanti - vizitori, romelsac Rame ar gauTevia vizitis adgilze. 

yovelTviurad gamoikiTxeba 1000  ararezidenti respondenti 10 sasazRvre-gamSveb punqtze. 

gamosakiTxi respondentebis simciris gamo mTlianad amoRebul iqna sarkinigzo da sazRvao 

sasazRvro-gamSvebi punqtebi. gamosakiTxi respondentebis raodenoba gamSvebi punqtebis 

mixedviT. 

gamSvebipunqti interviuerebis raoenoba  

baTumisaeroporti - sahaero 
20 

vale -saxmeleTo 
21 

Tbilisisaeroporti - sahaero 
131 

ninowminda -saxmeleTo 
36 

sadaxlo -saxmeleTo 
124 

sarfi -saxmeleTo 
366 

quTaisisaeroporti - sahaero 
25 

yazbegi -saxmeleTo 
89 

codna -saxmeleTo 
42 

wiTelixidi -saxmeleTo 
146 

sul 
1000 

             kvlevis Sedegebis gamoqveyneba saqstatis statistikur samuSaoTa winaswar 

damtkicebuli kalendris mixedviT gansazRvrulia yoveli kvartlis dasrulebidan 45 dRis 

vadaSi, Tumca monacemebis gamoqveyneba am etapze ver xerxdeba. 
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danarTi 4  

qvemoT mocemuli ganmartebebi efuZneba gaerTianebuli erebis turizmis msoflio 

organizaciis mier SemuSavebul meTodologias: 

vizitori - 15 wlis an ufrosi asakis mogzauri, romelmac mocemuli Tvis ganmavlobaSi 

ganaxorciela mgzavroba misi sacxovrebeli adgilidan saqarTvelos sxva municipalitetSi 

(garda dasaqmebisada ucxoeTSi wasvlis mizniT), romelsac bolo 1 wlis ganmavlobaSi ar 

hqonda sistematuri xasiaTi - ar xorcieldeboda saSualod 2 kviraSi erTxel an ufro 

xSirad. 

turisti - vizitori,romelmac Rame gaaTia vizitis adgilze.  

eqskursanti - vizitori, romelsac Rame ar gauTevia vizitis adgilze. 

SerCevis generalur erTobliobas warmoadgens saqarTvelos 15 wlis da ufrosi asakis 

mosaxleoba. turistebisa da eqskursantebis raodenobis dasadgenad gamoiyeneba 

demografiuli kiTxvari. demografiuli gamokiTxvisaTvis SerCevis CarCos warmoadgens 

saqarTveloSi mcxovrebi Sinameurneobebis baza 2014 wlis mosaxleobis sayovelTao 

aRweris monacemebis mixedviT. demografiuli gamokiTxvis Sedegebi gamoiyeneba vizitorebis 

(turistebisa da eqskursantebis) raodenobisa da ganawilebis Sesafaseblad. yovelTviurad 

gamoikiTxeba daaxloebiT 3275 Sinameurneoba da demografiuli monacemebi grovdeba 

Sinameurneobis TiToeul wevrze. 

 

regionebisa da dasaxlebuli punqtebis mixedviT gamosakiTxi respondentebis raodenoba 

(demografiuli kiTxvarebi): 

regioni sul qalaqi sofeli 

Tbilisi 
700 700 - 

aWara 
300 200 100 

guria 
200 75 125 

imereTi, raWa-leCxumi da qvemo svaneTi 
475 275 200 

kaxeTi 
300 100 200 

mcxeTamTianeTi 
150 50 100 

qvemoqarTli 
350 200 150 

samcxejavaxeTi 
200 100 100 

samegrelo-zemosvaneTi 
325 175 150 

SidaqarTli 
275 125 150 

sul 
3275 1975 1300 
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SerCevis sawyisetapze TiToeul regionSi gamoiyofasaaRwero ubnebi, xolo Semdeg  

etapze SeirCeva Sinameurneobebi. TiToeul ubanze SemTxveviTad SeirCeva 25 

Sinameurneoba  konkretuli misamarTebiT. 

yovelTviurad ivseba  808 personaluri kiTxvari, kvartalurad gamoikiTxeba 2424 

respondenti. 

regionebisa da dasaxlebuli punqtebis mixedviT gamosakiTxi respondentebis 

raodenoba (personaluri kiTxvarebi): 

regioni 
sul  qalaqi  sofeli  

Tbilisi 
146 146 - 

aWara 
71 38 33 

guria 
50 14 36 

imereTi, raWa-leCxumi da qvemo svaneTi 
120 54 66 

kaxeTi 
81 20 61 

mcxeTamTianeTi 
45 11 34 

samcxe–javaxeTi 
54 21 33 

samegrelo-zemo svaneTi 
83 35 48 

qvemo qarTli 
85 41 44 

Sida qarTli 
73 26 47 

sul 
808 406 402 

 

kvlevis Sedegebi qveyndeba saqstatis statistikur samuSaoTa winaswar damtkicebuli 

kalendris mixedviT yoveli kvaratlis dasrulebidan 75-e dRes. 
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danarTi 5 

turizmis pirdapiri mTliani Siga produqtis miaxloebuli Sefasebis meTodologia  

 

 

 

  turizmis industriebi  sxva industriebi  mTlianad 

  ganTavseba  

sakvebis da sasmelis 
momsaxurebis 
industria          

  gamoSveba  turizmi  gamoSveba turizmi gamoSveba turizmi gamoSveba 
turizmi (Sida 
moxmareba)  

produqti 
                

turizmTan asocirebuli 
produqtebi 

                
arasakvebi, sasmeli 
produqtebi 

                
mTliani gamoSveba 

ეტაპი#3 

ეტაპი#2 

ეტაპი#3 

ეტაპი#2 

ეტაპი#3 

ეტაპი #2   ეტაპი #1 
mTliani Sualeduri 
moxmareba 

          
mTliani damatebuli 
Rirebuleba 

          
damatebuli Rirebulebis 
Tanafardoba 

          
turizmis pirdapiri 
mTliani Siga produqti 
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turizmis pirdapiri Siga produqtis miaxloebuli Sefaseba saqarTvelos magaliTze 

 

 

  turizmis industriebi  sxva industriebi  mTlianad 

  ganTavseba  

sakvebis da sasmelis 
momsaxurebis 
industria          

 
gamoSveba  turizmi  gamoSveba turizmi gamoSveba turizmi gamoSveba turizmi (Sida moxmareba)  

produqti 
                

turizmTan 
asocirebuli 
produqtebi 

324.7 733.0 842.6 1,582.4 1,468.3 3,568.9 

2,635.7   
arasakvebi, sasmeli 
produqtebi 

0 0 0 0 0 0     
mTliani gamoSveba 324.7 733.0 842.6 1,582.4 1,468.3 3,568.9 2,635.7 5,884.3 
mTliani Sualeduri 
moxmareba 

139.8   501.4   620.1   1,261.3   
mTliani damatebuli 
Rirebuleba 185.0 

  
341.2 

  
848.2 

  1,374.4   
damatebuli 
Rirebulebis 
Tanafardoba 

0.57   0.40   0.58   0.52   
turizmis pirdapiri 
mTliani Siga 
produqti 

  

417.5 

  640.8   2,061.7   3,120.0 
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danarTi 6  

 

 

Date ___________            Location __________ 

Q1.Would you travel to Georgia this season, unless UEFA super cup took place in Tbilisi? 

□  Yes                                                     □ No 

Q2. Please, specify the country of your nationality?        Q3 . Please specify the country where you currently live?  

_________________________________________              _____________________________________________ 

Q4.  Sex, Age  

Sex Age 

□ Female □ Male 

 

□  10-20    □21-30  □  31-40   □  41-50    □ 51-60    □ 61+ 

 

  

 

  

 

Q 7.  Please, tell us, who accompanied you during this visit to Georgia? (Several answers are permissible) 

□ Alone     □ Family/relatives    □ Friends      □ Co-workers/colleagues   □ Partner (Girlfriend/boyfriend)   □ Other  

Q9. Please specify the amount of your travel fare for arriving/leaving Georgia? (In case of Air transport-airfare, in 

case of cars – expenses on petrol, in case of railway- price of the ticket) 

 

             

Q10. Please, tell us, are you travelling on a packaged tour for this trip?  If yes, Please, tell me how much did you 

spend for the tour package?  

 

 

Q 8.  Please, state the number of nights (planned nights) according to the type of accommodation?  

Type of 

accommodation 

unit  
Hotels 

Guesthouses 

and hostels 

Rented house/ 

apartment 

Private home of 

friends/ relatives 
Other 

Number of nights      

The purpose of this survey is to analyze the contribution of the UEFA Super Cup match to the Georgian 

economy. We highly appreciate your participation and let us thank you for your time to fill out the 

questionnaire. This survey is conducted on an anonymous basis, and information provided in this questionnaire 

will be used exclusively for the purpose of the research.  

Q5. When did you arrive and when do you plan to 

leave Georgia? 

 

(Date of entry)           (Date of departure (plan)) 

____________            ____________ 

Month/date                  Month /date 

 

Q6. Please, tell me, by which means of transport did 

you arrive in Georgia?  

□ Airline _______ 

□ Train 

□ Land (excluding train) 

□ Sea 

 

 

 

Amount__________

__ 

 

 

Currency __________ 
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□ Yes                                                                                                                                                       □     No (Move to Q 

12) 

Q11. Did your package tour include the following? (several answers permissible) 

Travel fare Sightseeing tours Transfer Accommodation Other (Please, specify) 

     

Q 12.  Did you take (or plan to take) sightseeing tours to Georgian regions/cities (not included in tour package)? If 

yes, please, tell me how much did you spend (or plan to spend) for sightseeing tours? 

 □ Yes  □ No 

 

 

   Q13.  Please specify amount of expenditure for the following categories except 

international transportation fees, costs of tour package and sightseeing tours  

that you have spent (or plan to spend) in Georgia during your stay in capital or 
other places. 

Currency _________ 

Place of your visit 

Accommodati
on (Hotels, 

hostels, 

guesthouses etc) 

Food and 
Drinks 

(including eating 

in restaurants) 

Amusement 
Services (using 

any recreation 
and 

entertainment 
facilities etc) 

Shopping   

(excluding 

commercial 
purchases) 

Local 
Transport 

(costs of 

transportatio
n within 

Georgia) 

Other 

Tbilisi       

Other Please 
specify_____ 

      

Other Please 
specify_____ 

      

Other Please 
specify_____ 

      

Other Please 
specify_____ 

      

Q14.  What is the total sum of money you believe you have spent and plan to spend during your visit to 
Georgia (including all types of expenses, but excluding international transport fare, cost of package and 
sightseeing tours)? 

 

Amount________ 

 

 

Currency______ 

 

 

Amount 

____________ 

 

 

Currency __________ 

 

 

Number of people (included 

in the package)__________ 
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Q16. Attractiveness of Georgia as a sport event travel destination (choose one) 

Very Attractive Attractive            Neutral Not very Attractive Unattractive 

 

Q17. Would you recommend Georgia to your friends/relatives as a tourism destination? 

□ Yes                                                                         □ No   

Problems/ Recommendations--------------------------------------------------------------------------------------------

-------------------------------------------------------------------------------------------------------------------------------

---------- 

-------------------------------------------------------------------------------------------------------------------------------

----- 

 

 

 

Q15. Please indicate the 
appropriate answer? 

Very Satisfied  Satisfied  Neutral  
Slightly 
Dissatisfied  

Dissatisfied 

Total Satisfaction of Travel      
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